


Welcome back Swipe readers!

Since last time, Apple has unveiled 
no less than four new services at a 
special event in Cupertino. We heard 
about Apple’s original TV shows from 
Hollywood’s finest, a new all-you-
can-read magazine subscription, a 
premium games service, and even an 
Apple-branded credit card.

There was a lot to absorb, and you 
may have read about some of it 
already – but if you need filling in 
we’ve got all the juicy details over in 
the News section.

We also noticed some core principles 
underlining each of Apple recent 
announcements, and so our Feature 
this week takes a dive under the 
surface of its current and future 
services to see what makes them all 
so uniquely Apple.

When you’re done with all that news, 
head over to the Reviews section 
where we’re getting a bit silly with 
our favorite face-tracking camera 
filters. It’s easy to forget how amazing 
the tech behind those weird 3D selfie 
effects is, and so we’ve dug out some 
of the App Store’s finest examples.

We also have a diverse selection of 
full reviews for you, including a way 
to listen to long-form journalism, a 
slick replacement for the Contacts 
app, a cryptic mystery game for two 
players, and a colorful word puzzler.

Finally, it wouldn’t be Swipe without 
a varied array of handy tutorials in the 
How-To section.

Until next time – enjoy the issue!

Tom Rolfe 
Editor-in-Chief
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News+ Released
Apple’s new magazine 

subscription goes live with 
iOS 12.2 update

Following on from its big media event 
on Monday, Apple has released a sizable 
update to iOS in order to put one of its 
new services live.

This means the addition of News+, an 
all-new tab in the existing News app 
that will grant access to hundreds of 
beautifully-rendered digital magazines.

News+ brings magazines to iOS in a big 
way, reminiscent of the old Newstand 
interface popularized when the iPad 
first launched. Instead of subscribing 
individually to each publication’s 
app, one single subscription will give 
unlimited access to over 300 magazines. 

“We’re committed to supporting quality 
journalism, and with Apple News+, we 
want to celebrate the great work being 
done by magazines and news outlets,” 
said Lauren Kern, editor-in-chief of 
Apple News. “We think the breadth 
and quality of publications within Apple 
News+ will encourage more people 
to discover stories and titles they may 
never have come across before.”

Apple says that “just about every 
passion under the sun” is covered here, 
and it’s true that a huge range of popular 
mags are included in the subscription. 
Here are just a few:

The Atlantic, Better Homes & Gardens, 
Bon Appétit, Condé Nast Traveler, 
ELLE, Entertainment Weekly, ESPN 
The Magazine, Esquire, Food & Wine, 
Good Housekeeping, GQ, Health, 
InStyle, Martha Stewart Living, National 
Geographic, New York Magazine, The 
New Yorker, O, The Oprah Magazine, 
Parents, People, Real Simple, Rolling 
Stone, Runner’s World, Sports Illustrated, 
TIME, Travel + Leisure, Vanity Fair, 
Vogue, WIRED and Woman’s Day.

News+ also grants access to various 
newspapers including the Los Angeles 
Times and the Wall Street Journal, plus 
access to premium content from online-
only publications including Vulture and 
TechCrunch.

The catch? Well, so far News+ is 
only available in Canada and the 
United States, and it’s not free – a 
subscription will set you back $9.99/
month. However, Apple is quick to 
note that subscribing to all these mags 
individually would cost around $8,000/
month (not that you would ever do that) 
and it’s offering the first month free to 
anyone who wants to trial the service.

Our advice is to get your reading glasses 
out and make the most of the next few 
weeks of unlimited magazine access! 
Then you can assess whether or not the 
service would be worth the money or 
not for you.  n



Apple TV+

Apple teases seven original 
shows coming to the TV app 

later this year

Apple recently unveiled its TV plans 
for the coming year, including a new 
Channels service aimed at cable-cutters 
and a broadening of its TV app to smart 
TVs and streaming sticks.

Perhaps the most exciting 
announcement, however, was Apple 
TV+. This is an upcoming subscription 
service from Apple focused on original 
programming, which will surface in the 
TV app later this year alongside channels 
like HBO and Showtime.

Apple has yet to reveal the pricing 
structure for its own content, but it has 
reportedly spent a cool $1 billion on 
these shows in an attempt to compete 
with the likes of Netflix and Amazon 
Prime Video. One thing we do know, 
thanks to the roster of stars who spoke at 
Apple’s March Event, is details on seven 
of the flagship shows expected to launch 
with the service.

Let’s take a closer look.

Amazing Stories
 

Hollywood blockbuster behemoth 
Steven Spielberg is reviving this 1980s 
show, originally based on a beloved 
magazine series from the 1920s. 
Amazing Stories is an anthology series 
that mixes fantasy, science fiction, and 
horror, presenting a fresh story each 
episode. The format will allow various 
talents to flex their muscles, both in 
the director’s chair and in front of the 
camera.

The Morning Show
 

Jennifer Aniston and Reese Witherspoon 
are to star in an honest, insider’s view of 
the morning show format. A drama that 
will showcase the complex relationships 
between men and women both in front 
of the camera and behind the scenes, 
and the inevitable power struggles that 
ensue. Steve Carrell co-stars, adding 
comedic credibility to a show which 
promises to feature conversations that 
usually would only occur behind closed 
doors within the industry.

See
 

Aquaman star Jason Momoa leads this 
new sci-fi show. Helmed by Steven 
Knight (creator of Peaky Blinders), See 
imagines a world where the earth has 
been devastated by a mysterious virus; 
the only survivors left without sight. The 
show starts a number of centuries after 
the devastation, showing how humanity 
has adapted without vision in a story of 
heroes and villains in what is sure to be 
an epic adventure.

Little America
 

Comedian Kumail Nanjiani (who you 
may know from The Big Sick and Silicon 
Valley) presents an anthology series 
inspired by the true stories of immigrants 
living in America. Kumail confirmed 
the show will focus on “…immigrants 
doing everyday stuff,” in episodes set 
all over America from people that have 
emigrated from all over the world. 
Inspired by Kumail’s own story, the 
majority of the writers and directors 
involved are either immigrants or the 
children of immigrants, coming together 
in a showcase of talents from different 
cultures from around the world.

Little Voice
 

Director JJ Abrams and artist Sara 
Bareilles produce a show detailing the 
experiences of a promising yet flawed 
singer-songwriter. The show will follow 
the lead character’s first venture into 
the world on her own, chronicling her 
highs and lows in what they describe 
as a funny and romantic tale of a young 
woman’s quest to find both her artistic 
and personal voice.

Helpsters
 

As legend of children’s television Big 
Bird graced the stage, he introduced a 
new friend of the Sesame Workshop. 
Cody is a “Helpster”, a monster who 
loves to help. Cody’s passion to help 
others will involve showcasing the 
wonders of coding to sharpen children’s 
problem-solving skills and promote the 
vast potential of the technology. A good 
fit for Apple for sure.

Oprah Winfrey
 

Oprah’s headline slot at the event 
emphasized her insistence of combining 
what she has done throughout her 
career with the possibilities that Apple 
TV+ can provide. The details on her 
projects were a little scarce, but two 
documentaries covering big topics were 
revealed: a look at sexual harassment 
and assault in the work environment, 
and multi-part series on mental health. 
She’s also going to use the platform to 
launch Oprah’s Book Club.

One more thing...
 
The above shows are just a taste of the 
talent that Apple has secured to launch 
with their new service later on in the 
year. In addition to those who spoke at 
Apple’s press event, comedy giants Ben 
Stiller and Bill Murray are both involved 
in projects, as well as Captain Marvel 
herself Brie Larson, and many more 
familiar faces.

It’s not just actors in the limelight, either. 
The inclusion of well-known directors 
Spike Lee, M. Night Shyamalan, and 
Sofia Coppola demonstrate Apple’s 
desire to build a relationship with 
creative visionaries. These are people 
with their own unique style and voice, 
which perfectly sums up Apple’s plan to 
harness the “power of creativity”.  n



Apple Arcade

An all-you-can play gaming 
service, coming this year

Apple has announced yet another 
upcoming subscription service, a 
smorgasbord of all-you-can-eat premium 
games for a fixed monthly fee, to be 
called Apple Arcade.

Apple will not only curate the selection 
of games in its Arcade, but actually back 
their development from day one. The 
company has been working with a range 
of independent developers – including 
some big names – on upwards of 100 
original games for the new service.

The demo reel shown off at Apple’s 
press event looked impressive, with 
a suite of console-quality games, 
including a new game in the Zelda-
inspired Oceanhorn series, and an 
official Sonic the Hedgehog title. There 
was a huge range of styles on show here 
and it looks like there will be something 
for every taste.

“Competing with free is hard for 
premium games,” explains Apple’s 
Tim Cook. As mobile games have 
evolved, we’ve seen the rise of 
“freemium” features like timers, 
life counters, video ads, virtual 
currencies, and in-app purchases. 
None of these benefit the gaming 
experience, and their prevalence is 
frustrating for players and premium 
game developers alike.

Apple Arcade could be a way to 
free developers from the shackles of 
trying to monetize their content in 
unusual ways, instead being financed 
indirectly by subscribers to the 
Arcade. 

Apple Arcade will take up a coveted 
spot in the App Store tab bar, 
replacing the Updates section.

To say this is “like Netflix for games” 
is a good start, but Apple could have 
done that by licensing a bucket of 
existing games and calling it a day. 
Instead, the Arcade is a place for 
new and exciting premium games 
to flourish, and it looks like it will be 
populated solely with new titles built 
specifically for this platform.

It’s unclear yet if any of these 
games will be available to purchase 
separately, or on other platforms 
like games consoles, but Apple has 
made clear that these originals will 
not be available on any other mobile 
platform on subscription service.

If the price is reasonable, this 
subscription will be a no-brainer for 
hardcore gamers – and could even 
appeal to casual gaming fans with 
the right marketing. Who doesn’t like 
unlimited games with no ads, right? 
However, Apple has yet to announce 
pricing for the service and chances are 
it will be more than the standard $10/
month precedent it has set with other 
on-demand subscription services like 
Apple Music and News+.

Currently, most premium games on 
the App Store charge an up-front cost 
of around $5-10, with a few outliers 
pressing all the way up to $60 for a 
full game. All things considered, it’s 
not unreasonable to think Apple could 
charge around $30/month for access 
to its Arcade, though we think a much 
lower price would do a better job of 
enticing lapsed and casual gamers 
into the fold.

Like the rest of Apple’s services, 
privacy is key here. None of these 
games can collect information about 
you, and thanks to the payment 
model there won’t be a single advert 
or in-app purchase either. Plus, it will 
integrate easily into Apple’s Screen 
Time settings to allow parents to 
manage their children’s usage of the 
service.

If Apple Arcade is a success, it could 
combat the rise of low-quality money-
grabbing freemium games in favor of 
a new wave of premium experiences, 
paid for by the end user.

Some of our favorite mobile 
developers are working on games for 
Apple Arcade, and if you want to hear 
more from the people behind some of 
the App Store’s greatest games,  
this official hype video does a good 
job of introducing the key players 
Apple is working with.

This really shows how much Apple 
is embracing the paid subscription 
model as a way to monetize its 
services going forward. We’re pleased 
to see that in this case it’s designed in 
a way to funnel much of that money 
back to hardworking developers, 
enabling games to exist that probably 
would never get made without 
Apple’s backing.

There’s no official launch date for 
Apple Arcade yet, but we know it will 
be coming to 150+ countries this year. 
We’ll be sure to keep you updated as 
soon as anything else is announced.  n

An official Sonic Racing game  
from SEGA will be part of  

the Arcade bundle

Beyond a Steel Sky, a gorgeous-
looking cyberpunk adventure game

Subscribers can download and play 
as many Arcade games as they like

Arcade games will be playable on 
iPhone, iPad, Apple TV, and Mac

https://www.youtube.com/watch?v=67umVefSXnY


Apple Card

An Apple-branded credit card 
designed to save money

One of the biggest surprises of Apple’s 
March Event came in the form of a 
new financial project. Building on 
the success of Apple Pay – a platform 
that will surpass 10 billion worldwide 
transactions this year – Apple has 
decided to take on the banking industry 
with its very own Apple-branded credit 
card.

Apple says it wants to improve the 
credit card system, aiming to shake 
up an industry that – according to Tim 
Cook – hasn’t significantly changed for 
fifty years. The company is partnering 
with Goldman Sachs and MasterCard to 
provide the service, which will be known 
simply as Apple Card.

Apple’s credit card will live in your 
iOS Wallet app, and primarily be used 
for transactions made with Apple 
Pay – though users will also receive 
a physical card for those locations 
where contactless payments still aren’t 
accepted. Even the card itself is pretty 
unique, a laser-etched slab of titanium 
adorned with nothing but your name. 
Apple says that storing the card number, 
CVV, expiration, and signature in the 
Wallet app instead of on the card itself 
will work wonders for security, making 
it much harder for thieves to use your 
card.

So what else makes this proposition 
stand out from the countless credit cards 
already on the market? Well, Apple says 
it wants to “change the entire credit 
card experience,” and that starts with 
registration. The application is quickly 
handled through the Wallet app with 
a simple, jargon-free process, and in 
most cases, you can start using your 
card immediately. Customer support is 
handled through the Messages app, so 
there’s never any need to visit a physical 
bank or spend hours on hold.

“Apple Card is designed to help 
customers lead a healthier financial 
life,” says Jennifer Bailey, Apple’s vice 
president of Apple Pay. “Which starts 
with a better understanding of their 
spending so they can make smarter 
choices with their money, transparency 
to help them understand how much 
it will cost if they want to pay over 
time and ways to help them pay down 
their balance.” This means Wallet 
automatically your spending into neat 
categories, and can help you adjust your 
repayment schedule on the fly to help 
keep costs down.

To further entice users, Apple also 
promises low interest with absolutely no 
fees or penalty rates. The message here 
is that the company wants to get help 
you out, not to stitch you up at every 
opportunity. We’ll see exactly what 
those promises translate to in real terms 
once the service launches later this year.

One feature that’s already been 
explained in detail, though, is Daily 
Cash. This is an instant cashback service 
that puts money into your account every 
single time you use the card. Apple 
says that it will deposit 3% cashback for 
purchases from Apple (that covers the 
Apple Store, the App Store, iTunes, etc.) 
and 2% cashback on all other purchases 
made through Apple Pay. Anything paid 
for with the physical card will be eligible 
for 1% cashback. It sounds like a decent 
reward scheme, most notably because 
there are no hoops to jump through and 
no waiting around for your money.

As is usual for Apple, strong security 
and privacy are key selling points of 
the service. Each device you use with 
Apple Card will have a distinct card 
number, and every purchase is secured 
with Touch ID or Face ID. Apple is keen 
to assure us that all the spend tracking 
and recommendations are calculated 
on-device, so Apple never finds out 
what you bought, or where, or for how 
much. Similarly, Goldman Sachs has 
agreed to never share or sell your data 
for advertising.

Apple Card will launch sometime 
this Summer, but for now it will only 
be available in the United States. 
Goldman Sachs has said it’s looking into 
expanding the service to other regions, 
though we’re a little short on details on 
that for the time being.

With all the new ways Apple is giving us 
to spend money, no wonder it’s getting 
in on the payment side of things!  n



RIP AirPower

Apple officially cancels its 
wireless charging mat

Apple has taken us on a real 
rollercoaster ride with AirPower. It was 
first announced in September 2017 
alongside the iPhone 8 and iPhone X. 
Though delayed, we still saw rumors 
throughout 2018 that it would cost 
around $150 at launch.

Then, towards the end of last year came 
the first warning signs, as anonymous 
Apple employees claimed the product 
was “doomed to failure“.

But as recently as January 2019, we saw 
reports with a renewed optimism that 
the wireless charging mat would finally 
see the light of day soon.

The second-generation AirPods released 
in March even show an AirPower 
diagram in the manual!

Now, as this sorry tale comes to an end, 
Apple has finally admitted defeat.

Though Apple has been typically light 
on the details of its failure, analysis from 
iFixIt suggests that overheating and 
interference were the key factors in this 
decision. It turns out Apple’s dream of 
being able to charge three separate 
devices (iPhone, Apple Watch, AirPods 
v2) at the same time, no matter where 
each one was placed on the mat, was 
a step too far. That setup requires a 
huge number of charging coils to be 
overlapped within the device, all of 
which create harmonic frequencies with 
slightly different waveforms, that build 
in intensity as they collide.

That can cause all kinds of problems, 
from severe overheating of the product 
to actively dangerous electromagnetic 
signals that could potentially interfere 
with a nearby pacemaker, hearing aid, 
or similar device. The assumption is that 
Apple would have a hard time getting 
such a product through regulation.

In the end, it proved too much of 
an engineering challenge to solve. 
“Apple boxed themselves into an 
electromagnetic corner,” says iFixit’s 
Craig Lloyd. “What they wanted to 
do was physically possible—and they 
surely had it working in the lab—but 
they couldn’t consistently meet the 
rigorous transmission requirements that 
are designed to keep us safe from our 
gadgets.”

Rest in peace, AirPower.

We hardly knew ye.

https://ifixit.org/blog/14883/what-finally-killed-airpower/
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Beyond Animoji

Creative video selfie apps that  
track and transform your face

Ever wanted to have a massive beard, 
or shoot a rainbow out of your 

mouth? Today’s your lucky day...

So: selfies. It turns out people have 
finally grown bored of snapping their 
own visage several times an hour. Now 
they want to transform their mug into 
something… well, not exactly beautiful, 
but at least different.

Apple of course fuses one option into 
its Messages app: you can use your 
own face to animate living emoji, 
known as Animoji – everything from 
a cartoon monkey to a cartoon poo. 
And if you’re not keen on the options 
provided, you can create your own 
bespoke Animoji – a Memoji.

But what if even a Memoji or three 
doesn’t satisfy your taste for endless 
variations on your own face – and 
beyond? Then you need these apps…



If you ever find yourself 
around a teenager, you’ll 
likely be amazed at the 

terrifying speed with which they use 
Snapchat. With the ethos of living in the 
moment, the app is designed to have 
you fling messages about, peppered 
with stickers, map locations, and weird 
selfies.

It’s of course the last of those we’re 
interested in here – and Snapchat 
doesn’t disappoint. Point your iPhone 
at your face, fire up the selfie button, 
and you’ll instantly grow an impressive 
and bushy beard. Swipe and you can 
jump between a range of other filters 
that warp your visage in various ways 
– including one that dresses you in a 
dancing bunny costume.

Once you’re done, you can augment 
your cinematic masterpiece with 
stickers and text, before sharing it with 
your chums on Snapchat, or saving it to 
your Camera Roll for posterity – ready 
for any occasion where you for some 
reason decide you need to embarrass 
yourself.

When it arrived in very late 
2015, MSQRD really upped 
the ante regarding live face 

swapping in video selfies. Remember, 
this was before Apple introduced its 
AR smarts, and yet MSQRD was able to 
track your face with an uncanny level of 
accuracy, mapping on to it all manner of 
weird and wonderful masks.

The app itself hasn’t really kept up with 
the times – it now exists in windowed 
form on newer iPhones. Even so, it’s 
still worth picking up due to the sheer 
variety found within its many impressive 
filters.

There’s the usual smattering of ‘cute’ 
and ‘horror’, but also more imaginative 
fare. This is the app to download if 
you want to turn yourself into a living 
cardboard box, shoot lasers from your 
eyes whenever you open your mouth, 
or don a pair of clockwork sci-fi specs.

To a great extent, it feels like 
MRRMRR picks up the baton 
from MSQRD – and runs with 

it. There are some really great filters 
lurking within, such as an excellent 
square-jawed superhero, a range of 
furry animals, and some live emojis that 
are like what Apple might have come 
up with for Animojis if its designers had 
been drunk at the time.

Whatever you pick can be augmented 

with effects, if you decide selfie videos 
only work with, say, bubbles coming 
out of your nose whenever you speak.

There are some issues here, mind. 
A few filters are questionable (not 
least ones that badly adjust skin 
colors), and the quality doesn’t match 
MSQRD’s. Also, there’s a horrendous 
and presumptuous IAP sign-up screen 
slammed in your face when you first 
open the app. Still, prod the extremely 
faint close button at the top-left, and 
you can then check out plenty of 
amusing filters for free.

SNAPCHAT

MSQRD

SNAPCHAT
PRICE:  FREE + IAP    SIZE:  300 MB    VERSION:  10.54

MSQRD
PRICE:  FREE    SIZE:  199 MB    VERSION:  1.3.5

MRRMRR
PRICE:  FREE + IAP    SIZE:  213 MB    VERSION:  4.2

MRRMRR

https://itunes.apple.com/app/snapchat/id447188370?ign-mpt=uo%3D8
https://itunes.apple.com/app/msqrd-live-filters-face-swap-for-video-selfies/id1065249424?mt=8&ign-mpt=uo%3D8
https://itunes.apple.com/app/mrrmrr-faceapp-face-filters/id1102411061?mt=8&ign-mpt=uo%3D8


Given that all of the marketing 
surrounding Camera360 
is centered around young 

girls and pastel colors, you probably 
know what you’re in for with this app’s 
selection of filters. You get an awful 
lot of sparkles, a slew of cute animals, 
and skin smoothing that’ll temporarily 
banish your wrinkles to the point you 
look like you’ve been ironed.

But if this is your bag, there’s a lot to like 
here. The tracking is pretty excellent, 
many filters come with variations 
accessed with a tap, and some of the 
options mix elements that stick to your 
face with static borders.

Also, dig a bit deeper and there are 
some interesting filters that can work 
nicely for a much wider audience, not 
least a set of comic book options that 
slap cartoon eyes in front of your own, 
or insert you directly into a page of 
artwork.

Apple’s freebie video app 
won’t give you all manner of 
silly hats, cat ears, and glitter; 

and nor will it make rainbows shoot out 
of your mouth. Even so, it does have 
some creative – and suitably stylish – 
live selfie filter magic buried within.

Assuming you have an iPhone rocking a 
Face ID camera, tap the scenes button 
and you’ll instantly be whisked away 
to a scene called clouds, which… 
puts you in front of some clouds. This, 
admittedly, is not terribly exciting. But 
swipe through the options and you get 
far better scenarios.

A couple of Star Wars efforts transform 
you into a blue hologram on a ship. 
Arty takes turn you into a kind of living 
painting or illustration. The tasteful 
nature of Clips is perhaps rather 
restrained compared to most of the 
apps within this group test – but for 
some iPhone users, that will be just the 
ticket.

This app is obsessed with 
having you open your mouth. 
Select a filter and it’ll often 

demand you do so – at which point 
something will happen. For example, 
as a (decidedly dodgy-looking) DJ, 
notes will blast forth from your person; 
or when surrounded by tasty treats, a 
tiny hand will thrust a massive lollipop 
your way.

Quite a few filters are built-in, but 
it’s easy to miss that loads more are 
available for download – just tap the 
button at the bottom-right of the 
screen. And as an added bonus, none 
of them cost anything, which is pretty 
rare for this kind of app.

Again, it is worth noting that this one 
does seem primarily designed for 
teenage girls, what with it regularly 
dipping into skin-smoothing and 
‘beauty filter’ territory. Even so, you’d 
be a pretty dour person who isn’t a teen 
if you can’t find at least a few filters to 
have a laugh with.

Our final entry is more or 
less a hall of mirrors for your 
iPhone. On firing it up and 

accessing the filters, your screen is split 
into four options to select, with each 
quadrant showing your face mashed 
or expanded in various different ways. 
It’s the perfect app for when you want 
to look like you’re being sucked into a 
vacuum cleaner, or have decided you 
want to be a quite literal ‘blockhead’.

Once you’ve selected your preferred 
look (some, note, sit behind IAP – $1/£1 
each, or unlock the lot for $4/£4), 
you can add a color filter and a voice 
transformer. Because if there’s one 
thing we all know, making yourself look 
strange in a video selfie these days just 
isn’t enough. It’s mandatory to also 
mess around with the colors, and to 
make your every utterance sound like 
it’s coming from a chipmunk.

CAMERA360

CLIPS

CAMERA360
PRICE:  FREE + IAP    SIZE:  186 MB    VERSION:  9.5.2

CLIPS
PRICE:  FREE    SIZE:  171 MB    VERSION:  2.0.6

YOUCAM FUN
PRICE:  FREE    SIZE:  129 MB    VERSION:  1.15

YOUCAM FUN

LOL MOVIE
PRICE:  FREE + IAP    SIZE:  73.5 MB    VERSION:  1.6

LOL MOVIE

https://itunes.apple.com/app/camera360-selfie-sticker-cam/id443354861?mt=8&ign-mpt=uo%3D8
https://itunes.apple.com/app/clips/id1212699939?ign-mpt=uo%3D8
https://itunes.apple.com/app/youcam-fun-live-face-filters/id1136617049?mt=8&ign-mpt=uo%3D8
https://itunes.apple.com/app/lol-movie/id952578897?mt=8&ign-mpt=uo%3D8


CURIO

DEVELOPER: CURIO LABS
PRICE:  FREE (subscription)

SIZE:  37.6 MB 
VERSION:  3.9

PLATFORM:  IPHONE & IPAD

Listen to the news like a podcast

The way we consume news is 
constantly evolving. As the world 

continues to move from print to online, 
convenience has become king. So, it 
was only a matter of time before a new 
platform came along that supports the 
multi-tasking world. Piggy-backing 
off the back of a boom in podcasts – 
long-form audio discussions – Curio is 
turning professional news stories from 
major publications into narrated audio 
pieces that can be downloaded or 
streamed directly into your ears.

Curio currently includes around 30 
publications, which include the likes 
of The Economist, The Guardian, The 
Washington Post and The Financial 
Times – some of which, notably, usually 
exist behind paywalls. While 30 might 
seem like a small number considering 
how many hours of podcast audio are 
out there, there’s plenty of content 
here. Especially considering none of us 
were likely ever reading that many print 
publications before.

You can download the app for free, 
but can only listen to 10 free tracks 
before you’re prompted to subscribe. 
Subscription options are then $8/£6 
per month or $60/£45 per year. For 
high-quality journalism, that’s not a bad 
price, but only if you make the most of it 
and listen to a lot of stories.

So how does it work? The app is 
commendable in its simplicity and ease 
of use. There’s a familiar menu bar at 
the bottom that starts with Top Stories. 
Here, you’ll find a selection of recently 
added tracks.

These comprise recordings of 
articles that originally featured on 
the publication’s website, read out 
by a voiceover artist. Depending 
on whether it’s a news story or a full 
magazine feature, these tend to range 
from about 5 minutes to a full half hour.

To play a track, you simply tap on the 
article. It will then open a page with 
an image, details of its source, the 
headline, a variety of tags, and an 
audio player at the bottom. Tap the play 
button to hear the article. The voiceover 
artists are varied, clear and while they 
often feel a little stilted, it’s generally 
more down to the article style, which 
has obviously been written to be read.

While listening, you can go back to the 
list and find what you want to listen to 
next, while the player remains at the 
bottom of the page.

The menu bar also includes My Library 
where you can add downloaded 
tracks, favorite shows, and a history 
of what you’ve listened to. There’s 
also a search option where you can 
search for publications or subject 
matter, a browse option where you 
can peruse publications or find tracks 
compartmentalized by their length, 
and even their vibe. There are also a 
number of collections and playlists 
curated by subject matter.

Curio is incredibly intuitive, well-made 
and good value. If you value traditional 
journalism, help it transition to the 21st 
century with Curio.  n

THE GOOD

Well made and easy to use

Plenty of content to absorb

Decent value for money

THE BAD

More publications would be nice

DOWNLOAD

4.5

VERDICT

Smart hybrid of news 
and podcast client

REVIEW by ANDY PRICE

Jump straight in with a long feed of 
news stories to listen to

Stories are well summarised and  
the player is easy to use

The app has a decent search function

There’s a variety of different ways  
to find the content you’re interested 

in – and there’s loads of it

https://itunes.apple.com/app/id1203729853/id1203729853


CARDHOP

DEVELOPER: FLEXIBITS INC.
PRICE: $4/£4
SIZE:  24.8 MB 

VERSION:  1.0.1
PLATFORM:  IPHONE & IPAD

Is this the Contacts app Apple should 
have made?

Some of Apple’s built-in apps aren’t 
quite so impressive, and one of 

them is undoubtedly the Contacts 
app. It does everything you need it 
to without being particularly special. 
Fortunately, the App Store is here to 
help: a new offering from the folks 
behind the excellent Fantastical 
could offer the perfect Contacts app 
replacement. It’s called Cardhop – let’s 
take a closer look.

Cardhop is based around the central 
idea of interacting with contacts. That 
shouldn’t sound so revolutionary – after 
all, it’s what contacts are designed 
for – but the feel of Cardhop is quite 
different. When you launch the app, 
a text field encourages users to type 
commands into Cardhop and these 
provide a smart and speedy means 
of interacting with them. While the 
expected text-based commands are 
available (such as “Call Michael” or 
“FaceTime John”), Cardhop also lets 
users update contacts, get directions, 
or send messages using third-party 
apps like Facebook Messenger and 
Telegram simply by typing.

The experience of using Cardhop 
in this way is nice, with its “magical 
parsing engine” doing a great job of 
understanding what you write in plain 
English and actioning your commands. 
It’s possible to choose the range of 
keyboard actions available in the app in 
order to get more refined results, and 
the search itself happens really quickly.

When you first launch Cardhop, the 
app will import all of your existing 
contacts over, which makes it really 
easy to switch. This includes pictures 
and all associated information, like 
addresses and websites. It’s worth 
noting that the app automatically stays 
in sync with your regular iOS apps, 
too – so adding a contact here will 
still allow you to reach them from the 
standard Phone or Messages app later. 
The app runs fluidly and smoothy, and 
the design looks great. (You can switch 
up the color scheme if you don’t like 
the dark mode aesthetic.)

Perhaps one of Cardhop’s best uses, 
though, is that the app lets iPhone and 
iPad owners store a wider range of 
contact information, and unifies all of 
the most popular chat apps (including 
WhatsApp and Facebook Messenger). 
When you first message a contact from 
inside Cardhop, the app also asks for 
the contact’s preferred messaging 
platform. Cardhop then remembers 
your choice for the next time you send a 
message.

There are a few additional features in 
Cardhop which sweeten the deal. First, 
there’s a Favorites page and a Recents 
page, both of which make it easier to 
find your most-used contacts. It’s also 
nice to see a dedicated Birthdays page, 
too, which should make it harder to 
forget the birthdays of your friends and 
family. Finally, Cardhop allows users to 
configure a digital business card which 
can be easily shared using a QR code 
generated by the app. You can choose 
the kind of information which is shared 
using this card, along with aspects of its 
appearance.

In summary, it’s genuinely hard to 
criticize Cardhop. It really does fill 
something of an iOS app void through 
offering users a smart, elegant, and 
fully-featured contacts app for iPhone 
and iPad. The app’s keyboard actions 
allow users to interact with contacts at 
lightning-fast speed, and the bonus 
features – like the Birthdays page, 
for instance – further enhance the 
experience of using Cardhop.

All of this makes the app well worth 
its price tag if you have more than 
a handful of people in your address 
book. Trust us – you won’t be 
disappointed.  n

THE GOOD

Contacts you can interact with

Cool bonus features

Smart interface and design

THE BAD

A few image glitches in testing

Overkill if you have no friends

DOWNLOAD

4.5

VERDICT

An elegant, modern 
address book

REVIEW by JOE WHITE

The text field interface prompts users 
to type their commands

Cardhop intelligently uses AI  
to figure out what your  

commands mean

You can configure exactly what 
appears in Cardhop’s search results

Cardhop’s elegant design is well 
thought out. It displays information 

in an unobtrusive, seamless way

https://itunes.apple.com/app/cardhop/id1448744070?mt=8


TICK TOCK: 
A TALE FOR TWO 

DEVELOPER: OTHER TALES INTERACTIVE
PRICE:  $3/£3
SIZE:  834 MB 

VERSION:  1.1.3
PLATFORM:  IPHONE & IPAD

A smart two-player mystery game 

Puzzle games like The Room are 
great on mobile, allowing players to 

immerse themselves in a detailed world 
of mysteries. But as solo experiences, 
they lack the social intimacy of real-
world escape rooms. Tick Tock: A Tale 
For Two is an attempt to prove that the 
two ideas aren’t mutually exclusive.

This is a unique two-player take on the 
genre, in which you and a friend work 
through a series of puzzles together 
in an attempt to solve a wider mystery. 
You’ll each be playing on your own 
device, connected with your teammate 
only by voice. Each player will need to 
describe their own unique set of clues, 
as nearly everything works in tandem 
and teamwork is essential.

Tick Tock is a highly polished 
experience with a beautiful 
Scandinavian art style and effective, 
atmospheric sound design. It’s set in 
early twentieth-century Europe, with 
themes that touch on time travel and 
our fleeting existence settling amidst 
a gorgeous array of ominous birds 
and clockwork contraptions. There 
are some dark undertones here, but 
it remains suitable for all ages – and 
there’s just enough backstory to be 
compelling without distracting too 
much from the core gameplay.

The game is available on iOS, Android, 
PC, Mac, and even Nintendo Switch, 
and you’re free to play alongside 
someone using a different device. 
That’s because there are no digital 
connections to be made here, with all 
communication done the old-fashioned 
way: using your vocal cords.

Tick Tock is best experienced sat 
across the table from your partner, 
debating solutions with a pencil and 
notepad in hand, but the app cleverly 
allows phone calls to continue in the 
background so you can even play 
remotely with a long-distance friend.

Tick Tock’s puzzles are relatively 
straightforward, lacking the tactile 
intricacy of The Room and the inventive 
whimsy of the Rusty Lake series. That’s 
not to say they’re bad, though – each 
puzzle here is gorgeously presented 
and even the simpler brainteasers are 
somehow more satisfying to work 
through as a team. Crucially, every 
solution makes sense within the game’s 
world and there are no crazy leaps of 
logic or trial-and-error required. That’s 
a huge plus in a game like this.

There’s no denying that Tick Tock is on 
the short side, lasting around 1-2 hours 
depending on your lateral thinking and 
communication skills. And of course, 
this two-player gimmick cleverly 
ensures you’ll need to buy two copies 
of the game, and there’s no replay 
value once you’ve figured the clues out 
once.

Those are issues that come with the 
territory, though, and in truth, the 
game’s length makes it reasonable to 
work through to the ending in a single 
session. It’s a great way to spend some 
time with a puzzle-loving pal.

We’ve not seen anything like this on the 
App Store before, but we hope there’s 
more to come from this developer. The 
forced cooperation feels like more than 
just a gimmick – it’s a whole new way to 
experience mystery games. Fans of the 
genre won’t want to miss out.  n

THE GOOD

Excellent cooperative puzzling

Gripping story and atmosphere

Works offline and cross-platform

THE BAD

Relatively short playtime

No hint system if you get stuck

DOWNLOAD

4.5

VERDICT

Two-player puzzler with 
escape room vibes

REVIEW by TOM ROLFE

Each player sees a variation  
on the same scene

These radio messages only make 
sense when paired with your 

partner’s findings

Cooperation isn’t just useful, it’s  
the entire point of the game

You’ll visit this clock shop more than 
once throughout the adventure…

https://itunes.apple.com/us/app/tick-tock-a-tale-for-two/id1357651989


LETTERS & SODAS

DEVELOPER: FROSTY POP GAMES
PRICE:  FREE

SIZE:  145 MB 
VERSION:  1.0.1

PLATFORM:  IPHONE & IPAD

An unusually tactile word game

T he aptly named Frosty Pop Games 
is known for creating cool and 

colorful digital confections. The 
developer’s latest effort, Letters & 
Sodas, is a fizzy little word game that 
continues the trend.

This nifty twist on the word jumble 
formula stirs in some neat tile sliding 
elements, though it’s perhaps a little 
too simplistic for serious word game 
freaks.

Each puzzle takes place on a four-by-
five grid, and tasks you with forming 
a particular four-letter word along the 
central row. In order to do this, you 
must touch and swipe on the provided 
letters to shunt them around the grid. 
However, you only have a limited 
number of moves in which to construct 
the word.

Perhaps the biggest disappointment 
here is that although it’s a decent 
puzzle game, Letters & Sodas isn’t 
particularly interesting as a word game. 
You’re fed each simple four-letter word 
from the start of the round, so your 
linguistic skills and vocabulary aren’t 
really called upon.

Contrary to first impressions, then, this 
is very much a physics puzzler through 
and through. The conundrums are of 
the logistical variety, as you figure out 
how to shuffle one letter out of the way 
so as to make room for another.

After a while, you’ll start to encounter 
things like locks and portals that serve 
to constrain or open up the game 
field in new ways. These are fun little 
embellishments that certainly tickle 
some of the puzzler portions of your 
brain, but any word game itches will 
remain unscratched.

Back on the plus side, the app 
packs the kind of bright and fresh 
presentation we’ve come to expect 
from this developer. It’s a pleasing 
yet unshowy style with bold fonts 
and a clean UI. This is accompanied 
by a plinky-plonky soundtrack and 
pleasingly bloopy sound effects.

Our use of such twee language to 
describe the presentation of Letters 
& Sodas is somewhat fitting. This is 
a game that’s desperately eager for 
you to have a pleasant and friction-
free time, and it succeeds at offering 
such an experience. There’s even 
the provision to skip a puzzle at the 
expense of watching an ad.

The cost of that amelioration, it seems, 
is a lack of anything meaty for word 
game fans to really chew on. But 
anyone seeking a quirky new casual 
puzzler with which to while away the 
hours will have a fair amount of fun.  n

THE GOOD

Neat twist on the word jumble

Colorful presentation

Very accessible gameplay

THE BAD

Not especially wordy!

Perhaps overly simplistic

DOWNLOAD

3.5

VERDICT

Bright, fun puzzler

REVIEW by JON MUNDY

Spell out the provided word
along the central row

Locks constrain the grids 
considerably

Portals let you teleport letters around

The presentation is  
crisp and unshowy

https://itunes.apple.com/app/letters-sodas/id1263174350


If you’re into realistic racing games, 
Rush Rally is one of the best series out 

there, delivering console-quality graphics 
and gameplay in the palm of your hand. 
Collect and customize a garage full of cars 
as you travel the world pitting your rally 
driving skills through a full career mode or 
against other human racers online. For car 
fans, this is a no-brainer.  n

RUSH RALLY 3
PRICE:  $4/£4
SIZE:  222 MB    VERSION:  1.32

A slick new drawing app from the 
creators of the stylish Moleskine 

notebooks, this promises to be a 
flexible virtual sketchbook for all 
kinds of drawing styles. It works great 
with iPad and Apple Pencil, and we 
particularly like the infinite canvas and 
“virtual pencil case” that allow you to 
customize the tools to your liking so 
the screen isn’t filled with things you’ll 
never use. Bear in mind that after an 
initial trial, it does require a monthly $5 
subscription – so probably only worth it 
if this will be your main drawing app.  n

DOWNLOAD

FLOW BY 
MOLESKINE
 
PRICE:  FREE (subscription)
SIZE:  63.8 MB    VERSION:  1.0.3

DOWNLOAD

The Elder Scrolls is perhaps the 
biggest fantasy gaming franchise 

of all time, responsible for the likes 
of Oblivion and Skyrim on consoles. 
Now you can experience that world 
on the go, with a mobile game that 
looks almost as good as its console 
counterparts. The gameplay has 
been pared down for quick sessions 
of dungeon crawling and city 
building, and you’ll want to be wary 
of the optional IAPs – but this is highly 
impressive game with plenty to see 
and do, and a satisfying core gameplay 
loop. It’s still in ‘early access’ but 
signing up to the waiting list will soon 
grant you access.  n

DOWNLOAD

THE ELDER 
SCROLLS: BLADES
 
PRICE:  FREE
SIZE: 148 MB    VERSION:  1.02

https://itunes.apple.com/us/app/flow-by-moleskine/id1271361459?mt=8&ign-mpt=uo%3D8
https://itunes.apple.com/gb/app/rush-rally-3/id1437096541?mt=8&ign-mpt=uo%3D8
https://itunes.apple.com/us/app/the-elder-scrolls-blades/id1358476597


FEATURE

Apple’s Foundations 
 

How the five core principles of 
Apple’s services will affect you

You’ll likely already be aware of Apple’s 
new and upcoming services. Apple 
News adds Apple News+, a ‘Netflix 
for magazines’ subscription. Apple 
Arcade wants to be a ‘Netflix for 
games’. Apple TV+ will be a ‘Netflix 
minus actual Netflix’, given that Netflix 
itself doesn’t want to be integrated. 
And Apple Card… well, that’s where 
the whole Netflix analogy breaks down.

However, Apple’s services will 
nonetheless be alike in other ways, 
which were outlined by Apple during 
its event. How many specifically, 
it’s hard to say, but we counted five 
key foundations likely to underpin 
everything Apple does going forward.

Here’s what they are – and why they 
matter.

Easy to use

Apple has always prided itself on 
usability. You may pay a premium 
for Apple kit, but are rewarded with 
reliability, simpler set-ups, and superior 
user interfaces. That’s not to say Apple 
always gets things right; but a desire 
to sweat the details is infused into the 
company’s core ethos, rather than 
being slapped on as technology’s 
equivalent of a veneer.

This is particularly apparent with 
Apple Card. During its event, Apple 
methodically dismantled rival systems, 
pointing at major – and arguably 
customer-hostile – flaws throughout the 
user journey. In each case, Apple aims 
to address these problems, in order to 
give you something better.

Private and secure

Arguably the main differentiator for 
Apple in modern technology is its 
stance on privacy and security. It’s not 
like other companies don’t care about 
these things, but their positions can be 
a mite more… flexible. Apple is almost 
absolute in its desire to lock down 
services in these areas – and with good 
reason.

We live in an online age where 
countless automated attempts to hack 
into systems occur daily. Furthermore, 
many of your actions online are tracked 
– and then used to sell you things. Look 
at something interesting in an online 
store – adverts will then follow you 
around for weeks.

Apple has no truck with this. At every 
level, its services are private and secure 
– an inherent must for a credit card (see 
the image above for Apple’s innovations 
on securing a physical card), but also 
beneficial for content consumption. 
After all, why should corporations have 
the default right to know what you read, 
watch, and play?

by CRAIG GRANNELL



Expert curation

With modern media, there’s just too 
much stuff. Open any TV app, news 
app, or the App Store, and you’re 
deluged with things to experience. 
Even Apple is guilty of talking up the 
numbers, bragging about hundreds 
of thousands of iOS games, and more 
TV than any one person could ever 
hope to consume.

This is why Apple is increasingly 
backing its media services with 
curation. The aim is to use actual 
humans writing editorial copy to 
surface objectively high quality 
content.

With Apple Arcade, the company 
is going further, directly funding 
developers, and involving itself in 
the creation of a smallish selection of 
guaranteed high-quality titles. The 
result of all of these things should be 
that you spend more time reading, 
watching, and playing, and less time 
looking for things to entertain and 
inspire you.

Personalized

Mobile devices are inherently 
personal, and it’s no longer enough 
to merely feed everyone the same 
content. People at the very least want 
the option of a fast-track to things that 
are likely to interest them.

This is why alongside curation, 
Apple’s media services serve up 
recommendations based on prior 
habits. Other companies do this too, 
but Apple rolls in privacy as well, 
because the artificial intelligence 
component happens right on your 
device. In other words, Apple and 
its partners do not ever know what 
you’re doing, experiencing, or using.

On Apple Card, Apple makes things 
personal, but in a different way. 
The entire credit card experience 
becomes about you, replacing cryptic 
lists of payments with readable 
information, and making it a cinch to 
adjust payment terms and see their 
impact in real-time. Apple has long 
been keen on personal health; it now 
seems the company wants to be big 
in financial health as well.

Family Sharing

With its media services, Apple kept 
saying they would be compatible 
with Family Sharing. That’s great, 
because perhaps there’s finally a 
recognition at long last that families 
tend to share stuff. If you watch 
TV, you often won’t do so alone; 
magazines left lying around are often 
read by more than one person – so 
why not make that the case for digital 
content, too?

However, one final twist was Apple’s 
reveal that Family Sharing for at least 
some of its latest offerings would 
come at no additional cost – a rarity in 
an industry that until now has merely 
offered discounts for family rates. We 
can only hope Apple Music soon gets 
in on this particular act as well!  n

http://www.tapsmart.com/tips-and-tricks/family-sharing-share-apps-icloud-storage/


HOW-TO

HOW-TO

Stream HBO on iOS 
(without the TV app)

Take control of your 
App Store privacy

Ask an expert

Use reverse image 
search to trace a pic

PLUS



Streaming HBO

Subscribe to the network 
without waiting for the launch of 

Apple TV’s Channels

Apple recently announced a new 
‘Channels’ feature for its TV app, which 
will enable users to subscribe to HBO 
alongside a bunch of other premium 
networks in one easy place.

The only trouble is, the final season of 
Game of Thrones is due to commence 
before Channels goes live! What to do?

Fortunately, there are already various 
avenues through which you can stream 
HBO on your iPhone or iPad, whether 
you want to go straight to source or 
include HBO through one of your 
existing subscriptions.

If you want the bottom line, the 
cheapest way for US users to add 
HBO to an existing service is if you’re 
a DirecTV Now subscriber. That’s 
unsurprising when you consider that 
both services are owned by AT&T. For 
UK readers, it’s Sky all the way.

HBO Now

The most obvious way to watch HBO 
on your iPhone or iPad is through the 
official (and free) HBO app.

If you haven’t signed up before you’ll 
get a free 7-day trial, then it’s $14.99 
per month. 

DirecTV

Those who subscribe to the DirecTV 
Now service can get HBO for a 
temptingly low price.

AT&T is raising the prices of its 
packages by $10 per month, but on 
the flip side, HBO will be added as 
standard.

Hulu

If you’re a Hulu subscriber, you can 
also bring HBO into the fold for 
$14.99 per month.

Simply go to your accounts page, 
manage your add-ons and add HBO 
from the Premium section.

Amazon Prime

Amazon Prime Video offers HBO as a 
standalone channel for Amazon Prime 
members.

Again, signing up for this is just like 
signing up with HBO, with the same 
7-day trial and $14.99 per month 
payment.

PlayStation Vue

Another good option for watching 
HBO on your iOS device is through 
PlayStation Vue.

Sony’s streaming service isn’t exactly 
cheap in and of itself, but you can 
add HBO for a relatively low $15 per 
month. The $80 Ultra package also 
includes HBO.

Sky Atlantic / Now TV

For our readers in the UK there’s really 
only one HBO avenue: Sky. There 
are a couple of options within that 
umbrella, though.

You can add Sky Atlantic is part of 
your Sky TV subscription and then use 
the Sky Go app, or sign up to a £7.99 
per month Now TV Entertainment 
Pass – a real bargain.

Enough choice? We’re looking to 
Apple’s own TV app consolidating a 
whole bunch of network subscriptions 
into a single place later this year, but for 
now this should be enough to get your 
Westerosi fix. Winter is here!  n

HBO NOW

DIRECTV NOW

HULU

AMAZON PRIME

PS VUE

SKY TV

NOW TV

https://itunes.apple.com/us/app/hbo-now-watch-game-of-thrones/id971265422
https://www.directv.com/networks/hbo
https://www.hulu.com/hbo
https://www.amazon.com/gp/video/offers/signup/?ie=UTF8&benefitID=hbo
https://www.playstation.com/en-us/network/vue/hbo/
https://www.sky.com/shop/tv
https://www.nowtv.com/


App Store Privacy

Take control of your 
recommendations and 

purchase history

Apple is committed to your privacy, 
but there are two ways you can 
further enhance your user privacy 
when using the App Store.

Personalized 
recommendations

Apple is pretty vocal about its respect 
for user privacy. But the fact is that the 
company nevertheless uses your data 
to try and increase the likelihood of 
you buying a new iOS app or game.

This happens through personalized 
recommendations, a feature added 
in iOS 12 that presents users with 
the kind of apps which Apple thinks 
users want to see. This selection, of 
course, is based on the apps you’ve 
previously purchased.

There are a number of reasons why 
you might prefer “vanilla” search 
results in the App Store, as opposed 
to an algorithmically-determined 
selection. You might prefer to see a 
more balanced, neutral search result 
for a particular term, in order to get 
a broad overview of what’s available 
on the App Store for that particular 
category. Equally, you may not be 
comfortable with Apple using your 
data to tailor App Store content, 
which would be understandable.

Fortunately, you can disable 
personalized recommendations easily 
by visiting your Apple ID’s Account 
page. To get there, tap your profile 
picture in the top-right corner of 
the App Store, and then touch your 
name. Here, a simple toggle button 
for Personalized Recommendations 
is available to switch off. Of course, 
you can re-enable the feature at any 
time from within the same interface.

Hide your purchases

Did you know the App Store keeps a 
running and visible record of all the 
iOS apps you’ve purchased?

You can find that list by launching 
the App Store, tapping your profile 
picture in the top-right of the screen, 
and choosing Purchased. There, the 
purchases of both you and individuals 
in your iCloud Family can be viewed 
in their entirety. If you’ve had iPhones 
and iPads for a long time, that list is 
likely to be pretty long.

To hide an iOS app from your 
Purchased list, simply locate the app 
(you can search for apps, or scroll 
through the entire selection), and 
swipe to the left on it. This will reveal 
a red Hide button, which removes the 
app in question from your list – it’s as 
simple as that.

So, there you have it: two ways you 
can take control of user privacy within 
the App Store. For a more general 
overview of iOS privacy across a 
number of apps and services, we’d 
recommend you call by the Privacy 
section of the Settings app.  n



Reverse Image Search

Using Google to trace all  
online instances of an image

A reverse image search is just like 
searching Google, but rather than 
typing out what you’re looking for, 
you use an image from your device to 
kick off the search.

One of the key reasons the tool is 
being used more frequently as the 
internet gets bigger is to protect 
artists or photographers struggling 
to maintain control of their imagery, 
or to assist people and organizations 
who want to avoid plagiarism.

If you ever wanted to find out 
where an image you have found or 
downloaded on the internet came 
from, try a reverse image search and 
Google will show you all the web 
pages in which that images appears.

This is also handy if you have a poor 
quality image and want to search the 
web for a higher resolution copy.

It will also flag up visually similar 
images from around the web, which 
can be very helpful. 

To do this on a computer, it’s easy – 
simply download the image, go to 
Google.com, click images in the 
top right corner, then drop it into the 
search bar.

However, considering many of us 
spend most of our time on mobile, it’s 
useful to know how to do this on iOS 
as well.

You can access Google Images on 
mobile, just as you can on desktop. 
Using it effectively, however, involves 
a little workaround.

1. First, visit Google.com in Safari 
and tap images, as before.

2. This will throw up the search bar, 
but to upload an image you need the 
desktop version of the site. Tap the 
share icon in the middle of the menu 
bar at the bottom of Safari and tap 
Request desktop site.

3. The page will reload. Now tap the 
small camera icon to the right of the 
menu bar, and either paste in the URL 
where the image exists online, or 
upload it if you’ve downloaded it to 
your device.

4. That’s it! Google will return all 
online instances of your image.

Obviously, that’s not the most 
streamlined of methods – but thanks 
to iOS, you can make things a little 
easier for next time.

To do so, follow the same first two 
steps as above, then once you have 
the desktop version, tap the share 
icon again but this time tap Add to 
Home Screen.

This will create a handy shortcut app 
on your Home Screen that you can 
use to quickly access the tool.  n

http://Google.com
http://Google.com


Ask an expert
Your questions answered

No time to drop into the Apple Store 
and ask the Genius Bar for help with 
your iPhone? Maybe our resident expert 
could help instead!

If you have a question, send it to swipe-
ideas@intelligenti.com and we may 
include the answer in the next issue of 
Swipe!

Q What’s the quickest way to 
reorganize a lot of apps?    - Jen

Good question! I’m sure we all know the 
basic method of moving apps by now, 
but just in case: tap and hold an icon 
on your Home screen until it shakes, 
and then drag it around the screen to 
reposition it to your liking.

That’s all well and good, but it’s not 
very efficient if you have a lot of apps to 
move and want a complete overhaul of 
your current layout! Luckily, there are 
several tricks to make things easier.

Firstly, if you plug your device into a 
computer and launch iTunes, you can 
manually reposition apps very quickly 
by dragging and dropping with your 
mouse. It’s much faster than on iOS, and 
you can simply save all your changes in 
one go when you’re done.

If that sounds like too much effort, you 
could stick with the original press-and-
hold method but use this little-known 
feature to speed things up. Once you’ve 
“picked up” an app with a finger, use 
another finger to tap additional apps 
and they’ll be added to the stack, so 
you can move them all at once!

Finally, if you’d rather just start from 
square one, it’s worth knowing that you 
can put your Home screen back to its 
default layout from the Settings app 
under General > Reset > Reset Home 
Screen Layout. This will put your first 
screen back to the default layout, and 
sort the rest of your apps alphabetically 
over the following pages.

Now turn the page to see what’s in 
your next issue of Swipe

mailto:swipe-ideas%40intelligenti.com?subject=Question%20for%20Swipe
mailto:swipe-ideas%40intelligenti.com?subject=Question%20for%20Swipe
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