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Discussion Questions – Segment Four  
1. In your opinion, what role do parents and coaches play when it comes to the use of 

supplements by young athletes? What messages do you believe young athletes should be 
hearing from their coaches and parents?  
 

2. The narrator describes a spiral in which one chemical leads to another. Do you think this 
applies to sports drinks and energy bars? Why might this be the case? 
 

3. Have you heard this spiral or gateway theory applied to other decisions and aspects of 
teenage life? If yes, please describe those situations.   

 
Activity 
Got Supplements?   
 
PROJECT AND PURPOSE 
This lesson explores truth-in-advertising regarding health supplements. Students will research a 
supplement, and then create an honest and dishonest advertisement for it. 
Students will  
• Research information about steroids, ephedrine, creatine, and/or other supplements. 
• Identify and analyze slogans and messages of several advertising campaigns. 
• Create examples of honest and dishonest advertising. 
 
MATERIALS 
• Magazines 
• Access to computer with Internet connections 
• Copies of the celebrity “milk mustache” campaign advertisements (visit web at 
http://www.milkdelivers.org/got-milk-campaign/ 
• Examples of products containing steroids, ephedrine, creatine, and/or other supplements with 
labels intact  
  

PROCEDURE 
1. Begin by asking students to talk about their favorite television commercials. What makes 
these commercials good? Can you remember what the commercial is trying to sell, or do you 
like the entertainment factor best?  

http://www.milkdelivers.org/got-milk-campaign/


 

 
2. What magazine advertisements do students like and/or remember? Can students remember 
the product or just the picture? Why?  
 
3. Ask students: What is the purpose of advertising? (Possible answers may include that 
advertising is supposed to make you want a product or a service because it will make our life 
better, easier and/or more fun.)  
 
4. Ask students to share their favorite slogans for different products. Why do they remember 
these slogans? Does a slogan make people buy the product or service? Why or why not? Do 
people believe slogans and advertisements? Why or why not? 
 
5. Have students review the celebrity milk mustache advertisements by going to 
http://www.milkdelivers.org/got-milk-campaign/. What does each advertisement have to say 
about drinking milk? In other words, what message does the advertisement want you to hear? 
What is the slogan? Is the slogan the same as the message? Are these good ads? Why or why 
not? Are these honest ads? Why or why not? 
 
6. Using the Internet and other resources, students will research unregulated supplements such 
as: 
• Ephedrine 
• Creatine 
• Androstenedione 
• Ma huang 
• Melatonin 
• Anabolic steroids 
 
For each supplement that students research, they should discover: What is the substance? 
Where does it come from? What is it supposed to do? What does it do in the short term? What 
are the possible long-term side effects? Good online resources include: 
http://kidshealth.org/teen/drug_alcohol/drugs/steroids.html#cat20140 
and www.healthstandnutrition.com. 
 
7. Have students find products that include these supplements. 
 
8. Now students will try another Internet search or a magazine search for supplements/products, 
randomly select one product, and look at its ingredients and its advertising. What message does 
the advertisement want you to take away? What is the slogan? Is the slogan the same as the 
message? 
 
9. Based on their research, do students think this is honest advertising? Why or why not? 
 
10. What would a very slick, dishonest advertising campaign look like for “Got Ephedrine?” or 
“Got Creatine?” What would this advertisement try to sell? What would this advertisement avoid 
telling prospective customers?  
 
11. What would an honest advertising campaign – based on the long-term effects – for “Got 
Ephedrine?” or “Got Creatine?” look like? What would happen to the person after prolonged use 
of this supplement? What would his/her body look like? What message would your honest 
advertisement try to get across to prospective customers? Why is this an important message? 
 

http://www.milkdelivers.org/got-milk-campaign/
http://kidshealth.org/teen/drug_alcohol/drugs/steroids.html#cat20140
http://www.healthstandnutrition.com/


 

12. Divide students into groups of three to four. Using online access, pictures from magazines 
or original drawings, have each group create two ads for one of the researched supplements: 1) 
a dishonest ad; and 2) an honest ad. Who or what will be the focus?  What message do you 
want to deliver? Give students ample time to create these ads.  
 
13. Have students present their advertisements to the class and mount them in the room. 


