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Untold Secrets of  
Business Book Authors 

 

Thanks for downloading this information-rich eBook about becoming a best-
selling business book author with the help of a collaborative ghostwriter.  We 

hope you find the information contained here to be useful.  If you think we have 
left anything important out of the eBook, we encourage you to share your 

thoughts with Kate Frank.   

Email: Kate@KateWritesRight.com 

 or telephone (936) 441-1314. 

The purpose of this eBook is to help prospective business book authors learn the 
ins and outs of book writing and publishing.  It is far from comprehensive, but 

gives the reader an overview of the different aspects of becoming a book author.  
We expect you to keep this resource around until the day you are ready to 

collaborate on your book.  Let us know if you find the eBook helpful to you. 

All of the content in this eBook is copyrighted and may not be used by any other 
business, including any other ghostwriters or editors, without express written 

permission from Kate Frank or her assigns. 

Use of any of this material without permission is illegal 
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Chapter One 

 

Why Become a Book Author? 
 

Over the years you have accumulated a vast store of knowledge and you 
want to share it with more than the people you encounter in a normal 
business day.  There is a good chance you have mentored others using 
the knowledge contained in your future book.  The mentees have had 
great success and express appreciation for what you have shared. 
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Limitless Value 
With a best-selling business book your influence becomes limitless.  
You become a well-respected expert, established by the single fact you 
are a published author.   

When people look for an expert in any particular aspect of business, 
they don’t expect to find the person in a Google search.  They know 
results are cluttered with corporations and bloggers.  Instead, most 
people use Amazon to find a business expert because they trust the 
knowledge of someone who has authored a book.   

A published book author no longer competes with every Tom, Dick and 
Harry who claims they have knowledge.  The business book genre is 
very competitive (as books go) but becoming known as an author 
narrows the competitive field in business from millions to perhaps 
dozens.  Clearly a book is considered authentication of your expertise. 

Big Goals are Supported 
You have some pretty big goals or you wouldn’t be reading this eBook.  
Those goals go way beyond seeing your name and photo on the cover of 
a published book.   

Perhaps you have a few rungs on the corporate ladder you want to 
scale.  What are the chances your competition can claim to be a 
published author?  With the prestige of being an author, you are 
noticed.  In addition, the decision-maker in the organization gets a 
close look into what you know.  If they like what’s in your book, it’s 
easy to see your value to them and the organization. 

Do you see yourself sharing your knowledge from the stage?  No matter 
what kind of public speaking you have in mind (keynote addresses, 
executive skills training, motivation, interactive workshops/seminars,) 
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there is absolutely no better “calling card” than a book about the 
subject of your talks. 

Your Legacy Lives On 
You have worked long and hard to gather up the information you want 
to share with others.  Wouldn’t it be a shame if all of it died with you? 

How long will it be before the “new kid” takes over and nothing is left 
of what you know to be valuable to others?  With a book, you leave 
tangible evidence of what you hold valuable long after you are gone 
from this earth. 
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Chapter Two 

 

Why a Ghostwriter? 
 

According to the rumors circulating in the publishing world, up to 80% 
of business books are ghostwritten.  Even the most famous fiction 
writers like Tom Clancy, Ian Fleming and Alexandre Dumas had 
ghostwriters.  In fact, it is widely believed Shakespeare had a 
ghostwriter. 

If you work with a ghostwriter for your business book, you will be 
joining the likes of Alan Greenspan, Sam Walton, Donald Trump, 
Hilary Clinton, Chris Gardener, Lee Iacocca and Jack Welch…plus 
countless others.   
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In fact there’s a legend circulating about Ronald Reagan.  When he was 
asked about his autobiography he said, “Oh, I hear it’s a terrific book!  
One of these days, I’m going to read it.” 

While a book can be completely written by a ghostwriter, most first-
time authors want their “fingerprints” on the content.  They don’t want 
to get credit for being an author unless it both reflects their true 
knowledge and represents collaboration with the ghostwriter. 

Earlier in my life I was a real estate agent.  With decades of experience 
and lots of success, my coach encouraged me to hire an assistant.  Most 
agents have a hard time delegating the tasks of real estate transactions.  
They would rather rush through it and do it poorly than to delegate the 
work to someone who has the natural skills for detail needed to process 
listings and closings.   

After hiring multiple assistants with mixed results, my coach asked me 
a number of questions trying to determine why I struggled.  He listened 
to the answers I gave to him and said, “I know the problem with you.  
You don’t delegate.  You abdicate.” 

Don’t abdicate your business book to a ghostwriter.  It’s important you 
share your knowledge sufficiently enough for the collaborative 
ghostwriter to include your expertise and knowledge in a complete way 
while maintaining your personal “voice” in the book contents. 

It’s About Time 
Business book authors are busy.  They are leaders in their industry and 
are results-driven.  Even without tackling the job of writing a book, 
they struggle with balance in their lives.  The idea of adding one more 
thing to their plate sounds exhausting – almost impossible. 
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Later in this book we will outline the steps of sharing your thoughts 
and ideas for the book.  For now, just know it will take no more than a 
few hours to initially download the information you want to share 
using video interviews.   

Once the ghostwriter has your videos and transcriptions, the ball is in 
their court to develop a draft version of your book.  The draft is not a 
polished, publication ready book.  It is, however, a book with all the 
information you shared in the video interview stage.   

1. Usually the content needs to be rearranged to flow better.   
2. Often the book author has some new information to add. 
3. The best ghostwriters will include pithy chapter titles, sub-

headlines and bulleted lists to increase readability. 

At this point you can envision a published book with you as the author. 
You should take as much - or as little - time you want being involved in 
collaborating, editing and polishing the book from the draft version. 

It’s About Expertise 
Even if you made straight A’s in college for your writing, you are 
probably not skilled in the type of writing needed for a best-selling 
book.  Today’s reader is adept in scanning instead of word-for-word 
reading.  People spend upwards of 10 hours a day consuming content.  
Today’s reader doesn’t read until they have already scanned the text. 

It is indeed rare to find someone with business book expertise who is 
also an expert in writing for this internet-enabled consumer.  In fact, 
some of the most information-rich self-published books are dense and 
hard to read.  The authors have every reason to be very confident the 
information in the book is good.  The author knows they are an 
excellent writer and don’t need to pay an expert to “dumb-it- down” for 
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their sophisticated audience.  Unfortunately, these books have a very 
low sales volume compared to those written by a pro writer.   

These highly intelligent authors have to work much harder to sell books 
because word-of-mouth marketing is almost non-existent.  People are 
impressed with an author speaking from the stage and may buy the 
book.  But they don’t tell others because, quite honestly, they haven’t 
been able to slog through the dense, information-rich pages.  How 
could they recommend the book to others? 

It takes a full-time, highly skilled writer to develop easy-to-read 
verbiage for today’s audience.  It’s not for sissies or your niece who is a 
journalism major in college.   

The best ghostwriters are also trained copywriters.  The American 
Writers and Artists Association describes copywriting as a “salesman 
in print.”   

The longer version is “Copywriting is the process of writing 
advertising promotional materials. Copywriters are responsible for 
the text on brochures, billboards, websites, emails, advertisements, 
catalogs, and more. 

This text is known as “copy.” Copy is everywhere — it’s part of a $2.3 
trillion industry worldwide. 

Unlike news or editorial writing, copywriting is all about getting the 
reader to take action. That action might be to purchase, opt-in, or 
engage with a product, service, or company.” 

Think about it…wouldn’t you want a ghostwriter who is trained in 
writing engaging text to prompt action?   

Bottom line, a ghostwriter who is trained in copywriting will increase 
your word-of-mouth book sales.  
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Chapter Three 

 

The Ethics of Ghostwriting 
 

Few people really understand ghostwriting.  The only ones who truly 
understand are the ghostwriters and the authors who hire them.   

Since the process is usually secretive, those outside the industry often 
assume it is plagiarism.  With a professional collaborative ghostwriter, 
nothing could be further from the truth. 

The biggest critics of ghostwriting are academics.  Authorship is 
complicated and often divisive in the world of academia.  College 
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professors regularly use software like Copyscape to detect plagiarized 
essays and reports.  Even high-level executives have been caught 
“stealing” written documents. 

Definition of Ghostwriting 
When an author hires someone to help them with producing content 
for their book, the legal relationship is negotiated between the service 
provider (ghostwriter) and the author.  Ghostwriting is a legal 
relationship.   

The author hires the writer to help co-create the work.  This is true 
whether the ghostwriter is helping with a book, article, speech or a 
screenplay.  The author accepts total ownership of the work along with 
all the responsibility. 

While ghostwriting is often confidential, it is not deceptive in any way. 
The terms of the relationship should be in writing so both parties 
understand what is expected of them.  Just like any other freelance 
relationship, the author (employer) should be given specifics about a 
time commitment for completion, what is included, what is not 
included, timelines and benchmarks, plus other pertinent data to 
clarify expectations. 

Your Words and Ideas 
Literally, ghostwriting is the exact opposite of plagiarism.  Since the 
ghostwriter is a trained professional providing a service to the author 
of record, who could be accused of plagiarism? 

To the untrained, it simply seems wrong to accept author credits 
without the long, laborious process of writing the book.  When you 
understand the industry practices and the mechanics of getting a book 
to the market hiring a ghostwriter simply makes sense. 
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Getting Back to the Time Issue 
Business book authors are rarely trained writers.  Remember the last 
time you had to learn a completely new skill?  It takes months or years 
to get the proficiency of writing quickly without sacrificing quality.  
Add learning specialized software and book design elements and it 
becomes a monumental task to simply learn HOW to write a book. 

Trust the expertise of a pro.  You won’t regret it. 
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Chapter Four 
 

Ghostwriter vs Coauthor 
 

A skilled professional ghostwriter does not expect to be listed as 
coauthor in your business book.  They will quickly acknowledge the 
book does not belong to them.  They are more akin to a surrogate 
bringing the book baby to life.  The author provides the embryo, 
equipped with all the qualities of the baby, and the ghostwriter brings it 
to term. 

Experienced ghostwriters will negotiate some sort of acknowledgment.  
Typically the ghostwriter is listed in Acknowledgements with words 
like: 
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“Big kudos to Kate Frank for her collaboration in the remix version of 
the book and for being a brilliant editor.” 

“I thank Kate Frank for her wisdom, experience and insight in leading 
this neophyte author through the maze.” 

“For narration, clarification and a fair bit of perspiration, thanks to 
Kate Frank who was matchless in creating a work of which we are  

proud.” 

“I’d like to thank Kate Frank for providing critical feedback and 
guidance for every thought on every page of this book.” 

“Thanks to Kate Frank who edited the original manuscript with an 
eye for readability and commitment to a quality book.  Every author 

should be so lucky.” 

You get the idea.   

The author acknowledges the ghostwriter for participation in the book 
without telling the reader exactly the role played by the writer.  By 
giving such acknowledgement (negotiated in advance and written for 
the final draft), the ghostwriter has evidence to share with their author 
prospects about books where they played a role. 

Authorship Defined 
In the last segment we defined ghostwriting.  Now, let’s talk about 
authorship. 

How long have you been thinking about the knowledge you want to 
share in a book?  Most likely it has been years.  For some, you may have 
been letting your ideas simmer for decades.  Becoming a book author 
and getting your ideas out to the masses has been a dream for a very 
long time. 
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Clearly you are the author of the book.  When the book is begun with 
your ideas, concepts and creativity it belongs to you.  Forfeiting 
authorship credit because of hiring q ghostwriter makes no sense at all. 

The only time a ghostwriter might become a coauthor is when the 
primary author has a partially developed concept they want to bring 
into a book.  For the book to be complete, additional research and 
concept development is required.  In those cases, credit for authorship 
is negotiated between the parties and agreed in a written and executed 
legal document.  



18 Untold Secrets of Business Book Authors                                                      Kate@KateWritesRight.com 

  

 

Chapter Five 
 

Ghostwriting vs Editing 
 

Simply put, ghostwriting is creating the text for the book.  Editing is 
checking the text for certain aspects of the book.  This is how I 
described the different editing functions in an article on LinkedIn with 
the title “5 Quick and Easy Ways a Good Ghostwriter Can Help You 
Become a Book Author.”: 

1. Basic Editorial Services:  Often a first-time author thinks 
editing is all they need. Basic editing is the meticulous analysis of 
the manuscript.  It includes general grammar, word choice, 
sentence structure, tenses, punctuation, capitalization, spelling, 
adherence to editorial guidelines, subject-verb agreement, 
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pronoun-antecedent agreement, proper use of abbreviations, 
quotation marks, parentheses. Think of this part of the work as 
getting a good grade from the school teacher. 
 

2. Advanced Editorial Services: This aspect of editing is focused 
on the structure of the book.  It is often called developmental 
editing.  Going way beyond the detail work of basic editing, it 
takes an in-depth look at the high-level stylistic components.  At 
this level, maintaining a consistent "voice" of the author and 
paying attention to pace of the book is critical.  The editor may 
suggest moving some components around to make the book flow 
better. 
 

3. Copywriting Edits: Self-published books often suffer from dense 
content with long paragraphs, words and sentences.  The books 
are simply hard to read.  Few editors have the skill to revise the 
book content for the best readability because this is the specialty 
of a marketing copywriter.  We use the Flesch-Kincaid readability 
tool to make sure the book is a joy to read.  The copywriter also 
develops pithy and engaging chapter titles, sub-headlines, 
transitions between sections, chapters and other parts of book. 
 

4. Book Marketing and Bio Pages:  Most self-published authors 
plan to use their book as leverage to achieve a bigger goal.  Many 
are C-level executives, public speakers, trainers and coaches who 
have massive value to the reader long after the book has been 
purchased.   
 
A well-written bio can go a long way to laying the foundation for 
such goals.  Better yet, we will create pages in the book promoting 
the other things offered.  You need someone like me with 
experience and specialized copywriting skill to increase your 
profit potential. 
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5. Final Proofreading and Revisions:  No matter how many 
levels of editing performed on your book, it will still have errors.  
The best way to catch them before publication is to enlist the help 
of a final editor.  This is a third party not involved in the creation 
of the book who can look at it with fresh eyes.  Don't skip this final 
step before sending it to the publisher. 

 
When I ghostwrite a book, all the editorial services are part of the 
package.  I find business book authors appreciate the coaching, 
logistics managing and completion of the process with one person 
responsible for the results.  Once an author chooses me as their 
ghostwriter, they don’t need to continue making choices about the 
other editorial functions too. 
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Chapter Six 
 

 

 

 

 

Choosing a Collaborator 
 

Collaboration can be a tricky challenge.  Make a mistake in this choice 
and it may sabotage your results, delay the process, add expenses 
and/or yield an inferior, embarrassing book.  Those of us in the 
business have heard some real horror stories. 

I’m not going to claim I am the only one capable of collaborating with 
you for satisfactory results.  Instead, I will share some secrets 
important to you making your own judgment.  Don’t skip over any of 
these steps. 

Specifically Defined Scope 
Use what you have learned from this eBook as a foundation for 
assessing what is offered.  The biggest disappointments come when the 
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two collaborating partners have different expectations.  If you are 
promised “anything you want” – it is very easy for the editor to claim 
you wanted too much and ask for more money.   

This scenario actually happens all the time.  Sometimes the conflicting 
expectations are a result of being too lazy at the beginning of the work 
to get everything clearly specified.  Other times, the situation arises 
when a knowledgeable editor/ghostwriter intentionally scams the 
inexperienced author.  Both times it is stressful.  Sometimes it is quite 
costly too. 

EXAMPLE:  Take what you learned about the editing process in 
Chapter Five.  Insist any editor or ghostwriter you consider has all the 
bases covered when they outline the scope of the tasks included in their 
fees.  You want to be able to look at the scope of work in an “apples to 
apples” comparison. 

Samples of Previous Work 
Before you spend much time interviewing a prospective collaborator, 
ask them to send you samples of their writing.  Ask for published 
ghostwritten articles, copy-written websites and a variety of other 
samples.   

You’ll find it helpful to see what was done for previous authors.  The 
person you are considering should be willing to send you original 
content from a previous author (400-800 words) and the 
revised/edited version.  All these samples will help you determine if the 
writing fits your expectations for quality. 

Remember, you are interviewing candidates for a critical job.  Be picky! 
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Free Demonstration  
Nothing gives you a better idea what you will get for your money than a 
demonstration of what can be done with YOUR content.  I learned 
years ago to show people what I do, rather than telling them what I do. 

It is my professional habit to send a demonstration of my work to 
prospective clients.  The free demonstration is based on the actual 
project being discussed.  When you get a real sample of the 
collaboration work, ask yourself if the writer captured your “voice.”  Or 
did they just clean up the grammar and sterilize the personality of your 
work? 

Ghostwriting Investment 
Beware paying too little or too much.  Also beware those who want to 
start the process with an open end to what the book project will 
ultimately cost you.  You don’t want any surprises. 

My pricing is based on completing the entire project until it is handed 
over to the publisher.  Not a penny is paid to me until the scope of the 
project is agreed by both parties.  My book projects start at about 
$2,500 to rework an existing manuscript.  When I develop the entire 
manuscript with collaborative conversations directly with the author, 
the fee is typically $9,500 plus expenses. 

You will know exactly what to expect from me including timelines, 
scope of project descriptions, how to handle requests for revisions and 
much more.  I have never had a client claim I delivered less than what 
they expected.  I credit the clear, concise language of my written 
agreement for the fact all my clients are satisfied. 
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Chapter Seven 
 

 

 

 

 

Collaboration Process 
 
 

Business book authors begin the collaboration process from totally 
different places. 

 Some authors have a clear idea of what they want to convey in 
their book, but nothing has been written down. 

 Other authors have written the complete manuscript, but they 
know it can be improved.  They may think it only needs an “edit.” 
I have never seen a manuscript truly ready to send to the 
publisher without more than a simple grammatical review.   

 Most business book authors fall somewhere between these two 
extremes.  They may have scattered hand-written notes, typed 
documents in a book folder or a spiral notebook with outlines and 
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plans for their book.  Each author takes an individual approach to 
conceptualizing and writing their knowledge to share in a book. 

Ghostwriter’s Role 
While my role is best labeled as a ghostwriter, I take responsibility for 
being more of a book coach.  The marketplace is flooded with people 
who claim to be a book coach, but most of them are simply coaches for 
the self-publishing aspect of the book.   

I don’t get involved with self-publishing myself.  Instead I refer authors 
to a few publishers I trust.  Please allow me to refer you to one or 
several book publishers who specialize in self-publishing non-fiction 
work.  Some of the content in this eBook is a result of working with 
those publishers. 

Anyone can learn the tricks and techniques of publishing online and 
making the book a #1 Best Seller.  Expect a sharp learning curve if you 
try this route.   I don’t recommend it.   

Some self-publishing basics include dealing with several complex book 
writing software technologies, setting up your publishing imprint, 
getting your ISBN and bar code and much more.  It is highly technical 
and involves quite a bit of time to learn.   

Marketing the book and becoming a #1 Best Seller is a wholly different 
task with another steep learning curve.  You can do it, but you may 
have to quit your day job while you gather up the skills.  Remember 
your first job?  Have your skills improved since then?  Why not let the 
experts do it all for you? 

Getting Started 
Like we mentioned earlier, each author comes to the process of 
involving a ghostwriter from a different starting point.   
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You probably want more specific information about the stages of the 
manuscript.  Every author has two things clear in their mind: 

1. They have valuable knowledge to share and want to include the 
knowledge in a book. 

2. They are tired of carrying all this knowledge in their head and not 
getting it into book form.  They are ready to become an author. 

Submit Your Manuscript 
Collaboration is a little different when you have your book essentially 
written – or – if you have a scattered set of documents with your 
thoughts written down.  The five editing processes are still essential for 
a best-seller. 

Your Book by Interview 
Your thoughts can be converted into a book with a simple interview.  
One of my favorite publishers has a process they call “Talk Your 
Book.”  In the space of a few hours, they use a set of proprietary 
questions to help you unfold your thoughts and ideas into a book.   

After the interview questions are answered, the video is sent to be 
transcribed.  As your collaborative ghostwriter, I use these transcripts 
to develop your book.  This is a budget-friendly alternative (time and 
money) for the busy business book author.  Contact me if this sounds 
like your best solution. 

Collaborating by Conversation 
Conversing directly with your ghostwriter has many advantages and a 
few disadvantages: 

 Some people simply like a set of casual conversations rather than 
the efficient interview process.  These intimate conversations can 
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happen by telephone or in person.  All collaborative conversations 
are recorded and transcribed. 

 Telephone conversations are most useful with time between talks 
to let the ideas “simmer” before the next scheduled call.  The ideal 
spacing is about one week.  It usually takes 3-5 conversations to 
completely connect the dots. 

 This method is time consuming for both the ghostwriter and the 
book author.  It is the ultimate, time-tested collaboration method 
used by most famous authors.  However, it is somewhat more 
expensive. 

Developing the Book 
Whichever way you share your thoughts for the book, I will take the 
hard work off your plate.  With all the information gathered from your 
manuscript, the “Talk Your Book” interview transcripts or the 
collaborative conversation method; I am ready to ghostwrite your 
book. 

Converting notes and transcripts into book content is the “heavy 
lifting” part of the process.  At the end of this stage you will be given a 
very rough draft that needs a little – or normally a lot - of work.  
However, you will now have a rough draft of the book. 

Editing the Rough Draft 
As the author it’s now time for you to consider exactly how you want 
your book structured.  As your collaborator, I will send you the rough 
draft with suggestions of how to proceed. 

Generally segments of the book will need to be rearranged to make the 
flow work better.  You will remember this is called Advanced or 
Developmental editing.  Since the copywriting edits are included in the 
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rough draft, most of the shared work at this point is discussing your 
options for presentation. 

Some authors like to have a list of “take-aways” or “key points” listed in 
a text box at the end of the chapter.  Others may want to ask questions 
of the reader to enhance engagement.  Sometimes it makes sense to 
divide the contents into sections, rather than just chapters.  Each book 
and author is different.   

This part of the process is fun because it is the “icing on the cake” part 
of book creation.  As the author, you can play with ideas reflecting the 
opinions you have developed from reading your favorite books.  You 
get to start feeling like you are “playing with the big boys” and your 
book is truly coming into reality. 

Preparing for the Publisher 
After all the changes have been made to the rough draft, we work 
together to plan your bio for the book and the author page for Amazon.  
Both of these biographical sketches are critical.  They require the 
copywriting skills of your collaborative ghostwriter. 

Most nonfiction business authors have more than just their book to 
sell.  Here are a few ways you may want to develop a marketing page: 

 Give detailed contact information – including social media  
 Offer yourself as a public speaker 
 Point the reader to your website 
 Offer a bonus to those who go to the site and sign up for a freebie.  

This will allow you to develop a list of people interested in your 
subject matter.  Email marketing is a powerful way to monetize 
your ideas.  I can help if you choose this method 

 Tell people how to subscribe to your emailed newsletter 
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 If physical addresses are important for your prospects, you may 
want to give a small tangible gift in exchange for their business 
address 

 Give a hyperlink to a video of you sharing even more information 
or making another offer 
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Chapter Eight 

 

Publishing a Best-Seller 
 

Self-publishing has become the primary way for new authors to get a 
book out into the world.  The power has shifted from the big publishing 
houses into the hands of book authors.  It is a very crowded 
marketplace where the average author sells only 150 books. 

In response to growing competition, an entire new industry has 
emerged.  With droves of people claiming to be publishers, there are 
lots of scams and shysters entering the marketplace.  It’s very, very 
easy to get burned with all the misinformation and propaganda being 
pushed out to the internet. 



31 Untold Secrets of Business Book Authors                                                      Kate@KateWritesRight.com 

  

 

What is Publishing? 
Among the ways to scam newbie authors is distorting the very 
definition of publishing.  According to the Alliance of Independent 
Authors, there are seven stages in the publishing process: 

1. Writing 
2. Editing (all 5 types) 
3. Design (eBook and print cover design) 
4. Production (manuscript conversion, eBook and print 

layout/formatting and maybe audio book production) 
5. Distribution 
6. Promotion 
7. Rights licensing 

In actuality, some people call themselves a publisher, but they only do 
the production stage of the process.  You need much more than a 
production department to become a best-seller.  

Incompetence 
It is easy to learn a few things about publishing and begin claiming to 
be a publisher.  The threshold is very, very low.  Everyone has to start 
somewhere, but you don’t want to be their guinea pig while they learn 
the industry.  You need a way to verify their ability to avoid an inferior 
product.  Be very cautious. 

Predatory Tactics 
Authors can easily be cheated by a scheming con artist armed with a 
flashy website and a powerful advertising campaign .  Some will offer 
the moon and what seems to be a lower fee – only to engage in 
relentless up-selling.  Unless you buy the more expensive package, you 
have no chance of getting a quality book.  Unfortunately, many have 
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paid for the more expensive package and were still left holding a bad 
book. 

Publishing Checklist 
Because the selection of publisher is so critical to your success, we’ve 
developed a list of things to investigate before you choose: 

 Does the publisher market  books to achieve #1 Best-Seller? 
 Will you get help with your author website and Amazon author 

page? 
 Do you retain all publishing rights and control distribution? 
 Is there a written agreement outlining terms and expectations? 
 Is the timeline reasonable?  – focus on quality instead of speed. 
 Do they include of all 7 stages of publishing – not just printing? 
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Next Steps 
 

 

Reach out to me and learn more about becoming a 
Best-Selling Author using the techniques proven by 
the most famous authors you know.  I am on your 
side and know how to guide you through the maze 
of the process.  Take your time to truly investigate 
me (or any other writer/editor you may want to 
consider.)   

Here is where you will find me: 

 Email: Kate@KateWritesRight.com  
 Primary copywriting website: http://KateWritesRight.com 
 Personal purpose website: http://PassionForImperfection.com 
 LinkedIn: https://www.linkedin.com/in/ghostwritingkate and 

also a ProFinder page 
 Facebook: personal page and business marketing page 
 Telephone: (936) 441-1314 and (832) 464-4332  


