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From Microsoft to Pizza Hut, and corporate 
empires to Mommy Blogs, Search Engine 
Optimization otherwise known as SEO, is a 
process that any successful business seeks 
to perfect. The two most common questions 
people ask when being introduced to SEO 
are, “What is SEO and why do I need it?” This 
guide will answer both those questions and 
broaden your understanding of what this 
important tool can offer both you and your 
business.

What Is SEO?
There are many definitions of SEO, but the 
one you should be familiar with is that SEO 
is essentially your internet visibility. Meaning, 
when someone types “speech therapy” in the 
Google search bar, SEO is how close to the 
top results your business will show up.

Borrowing an analogy from marketing wizard, 
Rand Fishkin from Moz, think of the internet 

as a collection of subway tunnels connecting 
to every part of a giant city. Every stop on 
the subway’s route is a document, picture, or 
other form of media. Passengers board the 
train searching for good content. Google, or 
other search engines, are the conductor of 
this web-based subway. In order to find the 
best stop for you, it heads towards the stops 
with the best SEO.

The question is, how do you make sure your 
website is one of those stops?

There are many factors that Google takes into 
account when measuring SEO. These range 
from keywords and content, to how many 
people, and who, reference or link back to 
your website. All of these important elements 
add to what’s called your “PageRank,” which 
essentially is how important and credible 
search engines view your website. As we 
move forward, just keep in mind that some of 
the most important things to affect your SEO 
are popularity and relevance.

SEO: SEARCH ENGINE OPTIMIZATION
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Why Do I Need Good SEO? 
It’s simple, really. Why even have a webpage 
if not to share your amazing content with new 
followers and possible clients? Sure, you may 
like to share your ideas with the clients you 
already have, but that doesn’t really bring 
you new faces. The real goldmine of having a 
website is the possible network increase and 
business growth.

So what about SEO? To put it bluntly, you 
either have good SEO or bad SEO. If your 
website doesn’t have good SEO, then you’re 
not showing up in searches, and whatever SEO 
you do have isn’t cutting it. Search engines 
evaluate how good your website is (unique 
content, keywords, backlinks, etc.) versus how 
bad your website is (cluttered website, slow 
load times, keyword spamming) and adjusts 
your SEO accordingly. For every “good” point 
you receive, your website moves closer to the 
top of the search results. The opposite is true 
for every bad thing Google finds. 

The bottom line is if you want more success 
in your practice, you’re going to have to start 
investing some time into good SEO practices.

How Do I Improve My SEO?
Now that we’ve given you a little insight into 
what SEO can do for you, let’s go over some 
simple, but very effective ways to boost your 
SEO. 

Keywords

If you’ve spent any time trying to increase 
traffic to your website, you’ve surely heard 
the term “keyword” tossed around. A 
keyword is a word or term that people search 
for when using a search engine (such as 
Google, or Bing). Keywords, in conjunction 
with other good SEO tactics, are one of the 
most important elements to achieving and 

maintaining great SEO. 

Let’s say that someone is looking for “speech 
therapy apps.” You’ve got a great app that 
you want to share with everyone, and you 
know this individual will love what you offer. 
However, if your website doesn’t contain the 
words or phrase “speech therapy apps,” your 
site won’t even show up under the search 
results.  It’s crucial to make sure your website 
is optimized with the best keywords for your 
industry.

So how do you check which keywords are 
best? Google Adwords offers a great keyword 
planning tool. It allows you to see which 
words and phrases people are using the most, 
as well as when those people are searching 
those terms. It does come with a price tag, so 
if you’re looking for a cheaper (free) version, 
try Keywordtool.io. While it doesn’t offer the 
depth of results you’ll get with Adwords, 
it does a great job nonetheless. A simple 
search for “speech therapy apps” resulted in 
over 150 unique searches that used that term. 
More than enough to find out what people 
are searching for online.

When using keywords, however, be careful 
not to overuse them. Balance is key. While 
having good keywords is a huge boost to 
internet visibility, having too many keywords 
can have a negative effect. Google runs a very 
efficient algorithm and will recognize when 
you’re stuffing your website with keywords. 
The sentence, “Speech therapy student’s 
speech improves after use of new speech app 
for speech therapy” is rich with keywords, but 
will get hit hard by Google for overuse. A 
better way to phrase it would be, “Student’s 
speech improves after use of new speech 
therapy app” 

Use keywords liberally, but wisely. A good 
general rule to follow is to make sure your 
content reads naturally. If it sounds weird, it 
probably is. 
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Content

If you are blogging or marketing savvy, you’ll 
probably recognize the saying, “Content 
is King.” If not, you can probably surmise 
what it means. In addition to having relevant 
keywords, your website needs to have good 
content. 

Content is what you have on your website, 
generally in the form of text, images, and 
videos. You probably have more content than 
you realize. The problem many people run 
into is that even though their website may be 
full of great content, if it’s not new, relevant 
or unique, it’s actually damaging to your 
website’s SEO.

To keep your website at the top of the search 
feed, you’ll want regular updates to your 
content. This is perfect if you’re a blogger, 
as you’re already providing new and timely 
articles to your website. Additionally, search 
engines (and basically everyone) loves rich 
content. Rich content refers to content other 
than text. These include videos, infographics, 
images, and podcasts/webisodes. Showing 
off your new lesson plans and sessions with 
students is a great way to tackle both new 
and rich content at the same time.

Links

Everyone loves getting a callout to their 
website. Seeing someone link to your website 
in an article or social media post goes a long 
way to make your website look important, 
and search engines notice. These are called 
backlinks, and the more people you have 
linking to your website, videos, or blog 
articles, the more relevant search engines 
view your webpage.

Even better, if a reputable source (say, The 
ASHA Leader) refers and links to your website, 
you’ll score bonus points (sort of). Google not 
only takes into account how many people are 
linking to your site, but also who these people 
are. Having The ASHA Leader link back to 

your website will have a much bigger impact 
on your SEO than simply another blogger.  

Don’t forget to share links to other websites 
as well. In addition to this being a nice way 
to cross-promote your content with others, 
it also gives a nice boost to your SEO. While 
not as beneficial as backlinks, they still offer a 
nice increase to search-based visibility.

Finally, make sure your internal links are 
functioning properly. These are the links that 
connect all your website’s pages together. 
Have you ever been to a website, clicked on 
a link, and received an error? While these 
may be frustrating to you, they’re giant red 
flags to Google and other search engines. 
Periodically go through your website’s links 
to make sure they are all working correctly.

Final Tips and Advice
Following these rules and tips are a great way 
to gain better SEO and increase your internet 
visibility. While this list isn’t all-inclusive, 
these concepts are at the foundation of good 
SEO. Spend time monthly, or even weekly, 
optimizing your website. This may seem like a 
daunting task, but it really just comes down to 
making sure your website functions properly 
and efficiently and has new and interesting 
content. 

Continue writing in your blog or posting new 
articles. Get your content featured on other 
websites. Find out what people are searching 
for, and make sure your website has it. It is 
important to understand that this is a simple 
summary in the vast world of SEO that is 
available to you. There are companies that 
you can hire to develop and improve your 
SEO but make sure you do your research as 
not all SEO companies are created equally 
in service and price. SEO comes down to 
if people enjoy your website and content, 
Google and other search engines will notice. 
Once they notice you, everyone else will, too.


