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As an online retailer, you’ve likely faced the 
challenge of ensuring your product listings 
are accurate, consistent, and up‑to‑date 
across multiple channels. With the explosion 
of digital channels, the clarity and accuracy of 
your product and marketing information are 
non‑negotiable.

Get it wrong with missteps like showcasing outdated 
prices or incorrect product images, and you’re 
looking at frustrated customers and a tarnished 
brand reputation. You might have stumbled upon 
terms like product information management (PIM) 
and digital asset management (DAM) software 
in your quest for the perfect organisational tool. 
Without a clear understanding of what each offers, 
you will find yourself at a crossroads, unsure of which 
path will lead to efficiency and growth.

While both are designed to streamline data 
management and enhance operational efficiency, 
they cater to distinctly different needs and aspects 
of your business.  This article will demystify PIM and 
DAM, shedding light on their unique capabilities to 
help you decide which software fits your business’s 
specific requirements.

What Is Product Information 
Management (PIM) Software?
Product information management, or PIM, software 
is a digital tool designed to be the backbone of your 
e-commerce and marketing operations by acting 
as a centralised hub for managing all your product 
data. From descriptions, specifications, pricing, 
multimedia files, and more, PIM software keeps 
everything organised and accessible.

The purpose of PIM software goes beyond mere 
data storage. It enables businesses to streamline  
the process of managing product information across 
multiple sales and marketing channels. As your 
business expands, so does your list of products, 
along with their prices, labels, and descriptions. 

This increase in product data can quickly become 
overwhelming. For instance, when expanding 
into new markets or targeting different customer 
demographics, you often need to adjust your 
product’s messaging and pricing. Similarly, bringing 
new suppliers into the fold means updating product 
catalogues and descriptions.

This is where PIM software becomes invaluable. 
Whether you’re updating your online store, 
creating product catalogues, or pushing listings 
to e-commerce giants, PIM software ensures 
consistency and accuracy in how your products  
are presented to customers. This consistency is  
key to building trust and loyalty among your 
customer base. 

With PIM software, users can import, organise, and 
update product information, eliminating the need 
for manual data entry across multiple systems. PIM 
software can integrate with other systems like ERP 
(Enterprise Resource Planning) and e-commerce 
platforms, creating a seamless flow of information 
across your business operations.

PIM vs DAM – Which is  
Right for your Business 

https://www.simple.io/blog/enhancing-marketing-efficiency-with-data-utilization
https://www.simple.io/blog/enhancing-marketing-efficiency-with-data-utilization
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Here’s a look at the key features you’d expect  
in a robust PIM system:

Centralized Data Management
At the heart of PIM software is the ability to centralise 
all product information in one place. You can easily 
access, update, and manage product descriptions, 
specifications, pricing, and images without sifting 
through multiple systems or spreadsheets.

Simple Retailpath exemplifies this feature by acting 
as a single source of truth where users can store and 
manage product information and assets, product 
attributes, names, images, and more.

Multi-channel Distribution
PIM software shines when it comes to distributing 
your product data across multiple sales and 
marketing channels. Whether you’re selling on your 
website, on marketplaces like Amazon, or even 
in brick-and-mortar stores, PIM ensures that your 
product information is consistent and up-to-date 
everywhere. 

Workflow and Collaboration Tools
Collaboration is crucial to ensuring that product 
information is accurate and consistent. PIM software 
typically includes workflow tools that allow team 
members to work together. They can collaborate, 
whether they’re updating product listings, launching 
new products, or customising information for 
specific markets.

For instance, Simple Retailpath facilitates 
collaboration by allowing vendors to add production 
information, videos, and images as they have direct 
access to the platform. Collaboration tools help in 
assigning tasks, tracking progress, and ensuring that 
updates are made in a timely and organised manner. 

Integration Capabilities
No tool is an island, especially in the digital age. 
A robust PIM solution can integrate seamlessly 
with other systems, such as customer relationship 
management (CRM), enterprise resource 
planning (ERP), and e-commerce platforms. This 
interoperability allows for a smooth data flow across 
systems, ensuring that all aspects of your business 
are working from the latest, most accurate product 
information.

Built-in Digital Asset Management
Integrating digital assets with product information, 
PIM software makes managing and associating 
images, videos, and documents with products 
straightforward. Simple’s Retailpath has a built-in 
DAM for storing and managing all videos, images, 
logos, and audio associated with the products.

Robust Approvals
This critical feature ensures all product information 
meets your business’s quality standards before it 
goes live. This process allows for a structured review 
and approval workflow, where designated team 
members can vet and approve product data for 
accuracy, completeness, and compliance.

Key Features of PIM Software

https://www.simple.io/blog/top-3-issues-managing-marketing-projects-with-spreadsheets
https://www.simple.io/products/simple-retail-path
https://www.investopedia.com/terms/c/customer_relation_management.asp
https://www.investopedia.com/terms/c/customer_relation_management.asp
https://www.simple.io/blog/5-critical-errors-to-avoid-when-selecting-approval-workflow-software
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Let’s explore the types of companies and roles 
that typically make the most of PIM software.

E-commerce Retailers
Online retailers, regardless of their size, are prime 
users of PIM software. With ever-expanding product 
ranges and the need to sell across multiple channels, 
these businesses rely on PIM to keep product 
information accurate and consistent. They rely on 
the software to ensure product descriptions, images, 
prices, and specifications are accurate.

Manufacturing Companies
Manufacturers use PIM systems to manage 
detailed product information, including technical 
specifications, assembly instructions, and part lists. 
They manage this information centrally, ensuring 
that everyone in the supply chain has access to the 
same, up-to-date data, thereby reducing errors and 
speeding up time to market. 

Distributors and Wholesalers
For distributors and wholesalers, managing vast 
catalogues of products from various manufacturers 
can be daunting. PIM systems help by centralising 
product information, making it easier to manage 
inventory, update product data, and ensure that 
customers receive accurate and timely information. 

Roles That Benefit from PIM
Here’s a closer look at the key roles that reap the 
advantages of implementing PIM:

•	 Product Managers: Professionals in these roles 
use PIM to streamline the development and 
management of product specifications and 
information. This ensures that product data is 
accurate from the start, reducing errors and saving 
time in the production cycle. 

•	 Marketing Teams: Marketing professionals use 
PIM to craft consistent product messages across 
all marketing channels. With PIM, they can ensure 
that all promotional materials and campaigns 
use the most current and accurate product 
information. 

•	 Merchandising Teams: These teams leverage PIM 
to manage product assortments and categories 
effectively. 

•	 Sales Professionals: They rely on PIM for the latest 
product details to provide accurate information 
to customers and prospects, improving sales 
effectiveness. 

•	 E-commerce Managers: They need PIM to 
manage online product catalogues efficiently, 
ensuring that product listings are optimised for 
search engines and customer experience. 

•	 Digital/Web Teams: PIM is indispensable for those 
managing e-commerce sites and digital platforms. 
It allows for the quick update and distribution 
of product information across various digital 
channels, ensuring a cohesive and engaging 
online shopping experience for customers.

Who uses PIM?
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Digital asset management (DAM) software is 
a strategic tool designed for the streamlined 
organisation, storage, and retrieval of a company’s 
digital content and brand assets. This includes 
various digital files such as images, videos, brand 
guidelines, logos, templates, and other documents. 
The digital assets also include creative files for print, 
outdoor, and other media campaigns. 

The primary purpose of DAM software is to 
centralise all digital assets in one secure location. 
This centralisation makes it easier for teams across 
an organisation to find, share, and use digital  
content efficiently, ensuring brand consistency  
and enhancing collaboration. 

DAM software enables users to tag and categorise 
assets, making it simple to search for specific items 
based on keywords, themes, or other metadata. This 
process speeds up the process of locating assets 
and helps maintain an organised digital library that 
can grow with your business. 

Moreover, DAM systems often include tools for 
editing and converting files. Teams can adapt 
assets for different platforms and purposes without 
needing separate software. For instance, Simple 
Asset Manager has a built-in image transcoding 
feature that allows users to automatically convert 
images to various sizes to suit different purposes.

What is Digital Asset Management 
(DAM) Software?

https://www.simple.io/blog/benefits-of-integrating-dam-with-online-proofing-software
https://www.simple.io/blog/boosting-brand-consistency-and-efficiency-with-digital-asset-management-tools
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Here’s a closer look at the key features you’d 
expect to find in a top-tier DAM system: 

Centralised Asset Repository 
The cornerstone of any DAM software is its ability 
to centralise all digital assets in one secure, easily 
accessible location. This repository stores your files 
and organises them in a way that makes sense for 
your business, enabling quick retrieval and reuse.  

Advanced Search and Filtering 
With an advanced search and filtering system, DAM 
software allows you to quickly find the assets you 
need when you need them. Whether you’re looking 
for assets based on keywords, tags, or even specific 
metadata like file type or creation date, the right 
DAM system makes it simple to narrow down your 
search and locate your assets in seconds. 

Advanced DAM software like Simple Asset Manager 
utilises advanced AI, automatic image tagging, and 
inbuilt facial recognition to tag and organise assets. 
This system allows for easy searching of assets by 
title, description, file type, and custom tags, enabling 
you to create a personalised way to locate content. 

Version Control and History Tracking 
Maintaining the integrity of your digital assets is 
crucial, and DAM software excels in this area with 
features like version control and history tracking.  
This functionality lets you see how assets have 
evolved over time, ensuring that everyone uses  
the most current version. 

Access Control and Permissions 
Effective DAM systems offer granular access control 
and permission settings, ensuring that the right 
people have the right level of access to your digital 
assets. This feature is essential for maintaining the 
security of your assets while facilitating collaboration 
across teams and departments. 

Integration with Other Tools 
To enhance your digital marketing efforts, DAM 
software should seamlessly integrate with other tools 
in your tech stack, such as content management 
systems (CMS) and marketing automation platforms. 

Asset Sharing and Distribution 
DAM software simplifies the sharing and distribution 
of digital assets, making it easy to collaborate with 
team members, external partners, and stakeholders.

Key Features of DAM Software

https://www.simple.io/products/simple-asset-manager
https://www.simple.io/blog/mastering-version-control-in-marketing-a-comprehensive-guide
https://www.optimizely.com/optimization-glossary/content-management-system/#:~:text=A%20content%20management%20system%20(CMS)%20is%20an%20application%20that%20is,of%20templates%20like%20a%20website.
https://www.optimizely.com/optimization-glossary/content-management-system/#:~:text=A%20content%20management%20system%20(CMS)%20is%20an%20application%20that%20is,of%20templates%20like%20a%20website.
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Below, we explore who benefits from utilising 
DAM software and why it’s such a critical 
component of their operational toolkit. 

Companies that Benefit from DAM Software 
•	 Retail and eCommerce: These businesses  

manage countless product images, videos,  
and promotional materials that need to be 
updated regularly and shared across multiple 
channels. DAM software streamlines these 
processes, ensuring timely and consistent  
brand presentation. 

•	 Manufacturing: Manufacturers rely on DAM 
for organising product designs, specifications, 
and instructional content, facilitating smooth 
operations and effective communication with 
stakeholders. 

•	 Government Agencies: Government agencies 
handle various digital assets, such as photos, 
videos, documents, and official forms. A digital 
asset management system enables these agencies 
to organise and secure all their digital files in a 
single location. 

•	 Healthcare: In the healthcare sector, hospitals and 
clinics utilise digital asset management systems 
to organise and maintain digital medical records, 
X-rays, and various medical images. 

Roles that Benefit from DAM Software 
•	 Marketing Teams: Marketers utilise digital asset 

management (DAM) systems to efficiently store, 
organise, and oversee their marketing materials, 
such as brand logos, whitepapers, sales materials, 
and images. DAM software facilitates streamlined 
access across the organisation, allowing everyone 
to retrieve the necessary digital assets precisely 
when they’re needed. 

•	 Sales and Business Development Teams: Sales 
and business development teams leverage digital 
asset management software to streamline deal 
closures. The autonomy of accessing approved 
images without needing to confirm with marketing 
enables them to focus on refining their proposals 
or presentations to perfection. 

•	 IT and Digital Asset Managers: These teams are 
responsible for the technical management of 
digital assets. They rely on DAM to ensure secure, 
organised, and efficient storage and retrieval 
systems, simplifying asset management and 
protection.

Who uses DAM Software?
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While both systems are designed to manage 
information and support business processes, they 
serve distinct purposes and offer unique benefits. 
Let’s break down the key differences to help you 
decide which system best fits your business needs. 

Uses/Purpose 
PIM primarily focuses on managing all the details 
about your products. This includes everything from 
descriptions, specifications, and pricing to SKU 
numbers and inventory details. DAM concentrates 
on storing, organising, and retrieving digital assets 
such as images, videos, documents, and other 
marketing materials. 

Focus 
PIM is product-centric, meaning it revolves around 
product specifications, pricing, and information 
crucial for sales and e-commerce platforms. DAM 
is content-centric, focusing on digital content and 
media files. It addresses the need to manage brand 
assets and marketing materials that support the 
promotion of products or services. 

Content Type Stored 
PIM stores and manages structured data such 
as product descriptions, dimensions, prices, 
and SKUs. DAM manages unstructured content 
like photographs, video files, brand logos, and 
marketing collateral. 

Workflow and Collaboration 
While both PIM and DAM support collaboration, 
PIM focuses on streamlining the product lifecycle 
management from inception to sale. On the other 
hand, DAM emphasises content creation, approval 
processes, and publishing workflows involving 
creative teams, marketers, and content managers.

Summary of the Differences 
Between PIM and DAM 

https://www.simple.io/blog/best-practices-for-managing-your-marketing-approval-workflow
https://www.simple.io/blog/best-practices-for-managing-your-marketing-approval-workflow


9www.simple.io

PIM and DAM systems offer unique benefits that 
can enhance e-commerce operations, ensure 
compliance, and improve overall efficiency.  
Let’s explore the advantages each system 
brings to the table. 

Benefits of PIM 
E-Commerce enhancement: PIM systems centralise 
product data management, making it easier 
to maintain accurate and consistent product 
information across multiple online platforms. This 
leads to better product listings, improved SEO, and 
enhanced customer experiences, ultimately driving 
sales and growth. 

Compliance and data quality: By providing a 
single source of truth for product information, PIM 
helps ensure compliance with industry standards 
and regulations. It facilitates the management of 
product specifications, safety standards, and other 
compliance-related data, reducing the risk of errors 
and penalties. 

Operational efficiency: PIM streamlines workflows 
across departments, reducing time spent on data 
entry and updates. It improves collaboration 
between teams, leading to faster product launches 
and updates. 

Seamless integrations: PIM can easily connect 
with ERP systems, e-commerce platforms, and 
marketplaces. This integration ensures that product 
information is synchronised across all channels. 

Benefits of DAM 
Brand consistency: DAM systems enable businesses 
to store, organise, and manage all digital assets  
in one place, ensuring that only the most current  
and approved content is used. This supports  
brand consistency across all marketing efforts  
and customer touchpoints. 

Risk management: With features for managing 
copyrights, usage rights, and licensing information, 
DAM helps businesses avoid legal issues related to 
asset use. It ensures that all digital content is used 
within legal boundaries, protecting the company 
from potential copyright infringement claims. 

Efficiency across business: By providing quick access 
to needed assets, DAM systems reduce the time 
and effort required to locate and repurpose digital 
content. This efficiency boost speeds up marketing 
initiatives and supports sales and other departments 
in accessing high-quality materials for their needs.

The Benefits of PIM and DAM
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Choosing between PIM and DAM hinges on 
your business’s specific needs and goals. Here’s 
a guide to help you decide which solution will 
best suit your organisation’s requirements. 

When to Choose DAM 
Opt for a DAM solution if your organisation: 

•	 Manages a vast collection of visual content such 
as images, videos, and graphics.

•	 Requires a centralised repository for all digital 
assets to ensure they are securely stored, easily 
accessible, and efficiently managed.

•	 Regularly shares and distributes visual content 
within the organisation or with external partners 
and platforms. 

•	 Aims to maintain consistent branding and 
visual identity across multiple platforms and 
touchpoints.

•	 Utilizes visual assets extensively in content 
creation and marketing materials.

When to Choose PIM 
Consider a PIM system if your business: 

•	 Manages a large and dynamic inventory with 
numerous SKUs.

•	 Deals with complex product portfolios that require 
frequent updates.

•	 Generates and aggregates product data from 
multiple sources.

•	 Sells products across diverse channels, 
necessitating uniform and accurate product 
information everywhere.

•	 Strives for rapid product time-to-market to stay 
competitive.

The Power of Integrating  
PIM and DAM 
While you have the freedom to choose either PIM 
or DAM, utilising both systems together is often the 
best strategy for your business. Integrating PIM and 
DAM brings a synergy that amplifies your ability to 
manage and present product information and digital 
content efficiently and cohesively. 

Doing so ensures that your product data and 
associated digital assets are always aligned. 
It becomes easy to enhance the accuracy and 
consistency of your product presentations across all 
channels. This integration facilitates a streamlined 
workflow where updates in one system automatically 
reflect in the other, saving time and reducing 
potential errors. 

Moreover, this unified approach improves the 
customer experience by delivering rich product 
narratives paired with high-quality visuals. It makes 
your offerings more compelling and easier to find. 

Understanding when you  
would use PIM versus DAM 
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PIM and DAM software are not just complementary 
technologies but foundational elements that, when 
integrated, can enhance your business’s operational 
efficiency and market presence. PIM streamlines 
product detail management, ensuring accuracy 
and consistency across e-commerce platforms and 
online marketplaces. This capability makes it vital for 
enhancing customer experiences and driving sales. 

Conversely, DAM organises and optimises your 
digital assets, reinforcing your brand’s visual identity. 
If you’re in the market for these software solutions, 
consider Simple Retailpath and Simple Asset 
Manager. The former is our PIM software that helps 
you enrich your product information for a seamless 
customer experience across all touchpoints. 

Simple Asset Manager facilitates storing, tagging, 
editing, reviewing, approving, and sharing your 
digital assets from a single source of truth. Contact 
our team today and request a demo to see how our 
solutions work. 

Choose the Right PIM and DAM 
Software for your Needs 

https://www.simple.io/products/simple-retail-path
https://www.simple.io/products/simple-asset-manager
https://www.simple.io/products/simple-asset-manager
https://resources.simple.io/book_discovery_call
https://resources.simple.io/book_discovery_call
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Meet a few of our clients that love working with us

Retailpath: Redefining Retail Marketing
Simple Marketing Solutions offers a comprehensive suite of tailored marketing software solutions.  
At the heart of our offerings is Retailpath, a retail marketing solution transforming how businesses  
manage product information, promotions, and vendor onboarding.

Retailpath integrates three tightly woven modules:

•	 Retail Marketing PIM: Central repository seamlessly storing, organizing, and managing product 
information, integrating effortlessly with websites and marketplaces.

•	 Retail Promotion Management: Streamlining content creation and approval for various retail 
promotions, covering eDMs, catalogues, website promotions, and marketplace events.

•	 Vendor Onboarding: Automated solution for sourcing product information from the supply chain, 
including built-in quality assurance and enrichment workflows.

Who Uses it: Marketing teams set up promotions, collaborate efficiently with merchandise teams; 
Merchandise Teams/Buyers manage products, add them to promotions, and efficiently preview 
promotions. Production teams benefit from streamlined design processes. Digital/Web teams maintain 
web content seamlessly, and Vendors enrich product data. These workflows boost efficiency, ensure data 
consistency, and foster collaboration among teams, transforming retail marketing with Retailpath into  
a harmonized and efficient process.

For more information, contact Simple Marketing Solutions. 
sales@simple.io   |   www.simple.io


