
DNC15CMP10_CV1r1

A SUPPLEMENT TO                 

COMPETITIONS
Winning Ways

EFFECTIVE 
STORYTELLING 
TECHNIQUES

SECRETS OF 
A WINNING 
JAZZ ROUTINE

ETIQUETTE 
ADVICE



DNC15CMP10_CV2r1

2 0 1 6  V E N U E S  &  H O S T  H O T E L S

February 5-7* Jacksonville, FL ........................... University of North Florida - Fine Arts Center (Hampton Inn & Suites) | TBA

Columbus, OH NEW!  .............................................................. The Ohio Expo Center (Holiday Inn Express) | TBA

February 12-14 Orlando, FL NEW! ................................................................................................. Hyatt Regency Orlando | $139

February 12-15 Anaheim, CA ............................................................................................................ The Disneyland Hotel | $200

February 19-21 Nashville, TN NEW!  ...................................................Gaylord Opryland Hotel and Convention Center  | $185

Phoenix, AZ ...................................Higley Center for the Performing Arts (Doubletree Phoenix-Gilbert)  | $149

February 26-28 Louisville, KY NEW!   ...........................Kentucky International Convention Center (Galt House Hotel)  | $129

Minneapolis, MN NEW!  ..... Minneapolis Convention Center (Holiday Inn Express Downtown Conv Ctr) | $89

Atlanta, GA ........................ Georgia International Convention Center (Atlanta Airport Mariott Gateway) | $114

March 4-6 Omaha, NE .................................................................................Mid-America Center (Country Inn & Suites) | $94

Lenoir, NC .................................................................................................Broyhill Civic Center (Comfort Inn) | TBA

Biloxi, MS NEW!  .......... Mississippi Coast Coliseum & Convention Center (Traesure Bay Casino Hotel)  | $119

March 11-13 Wisconsin Dells, WI NEW!  ........................................................ Kalahari Resort & Convention Center  | $209

Battle Creek, MI ..............................................................................Kellogg Arena (McCamly Plaza Hotel) | $106

Memphis, TN ......................................................... Cook Convention Center (Comfort Inn Downtown) | $119.99

March 18-20 Birmingham, AL NEW!  .............................................................................. Sheraton Birmingham Hotel | $118

Concord, NC ............................................................................ Cabarrus Arena & Events Center (Sleep Inn)  | TBA

April 1-3 Sevierville, TN ............................................................. Sevierville Convention Center (Stone Hill Lodge) | $199

Sandusky, OH ................................................................................ Kalahari Resort & Convention Center | $249

Oklahoma City, OK NEW!  .............................................Cox Convention Center (Multiple Hotels) | $139-$149

April 8-10 Denver, CO NEW!  .............Crowne Plaza Hotel & Convention Center at Denver International Airport | $105

San Mateo, CA .................................San Mateo County Events Center (Courtyard San Mateo Foster City) | $125

Indianapolis, IN NEW!  .......................................................................................Beech Grove High School | TBA

April 15-17 Cincinnati, OH NEW!  ................. Duke Energy Convention Center (Hilton Cincinnati Netherland Plaza) | $135

Pittsburgh, PA ...........................................................Cornell High School (Doubletree Pittsburgh Aiport) | $114

Houston, TX ....................................................................................... Stafford Centre (Courtyard by Mariott) | $89

April 22-24 Palm Beach, FL NEW!  .......................................Palm Beach Convention Center (Hilton Inn Palm Beach)| $142

Edison, NJ ..................New Jersey Convention & Expo Center (Sheraton Edison Hotel at Raritan Center) | $135

Austin, TX NEW!  .......................................................................... Palmer Events Center (Embassy Suites) | $209

April 29-May 1 Lancaster, PA ......................... Lancaster County Convention Center (Lancaster Marriott at Penn Square) | $155

Lakeland, FL .......................................................................................... Lakeland Civic Center (Hyatt Place)  | TBA

San Antonio, TX NEW!  ........................................................................................................Freeman Center | TBA

May 6-8 Chicago, IL NEW!  ..................................... Renaissance Schaumberg Hotel & Convention Center | $124-$144

Raleigh, NC NEW!  ..........................................Raleigh Convention Center (Marriott Raleigh City Center) | $139

Myrtle Beach, SC ..............................................................The Sheraton Myrtle Beach Convention Center | TBA

May 13-15 Hampton, VA ..............................Hampton Roads Convention Center (Embassy Suites Hampton Roads) | $119

Woodbridge, VA ......................................................... Hylton Senior High School (Fairfeld Inn & Suites) | $109

May 20-22 St. Charles, MO NEW!  ..................................................St. Charles Convention Center (Embassy Suites) | $119

Tacoma, WA ......................................Greater Tacoma Convention & Trade Center (Courtyard by Mariott) | $145

May 27-30 Anaheim, CA ............................................................................................................ The Disneyland Hotel | $200

Arlington, TX NEW!  .....................................Arlington Convention Center (Towne Plza Suits by Mariott) | $109  

June 3-5 Lincoln, RI NEW! ................................................................................Twin Rivers Event Center and Casino | TBA

2016 FINALS 
June 26-July 2 Orlando, FL NEW! ......................................................................................................Doubletree Orlando  | $129

July 4-9 Myrtle Beach, SC .............................................................The Sheraton Myrtle Beach Convention Center  | TBA

July 15-18 Arlington, TX NEW!  ............................... Arlington Convention Center (TownePlace Suites by Marriott) | TBA

July 21-24 Galveston, TX ...........................................Moody Gardens Convention Center (Moody Gardens Hotel) | $199

July 20-24 Anaheim, CA ............................................................................................................ The Disneyland Hotel | $200

Please visit goshowstopper.com for complete competition & accomodation details. *Superbowl weekend! Events will end by 2pm on Sunday

DON’T MISS A BEAT IN 2016!

S h o w s t o p p e r  w i l l  b e  a t  t h e  b i g g e s t ,  
m o s t  e x c i t i n g  v e n u e s !
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2 0 1 6  V E N U E S  &  H O S T  H O T E L S

February 5-7* Jacksonville, FL ........................... University of North Florida - Fine Arts Center (Hampton Inn & Suites) | TBA

Columbus, OH NEW!  .............................................................. The Ohio Expo Center (Holiday Inn Express) | TBA

February 12-14 Orlando, FL NEW! ................................................................................................. Hyatt Regency Orlando | $139

February 12-15 Anaheim, CA ............................................................................................................ The Disneyland Hotel | $200

February 19-21 Nashville, TN NEW!  ...................................................Gaylord Opryland Hotel and Convention Center  | $185

Phoenix, AZ ...................................Higley Center for the Performing Arts (Doubletree Phoenix-Gilbert)  | $149

February 26-28 Louisville, KY NEW!   ...........................Kentucky International Convention Center (Galt House Hotel)  | $129

Minneapolis, MN NEW!  ..... Minneapolis Convention Center (Holiday Inn Express Downtown Conv Ctr) | $89

Atlanta, GA ........................ Georgia International Convention Center (Atlanta Airport Mariott Gateway) | $114

March 4-6 Omaha, NE .................................................................................Mid-America Center (Country Inn & Suites) | $94

Lenoir, NC .................................................................................................Broyhill Civic Center (Comfort Inn) | TBA

Biloxi, MS NEW!  .......... Mississippi Coast Coliseum & Convention Center (Traesure Bay Casino Hotel)  | $119

March 11-13 Wisconsin Dells, WI NEW!  ........................................................ Kalahari Resort & Convention Center  | $209

Battle Creek, MI ..............................................................................Kellogg Arena (McCamly Plaza Hotel) | $106

Memphis, TN ......................................................... Cook Convention Center (Comfort Inn Downtown) | $119.99

March 18-20 Birmingham, AL NEW!  .............................................................................. Sheraton Birmingham Hotel | $118

Concord, NC ............................................................................ Cabarrus Arena & Events Center (Sleep Inn)  | TBA

April 1-3 Sevierville, TN ............................................................. Sevierville Convention Center (Stone Hill Lodge) | $199

Sandusky, OH ................................................................................ Kalahari Resort & Convention Center | $249

Oklahoma City, OK NEW!  .............................................Cox Convention Center (Multiple Hotels) | $139-$149

April 8-10 Denver, CO NEW!  .............Crowne Plaza Hotel & Convention Center at Denver International Airport | $105

San Mateo, CA .................................San Mateo County Events Center (Courtyard San Mateo Foster City) | $125

Indianapolis, IN NEW!  .......................................................................................Beech Grove High School | TBA

April 15-17 Cincinnati, OH NEW!  ................. Duke Energy Convention Center (Hilton Cincinnati Netherland Plaza) | $135

Pittsburgh, PA ...........................................................Cornell High School (Doubletree Pittsburgh Aiport) | $114

Houston, TX ....................................................................................... Stafford Centre (Courtyard by Mariott) | $89

April 22-24 Palm Beach, FL NEW!  .......................................Palm Beach Convention Center (Hilton Inn Palm Beach)| $142

Edison, NJ ..................New Jersey Convention & Expo Center (Sheraton Edison Hotel at Raritan Center) | $135

Austin, TX NEW!  .......................................................................... Palmer Events Center (Embassy Suites) | $209

April 29-May 1 Lancaster, PA ......................... Lancaster County Convention Center (Lancaster Marriott at Penn Square) | $155

Lakeland, FL .......................................................................................... Lakeland Civic Center (Hyatt Place)  | TBA

San Antonio, TX NEW!  ........................................................................................................Freeman Center | TBA

May 6-8 Chicago, IL NEW!  ..................................... Renaissance Schaumberg Hotel & Convention Center | $124-$144

Raleigh, NC NEW!  ..........................................Raleigh Convention Center (Marriott Raleigh City Center) | $139

Myrtle Beach, SC ..............................................................The Sheraton Myrtle Beach Convention Center | TBA

May 13-15 Hampton, VA ..............................Hampton Roads Convention Center (Embassy Suites Hampton Roads) | $119

Woodbridge, VA ......................................................... Hylton Senior High School (Fairfeld Inn & Suites) | $109

May 20-22 St. Charles, MO NEW!  ..................................................St. Charles Convention Center (Embassy Suites) | $119

Tacoma, WA ......................................Greater Tacoma Convention & Trade Center (Courtyard by Mariott) | $145

May 27-30 Anaheim, CA ............................................................................................................ The Disneyland Hotel | $200

Arlington, TX NEW!  .....................................Arlington Convention Center (Towne Plza Suits by Mariott) | $109  

June 3-5 Lincoln, RI NEW! ................................................................................Twin Rivers Event Center and Casino | TBA

2016 FINALS 
June 26-July 2 Orlando, FL NEW! ......................................................................................................Doubletree Orlando  | $129

July 4-9 Myrtle Beach, SC .............................................................The Sheraton Myrtle Beach Convention Center  | TBA

July 15-18 Arlington, TX NEW!  ............................... Arlington Convention Center (TownePlace Suites by Marriott) | TBA

July 21-24 Galveston, TX ...........................................Moody Gardens Convention Center (Moody Gardens Hotel) | $199

July 20-24 Anaheim, CA ............................................................................................................ The Disneyland Hotel | $200

Please visit goshowstopper.com for complete competition & accomodation details. *Superbowl weekend! Events will end by 2pm on Sunday

DON’T MISS A BEAT IN 2016!

S h o w s t o p p e r  w i l l  b e  a t  t h e  b i g g e s t ,  
m o s t  e x c i t i n g  v e n u e s !
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Before the Big Day:  
Practice Makes Perfect
“One benefit of nerves is that it motivates people 
to prepare better,” says Kaslow. If a certain part 
of your dance worries you, the best thing you can 
do is to go over it again and again until you’re 
comfortable.

Morning of:  
Stick to Your Routine
Wake up at a normal hour, eat your typical break-
fast, and do your regular exercise and warm-up 
routine so you can focus on the day ahead.

once you arrive:  
Center Yourself
“Some dancers pray or meditate,” says Kaslow. 
For others, practicing deep, slow breathing “can 
make all the difference in the world.” Either way, 
find a dark, quiet, comfortable place and take a 
moment to calm down.

MoMents Before:  
Think Positive Thoughts
Have you practiced that fouetté section 
a million times but are still worried 
about it? Close your eyes and 
imagine yourself perfect-
ing those turns to build 
confidence.

onstage:  
Stay in the Moment
It’s easier said than done, but 
try to enjoy each second you have onstage. “The 
best dancers don’t think about what’s coming up 
or what already happened,” says Kaslow. Your 
artistry won’t shine if you let your mind wander.

Don’T LeT neRveS 
GeT The BeST of You
Anxiety can give some dancers a positive dose of 
adrenaline, but for many, it’s paralyzing enough to 
derail their performance. “Even the best dancers 
will admit that they get significant anxiety,” says 
Nadine Kaslow, resident psychologist at Atlanta 
Ballet. “Some grow out of the feeling that your 
body is controlling you. But most need to accept 
it and find the right strategies to cope.” Here are 
several approaches:

 uP fRonT by Kristin Schwab
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The eyes say IT all
your eyes are incredibly expressive, so make sure they 
stand out under stage lights. “Go big or go home!” says 
NyC makeup artist and hair stylist alexandra Brock. 
here are her top tips.

 Up Front

roll out
Often, static sretching isn’t enough of 
what your body needs to warm up and 
cool down. Foam rolling is a great way 
to work the large, overworked muscles 
of your lower body both before and 
after you hit the stage. And since rollers 
are light, they’re easy to tote around 
on competition day. Here are two of 
the best ways to use one, from Rachel 
Wise, a physical therapist at Athletico 
Physical Therapy in Chicago. Key things 
to remember: Stay away from bony 
areas, and know that a little soreness 
during or after rolling is natural.

It Band
1. Lie on your side with the foam 
roller between the middle of your 
thigh and the floor.

2. Using your arms to support your 
weight, roll the foam roller up your 
thigh, stopping just before you 
reach the hip.

3. Switch directions and roll the 
roller down the thigh, stopping just 
before you reach the knee.

4. Do 20–30 times.

Glutes and Hips
1. Sit on the foam roller with the 
length of it running horizontally 
across your hips.

2. Put your legs in a figure-four 
position, with your right heel just 
above your left knee.

3. Shift your weight onto your right 
gluteus and roll back and forth, 
20–30 times.

4. Repeat on the other side.

Dry Shampoo > Hairspray 
Day-old hair is less slippery and easier to style. But if shower-
ing the morning of competition is a must, pack a can of dry 
shampoo. It helps “dirty” your hair, but also adds a little 
texture and hold. “It’s my one can’t-live-without product,” 
says Brock. You’ll still need hairspray, but not nearly as much, 
which is good because the alcohol in it is super-damaging.
Top pick: Batiste Dry Shampoo

Bristle Brush > comb
A bristle brush is the absolute best tool for smoothing hair, 
and finding one that has natural bristles (or synthetic ones 
that mimic them) is key for healthy, shiny locks.
Top pick: Sonia Kashuk Hair Brush for Target

Spin pins > Bobby pins
One spin pin can do the work of 20 regular bobby pins in 
your bun. Twist your hair up as you would normally and insert 
a spin pin from the top. For extra hold, twist another one 
into the bun on the opposite side.
Top pick: Goody Simple Styles Spin Pin

• Apply an eye primer 
before you put on shadow 
and liner. Brock likes MAC’s 
Prep + Prime 24-Hour Extend 
Eye Base.

• Stick with neutral tones, 
unless your costume calls 
for a specific color. Browns, 
tans, taupes, grays and blacks 
work best. 

• Skip the drugstore shad-
ows for a long-lasting look. 
Brands like MAC and Make 
Up For Ever seem pricey, but 
their highly pigmented colors 
mean a little product goes a 
long way. Pro tip: Add a drop 

of water to your eye shadow 
before application to make it 
even more intense.

• know where the colors 
go: Dark shades should be 
applied to your crease. Light 
shades are for highlighting the 
eyelid and brow bone. 

• Don’t overblend: “It 
sounds counterintuitive, but 
make sure everything isn’t too 
blended,” says Brock. “You 
need to see the difference 
between features. Think of 
eye makeup for the stage as 
more of a ‘paint by numbers’ 
pattern.”

• Line the tops of your 
eyes—not the bottoms, 
which can close them off 
and make them appear 
smaller. Liquid makes the 
boldest statement, but gel can 
give you similar impact and is 
easier to apply.

Hair kit Rehab
It’s time to overhaul your competition-day hair care arsenal. 
Give these products a try, recommended by Brock. 
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No Dream is Ever Too Big.

www.justforkix.com  |  800-762-3347
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Just four years after opening 
Sweatshop, in Denver, CO, 
Brian Young’s competitive 

dance company is making waves on 
the competition scene. Though New 
York City Dance Alliance’s 2015 
Nationals marked the first time 
that the studio’s entire company 
attended a national competition 
together, the dancers stood out. 
They earned several awards, includ-
ing first place in the National High 
Score Senior Lyrical category. Plus, 
Sweatshop student Nina Bartell was 
named the female National Teen 
Outstanding Dancer.

Clearly, Young’s training philoso-
phy is working. He says his recipe 
for success is a unique blend of 
classical techniques, with touches of 
trendy and contemporary move-
ment for versatility. “My challenge 
is to make the ‘old school’ feel ‘new 
school’ again,” he says. 

Young is a veteran jazz teacher 
and performer who trained in 
Giordano-style jazz. At the start 
of his career, he was a professional 
performer in Las Vegas, Chicago 
and Los Angeles. Just before open-
ing Sweatshop in Fall 2011 at 
age 30, Young was the pioneering 
director of competition teams at 
the Academy of Colorado Ballet. In 
that role, he introduced pre-profes-
sional ballet dancers to the world 
of contemporary, jazz and lyrical 
competition dance. The program 
grew quickly, but after about four 
seasons, the Academy decided to 
refocus primarily on ballet. Young 
took that change as an opportunity 
to open his own studio. “Grow-
ing up I think I always knew that 
I would open a school,” he says. 
“Even when I was performing, I 
was most fulfilled when I was shar-
ing and teaching.”

Today, Sweatshop is housed in 
a 15,000-square-foot facility that 
contains four dance studios and a 
dance apparel boutique. Though 
the business launched with just 25 
students, enrollment is now up to 
150 dancers in the full program. 
Seventy students are members of the 
competition company. 

Cameron McMechen, a former 
student, joined Sweatshop in its 
second season. “The whole environ-
ment was welcoming,” he says. “I 
could tell that it was a place that 
was going to push me outside my 
box. While I was there, I really 
started to open up and figure out 
my own style, and I grew faster than 
I had before.” McMechen gradu-
ated high school in spring 2015 and 

immediately began his first profes-
sional contract as a dancer for Royal 
Caribbean International. 

Sweatshop students spend plenty 
of time honing their technique. 
Advanced students typically take 
about four and a half hours of tech-
nique classes each weekday evening. 
They take at least four ballet classes 
per week, and they also study jazz, 
lyrical, tap, modern, contemporary 
and hip hop. On Saturdays, compe-
tition dancers meet from 8 am until 
3 or 4 pm to learn new routines and 
rehearse. “Most of our choreog-
raphy is really super traditional, 
which is kind of making us stand 
out,” Young says.

This overarching commitment 
to traditional technique—includ- C
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a fresh take on
traditional styles
Brian Young’s new Denver studio is sweeping the competition scene.
By Ashley RiveRs

sweatshop dancers earned first place in the national high score senior lyrical  
category at new york City dance alliance’s 2015 nationals.
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ing classical jazz styles, such as 
Giordano technique—is what sets 
Sweatshop apart. “Traditional jazz 
is passionate and powerful and 
strong,” he says, “and I feel like a lot 
of kids miss that in their competi-
tion training. It’s making our kids 
look really seasoned at a younger 
age, and I think that will make them 
more marketable.” To ensure that his 
students are well-versed in older and 
newer styles, Young’s jazz classes 
always begin with a Giordanoesque 
warm-up and progressions, followed 
by more contemporary progressions 
and combos. 

The studio’s ballet training is also 
grounded in the classics. Younger 
students study Vaganova, while 

more advanced students also learn 
Balanchine curriculum and other 
contemporary ballet techniques. All 
younger Vaganova level students 
take an annual in-studio ballet exam, 
and they receive written feedback on 
their technique and progress.

Sweatshop’s faculty selects com-
pany members during formal audi-
tions each summer. On the first day 
of auditions, students perform ballet 
combinations and then the teachers 
choose which dancers they’d like to 
see for a callback the following day. 
During the second round of audi-
tions, dancers perform two dance 
styles such as jazz and hip hop, and 
they are interviewed about their 
dancing. All new company members 
must attend the studio’s summer 
intensive and a month of summer 
classes before the season begins.

Beyond its technical prow-
ess, Sweatshop is known for its 
relatively drama-free atmosphere, 
which Young attributes in part to 
the studio’s parent-free policy. “It’s 

a drop-and-go situation,” he says. 
“I just really want the dancers to 
be on their own journey and put 
the responsibility in their hands.” 
Parents are only allowed to observe 
classes and rehearsals during special 
open weeks in the fall and spring, 
and they may only schedule private 
meetings with Young if their dancer 
is present. “It’s really empowering to 
the kids,” he says.  

As the studio grows, Young says 
he is committed to making his danc-
ers’ career dreams possible. “My 
goal is that by the time they graduate 
from our studio, they have a breadth 
of knowledge that spans most genres 
and they have a good strong base 
to be able to let dance take them 
where they want to take it,” he says. 
“Now that we’ve developed a studio 
culture, I just want to keep raising 
the bar every year, to develop really 
well cultured dancers.” 

Ashley Rivers is a writer and 
dancer in Boston.

Groovetk

“While I was there, I 
really started to open up 
and figure out my own 
style, and I grew faster 

than I had before.”
—Cameron McMechen

REACH
   NEW HEIGHTS

ACTING

MUSIC THEATRE

DANCE THEATRE

PERFORMING ARTS

Study in 

NEW YORK & 
LOS ANGELES

Bachelor of
Fine Arts Degree and 
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To learn more about our programs, 

visit amda.edu/programs
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AUDITION NOW:

800.367.7908
AMDA.EDU 
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In Dance Arts Academy’s “Your 
Future Awaits,” the tale being 
told onstage is simple: A group 

of senior dancers is about to 
graduate and head off in new, 
unknown directions. They dance 
their way from stage left to stage 
right. Finally, each one makes 
it to the other side, and the last 
dancer walks confidently toward a 
new beginning. For judge Chelsea 
Michener, the story was one of the 
most moving and effective pieces 
she saw at Spotlight Dance Cup 
this year. “What sold it for me was 
that the girls stayed focused on 
the corner of the stage as if their 
future was just out of sight,” she 
says. “You could see it in their eyes. 
That commitment let me know  
that they believed the story they 
were telling.” 

Storytelling onstage can both win 
your competition team a trophy 

and teach dancers an important 
lesson on artistry and acting. But 
creating choreography that tells a 
tale isn’t always an easy feat, espe-
cially when you only have about 
three minutes to do it. Choreogra-
phers may struggle to find time for 
a beginning, middle and end—not 
to mention space for showing off 
dancers’ impressive tricks and 
technique. And it’s often difficult 
to decide on a storyline that’s clear, 
age-appropriate and unique. Here, 
Michener and three other judges 
weigh in on how to tell a compel-
ling and complete story on the 
competition stage.  

Less Is More
When you only have a short time, 
it can be tempting to cram in tons 
of choreography, plot twists and 
action. But often the best way to 
keep your audience invested is to 

keep it simple. “The biggest issue  
I see is over-choreographing and 
trying to fill every beat of music,” 
says Groove National Dance  
Competition judge Jill Lazzini,  
who also warns that too many 
tricks only serve to slow a story 
down. “It’s hard for dancers to 
focus on telling a story when 
they’re thinking about hitting a 
back tuck or nailing fouetté turns. 
Extra tricks can stop a story in its 
tracks and keep the audience from 
connecting with the dancers.”

Pacing your choreography with 
some moments of high intensity 
and some softer, simpler moments 
can be a great way to show the arc 
of the tale you’re telling. “Stories 
are clearer when they’re lead-
ing toward a climax,” says Elite 
Performance Challenge judge Caitie 
McCarthy. “There needs to be 
several levels throughout.” 
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short storIes
How to create competition choreography that tells a story 
By Rachel ZaR

simple storylines 
tend to have the 
most impact in a 

competition setting.
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Michener agrees: “If too much 
choreography is happening for an 
entire piece, it can feel like you’re 
screaming at me for three minutes,” 
she says. “It’s OK to scream for a 
little bit, but then try whispering. 
There’s power in having a moment 
for the audience to settle in and feel 
what you feel.”

PROPPED UP
Once you’ve perfected the move-
ment, the next step is styling your 
story. Costumes, makeup and props 
are great tools for giving context, 
especially if your tale is set in a 
specific location or time frame. But 
tread carefully when adding extra 
flairs, since too many or unneces-
sary additions can sometimes take 
away from the narrative. “Cos-
tumes can be great as long as they 
respect the form of the style you’re 
presenting,” says Showstopper 
judge Mary Ann Lamb. “If you’re 
telling an emotional story, for 
example, you probably don’t need 
to wear a push-up bra.”

Lazzini says the trend of lining 
dancers’ eyes with rhinestones is 
particularly distracting for judges 
watching routines with plotlines. 
“When the lights hit, we’ve lost 
their eyes,” she says. “It’s hard to 
understand the story if we can’t 
read what’s going on with their 
faces. Too much makeup can 
become a mask, so we lose that 
connection.”

Props and scenery, too, can 
become distractions. “If dancers 
use them, props can be helpful in 
advancing a story,” Lazzini says. 
“But don’t bring them out, put 
them down, walk away and never 
come back to them. Instead of fol-
lowing the story, the audience may 
just keep wondering if you’re ever 
going to touch those props again.”

MAKING MEANING
To create a convincing storyline, the 
dancers must be fully invested in its 
telling. Lazzini remembers seeing a 
recent duet about two best friends, 
an older dancer and a younger one, 
helping out when the other felt 
down. “It was beautiful to watch 
because you could tell they’d actu-
ally been there for each other in 
the past,” she says. “The truth is, 
dancers can better convey a story if 
they understand it.”

When choosing a storyline, it’s 
important that the plot be some-
thing your dancers can relate 
to—and that means sticking to an 

appropriate maturity level. Happy 
storylines, like those about friend-
ship or family, are often easier 
for young dancers to grasp. But 
sad stories can also be effective if 
they pull on emotions from their 
past—like the loneliness of a friend 
moving away. 

“Younger kids are capable of a 
lot more than we give them credit 
for,” Michener says. “When I’m 
choreographing, I sit down and talk 
with students about the message 
of the song and choreography. I 
ask, ‘How does that make you 
feel? When was a time in your life 
that you felt like this?’ I’m usually 
surprised by what they can come 
up with from their own experience. 
It just takes a little work to pull it 
out of them.” 

Once the story is set, the inten-
tion behind every move needs to 
be made clear to the dancers, so 
they can tell the story to themselves 
as they dance. “Dancers need to 
understand that every step means 
something,” says Lamb. “You’re 
doing that tombé pas de bourrée 
because you have a reason to get 
to the other side of the stage. If 
they can connect the movement to 
their inner monologue, it will make 
them feel, and the audience will see 
that.” 

Rachel Zar is a frequent con-
tributor to Dance Teacher, Dance 
Spirit and Dance Retailer News.

Costumes, makeup and props are 
great tools for giving context, 

especially if your story is set in a 
specific time or location.

To create a convincing 
storyline, the dancers must be 
fully invested in its telling.
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“It’s OK to scream 
for a little bit, but then 
try whispering. There’s 

power in having a 
moment for the audience 

to settle in and feel 
what you feel.”

—Caitie McCarthy
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At a recent Headliners 
event, judge Ashley Payne 
delighted in a seemingly 

perfect jazz routine. “It was really 
original and creative,” she says, 
noting the choreographer’s use of 
syncopation, the dancers decked 
out in top hats and tails and well-
utilized props that illustrated a 
theme of magic and illusions. But 
there was just one problem. The 
dance was set to a cover of The 
Police’s “Every Little Thing She 
Does Is Magic,” and Payne felt the 
lyrics were too sexually charged 
for the young dancers. “If they had 
chosen a different song, maybe I 
would have fallen in love with it 
more. But I had a hard time getting 
on board,” she says.

When you want to score high in 
the group-jazz category at competi-
tions, getting the judges on your 
side is key. But what makes a win-
ning routine? Take these tips from 
top judges to make a splash with 
your next jazz number.

RETURN TO THE 
CLASSICS
Style is the most essential ele-
ment of a jazz number. Payne says 
what’s most refreshing is seeing 
groups that “bring back the Fosse, 
incorporate Luigi—just those 
classic jazz styles that people tend 
to forget about.” Even if your 
routine has a more contemporary 
feel, Ray Leeper, executive director 
of NUVO, says that “true jazz is 
rooted in jazz techniques that were 
developed back in the ’50s and 
’60s.” Classic lines, isolations and 
use of levels add noticeable depth 
to choreography, says Starpower 
judge Jill Wolins. “That means 
staying grounded and using plié, as 
well as relevé,” she says.

QUALITY OVER 
QUANTITY
While repetition can be a useful 
choreographic device and help 
make a piece cohesive, make sure 
the repeated steps actually mean 

something. “I don’t need to see 
you battement your leg nine times 
to the right when I’ve seen you do 
it successfully once,” says Payne. 
Though it can be tempting to insert 
a trick your students have mastered 
multiple times, aim to showcase a 
range of skills instead. Judges want 
to see a group’s complete tech-
nique, not just their best move. 

On the flip side, Leeper cautions 
against overstuffing a routine. 
“Don’t feel like you have to hit 
every single count and accent and 
jam-pack the number with a bunch 
of steps that don’t mean anything,” 
he says. Giving the piece room 
to breathe will show off dancers’ 
dynamic range.

KEEP IT CLEAN
When it comes to costume choices, 
“just keep it tasteful,” says Wolins. 
For example, “Disney is one of the 
most successful companies in our 
country, and they’re not taking a 
risk on offending anyone. So why U
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DAZZLE WITH JAZZ
The essential elements of a successful jazz dance
BY MADELINE SCHROCK

Competition judges are 
looking for jazz routines 

that demonstrate a grasp 
of classical technique.
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would someone [in a competition 
scenario] push an envelope, espe-
cially with a child?”

The same goes for risqué move-
ment. Leeper says, “If you even 
have one thought that something 
might not be appropriate, do not 
do it. Whether it’s a step where 
kids are jumping to their knees or 
thrusting their hips, find another 
way to move.” Though steps like leg 
holds and tilts may highlight your 
students’ flexibility, Payne urges 
teachers to “be very conscious of 
body angles and when the legs are 
coming up.” 

Leeper also stresses that taking 
time to search for the right song is 
key. “If you think a lyric might be 
inappropriate and maybe they won’t 
hear it, change it,” he says. “Some-
one will hear it.” Payne agrees, cit-
ing “Hey, Big Spender,” from Sweet 
Charity. Though jazzy, she says it’s 
better geared for a burlesque revue 
than for a competition routine 
featuring 7- or 8-year-olds. 

You Gotta Have 
Heart
Payne, Wolins and Leeper agree 
that a well-rehearsed dance with 
clean formations and transitions 
is paramount, but overly mechani-
cal routines can be a turnoff. After 
you’ve drilled the counts to perfec-
tion, Leeper says, “you’ve gotta 
inject the heart back into it. That 
means really working on what the 
piece is about. There are layers and 
layers of getting it up to perfor-
mance level.”

And though the thematic ele-
ments or narrative thread of a jazz 
dance can certainly vary, Wolins 
points out that “one can never 
underestimate the effect of a happy 
kid onstage. If the kid is happy 
onstage, the audience is happy 
watching”—and the judges are 
likely to feel the same way, too. 

Madeline Schrock is the manag-
ing editor of Dance Magazine and 
Pointe.
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Solo Savvy 
If you’re choreographing 
a jazz solo, keep these 
tips in mind: 
• Stay true to the genre. 
“Don’t do a contemporary 
dance,” says Starpower judge 
Jill Wolins. “If you’re going to 
have a jazz dance at competition, 
educate your kids by having 
classical jazz lines, as well as 
popular jazz moves.” 

• tailor choreography 
to the dancer’S abilitieS. 
“Often, that performance factor 
turns off when they get to a turn 
or a jump they’re not comfortable 
with, and all we have to judge 
is what you put onstage,” says 
Headliners judge Ashley Payne. 

• don’t feel preSSured to 
pack in the trickS. “If we 
see a clean, beautifully executed 
number and it’s appropriate to 
their age and level of dancing, 
they will be rewarded,” says Ray 
Leeper, executive director of 
NUVO. —MS
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Teachers and dancers spend so 
many long hours perfecting 
routines in the studio, it can 

be easy to forget that preparation 
for a competition involves more 
than just drilling dances. Dance 
educators must remind students 
how to behave throughout an event. 
“In a [competition and] convention 
environment, we potentially observe 
and interact with young dancers 
in numerous situations,” says Joe 
Lanteri, founder and executive 
director of New York City Dance 
Alliance since 1993. “We see them 
as students in class, as performers 
on stage, even as guests in a hotel. 
These are all opportunities to make 
an impression. Make sure it’s a good 
one! An overall positive impression 
in the course of a three-day event 
weighs in your favor… It works the 
same way in real life. Bad behavior 
is not easily forgotten.”

Lanteri advises teachers and 
studio owners to set high standards 
for their dancers’ behavior. “This 
should be a part of their profes-
sional training,” he says. 

Here, Lanteri and two other 
competition experts discuss how 
dancers can make a good impres-
sion and successfully navigate typi-
cal competition-day scenarios.  

In the DressIng 
rooms
The mood of a dressing room 
should be one of calm preparation. 
At most competitions, dancers must 
share dressing rooms with other 
studios. “Be respectful of every-
one,” says Nancy Stone, a com-
petition industry veteran who has 
worked with dancers for decades 
(she’s the former vice president of 
DANCEAMERICA/Dance  
Olympus). Since space is typically 
at a premium, she advises dancers 
to keep their areas tidy and, as a 
courtesy to everyone in the room, 

avoid bringing in unnecessary bags 
or equipment. 

Stone also says dancers should 
try to help one another whenever 
possible. This can mean assisting a 
teammate with hair and makeup in 
a dressing room that lacks mir-
rors, or even jumping in to aid a 
dancer from a rival team who has 
misplaced a pair of tights or shoes. 
“When I see another student from 
a different group offering to loan 
the item, I take immediate notice,” 
she says. 

In the WIngs
Waiting to go onstage can be a 
nerve-racking time for dancers. 
To stay calm, dancers may wish to 
stretch or practice backstage, but 
that may not be feasible at every 
venue. It’s important to listen closely 
to stage managers about where to 
stand backstage at all times. “A big 
complaint from judges is seeing 
dancers and teachers in the wings 
during a performance,” says Rhonda 
Marchant, who founded Encore 
DCS in 1997. As a rule, dancers 
should stay out of the way until it’s 
their turn to perform and keep danc-
ing backstage to a minimum.

It is also worth making a point 
to be kind to other nearby dancers 
while you’re waiting to perform. “A 
simple smile, a quick ‘good luck’ or 
‘great job’ while backstage can go a 
long way in creating a friendly envi-
ronment,” says Lanteri. “Positive 
energy breeds more positive energy! 
It’s infectious.” 

manners matter
How dancers should conduct themselves at competitions 
by Amy Smith

“Dancers should be 
encouraged to treat one 

another with respect, 
remain positive and 

enthusiastic and always 
support their peers.“

—Joe Lanteri

In the auDIence 
“Judges routinely complain about 
too much moving around or 
screaming in the audience, espe-
cially when students are seated in 
the front rows directly behind the 
judges,” says Marchant. “Posi-
tive praise and clapping is always 
welcome, but sometimes dancers 
can be overzealous with continu-
ous yelling during a performance.” 
To avoid distracting the judges, 
audience members should keep 
loud cheering to a minimum while 
dancers are onstage. Also, remain 
seated whenever dancers are 
performing.

DurIng aWarDs  
ceremonIes
Awards ceremonies are an exciting 
part of the competition. Though 
most dancers are typically full of 
enthusiasm at the beginning of 
each ceremony, judges notice when 
that energy dies down before the 
ceremony ends. “It is hard to keep 
your spirit up the whole time,” says 
Stone. “But I look for the groups 
who continue to show enthusiasm 
for everyone on that stage.” 

Overall, remember that competi-
tions are not just about winning 
awards. Learning how to behave 
professionally and interact with 
other dancers has long-term value. 
“Conventions and competitions 
are great opportunities to nurture 
the whole person, not just an 
individual’s talent,” says Lanteri. 
“Young dancers should be encour-
aged to treat one another with 
respect, remain positive and enthu-
siastic and always support their 
peers. Not only are these good 
qualities in life, but they are essen-
tial to survive any work situation, 
regardless of the profession.” 

Amy Smith is a freelance writer 
and dance teacher.
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From Comp Kids  
To seasoned pros
These former competition dancers have admirable careers.   
By Colleen Bohen

Taeler Cyrus
Credits: Cyrus is in the ensemble 
of An American in Paris on  
Broadway. She also recently filmed 
an Under Armour commercial 
with American Ballet Theatre 
principal Misty Copeland, and she 
performed in a music video for 
singer Coréon Dú. Cyrus has also 
performed in After Midnight on 
Broadway, and she danced with 
several companies including Ailey 
II, River North Dance Chicago and 
Complexions Contemporary Ballet. 

how the competition experi-
ence shaped my career: “Com-
peting taught me to be versatile. 
Performing a wide array of dance 
styles throughout a competition 
weekend definitely helped prepare 
me for a show like An American in 
Paris, where I’m doing ballet, tap 
and jazz all in one evening.”

Take it from me: “Those competi-
tion dancers who may not be the 
best at tricks should continue to 
pursue the artistry behind the craft. 
When you get into the professional 
world, it’s not just about the tricks, 
it’s about the artistry you can bring 
to any piece.”

sTephanie sCull
Credits: Scull was a member of the 
Brooklynettes, the Brooklyn Nets’ 
professional dance team. She also 
recently worked as a dancer on the 
Los Angeles set of  “Saturday Night 
Live” veteran Andy Samberg’s 
upcoming Lonely Island movie. 

how the competition experi-
ence shaped my career: “Com-
petition dancers get so much stage 
experience. Having so many shows 
and performances gave me a taste 
of what it’s like to be a pro at a 
young age.”

Take it from me: “Remember 
that when you’re a competition 
dancer, you’re still growing and 
you’re still a student. For example, 
if you’re 14 and you’re frustrated 
that you’re not dancing as well as 
the people around you, remember 
that you’re not fully emotionally 
developed yet, so there are certain 
things that you may not yet be 
able to bring to your performance. 
It’s OK. Looking back, it’s clear 
to me why I wasn’t at my best at 
that age.  Now I have had so many 
more experiences that I can pull 
from when I dance.” 

saKinah lesTage
Credits: LeStage is currently the 
choreographer for Nelly’s set on 
The Main Event tour. She also 
recently choreographed the artist 
Jeremih’s performance at the 2015 
BET Awards. As a creative director/
choreographer, LeStage has also 
worked with musical artists such 
as Austin Mahone, Keri Hilson and 
Martina McBride. As a dancer, she 
has performed with Ne-Yo, Fergie 
and Diddy. LeStage also co-owns 
a convention called AtLA Takeova 
with her business partner, Kiki Ely. 

how the competition expe-
rience shaped my career: 
“Competitions introduced me to 
commercial dance. They offered 
me a different perspective and 
helped me to realize that I could 
choose to do concert dance and 
company work, or that I could do 
what I was seeing in the competi-
tion world.”

Take it from me: “Use the compe-
tition experience to find out what 
you’re good at. Enjoy the experi-
ence, learn as much as you can and 
don’t be afraid to explore things 
that aren’t your strong suit.” 
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Dance Championships

Legacy’s 2016 Tour Dates & Cities

STILLSTILL BOOKINGBOOKINGSTILL BOOKING

2016 National Finals
June 20 - 24 Midwest Nationals - Wisconsin Dells (Wilderness Resort/Glacier Canyon Lodge)

July 4 - 8 Southeast Nationals - Orlando (Doubletree by Hilton at Universal Studios) 

July 12 - 16 East Coast Nationals - Myrtle Beach (Myrtle Beach HS PAC)

Feb 12-14
Denver, CO

Feb 19-21
Ft. Lauderdale, FL

Knoxville/Sevierville, TN
 

Feb 26-28
Oklahoma City, OK

Woodbridge, VA
Seattle, WA

Providence, RI
 

Mar 4-6
Indianapolis/Franklin, IN
Orlando/Kissimmee, FL

Houston, TX
Milwaukee, WI

 Mar 11-13
Chicago/Oswego, IL  (1st Event)

Columbus, OH
Myrtle Beach, SC

Minneapolis, MN (1st Event)

Mar 18-20
Columbia, SC

Madison/Middleton, WI
Sparta, NJ

Long Island (1st Event)
 

April 1-3
Long Island, NY (2nd Event)

Dallas, TX
Burnsville, MN (2nd Event)

Youngstown, OH

 April 8-10
Baltimore/Columbia, MD

Springfeld, MA
Sarcamento, CA

Lakeland, FL
 

April 15-17
Utica, NY

Des Moines, IA
Grand Rapids, MI
Kansas City, MO

 

April 22-24
Redondo Beach/Lawndale, CA

Biloxi, MS
East Brunswick, NJ

Bufalo, NY
 

April 29-May 1
St. Louis, MO

Detroit/Troy, MI (1st Event)
Charlotte, NC

Chanhassen, MN (3rd Event)

May 13-15
San Mateo, CA
Jacksonville, FL

King of Prussia, PA
Detroit/Waterford, MI (2nd Event)

 May 20-22
Long Island, NY (3rd Event)

Chicago, IL (2nd Event)

Pocono Area, PA  •  Phoenix, AZ  •  Atlanta, GA 
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