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100% Increase in Website
Visibility for Beauty Salon
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Ranking Screenshot of Beauty Salon Website
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163% Increase in Organic

Keywords

Keywords trend
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Top Search Queries
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Performance

Search type: Web Date: Last 16 months 2* <+ HMNew Last updated: 4 hours ag
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amily hair and beauty salon 37 74
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threading near me B3

family hair salon 5 806
eyebrow threading near me 29 2,070
hair salon near me 29 0,838
granville massage 24 3.3
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Google Search Console 3 Months Data

Clicks Increase By 256%
Impression Increase By 290%




94.09% Increase In Google

Traffic




Increase in Website

Organic Traffic
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Totals vs_ 1,439 vs. 2,313 vs. 1,454 vsS. Tm 41s

1 Organic Search

May 1 -Jul 3 2022 2,573 40717 2,634 Im 47s

Jan 29 - Apr 30, 2022 725 1,081 743 1Tm 52s

% change 254.9% 271.05% 254 51% -4.19%
2 Direct

May 1 -Jul 31, 2022 1,020 1,718 972 Im Sis

Jan 29 - Apr 30, 2022 620 Q97 565 lm 25s

% change 64.52% 72.32% 72.04% 31.13%




