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LEGAL DISCLAIMER

THE INFORMATION CONTAINED IN THIS MATERIAL (INCLUDING, BUT NOT LIMITED TO ANY MANUALS, CDS, RECORDINGS, MP3S OR OTHER 
CONTENT IN ANY FORMAT) IS BASED ON SOURCES AND INFORMATION REASONABLY BELIEVED TO BE ACCURATE AS OF THE TIME IT WAS 
RECORDED OR CREATED. HOWEVER, THIS MATERIAL DEALS WITH TOPICS THAT ARE CONSTANTLY CHANGING AND ARE SUBJECT TO ONGOING
CHANGES RELATED TO TECHNOLOGY AND THE MARKETPLACE AS WELL AS LEGAL AND RELATED COMPLIANCE ISSUES. THEREFORE, THE 
COMPLETENESS AND CURRENT ACCURACY OF THE MATERIALS CANNOT BE GUARANTEED.

THESE MATERIALS DO NOT CONSTITUTE LEGAL, COMPLIANCE, FINANCIAL, TAX, ACCOUNTING, OR RELATED ADVICE. THE END USER OF THIS 
INFORMATION SHOULD THEREFORE USE THE CONTENTS OF THIS PROGRAM AND THE MATERIALS AS A GENERAL GUIDELINE AND NOT AS 
THE ULTIMATE SOURCE OF CURRENT INFORMATION AND WHEN APPROPRIATE THE USER SHOULD CONSULT THEIR OWN LEGAL, 
ACCOUNTING, TERMS OF SERVICE FOR MENTIONED SERVICES OR OTHER ADVISORS.

ANY CASE STUDIES, EXAMPLES, ILLUSTRATIONS ARE NOT INTENDED TO GUARANTEE, OR TO IMPLY THAT THE USER WILL ACHIEVE SIMILAR 
RESULTS. IN FACT, YOUR RESULTS MAY VARY SIGNIFICANTLY AND FACTORS SUCH AS YOUR MARKET, PERSONAL EFFORT AND MANY OTHER 
CIRCUMSTANCES MAY AND WILL CAUSE RESULTS TO VARY. THE INFORMATION PROVIDED IN THIS PRODUCT IS SOLD AND PROVIDED ON AN 
“AS IS” BASIS WITHOUT ANY EXPRESS OR IMPLIED WARRANTIES, OF ANY KIND WHETHER WARRANTIES FOR A PARTICULAR PURPOSE OR 
OTHER WARRANTY EXCEPT AS MAY BE SPECIFICALLY SET FORTH IN THE MATERIALS OR IN THE SITE. IN PARTICULAR, THE SELLER OF THE 
PRODUCT AND MATERIALS DOES NOT WARRANT THAT ANY OF THE INFORMATION WILL PRODUCE A PARTICULAR ECONOMIC RESULT OR 
THAT IT WILL BE SUCCESSFUL IN CREATING PARTICULAR MARKETING OR SALES RESULTS. THOSE RESULTS ARE YOUR RESPONSIBILITY AS 
THE END USER OF THE PRODUCT.

IN PARTICULAR, SELLER SHALL NOT BE LIABLE TO USER OR ANY OTHER PARTY FOR ANY DAMAGES, OR COSTS, OF ANY CHARACTER 
INCLUDING BUT NOT LIMITED TO DIRECT OR INDIRECT, CONSEQUENTIAL, SPECIAL, INCIDENTAL, OR OTHER COSTS OR DAMAGES, IN EXCESS 
OF THE PURCHASE PRICE OF THE PRODUCT OR SERVICES. THESE LIMITATIONS MAY BE AFFECTED BY THE LAWS OF PARTICULAR STATES AND 
JURISDICTIONS AND AS SUCH MAY BE APPLIED IN A DIFFERENT MANNER TO A PARTICULAR USER. THE RIGHT TO EVALUATE AND RETURN 
THIS PRODUCT IS GUARANTEED (PLEASE REFER TO THE TERMS OF THE GUARANTEE).

THEREFORE, IF THE USER DOES NOT AGREE TO ACCEPT THE PRODUCT OR SERVICES ON THESE TERMS, THE USER SHOULD NOT USE THE 
PRODUCT OR SERVICES. INSTEAD, THE PRODUCT AND ALL RELATED MATERIALS SHOULD BE RETURNED IMMEDIATELY TO THE SELLER AND 
THE USER’S MONEY WILL BE REFUNDED. IF THE USER DOES NOT RETURN THE MATERIALS AS PROVIDED UNDER THE GUARANTEE, THE USER 
WILL BE DEEMED TO HAVE ACCEPTED THE PROVISIONS OF THE DISCLAIMER.

EARNINGS DISCLAIMER

ANY INCOME OR EARNINGS STATEMENTS ARE ESTIMATES OF INCOME POTENTIAL ONLY, AND THERE IS NO ASSURANCE THAT YOUR 
EARNINGS WILL MATCH THE FIGURES WE PRESENT. ANY INCOME OR EARNINGS DEPICTED ARE NOT TO BE INTERPRETED AS COMMON, 
TYPICAL, EXPECTED, OR NORMAL FOR THE AVERAGE STUDENT. WE CAN MAKE NO GUARANTEES AS TO YOUR INCOME OR EARNINGS OF ANY 
KIND, AT ANY TIME.

WHERE SPECIFIC INCOME FIGURES ARE USED, AND ATTRIBUTED TO AN INDIVIDUAL OR BUSINESS, THOSE PERSONS OR BUSINESSES HAVE 
EARNED THAT AMOUNT. BUT, THERE IS NO ASSURANCE THAT YOUR EARNINGS OR INCOME WILL MATCH THOSE FIGURES, OR THAT YOU WILL 
MAKE ANY MONEY AT ALL.

ANY AND ALL CLAIMS OR REPRESENTATIONS AS TO INCOME EARNINGS MADE ON OUR WEB SITES OR IN OUR MATERIALS OR INFORMATION 
ARE NOT TO BE CONSIDERED AS AVERAGE EARNINGS. TESTIMONIALS ARE NOT REPRESENTATIVE. THERE CAN BY NO ASSURANCES THAT ANY 
PRIOR SUCCESSES, OR PAST RESULTS, AS TO INCOME EARNINGS, CAN BE USED AS AN INDICATION OF YOUR FUTURE SUCCESS OR RESULTS.

ALL PRODUCTS AND SERVICES OF OUR COMPANY ARE FOR EDUCATIONAL AND INFORMATIONAL PURPOSES ONLY. 
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BONUS 3
MORE FREE BUYER TRAFFIC!! Using INSTAGRAM and/or

PINTEREST to DOUBLE or QUADRUPLE Your Sales!

By Stuart Turnbull &
Bart Hennin       

Inside this brief, “no fluff” guide, we're going to show you how you can use 
Pinterest and/or Instagram to promote your Etsy Resume Templates shop so you 
can get significantly increased Etsy sales! 

Granted, if you follow your main course guide, and with a little persistence, you'll 
ALREADY be getting plenty of FREE BUYER TRAFFIC from ETSY itself.

However, if you want even MORE FREE BUYER TRAFFIC (and who doesn't?), this  
BONUS guide, will get you on the right track.

LOOK....If you've ALREADY created your templates and listed them, the HARD PART 
(actually not so hard at all!) is DONE!! So, why NOT bring in MORE BUYERS to 
these SAME OFFERS and get an even BIGGER WINDFALL of profits??

DON'T leave all your eggs in one basket!! Instead of just getting sales FROM 
ETSY, why not ALSO get sales from INSTAGRAM & PINTEREST TOO! (or at least 
have the OPTION!)

Let's start with Pinterest...



Using Pinterest to Promote Your Resume Templates!

By now, most people are familiar with Pinterest. You see an image you like? You 
“pin it”... If others like it, they pin it too (called “repins”) and so on and so on.

What most marketers don't realize though is that Pinterest is also being used more 
and more as a search engine...People looking for specific things (especially in niche
markets) are turning more and more to Pinterest! 

ASIDE: IN FACT, whenever I'm doing 'research' (whether for my online business, or 
one of my hobbies) I do three overall searches... Google, YouTube, and yes, 
PINTEREST!...Why Pinterest?... I find many ideas (and websites) show up there 
that I would miss on Google.

So as marketers, let's turn that around... It's a fact that appearing in Google 
search results is getting more and more difficult. It's often easier to get noticed on 
Pinterest!

On Pinterest, you can get found via...
• people doing searches
• repins
• followers

Let's look at how to set up and get noticed on Pinterest!



Step 1: Set up your Pinterest account as a BUSINESS account. Pinterest's TOS say 
that if you are using Pinterest to promote or market a business or product, your 
Pinterest account cannot be a personal account but must be a   'business' account.

Pinterest business accounts are also better for marketing because they come with 
extra features, like Pinterest Analytics (more on this in a bit). FORTUNATELY, 
converting your personal Pinterest account to a business account is fast and easy 
(and free!)...Here's what to do...

To create a NEW business profile:

1. If you have a personal Pinterest account, go to pinterest.com/logout to log out
2. Next, go to pinterest.com/business/create/ 
3. Fill out your email, password and business name, then select a business type 
4. Click Create account 

ALTERNATELY, you can just convert your existing Pinterest account from “personal”
to “business”. 

To convert a personal Pinterest account to a business account:

1. Log in to your account 
2. Go to pinterest.com/business/convert/ 
3. Fill out your business name and website then select a business type 
4. Click Create account 

Step 2: That done, the next thing you want to do is fill out your Pinterest profile. 
Just like on Etsy, a good (and complete) Pinterest profile tells your brand’s story. 
Here is a terrific page to help you get everything started on the right track. You can 
(and should!) also connect your Etsy shop to your profile too!

Step 3: NEXT, we want to set up a new “board” dedicated to just resume templates. 
Here are Pinterest's instructions on how to do that. Just like on Etsy, the title of your
Pinterest board should be keyword rich and also clearly identify what people will 
find there.

Now, you want to start pinning QUALITY images of resume templates. Give EACH 
pin a good, enticing, keyword rich description and link it to your Etsy shop, or 
individual Etsy listing or other valuable resource.

That last part is KEY... Don't just link to stuff you are selling....Link also to tips, 

http://pinterest.com/logout
https://help.pinterest.com/en/article/create-a-board
https://business.pinterest.com/en/best-practices-for-pinterest-success
http://pinterest.com/business/convert/
http://pinterest.com/business/create/


hints, or anything else useful that a job seeker would find valuable. You can use 
Pinterest to not only drive traffic to your Etsy shop/listings but also to drive traffic 
to your...

• Blog (if you have one)
• Email sign up page
• Helpful resources or content
• Free stuff
• Your other social sites (if you have them)

Image size: TALL pins work better than short ones, HOWEVER... Gone are the days 
of super tall skinny pins...Pinterest is cutting down on these by cropping longer 
images. Your images should be at least 600px wide and the image no more than 
twice as tall as it is wide.

So for example, you might have 2 resume images stacked in a single image OR a 
resume with cover letter image or etc. You can use CANVA to create images. 

Simply select “Use custom dimensions”

Set your image dimensions...

Upload your template images (and backgrounds if you have them)... 



Drag your images into place... 

Size and rotate them as needed...



Use the “Arrange” option to move a selected image in front of (forward) or in back 
of (Back) other images 

Download and save your image as a PNG... 



and you've put together a nice image very quickly!



TIP: Keep in mind that your Pinterest images will appear against Pinterest's white 
background, so select a colored or gray background for your images that will 
contrast with the white.

Once you have a dozen or so terrific looking images with enticing keyword rich 
descriptions and linked to some terrific resources and/or your Etsy shop/listings, 
post them and then keep posting 2-5 images a day to keep building out your board.

TIP: Just as renewing an Etsy listing early can give it an Etsy search boost, deleting 
and repinning your Pinterest pins can get you exposed to more people and boost 
your repins!

Step 4: Get followers! Here is a handy guide I wrote that will get you on the fast 
track to getting followers on Pinterest (by pinning what people love!).

Another way to get followers is to find boards (similar to yours) and follow the 
people following those boards. Pinterest limits how many people you can follow in 
one sitting. You can follow up to 300 people in an hour and about 20% - 33% will 
follow you back!...That's ~60 to 100 NEW followers an hour!... One hour a day for 
30 days and that's closing in on 1K followers!...Do 2 hours a day and that jumps to 
2K followers!...and so on...

Do a lot of following when you first start out to kick start your board and then you 
can do a little following each day as you pin a few images also each day. Consistent 
pinning and following is KEY to your success... What you'll start to see is a 
“snowball effect”. As your followers, pins and repins grow, so will your traffic! 

You'll want to track and monitor your progress as you go...Pinterest Analytics 
(included FREE with your Pinterest business account) is an excellent tool for doing 
this. Here's a short video that demonstrates this wonderfully helpful tool. Use it to 
help you see what's getting the biggest responses and what's not. 

Happy Pinning!

Now let's take a look at Instagram!

https://gallery.mailchimp.com/d1c7536c53befd65ba37472f0/files/296858c6-64eb-4fb2-9a83-da03ed5ed9b3/Bart_s_Bonus_Fast_Track_To_Getting_Your_First_50K_Pin_Views_On_Pinterest.01.pdf
https://www.youtube.com/watch?v=2iZtqgeXsco


Using Instagram to Promote Your Resume Templates!

Why Instagram?... Instagram is popular and it is fast becoming one of the BEST 
places for businesses to promote ETSY (and other ecommerce) products!...Why is 
Instagram so popular? And why is it such a good fit for promoting ecommerce 
items?...Simple...

Instagram is meant to be used primarily as a 'mobile device' app. The majority of 
people spending time online right now are mobile device users and this trend 
towards using mobile devices instead of desktop and/or laptop computers is 
continuing to grow!  



Instagram is also very easy to use and very VISUAL! As such, it becomes the perfect 
platform for promoting items for sale BUT only if it is done right!

Setting Up: Consider setting up a new separate Instagram account for your Etsy 
shop. Here is information on having multiple accounts. You can now have up to 5 
separate Instagram accounts). 

If you are new to Instagram, start by downloading the Instagram app on your 
phone and then click “sign up”. You can create your account through Facebook or by
entering your email address. TIP: If possible, create your Instagram user name so it
is as close to your Etsy shop name as possible. Then just follow Instagram's 
directions/prompts.

Business account versus Personal account: I would suggest you start out with a 
personal Instagram account and switch it to a business account only after you get a 
good following. Here's why... Instagram seems to give personal accounts “more 
reach” than business accounts. That is, with a personal account, MORE PEOPLE are 
likely to see your posts. I can only guess that the reason for this is Instagram wants 
to “encourage” businesses to spend money on advertising to expand their reach.

If you already have set your account up as a business account, switching back to a 
personal account doesn't seem to restore the improved “reach” that personal 
accounts enjoy.

That said, if your Instagram account is already a business account, it's not the end 
of the world (not at all)...Just realize your growth may be a bit slower (but you'll 
still get their!).

For your profile photo, add something eye catching that relates to your shop. It 
can be a head shot image of yourself or it can be your logo, or even a picture of one 
of your most popular products. Your profile picture is your trademark and that 
image will make you recognizable to your followers. 

TIP: Ideally,  you should use the SAME profile photo (or logo) across ALL of your 
social networks, and/or website as this keeps your “branding” consistent and 
makes you more easily remembered too! You want to keep your branding 
consistent both within your Instagram account and also across all/any other 
platforms you use.

Your Instagram profile image should be square. The optimum pixel size is 

https://help.instagram.com/1682672155283228


110 X 110 min to 180 X 180 max.

In the description area, include a short bio about you and your Etsy shop. Your 
headline should, of course, include the most important keywords as these are 
considered searchable on Instagram. When people view your profile, they will 
likely first look at your photo feed, but many will also open your profile for some 
added information. 

Add your Etsy shop link to the website area to make it easier for people on  
Instagram to visit your shop. Putting it in the space provided, as opposed to your 
general profile, makes it clickable. You can add your direct Etsy shop link by typing 
“youretsyshopname.etsy.com”.

BONUS TIP! - Promoting Multiple Links On Your Instagram: If you have a blog 
or website or other social media pages you also want to also promote on Instagram 
(along with your Etsy shop), Linktree is a FREE online tool that lets you add 
multiple links to your Instagram profile! You can Check it out here (not an affiliate 
link). There is a paid “pro” version but the free version is all you'll need. 

Photos: Just like on ETSY, having beautiful photos on Instagram is key to gaining 
followers and drawing in buyers. It’s also part of what makes the platform so fun! 

Here are the recommended pixel sizes for your Instagram images... 

• Minimum 1080 X 1080
• Recommended if possible: 2048 X 2048
• Instagram “landscape”: 600 X 400 min (1080 X 566 recommended)
• Instagram “portrait”: 600 X 749 size min ( 1080 X 1350 recommended)

It’s really easy to edit photos on your phone for Instagram (here are some 
suggested apps) OR you can use Pixlr or Canva to edit images online on your PC 
and then post them (the key is to make your photos clear, enticing and beautiful). 

Posting from your PC: If you prefer to post to Instagram NOT from your mobile 
device but rather, from your PC or Laptop, there is a software tool called Gamblr 
that will allow you to do this... You can download it for FREE here (there are both 
Mac and Windows versions of this tool).

There is also a paid tool ($19/mo. At the time of this writing) called HopperHq 
(www.hopperhq.com) that allows you to SCHEDULE posts from your PC to 
Instagram, Facebook and Twitter and it includes its own analytics. If or when you 

http://www.hopperhq.com/
https://gramblr.com/uploader/#home
https://gramblr.com/uploader/#home
https://showit.co/business/education/5-amazing-photo-editing-apps/
https://showit.co/business/education/5-amazing-photo-editing-apps/
https://linktr.ee/
https://linktr.ee/


have the budget, this can be a wonderful tool!

Captions: Your Instagram photos are important, but it’s also important to have 
great captions too. Try to entice people. Tell a story, describe your process, or start 
a discussion to capture people's interest! Asking for an OPINION (rather than just 
asking people to 'comment') is a terrific way to increase engagement!

Hashtags: Instagram currently allows you to use up to 30 hashtags per post and I 
recommend posting the full amount of tags allowed! The more tags you use, the 
better your chances at getting found!

Your hashtags can describe your product, but they can do 
much more...Consider tags that also relate to your customer. 
Visualize your ideal (job seeking) client. Ask yourself, what 
kinds of searches would such job seekers search? 

Besides “resumes” or “resume templates”, job seekers might 
also search “resume tips/help”, “interview tips/help”, “job 
search tips/techniques”, “cover letter”, “cover letter 
writing/design”, “cover letter tips/help”, etc. etc.

← Use Instagram's search suggest to get tag & keyword ideas. 
ALSO look at what KW phrases (tags) other people in your 
niche are using..

 



BONUS TIP! There is a terrific FREE online hashtag generator which can also give 
you TONS of related hashtags instantly! It's called All Hashtag 
(www.all-hashtag.com/hashtag-generator.php).

http://www.all-hashtag.com/hashtag-generator.php


You enter a tag and All Hashtag immediately generates a list of 30 related hashtags

ADDITIONALLY, you can click numbers 1 through 7 (ref screenshot above) to access
even MORE tags!

Social Interacting: Posting, writing, and hashtagging is only “half” of the 
requirement for success on Instagram . The other half is interacting! The whole idea
behind the Instagram platform is to be social. Don’t shy away from creating some 
interaction by liking other people’s photos, commenting, and following them.

To expand your reach, you should... 

1. “Like” photos in your feed

2. “Like” photos that are connected to the same hashtags you are using. (i.e. 
whenever you post a photo, quickly visit each one of the hashtags you use and
“like” a handful of other people's posts that you find)

3. “Comment” lots. When you find a terrific photo or a great caption, comment 
on it! Commenting is a tremendously powerful way of interacting since you’re
often able to start 2-way discussions others will follow! 

4. Provide VALUE in all your replies. When people comment on your photos, 
always reply back! Be authentic, personable, and keep things fun.

5. Avoid being “salesy” - Don't “sell”...SHARE.

Post, follow, like and comment consistently and you will see your Instagram 
following grow. You'll begin to see a snowball effect as more and more traffic flows 
to your Etsy shop! 

Followers - How To Get More: One of the easiest ways to get a consistent stream of
Instagram followers is to follow other (relevant!!) accounts regularly.

That said, don't over do this. Follow 1-3 accounts a day. (NOTE: after a month or so, 
go in and audit your account... Unfollow accounts that you don't interact with or 
don't find useful to expand your reach). 

Another effective way to get followers is to (as said above) comment frequently 
with valuable helpful stuff! Commenting is the BEST way to get your Instagram 
account noticed by others. Comments build relationships (and that can translate 
into a terrific sales boost to your Etsy shop!).



NOTE: Once you start following relevant accounts, your Instagram feed will begin 
to fill up with relevant posts that you can offer some comment on... Comment as 
frequently as you can!

ANOTHER BONUS TIP! Once you have a few hundred followers, you can 
collaborate with other Etsy sellers on Instagram and do what's called “shoutouts”. 
Here's how it works... You post about a fellow (related) seller on your Instagram 
and ask your fans to follow them - and the other seller reciprocates, posting about 
you/your Etsy shop to their fans and asks them to follow you!

Try to get someone who is related to your niche but not directly competing with it. 
For example, resume templates being your main product line, you could partner 
with someone offering job search tips or job interview tips, etc.

shoutouts are very useful because your Instagram account (and by extension, your 
Etsy shop) can now be exposed to hundreds or even thousands of interested fans!

Of course, if you have a hundred followers, don't expect someone with a thousand 
followers to reciprocate! Seek shoutouts with people that have approximately the 
same number of followers as you do...As your following grows, you can seek out 
shoutouts with bigger players.

BONUS SECTION: Using PAID Shoutouts (via Shoutcart): Don't want to wait? 
Want to get a shoutouts from people with THOUSANDS of followers? There is a 
searchable website (that you can join for FREE) called Shoutcart that lists people 
offering paid shoutouts!

https://shoutcart.com/


For as little as $10 you can buy a 'shoutout' from people who have 10K-40K 
followers. The trick is to find people offering paid shoutouts who have a responsive 
audience relevant to what you are posting. In our case we are looking for job 
seekers (think “single mom”, “students”, “new to area”, etc.).

When you find a potential match and BEFORE you spend any money, check out 
their page and hover over some of their posts to see #likes and #comments to 
ensure they are getting good engagement.

1) Check that they have a good variety of quality content that is also relevant to 
yours.

2) Check the number of likes and comments on a good number of their posts (by
hovering over their images/videos). A good number of their IMAGE posts 
should be getting likes equal to at least 4% - 6% of their followers with their 
videos getting about 2-3 times that amount and the amount of comments 
should be 4% - 6% of their likes. 

For example, say you are considering someone for doing a shoutout... They 
have 24.5K followers... A good number of their image posts should have at 
least 980 (24,500 X 0.04) to 1,470 (24,500 X 0.06) likes. You don't have to be 
overly precise... If you're seeing 800 – 1000 likes on a good number of posts, 
you are good.

A good number of their videos (if any) should have about 2-3 Xs the likes as 
the images...say ~2,400 or more (980 X 3 = 2,940 but again you don't have to 
be overly precise).

Their comments should be running about 4% - 6% of their likes...So say a 
post has 750 likes, their should be ~30 (or more) comments (750 X 0.04).
(again, just ballpark it).

3) Now click on several of their posts and check out the actual comments they 
receive... Make sure they are real comments... If they are all one word 'generic'
comments, the person my be “gaming” the system using 'comment farms' 
where they've essentially paid people to comment (DON'T DO THIS and stay 
away from influencers who appear to be doing this).

You want to see comments that are varied, different, and specific. 

Next, there are 2 FREE online tools you can use to further vet potential pages for 
paid shoutouts...



The first tool is Socialblade.com. Go there and enter in the person's account name 
and you see stats like this...

You want to check their follower growth (at left in above screenshot)...It should be 
steady consistent growth (which this example is)... If you are seeing 0,0,0,0,463,0,0, 
257,0,0 then that indicates they are likely paying for followers (again DON'T do 
that!) and not getting a genuine following. Likewise, we also want to look under 
“Media” at right to see if they are posting consistently...In this case they are 
averaging 1 post a day and posting fairly
consistently...terrific.  

Phlanx.com/engagement-calculator is the
second tool we want to make use of... Go
there, enter in the person's account name
and you see stats like this  → 

In this example, the person has 24,340
followers. The average “likes” per post
and comments per post are 7,197 and 49
respectively. 

The KEY stat you want to look at here is
the “Engagement Rate”. Anything above
3% is GOOD!

https://phlanx.com/engagement-calculator
https://socialblade.com/


In this case the Engagement Rate is through the roof at almost 10Xs that! But as 
said anything over 3% is an indication that people are “involved with” and 
“responding to” the posts on this account. That's just what we want!

Conclusion: So there you have it... You have everything you need to get started with
Instagram and using it to bring more traffic and buyers to your Etsy shop!

Just take it one step at a time and have FUN with it!

Happy Posting! 

Stuart and Bart
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