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Why Social Media?
Never before have there been so many options for 
connecting a business with the consumer. Social media 
has revolutionized the way we communicate with 
each other. It has become a vital part to any successful 
business plan; one that if left unused could leave you 
and your practice missing out on countless business 
opportunities.

Social media is an important and versatile tool that, 
when used correctly, can increase awareness about you 
as an SLP and drive people to your website, blog, and 
practice.  However, before you dive into this vast world 
of tweets, posts, and pins, it’s important to understand 
a number of things about social media: the purpose of 
each platform, which platform is best for you, and which 
practices you should and shouldn’t do.  There’s a wealth 
of information to learn about the constantly evolving 
world of social media.  To tackle every aspect would 
be a monumental task, so we’ll break things down into 
more manageable segments.  This guide will cover the 
basics so you can develop a general idea of what the 
world of social media has to offer.

What is Social Media?
Social Media is the internet-based technology that 
enables people to share information, photos, videos 
and other forms of media with each other, allowing for 
instant communication, networking, and relationship 
building. 

What’s Out There?
There are literally hundreds of platforms to choose from, 
not just your garden-variety Facebooks and Twitters.  
Here are a few examples of social media outlets:

LinkedIn Snapchat Pinterest

Flickr Google+ Vine

Tumblr YouTube Instagram

Meetup Twitter Facebook
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Which are the Best?
While these social media platforms may offer similar 
features, each is unique in its own way.  There are 
reasons why some people lean towards Twitter and 
others towards Instagram.  It really depends on how 
you prefer to interact with people and how your 
audience wants to interact with you.  With so many 
different options, how do you know which platform you 
should use?  We’ve done a quick breakdown of the five 
most popular social media outlets to help you make 
an informed decision when choosing the best way to 
reach out to your audience.

1.49 Billion Active Users/Mo

1. Facebook boasts 1.49 billion active users each 
month, and is arguably the most used and popular 
of the major social media platforms.  Its well-rounded 
features allow the user to post content, send private 
messages, create groups and chat with others.  While 
Facebook may not be the most personal platform, 
it’s ideal for sparking conversation among your 
community members.  

Think of Facebook as a forum; where you can start, 
moderate and direct any discussion you choose.  
Curious as to what your community thinks about a 
certain product or service?  Ask them.  Concerned 
about a student’s progress?  Start a discussion to see 
if others have had the same issue.  Facebook is made 
for connecting you to your community, and your 
community with each other. 

1 Billion Active Users/Mo

2. Youtube is a great platform for showcasing your work.  
If you have a following that loves your lesson plans, 
games or other advice, consider making a YouTube 
channel.  You can customize your channel in many 
ways, including banners, logos, and sorting your 
videos into different playlists.  Showing someone 
how to do something via a video is often better 
than attempting to explain how to do it--even with 
pictures.

While making videos takes more time than tweets or 
posts, their shelf life is substantially longer.  Videos 
don’t age the same as other social media.  A four-
year-old video will be far more appealing (and appear 
more relevant) than a four-year-old Facebook post.  
If you tend to record all your sessions anyway, take 
the time to post them on YouTube (with your clients 
consent, of course).  You may discover followers, or 
even clients, that you wouldn’t have otherwise.

316 Million Active Users/Mo

3. If Facebook has any competition, it’s Twitter.  This 
platform offers features similar to Facebook, but on 
a faster, more personal level.  What Twitter lacks in 
depth of conversation, it makes up for in being real-
time.  Twitter was made to let your followers know 
what’s going on right now.  
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Limited to 144 characters, you’re forced to be brief in 
what you say.  Long, thought-provoking discussions 
may belong on Facebook, but on Twitter, short and 
personal content shines. This platform is truly in-the-
moment.  Tweet a funny pic of you and a student.  
Share a spontaneous insight.  Give a quick shout-out 
to a fellow SLP.  If you want your community to always 
be up-to-date with you and your practice, Twitter is 
the platform for you.

300 Million Active Users/Mo

4. Do you find yourself taking a lot of pictures?  Do you 
love chronicling your SLP adventures with a myriad of 
photos?  Then you may want to check out Instagram.  
Designed to be a visual social-sharing platform, 
Instagram caters to those who constantly have their 
mobile devices ready to capture that perfect moment.  
That being said, while it allows for comments, don’t 
expect to have many in-depth conversations on this 
platform.  It’s too slow to compete with Twitter and 
doesn’t offer the conversation options of Facebook--
but that’s not necessarily a bad thing.

Instagram does a superb job of showing your 
community everything about you and your practice.  
As much as people love to talk, we generally 
like to see things even more.  A picture is worth a 
thousand words, as they say, and nothing does a 
better job building the personality of your practice 
than photographs. If you prefer to say less and show 
more, consider Instagram.

73 Million Active Users/Mo

5. Pinterest is a wonderland for the organized mind.  
Instead of feeds and walls, you have “boards” for 
all your social needs.  Instead of tweets and posts, 
you “pin” pictures, charts, lists, etc. to various boards.  
Each of these boards can be tailored to a specific 
idea or subject.  This makes for easy categorization 
of everything you share, as well as things you’d like 
to follow.  

What this means for your followers is they can pick 
which content to be notified about.  Where in Twitter 
and Facebook you have to sift through content to 
find what you want, Pinterest gives you the unique 
ability to receive content that’s 100% relevant.  
Pinterest is a great platform for SLPs who help with 
multiple disorders, juggle between private and 
public practices, or who simply love high levels of 
organization.

How do I get started?
To some people, social media is fairly cut-and-dry--
and if you’re only using it to post pictures of family, 
food and cats, it probably is.  On the other hand, if 
you’re using it to maintain relationships with current 
clients and trying to reach new ones, social media 
can offer limitless marketing opportunities.  How you 
interact with your audience, the content you publish, 
even the number of followers you all affect the success 
of your marketing strategies.  Here are some tips to 
know before jumping in:
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Audience: Choose an Audience

It is important to not just jump into social media without 
having a target audience. If you are able to narrow 
down the target audience you wish to reach you will 
have much more success than if you were to just hope 
for a general audience. Your audience can be defined 
by age, location, sex, occupation and more. Keep these 
in mind when starting in social media and narrow down 
your audience initially as much as possible. 

Platform: Choose a Platform(s)

One of the most important things you need to do is 
pick the right platform.  There’s no perfect platform for 
any industry, including Speech Language Pathology; 
everyone has different preferences regardless of their 
field.  It really comes down to a balance between what 
you’re comfortable with and what your followers like.  As 
you can imagine, this requires a little experimentation.  
It’s important to note, however, that even if you’re a wiz 
at a certain platform, it’s not doing anything beneficial 
for your practice if you aren’t gaining followers.  
Conversely, picking a popular platform that is difficult 
to utilize won’t be doing your practice any favors, either.

Content: Create Good Material

Your followers will always be interested in things they 
find interesting.  Sounds redundant? Many companies 
try to push what they are interested in on their clients 
rather than providing the client with what they are 
interested. This means share content with them in mind-
-not you.  Your accomplishments certainly deserve the 
spotlight, but if that’s all you post about, you’ll quickly 
lose the interest of your audience.  Things you think are 
amazing may fall flat, boring, and annoying with your 
followers.  Tweak your content so it’s not “Look what 
I did,” but more “Look what can help you and why.”  
Anything beneficial to your audience is a reason for 
them to keep coming back to you. 

Engagement: Talk to your Followers

Respond to them, like their ideas and posts; show them 
that you are interested in what they have to say.  Social 

media isn’t designed to be one-sided.  That’s boring.  
Be a friend and you’ll gain--and keep--loyal followers 
and clients.

Time: Invest the Right amount of Time

Social media takes time.  Most businesses utilizing social 
media hire someone whose sole job is managing their 
social platforms.  If there’s one thing we know about 
the SLP industry, it’s that time is a precious commodity.  
Start by only pick one or two platforms that you feel are 
the best fit for your practice.  This allows you to have 
sufficient time to spend on social media while still being 
able to focus on your practice. 

Consistency: Repeat the previous steps

In order for social media to be effective, you constantly 
need to be involved including but not limited to 
posting, tweeting, and pinning.  This doesn’t mean 
you need to be posting photos on Instagram every five 
minutes, there is such a thing as too much posting and 
people will get tired of it very quickly .Pick times during 
the day or week when you want to share things and 
stick with it.  If your followers know you’re consistent, 
they’ll have reason to come back and keep checking 
your social media.  

Conclusion
If you’re not using social media, find time to start.  
Whether you’re looking for new clients, wanting 
feedback, or simply wanting to maintain relationships 
with the ones you already have, social media is one of 
the best ways to do it.  Find a platform that fits your style 
and start communicating with your audience.  It may 
be slow at first (everyone starts with zero followers), 
but when your clients start sharing your content with 
others, your numbers--and your business--will reap the 
benefits.


