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Hablalo is a free app created by the entrepreneur Mateo Salvatto
in order to help deaf and hard of hearing people, people with

cerebral palsy, ALS / ASD, or any other difficulty to communicate.

This application uses voice-to-text and text-to-voice technologies, as well as other special functions to give
autonomy, assistance, and inclusion to people with disabilities, and to provide companies and organizations
with a system that facilitates communication with people with different capacities. Hablalo is an app that is
used by hundreds of thousands of people, in more than 50 countries across all continents, with recognition

from companies such as Google, the Massachusetts Institute of Technology, and Peking University.

Social Impact

This is the first of the social impact projects that we have faced as a way to empower entrepreneurs
whose projects and vision captivated us, and in turn, we saw the clear possibility of helping them in

any of the disciplines in which we specialize. (Strategy, Branding, and Design, Digital Product, UX/Ul)
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Strategy

Initially, this project was going to focus on the development of the new
UX/Ul design of the app, but as the research and immersion stage

progressed we understood that the success of the Hablalo app did not
depend solely on its user experience. Reaching the greatest number of

° people in the world with a message that would overcome taboos and

#Hablalo : cultural prejudices was vital for the project, which is why we decided

to rethink the Hablalo app as a brand and product in an integral way.
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Brand

“Hablalo logotype refers to a
smile, perhaps one of the
most universally recognizable

positive non-verbal gestures”
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Brand

We created a friendly and positive brand, with the certainty that
Hablalo's success depended on its ability to reach the public, users,
and generate a commitment to it. For this reason, we worked on the
messages and the tone of voice of the brand, which is clearly reflected
in the tagline that goes from being “the app for the deaf” to a universal

and positive message like “the app to communicate”.

From the visual aspect of the brand, at Disruptive, we have created a
simple identity, with soft features, with a logo that bases its distinctive
gesture on the theory of communication, where there is a sender, a
receiver, and a message that unites them, in this case, executed
through a curved line that refers to a smile, perhaps one of the most

universally recognizable positive non-verbal gestures.
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Digital Product

Our work in rethinking the Hablalo application is based on several
aspects, of which most can go unnoticed, but as a whole, they aim to

create a friendly, clear, positive, inclusive, and intuitive experience.

It was not our intention to make anything up ... we wanted to be

absurdly obvious and expected.

Due to the great diversity of ages, cultures, and disabilities of its
users, the graphical system of the Ul had to use a color palette with
light contrasts suitable for color-blind users, functional entities of
legible size, and a typeface with an excellent visual performance. For
the typeface we selected the Google Fonts, Noto Sans, designed to
be visually harmonious in several languages, with compatible stroke
heights and thicknesses, ensuring legibility and consistency in the
design of the Hablalo app in all possible languages in which the

application is used.

The main functionality of Hablalo is none other than a “chat”, so it
was natural for us to propose a design that would emulate the basic

behavior of any existing messaging application.



Our Services

Everything we do is intersected
by our love for brands, design
and innovation.

2. BRAND

— Naming
— Brand Storytelling
— Brand ldentity Systems

— Brand voice & messaging

1. STRATEGY — Brand architecture

— Brand strategy & DNA — |llustration and Icon Systems
— Experience reinvention — Packaging

— Opportunity exploration — Label design

— Proposition design — Environments

— |Innovation & Disruption — Social Branding

. We think design,
' and feel strategy.

S

3. DIGITAL PRODUCT

— User experience design (UX)

4. PHYSICAL DESIGN

— User interface design (Ul)

— Interaction design (IxD) — Product Strategy
— Web & App design — Product Design
— Content strategy & storytelling — Concept & Ideation

— Ul & UX Audit — Structural Packaging Design
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Why Us

We focus on what you need.
We believe in design as a response to

clear and well-defined needs, whether

is the clients, the product, the user, or
the brand experience needs.

We think design and feel strategy.
Innovation is in our mindset and is
always best that it happens by design
rather than by accident.

We are Boutique.

You will work with founders, nimbler,
trained and experienced people
throughout the entire project. No
vendors or outsourcing.

We deliver Results.

Our commitment is with your brand and
business success. Giving our 100% is just the
ground floor for us, we always are going to
over-deliver to exceed your expectations.

More than just Digital.

You can think of us as the merge of Design,
Branding, and UIUX agencies, because we
started as Industrial and Graphic designers,
then specialized and trained en Branding
and Usability Design, Marketing, and
Strategy. We are the result of our passion
and experience, not a trend.

For Brands of all sizes.

We've worked with entrepreneurs, startups,
and big companies, always with the same
commitment, the growth of our client's
business.



BRAND
0 & STRATEGY

AGENCY

We are here to create, to play, to be the
curious ones, to connect the dots, to think
and breathe design, to be strategists and
storytellers... To go further.

www.disruptivebrand.io






