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With five brands covering North America, Europe and China, the 
Automotive News Group reaches decision-makers in every major 
sector of the global auto industry.

Our readers subscribe to Automotive News to gain new ideas 
stay up to date with the latest industry and leader news and 
seek solutions to their business challenges.

The Automotive News Advertising team is your full-funnel 
partner, with proven success in helping our clients achieve their 
marketing goals, forge connections, drive engagement and 
connect you to our readers. 

Ready to get started?  ►Get in touch.

 

W H AT ’ S  I N S I D E

► Audience, reach & impact
► Editorial and events calendar
► AN’s 100th anniversary
► Print advertising

► Digital advertising

► Multichannel content sponsorships
► Lead gen opportunities
► Branded content opportunities
► NADA opportunities

► Event sponsorships

AUTOMOTIVE NEWS: A GLOBAL MEDIA GROUP
T H E  M O S T - T R U S T E D  V O I C E  O F  T H E  G L O B A L  A U T O  I N D U S T R Y

mailto:mmiller@autonews.com?subject=Advertising%20inquiry


OUR MISSION

To inform and empower current and future business leaders by providing the insights, 
knowledge and connections they need to thrive in a rapidly changing industry.

We do this through deep, comprehensive and timely reporting of the personal 
transportation ecosystem, powered by the world’s largest automotive newsroom.

If their work impacts or is impacted by the auto industry, they rely on the credibility, 
insider access and journalistic integrity of Automotive News.



THE STRENGTH OF AUTOMOTIVE NEWS

We strongly value our longstanding 
partnership with Automotive News. The 
combination of innovative digital, content, 
event, sponsorship and print options create 
multiple touchpoints with the dealer and 
OEM communities. The awareness and 
lead generation capabilities of 
Automotive News are second to none.

“ “
Jessica Camp
Director of Marketing
Cox Automotive Inc.

From advertising to events to webinars, 
Automotive News is helping to drive 
engagement with our brand. But it’s 
ultimately the sense of partnership and 
the common goal to support our 
industry at every turn that separates 
Automotive News from the rest.

Chris Farrar
Sr. Director of Corporate Marketing
CDK Global

“ “



AUDIENCE OVERVIEW

62,882
paid subscribers

851K
monthly uniques

924K
social followers

Automaker/ 
Supplier

41%

Retail
28% Services

31%

C-level/
Principal

28%

VP
10%

Director
17%

Manager
32%

Other
13%

SENIORITY LEVEL

COMPANY TYPE

100%
paid circulation

3+
readers per copy 
(186k total readers/issue)

79%
have read 4 out of 
the last 4 issues

31 min.
spent per week

83%
are responsible for 
purchase decisions

94%
renewal rate

PRINT AUDIENCE

DIGITAL AUDIENCE

4.3M
monthly page views

368K
newsletter opt-ins

44%
average open rate

24K
annual leads delivered

1.8M
annual podcast plays

605K 
annual video views

Automotive leaders rely on Automotive News for the insights, knowledge and connections they need to thrive in a rapidly changing industry.  

Sources: Adobe Analytics, Sailthru, Soundcloud, Brightcove (Aug. 2023 through July 2024); June 
2024 AAM audit statement; May 2022 readership study; publisher’s own data
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AU TO M OT IV E  N E WS :
THE LEADING SOURCE FOR CAR DEALERS

85% of dealers consider Automotive News the most important industry publication

90% of dealers read every single issue of Automotive News

100% paid subscriber base

92k engaged dealership readers signed up for one or more of our email newsletters

1.5k event attendees from dealerships over the last 12 months

16k+ dealership subscribers to Automotive News

Sources: Sailthru (Aug. 2023 through July 2024); June 2024 AAM audit statement; May 2022 readership study; publisher’s own data
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A U T O M O T I V E  N E W S  G R O U P

2025 GLOBAL EVENT CALENDAR

J ANU ARY  2 3  •  C O N F E R E N C E
NEW ORLEANS

J ANU ARY  2 3  •  B R E A K F A S T
NEW ORLEANS

M AY  1 9  •  G A L A
DETROIT

OCTOB ER •  G A L A
NASHVI LLE

SEP TEM B ER 2 3  •  D I N N E R
DETROIT

SEP TEM B ER 2 2  &  2 3  •  C O N F E R E N C E
DETROIT

SEP TEM B ER 2 2   •  D I N N E R
DETROIT

M AY  2 0  •  C O N F E R E N C E
DETROIT

F EB RU ARY  1 3   •  C O N F E R E N C E
TORONTO

OCTOB ER 1 6  OR 2 3  •  C O N F E R E N C E
TORONTO

OCTOB ER 1 6  OR 2 3 •  G A L A
TORONTO

J U NE  •  C O N F E R E N C E
ITALY

J U NE  •  D I N N E R
ITALY

SEP TEM B ER 8  •  G A L A
M U NICH

AP RI L  1 5  •  G A L A
DETROIT

M ARCH •  R O U N D T A B L E  
V I RTU AL

NOVEM B ER 2 0 2 5  •  R O U N D T A B L E  
V I RTU AL

F EB RU ARY  2 5  •  C O N F E R E N C E  
M U NICH

NOVEM B ER 1 2  -  1 3  •  C O N F E R E N C E  
B ERL I N

M AY  2 1  •  C O N F E R E N C E
M U NICH

NEW EVENT 



C E L E B R A T I N G  A  C E N T U R Y  O F  A U T O  I N D U S T R Y  
S T O R I E S

We’re celebrating our centennial anniversary throughout 2025 and look forward to finding 
creative ways to align your mission and objectives with our expanded coverage.

Weekly look-back/look-forward content: Each week, the newsroom will connect the week's hottest topics with our 
historical coverage on those topics – plus a look ahead to the next 100 years. 

Commemorative book: Automotive News will produce a high-quality “coffee table” book celebrating the last and next 
100 years in automotive. Our marketing partners are invited to join us in including their stories alongside ours.

Centennial Awards: Throughout the year Automotive News editors will honor about a dozen “industry legends” with a 
Centennial Award recognizing their significant contributions to the industry. 

100th



C E L E B R A T I N G  A  C E N T U R Y  O F  A U T O  I N D U S T R Y  S T O R I E S

100TH ANNIVERSARY | WEEKLY COVERAGE
Each week, the newsroom will connect the week's hottest topics with our historical coverage on those 
topics – plus a look ahead to the next 100 years. 

• Future of Auto Shows
• 10 policies that changed the industry
• Legendary inventors
• Hidden figures
• Advertising – now and then
• Organized labor
• Disruptive figures
• Legendary All-Stars
• Infrastructure from asphalt 

to algorithms 
• Made in America regionalization
• An industry intertwined with celebrity
• The next 100 years

• History & future of the franchise system
• Digital retail revolution
• Dealer Census forecast
• Dealership consolidation forecast
• Longtime dealership employees
• The most enduring US dealerships
• Finance & insurance deep-dives
• Service & parts deep-dive
• Used-car & remarketing deep-dive
• Plus more!

• Commercial vehicle market 
transformation

• Evolution of safety systems
• Legendary inventors
• 10 supplier technology milestones
• Origins of electrifications
• Evolution of manufacturing technology
• Automaker mergers & acquisitions
• Automaker-supplier relations
• Powertrain and segment evolutions
• Origins of automated driving
• Software’s exponential importance
• Supply chain evolution
• Plus more!

INDUSTRY-WIDE RETAIL OEM/SUPPLIER



→Highlights from our weekly Centennial coverage
→Profiles of Centennial Award honorees
→A look back at key Page 1s
→Essays from past and present industry luminaries
→Q&As with executives from across the industry
→Notable ads from Automotive News over the years
→Partner stories

Automotive News will produce a high-quality “coffee table” book 
celebrating the past 100 years in automotive – and what’s next. 

The commemorative book will be printed in two formats: A 
special magazine edition distributed to all Automotive News 
subscribers, and a collectible hard-cover book distributed to the 
most influential executives in the industry and available for 
subscribers to purchase.

Our 100th anniversary commemorative book will include:

100thC E L E B R A T I N G  A  C E N T U R Y  O F  A U T O  I N D U S T R Y  S T O R I E S

62,882

D I S T R I B U T I O N

magazine edition recipients
(print & digital editions)

hard-cover book recipients
(distributed to top industry executives)

1,000+

100TH ANNIVERSARY | COMMEMORATIVE 
BOOK



DISPLAY ADVERTISING
Ensure your company’s message is 
represented within our centennial stories.

Advertising options include:
• Spread, full page and half page ads

• Inside front, inside back, and outside back 
cover ads 

• High-impact gatefolds and inserts (special 
print issue only; not available in hard-cover 
book)

• Digital Edition sponsorship
• Podcast and video opportunities also available

INTEGRATED BRAND CONTENT
Whether your company has been around for as long as ours, or just plans to be around for the 
next 100+ years, we invite you to include your story alongside ours.

Storytelling options include:
• Q&A with your company’s CEO on the pressing issues facing the industry in the years to come

• Extended coverage featuring multiple angles of your company’s longtime commitment to the industry
• Your company’s story told through archival editorial and ads in Automotive News

• Turnkey 1-page, 2-page or 4-page company profiles or Q&As adjacent to our centennial coverage

Powered by the Automotive News Content Studio. Think of us as a full-service marketing 
agency with a wealth of expertise in content creation that just happens to be backed by 
the most trusted voice in the automotive industry.

C E L E B R A T I N G  A  C E N T U R Y  O F  A U T O  I N D U S T R Y  S T O R I E S 100th

100TH ANNIVERSARY | COMMEMORATIVE 
BOOK



C E L E B R A T I N G  A  C E N T U R Y  O F  A U T O  I N D U S T R Y  S T O R I E S 100th

NATIONAL RATES

SIZE NET RATE
Full Page $12,000
Two-Page Spread 23,000
Junior Page 9,800
Half Page 9,000
Inside Front Cover Gatefold 45,000
Inside Front Cover 19,000
Inside Back Cover 19,000
Outside Back Cover (magazine edition only) 19,000
Full Page Integrated Storytelling 14,000
Two-Page Integrated Storytelling 25,500
Four-Page Integrated Storytelling 36,800
Branded Content Section Rates vary based on 

size & scope.

Commemorative book insertions count towards 
annual frequency and package discounts.

KEY DATES

Publication date: Dec. 29, 2025
 
Ad close date: July 11, 2025
Materials due date: Aug. 22, 2025

100TH ANNIVERSARY | COMMEMORATIVE 
BOOK



Throughout the year, Automotive News editors will honor about a 
dozen living “industry legends” with a Centennial Award 
recognizing their significant contributions of leadership to the 
industry. 

Our final slide of honorees will be determined in late 2024. Most 
awards will be presented live to honorees at Automotive News 
conferences and events throughout 2025.

Ask your client partnerships manager about opportunities to 
help us present these prestigious awards and integrate your 
company alongside our print, digital and social coverage of the 
honorees.

Award categories may include:

• Industry Leaders

• Disruptive Leaders

• Visionary Leaders

• Retail Leaders

• Leading Women

• Policy Leaders

• Technology Leaders

• Design Leaders

C E L E B R A T I N G  A  C E N T U R Y  O F  A U T O  I N D U S T R Y  S T O R I E S 100th

100TH ANNIVERSARY | CENTENNIAL AWARDS



PRINT



PRINT DISPLAY ADVERTISING
With a range of options – from high-impact wraps and front cover ads to recurring content adjacencies – print and digital 
edition ads help you effectively reach industry decision-makers. 

Every print ad in Automotive News also appears in a clickable format within our digital edition.

D I S P L A Y  U N I T  S I Z E S F R A C T I O N A L  U N I T  S I Z E SC O V E R  W R A P  S I Z E S



INSERT OPPORTUNITIES

O N E - PA G E  I N S E R T:  F R O N T  A N D  B A C K

6 - PA G E  
B U T T E R F LY

G AT E F O L D

I N S E R T  –  M U LT I P L E  PA G E S

Share your brand message or thought leadership with a tipped in insert. Supply your pre-printed item or leave the 
production to us. This option also allows you to target a specific audience or geography. Content development including edit 
and design also available.

NOTE: Inserts and gatefolds also appear in digital edition.

FRONT BACK FRONT
INTERIOR 
PAGES
+ 
BACK

INSIDE
LEFT

INSIDE
LEFT
CENTER

INSIDE
RIGHT 
CENTER

INSIDE
RIGHT

LEFT-HAND
PAGE

RIGHT-HAND
PAGE



FULL FRONT COVER WRAP

2025 NATIONAL RATE CARD
FOUR COLOR 1x 3x 6x 9x 12x 18x 26x 36x 52x
Full Page $25,519 $25,009 $24,498 $ 23,988 $23,477 $ 22,967 $22,457 $ 21,691 $20,415
Two-Page Spread 48,855 47,878 46,901 45,924 44,947 43,970 42,992 41,527 39,084
Junior Page 18,691 18,317 17,943 17,570 17,196 16,822 16,448 15,887 14,953
Junior-Page Spread 35,196 34,492 33,788 33,084 32,380 31,676 30,972 29,917 28,157
Half Page 17,062 16,721 16,380 16,038 15,697 15,356 15,015 14,503 13,650
Half-Page Spread 31,939 31,300 30,661 30,023 29,384 28,745 28,106 27,148 25,551
30 in. Ad 14,021 13,741 13,460 13,180 12,899 12,619 12,338 11,918 11,217
Two 30 in. Spread 28,683 28,109 27,536 26,962 26,388 25,815 25,241 24,381 22,946
Page One Ad 3 col. x 1”
(gross/week for all frequency levels) 3,550 3,550 3,550 3,550 3,550 3,550 3,550 3,550 3,550

Partial Cover Wrap • Page One 40,315 39,509 38,702 37,896 37,090 36,284 35,477 34,268 32,252

Partial Cover Wrap • Section 53,625 52,553 51,480 50,408 49,335 48,263 47,190 45,581 42,900

3-Page Gatefold Cover Unit* 94,110 92,228 90,346 88,463 86,581 84,699 82,817 79,994 75,288

3-Page Inside Gatefold Unit* 86,270 84,545 82,819 81,094 79,368 77,643 75,918 73,330 69,016

6-Page Inside Gatefold Unit* 172,535 169,084 165,634 162,183 158,732 155,282 151,831 146,655 138,028
* Plus paper cost

Inserts Rates vary based on size and press run. Ask your client partnerships manager for pricing.

DETAILS

Ask your client partnerships manager about our 
fractional ad program.

Rates effective Sept. 9, 2024 
Rate card No. 92

All rates listed are gross.

Frequency Discount:
Advertisers may combine 
frequencies with other 
Automotive News print 
products for a combined 
discount.

Prepay Discount: 
6% discount for annual 
prepays.

Agency Commission: 
15% of gross billing allowed 
to recognized agencies for 
space, color and position, 
provided account is paid 
within 30 days 
of invoice date.

Bleed Ads: 
No extra charge for bleeds.

Cancellation Policy: 
A 12-day notice in advance 
of the issue date is required. 
Cancellation may result in 
forfeiture of discounts 
earned.

The terms and conditions in this 
document shall be deemed 
incorporated in every insertion 
order or space contract 
tendered to Automotive News 
unless modified by a written 
agreement, signed by an officer 
of Crain Communications 
(Publisher), and shall 
supersede any inconsistent 
statements in such order or 
contract.



DIGITAL



WEBSITE DISPLAY ADVERTISING

HOMEPAGE
Industry decision-makers start their day on the homepage of 
autonews.com. Business priorities are ever-changing. Our homepage 
helps our readers prioritize the news and decide what’s important. Our 
homepage offers prominent placements with broad reach that drive 
maximum exposure for your brand.

TARGETED CATEGORIES
Targeted category ads offer an excellent opportunity to effectively reach 
readers in your specific audience segment. Choose either Retail or OEM 
audience targeting, and your ads will enjoy greater engagement alongside 
articles and on index pages relevant to those audience segments.

RUN-OF-SITE
Run-of-site advertising is a cost-effective tool to increase visibility for your 
company. These ads appear on high-traffic internal pages of 
autonews.com, including story pages, photo galleries, blogs, editorials 
and more.

NEW



WEBSITE DISPLAY ADVERTISING
HOMEPAGE
1,725,466
page views per month

RETAIL
549,070
page views per month

OEM
556,462
page views per month

POSITION GROSS CPM

Video Masthead $115

Video Mural 110

Masthead 105

Billboard 57

Super Leaderboard 48

Half Page 37

Half Page w/ Video 47  

TARGETED CATEGORIES: SOLD WEEKLY
Effectively reach readers within your target audience.

POSITION
RETAIL 

GROSS CPM
OEM 

GROSS CPM

Video Masthead $319 $186

Video Mural 314 180

Masthead 308 172

Billboard 243 124

Super Leaderboard 218 103

Interstitial 324 190

Medium Rectangle 117 70

Medium Rectangle w/ Video 161 102

Half Page 87 56

Half Page w/ Video 122 69

RUN-OF-SITE: SOLD MONTHLY
A cost-effective tool to increase visibility sitewide.

POSITION IMPRESSIONS GROSS RATE

Video Masthead 280,000 $24,600

Video Mural 280,000 23,900

Masthead 280,000 22,600

Super Leaderboard 280,000 16,400

Billboard 280,000 18,800

Medium Rectangle 260,000 13,300

Medium Rectangle w/ Video 260,000 15,600

Half Page 240,000 8,500

Half Page w/ Video 240,000 10,100

Source: Adobe Analytics, August 2023–July 2024 

HOMEPAGE: SOLD WEEKLY
Industry decision-makers start their day 
on the homepage of autonews.com.

NEW NEW

NEW

NEW



ONLINE ADVERTISING DETAILS

GROSS SPEND DISCOUNT

$ 30,000 2.5%

60,000 5%

90,000 7.5%

120,000 10%

150,000 12.5%

180,000 15%

210,000 17.5%

240,000 20%

GROSS SPEND DISCOUNT

$270,000 22.5%

300,000 25%

350,000 27.5%

400,000 30%

460,000 32.5%

520,000 35%

580,000 37.5%

690,000 40%

OTHER DETAILS

Rates effective Sept. 9, 2024 
Rate card No. 92

All rates are gross unless otherwise listed.
A 15% agency discount can be deducted 
from all ad placements, except Publishing 
Partner, In the Driver’s Seat or Up to Speed 
insertions, provided the account is paid 
within 30 days of invoice date.
Online-only volume discount may be 
adjusted higher or lower based on actual 
volume. 

ONLINE VOLUME DISCOUNT
Automotive News is pleased to offer an online-only volume 

discount based on total digital advertising spend.



autonews.com
DAILY: SOLD WEEKLY
A roundup of our top stories, sent midday.

POSITION IMPRESSIONS GROSS RATE

Top Leaderboard 125,000 $7,900

Medium Rectangle 125,000 5,830

Text Ad 180,000 6,200

Lower Text Ad 180,000 5,700

EMAIL NEWSLETTER ADVERTISING
There is nothing more valuable than direct access to a targeted audience. Advertise in one of our email newsletters to 
engage with more than 368,000 dedicated newsletter subscribers.

WEEKLY: SOLD WEEKLY
Sent Sunday mornings, this newsletter highlights 
our biggest and best stories of the week.

POSITION IMPRESSIONS GROSS RATE

Top Leaderboard 21,000 $1,800

Medium Rectangle 21,000 1,600

Text Ad 25,000 2,100

Lower Text Ad 25,000 2,000

DON’T MISS: SOLD WEEKLY
Notifications featuring the very best work from our 
newsroom, sent multiple times each week.

POSITION IMPRESSIONS GROSS RATE

Top Leaderboard 275,000 $5,600

Text Ad 275,000 5,600

Lower Leaderboard 275,000 2,180

BREAKING NEWS ALERTS: SOLD MONTHLY
We send alerts when big industry news breaks, a 
hallmark of a critical news provider.

POSITION IMPRESSIONS GROSS RATE

Top Leaderboard 675,000 $20,500

Text Ad 675,000 20,500

Lower Leaderboard 675,000 8,400

NEW

NEW



THE INTERSECTION: SOLD WEEKLY
(WEEKLY SUBSCRIBER-ONLY BRIEFING)
Sent Sunday afternoons, this subscriber-only 
newsletter delivers inside insight on the biggest 
stories affecting our industry.

POSITION IMPRESSIONS GROSS RATE

2 Large Text Ads + 
Logo 80,000 $2,400

RETAIL ROUNDUP: SOLD WEEKLY
This new weekly newsletter – a must read for dealership GMs 
and decision makers – highlights our very best retail coverage.

POSITION IMPRESSIONS GROSS RATE

2 Large Text Ads + Logo 9,900 $2,900

AUTOMOTIVE VIEWS: SOLD MONTHLY
Our weekly opinion newsletter, sent Tuesdays, 
showcases columns, editorials, insights & ideas.

POSITION IMPRESSIONS GROSS RATE

Top Leaderboard + 
Thought Leadership 
Box in newsletter 
& Opinion section 
page

50,000 $4,370

POSITION IMPRESSIONS GROSS RATE

Top Leaderboard (13-week package) 100,000 $19,600

Medium Rectangle  (13-week package) 100,000 18,900

Text Ad (sold weekly) 5,200 1,420

Lower Text Ad (sold weekly) 9,000 1,240

F&I REPORT: SOLD AS LISTED BELOW
A weekly roundup of the latest finance and insurance news, 
geared toward dealers, F&I managers, bankers and service 
providers

EMAIL NEWSLETTER ADVERTISING
There is nothing more valuable than direct access to a targeted audience. Advertise in one of our email newsletters to 
engage with more than 368,000 dedicated newsletter subscribers.

autonews.com



THE DAILY 5 
O U R  N E W  A F T E R N O O N  D A I LY  N E W S L E T T E R

Our new flagship afternoon newsletter features a rundown of the top 
stories of the day – with insights from our newsroom – along with a 
first look at upcoming news and highlights from the Wall Street 
closing bell. 

The Daily 5 is delivered to more than 60,000 readers right after the 
U.S. financial markets close each weekday.

Sponsorship includes:

Gross investment: $13,000 gross per week
400,000 guaranteed impressions

• 2x Large Text Ads
• Image (728x410)
• Headline text
• Summary text
• Call-to-action

• Top leaderboard ad 
(728x90 & 300x250)

• Company logo (120x60)

NEW OPPORTUNITY 

TOP LEADERBOARD

LARGE TEXT AD #1

LOGO



DIGITAL EDITION SPONSORSHIP

The Automotive News Digital Edition positions your brand 
as the ultimate subject-matter expert through an exclusive 
sponsorship of our weekly issue in digital form.

Access to the digital edition is included with every 
Automotive News subscription. Subscribers are notified by 
email each Monday morning when the digital edition 
becomes available. They can also access the digital 
edition at autonews.com.

SPONSORSHIP INCLUDES:
• Digital edition: Full-page ad opposite the front page, 

skyscraper, leaderboard and mobile footer banners

• Delivery email: Top Leaderboard

Gross investment: $11,600

UPDATED

LEADERBOARD

SK
YS

CR
AP

ER

FULL PAGE
LEFT-OF-COVER

LEADERBOARD



DAILY DRIVE PODCAST
Sold Weekly

Every day of the week, Automotive News hosts 
speak with industry experts, insiders and our 
reporters about the issues impacting and 
reshaping the automotive industry.

New for 2025: Each weekly flight now includes 
an additional “From the Newsroom episode.

Sponsorship includes:
• Podcast: 15-second audio pre-roll, 90-second 

audio mid-roll
• Newsletter: Top Leaderboard in notification 

email, logo in Weekly newsletter
• Online: Top Leaderboard and Half Page on 

episode page on autonews.com

PODCAST SPONSORSHIPS

Our weekly Shift podcast, newsletter and print 
feature explores the intersection of transportation 
and technology and the future of the auto 
industry.

Sponsorship includes:
• Podcast: 15-second audio pre-roll, 90-second 

audio mid-roll 
• Newsletter: Top Leaderboard, Logo, Text Ad, 

Lower Text Ad
• Online: Shift index/landing pages on 

autonews.com: Top Leaderboard/Billboard, 
Med Rectangle, Text Ad

• Print: Shift Mobility Report editorial page: 
5 column x 3-inch ad

Our podcasts build a deeper connection with our readers and strengthen our authority in the automotive industry. 
Advertise alongside one of our podcasts to communicate with a captive audience and create advocates along the way.

Gross investment: $6,650
150,000 guaranteed impressions

SHIFT, A PODCAST ABOUT MOBILITY
Sold Weekly

Gross investment: $7,500
200,000 guaranteed impressions



VIDEO ADVERTISING

Our popular morning newscast 
features the lead stories of the 
day plus deep-dive video reporting 
and interviews with leading auto 
industry executives.

Sponsorship includes:
• Video: 15-second video pre-roll
• Video landing page: Billboard 

and Half Page
• Notification email: Top 

Leaderboard
• Weekly or Daily newsletter: 

Logo

Gross investment: $18,190
275,000 guaranteed impressions

BILLBOARD

HALF
PAGE

:15 VIDEO
PRE-ROLL

FIRST SHIFT NEWSCAST
Sold Weekly

IN-UNIT VIDEO
Sold Weekly

Enhance your display ads by including a 
short video directly within the ad unit, 
allowing readers to watch your content 
on-page without leaving autonews.com.

Available in multiple sizes across 
autonews.com on Retail or OEM article 
pages, our homepage, or as run-of-site 
advertising.

MED REC

►

SITEWIDE VIDEO
Sold Monthly

Coming in early 2025: Your video pre-
roll will run before original Automotive 
News video content embedded within 
our regular article coverage. Sold on a 
CPM basis each month.

:15 VIDEO
PRE-ROLL

►VIDEO MASTHEAD

COMING SOON

UPDATED



CONTENT INTELLIGENCE ENGINE
1 : 1  TA R G E T E D  C O N T E N T  S Y N D I C AT I O N

The Automotive News Content Intelligence Engine uses cutting-edge 
targeting technology and a high-impact website ad unit to serve your thought 
leadership materials to the readers most interested in your content.

Each month, the Engine will analyze content from your website, automatically 
build native ads to promote that content, and serve those native ads on AN 
article pages to readers who are most likely to be interested in the themes 
you’re writing about.

This unique opportunity will drive more of the right audience to your content. 

Plus, after your campaign runs, we’ll deliver predictive insights on what 
topics to write about in the future to draw even more engagement from our 
audience of automotive decisionmakers.

Gross investment: $19,300



CONTENT INTELLIGENCE ENGINE
H O W  I T  W O R K S

Your content is analyzed by the Content 
Intelligence Engine…

…and promoted inside articles 
to readers of similar topics…

…followed by predictive intelligence 
reporting to inform future content 
topics.



WEBSITE TEXT AD

Position your brand as a thought leader by using this integrated 
“sponsored content” box – formerly known as the Thought Leadership 
Box – to connect with our most engaged readers. 

This placement, which features a single static message throughout the 
month, appears at the bottom of every article on our site – providing an 
opportunity for maximum exposure and brand-building with our most 
loyal and engaged readers. 

Ask your Client Partnerships Manager about opportunities to A/B test 
different messages to optimize performance over your campaign and 
provide valuable insights to help fuel your other marketing efforts.

Gross investment: $9,260 ROS / $10,140 Retail
280,000 impressions / 165,000 impressions

WEBSITE TEXT AD



CUSTOM TARGETING
Choose from a variety of custom digital targeting opportunities to showcase your company’s message and brand to the 
selected audience of your choice, outside of Automotive News and across multiple platforms.

Delivers digital display ads to users on desktop/mobile platforms across the internet who 
have previously visited a particular website or landing page.WEBSITE RETARGETING

Delivers digital display ads based on a user’s search keywords on Google, Bing and Yahoo.SEARCH RETARGETING

Delivers digital display ads on external websites based on a set of defined content 
categories.CONTEXTUAL TARGETING

Delivers display ads based on a user’s interest, demographics, purchase behaviors and 
online behaviors.DATA TARGETING

When a user enters a defined geographic area, the geofence triggers advertising to appear 
on a user's device.GEOFENCING



CONTENT 
SPONSORSHIPS



Done Deals is our monthly feature focused on dealership 
acquisitions, including information about the latest transactions 
and insights into the buy-sell market.

EXCLUSIVE MONTHLY SPONSORSHIP INCLUDES:

• Print & digital edition: Full-page ad in Automotive News, adjacent to Done Deals 
monthly feature page (120,000+ impressions)

• Newsletter: Top Leaderboard and Medium Rectangle (sent Mondays) (10,000+ 
impressions)

• Buy-Sell Database: Billboard

OPTIONAL ADD-ONS:

• Advertorial development: Turn the full-page ad space into a custom advertorial

• Publishing Partner online distribution: Distribute your advertorial as native 
online article

DONE DEALS MONTHLY SPONSORSHIP

Net investment: $17,330
162,000 guaranteed impressions

Print and digital edition, newsletter, buy-sell 
database.

FULL PAGE

TOP LEADERBOARD

BILLBOARD

UPDATED



Each week Automotive News looks at creative and unconventional approaches 
and the everyday best practices that service departments and repair shops 
use to overcome challenges and increase revenue. Every other week we 
feature coverage in the Automotive News’ print and digital edition. 

New for 2025: Our Service & Parts coverage is now sold as an exclusive 
takeover each week, allowing 100% share-of-voice for your brand. And new 
longform native text ads integrate your brand’s content directly alongside our 
editorial coverage.

Sponsorship includes:
• Newsletter takeover: Top Leaderboard, Logo, 2x Large Text Ads

• Service & Parts index page: Billboard, Medium Rectangle, Half Page, Large Text Ad

Ask your Client Partnerships Manager about print advertising opportunities adjacent to 
our fortnightly Service & Parts feature page.

SERVICE & PARTS DIGITAL SPONSORSHIP

Gross investment: $6,600
60,000 guaranteed impressions

UPDATED OPPORTUNITY 

Newsletter

Service & Parts 
index page

TOP LEADERBOARD

LOGO

LARGE TEXT AD #1

BILLBOARD

MED
REC

HALF
PAGE

LARGE TEXT AD



TECH & INNOVATION COVERAGE 
WEEKLY SPONSORSHIP
Shift is our multichannel enterprise exploring the intersection 
of transportation and technology and the future of the auto industry.

With extensive online coverage, an innovative, widely read email 
newsletter and a weekly print feature, this sponsorship positions your 
brand as a cutting-edge thought leader in an area of rapid change. 

WEEKLY SPONSORSHIP INCLUDES:

• Podcast: :15 second audio pre-roll, :90 second mid-roll 

• Newsletter: Top Leaderboard, Logo, Text Ad, Lower Text Ad

• Online: Shift index/landing pages on autonews.com: Billboard, Medium 
Rectangle, Large Text Ad

• Print: Shift Mobility Report edit page 5 column x 3-inch ad (20% discount)

Gross investment: $7,500
200,000 guaranteed impressions

5 COL. x 3”

UPDATED OPPORTUNITY 

NEW

Podcast

Print & digital edition
Newsletter

LARGE 
TEXT AD

MED 
REC

UPDATED

UPDATED
LARGE TEXT AD #1

TOP LEADERBOARD
BILLBOARD



CARS & CONCEPTS MONTHLY SPONSORSHIP
All our popular coverage of new vehicles, concept cars and 
automaker product planning lives within Cars & Concepts. Each 
summer, our Future Product Pipeline series takes an intensive look 
at product plans for each automaker, allowing sponsors to benefit 
from increased exposure during high-traffic months.

MONTHLY SPONSORSHIP INCLUDES:

• Weekly Newsletter: Top Leaderboard, Text Ad

• Website: Billboard, Medium Rectangle, Half Page, Lower Leaderboard

• Print: One ad on Cars & Concepts edit page: 5 column x 3-inch ad (15% 
discount)  

Gross investment: $18,105
350,OOO guaranteed impressions 5 COL. x 3”

NEW

UPDATED OPPORTUNITY 

Newsletter Print & digital edition

Website

BILLBOARD

MED 
REC

HALF 
PAGE

TOP LEADERBOARD

TEXT AD

UPDATED



RETAIL BEST PRACTICES SPONSORSHIP

Our weekly “Best Practices” series highlights proven tips and 
tactics that improve dealership operations and boost their 
bottom lines. 

WEEKLY SPONSORSHIP INCLUDES:

• Articles & Index page: Billboard, Lower Leaderboard, Half Page, Thought 
Leadership Box

• Print/digital edition: 15-inch (5 columns x 3-inch ad) at 20% discount

Ask your Client Partnerships Manager about additional Best Practices sponsorship 
opportunities, including our NADA event and annual supplement.

Gross investment: $7,200 
170,000 guaranteed impressions

UPDATED OPPORTUNITY 

NEW

UPDATED

BILLBOARD

HALF 
PAGE

5 COL. x 3”

Print & digital edition

Best Practices 
article page



LEAD GENERATION OPPORTUNITIES
Generate qualified leads from our high-quality audience through one of our lead generation programs. Stand alongside 
the authority of the Automotive News brand to acquire and engage with customers and prospects, expand your reach 
and initiate sales conversations.

LEAD GEN EMAILS
Deliver thought leadership 
content – whitepapers, case 
studies, eBooks and more – 
with a custom email blast to 
our audience.

WEBINARS
You’ll develop an educational webinar 
presentation or roundtable 
discussion, and Automotive News will 
host and market the webinar to our 
audience, who attends at no charge.

RESOURCE CENTER
Host multiple pieces of thought 
leadership with our Resource 
Center, generating real-time, 
high-quality sales leads over 
the course of a month.



LEAD GENERATION EMAILS

Deliver thought leadership content – whitepapers, case studies, ebooks
and more – to your target audience with custom email blasts that engage 
potential prospects and drive leads to your business.

We create a custom landing page and send an email blast to our highly 
engaged audience explaining the value of your thought leadership, 
emphasizing the key takeaways they can apply directly to their business. 
On the page, they’ll respond to your custom questions and download your 
content.

You’ll have secure, real-time access to the registration data through our 
lead portal, and – new this year – your content will be included within our 
online resource library for one year. 

AV A I L A B I L I T Y  V A R I E S

Gross investment: OEM: $8,000 / Retail: $12,320 / 
Service & Parts: $4,800 / Full Audience: $15,300

autonews.com



autonews.com

Develop your own educational webinar from start to finish – define the topic, 
invite speakers, and create the presentation.

Automotive News will develop marketing materials that frame your experts as 
thought leaders, moderate the webinar, and promote the event to your target 
audience, who attend at no charge.

WEBINAR PROGRAM

SPONSORSHIP INCLUDES:

• 60-minute, live-streaming audio presentation with slides (available on-demand for 
12 months)

• Hosted by an Automotive News Content Studio team member with a live Q&A session

• Promotion of your webinar: two standalone emails to Automotive News email list, 
social media channels and website (ask your client partnerships manager about 
additional print marketing opportunities!)

• All webinar-registrant data

• Post-webinar survey, plus up to three custom questions

• Logo on registration page, audience console and all webinar emails

• Ability to re-purpose client's internal webinar recording

Gross investment: $21,750



Mini-sessions are concise, shorter-form webinars delivered through our 
standard webinar platform. Mini-sessions are recorded in advance on your 
own schedule using our turnkey platform and then broadcast to our audience 
in a simulated live format.

WEBINAR MINI-SESSIONS

SPONSORSHIP INCLUDES:

• 20-minute, custom video presentation with audio and slides

• Host introduction by an Automotive News Content Studio team member

• Promotion of your webinar: one standalone emails to Automotive News email list and 
social media channels

• Receive all webinar-registrant data
• Post-webinar survey, plus up to three custom questions

• Archived for 12 months for on-demand viewing within AN Resource Center

• Logo on registration page, audience console and all webinar emails

• Ability to re-purpose client's internal webinar recording

autonews.com

Gross investment: $9,600



RESOURCE CENTER

SPONSORSHIP INCLUDES:
• Either two (Standard) or five (Premium) thought leadership resources posted directly 

on Automotive News website.

• Custom storefront that includes relevant company information and up to five content 
pieces (whitepapers, eBooks, case studies, infographics, webinars, surveys, reports, 
guides and videos), gated behind registration forms.

• Custom lead dashboard to access leads in real-time.

• Ability to change content within storefront monthly.

• Promotion of storefront and resources using multiple elements: banner ads, 
newsletter placements, email and more.

Optional: Spotlight newsletter display ads available. Ask Client Partnerships Manager for details. 

autonews.com

autonews.com

Sponsor Storefront

Sponsor Lead Generation 
Landing Page

The Automotive News Resource Center is a central hub on autonews.com 
delivering thought leadership content from Automotive News and sponsors 
– generating real-time, high-quality sales leads throughout the year.

Gross investment: Premium: $9,700/Standard: $3,900



OVERVIEW:  ALL  LEAD GENERATION 
PROGRAMS

Webinar Webinar 
Mini-session Lead Gen Email Resource Center Learning Lab 

Resource Center 
inclusion ✓ ✓ ✓ ✓ ✓

Asset type

Webinar
60 min live & on-
demand w/ Q&A

AN recorded

Webinar
20 min, on-demand,

Sponsor recorded

File download 
Whitepapers, eBooks

File download 
Whitepapers, webinars, 

videos, infographics, 
eBooks, research

Interactive course 
Multiple video sessions, 

quizzes, completion 
certificate

Email promotion 2 standalone
1 roundup

1 standalone
1 roundup 1 standalone 4 roundups Multiple

Website promotion Online ads - - Homepage mid-
leaderboard Online ads

Social promotion 4 posts 2 posts - - Regular posts

Average leads 306 134 62 (OEM) to 82 (Retail) 85 (standard) to 170 
(premium) 1,000+

Gross rate $21,750 $9,600 

OEM – $8,000
Retail – $12,320

Service & Parts - $4,800
Full– $15,300

Standard – $3,900
Premium– $9,700 Ask your client partner



B R A N D E D  C O N T E N T  D E V E LO P M E N T

The Automotive News Content Studio is 
the creative content arm of Automotive 
News. Think of us as a full-service
marketing agency – with a wealth of 
expertise in content creation, research, 
events and multichannel marketing
programs – that just happens to be 
backed by the most trusted voice in the 
automotive industry.

We partner with you to define and refine 
your objectives and use these insights to 
help you tell your story, your way.

CONTENT CREATION
We craft customized stories that engage audiences

INTERACTIVE MULTIMEDIA
Meet audiences on their preferred platforms

STRATEGY & RESEARCH
Data-driven approach reveals fresh perspectives

EVENTS
Make authentic connections with your customers

advertisements • advertorials • case studies/testimonials • coffee table books • 
infographics • inserts • online sponsored content • social content • supplements • 
white papers

content hubs • custom video • interactive quizzes • video interviews • social media 
campaigns •  microsites • podcasts • virtual reveals

end-to-end custom research • brand awareness studies •  sponsored market research
• marketing & communication strategy

live events • livestreams • experiential activations • roundtables • virtual events



PUBLISHING PARTNER PROGRAM
Position your company as an industry-leading, authoritative and trusted thought 
leader by publishing your content directly on autonews.com.

Enhance your brand's visibility through seamless integration of your content 
within our editorial framework and promotion across our digital platforms.

SPONSORSHIP INCLUDES:

• Publication of your content on autonews.com within our article framework, 
accessible for 12 months (no paywall)

• Option to surround the article with banner ad placements (Top Leaderboard, 
Medium Rectangle, Half Page) and include a byline, “about us” information and 
call-to-action links

• Promotion on autonews.com homepage for two weeks

• Promotion within two of our editorial newsletters

• Promotion on Automotive News LinkedIn and Facebook channels

• Full ownership of your content to share within your internal and external networks

Net investment: $12,000
Discounts available for packages of multiple Publishing Partner posts.

Click here to view example

NEW

https://www.autonews.com/sponsored/embracing-omnichannel-enhancing-modern-vehicle-buying-experience


PUBLISHING PARTNER PROGRAM

H O M E P A G E  P R O M O T I O N  E X A M P L E N E W S L E T T E R  P R O M O T I O N  E X A M P L E



Net investment: $11,000 per full page / $21,100 per spread 

W H Y  A D D  P R I N T ?

158K
Total readers. Includes 3.6 readers 

per copy and digital edition

100%
paid circulation

3+
readers per copy 

(resulting in +186k readers)

79%
have read 4 out of 4 issues

31 min.
spent per week

97%
have taken action as a result 

of reading an issue

83%
make purchase decisions 

within their company

85%
keep issues for more 

than one week

PUBLISHING PARTNER PRINT EXTENSION
Amplify your Publishing Partner content even further through the 
pages of Automotive News’ print and digital editions.

Digital edition ads are highlighted and link to a URL of your choice.



Net investment: $27,500

autonews.com

CUSTOM SOCIAL VIDEO INTERVIEWS
IN  THE  DR IVER ’S  SEAT

SPONSORSHIP INCLUDES:

• Planning and production of one 10-minute video interview

• A dedicated autonews.com landing page to host your video

• Promotion on Automotive News social media, homepage and newsletter
• Ownership of your In the Driver's Seat episode – feel free to post on your website and 

repurpose for other marketing efforts

• Add-on option: Print extension. Automotive News will transcribe the interview, lightly edit the 
responses for space and clarity, and lay out the Q&A as a full-page advertorial-style ad –
$11,000 net

This custom video interview with Automotive News enables you to share your 
thought leadership with our audience in long form.

Automotive News Driver’s Seat host and Content Strategist Emma Hancock will 
conduct a fast-paced, off-the-cuff interview with one of your executives. The 
resulting 10-minute video will be posted on autonews.com and shared on 
Automotive News social channels.



CUSTOM SOCIAL VIDEO INTERVIEWS
UP TO  SPEED

In this new social-first video interview series, Automotive News will get our 
readers “up to speed” on a hot topic or key trend with the help of an expert from 
your company.

Each casual, inviting 2-to-3-minute video will be posted directly on Automotive 
News’ social platforms (LinkedIn, Facebook, X, YouTube) and broadly promoted 
on those platforms to an audience target of your choice. Both your company 
and your featured expert will be tagged on all platforms.

You’ll retain full rights to the final edited video and can repurpose the video 
internally or externally.

Net investment: $11,500 for a single video 
Estimated 75,000 plays per video. Discounts available for packages of multiple videos.

NEW OPPORTUNITY 



EXECUTIVE INSIGHTS Q&A

Our Executive Insights Q&A series is a turnkey opportunity to 
position your company as a thought leader and showcase your
expert insights on the state of the industry.

Automotive News will draft questions focused on a topic of your 
choice, and your experts written responses – along with a 
headshot, bio, logo and link to learn more – will be published 
within a full-page feature in Automotive News and in an article on 
autonews.com.

We’ll publish the Q&A as a standalone article on autonews.com 
and promote it within two editorial newsletters. Access to these 
articles is pay-wall free so you can share your thought leadership 
with your partners, prospects and colleagues!

Net investment: $17,000

autonews.com



2025 NADA SHOW 
OPPORTUNITIES

NADA 
ADVERTISING

OPPORTUNITIES
2025



NADA is a big investment.
Automotive News helps you make the most of it.

The annual convention of the National Automobile Dealers 
Association is one of the biggest industry events of the year. 
That’s the good news. And the bad news. With more than 500 
exhibiting companies, and over 1 million square feet of exhibit 
space, getting potential customers to your booth can be a real 
challenge.

And that’s where Automotive News comes in!

With a multitude of print, digital and event opportunities to drive 
traffic, leads, booth visits and thought leadership, we can help you 
make the most of your presence at the NADA Show.

autonews.com



• NADA Review Special 
Section

• Inserts

• High-impact units 
• Executive Insights Q&A

NADA ADVERTISING OPPORTUNITIES
T R U S T  A U TO M OT I V E  N E W S  TO  M A X I M I Z E  YO U R  N A D A  I N V E S T M E N T   

Pre-NADA
Drive leads and traffic 

to your booth 

NADA week
Engage dealers 

throughout the show

Post-NADA
Reinforce your message 

and drive action

P R I N T
• 2024 Yearbook 
• NADA Preview Special 

Section

• Inserts
• High-impact units 
• Executive Insights Q&A

D I G I T A L  
• Retail Targeted Display 

and Video
• Lead Generation Email
• Webinar and Mini-Webinar
• Resource Center

• Publishing Partner
• Content Intelligence Engine
• In the Driver’s Seat video 

interview

• Retail Targeted Display and Video
• Lead Generation Email
• Webinar and Mini-Webinar

• Resource Center
• Publishing Partner
• Content Intelligence Engine

• NADA Show Dailies
• Inserts, high-impact units 
• Executive Insights Q&A

• Show Dailies Digital Edition
• In the Driver’s Seat video 

interview on-location
• NADA Newsletter Sponsorship
• Retail Targeted Display and 

Video
• Homepage Interstitials
• Publishing Partner
• Content Intelligence Engine
• Geofencing

E V E N T

• Best Practices at 
NADA

P R I N T D I G I T A L  

P R I N T D I G I T A L  



E X P E C T E D  A U D I E N C EE V E N T  D E TA I L S

Thursday, January 23, 2025 (morning half-day)
New Orleans Marriot Arts District hotel
For the first time ever, the popular Automotive News’ Retail Best Practices 
editorial series will be brought to life at NADA 2025.

Dealers tell us that what they want most of all out of pre-NADA conferences is 
actionable strategies, tactics and tips they can take back to their store. Our half-
day Best Practices at NADA conference will focus on innovation and leadership, 
with topics including:

• Fostering a culture of innovation at your store
• Harnessing AI applications to empower your business
• Managing multigenerational workforces 
• Sales, marketing and customer experience innovations

We will also celebrate the embodiment of ‘Best Practices’ through  

• Recognition of the Automotive News 40 Under 40 in retail
• Presentation of Automotive News Centennial Award to a retailing legend

200+ attendees
33% executive-level
22% director-level
32% manager-level
12% other

Retailer
s

55%

Services
& Tech

35%

Other
10%

BEST PRACTICES AT NADA

T E N TAT I V E  A G E N D A

• 9:00am | Welcome 
• Centennial award presentation
• Leadership keynote from centennial award 

honoree
• Panel 1
• Panel 2
• Networking lunch 
• 1:15pm | Event concludes

NEW EVENT 



Sponsorship benefits
• Opportunity for your executive to participate in a 

panel discussion - Connecting to Customers: 
Transform Your Sales Team into Customer 
Experience Champions 

• 20 registrations to the event for sponsor 
employees and guests

• Logo on all program marketing (email, print, 
online), event website and confirmations

• Complete list of attendees with contact 
information, delivered one week before the event 
and following the event

• Right of first refusal for the 2026 event

B E S T  P R A C T I C E S  AT  N A D A  
DIAMOND SPONSORSHIP

INVESTMENT: $40,000
Limited to 1 sponsor. 

In the Driver’s Seat interview
• 1x In the Driver’s Seat video interview shot on 

location at the Automotive News NADA booth, 
with print extension ($26k value)
• Video published on social channels + 

homepage (50k+ estimated plays)
• Edited version of interview will be published 

as a written Q&A in a print issue of 
Automotive News

Print & digital edition advertising
• 1x Full-page ad in a 2025 issue of Automotive 

News ($21k value)

EV
EN

T

CO
N
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N

T 
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N
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N
S

Contract out to JM&A



Sponsorship benefits
• Logo on all attendee badge lanyards at the Forum, plus 

prominent visibility on signage at the registration desk

• 20 registrations to the event
• Sponsor acknowledgement at the event
• Logo under platinum heading on email marketing messages 

and ads in Automotive News
• Logo on attendee registration confirmations

• Company profile on sponsorship page – 100 words
• Ad in digital program at event
• Database of attendees one week before the event
• Complete database of attendees with contact information 

following the event

B E S T  P R A C T I C E S  AT  N A D A
REGISTRATION SPONSORSHIP

INVESTMENT: $25,000 net 
Limited to 1 sponsor. This sponsorship is on hold for the 2024 sponsor with a right of first refusal.

Print & digital edition 
advertising
• 1x full-page ad in a 2025 issue of 

Automotive News ($21k value)
• 100k Homepage Billboard 

impressions in 2025 ($5k value)
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Sponsorship benefits
• 10 registrations to the event 
• Sponsor acknowledgement at the Forum
• Logo under Gold heading on ads in Automotive News
• Logo under Gold heading on e-mail marketing messages
• Logo on website and company profile on sponsorship page – 100 words
• Ad in digital program at event
• Database of attendees one week before the event
• Complete database of attendees with contact information following the event

B E S T  P R A C T I C E S  AT  N A D A

GOLD SPONSORSHIP

INVESTMENT: $20,000 net 

EV
EN

T

Print & digital edition advertising
• 1x full-page ad in a 2025 issue of Automotive News ($21k value)
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Sponsorship benefits
• 5 registrations to the event
• Sponsor acknowledgement at the event
• Logo under Silver heading on ads in Automotive News
• Logo under Silver heading on e-mail marketing messages
• Logo on website and company profile on sponsorship page – 100 words
• Ad in digital program at event
• Database of attendees one week before the event
• Complete database of attendees with contact information following the event

B E S T  P R A C T I C E S  AT  N A D A

SILVER SPONSORSHIP

INVESTMENT: $15,000 net 

EV
EN

T

Print & digital edition advertising
• 1x junior-page ad in a 2025 issue of Automotive News ($16k value)
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N
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N
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N
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Sponsorship benefits
• 2 registrations to the event
• Sponsor acknowledgement at the event
• Logo under Bronze heading on ads in Automotive News
• Logo under Bronze heading on e-mail marketing messages
• Logo on website and company profile on sponsorship page – 100 words
• Ad in digital program at event
• Database of attendees one week before the event
• Complete database of attendees with contact information following the event
• Additional 20% discount on ads placed in the NADA Preview, NADA Review or Show Daily issues

B E S T  P R A C T I C E S  AT  N A D A  

BRONZE SPONSORSHIP

INVESTMENT: $7,500 net 

EV
EN

T





NADA PRINT ISSUES

Our award-winning editorial team's insightful analysis and
unprecedented access to influential industry leadership makes our
NADA coverage required reading. Dealerships and OEMs trust our
newsroom to provide information that will impact their businesses
in the coming year.

Our NADA Show coverage will include:
• Preview issue: Jan. 20 (close date Jan. 8)
• Show Dailies: Jan. 24, 25 & 26 (close date Jan. 2)
• Review issue: Feb. 3 (close date Jan. 22)

Partner with us to benefit from the wide reach and devoted
readership that only Automotive News delivers.

NADA PACKAGE DISCOUNTS
Applies to NADA Preview, NADA Review & Show Dailies

Buy 2 of 3, save 10%
Buy 3 of 3, save 10



DISTRIBUTED AT THE SHOW: JANUARY 24, 25 & 26
CLOSE DATE: JANUARY 2

Our NADA Show Dailies are the eyes and ears of the NADA Show, 
delivering exceptional opportunities to showcase products and 
services with readers of Automotive News.

Our Dailies will be a constant presence on the Show floor, with over 
7,000 copies distributed to attendees over the course of three show 
dailies.

Plus, Show Dailies will be emailed to 44,000+ readers each day of 
the show as part of our limited-run NADA Daily newsletter.

Your ad will appear in all three daily issues, and all ads are linked to 
a URL of your choosing.

NADA PACKAGE DISCOUNTS
Applies to NADA Preview, NADA Review & Show Dailies

Buy 2 of 3, save 10%
Buy 3 of 3, save 10

Full page: $10,990 gross
Ask your Client Partnerships Manager about other ad sizes.

NADA SHOW DAILIES 



NADA SHOW DAILIES DIGITAL EDITION SPONSORSHIP

Our NADA Show Dailies are the eyes and ears of the
NADA Show, emailed to 44,000+ readers each day
they’re published. This exclusive sponsorship is an 
excellent opportunity to showcase your brand adjacent 
to all three Show Daily issues.

Sponsorship includes:

• Exclusive ownership of Digital Edition ad space for 
all three Show Dailies

• Full page ad left of cover, right rail skyscraper and 
mobile footer banners

• 80,000 estimated impressions served over three 
days

Net investment: $3,500
80,000 guaranteed impressions.

Online volume discounts do not apply.

SK
YS

CR
AP

ER

FULL PAGE
LEFT-OF-COVER

LEADERBOARD

AVAILABLE JANUARY 24-26

This sponsorship is on hold by the 2024 sponsor with a right of first 
refusal.



IN THE DRIVER’S SEAT: ON LOCATION

We’re bringing our popular In the Driver’s Seat interview series 
directly to the floor of the NADA Show!

Join host Emma Hancock for a brief in-person interview at the 
stage within the Automotive News booth – we’ll work with you to 
understand your key talking points, plan interview questions in 
advance and coordinate a shoot time that works for your 
executive.

After the show, your video interview will be posted and promoted 
at a time of your choosing on our LinkedIn and Facebook pages, 
as well as our homepage. The typical In the Driver’s Seat video 
earns more than 50,000 plays.

Add-on opportunity: Extend the reach of your video with an 
advertorial-style Q&A feature in a print issue.

Net investment: $15,000
Limited availability – ask your client partnerships manager.

Online volume discounts do not apply.

RECORDING DATES: JANUARY 24 & 25
PUBLISH DATES: JANUARY 27 ONWARD



NADA NEWSLETTER SPONSORSHIP

Our team of journalists will be covering what’s happening on –
and off – the show floor throughout the week.

All of our reporting and insights will be distributed each day of
the Show within this special NADA newsletter, sent to 49,000+ 
readers.

Newsletter positions:

• Top leaderboard – $6,530 net / 100,000 impressions 

• Medium rectangle 1 – $6,060 net / 100,000 impressions 

• Text ad – $5,770 net / 100,000  impressions 

• Medium rectangle 2 – $5,500 net / 100,000 impressions 

• Lower text ad – $5,770 net / 100,000 impressions

All placements are currently on hold by 2024 sponsors with a right of first refusal.

AVAILABLE JANUARY 24-27
TOP LEADERBOARD

MED REC 1

TEXT AD



GEOFENCED ADVERTISING OPPORTUNITY
Every NADA Show attendee will be checking their mobile phone 
while they’re on the show floor – stay top-of-mind with attendees by
tapping into our geofenced advertising capabilities to serve your
message to those who are actually at the Show!

Partner with us to hyper-target NADA Show visitors with your
messaging at the right time in the right place. We’ll serve your ads
on partner websites to readers who are visiting from within a half-
mile radius of the convention hall.

More details:

• 100,000 impressions served throughout the week
• Target your selected audience
• Opportunity for dayparts and creative updates throughout the 

week
• Ad sizes needed: 300x250, 320x50, 320x480, 300x250 & 

728x90 (animated or static ads accepted)
Net investment: $6,000

Ask your client partnership manager for more details.
Online volume discounts do not apply.



HOMEPAGE INTERSTITIAL

Take advantage of high traffic to our website during 
NADA week with an interstitial ad on the homepage of 
autonews.com.

When visitors arrive at autonews.com during the week of 
the NADA Show, they’ll see your advertisement before 
the homepage itself loads.

This high-visibility homepage placement provides ~10x 
the clickthrough rate of a standard banner ad and can be 
used to drive visibility, clicks to your site and leads for 
your sales operation. Net CPM: $300

11,000 impressions available per day.
Online volume discounts do not apply.

AVAILABLE JANUARY 23, 24, 25 & 26



EVENTS



T HO U G HT  L E AD E R S HIP  |  EVENTS

INCREASE BRAND VISIBILITY
Raise your profile through broad 
event marketing campaigns and 
highly visible on-site activations.

CONNECT WITH LEADERS
Leverage our long-standing industry 
connections to forge meaningful 
relationships with current and future 
auto leaders. 

SHARE YOUR INSIGHTS
Take the spotlight as a thought 
leader, with opportunities to amplify 
and integrate your message beyond 
the event.



A U T O M O T I V E  N E W S  G R O U P

2025 GLOBAL EVENT CALENDAR

J ANU ARY  2 3  •  C O N F E R E N C E
NEW ORLEANS

J ANU ARY  2 3  •  B R E A K F A S T
NEW ORLEANS

M AY  1 9  •  G A L A
DETROIT

OCTOB ER •  G A L A
NASHVI LLE

SEP TEM B ER 2 3  •  G A L A
DETROIT

SEP TEM B ER 2 2  &  2 3  •  C O N F E R E N C E
DETROIT

SEP TEM B ER 2 2   •  G A L A
DETROIT

M AY  2 0  •  C O N F E R E N C E
DETROIT

F EB RU ARY  1 3   •  C O N F E R E N C E
TORONTO

OCTOB ER 1 6  OR 2 3  •  C O N F E R E N C E
TORONTO

OCTOB ER 1 6  OR 2 3 •  G A L A
TORONTO

J U NE  •  C O N F E R E N C E
ITALY

J U NE  •  G A L A
ITALY

SEP TEM B ER 8  •  G A L A  
M U NICH

AP RI L  1 5  •  G A L A
DETROIT

M ARCH •  R O U N D T A B L E  
V I RTU AL

NOVEM B ER 2 0 2 5  •  R O U N D T A B L E  
V I RTU AL

F EB RU ARY  2 5  •  C O N F E R E N C E  
M U NICH

NOVEM B ER 1 2  -  1 3  •  C O N F E R E N C E  
B ERL I N

M AY  2 1  •  C O N F E R E N C E
M U NICH

NEW EVENT 



Taren Zorn
Client Partnerships Manager

310-426-2416
tzozrn@autonews.com

Matt Parsons
Client Partnerships Manager

313-446-5866
mparsons@autonews.com

Jerry Salame
Client Partnerships Manager

313-446-0481
jsalame@autonews.com

Kyle Kutchey
Client Partnerships Manager

313-446-6031
kyle.kutchey@autonews.com

Sara Pope
Client Partnerships Manager

313-446-6051
spope@autonews.com

Rob Couto
Client Partnerships Manager

313-446-0470
rcouto@autonews.com

Henry Woodhouse
Client Partnerships Manager

212-210-0125
hwoodhouse@autonews.com

Angela Schutte
Manager: Classifieds Jobs Board, 

On the Move
800-388-1800 • 313-446-0326

aschutte@crain.com

Ellen Dennehy
Director of Strategic Partnerships

313-446-6039
edennehy@autonews.com

Josh Freed
Head of Strategy
313-446-6066

jfreed@autonews.com

Matt Miller
Director of Client Partnerships

313-446-0496
mmiller@autonews.com

Follow us on

https://www.linkedin.com/showcase/advertising-automotive-news/


Automotive News is part of Crain Communications, one of the largest privately-owned 
business media companies with 24 leading brands serving 78 million readers globally.


