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Overview
We developed a strategy for each KOL to post on different days and at different times. Our goal
was to show the community that selected KOLs are genuinely interested in the project, rather
than all posting at once, which would immediately indicate to viewers that it was a paid
promotion.
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Start of campaign: 27.03.2024
$NAVI price= 0.35$

$NAVI price = max 0.584$ : 29.03.2024

09.04.2024- Current $NAVI price= 0.482$
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Chart 27.03-28.03
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Chart 29.03-30.03



Examples of Our KOLs'
Posts and Their Impact
on Price This is an example of price reaction after a

post from our KOL - Koob.



WeCryptoTogether



Summary :

A l t h o u g h  t h e  c a m p a i g n  i s  n o t  y e t  c o m p l e t e ,  t h e
r e s u l t s  s o  f a r  a r e  p r o m i s i n g .  T h e  m a x i m u m  p r i c e  o f
$ N A V I  r e a c h e d  0 . 5 8 4 $  d u r i n g  t h e  c a m p a i g n ,
r e p r e s e n t i n g  a  6 6 %  i n c r e a s e  f r o m  t h e  p r i c e  a t  t h e
s t a r t  o f  t h e  c a m p a i g n .  D e s p i t e  t h e  t e m p o r a r y
m a r k e t  d o w n t u r n s ,  t h e  c a m p a i g n  a p p e a r s  t o  b e
y i e l d i n g  p o s i t i v e  r e s u l t s .


