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From: Public Purchase
To: Lisa Truax
Cc: Melissa Mattson
Subject: Release Successful on Bid RFP #20.7 - Hardwood & Synthetic Sports Flooring
Date: Monday, October 14, 2019 9:02:35 AM

Lisa M Truax:

Bid     "RFP #20.7 - Hardwood & Synthetic Sports Flooring"
Status: Release Successful on Oct 14, 2019 8:02:15 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidId=118865

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= DIYsBEwrYSDcsVMoMpy2bQ==

mailto:notices@publicpurchase.com
mailto:ltruax@lcsc.org
mailto:mmattson@lcsc.org
http://www.publicpurchase.com/gems/bid/bidView?bidId=118865
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Proposals Requested by the: 
 

Cooperative Purchasing Connection  
 

  
 

         
 

 
RFP #20.7 – Hardwood & Synthetic 

Sports Flooring 
 

CPC is seeking to collaborate with an experienced vendor(s), equipped with the necessary resources and capabilities to 
develop a program for participating agencies to have the ability to purchase from a broad-line of hardwood and 
synthetic sports flooring, accessories and installation services, at consortium level discounted pricing. Vendors must 
possess the necessary resources to acquire, perform, and deliver hardwood and synthetic sports flooring systems, 
materials, and labor to participating agencies.  CPC will require that Vendors provide the scope of work as indicated in 
these technical specifications as a full turnkey solution.  However, CPC is aware that Vendors may specialize in only 
providing and installing hardwood and/or synthetic sports flooring systems or striping, lining, and marking of these 
facilities.  Under the terms of this solicitation, CPC reserves the right to accept or reject any responses that do not offer 
a turnkey solution. 
 
 

Due:  10:00 a.m. CT on Monday, November 11, 2019 
 

Vendors will submit questions and proposals online via Public 
Purchase (www.publicpurchase.com)  

 
 
 
 

  

RFP Facilitator:   
Lisa Truax, Bid & Contract Facilitator 
Cooperative Purchasing Connection 
1001 East Mount Faith Avenue, 
Fergus Falls, MN  56537 
ltruax@lcsc.org 

Published in: 
Star Tribune 
Fargo Forum 

Bismarck Tribune 
Argus Leader 

October 14 & 21, 2019 
 

http://www.publicpurchase.com/
mailto:ltruax@lcsc.org
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I. Introduction   
Proposals for the requested products and/or services are detailed in the accompanying Technical 
Specifications. 

 
The Cooperative Purchasing Connection (CPC), is a joint powers group of service cooperatives in 
Minnesota, organized pursuant to Minnesota Statute 123A.21.  Service cooperatives are public, 
nonprofit cooperatives designed to provide a variety of services to their participating agencies 
including, but not limited to, cooperative purchasing services.  In addition, the North Dakota 
Educators Service Cooperative (NDESC) is a joint powers group organized under the provisions of 
Chapter 54-40.3 of the North Dakota Century Code.  NDESC holds joint powers agreement with Lakes 
Country Service Cooperative (LCSC) in Fergus Falls, MN, to provide purchasing contracts to its 
participating agencies.  South Dakota participating agencies are able to utilize CPC’s purchasing 
contracts through South Dakota statute 5-18A-37. 

  
Collectively, CPC’s participating agencies purchase on average, over $65 million annually, through its 
contracted Vendors. 

 
LCSC provides the administrative functions of CPC.  Administrative functions include, but are not 
limited to:  bid and contract research, development, and negotiations; fiscal reporting agent; 
marketing; contract promotion and agency support services.  
 

II. Solicitation Procedures 
A. Responding Vendor Qualifications 

All proposals must contain answers, responses and/or documentation to the information requested. 
A Vendor failing to provide the required information/documentation will be considered non-
responsive. 
 
Vendors must demonstrate their ability, capacity and available resources to provide the requested 
products and/or services to participating agencies.  Vendors are required to communicate and 
demonstrate within their response that they have extensive knowledge, background, and at least five 
(5) years of experience with manufacturing, obtaining, delivering, installing, maintaining and/or 
supporting the product lines of products, equipment, services or software offered.  CPC reserves the 
right to accept or reject any Vendor failing to demonstrate their abilities or capacity solely based on 
information provided in the solicitation response and/or its own investigation of the company. 

 

B. Required Securities  
Bid Bond: By the due date and time of this solicitation, a vendor shall submit with its response, an 
electronic PDF copy of a bid bond in the form of a bond, for $5,000.  Such bond is to be issued by a 
surety authorized to do business in the state of Minnesota, payable to CPC, Attn: Cooperative 
Purchasing, 1001 E. Mount Faith Ave., Fergus Falls, MN 56537, as a guaranty that the Vendor will 
enter into a contract with CPC.  If awarded, the Vendor will have five (5) business days from award 
notification to submit the original bid bond via postal mail to CPC.  The bond will be immediately 
forfeited to CPC in the event the Vendor is selected to receive the contract and fails to negotiate or 
fails to deliver a fully executed contract after negotiation.   This bond, pledges that the Vendor will 
abide by the terms stated in this solicitation and in the Vendor’s proposal and pledges the faithful 
performance of the contract and the payment of all obligations arising thereunder.  Failure to comply 
with the Vendor(s) proposal, the bid bond shall be forfeited to CPC as liquidating damages, not as a 
penalty. Loss of the bond may include, but is not limited to:  poor customer service, poor quality of 
product, delivery issues, lack of reporting, and lack of administrative fee payments.  The bond or shall 
remain in force for the entire duration of the contract term and must be renewed annually upon 
contract renewal.  The bond or approved security shall be returned to the Vendor upon the successful 
completion of the bid cycle, a maximum of four (4) years. 
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Once the bid bond has been posted, failure from the Vendor to comply with this RFP and the terms 
and conditions, the bid bond shall be forfeited to CPC as liquidated damages, not as a penalty.  The 
loss of the bid bond will include, but is not limited to: 

1. Poor communication; multiple documented failures to correspond with CPC. 
2. Poor customer service; failure to respond on multiple occasions to CPC’s participating 

agencies within a timely manner. 
3. Poor quality of product and failure to replace/refund agency purchases when appropriate. 
4. Delivery issues; consistent and documented failures to deliver product on time or in proper 

condition. 
5. Lack of on-time reporting and inaccurate quarterly reports. 
6. Lack of on-time quarterly administrative fee payments. 

 
Performance Bond (for construction and/or installation related projects): Performance bonds 
will be required on all projects valued at fifty-thousand dollars ($50,000) or more in Minnesota and 
North Dakota and, twenty-five thousand dollars ($25,000) or more in South Dakota.  All performance 
bonds will be issued by a corporate surety authorized to do business in the state in which the work 
will be conducted and by a surety listed in the US Treasury Circular 570.  Performance bonds will be 
posted by the Vendor and submitted to the specific participating agency for the assigned project.  
Should the contract be the result of a piggyback agreement, performance bonds will reflect each 
state’s bonding requirements. 
  
The Vendor will execute a performance bond in an amount equal to one hundred percent (100%) of 
the value specified in the contract between the participating agency and the Vendor, unless the 
participating agency requires less to be posted.  This bond will protect all persons supplying labor 
and material to the Vendor for the performance of the work provided in the contract.  Subcontractors 
who may work on the contract may have to provide the Vendor with a performance bond.  If the 
contract price increases after the bond is provided, the participating agency may consider obtaining 
additional bonds from the Vendor. 
  
The Vendor will deliver the performance bond to the eligible participating agency at the time the 
contract is executed between the agency and the Vendor.  Work will not commence between the 
Vendor and the eligible participating agency until the performance bond is received by the 
participating agency and a copy has been sent to CPC via email (info@purchasingconnection.org).  
The Vendor will be responsible for providing CPC with a copy of all contracts and bonds in accordance 
with CPC purchasing procedures. Should the Vendor fail to satisfactorily perform the contract, the 
bonding company that provided the performance bond will be required to pay the dollar amount of 
the bond to the participating agency. 
  
It is the Vendor’s responsibility to ensure that they can obtain the required bonding for all 
construction products based on an awarded contract arising from this solicitation.  Payment will not 
be issued for any project for which the required bonds have not been received. 

  
C. RFP Timeline 

Date/Time Event 
October 14, 2019 Publication of RFP #20.7 – Hardwood & Synthetic Sports 

Flooring 
October 28, 2019 at 9:00 a.m. CT Non-Required Conference Call 

November 1, 2019 at 10:00 a.m. CT Deadline for Vendors to Submit Questions 

November 11, 2019 at 10:00 a.m. CT Deadline for Submission 
December 10, 2019 Contact Vendor/Award(s) Made 
January 1, 2020 Initial Start of Contract Term 
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D. Non-Required Conference Call:  A web conference will be held allowing Vendors to ask questions, 
concerns and/or issues they may have relating to the solicitation.  Those participating in the 
conference call will have the opportunity to view a demonstration of CPC’s Express online 
marketplace, when applicable.  The conference call will not be recorded.  To attend the conference 
call, visit: https://zoom.us/j/434335738.   

1. Dial-in Number:  +1 929 436 2866 
2. Meeting ID:  434 335 738 

 
E. RFP Submission 

Public Purchase:  All solicitations can be found on a web-based system called Public Purchase.  
Public Purchase is an easy-to-use platform that provides Vendors with automatic notification of open 
solicitations, automatic notification of answered questions and issued addenda, and a way to 
electronically submit a response to the solicitation.  All changes, updates, uploads, and downloads 
are time stamped and logged as part of the solicitation process. 
 
Submission of Proposals:   It is the responsibility of the Vendor to be certain that the proposal being 
submitted has been uploaded to Public Purchase by the submission deadline, as described in the 
solicitation.  All proposals will be submitted electronically via Public Purchase.  If the proposal has 
not completed its upload to Public Purchase by the submission deadline, the Public Purchase system 
will not accept the proposal.  If any issues occur during the upload of the proposal, Vendors should 
contact Public Purchase at support@publicpurchase.com or utilize the chat function within Public 
Purchase for immediate technical support.  The data included in the submission will not be password 
protected.  Hardcopy proposals are invalid and will not receive consideration. 

 

F. RFP Particulars 
Correction of RFP Documents:  Upon examination of the solicitation, Vendors shall promptly notify 
the RFP Facilitator of any ambiguity, inconsistency or error, which they may discover.  Any 
notification of ambiguity, corrections and/or requests for interpretation must be submitted, no later 
than seven (7) business days prior to the solicitation submission deadline.   Interpretations, 
corrections, and changes to the documents will be made either by answers or an addendum.   
 
Addenda:  Addenda are written instruments issued by CPC which modify or interpret the solicitation 
documents by additions, deletions, clarification, or corrections.  All addenda issued by CPC shall 
become a part of the specifications and will be made part of the contract.  Addenda will be sent 
automatically through Public Purchase; being logged and tracked within the system.  If such 
confirmation is not received, the Vendor may be deemed non-responsive.  Interpretations, 
corrections, or changes made in any other manner will not be binding, and Vendors shall not rely 
upon such interpretations, corrections and changes.  No answers to questions or addenda will be 
issued later than seven (7) business days prior to the submission deadline, except an addendum 
withdrawing the proposal or one which includes postponement of the submission deadline.    
 
Interpretations:  Requests for additional information or questions in regards to the solicitation will 
be submitted through Public Purchase.  CPC will respond accordingly through Public Purchase to all 
questions submitted by the question deadline and/or by issuing an addendum. 
 
Modifications or Withdrawal of a Proposal:  A proposal may not be modified, withdrawn or 
cancelled by the Vendor for a period of one hundred-twenty (120) days following the submission 
deadline of the proposal, as each Vendor so agrees in submitting a proposal.  Prior to the submission 
deadline, any proposal submitted may be modified or withdrawn within Public Purchase.  Withdrawn 
proposals may be resubmitted within Public Purchase prior to the submission deadline provided that 
they are in full conformance with this solicitation. 
 

https://zoom.us/j/434335738
mailto:support@publicpurchase.com
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Opening of Proposals (Opening Record):  Proposals which have been submitted on time will be 
opened after the submission deadline.  An opening record of the proposals received will be made 
available in Public Purchase and posted to the CPC website, within 48-hours after the opening. 
 

G. Solicitation Evaluation 
No single factor will determine the final award decision.  Proposals will be evaluated using a multi-
step process:   

1. Initial Review – CPC will perform an initial responsiveness review to determine compliance 
of the solicitation requirements.  Vendors that do not meet the solicitation requirements as 
outlined in the solicitation shall be deemed non-responsive and will not receive further 
consideration.  All proposals that meet the minimum solicitation requirements will proceed 
to the evaluation process. 

2. Technical Proposal – The technical proposal will be evaluated based on the criteria outline 
below.  Total scores from the evaluation team will be averaged amongst the number of 
evaluators and then weighed.  Vendors will need to meet a minimum cut score of 600 points 
for their proposal to proceed to the cost evaluation. 

3. Cost Proposals –  Cost proposals will be scored and averaged amongst the number of 
evaluators and then weighed.  Scores from the technical proposal and cost proposal will be 
combined to determine the responses that provide the best value to participating agencies. 

4. Presentations – At the sole discretion of CPC, a short list of Vendors may be developed of the 
highest rated submissions based on proposal ranking.  If CPC chooses, these Vendors would 
be invited to make a live presentation.    If requested by CPC, this presentation will be 
mandatory to continue in the evaluation process.  Details regarding potential presentation 
dates are outlined within the solicitation. 

 
Factor Guidance 
5 Outstanding, far exceeds minimum requirements in most areas 
4 Above average, exceeds minimum requirements in many or all areas 
3 Average, meets minimum requirements, exceeds minimum requirements in some areas 
2 Slightly below average, meets minimum requirements 
1 Well below average, barely meets minimum requirements 
0 Totally unresponsive, does not meet minimum requirements 

 
Criteria Possible Points 

Qualifications & Experience 45 

Marketing & Partnership 25 

Financials & Level of Support 30 

Warranty 30 

Equipment/Product/Services, Pricing & Delivery 30 

Industry Specific Information 70 

Exceptions & Deviations 10 

References - 

Additional Requirements 10 

Total Technical Points 250 

Pricing  350 

Total Score 600 

 
Rejection of Any or All Proposals:  CPC reserves the right to award the entire contract to one 
Vendor, to award multiple contracts, or to reject any or all proposals.   
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H. Contract Award 
Binding Contract:  A response to this solicitation is an offer to contract with CPC based upon the 
terms, conditions, scope of work, and specifications contained in the solicitation.  The Vendor 
acknowledges that the Contract Offer and Award binds the party to all terms and conditions stated 
in the proposal. 
 
Notification of Intent to Award:  An award notification will be made by December 10, 2019.  The 
actual award is subject to approval by the CPC Board of Directors. 
 
Contract Term:  The term of the contract resulting from this RFP will be from January 1, 2020, 
through December 31, 2021.  There will be an optional renewal for a period lasting no longer than 
one (1), additional two-year term, based on successful performance.  CPC evaluates and reviews all 
contract agreements.  CPC has established a set of performance criteria that will be used in the 
Vendor evaluation.  Performance criteria will include:  

1. Contract start-up and communication 
2. Partnership responsiveness with CPC 
3. Participating agencies evaluation(s) 
4. Volume, sales, and competitiveness 
5. Marketing 

 
Administrative Fee:  The Vendor will be required to pay a two (2.0%) percent administrative fee on 
the total sales price of all purchases shipped and billed to participating agencies. This fee is used to 
cover CPC’s program costs, including the cost of conducting the solicitation, continuing support of 
the contract, and marketing the contract to participating and potential agencies.  Administrative fees 
shall be paid to CPC on a quarterly basis, within 20 business days after the end of each fiscal quarter. 
 
Sales Reports Required of the Vendor:  The Vendor will provide CPC with a quarterly report listing 
the sales volume showing the total gross dollar volume of all purchases made by participating 
agencies within said quarter, the administrative fee calculations, and the correlating savings incurred 
by participating agencies.   CPC may also request reports on commonly purchased items or top selling 
items to create or update a market basket or core list of commonly purchased items.  All reports will 
be submitted in MS Excel within 20 business days after the end of each fiscal quarter, (see Appendix 
A) listing the following information: 

1. Name of purchasing agency 
2. Address of purchasing agency (city, state, zip code) 
3. Date of purchase 
4. Invoice number 
5. Amount of purchase 
6. Administrative fee generated by sale 
7. Savings generated by sale 

 
Contract Development:  Following the final evaluations and contract negotiations, CPC will develop 
a Master Contract Agreement with the most highly qualified Vendor(s). If a satisfactory contract 
cannot be developed with the most highly qualified Vendor(s) the second most qualified Vendor(s) 
may then be approached to develop a contract. 
 
Audit Packet: Public inspection of the solicitation process will be made available during normal 
business hours in the RFP Facilitator’s office (Fergus Falls, MN).  Those requesting a printed, hard 
copy of the solicitation process will need to pay a twenty-five ($25.00) service fee. 
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III. Technical Specifications  
A. Scope of Work: CPC is seeking to collaborate with an experienced Vendor(s), equipped with the 

necessary resources and capabilities to develop a program for participating agencies to have the 
ability to purchase from a broad-line of hardwood and synthetic sports flooring, accessories and 
installation services, at consortium level discounted pricing. Vendors must possess the necessary 
resources to acquire, perform, and deliver hardwood and synthetic sports flooring systems, 
materials, and labor to participating agencies.  CPC will require that Vendors provide the scope of 
work as indicated in these technical specifications as a full turnkey solution.  However, CPC is aware 
that Vendors may specialize in only providing and installing hardwood and/or synthetic sports 
flooring systems or striping, lining, and marking of these facilities.  Under the terms of this 
solicitation, CPC reserves the right to accept or reject any responses that do not offer a turnkey 
solution. 
 
Agencies include educational institutions, cities, counties, nonprofits, other governmental agencies, 
or other entities contracted on behalf of a participating agency.  A qualified vendor shall have 
established a percentage discount from a catalog list, published prices, or price list.  Discounts may 
be submitted for an entire catalog or for specific product categories or manufacturer categories.     

 
Objective:  Through the combination of purchasing power, CPC’s objective is to achieve cost savings 
through a single competitive solicitation process.  This process eliminates a Vendor from responding 
to multiple quotes and proposals allowing for the reduction in administrative and overhead costs 
through CPC’s purchasing procedures.  CPC will work closely with the Vendor to market the contract 
not only to participating agencies, but also to potential agencies where the contract would be an 
advantageous option for growing participation and purchases through the Vendor. 
 
CPC intends to award this solicitation to one or more Vendors based on manufacturer/brand who 
can offer acceptable products and services that can be of benefit to all participating agencies.  
Manufacturers may respond directly and will be required to identify regional suppliers to execute 
the contract as long as pricing is consistent in the tri-state area and designated suppliers adhere to 
the terms outlined in this solicitation. 
 
CPC encourages providers of all manufacturers/brands to bid, providing the following criteria are 
met: 

1. Pricing discounts offered on a full range of quality products and supplies. 
2. Warranty protection. 
3. Training and support, when applicable. 
4. Installation, when applicable. 
5. Guaranteed pricing discounts, held firm for the duration of the contract term. 

 
Vendors who meet any or all of the mentioned above must complete the required documents in their 
indicated format to be considered a responsive and responsible Vendor.  
 

B. Quantity History:  The contract(s) resulting from this solicitation will be Indefinite Delivery, 
Indefinite Quantity (IDIQ) contract(s).  Historically, from January 2016, through June 2019, CPC 
participating agencies have purchased just over $4.9 million in hardwood and synthetic sports 
flooring product and services.  All quantities or dollar value listed within this solicitation are 
estimates.   
 
Numerous factors could cause the actual value of the contract(s) resulting from this solicitation to vary 
substantially from the historical value. Such factors include, but are not limited to, the following: 

1. There is no guarantee of volume to be purchased, nor is there any guarantee that demand will 
continue in any manner consistent with previous purchases; and 
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2. The individual value of each contract is indeterminate and will depend upon actual 
participating agency demand, and actual quantities ordered during the contract period. 

 
In CPC’s experience, depending on the price of a particular item, the actual volume of purchases could 
be substantially in excess of, or substantially below, estimated volumes. Specifically, if actual contract 
pricing is lower than anticipated or historical pricing, actual quantities purchased could be 
substantially greater than the estimates; conversely, if actual contract pricing is higher than 
anticipated or historical pricing, actual quantities purchased could be substantially lower than the 
estimates. By submitting a response, the Vendor acknowledges the foregoing and agrees that actual 
good faith purchasing volumes during the term of the resulting contract(s) could vary substantially 
from the estimates/historical values provided in this solicitation. 

 
With CPC’s intent to market the contract to participating and potential agencies and to possibly 
position the contract within the Express online marketplace, when applicable, it is CPC’s belief that 
the program will continue to grow significantly throughout the course of the solicitation term, not to 
exceed four (4) years.   
 

C. Terms and Conditions   
General:  

1. A Vendor must have access to a full inventory of the proposed product line(s), while 
maintaining a minimum monthly average fill rate of 95% or above.   

2. Items that are reordered, backordered, or partially filled are not considered filled items when 
calculating this service level.   

3. Vendor must provide participating agencies who have questions, issues, and concerns with 
an efficient response; responding to agencies within 24 hours. 

4. Vendor must possess the necessary resources to provide a comprehensive training and 
support program on the operation and use of the resulting hardwood and synthetic sports 
flooring contract.  Services offered must be applicable to the scope of this solicitation. 

5. Vendor must consult and work with participating agencies to assess and evaluate their 
existing indoor athletic, recreational, and auditorium hardwood and synthetic flooring 
systems.  Such systems can be found within gymnasiums, locker rooms, weight training 
rooms, multipurpose rooms, auditoriums and related facilities to determine and develop a 
comprehensive solution to maintain, repair, renovate, resurface, or replace an existing 
flooring system to a condition that meets or exceeds federal, state, local and/or industry 
standards. 

6. Vendor must comply with current state or local jurisdiction, building permits that may be 
required. 

7. Vendor must perform the necessary work required to restore, repair, and renovate an 
existing agency’s hardwood and synthetic sports flooring system to good working conditions 
and meet or exceed the agency’s requirements, manufacturer’s specifications, industry 
standards and other governing agencies’ rules, regulations, and requirements. 

8. Vendor must ensure all projects comply with the Americans with Disabilities Act (ASA) (42 
USC Section 12101 et. seq.) and the Americans with Disabilities Act Architectural Guidelines 
(ADAAG), as well as implementing requirements, 28 CFR Part 36, Federal Register, Vol. 56, 
No. 144, July 26, 1991, as amended. 
 

Equipment and Supplies: 
1. All equipment, supplies, parts, and all related accessories that can be purchased must be new 

and actively marketed products by the manufacturer’s authorized dealers. 
2. All products and related accessories must conform to manufacturer specifications and shall 

be of new manufacture and in current standard production. 
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3. Provide the necessary manpower, supplies, materials, and equipment to properly and 
professionally stripe, line and provide all event markings required for athletic/recreational 
events to be held within the facility. 

4. Provide the necessary athletic event hardware, equipment, and accessories to properly 
conduct the identified events in accordance with the states’ organizations that govern and 
oversee those athletic/sport activities identified. 

5. Confirm all flooring system products and materials will be warrantied to the extent that it: 
a. Has been manufactured, shipped, stored, and applied in accordance with industry and 

manufacturer’s specifications and instructions. 
b. Will hold fast and/or adhere to the sub-flooring system as designed and intended. 
c. Will perform as specified in these specifications. 
d. Will not de-laminate, bubble, warp, blister, fade, crack, or wear excessively during the 

required guarantee period as indicated herein and under normal use and intended 
purpose. 

6. Acquire and perform the required site work to prepare the participating agency’s project site 
to have a flooring system installed.  Such work may include, but is not limited to:  clearing, 
demolishing, scraping, removing, filling, leveling, sanding, or new construction to prepare the 
sub-floor or existing floor for installation of the flooring system. 

7. Verify that all items conform to all applicable federal and state safety requirements, provide 
proper Safety Data Sheets (SDS) as required by law for all products sold.  The SDS literature 
must be delivered to the participating agency with each shipment of goods.  The Vendor must 
notify CPC and CPC’s participating agencies immediately of any equipment or product recalls.  
The Vendor will issue a credit or comparable substitute for any delivered, recalled product at 
the participating agencies’ discretion.  All costs associated with voluntary and involuntary 
equipment and product recalls shall be borne by the Vendor. 

 
Pricing: 

1. Contract discounts and percentages must be held firm during the initial contract period. 
Additional discounts may be made to accommodate one-time bulk replacements, special 
promotions, or a large individual project.  The Vendor cannot offer additional discounts and 
percentages to a participating agency beyond a single large project until following the steps 
outlined below and receiving approval by CPC.    CPC may conduct periodic audits and the 
Vendor will be responsible for full reimbursement for any overcharge to a participating 
agency.   

2. Provide a discount price schedule for all categories of product available and offered in this 
solicitation.   

3. New products and items, pertaining to the scope of this solicitation, can be added during the 
contract term with notice, as outlined below, to CPC.  These items shall meet or exceed all the 
specifications established in the solicitation and resulting contract.  CPC may direct the 
vendor to remove products that do not meet the intent or are otherwise in conflict with the 
contract requirements.   

4. CPC may accept a future claim from the Vendor that a new threshold of performance or 
technology has been established.  If CPC is satisfied with the evidence presented in support 
of the claim, appropriate pricing for such new technology may be established by applying the 
same pricing method used by the Vendor in their submission.  The Vendor must be able to 
verify the pricing calculation. 

5. When a manufacturer revises its product price list to add or delete models and accessories 
that result in revised contract pricing, the Vendor shall notify CPC in writing via email as 
follows: Request will be typed on the Vendor’s letterhead and emailed to CPC; 

a. It is filed with CPC, a minimum of 30 calendar days before the effective date of the 
proposed change; 

b. It clearly identifies the items impacted by the change; 
c. The change will not produce a higher profit margin than that on the original contract;  
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d. It is accompanied by documentation acceptable to the Bid & Contract Facilitator to 
warrant the change. 

e. CPC reserves the right to accept such change and will confirm disposition in writing.  
For contract administration purposes, CPC must be able to verify the manufacturer’s 
current product price.  Price increases that cannot be verified shall not be reflected 
on the contract nor charged to the participating agency. 

6. CPC expects Vendors to offer their very best prices.  If a Vendor offers lower prices to any 
participating agency outside of this contract, it must lower its prices under this contract at 
the same time by written notice, via email to CPC. 

7. CPC understands the basic cost of the products and services listed on a published price list 
indicates the cost of obtaining, manufacturing and preparing the products and services to be 
shipped to the project site.  It is also understood that the cost incurred by the Vendor to 
deliver, store, and install the product and service to an individual project site will differ 
depending on the CPC state that the project site is located and the distance from the Vendor’s 
home location.  Each of the participating states is listed in Form C.  The multiplier/factor 
should be applied, if any, to the CPC net member price shown Form C to arrive at the 
individual CPC state price. 

a. Example:  if the published price of the product is $10.00 per sq. foot and the CPC 
discount is 20%.  The CPC net price to member would be ($10.00 x .20 = 2.00 amount 
of CPC discount and $10.00 - $2.00 = $8.00 net price to CPC member for that item.  If 
a state multiplier/factor of 1.02% is bid, the arrived CPC state price is $8.16 per sq. 
foot ($8.00 x 1.02 = 8.16).  

8. Provide contract pricing to participating agencies for all change orders required of a project.  
All change orders should be reflective of the pricing listed in Form C along with the applicable 
state multiplier, if any.  

 
Freight and Delivery: 

1. CPC does not require freight to be included in the proposed pricing for this RFP due to the 
variance of freight charges attributable to weight and volume per order.  This replaces section 
General Terms & Conditions, Delivery, of this RFP.  However, product must be shipped 
prepaid with the freight charged added to the invoice as a separate line item.  Freight charges 
must be quoted to the agency prior to any purchase order being issued by the participating 
agency. 

2. Invoice and ship all items directly to CPC’s participating agencies.  A packing slip will be 
provided with all deliveries including the agencies’ purchase order number.  Orders not filled 
and partial shipments shall be indicated on the packing list.  Participating agencies shall be 
notified of an anticipated availability date, within three (3) business days of receipt of order. 

3. All equipment, supplies, and related accessories must be delivered during normal hours of 
operation on weekdays, unless at the convenience of the participating agency and through 
mutual agreement with the Vendor. 

4. CPC participating agencies shall be relieved from risks or loss or damage to all equipment 
purchased or leased during shipment prior to receipt and installation at the agencies’ 
designated location.  CPC participating agencies will be responsible for risks of loss or damage 
to the equipment once it has been delivered and accepted by the agencies’ representative.  
Vendors shall demonstrate they have informed the customers of this responsibility prior to 
order placement.  The Vendor will pay return shipping and give full credit on any defective 
product.  All products must be 100% guaranteed. 

 
Design Layout and/or Installation Services: 

1. Pricing for design layout and/or installation will be by hourly rate or percentage of project 
cost.  The Vendor must outline all service charges for design and installation.  If the Vendor 
charges for installation by a method other than hourly or percentage, a complete explanation 
and breakdown of how charges are calculated must be included with the submission.  
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2. The Vendor and subcontractors will maintain in current status, all federal, state, and local 
licenses, bonds, and permits required for the performance and delivery of any and all 
products and services in response to this solicitation. This also includes any contractor’s 
licensure as required by state law.  The Vendor must have the ability to furnish all required 
labor, materials, equipment, parts and supplies necessary for the services requested. 

3. Vendor will possess the ability to assess and determine existing site conditions and the 
participating agencies’ expectations for the products being purchased. 

4. Assess and determine existing site conditions and the participating agency’s expectations for 
the flooring system to be provided.  Develop a proposed solution for conform and meet the 
participating agency’s expectations while ensuring the following: 

a. The sub-flooring systems are level and adequate to support and facilitate the 
proposed hardwood flooring system.  Moisture barriers must be adequate for 
proposed site condition and environment. 

b. The flooring solution proposed is adequate and functional within the existing site 
conditions and will comply with all codes. 

c. Provide consulting, refinishing, and maintenance services for the various existing 
flooring systems that may exist within educational and public athletic, recreational, 
performing arts, and multi-purpose facilities. 

d. Provide training and support services that include a complete and comprehensive 
guide on how to upkeep and maintain the solution installed throughout its stated life 
cycle.  All training and assistance provided must be in accordance with OSHA, EPA 
industry, and manufacturer’s guidelines and standards. 

e. Provide after the sale, ongoing inspection and maintenance services to ensure proper 
floor maintenance and upkeep. 

5. Installation times will be coordinated with the participating agency.  All areas will be kept 
clean and free of debris.  Vendor must be able to provide the participating agency with a list 
of responsibilities for installation, a minimum of five (5) business days prior to the start of 
installation. 

6. All personnel that are working in a participating agency must be bonded and insured and 
follow any and all participating agencies’ requirements for contractors and subcontractors. 

7. Use of Subcontractors. 
a. The Vendor will not assign any duties to perform services nor to provide goods to 

purchasing agencies under this contract to a subcontractor that is not listed in the 
Subcontractor Utilization Form.   

b. If a subcontractor is removed from the contract agreement at any time, the Vendor 
will submit to CPC in writing, the reason for removal and effective date.  

c. To add a subcontractor to the contract agreement, the Vendor must submit to CPC an 
updated Subcontractor Utilization Form.  The subcontractor may not begin providing 
service until approved by CPC. 

d. The Vendor will be responsible for ensuring that all subcontractors who provide 
goods or services under the resulting contract agreement comply with the terms and 
conditions. 

e. CPC reserves the right to require that a subcontractor be removed from the contract. 
f. Any damage done to the participating agency’s property by contractors or 

subcontractors shall be repaired or replaced at no cost to the participating agency. 
8. All services will be 100% guaranteed.  Any service provided, which does not meet the end 

user’s expectations will either be redone until the end user’s expectations are met, or the 
charges for the services are refunded to the participating agency. 

 
Hardwood – Qualifications  

1. Quality assurance for new, replacement, repair, and renovation of hardwood flooring 
systems. 
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a. Inspect existing floor area including the concrete slab and sub-floor to determine 
current conditions and to determine the scope of work with the participating agency 
for either: 

i. Installing a new or replacement flooring system. 
ii. To repair or renovate a flooring system, bring up to industry standards and in 

compliance with all codes. 
iii. Inspect for proper tolerance and dryness and report any discrepancies to the 

participating agency. 
iv. The inspection report shall include all unsatisfactory conditions, along with 

the industry and/or manufacturer’s standards, which were utilized to 
establish the conditions. 

b. Flooring shall be delivered to the premises and be allowed to acclimate the flooring 
to building conditions on the job-site in a dry, well-ventilated area, not in contact with 
masonry, and shall be installed at moisture content not to exceed eight percent 
(8.0%). 

c. All skids of flooring bundles should be opened and spread out to acclimate the 
flooring to environmental conditions in the building when applicable. 

d. Installation shall be handled directly by a factory certified installer with the 
appropriate license if required by the manufacturer. 

e. Materials provided shall incorporate the latest manufacturer’s design improvements 
and materials current at the time of shipment, provided that such improvements and 
materials are consistent with the intent of these specifications. 

2. Project submittals new, replacement, repair, and renovation of hardwood flooring systems. 
a. Provide a description to the participating agency of all site preparation, materials, and 

supplies to be furnished even if provided by others. 
b. Samples of material and color charts for striping for the architect and participating 

agency to develop the color scheme. 
c. List all deviations from manufacturer’s specifications, if any. 
d. Upon completion, provide the participating agency with a written record certifying 

that the proposed work has been completed and inspected to ensure that it is in 
accordance and compliance with all federal, state, manufacturer, and industry 
standards. 

e. Detail a breakdown of all costs associated with the design of, manufacturing of, 
delivery of, installation of, and warrant of the hardwood flooring system. 

3. Design criteria new, replacement, repair, and renovation of hardwood flooring systems. 
a. All hardwood flooring systems must be tested and meet or exceed all athletic 

performance requirements according to the International Standard DIN 18032, Part 
2. 

b. Independent DIN testing laboratory shall have Scientific Boy Membership in the 
International Association of Sports Surface Sciences (ISSS).  Test equipment shall 
have been calibrated and certified through the ISSS. 

c. DIN testing engineer shall be an ISO 17025 System member rated for each test 
conducted. 

 
Hardwood – Flooring Materials: 

1. The hardwood flooring systems being installed must be manufactured by manufacturers 
specializing in hardwood flooring must have at least ten (10) years’ experience in 
manufacturing hardwood athletic flooring and hold a proven record for customer 
satisfaction. 

2. All components and materials must meet or exceed all local and state building codes, industry 
standards, the Maple Flooring Manufacturers Association (MFMA) and Consumer Product 
Safety Commission (CPSC) standards. 
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3. Flooring shall be Northern Hard Maple standard strip flooring.  25/32” thick x 3 ¼”, 2 ½”, 2 
¼”, or 1 ½” wide; third grade and better, grade marked and stamped as produced by the 
manufacturer.      

4. Concrete slab surface vapor barrier shall be a minimum of six (6) mil. polyethylene. 
5. Wall base shall be 4” x 3” x 4” heavy-duty molded, vented, rubber or vinyl cove base with pre-

molded outside corners as supplied the flooring manufacturer. 
6. Finish for new, replacement, repair, and renovation of hardwood flooring systems. 

a. Materials shall be reasonably free from toxicity and objectionable odors.  Container 
labeling must be in accordance with federal regulations governing the handling of 
hazardous materials. 

b. Seal and finish product must be approved by the MFMA “Athletic Flooring Sealer and 
Finish Specifications and Conformance List #29 Effective 01-01-2011”.  Listed on the 
MFMA Floor Sealer and Finish List shall serve as evidence of approval.  

c. All floor finish must be applied in accordance to the manufacturer’s instructions. 
 
Hardwood – Subfloor Types and Systems: 

1. Subfloor system types to include but are not limited to: Resilient Pre-Engineered Fixed Panel 
Subfloor System, Resilient Fixed Plywood Sleeper with Continuous Subfloor System, Double 
Plywood Subfloor System, and Sleeper and Sleeper with Plywood Subfloor Systems. 

a. Subfloor sleepers shall be factory-drilled engineered sleepers with resilient pads 
spaced per flooring manufacturers design. 

b. Subfloor panels shall be 15/32” x 4’ x 8’ APA (or flooring manufacturer approved 
equivalent) Rated Sheathing, Exposure 1, minimum 4-ply or per flooring 
manufacturer design. 

c. Cushioning pad(s) shall be supplied and installed per manufacturer’s instructions. 
d. Cushioned Sleepers shall be 2” x 3” x 4’ nominal KD Hemlock, Spruce, Pine or Fir with 

pads as supplied by flooring manufacturer. 
e. Subfloor anchoring system shall be per flooring manufacturer design. 
f. Flooring fasteners shall be 2” barbed cleats or 15-gauge coated staples, unless 

otherwise specified by flooring manufacturer. 
2. Basket Weave Subfloor Systems and Basket Weave with Pads Subfloor System. 

a. Basket Weave: Wooden subfloor shall be 1” x 6” nominal KD Gym Grade Hemlock, 
Spruce, Pine or Fir, S2S or S4S as supplied by flooring manufacturer. 

b. Install 1” x 6” subfloor diagonally to the long dimension of the room at a 25-degree 
angle or 45-degree angle. The ends of the 1”x 6” shall be butted or spaced per the 
flooring system manufacturer’s instructions and side spacing 2” or 6” between 
adjoining 1” x 6” with or without pads and spaced per the manufacturer’s 
instructions.  Maintain a 2” expansion void at the walls and at all vertical obstructions. 

c. The top layer of 1” x 6” subfloor shall be laid in the opposite direction to the first layer, 
at a 25 degree or 45-degree angle to the long dimension of the room so that no end 
joints fall over any end joints of the first layer. The ends of the second layer of 1”x 6” 
shall be butted or spaced per the flooring system manufacturer’s instructions and 
side spacing 2” between adjoining 1” x 6”. Secure the two layers at each intersection 
using nails or staples. Maintain a 2” expansion void at the walls and at all vertical 
obstructions. 

3. Installation of Subfloor. 
a. The wood flooring shall not be installed until all masonry, plastering, tile, marble and 

terrazzo work is completed, and overhead mechanical trades and painters have 
finished in wood floor area. The building must be reasonably dry; all openings must 
be closed in; permanent heating and air conditioning installed and working. 

b. The sub-floor shall be dry, free of foreign materials and broom cleaned prior to 
beginning of the installation of the flooring system.  Moderate room temperature of 
65 degrees or more shall be maintained a week preceding and throughout the 
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duration of the work. Humidity conditions within the building shall approximate 
humidity conditions which will prevail when the building is occupied. Care should be 
taken to maintain humidity within the range of 35% to 50%. 

c. Cover entire concrete slab with surface vapor retarder, lapping joints a minimum of 
6” or as specified by the vapor retarder manufacturer. 

 
Hardwood – Floor Types: 

1. Resilient Pre-Engineered Fixed Panel System and Resilient Fixed Plywood Sleeper with 
Continuous Floor System. 

a. Install pre-engineered subfloor panels per manufacturer’s instructions, 
perpendicular or diagonal to the finished flooring in a brick pattern. Space subfloor 
panels according to flooring manufacturer’s recommendation. If required by the 
flooring system manufacturer, install solid blocking under bleachers in the stacked 
position and where portable backstops or other areas are subjected to high loads as 
shown on architectural drawings. If required by the flooring system manufacturer, 
install recommended blocking below bleachers in the extended position. 

b. Install subfloor sleepers perpendicular to the finished flooring staggering joints, 
spacing subfloor panels according to manufacturer’s recommendation. Sleepers shall 
be spaced per floor manufacturers design. 

c. Install subfloor system using concrete anchors per flooring manufacturer’s 
instructions. If required by the flooring system manufacturer, install solid blocking 
under bleachers in the stacked position and where portable backstops or other areas 
subjected to high loads as shown on architectural drawings. If required by the flooring 
system manufacturer, install recommended blocking below bleachers in the extended 
position.  Provide 2” expansion voids at the perimeter and at all vertical obstructions. 

d. Attach subfloor panels to the sleepers using 1-1/4” nails or staples 12” o.c., spacing 
plywood 1/4” on all sides and edges, end joints staggered 4’ and breaking on the 
sleepers. Provide 2” expansion voids at the perimeter. 

e. Install maple flooring parallel to main playing court by nailing or stapling per 
manufacturer’s instructions. 

f. Space joints between flooring strips to allow for intermediate expansion in 
accordance with local humidity conditions. 

2. Double Plywood Floor System. 
a. Install first layer of subfloor plywood opposite the direction of the maple flooring, 

1/4” spacing all edges and breaking joints 4’ - Provide 2” expansion voids at perimeter 
and all vertical obstructions. If required by the flooring system manufacturer, install 
solid blocking under bleachers in the stacked position and where portable backstops 
or other areas subjected to high loads as shown on architectural drawings. If required 
by the flooring system manufacturer, install recommended blocking below bleachers 
in the extended position. The underside of the first layer shall have 32 cushion pads 
per sheet attached 12” o.c. and 6” from edges of subfloor material on all sides. Provide 
2” expansion voids at the perimeter and at all vertical obstructions. 

b. The second layer of subfloor material shall be laid diagonally (45 degrees) (option: 
Install both layers of plywood at 45-degree angles to finished flooring) over the first 
layer 1/4” spacing all edges and breaking joints 4’. Attach second layer of subfloor 
material with nails or staples 12” o.c. Provide 2” expansion voids at the perimeter and 
at all vertical obstructions. 

c. Install maple flooring parallel with main playing court by nailing or stapling 
approximately 12” o.c. or as specified by the flooring manufacturer. 

d. Space joints between flooring strips to allow for intermediate expansion in 
accordance with local humidity conditions. 

3. Sleeper and Sleeper with Plywood Floor System. 
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a. Install sleepers end-to-end at right angles to the direction of the finished flooring with 
end joints staggered a minimum of 24”. The sleepers shall be spaced 9” o.c. If required 
by the flooring system manufacturer, install solid blocking under bleachers in the 
stacked position and where portable backstops or other areas subjected to high loads 
as shown on architectural drawings. If required by the flooring system manufacturer, 
install recommended blocking below bleachers in the extended position. 

b. Maintain a 2” expansion void at the walls and at all vertical obstructions. 
4. Sleeper with Plywood System. 

a. Install sleepers end-to-end at right angles to the direction of the finished flooring with 
end joints staggered a minimum of 24”. The sleepers shall be spaced 12” o.c. If 
required by the flooring system manufacturer, install solid blocking under bleachers 
in the stacked position and where portable backstops or other areas subjected to high 
loads as shown on architectural drawings. If required by manufacturer, install 
recommended blocking below bleachers in the extended position. Maintain a 2” 
expansion void at the walls and at all vertical obstructions. 

b. Install plywood over sleepers at 90-degree angle to direction of finished flooring, 1/4” 
spacing all edges and breaking joints 4’.  Attach with nails or staples 12” o.c. 

c. Install maple flooring parallel with the main playing court by nailing or stapling 
approximately 12” o.c. or as specified by the flooring manufacturer. 

d. Space joints between flooring strips to allow for intermediate expansion, in 
accordance with local humidity conditions. 

5. Basket Weave Systems. 
a. Flooring shall be MFMA-RL Northern Hard Maple or MFMA-FJ Northern Hard Maple; 

25/32” thick x 3-1/4”, 2-1/2”, 2-1/4” or 1-1/2” wide; First, Second and Better, Third 
and Better, Third Grade or Utility Grade: T & G and EM; grade marked and stamped 
as produced by an MFMA member manufacturer. 

b. Install maple flooring parallel with the main playing court by nailing or stapling 
approximately 12” o.c. 

c. Space joints between flooring strips to allow for intermediate expansion, in 
accordance with local humidity conditions.  

d. Provide 2” expansion voids at the perimeter and at all vertical obstructions. 
 
Hardwood – Floor Sanding: 

1. Floor will be sanded a minimum of three (3) times to remove existing finish, dents, gouges 
and surface flaws. Sanding will be in accordance with MFMA and the product manufacturer’s 
instructions. 

2. Machine sand with coarse, medium and fine paper to a smooth, even and uniform surface. 
3. Floor shall present a smooth surface without drum stop marks, gouges, streaks or shiners. 
4. Final sanding shall be with 100 or 120 grit sandpaper. 
5. Screen with a 120-grit disc to eliminate chatter, stop marks and sanding patterns. 
6. Tack the floor in accordance with MFMA and product manufacturer’s instructions.  The floor 

shall be tacked until thoroughly clean and free of all dust and debris. 
7. On scrubbed floors, apply patch coat of finish, if required in heavily worn areas. Allow patch 

coats to dry, abrade and tack, in accordance with product manufacturer’s instructions. 
 
Hardwood – Finishing: 

1. Inspect entire area of floor to ensure that surface is acceptable for finishing, completely free 
from sanding dust. 

2. Apply seal and finish per manufacturer’s instructions. 
3. Paint game lines as shown on drawings, between seal and first coat of finish.  Game line paint 

shall be compatible with finish. 
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Hardwood – Base and Threshold Installation: 
1. Install vented cove base by anchoring to walls with base cement, screws or anchors. 
2. Miter inside corners and use pre-molded outside corners. 
3. Metal threshold at doorway to comply with flooring manufacturer or industry standards. 

 
Hardwood – Flooring Renovation, Refinishing and Repair Projects: 

1. Repairs must match wood and construction in the floor or stage. 
2. Replacement flooring shall not be installed until all masonry removal of damaged flooring 

and the repair of any sub-floor conditions that exist is completed. The building must be 
reasonably dry; heating, air conditioning and ventilation systems must be working, and the 
area closed to the public. 

3. Remove damaged or worn wood, as needed. 
4. Repair or renovate the subfloor as needed. 
5. Dispose of old wood in accordance with local and state laws. Do not dispose of wood until the 

participating agency examines it. 
6. Examine moisture barrier. If damaged or worn, replace with 6-mil polyethylene membrane. 
7. The sub-floor shall be dry, free of foreign materials and broom cleaned prior to beginning of 

the installation of the new flooring sections. Moderate room temperature of sixty-five (65) 
degrees or more shall be maintained a week preceding and throughout the duration of the 
work. Humidity conditions within the building shall approximate humidity conditions, which 
will prevail when the building is occupied. Care should be taken to maintain humidity within 
the range of 35% to 50%. 

8. Prior to refinishing, floor shall be scrubbed, stripped, or sanded, as requested or required by 
the participating agency.  

 
Hardwood – Finish: 

1. On scrubbed floors, apply coat of finish to floor in accordance with product manufacturer’s 
instructions. Apply additional coat of finish, if requested by the participating agency. 

2. On stripped or sanded floors, apply a coat penetrating sealer. Use penetrating stain, if 
required by the participating agency. 

3. Allow sealer or stain to dry in accordance with product manufacturer’s instructions. 
4. Upon completion of any striping or line markings, the Vendor shall obtain written acceptance 

and approval of the markings by the participating agency as being complete and meeting their 
requirements.   

5. Facility markings and layouts must meet and comply with the governing bodies for any 
athletic and activity event in the scope of work for the participating agency’s project. 

6. Prepare floor for second coat of penetrating sealer or stain, or a coat of finish, in accordance 
with product manufacturer’s instructions. 

7. Ensure there is no draft and that floor remains free of dust, dirt and debris during product 
application and drying. 

8. Ensure proper ventilation in accordance with product manufacturer’s instructions. Provide 
respirators, if required by the manufacturer. 

9. After finishing the floor, ensure that it is closed to traffic and activities in accordance with the 
product manufacturer’s instructions. 

 
Hardwood – New Floors, Refinishing and Renovation Projects: 

1. Vendor must consult with the participating agency to determine if the floor is to be sealed 
and finished with solvent-based or water-based products. 

2. Vendor must follow proper floor sanding requirements in accordance with MFMA and the 
manufacturer’s instructions. 

3. Vendor must follow proper floor finishing requirements in accordance with MFMA and the 
manufacturer’s instructions. 
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4. Striping and game lines must be accurately applied after the first seal coat, after buffing and 
vacuuming. Layout will be in accordance with drawings. The Vendor must confirm and will 
be held responsible for ensuring that all game lines use current rules of associations having 
jurisdiction. Lines shall be straight with sharp edges using colors and patterns approved by 
the participating agency. The Vendor will use proper floor lining paint that is compatible with 
the seal and finish coating products. 

5. Allow seal coat and game lines to dry in accordance with manufacturer’s instructions. 
6. Abrade floor in accordance with MFMA and product manufacturer’s instructions prior to 

applying second seal coat. Tack floor in accordance with MFMA and product manufacturer’s 
instructions. 

7. Apply two or three coats of finish, allow proper drying time and follow proper abrading 
procedures between coats in accordance with MFMA and product manufacturer’s 
instructions. 

8. Ensure there is no draft and that the floor remains free of dust, dirt, and debris during product 
application and drying. 

9. Ensure proper ventilation in accordance with product manufacturer’s instructions. Provide 
respirators, if required by the manufacturer. 

10. After finishing the floor, ensure that it is closed to traffic and activities in accordance with 
product manufacturer’s instructions. 

 
Hardwood – Project Completion: 

1. All unused materials and debris are to be removed from premises and disposed of properly. 
2. Upon completion of the work, Vendor must present the participating agency with all 

documents necessary to close out the project, but not limited to: 
a. Certificate of occupancy; 
b. Maintenance manuals; 
c. Two (2) copies of “as built” project drawings; 
d. One (1) copy of each procedure of using and maintaining the materials and equipment 

installed; 
e. Executed warranties on installed products and equipment; and 
f. SDS sheets for any supplied materials. 

3. Upon completion of floor installation, the participating agency, attendants or individuals in 
charge are responsible for the upkeep of the flooring system and are to see that the care and 
maintenance instructions of the MFMA and the flooring manufacturer are followed. 

 
Hardwood – Warranty: Vendor must ensure that all products and supplies purchased by a 
participating agency are warranted against any defects in design, workmanship and as suitable use 
intended for a period equal to the original manufacturer’s warranty period.   

1. All equipment and supplies must carry, at a minimum, a 12-month manufacturer’s warranty.      
2. The Vendor must assist the participating agency in reaching a resolution in a dispute with the 

manufacturer over warranty terms.   
3. Equipment warranties must be clearly and visibly stated.  
4. Vendor must perform and complete any warranty work required in accordance with these 

specifications. 
5. Vendor may offer and extended warranties or maintenance agreements, if available, at an 

additional cost to participating agencies.  Extended warranties or maintenance agreements 
must be offered as a separate line item. 

 
Multi-Purpose Synthetic/Rubber Flooring Systems: Vendor will manufacture, obtain, deliver and 
install synthetic/rubber floor systems over concrete and/or plywood sub-floors in accordance with 
all applicable federal and state codes and industry standards. To obtain and provide the necessary 
labor, equipment, materials, supplies and accessories to refinish, renovate and repair existing 
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synthetic flooring systems to a functional and operational conditions in accordance with the 
manufacturer’s and industry standards.  This work may include but is not limited to: 

1. Assessing and determining existing site conditions and participating agency’s expectations 
for the flooring system to be provided. 

2. Developing a proposed solution to conform to and meet the participating agency’s 
expectations while considering and ensuring the following: 

a. Provide only products that are factory certified by a national recognized 
manufacturer and are installed by licensed, factory certified installers. 

b. Provide consulting, refinishing, maintenance services for the various 
synthetic/rubber flooring systems that exist within educational and governmental 
institutions. 

c. Provide after-the-sale ongoing inspection and maintenance services to ensure proper 
operation, maintenance and upkeep of synthetic flooring systems installed. 

d. Provide labor, materials, equipment and supervision necessary to complete 
installation of, refinishing, renovation and maintenance of synthetic flooring systems. 

e. Provide extensive experience in repairing, renovation, and refinishing of synthetic 
flooring systems. 

f. The flooring solution proposed is adequate and functional within the existing site 
conditions and will comply with all local, state and federal codes. 

 
Synthetic Flooring - Qualifications 

1. Manufacturer. Proposed solutions must be equal to or better than those available from 
Mondo USA, Connor Sport Court, Beyond Sport Surfaces, Tarkett Sports or equal at the sole 
discretion of CPC. 

2. Manufacturer Qualifications. Manufacturer must have ten (10) years of experience in the 
manufacture of synthetic flooring systems. 

3. Product testing shall be relative for multi-purpose use with certificates from independent 
testing resources to be made available upon request. Test results shall be no more than 5 
(five) years old and performed according to ASTM and/or EN standard testing procedures. 

4. Supplier Qualifications.  Surfacing supplier shall be an established firm experienced in the 
field and appointed as a distributor by the manufacturer of the synthetic flooring systems. 
Surfacing supplier is to submit certification attesting that they are an approved distributor 
for the manufacturer of synthetic flooring systems.  All system component parts must be 
supplied by a single source. 

5. Installer Qualifications.  The installer of synthetic flooring systems shall have a minimum of 
five (5) years’ experience in the field installing synthetic flooring systems; factory trained and 
certified and has worked on at least five (5) projects of similar size, type and complexity.  
Installer to submit the synthetic flooring systems manufacturers or distributor’s certification 
attesting that they are an approved installer of synthetic flooring systems.   Installer must be 
licensed as required by each state and be certified and approved by the manufacturer of the 
materials being installed.   

6. Product Liability. Certification of insurance coverage for the life of the product of not less than 
Two Million Dollars ($2,000,000). 

7. Project Submittals. 
a. Provide a description of all site preparation, materials and supplies to be furnished 

even if provided by others. 
b. Provide samples of materials and color finishes available to the architect and/or 

participating agency to determine the type of flooring texture and color schemes to 
be utilized. 

c. Operating and Maintenance Instructions.  Include relevant instructions for the proper 
operation, maintenance, and inspection procedures and a preventative maintenance 
schedule to participating agency upon completion. 

d. Manufacturer’s specifications and descriptive literature. 
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e. List of deviations from manufacturer’s specifications, if any. 
f. Final Report. Upon completion of the project, provide the owner with a written record 

certifying that the proposed work has been completed and inspected to ensure that it 
is in accordance and compliance with all federal, state, manufacturer and industry 
standards. 

g. Warranty. Written warranty that clearly identifies and states what is and is not 
covered; the methods, procedures and criteria to be utilized when a warranty claim 
is filed; any terms, conditions, stipulation, and timelines that may apply. 

h. Cost Proposal. Detail break down of all costs associated with the design of, 
manufacturing of, delivery of, installation of and warranty of the proposed flooring 
system. 

 
Synthetic Flooring Systems 

1. System Design, New Flooring System 
a. The flooring systems proposed shall be specifically created for and possess the 

characteristics required of both competition and recreational floors found in 
gymnasiums, physical education, weight, training, locker and other multipurpose 
facilities. Characteristics may include but are not limited to co-efficient of friction wet 
and/or dry, vertical and horizontal shock absorption, durability, scuff resistant and 
easy to maintain. The following products are provided as a guide to the type and level 
of products being requested. 

b. The flooring systems proposed shall be able to be installed over concrete, asphalt, 
wood or vinyl with no need to remove the existing flooring, if in acceptable condition. 

2. Cast-In-Place Floors 
a. Full depth polyurethane floors are composed of 100% polyurethane that is mixed and 

poured directly over the substrate in multiple layers until a specific thickness is 
achieved. The finished product may have a smooth finish or any variety of surface 
textures. All of the components of the floor are fluid applied in situ, resulting in a 
seamless surface. The final coat of the floor is a protective finish, also called a coating, 
varnish, topcoat or another name. Game lines are painted on with a special game line 
coating. Full depth polyurethane systems may be installed over new substrates, 
including asphalt, concrete or wood, or over old substrates, including VCT, acrylic 
coatings and existing polyurethane floors. Where they are installed over existing 
flooring systems, special techniques or bonding agents may be required. In fact, even 
when installed over new substrates, primer may be necessary to act as a bonding 
agent to insure proper adhesion. 

b. Padded polyurethane floors, also known as “sandwich systems,” utilize a 
prefabricated underlayment, also called base mat or rubber pad, which is fully 
adhered, partially adhered or loose-laid over the substrate. The underlayment is then 
covered with polyurethane resin that is mixed and poured in one or more layers until 
a specified thickness is achieved and coated, in a manner like full depth floors 
described above. Except for the underlayment, the components are fluid applied in 
situ, resulting in a seamless surface. The finished product may have a smooth finish 
or any variety of surface textures. Game lines are painted on with special game line 
coating. Padded polyurethane systems may be installed over new substrates, 
including asphalt, concrete or wood, or over existing substrates, including VCT, 
acrylic coatings and existing polyurethane floors. Where they are installed over 
existing flooring systems, special techniques or bonding agents may be required. 
Padded polyurethane systems generally are bonded to the substrate with special 
adhesives but may also be partially adhered or loose-laid. 

3. Pre-Fabricated Floors 
a. Rolled rubber floor systems are floors that are manufactured of a rubber compound 

(neoprene, EPDM, SBR, etc.) and either cast, extruded, cut or pressed into sheets of a 
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single thickness, width and length. The rubber components may be either virgin or 
recycled materials. Thickness, width and length vary between types and applications. 
These sheets are bonded to the substrate with adhesive. The body of the rubber sheet 
may be solid rubber, granulated rubber bound with a binder, or two or more sheets 
laminated together to make a single sheet. The finished surface may be smooth or 
textured. 

b. Rubber tile systems are flooring systems that are manufactured from a rubber 
compound (neoprene, EPDM, SBR, etc.). The rubber component, which may be either 
virgin or recycled material, may be made into sheets and then cut into tiles, or cast 
into tile form. Tiles are generally any form that is 1m x 1m square, or less. These tiles 
are bonded to the substrate with adhesive. The finished product may have a smooth 
or textured finish. 

c. PVC sheet flooring systems are manufactured either totally or partially of polyvinyl 
chloride. They may be solid PVC or they may incorporate a resilient backing onto a 
thinner PVC top layer. The backing may be foam or other resilient material. These 
floors are usually bonded to the substrate, but they may be partially adhered or loose-
laid. The individual sheets of the flooring system are usually welded together with 
heat or with special chemicals to form a “seamless” surface. The resulting product 
may have a smooth or textured finish. 

d. Suspended polypropylene tile systems are floors made of injection-molded 
polypropylene tiles that snap together with some sort of locking mechanism. They are 
loose-laid and may be installed over a resilient underlayment and may be open or 
solid surfaced. 

 
Synthetic Flooring – Finishes 

1. Finishes consist of coatings or treatments applied on site or furnished from the factory. They 
are used to provide desired performance characteristics, appearance and/or durability for 
the intended use. 

a. Smooth finishes are typically used for basketball, volleyball and similar sports. 
b. Textured finishes are used for track, general exercise and similar sports. 

 
Synthetic Flooring – Working/Site Conditions 

1. Substrate may be concrete, bituminous or wood. 
2. Remove from substrate any ridges and bumps. Fill low spots, cracks, joints, holes and other 

defects with patching compound. 
3. Patching compound to be supplied or approved/recommended by sport flooring 

manufacturer. 
4. Clean substrate and apply and float filler to leave smooth, flat, hard surface.   Prohibit traffic 

until filler is cured. 
5. Ensure that substrates are dry and exhibit neutral alkalinity.  Moisture (calcium chloride) 

tests are recommended on various areas of the substrate. 
6. Sub-floor is to be prepared as per manufacturer’s recommendations. 
7. Maintain a stable room and sub-floor temperature, minimum 65°F (18°C), for a period of 48 

hours prior to, during and 48 hours after installation of the flooring system. 
8. Rubber sport flooring should not be installed before the concrete or asphalt sub-floor has 

cured for a minimum of 30 days if new facility. 
9. Moisture vapor emissions content of the concrete slab must not exceed 3lbs./1000 sq. ft./24 

hours when using the calcium chloride test as per ASTM F1869-98. 
10. Installation in a new facility of the rubber sport flooring shall only commence once all work 

related to other craftsmen and trades have been completed. 
 
Synthetic Flooring – Installation 

1. Install sport flooring in accordance with manufacturer’s printed instructions. 
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2. Deliver and store the material in the original packaging with the labels intact in a controlled 
environment of a minimum temperature of 55°F (13°C) and under 50% relative humidity. 

3. Sport flooring to be unrolled and allowed to relax. 
4. Cut and adjust sport flooring prior to adhesion. 
5. Rubber sport flooring adhesive to be two-part polyurethane adhesive suitable for adherence 

of a sheet good to asphalt, concrete or urethane substrate and to be supplied or approved by 
rubber sport flooring manufacturer. 

6. Mix adhesive in accordance with manufacturer’s instructions 
7. Hold all seams in place with suitable weights for a minimum of 12 hours. 
8. Lines to be painted as per manufacturer’s recommendations. 
9. Surface to be protected before, during and after installation until project’s acceptance by the 

owner or owner’s agent. 
 
Synthetic Flooring – Renovation & Repair 

1. Renovation, Refinishing and Repair Existing Synthetic Flooring Systems 
a. The Vendor will provide participating agencies with high quality products, materials, 

equipment and labor for maintaining and repairing various types of athletic and/or 
multi-purpose flooring systems utilized within educational and governmental 
recreation or multi-use facilities. 

b. The maintenance and repair products offered must be compatible with and approved 
by the existing floor system manufacturer. 

c. The Vendor must be willing and able to allow the participating agency to determine 
the level of responsibility for performing the labor involved with refinishing and 
repairing an existing flooring system with their own staff. The Vendor will provide as 
little as, or as much as, or a combination of floor maintenance and refinishing goods 
and services as requested. 

d. The Vendor must be able to provide consulting and training services for the 
participating agency’s staff on the how to utilize various products, materials and 
equipment to maintain and refinish various types of athletic and multi-purpose floors. 

e. The Vendor will ensure that all training and assistance provided to participating 
agency’s personnel in the operation of and application of maintenance and refinishing 
products and equipment is in accordance with OHSA, EPA, industry and 
manufacturer's guidelines and standards. 

f. At the request of the participating agency, the Vendor will provide a total and 
complete solution to renovate and/or repair existing athletic or multi-purpose floors. 

2. Quality Assurance Maintenance, Renovation and Repair 
a. Inspect existing floor area including the substrate, determine current conditions and 

determine the scope of work to bring the flooring system up to industry standards 
and in compliance with all codes. Inspect for unusual flooring conditions or defects 
and report them to the participating agency. 

b. The inspection report shall include all unsatisfactory conditions, along with the 
industry and manufacturer’s standards, which were utilized to establish the 
conditions. 

3. Renovation, Maintenance and Repair Work 
a. All work must be in accordance with manufacturer’s specifications and must comply 

with governmental and industry standards. 
b. Site and work conditions must meet or exceed the manufacturer’s recommendations 

and industry standards. 
4. Delivery, Storage & Handling 

a. Deliver materials to site in manufacturer's original, unopened containers and 
packaging, with labels clearly identifying product name and manufacturer. 
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b. Material shall not be delivered until all related work is in place and finished and/or 
proper storage facilities and conditions can be provided and guaranteed stable 
according to material manufacturer’s specifications. 

c. Store the material in a secure, clean and dry location. 
d. Store materials to be installed indoors at the ambient temperature of the installation 

location for a minimum of 48 hours before installation. 
e. Protect materials during handling and installation to prevent damage. 
f. Store and dispose of solvent-based materials, and materials used with solvent-based 

materials, in accordance with requirements of local authorities having jurisdiction. 
 
Synthetic Flooring – Quality Assurance 

1. Inspect existing floor area including the concrete slab and sub-flooring to determine current 
conditions and to determine the scope of work to bring the flooring system up to industry 
standards and in compliance with all codes and note any discrepancies and deficiency to the 
participating agency. 

2. The inspection report shall include all unsatisfactory conditions, along with the industry and 
manufacturer’s standards, which were utilized to establish the conditions or deficiencies. 

3. All products offered to refinish, repair and maintenance existing flooring systems must meet 
and/or exceed the original manufacturer’s standards and specifications. 

4. All services provided must be in accordance with industry standards and best practices 
relating to the type and level of flooring system being refinished, repaired and maintained. 

5. Based on the type of flooring system being serviced the applicable standards and 
specifications enumerated within lot one and two shall apply. 

 
Synthetic Flooring – Taping & Painting Game Lines 

1. Based on the level of athletic competition that the participating agency participates in, will 
dictate the court and game lines diagrams to be utilized. The Vendor must provide, to the 
facility owner, a line diagram and receive the owner’s written approval prior to painting or 
taping the floor. 

2. All court and game lines must comply with the appropriate national or state sports 
association or organization in which governs the athletic competition of the sports held in the 
individual project facility. (NCAA, AAU, NFSHSA, etc.) 

 
Synthetic Flooring – Project Completion 

1. All unused materials and debris are to be removed from premises and disposed of properly. 
2. Upon completion of work, Vendor must present the participating agency with all documents 

necessary to close out the project, but not limited to: 
a. Certificate of occupancy; 
b. Provide three (3) copies of maintenance instructions; 
c. Provide the participating agency with additional amounts of flooring, representing 

2% of the total surface of each types and colors ordered; 
d. Maintenance materials must be from the same dye lot; 
e. Two (2) copies of “as built” project drawings; 
f. One (1) copy of materials and equipment installed; 
g. Executed warranties on installed products and equipment; and 
h. SDS sheets for any supplied materials. 

 
Synthetic Flooring – Warranty 

1. The synthetic athletic surfacing shall be covered by the manufacturer against product defects 
for ten (10) years from the date of acceptance by the participating agency. The manufacturer 
must provide this warranty upon completion of the installation at acceptance by the 
participating agency. 
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2. The installation of the synthetic athletic surfacing shall be covered against poor workmanship 
and faulty installation by a two (2) year written, limited warranty provided by the Vendor to 
start at acceptance by the participating agency. 

 
Maintenance Plans:   

1. The Vendor may offer pricing for maintenance for all equipment listed under the solicitation 
and include it in pricing proposals to participating agencies if requested.   

2. The Vendor providing maintenance and repair options must provide and clearly state, pricing 
and terms of the various plans in their submission. 

 
Advertising and Marketing:   

1. Vendor must provide sales and marketing representation that is able to educate, introduce 
and demonstrate products and/or services to CPC’s participating agencies.   

2. The Vendor will be able to assist in developing marketing materials that support the contract.   
3. The Vendor will provide a comprehensive training and support program on the operation 

and use of the contract agreement to all applicable personnel.  Services offered must be 
appropriate and adequate to ensure a successful contract agreement.   

4. All promotional marketing materials must have the prior approval of CPC before distribution 
and must include the CPC logo and pertinent contract information. 
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Appendix A: Sales Report Template 

 

CPC operates on a fiscal year (July through June).  The Vendor will receive a sales report template similar to 

that shown below.  Fiscal quarters are outlined as: 

 
July – September 
October – December 
January – March 
April – June 
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Appendix B: New Vendor Implementation Checklist – Sample  
 

The following implementation checklist will commence once the Master Contract Agreement has been executed.  

Implementation and contract start up is included as part of the evaluations that CPC conducts in regards to renewing a 

contract for an additional contract term. 

 
Task Description Target Completion  Completed By 

1. CPC Vendor Orientation 

Discuss expectations 

Establish contacts, people and roles 

Discuss reporting process and requirements 

Discuss sales and ordering process 

Outline kick off plan; marketing needs 

Establish Webinar training date 

One Week CPC & Vendor 

2. Vendor/Supplier Login Established – Express 

(if applicable) 

Complete supplier initiation form 

Complete supplier product template 

Create user account and user ID – communicate to 

supplier 

One Week Vendor 

3. Sales Training and Roll Out 

CP Personnel Briefing; possible webinar training 

Marketing information sent to CPC 

Two Weeks 

 

CPC to Coordinate 

Vendor 

4. Web Development/Express Store (if 

applicable) 

Initiate IT contact 

Web store construction 

Web store final edit 

Product loaded into web store in Express 

Test Store Functionality 

Announce Store Availability 

 

Two Weeks 

Three Weeks 

Four Weeks 

Four Weeks 

Five Weeks 

Five Weeks 

Vendor 

5. Marketing 

General announcement 

Vendor profile page 

Email signature logo 

Email communication announcement 

*All materials will be approved by Vendor prior to 

disbursement 

Three Weeks CPC 

6. Marketing – Vendor 

General announcement 

Sales/Account team training; contract highlights 

including pricing schedule 

 

*All materials will be approved by CPC prior to 

disbursement 

Four Weeks Vendor 

7. Management Strategies 

Review kickoff and roll out plan 

Discuss and establish target communication 

strategy 

Eight Weeks CPC & Vendor 

8. Semi-Annual Evaluation and/or Annual 

Evaluation 

6 months or 11 months CPC 
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General Terms & Conditions 
Note, the Cooperative Purchasing Connection (CPC) may, from time to time, make amendments to the General Terms 
and Conditions when CPC determines that such amendments are in the best interest of its participants.  Copies of the 
Terms and Conditions shall be provided to any individual or vendor.  When responding to a solicitation, Vendors 
must certify that they have read the General Terms and Conditions and understand that they apply to all purchases 
of the resulting contract. 
 
Assignment:  Any contract awarded under the conditions of this solicitation shall be for the use of organizations 

eligible for participation in the CPC consortium. In addition, any eligible agency may participate (piggyback) with 

this contract at its discretion, with the consent of the awarded Vendor(s).  Vendor(s) must seek approval from CPC 

prior to utilizing the contract with another eligible agency.  CPC has partnerships with consortiums across the United 

States.  CPC will work with the Vendor(s) to make such connections should the Vendor want to piggyback the 

contract as a vehicle for additional sales.  All requirements of this solicitation will apply to all participating eligible 

agencies.  Agencies participating in this contract shall be responsible for obtaining approval from their approving 

body of authority when necessary and shall hold CPC harmless from any disputes, disagreements, or actions which 

may arise as a result of using this contract. 

 

Amendments:  This solicitation and resulting contract shall not be deemed or construed to be modified, amended, 

rescinded, canceled or waived, in whole or in part, other than by written amendment signed by the Parties hereto. 

 

Audit:  In accordance with applicable law, the Vendor will agree that members of CPC’s purchasing team may audit 

their records to establish that total compliance of the agreement is met.  CPC will ask participating agencies for 

invoices showing purchases from the Vendor.  The Vendor will agree to provide verifiable documentation of all 

purchases made by said agencies and will make every reasonable effort to fairly and equitably resolve discrepancies 

to the satisfaction of both CPC and the Vendor.  CPC will require refunding of the agencies involved if any difference 

in price is found and will also require payment of any administrative fees due as a result of sales that were not listed 

on the sales report(s).  CPC will give at least five (5) calendar days’ notice of an audit.  The audit will be conducted at 

a reasonable place and time. 

 

Awarded Vendor(s):   The company or companies chosen by CPC to provide goods and/or services to CPC 

participating agencies through the solicitation process.   

 

Awards: Awards will be made with reasonable promptness and by written notice to the successful Vendor; 

solicitation responses are considered to be irrevocable for a period of one hundred twenty (120) days following the 

solicitation opening unless expressly provided for to the contrary in the solicitation, and may not be withdrawn 

during this period without the express permission of CPC. 

1. Awards shall be made to the Vendor whose offer(s) constitutes the lowest responsive price offer (or lowest 

responsive price offer on an evaluated basis) for the item(s) in question or for the solicitation as a whole, at 

the option of CPC. CPC reserves the right to determine those offers which are responsive to the solicitation, 

or which otherwise serve its best interests. 

2. CPC reserves the right, before making award, to initiate investigations as to whether or not the materials, 

equipment, supplies, qualifications or facilities offered by the Vendor meet the requirements set forth in the 

proposal and specification, and are ample and sufficient to ensure the proper performance of the contract in 

the event of award. If upon such examination it is found that the conditions of the proposal are not complied 

with or that articles or equipment proposed to be furnished do not meet the requirements called for, or that 

the qualifications or facilities are not satisfactory, CPC may reject such offer. It is distinctly understood, 

however, that nothing in the foregoing shall mean or imply that it is obligatory upon CPC to make any 
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examinations before awarding a contract; and it is further understood that if such examination is made, it in 

no way relieves the Vendor from fulfilling all requirements and conditions of the contract. 

3. Qualified or conditional offers which impose limitations of the Vendor’s liability or modify the requirements 

of the solicitation, offers for alternate specifications, or which are made subject to different terms and 

conditions than those specified by CPC may, at the option of the CPC, be: 

a. Rejected as being non-responsive, or 

b. Set aside in favor of the CPC’s terms and conditions (with the consent of the respondent), or 

c. Accepted, where CPC determines that such acceptance best serves the interests of participating 

agencies and CPC. 

Acceptance or rejection of alternate or counter-offers by CPC shall not constitute a precedent that shall be 

considered to be binding on successive solicitations or procurements. 

4. CPC reserves the right to determine the responsibility of any Vendor for a particular procurement. 

5. CPC reserves the right to reject any and all responses in whole or in part, to waive technical defects, 

irregularities, and omissions, and to give consideration to past performance of the offeror wherein its 

judgment the best interests of participating agencies will be served by so doing. 

6. CPC reserves the right to make awards by items, group of items or on the total low response for all the items 

specified as indicated in the detailed specification unless the Vendor specifically indicates otherwise in their 

response. 

7. Preference may be given to responses on products raised or manufactured in the state, other things being 

equal. 
 

Byrd Anti-Lobbying Amendment:  If a project, as a result of this solicitation, is in excess of $100,000, the Vendor 

certifies that it will not, and has not, used federal appropriated funds to pay any person or organization for 

influencing or attempting to influence an officer or employee of an agency, a member of Congress, officer or employee 

of Congress, or an employee of a member of Congress in connection with obtaining any federal contract, grant or any 

other award covered by 31 U.S.C. 1352.  The Vendor will also disclose any lobbying with non-federal funds that takes 

place in connection with obtaining any Federal award.  The Vendor will ensure compliance herewith by Seller’s 

subcontractors. 

 

Christian Doctrine:  Any federal, state and local governing authority’s/jurisdiction’s statutes, codes, rules and 

regulations referenced and/or govern the products, services and activities relating to and are part of this solicitation, 

whether or not physically noted or included, shall be complied with and adhered to as required. It is the sole 

responsibility of the Vendor to perform and complete any necessary research and investigation required to make 

themselves aware of and comply with this item. 

 

Collusion:  For the goods, services or public work specified under this solicitation, Vendor confirms that the offeror 

has not directly or indirectly entered into any agreement, participated in any collusion, or otherwise taken any action 

in restraint of free, competitive solicitation in connection with the above proposal, and that all statements contained 

within the offer are true and correct.  Collusion between Vendors is a cause for rejection of those respondents 

involved. 

 

Confidential Information:  CPC is a public entity; the information contained in the proposals shall be considered 

public information under the Minnesota Government Data Practices Act, Minnesota Statutes Chapter 13 et. seq.  No 

part of a proposal shall be treated as confidential unless so designated, by the Vendor submitting the proposal, as 

trade secret information having met the criteria under Minnesota Statutes § 13.37 Subd. 1(b) and other applicable 

laws.  Any data claimed by the vendor submitting the proposal to be trade secret data must be clearly marked 

"proprietary and confidential."  Should a challenge occur to said Vendor’s designation of data as "proprietary and 

confidential," the vendor shall indemnify and hold CPC harmless for any attorney's fees, costs, penalties, or losses 

associated with such designation.  CPC makes no representations to any vendor regarding their designation of data 

as “proprietary and confidential.” CPC designates the sales reports and administrative fee data, references in this 
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solicitation, as confidential.  Therefore, under no circumstances, release this data to any entity other than CPC.  CPC, 

however, is a government entity, is required to, upon request of any individual organization; make this information 

available to the person(s) making the request to contact the CPC department. 

 

Construction Related Products and Services (construction-related solicitations only):  CPC will consider and 

determine if the qualified responses resulting from the solicitation are able to meet the necessary requirements for 

construction-related products and services and to enter and execute a contract in the state of Minnesota.  The Vendor 

will be required to work with CPC’s participating agencies and will require that an architect’s signature or 

certification is noted on the specifications as required by Minnesota Statute §326.12 subd. 3.  With certain 

exceptions, Minnesota Rules part 1800.5200, subpart 1, requires a licensed architect or engineer to prepare and 

certify specifications for building alterations or renovations.  Once CPC and the Vendor are able to confirm that 

business is able to be conducted in Minnesota, CPC will make a final decision to complete the contract execution 

process. 

 

In North Dakota, CPC will consider and determine if the qualified responses resulting from the solicitation are able 

to meet the necessary requirements for construction-related products and services, according to Chapter 48-01.2 of 

the North Dakota Century Code, and to enter and execute a contract in the state of North Dakota.   Once CPC and the 

Vendor are able to confirm that business is able to be conducted in North Dakota, CPC will make a final decision to 

complete the contract execution process. 

 
For all quotes provided to participating agencies, for construction-related projects, products, and services, the 

Vendor must also send a duplicate quote to CPC.  The quote provided to CPC must include the contact information of 

the participating agency. 

 

Costs of Preparation: All costs associated with the preparation, development, or submission of a response or other 

offers will be borne by the Vendor. CPC will not reimburse any Vendor for such costs. 

 

Debarment and Suspension:  If within the past five (5) years, any Vendors that have been disbarred, suspended or 

otherwise lawfully precluded from participating in any public procurement activity with a federal, state, or local 

government, the Vendor must include a letter with its response setting forth the name and address of the public 

procurement unit, the effective date of the debarment or suspension, the duration of the debarment or suspension, 

and the relevant circumstances relating to the debarment or suspension.  Any failure to supply such a letter or to not 

disclose in the letter all the pertinent information may result in the cancellation of any resulting contract.   

 

Default Contract: The resulting contract shall be the default contract.  All participating agencies’ purchases will 

receive the pricing described in this contract and CPC will receive credit for those purchases made by participating 

agencies.  

 

Defects:  All products must be 100% guaranteed.  Any product which is received damaged, found to be defective, or 

does not perform to the end-users’ expectations must be replaced at the vendor's expense including all 

shipping/delivery charges.  If a participating agency receives product(s) that appear to be damaged, they reserve the 

right to refuse delivery.  Participating agencies will not be charged for items that are refused. 

 

Delivery:  Delivery must be made as ordered and in accordance with the solicitation. If delivery qualifications do 

not appear on the Vendor's proposal, it will be interpreted to mean that goods are in stock and that shipment will be 

made within five (5) calendar days. The decision of CPC, as to reasonable compliance with the delivery terms, shall 

be final. Burden of proof of delay in receipt of order shall rest with the Vendor. No delivery charges shall be added 

to invoices except when authorized on the Purchase Order. All prices submitted are to be F.O.B. Destination, Freight 

Pre-Paid, and Allowed.  Unless clearly stated otherwise by the respondent, prices submitted shall include all charges 

for transportation, packaging, etc., necessary to complete delivery on an F.O.B. Destination basis. 

https://www.revisor.mn.gov/statutes/?id=326.12&year=2015
https://www.revisor.mn.gov/rules/?id=1800.5200
http://www.legis.nd.gov/cencode/t48c01-2.pdf
http://www.legis.nd.gov/cencode/t48c01-2.pdf
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Express Online Marketplace:  CPC provides participating agencies with an online purchasing platform called 

Express.  Through Express, agencies are able to search for and purchase items.  Essentially, Express is a one-stop-

shop for many of CPC’s commodity-based contracts.     A Vendor does not have to have an e-commerce site to be 

included in Express.  Express offers integration into two (2) of the main K-12 school financial systems in Minnesota.  

CPC expects growth in the number of agencies utilizing the marketplace and the volume of sales to grow significantly. 

CPC will work with the Vendor to determine if the contract agreement is suitable for the online platform.  If deemed 

suitable, CPC will require integration into Express in a timely manner as outlined in the solicitation.   

 

Entire Agreement: The Master Contract Agreement, shall constitute the entire and exclusive agreement between 

CPC and any vendor receiving an award.  In the event of any conflict between the bidder's standard terms of sale, 

these conditions or more specific provisions contained in the solicitation shall govern. 

1. Each proposal will be received with the understanding that the acceptance, in writing, by contract or 

purchase order by the participating agency of the offer to do work or to furnish any or all the materials, 

equipment, supplies or services described therein shall constitute a contract between the Vendor and the 

participating agency. This shall bind the Vendor to furnish and deliver at the prices and in accordance with 

the conditions of said accepted proposal and detailed specifications and the participating agency to pay for 

at the agreed prices, all materials, equipment, supplies or services specified and delivered. A contract shall 

be deemed executory only to the extent of funds available for payment of the amounts shown on purchase 

orders issued by the participating agency to the Vendor. 
2. No alterations or variations of the terms of the contract shall be valid or binding unless submitted in writing 

and accepted by CPC. All orders and changes thereof must originate from the participating agencies: no oral 

agreement or arrangement made by a contractor with an agency or employee will be considered to be 

binding on CPC and may be disregarded. 

3. Contracts will remain in force for the contract period specified or until all articles or services ordered before 

date of termination shall have been satisfactorily delivered or rendered and accepted and thereafter until all 

terms and conditions have been met, unless 

a. Terminated prior to expiration date by satisfactory delivery against orders of entire quantities, or  

b. Extended upon written authorization of CPC and accepted by the Vendor, to permit ordering of the 

unordered balances or additional quantities at the contract price and in accordance with the contract 

terms, or  

c. Canceled by CPC in accordance with other provisions stated herein. 

4. It is mutually understood and agreed that the vendor shall not assign, transfer, convey, sublet or otherwise 

dispose of this contract or his right, title or interest therein, or his power to execute such contract, to any 

other person, company or corporation, without the previous consent, in writing, of CPC. 

5. If subsequent to the submission of an offer or issuance of a purchase order or execution of a contract, the 

Vendor shall merge with or be acquired by another entity, the contract may be terminated, except as a 

corporate resolution prepared by the Vendor and the new entity ratifying acceptance of the original bid or 

contract terms, condition, and pricing is submitted to CPC, and expressly accepted. 

 

Federal Requirements:  The Vendor agrees, when working on any federally-assisted project with more than 

$2,000.00 in labor costs for the construction, alteration, and/or repair, including painting and decorating, or a public 

building or public work, to comply with the Contract Work Hours and Safety Standards Act (40 USC) 3701 et seq.) 

and all applicable sections of the act and the Department of Labor’s supplemental regulations (29 CFR Parts 5 and 

1926), the Civil Rights Act of 1964 as amended, the Davis-Bacon Act (40 USC 3141), the Copeland “Anti-Kickback” 

Act (40 USC 3145 and USC 874) as supplemented in the Department of Labor regulation (29 CFR Part 3), and the 

Equal Opportunity Employment requirements of Executive Order 11246 as amended by Executive Order 11375 

(Labor Regulations (41 CFR Part 60)).   
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In such projects, the Vendor agrees to post wage rates at the worksite and submit a copy of their payroll to the 

participating agency for their files.  In addition, to comply with the Copeland Act, the Vendor must submit weekly 

payroll records to the participating agency.  The Vendor must keep records for three (3) years and allow the federal 

grantor agency access to these records, upon demand.  All federally assisted contracts to participating agencies that 

exceed $10,000 may be terminated by the federal grantee for noncompliance by the Vendor.  In projects that are not 

federally funded, the Vendor must agree to meet any federal, state, or local requirements as necessary.  In addition, 

if compliance with the federal regulations increases the contract costs beyond the agreed-on costs in this solicitation, 

the additional costs may only apply to the portion of the work paid by the federal grantee.  On all other projects, the 

prices must agree with this solicitation.  The Vendor shall comply with all applicable standards, orders, or 

requirements issued under Section 306 of the Clean Air Act (42 U.S.C.) 187 [h], and the Federal Water Pollution 

Control Act as amended (33 U.S.C. 1251 et seq.), and Executive Order 11738 and Environmental Protection Agency 

(EPA) regulations (40 CFR Part 15), which prohibit the use under non-exempt federal contracts, grants, or loans of 

facilities included in the EPA list of violated facilities. 

 

Federal Uniform Guidance: By entering into a contract, the Vendor agrees to comply with all applicable provisions 

of Title 2, Subtitle A, Chapter II, Part 200 – Uniform Administrative Requirements, Cost Principles, and Audit 

Requirements for Federal Awards contained in Title 2 C.F.R. § 200 et. seq. 

 

Fiscal Year: a fiscal year is defined as July 1 through June 30 of the following calendar year.  The fiscal quarters end 

on September 30, December 31, March 31, and June 30. 
 

Force Majeure:  Except for payments of sums due, neither party shall be liable to the other, nor deemed in default 

under this contract, if and to the extent that such party’s performance of this contract is prevented by reason of force 

majeure.  The term “force majeure” means an occurrence that is beyond the control of either party affected and 

occurs without fault or negligence, including, but not limited to, the following: acts of nature; acts of the public 

enemy; war; riots; strikes; mobilization; labor disputes; civil disorders; fire; flood; earthquakes; famine; volcanic 

eruptions; meteor strikes; lockouts; injunctions-interventions-acts or failures; or refusals to act by government 

authority; and other similar occurrences beyond the control of the party declaring force majeure which such party 

is unable to prevent by exercising reasonable diligence.  The force majeure shall be deemed to commence when the 

party declaring force majeure notifies the other party of the existence of the force majeure and shall be deemed to 

continue as long as the results or effects of the force majeure prevent the party from resuming performance in 

accordance with this agreement.  Force majeure shall not include late deliveries of software or materials caused by 

congestion at a manufacturer’s plant or elsewhere, an oversold condition of the market, inefficiencies and poor 

management practices, or similar occurrences.  If either party is delayed at any time by force majeure, then the 

delayed party shall notify the other party in writing of such delay within 48 hours. 

 

Governing Law:  This resulting contract award shall be interpreted and construed in accordance with and governed 

by the laws of the State of Minnesota. 

 

Governing Venue:  The resulting contract award shall be deemed to have been made and performed in Otter Tail 

County, Minnesota.  For the purpose of venue, all legal arbitration or causes for action arising out of the resulting 

agreement shall be brought to the courts of Otter Tail County, Minnesota. 

 

Hold Harmless: All parties agree to hold the other harmless from any and all claims and demands of participating 

agencies which may result from the negligence of the other in connection with their duties and responsibilities under 

this agreement unless such action is a result of intentional wrongdoing of the other party. 

 

Insurance:  The Vendor shall purchase, maintain and provide certification from insurer(s) for minimal coverage 

during the life of an awarded contract, to include, but not limited to, comprehensive public and/or commercial 

liability, errors and omissions, workman’s compensation, unemployment, and other insurance coverage required by 
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and applicable to each of CPC’s individual state’s statutes and federal laws which proposed products and services 

will be offered and provided. The Vendor shall provide a Certificate of Insurance (COI) from the issuing company or 

their authorized agent, identifying the coverage required below and identifying CPC as a “Certificate Holder”. Any 

required insurance that is canceled before the expiration date of the contract agreement, the issuing company will 

send immediate notice to CPC. Respondents shall provide a statement of insurance from the issuing company or their 

authorized agent with their proposal. The Vendor shall meet the following requirements:  

1. Commercial General Liability: $1,000,000 each occurrence, $500,000 annual aggregate  

2. Automobile Liability: $1,000,000 each occurrence  

3. Workers Compensation: $100,000  

CPC reserves the right to consider and accept alternate forms and plans of insurance or to require additional or more 

extensive coverage for any individual requirement.  The Vendor shall provide the COI prior to the start of the contract 

term as a condition of award.  Failure to comply with this provision will result in termination of the award. 

 

Leasing and Rental Agreements:  The Vendor may allow participating agencies to enter into a rental, lease, or 

lease-purchase agreements, providing such agreements are in compliance with Minnesota Statutes and guidelines.  

CPC must receive a report annually, summarizing the executed lease purchases along with a summary of the 

participating agencies’ purchases.  CPC will not collect lease payments or be involved in the terms and conditions of 

the lease.  All lease arrangements are between the Vendor and the participating agency.  The Vendor agrees that 

leases will be in compliance with the Uniform Commercial Code.  The applicable administrative fee must be included 

in the lease cost based on the total value of the goods and applicable services purchased.  This fee is referred to under 
the Technical Specifications. The Vendor should attempt to work with CPC’s current leasing vendor.  Note, the 

current leasing vendor may require a minimum purchase amount to begin the leasing process.  Should the Vendor 

be required to utilize their own financial leasing company, this should be noted/requested as an exception. 

 

Marketing and Promotion:  Upon award and completion of the vendor orientation, CPC will promote the contract 

opportunity via its websites.  CPC will also announce the new partnership in its newsletters and will publish the 

contract and marketing information through hard copy marketing items (i.e. flyers, postcard) and electronic email.  

Contracts will also be promoted at applicable trade shows, conferences, and meetings on a regular basis.   

 

CPC may assist in the development of these materials if requested by the Vendor, but in all cases shall have the 

authority to review and approve any marketing materials.  If a website is used, the link will be made available from 

the CPC and NDESC websites.  Any web page or link, or other marketing tools shall be dedicated to CPC information 

only.    

 

Minority and Women-Owned Business:  CPC’s intent is to undertake every effort to increase the opportunity for 

utilization of minority and women-owned businesses in all aspects of procurement.  In connection with the 

performance of this solicitation, the Vendor agrees to use their best effort to carry out this intent and ensure that 

minority and women-owned enterprises shall have the maximum practicable opportunity to compete for 

subcontract work under this solicitation consistent with the efficient performance of this solicitation.  It is the desire 

of CPC to promote wherever possible equitable opportunities for minority and women-owned businesses to 

participate in the services associated with this solicitation. 

 

New Agency Notification:  CPC will email the current participating agency list to the Vendor each quarter.  Those 

agencies not renewing their participation must not receive CPC agency pricing/discounts. 

 

Non-Discrimination:  Any resulting contract for or on behalf of participating agencies, said Vendor agrees to: 

1. That, in the hiring of common or skilled labor for the performance of any work under any contract, or any 

subcontract, no contractor, material supplier, or vendor, shall, by reason of race, creed, or color, discriminate 

against the person or persons who are citizens of the United States or resident aliens who are qualified and 

available to perform the work to which the employment relates; 
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2. That no contractor, material supplier, or vendor, shall, in any manner, discriminate against, or intimidate, or 

prevent the employment of any person or persons identified in clause (1) of this section, or on being hired, 

prevent, or conspire to prevent, the person or persons from the performance of work under any contract on 

account of race, creed, or color; 

3. That a violation of this section is a misdemeanor; and 

4. That this contract may be canceled or terminated by the state, county, city, town, school board, or any other 

person authorized to grant the contracts for employment, and all money due, or to become due under the 

contract, may be forfeited for a second or any subsequent violation of the terms or conditions of this contract. 

 

Notices:  Notices permitted or required to be given hereunder shall be deemed sufficient if given by registered or 

certified mail, postage prepaid, return receipt requested, addressed to the following addresses of the parties, or at 

such other addresses as the respective parties may designate by like notice from time to time.  Notices so given shall 

be effective upon (a) receipt by the party to which notice is given, or (b) on the seventh (7th) day following the date 

such notice was posted, whichever occurs first. 

 

Ordering:  All orders will be executed by participating agencies, directly, with the Vendor.  The Vendor will provide 

products and/or service(s) directly to the specified agency and invoice that agency directly.  The Vendor may offer 

a variety of options for agencies to place orders.  The Vendor will make all deliveries and installation of products and 

services.  CPC will not warehouse items or provide services. 

 
Patent Indemnification:  The Vendor agrees to hold harmless CPC, its successors, assigns, customers and the users 

of its products from any liability of any nature or kind for use of any copyrighted or copyrighted composition, secret 

process, patented or unpatented invention, articles or appliances furnished or used in the performance of the 

contract agreement, for which the contractor is not the patentee, assignee or licensee.  

 

Participating Agency:  A participating agency shall be defined in accordance with the Minnesota Statutes M.S. 

§471.59, and M.S. §123A.21, Sub. 11, North Dakota Century Code Chapter 54-40.3, and South Dakota Statutes §5-

18A-37.  An eligible agency includes any school, higher education, city, county, other governmental agency, nonprofit 

organization, or other entity contracted to conduct business on behalf of a participating agency provided that they 

are required to follow state and local procurement regulations.  

 

Party:  The name given to either organization who enters into a contractual agreement. 

 

Payment:  The participating agency using the contract agreement will make payments directly to the Vendor.  

Payment terms will be defined by the Vendor in their response.  Vendors are encouraged to offer payment terms 

through procurement card (P Card) services, if applicable.  Payments shall be made after satisfactory performance, 

in accordance with all provisions thereof, and upon receipt of a properly completed invoice.   

1. Where a question of quality is involved, payment in whole or part against which to chargeback any 

adjustment required shall be withheld at the direction of the participating agency. In the event a cash 

discount is stipulated, the withholding of payments, as herein described, will not deprive the participating 

agency of taking such a discount.  

2. Payments for used portion of inferior delivery will be made by the participating agency on an adjusted price 

basis. 

 

Payment; Invoices: The Vendor shall submit invoices to the participating agencies clearly stating “Per CPC 

Contract”.  The shipment tracking number or pertinent information for verification shall be made available upon 

request. 

 

Prompt Payment: Participating Agencies will follow M.S. §471.425 regarding prompt payment of local government 

bills.   
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Protests:  All protests pertaining to the specifications of the solicitation must be delivered in writing and received 

by the RFP Facilitator no later than 4:00 p.m. CT on the third (3) business day prior to the opening of proposals.  

Protest shall be filed no later than three (3) business days after the opening of the proposals or if the protest is based 

on subsequent action of CPC, not later than three (3) business days after the aggrieved person knows or should have 

knowledge of the fact giving rise to the protests.  Protests of an award will only be accepted by Vendors who have 

submitted a response to the solicitation.   Respondents may protest only deviations from laws, rules, regulations, or 

procedures.  Protests must specify the grounds for the protest including the specific citation of law, rule, regulation, 

or procedure upon which the protest is based.  The judgment used in the scoring by individual evaluators may not 

be protested.  Protests not filed within the time specified above, or which fail to cite the specific law, rule, regulation, 

or procedure upon which the protest is based shall be dismissed. Should such a protest reach arbitration and result 

in a loss, the Vendor will be borne to all costs, including CPC’s legal fees.  Protests shall include the following:  

1. Name, address and telephone number of protester; 

2. Original signature of the protester or its representative; 

3. Identification of the solicitation by RFP number; 

4. Detailed statement of legal and factual grounds including copies of relevant documents; and the form of relief 

requested; and 

5. Any protest review and action shall be considered final with no further formalities being considered. 

 

Qualified Respondent:  A Vendor that has submitted a proposal meeting the due date and time of the solicitation 
and has submitted all of the requested documents in their entirety in their required format(s). 

 

Recalls:  The Vendor shall notify CPC and their participating agencies immediately of any product recalls.  The 

Vendor will issue a credit or comparable substitute for any delivered, recalled product at the agency’s discretion.  All 

costs associated with voluntary and involuntary product recalls shall be borne by the Vendor. 

 

Relationship of Parties:  No contract agreement resulting from this solicitation shall be considered a contract of 

employment. The relationship between CPC and an awarded Vendor is one of independent contractors each free to 

exercise judgment and discretion with regard to the conduct of their respective businesses. The parties do not intend 

the proposed contract agreement to create or is to be construed as creating a partnership, joint venture, master-

servant, principal-agent, or any other relationship. Except as provided elsewhere in this solicitation, neither party 

may be held liable for acts of omission or commission of the other party and neither party is authorized or has the 

power to obligate the other party by contract, agreement, warranty, representation or otherwise in any manner 

whatsoever except as may be expressly provided herein. 

 

Respondent:   A respondent has notified CPC of a desire to respond to the proposal and/or has submitted a proposal 

in response to this solicitation. 

 

Rights and Obligations Upon Termination:  Termination of the resulting contract award shall not release the party 

from the obligation to make payment of all amounts due and payable.  Regardless of cause, the Vendor must refrain 

from any activity which will create a negative relationship between participating agencies and CPC.  Notification of 

termination to participating agencies shall not be made by the Vendor unless written approval has been received 

from CPC or its designee. Said approval shall include, but not be limited to, the content of the notice, it's structure 

and timing.  This will remain in effect for 60 days post-termination.  When failure is deemed by the other party to be 

the result of willful and wanton negligence, it may result in civil action against the first party.  The Vendor will 

continue to provide warranty and product support as specified in their proposed response to the solicitation or by 

the manufacturer, whichever is greater, on all services purchased by participating agencies during the contract term.  

Upon termination, any website references and/or email accounts, created by either the Vendor or CPC and designed 

to promote the contract agreement resulting from this solicitation shall be terminated within 48 hours of the 

termination. 
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Risk of Loss:  Regardless of F.O.B., the Vendor) agree(s) to bear all risks of loss, injury, or destruction of goods and 

materials ordered herein which occur prior to delivery, and such loss or destruction shall not release the Vendor 

from any obligation hereunder. 

 

Safety Data Sheet (SDS):  Documentation providing workers and emergency personnel with procedures for 

handling or working with a specific substance in a safe manner, and information such as physical data, toxicity, health 

effects, first aid, reactivity, storage, disposal, protective equipment, and spill-handling procedures.  SDS 

documentation must accompany all deliveries when required by federal, state and local laws. 

 

Sales Representation and Marketing:  The Vendor agree(s) to provide identified sales/marketing representatives 

whom CPC can contact for sales and product information.  The Vendor must exhibit the willingness and ability to 

actively market and develop contract specific marketing materials, including, but not limited to: 

1. Printed marketing materials; 

2. Contract announcements and advertisements; and 

3. On the Vendor’s website.  

 

Sales Tax:  Sales and other taxes shall not be included in the prices quoted. The Vendor will charge state and local 

sales and other taxes on items for which a valid tax exemption certification has not been provided. Each participating 

agency is responsible for providing verification of tax-exempt status to the Vendor. When ordering, participating 
agencies must indicate that they are tax-exempt entities. Except as set forth herein, no party shall be responsible for 

taxes imposed on another party as a result of or arising from the transactions contemplated by a Vendor resulting 

from this solicitation. 

 

Severability:  In the event that any of the terms of this solicitation are in conflict with any rule of law or statutory 

provision or otherwise unenforceable under the laws or regulations of any government or subdivision thereof, such 

terms shall be deemed stricken from this agreement, but such invalidity or unenforceability shall not invalidate any 

of the other terms of this agreement, and this agreement shall continue in force, unless the invalidity or 

unenforceability of any such provisions hereof does substantial violence to, or where the invalid or unenforceable 

provisions compromise an integral part of or are otherwise inseparable from, the remainder of the resulting 

agreement. 

 

Substance Use and Conduct: All Vendor partners and subcontractors must adhere to local substance (alcohol, drug, 

smoking, etc.) and conduct (dress code, language, parking, etc.) policies while on a participating agencies’ premises. 

 

Substitutions:  The materials, products or equipment described in these documents establish a standard of type, 

function, and quality to be met by any proposed substitution.  Unless the particular specification prohibits 

substitution, vendors are encouraged to propose materials, products or equipment of comparable type, function, and 

quality.    Proposals for substitute items shall be stated in the appropriate blank on the proposal form, or if the form 

does not contain blanks for substitution, on the Vendor’s letterhead attached to the pricing form.  Vendors shall 

attach to the form a statement of the manufacturer and brand name of each proposed substitution plus a complete 

description of the item, including descriptive literature, illustrations, performance, and test data and any other 

information necessary for evaluation. The burden of proof is upon the respondent for the merit of the proposed 

substitution. 

 

Termination: In case of failure to deliver goods or provide services in accordance with the contract terms and 

conditions, CPC reserves the right to cancel and terminate any resulting contract, in part or in whole, without penalty, 

whenever CPC determines that such termination is in the best interest of CPC and its participating agencies.  CPC will 

give notice of termination specifying the extent to which performance shall be terminated and the date upon which 

such termination becomes effective, giving thirty (30) calendar days’ written notice to the Vendor.  The participating 
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agency will only be required to pay the Vendor for goods and services delivered prior to the terminating and not 

otherwise returned in accordance with the Vendor’s return policy.  If the participating agency has paid the Vendor 

for goods and services not yet provided as of the date of termination, the Vendor shall immediately refund such 

payment(s).  

 

Termination shall occur immediately upon any one of the following events with the awarded vendor(s):  

1. Voluntary or involuntary bankruptcy or insolvency; 
2. Failure to remedy a material breach to the terms and conditions of this solicitation; 
3. Receipt of written information from any authorized agency finding activities the awarded vendor(s) engaged 

in pursuant to this solicitation to be in violation of the law. 
 

Tri-State Area:  Defined as the three states participating in CPC (Minnesota, North Dakota and South Dakota) and 

their participating agencies. 

 

Value Added Attributes:  Attributes that a vendor can provide that assist in educating or providing additional 

service to CPC’s participating agencies.  This would include but is not limited to products/services, such as 

promotional items, participation in vendor shows, demonstration of products, training seminars, and the ability to 

integrate with CPC’s Express online marketplace (if applicable).   

 
Vendor Orientation (CPC 101):  The Vendor and their participating resellers/sub-contractors will be required to 

participate in an online training session that is designed to educate the Vendor and resellers/sub-contractors on the 

purpose and nature of CPC.  The Vendor will not be marketed to participating agencies until they have completed 

the vendor orientation session. 

 

Waiver: No failure by either party to take any action or assert any right hereunder shall be deemed to be a waiver 
of such right in the event of the continuation or repetition of the circumstances giving rise to such right. 
 
 
Revised 09/2019 
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Vendor Questionnaire 
RFP #20.7 – Hardwood & Synthetic Sports Flooring 
 
 
Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

1. Company Information 
2. Qualifications & Experience   
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Warranty   
6. Equipment/Product/Services, Pricing & Delivery  
7. Industry Specific Information 
8. References 
9. Additional Requirements* 
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Name of Company: 

 

 
Company Address: 

 
 

 
City, State, Zip code: 

 
 

 
Website: 

 
 

 
Phone:  

 
 

 
Provide the following company contacts that will be working with this anticipated contract.  Include name, email and 
phone number(s). 

 Name Email Phone 
General Manager    
Contract Manager    
Sales Manager    
Marketing Manager    
Customer Service Manager    
Account Manager(s)    

 
Who will be responsible for receiving updated membership lists?  Include name, email and phone number(s). 

Name Email Phone 
   

 
Who will be responsible for submitting sales reports and administrative fee payments on a quarterly basis?  Include 
name, email and phone number(s). 

Name Email Phone 
   

 
Who will be responsible for conducting audits as requested by CPC?  Include name, email and phone number(s). 

Name Email Phone 
   

 
Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status. 
 

x Business Type/Classification  x Business Type/Classification 
 8(a)          8(a) Qualified Business   SDB                Small Disadvantaged Business 
 DBE          Disadvantaged Business Enterprise   SDVOB          Service-Disabled Veteran Owned Business 
 HUB          Historically Underutilized Business Zone   SECTION 3   Section 3 Business Concern 
 MBE          Minority Owned Business Enterprise   SSV                 Sole Source Vendor 
 MWBE      Minority Women-Owned Business Enterprise   VBE                Veteran-Owned Business Enterprise 
 SBE           Small Business Enterprise   WBE               Woman-Owned Business Enterprise 
 Other; list name:    

 
  

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.).  

 
2. Provide evidence of what your organization is doing to remain viable in the industry.  

 
3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).    

 
4. Describe the number of agencies your organization, on average, provides hardwood and/or synthetic sports 

flooring for each year in CPC’s tri-state area of  Minnesota, North Dakota and South Dakota?  
 

5. Is your organization able to service all areas within CPC’s tri-state area?  
 
  Yes  No 
 
If NO, explain why your organization is not able to service a particular area and/or state.  

 
6. List the other contracts you have in place that could be accessed by our membership for your products (e.g. 

other consortiums) in the tri-state area?    
 
7. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s 

tri-state area.  
 
8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 

through your company.  
 
9. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 

serving that will be exempt from pricing submitted with this proposal).  
 
 

 
 
 

 
1. Describe how your company markets directly to potential customers.  

 
2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.  

Describe how your organization plans to utilize your marketing staff with this anticipated contract.  
 
3. Describe your organization's ability to participate in conference tradeshows and how you will position the 

contract at those tradeshows.  List all conference tradeshows that your organization has attended in the last 
three (3) years.  

 
4. Describe how your company will position this contract to CPC’s participating agencies if awarded.  

 
5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  

 
 

 
 
 

 
1. Describe how your organization works with agencies to determine payment terms.  

 

Qualifications & Experience (45 points) 

Marketing & Partnership (25 points) 

Financials & Level of Support (30 points) 
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2. Does your company accept payment by procurement card?  If so, is the participating agency assessed a fee for 
purchasing with a procurement card?  

 
3. Describe your proposed order process for this proposal and contract award.  Specify if you will be including a 

dealer network and how they will be involved.  
 

4. Indicate the level of support your company will offer on this contract category.  
  
 Pricing is the same as offered to individual education, government, and nonprofit agencies. 
 Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments. 
 Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
 Other, please describe 
  
If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums:  

 
5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 

ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes  No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services.  

 
6. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes  No 
 
If YES, list what states, the reason for debarment and/or suspension and its effective dates.  

 
 
 
 
 
 

1. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure.  

 
2. Do all warranties cover all products/equipment parts and labor? 
 
  Yes  No 
 
If NO, describe the exceptions to coverage.  

 
3. Do warranties impose usage limit restrictions? 
 
  Yes  No 
 
If YES, describe the restrictions.  

 
4. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs? 
 
  Yes  No 
 
If NO, describe why travel and mileage are not covered.  

 

Warranty (30 points) 
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5. List any additional limitations or circumstances that would not be covered under your warranty?  
 

6. List any geographic areas within CPC’s tri-state area for which your organization cannot provide a certified 
technician to perform warranty repairs.  How will CPC participating agencies in these areas be provided service 
for warranty repair?  

 
 

 
 
 

 
1. Provide a general narrative description of the services you are offering in your proposal.  

 
2. Provide a general narrative description of your pricing model and identify how the model works.  

 
3. List where your company’s distribution hubs are located.  Describe the lead time and fill rate of inventory at 

those locations.  
 

4. Describe the examination, preparation, installation and cleaning process that your company provides as a 
turnkey flooring solution.  

 
5. Describe in detail your proposed exchange and return program(s) and policy(s).  

 
6. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 

contract with CPC.  
 
 

 
 
 

 
1. Describe how many staff will be dedicated to working directly with CPC’s participating agencies and their 

respective roles (i.e. sales, installation, maintenance).  Of those mentioned, include their average tenure, job 
duties and any certifications held.  

 
2. Describe the certifications and/or training your installers possess and adhere to.  

 
3. At times there are issues with installation personnel adhering to the rules and regulations of the agency (i.e. no 

smoking on grounds, keeping grounds free of debris).  Describe what measures are taken to ensure all agencies’ 
rules and regulations are kept.  

 
4. Describe how your company will work with a participating agency to assess and design a flooring concept.  

Describe how you match flooring to the needs and wants of the agency.  Describe the factors that are to be 
considered when working with a participating agency.  

 
5. Describe the process, from an order being placed and delivered to the installation and training.  

 
6. Describe your company’s quality assurance and control process for products and services that will be provided 

under this solicitation.  
 
7. Describe your training programs, including a description of the type of documentation that will be provided.  

Describe how training will be conducted and how various shifts of agency personnel will be accommodated.   
 
 

 
 
     

Equipment/Products/Services, Pricing & Delivery (30 points) 

Industry Specific Information (70 points) 

Exceptions & Deviations (10points) 
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1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP.  

 
2. List any exceptions your company is requesting to the terms set forth in the Technical Specifications.  

Respondents must include the following when requesting exceptions: 
• RFP section number and page number 
• Describe the exception 
• Explanation of why this is an issue 
• Proposed alternative to meet the needs of participating agencies and the cooperative  

 
 
 
 

 
 

Provide three (3) references that have purchased products and/or services that are applicable to the scope of this 
proposal.  A contact name, phone number and email will be required. 
 
Provide a reference for a repair and/or maintenance project 
Reference #1 – Agency Name 

 

Product/Service Purchased 
 

Year of Purchase 
 

Reference Contact 
 

Phone  
 

Email 
 

  
Provide a reference for a project completed between $100,000 and $250,000 
Reference #2 – Agency Name 

 

Product/Service Purchased 
 

Year of Purchase 
 

Reference Contact 
 

Phone  
 

Email 
 

  
Provide a reference for a project completed that was over $300,000 
Reference #3 – Agency Name 

 

Product/Service Purchased 
 

Year of Purchase 
 

Reference Contact 
 

Phone  
 

Email 
 

 
 

 
 
 

 
As required by CPC, submit the following additional items as individual PDFs as outlined below: 

1. Exhibit A – Supplier/Installer Certification Letter – Name of Company 
a. The letter must be from the manufacturer. 

2. Exhibit B – State Licensure (Installation) –Name of Company 
a. Submit for each state in which your company plans to conduct business. 

3. Exhibit C – Sample of Project Completion Documents – Name of Company 
a. Example of a deliverable to a participating agency upon project completion.  See Technical 

Specifications for required documents. 
 
        
 

Additional Requirements  

References 



C.1A - Volume Pricing - Hardwood Flooring -  optional , if responding to hardwood flooring

C.2A - Volume Pricing - Synthetic Flooring -  optional , if responding to synthetic flooring

Form C - Pricing Schedule Intro
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  This spreadsheet contains multiple workbooks/tabs relating to this RFP.  Please follow the directions 
found/listed on each workbook and complete the workbooks as they pertain to your company's offerings.  All pages have been 
formatted to print to one page width, however, you may add additional lines as needed.  Please note, each individual workbook 
will note if it's a required or optional form.  Per the RFP terms and conditions, all workbooks listed as optional are considered a 
value-added attribute.  

This spreadsheet contains the following workbooks/tabs:
C.1 -  Base Pricing - Hardwood Flooring

Enter the applicable state multiplier per state and wage type.

C.3 -  State Multiplier

C.1 - Base Pricing - Hardwood Flooring - required, if responding to hardwood flooring
Enter ALL hardwood flooring products, equipment, services, supplies, and related items that your company offers that 
meet the scope and specifications of this solicitation as outlined in the technical specifications.  

C.2 - Base Pricing - Synthetic Flooring - required, if responding to synthetic flooring

Enter any additional volume discounts that your company is offering based on volume size of a project.

C.1A - Volume Pricing - Hardwood

C.2A - Volume Pricing - Synthetic

Enter any additional volume discounts that your company is offering based on volume size of a project.

Enter ALL synthetic flooring products, equipment, services, supplies, and related items that your company offers that 
meet the scope and specifications of this solicitation as outlined in the technical specifications.  

C.3 - State Multiplier - required

C.2 - Base Pricing - Synthetic Flooring



Responding Company's Name: REQUIRED FORM

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Percent  $                                          -   
Dollar Amount

Percent
Percent

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

Form C.1 - Base Pricing - Hardwood Flooring
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Enter ALL all hardwood flooring products, equipment, 
services, supplies, and related items that your company offers that meet the scope and specifications of this solicitation as outlined in the technical specifications.    Please 
note this is a required form if offering hardwood flooring.   

Performance and payment bond - bonding rate (percent of project)
Bonding capacity - total amonth of capacity available
CPC discounts offered on individual manufacturer's published price
Alternative methods of costing - percent of overhead/markup to cost

Cost Factors

Installation of New or Replacement Maple Flooring Including Subfloor, Labor, Supplies, and Materials for:
Resilient Pre-Engineered Fixed Panel System

Resilient Fixed Plywood Sleeper w/ Continuous Floor System

Double Plywood Floor System

Sleeper Floor System

Sleeper w/ Plywood Floor System

Basket Weave Systems

C.1 - Base Pricing - Hardwood Page 2



Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

Simple Mascot Logo Each  $                                          -   
Complex Mascot Logo Each  $                                          -   
Other Logo Each  $                                          -   
Lettering (painted) Each  $                                          -   
Lettering - 24" tall one color (painted) Each  $                                          -   
Lettering - Adder per 1" over 24" (painted) Each  $                                          -   
Lettering - 24" tall reversed stencil                                      Each  $                                          -   
Lettering - Adder per 1" over 24" Each  $                                          -   
Lettering (wood reveal) Each  $                                          -   
Stenciled Logo - up to 10' diameter Each  $                                          -   
Stenciled Logo - over 10' diameter Each  $                                          -   
Blended Logo -  up to 10' diameter Each  $                                          -   
Blended Logo -  over 10' diameter Each  $                                          -   
Colored Logo -  up to 10' diameter Each  $                                          -   
Colored Logo over 10' diameter Each  $                                          -   
Basketball Court Lines Each  $                                          -   
Badminton Court Lines Each  $                                          -   
Volleyball Court Lines Each  $                                          -   
Painted Borders (2') Each  $                                          -   
Painted Borders (3') Each  $                                          -   
Painted Borders (4') Each  $                                          -   
Painted Border, additional foot Each  $                                          -   
Painted Keys Each  $                                          -   
Painted 3 Point Area Each  $                                          -   

Resilient Pre-Engineered Fixed Panel System Per Sq. Ft.  $                                          -   

Resilient Fixed Plywood Sleeper With Continuous Floor System Per Sq. Ft.  $                                          -   

Double Plywood Floor System Per Sq. Ft.  $                                          -   
Sleeper and Sleeper with Plywood Floor System Per Sq. Ft.  $                                          -   
Sleeper Floor System Per Sq. Ft.  $                                          -   
Basket Weave Systems Per Sq. Ft.  $                                          -   
Basket Weave with Pads  System Per Sq. Ft.  $                                          -   

Vapor Barrier Per Sq. Ft.  $                                          -   
Hardwood Floor and Subfloor Removal Per Sq. Ft.  $                                          -   
Concrete Subfloor  Preparation Per Sq. Ft.  $                                          -   
Non-Concrete Subfloor Preparation Per Sq. Ft.  $                                          -   
Disposal of construction or demolition materials Per Sq. Ft.  $                                          -   

Solvent base product - First grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                                          -   

Solvent base product - Second grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                                          -   

Water base product - First grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                                          -   

Water base product - Second grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                                          -   

Cost to apply additional coat of finish to refinished floor Per Sq. Ft.  $                                          -   

Solvent Base Product - refinish existing hardwood Per Sq. Ft.  $                                          -   
Solvent Base Product - apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                          -   

Water Base Product - refinish existing hardwood  floors Per Sq. Ft.  $                                          -   
Water Base Product - apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                          -   

Simple Mascot Logo Each  $                                          -   
Complex Mascot Logo Each  $                                          -   
Other Logo Each  $                                          -   
Lettering (painted) Each  $                                          -   
Lettering - 24" tall one color (painted) Each  $                                          -   
Lettering - Adder per 1" over 24" (painted) Each  $                                          -   
Lettering - 24" tall reversed stencil                                      Each  $                                          -   
Lettering - Adder per 1" over 24" Each  $                                          -   
Lettering (wood reveal) Each  $                                          -   
Stenciled Logo - up to 10' diameter Each  $                                          -   

Plywood Subfloor Repair or Replacement for:

Floor Prep and Removal Services to Include Labor and Materials

Repair & Renovation of Floorin to Include Hardwood Flooring, Materials, and Labor

Floor Refinishing - Cost Per Coat or Application

Basket Weave w/ Pads System

Taping, Painting & Line Striping

C.1 - Base Pricing - Hardwood Page 3



Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Stenciled Logo - over 10' diameter Each  $                                          -   
Blended Logo -  up to 10' diameter Each  $                                          -   
Blended Logo -  over 10' diameter Each  $                                          -   
Colored Logo -  up to 10' diameter Each  $                                          -   
Colored Logo over 10' diameter Each  $                                          -   
Basketball Court Lines Each  $                                          -   
Badminton Court Lines Each  $                                          -   
Volleyball Court Lines Each  $                                          -   
Painted Borders (2') Each  $                                          -   
Painted Borders (3') Each  $                                          -   
Painted Borders (4') Each  $                                          -   
Painted Border, additional foot Each  $                                          -   
Painted Keys Each  $                                          -   
Painted 3 Point Area Each  $                                          -   

Solvent Base Product - periodic scrub and recoating of 
hardwood gymnasium floors Per Sq. Ft.  $                                          -   

Water Base Product - periodic scrub and recoat of hardwood  
floors Per Sq. Ft.  $                                          -   

Solvent Base Product - Repair, restoration and/or refinishing 
stage floor Per Sq. Ft.  $                                          -   

Solvent Base Product - Sanding and refinishing stage floor Per Sq. Ft.  $                                          -   
Solvent Base Product - To apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                          -   

Solvent Base Product - Chemical stripping and refinishing Per Sq. Ft.  $                                          -   
Water Base Product - Repair, restoration and/or refinishing 
stage floor Per Sq. Ft.  $                                          -   

Water Base Product - Sanding and refinishing stage floor Per Sq. Ft.  $                                          -   
Water Base Product - To apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                          -   

Water Base Product - Chemical stripping and refinishing Per Sq. Ft.  $                                          -   

Wall cove base Linear Ft.  $                                          -   
Outside corners Each  $                                          -   
Aluminum thresholds (5") Linear Ft.  $                                          -   
Aluminum thresholds (6") Linear Ft.  $                                          -   
Aluminum thresholds (7") Linear Ft.  $                                          -   
Aluminum thresholds (8") Linear Ft.  $                                          -   

Solvent Based Stains and Sealers Per Sq. Ft.  $                                          -   
Water Based Stains and Sealers Per Sq. Ft.  $                                          -   
Wall cove base Linear Ft.  $                                          -   
Outside corners Each  $                                          -   
Aluminum thresholds (5") Linear Ft.  $                                          -   
Aluminum thresholds (6") Linear Ft.  $                                          -   
Aluminum thresholds (7") Linear Ft.  $                                          -   
Aluminum thresholds (8") Linear Ft.  $                                          -   

 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   

Labor Only to Apply Owners Supplied Materials

Periodic Cleaning & Recoating

Other Accessories and/or Materials

Repair & Renovation and/or Refinishing of Stage Floor

Materials and Labor to Install the Following:
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Responding Company's Name: OPTIONAL FORM

Type of System
Cost Per Sq. Ft. for 0 to 

2,000 Sq. Ft.
Cost Per Sq. Ft. for 2,000 

to 4,000 Sq. Ft.
Cost Per Sq. Ft. for 4,000 

to 6,000 Sq. Ft.
Cost Per Sq. Ft. for 6,000 

to 8,000 Sq. Ft.
Cost Per Sq. Ft. for  8,000 

to 10,000 Sq. Ft.
Cost Per Sq. Ft. for  

10,000 to 12,000 Sq. Ft.

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

First grade hard Maple - 25/32" x 1 1/2" 
First grade hard Maple - 25/32" x 2 1/4"
Second grade hard Maple - 25/32" x 1 1/2"
Second grade hard Maple - 25/32" x 2 1/4"
Third grade hard Maple - 25/32" x 1 1/2"
Third grade hard Maple - 25/32" x 2 1/4"

Basket Weave w/ Pads System

Basket Weave Systems

Sleeper w/ Plywood Floor System

Sleeper Floor System

Double Plywood Floor System

Resilient Pre-Engineered Fixed Panel Floor System

Resilient Fixed Plywood Sleeper w/ Continuous Floor System

Instructions.  Please complete the form below if your company is offering additional discounts on a purchase of hardwood flooring beyond the pricing offered in Form C.1 - 
Base Pricing.  Please note that the pricing listed on this form is considered the Net Price to Member.  If a multiplier/factor has been listed in Form C.3 - State Multiplier, that 
factor will be applied to the offered volume pricing found on this form.  Please note this is an optional form.

Form C.1A - Volume Pricing - Hardwood Flooring
*Please note this workbook has multiple tabs.

0

C.1A - Volume Pricing - Wood Page 5



Responding Company's Name: REQUIRED FORM

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Percent  $                                             -   
Dollar Amount

Percent
Percent

Full depth polyurethane floors Per Sq. Ft.  $                                             -   
Padded polyurethane floors or sandwhich system Per Sq. Ft.  $                                             -   

Rolled rubber floor system Per Sq. Ft.  $                                             -   
Rubber tile system Per Sq. Ft.  $                                             -   
PVC sheet flooring system Per Sq. Ft.  $                                             -   
Suspended polypropylene tile systems Per Sq. Ft.  $                                             -   

Vapor Barrier Per Sq. Ft.  $                                             -   
Floor and Subfloor Removal Per Sq. Ft.  $                                             -   
Concrete Subfloor Preparation Per Sq. Ft.  $                                             -   
Non-Concrete Subfloor Preparation Per Sq. Ft.  $                                             -   
Disposal of construction or demolition materials Per Sq. Ft.  $                                             -   

Simple Mascot Logo Each  $                                             -   
Complex Mascot Logo Each  $                                             -   
Other Logo Each  $                                             -   
Lettering (painted) Each  $                                             -   
Lettering - 24" tall one color (painted) Each  $                                             -   
Lettering - Adder per 1" over 24" (painted) Each  $                                             -   
Lettering - 24" tall reversed stencil                                      Each  $                                             -   
Lettering - Adder per 1" over 24" Each  $                                             -   
Lettering (wood reveal) Each  $                                             -   
Stenciled Logo - up to 10' diameter Each  $                                             -   
Stenciled Logo - over 10' diameter Each  $                                             -   
Blended Logo -  up to 10' diameter Each  $                                             -   
Blended Logo -  over 10' diameter Each  $                                             -   
Colored Logo -  up to 10' diameter Each  $                                             -   
Colored Logo over 10' diameter Each  $                                             -   
Basketball Court Lines Each  $                                             -   
Badminton Court Lines Each  $                                             -   
Volleyball Court Lines Each  $                                             -   
Painted Borders (2') Each  $                                             -   
Painted Borders (3') Each  $                                             -   
Painted Borders (4') Each  $                                             -   
Painted Border, additional foot Each  $                                             -   
Painted Keys Each  $                                             -   
Painted 3 Point Area Each  $                                             -   

Full depth polyurethane floors Per Sq. Ft.  $                                             -   
Padded polyurethane floors or sandwhich system Per Sq. Ft.  $                                             -   
Rolled rubber floor system Per Sq. Ft.  $                                             -   
Rubber tile system Per Sq. Ft.  $                                             -   
PVC sheet flooring system Per Sq. Ft.  $                                             -   
Suspended polypropylene tile systems Per Sq. Ft.  $                                             -   

Wall cove base Linear Ft.  $                                             -   
Outside corners Each  $                                             -   
Aluminum thresholds (5") Linear Ft.  $                                             -   
Aluminum thresholds (6") Linear Ft.  $                                             -   
Aluminum thresholds (7") Linear Ft.  $                                             -   
Aluminum thresholds (8") Linear Ft.  $                                             -   

Solvent Based Stains and Sealers Per Sq. Ft.  $                                             -   
Water Based Stains and Sealers Per Sq. Ft.  $                                             -   
Wall cove base Linear Ft.  $                                             -   
Outside corners Each  $                                             -   
Aluminum thresholds (5") Linear Ft.  $                                             -   
Aluminum thresholds (6") Linear Ft.  $                                             -   
Aluminum thresholds (7") Linear Ft.  $                                             -   
Aluminum thresholds (8") Linear Ft.  $                                             -   

 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   

Pre-Fabricated Floors

Form C.2 - Base Pricing - Synthetic Flooring
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Enter ALL synthetic flooring products, equipment, services, 
supplies, and related items that your company offers that meet the scope and specifications of this solicitation as outlined in the technical specifications.    Please note this is 
a required form, if responding to synthetic flooring.   

Cost Factors
Performance and payment bond - bonding rate (percent of project)
Bonding capacity - total amonth of capacity available
CPC discounts offered on individual manufacturer's published price
Alternative methods of costing - percent of overhead/markup to cost
Installation of Multi-Purpose Synthetic/Rubber Flooring Systems
Cast-In-Place Floors

Materials and Labor to Install the Following

Labor Only to Apply Owners Supplied Materials

Other Accessories and/or Materials

Repair & Renovation and/or Refinishing to include Labor and Materials

Floor Preparation and Removal Services to include Labor and Materials

Taping, Painting & Line Striping

C.2 - Base Pricing - Synthetic Page 6



Responding Company's Name: OPTIONAL FORM

Type of System
Cost Per Sq. Ft. for 0 to 

2,000 Sq. Ft.
Cost Per Sq. Ft. for 2,000 

to 4,000 Sq. Ft.
Cost Per Sq. Ft. for 4,000 

to 6,000 Sq. Ft.
Cost Per Sq. Ft. for 6,000 

to 8,000 Sq. Ft.
Cost Per Sq. Ft. for  8,000 

to 10,000 Sq. Ft.
Cost Per Sq. Ft. for  

10,000 to 12,000 Sq. Ft.

Full depth polyurethane floors
Padded polyurethane floors or sandwhich
system

Rolled rubber floor systems
Rubber tile systems
PVC sheet flooring systems
Suspended polypropylene tile systems

New Prefabrication Synthetic Flooring System to include Labor and Materials

Form C.2 - Volume Pricing - Synthetic Flooring
*Please note this workbook has multiple tabs.

Instructions.  Please complete the form below if your company is offering additional discounts on a purchase of hardwood flooring beyond the pricing offered in Form C.2 - 
Base Pricing.  Please note that the pricing listed on this form is considered the Net Price to Member.  If a multiplier/factor has been listed in Form C.3 - State Multiplier, that 
factor will be applied to the offered volume pricing found on this form.  Please note this is an optional form.

0

New Cast-In-Place Synthetic Flooring System to include Labor and Materials

C.2A - Volume Pricing - Synth. Page 7



REQUIRED FORM

Minnesota Multiplier North Dakota Multiplier South Dakota Multiplier
0.00% 0.00% 0.00%

Davis Bacon wage project:   

Responding Company's Name:

Project types

Form C.3 - State Multiplier
*Please note this workbook has multiple tabs.

Instructions.  For each of the states listed below, provide your multiplier/factor to be applied to the base product cost  provided to arrive at 
the CPC state price for the product.  For further clarification, please review the Standard Terms and Conditions found in the Technical 
Specifications of this RFP.

Non-prevailing wage project:      
Prevailing wage project:       
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Vendor Forms & Signatures 
RFP #20.7 – Hardwood & Synthetic Sports Flooring 
 
 
Instructions 
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC).  Please 
note, while some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Complete all questions and forms. 
3. Save all pages in the correct order to a single PDF format titled “Vendor Forms & Signatures – Name of 

Company”. 
4. Submit the forms in the required format with all necessary signatures in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one single PDF 
titled “Vendor Forms & Signatures – Name of Company”: 
 

1. Addendum Acknowledgement 
2. Contract Offer & Award 
3. Uniform Guidance “EDGAR” Certification Form 
4. Subcontractor Utilization Form 
5. Solicitation Checklist 
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Instructions:  Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum 
acknowledgement form.  Check the box next to each addendum received and sign below.  If no addenda were issued, 
sign the bottom section to verify.  Failure to acknowledge addenda may result in bid disqualification. 

 
Acknowledgement:  I hereby acknowledge receipt of the following addenda and have made the necessary revisions 
to my proposal, plans and/or specifications, etc. 

 
Addendum Numbers Received (check the box next to each addendum received): 

  
 Addendum No. 1   Addendum No. 5 

 Addendum No. 2   Addendum No. 6 

 Addendum No. 3   Addendum No. 7 

 Addendum No. 4   Addendum No. 8 

 
I understand that failure to confirm receipt of addenda may cause for rejection of this response. 

 
 
 
         
       Authorized Signature 
 
 
         
       Date  
 
 
 
 
 
 
 

Acknowledgement:  I hereby acknowledge that no addenda were issued during this solicitation process.  I 
understand that failure to confirm this acknowledgement may cause for rejection of this response.   

 
 
 
         
       Authorized Signature 
 
 
         
       Date  
 
 
 
 

  

Addendum Acknowledgement 
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Instructions: Part I of this form is to be completed by the Vendor and signed by its authorized representative.  Part 
II will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.   
 
Part I: Vendor 
In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General 
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding 
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional 
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written 
exceptions in the offer.  Signature also certifies understanding and compliance of this proposal. The undersigned 
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of 
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration 
in making the award.  This contract offer and award binds said Vendor to all terms and conditions stated in the 
proposal. 
 

 
Business Name 

  
Date 

 

 
Address 

  
City, State, Zip 

 

 
Contact Person  

  
Title 

 

 
Authorized Signature 

  
Title 

 

 
Email 

  
Phone 

 

 
Part II: CPC 
Your response for the identified proposal is hereby accepted.  As a Vendor, you are now bound to offer and provide 
the products and services identified within this solicitation, your response, including all terms, conditions, 
specifications, exceptions and amendments.  As a Vendor, you are hereby not to commence any billable work or 
provide any products or services under this contact until an executed purchase order is received from a CPC 
participating agency.  The initial term of this contract shall be for up to twenty-four (24) months and will commence 
on the date indicated below and continue, unless terminated, canceled or extended.  By mutual written agreement 
as warranted, the contract may be extended for one (1) additional 24-month period. 
 

 
Awarding Agency 

 
 

 
Authorized 
Representative 

 
 

 
Name Printed or Typed 

 

 
Awarded this 

 
 

 
day of 

 
 

 
Contract Number 

 
 

 
Contract to Commence  

 
 

 

  

Contract Offer & Award 
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Instructions:  When a purchasing agency seeks to procure goods and services using funds under a federal grant or 
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law.  This 
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost 
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new 
“EDGAR”.  All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s 
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases 
using federal grant funds.   
 
For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having 
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgement at the end 
of this form.  If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the 
Vendor is unable to comply.   A “No” response to any of the items below may influence the ability of a purchasing 
agency to purchase from the Vendor using federal funds.   
 
1. Violation of Contract Terms and Conditions 
Provisions regarding Vendor default are included in CPC’s terms and conditions.  Any contract award will be 
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order, 
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which 
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and 
conditions.  The remedies under the contract are in addition to any other remedies that may be available under 
law or in equity. 

 
2. Termination for Cause of Convenience 
For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the 
following term and condition shall apply: 
 
The participating agency may terminate or cancel any purchase order under this contract at any time, with or 
without cause, by providing seven (7) business days in advance written notice to the Vendor.  If this agreement is 
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor 
for goods and services delivered to the participating agency prior to the termination and not otherwise returned 
in accordance with the Vendor’s return policy.  If the participating agency has paid the Vendor for goods and 
services provided as the date or termination, Vendor shall immediately refund such payment(s). 
 
If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including 
the manner by which it will be effected and the basis for settlement, is in the participating agency’s purchase order, 
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall 
control.  

 
3. Equal Employment Opportunity 
Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the 
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal 
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal 
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive 
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing 
regulations at 41 CFR Part 60,  “Office of Federal Contract Compliance Programs, Equal Employment Opportunity, 
Department of Labor.” 
 
The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference.  Vendor 
agrees that such provision applies to any participating agency purchase or contract that meets the definition of 

Uniform Guidance “EDGAR” Certification Form 
200 CRF Part 200 
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“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such 
provision.  
 

4. Davis Bacon Act 
When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the 
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess 
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented 
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering 
Federally Financed and Assisted Construction”).  In accordance with the statute, Vendor is required to pay wages 
to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made by the 
Secretary of Labor.  In addition, Vendor shall pay wages not less than once a week. 
 
Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.  
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor 
is conditioned upon Vendor’s acceptance of wage determination. 
 
Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as 
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public 
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”).  The Act 
provides that each construction completion, or repair of public work, to give up any part of the compensation to 
which he is otherwise entitled under his contract of employment, shall be defined under this titled or imprisoned 
not more than five (5) years, or both. 

 
5. Contract Work Hours and Safety Standards Act 
Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of 
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department 
of Labor regulations (29 CFR Part 5).  Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of 
every mechanic and laborer on the basis of a standard work week of 40 hours.  Work in excess of the standard 
work week is permissible provided that the worker is compensated at a rate of not less than one and a half times 
the basic rate of pay for all hours worked in excess of 40 hours in the work week.  The requirements of the 40 
U.S.C. 3704 are applicable to construction work and provide that no laborer or mechanic must be required to work 
in surroundings or under working conditions that are unsanitary, hazardous or dangerous.  These requirements 
do not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts 
for transportation or transmission of intelligence. 

 
6. Right to Inventions Made Under a Contract or Agreement 
If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and 
the recipient or sub recipient wishes to enter into a contract with a small business firm or nonprofit organization 
regarding the substitution of parties, assignment or performance or experiments, developmental or research work 
under the “funding agreement,” the recipient or sub recipient must comply with the requirements of 37 CFR Part 
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants, 
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency. 

 
7. Clean Air Act and Federal Water Pollution Control Act 
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as 
amended, contracts and sub grants of amounts in excess of $150,000 must contain a provision that requires the 
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the 
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387).  Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental 
Protection Agency (EPA).  When required, Vendor agrees to comply with all applicable standards, orders, or 
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act. 

 
 
 

http://www.wdol.gov/
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8. Debarment and Suspension 
Debarment and Suspension (Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not 
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in 
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p. 
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.”  SAM exclusions contain the names 
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under 
statutory or regulatory authority other than Executive Order 12549.  Vendor certifies that the Vendor is not 
current listed and further agrees to immediately notify AEPA and all participating agencies with pending 
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in 
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under stat statutory or 
regulatory authority other than Executive Order 12549. 

 
9. Byrd Anti-Lobbying Amendment 
Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000 
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal 
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or 
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of 
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.  
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any 
Federal award.  Such disclosures are forwarded from tier to tier up to the non-Federal award. 

 
10. Procurement of Recovered Materials 
For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid 
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide 
such information and certifications as a participating agency may require to confirm estimates and otherwise 
comply.  The requirements of Section 6002 include procuring only items designated in guidelines of the 
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered 
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of 
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000; 
procuring solid waste management services in a manner that maximizes energy and resource recover, and 
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA 
guidelines. 

 
11. Profit as a Separate Element of Price 
For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit 
as a separate element of the price.  See 2 CFRR 200.323(b).  When required by a participating agency, Vendor 
agrees to provide information and negotiate with the participating agency regarding profit as a separate element 
of the price for a particular purchase.  However, Vendor agrees that the total price, including profit, charged by 
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount, 
under the Vendor’s contract with CPC. 

 
12. General Compliance with Participating Agencies 
In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a 
participating agency, it shall make a good faith effort to work with participating agency to provide such 
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not 
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition 
Regulation, FAR 4.703(a).   
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By initialing the table (1-12) and signing below, I certify that the information in this form is true, 
complete and accurate and that I am authorized by my business to make this certification and all 
consents and agreements contained herein. 
Vendor Certification (By Item) Vendor Certification: 

YES, I agree or  
NO, I do NOT agree 

Initial 

1. Violation of Contract Terms and Conditions   

2. Termination for Cause of Convenience   

3. Equal Employment Opportunity   

4. Davis-Bacon Act   

5. Contract Work Hours and Safety Standards Act   

6. Right to Inventions Made Under a Contract or Agreement   

7. Clean Air Act and Federal Water Pollution Control Act   

8. Debarment and Suspension   

9. Byrd Anti-Lobbying Amendment   

10. Procurement of Recovered Materials   

11. Profit as a Separate Element of Price   

12. General Compliance with Participating Agencies   

 
 
 

 
 

Name of Business 
 

 
 
 

Signature of Authorized Representative 

 
 
 

Printed Name/Title 

 
 
 

Date 
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Instructions: List all subcontractors to be used during the performance of this contract.  Submit additional forms if 
needed. 

 
Solicitation Name:  
Solicitation Number:  
Vendor Name:  

 
If a subcontractor will not be used, check this box:    

 
Company Name:  

Street Address:  

City, State, Zip:  

Telephone:  

Primary Contact:  

Email Address of Contact:  

Services to be provided: 

 
Company Name:  

Street Address:  

City, State, Zip:  

Telephone:  

Primary Contact:  

Email Address of Contact:  

Services to be provided: 

 
Company Name:  

Street Address:  

City, State, Zip:  

Telephone:  

Primary Contact:  

Email Address of Contact:  

Services to be provided: 

 
  

Subcontractor Utilization Form 
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The following items/submittals are required to be considered as a qualified Vendor to the RFP.    Vendor must submit 
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase 
(www.publicpurchase.com).  Review the checklist provided below and ensure all of the necessary documents have 
been uploaded with your response. 

Your organization’s uploaded proposal should include the following submitted and correctly labeled 
documents: 

X Document Title How to be Submitted 
Performance Bond of $5,000 (Copy) Submit as PDF 

Pricing Schedule – Name of Company Submit as an Excel document 

Vendor Questionnaire – Name of Company Submit as a Word document 

Vendor Forms & Signatures – Name of Company Submit as one (1), single PDF. 
*Signatures Required

Certificate of Insurance – Name of Company Submit as PDF 

Exhibit A – Supplier/Installer Certification Letter – Name of 
Company 

Submit as PDF 

Exhibit B – State Licensure (Installation) – Name of Company Submit as PDF 

Exhibit C – Sample of Project Completion Documents – Name 
of Company 

Submit as PDF 

Additional Information – as required 
• Business Type Certificate, if applicable

Submit as PDF 

IMPORTANT:  All items must be submitted electronically in the format indicated for the proposal to receive 
consideration.  Documents with inserted images of completed documents will not be accepted.  Double check your 
uploaded documents for completion prior to submission. 

Authorized Signature 

Printed Name/Title 

Date 

Solicitation Checklist 

http://www.publicpurchase.com/


1

Lisa Truax

From: Public Purchase <notices@publicpurchase.com>
Sent: Monday, November 11, 2019 10:00 AM
To: Lisa Truax
Subject: Public Purchase - RFP #20.7 - Hardwood & Synthetic Sports Flooring Closed Notification

	
Lisa	M	Truax:	
	
The	bid	RFP	#20.7	‐	Hardwood	&	Synthetic	Sports	Flooring	has	closed	on	Nov	11,	2019	9:00:00	AM	MST	
	
To	see	more	details	on	this	bid	go	to	
	
http://www.publicpurchase.com/gems/bid/bidView?bidId=118865	
	
Thank	you	for	using	Public	Purchase.	
	
	
MK=	RKzEiFPP7QYx9U1I1emROw==	
	



Notifications Report
Agency Cooperative Purchasing Connection
Bid Number 20.7
Bid Title Hardwood & Synthetic Sports Flooring

Vendor Name State Invitation Date Email Reason
2nd Wind Exercise Equipment Inc MN Classification 2019-10-14 08:13:15 tmaynard@2ndwindexercise.com Bid Notification
Acoustical Surfaces Inc MN Classification 2019-10-14 08:13:15 garrett@acousticalsurfaces.com Bid Notification
Act Global TX Classification 2019-10-14 08:13:15 cvaage@actglobal.com Bid Notification
A & K Construction WI Classification 2019-10-14 08:13:15 rsherley@aandkbuilding.com Bid Notification
ALUMINUM ATHLETIC EQUIPMENT 

CO.

PA Classification 2019-10-14 08:13:15 TOMS@AAESPORTS.COM Bid Notification

BHI Inc SD Classification 2019-10-14 08:13:15 joeb@bhi-construction.com Bid Notification
Bill Fritz Sports Corporation NC Classification 2019-10-14 08:13:15 bfritz@billfritzsports.com Bid Notification
Controlled Products GA Classification 2019-10-14 08:13:15 dennis@cpturf.com Bid Notification
Dynamic sports Construction, Inc. TX Classification 2019-10-14 08:13:15 melissa@dynamicsportsconstruction.com Bid Notification
Dynamic Sports Construction, Inc. TX Classification 2019-10-14 08:13:15 janisv@dynamicsportsconstruction.com Bid Notification
Fibrwrap Construction Services, Inc. IL Classification 2019-10-14 08:13:15 kevin@fibrwrapconstruction.com Bid Notification
Flaghouse NJ Classification 2019-10-14 08:13:15 john.holt@flaghouse.com Bid Notification
FLR Sanders, Inc. MN Classification 2019-10-14 08:13:15 lhollister@flrsanders.com Bid Notification
FLR Sanders, Inc. MN Classification 2019-11-10 18:28:13 sirvine@flrsanders.com Bid Notification
Game Time Sports Systems, LLC IL Classification 2019-10-14 08:13:15 d.stern@gametimesportssystems.com Bid Notification
Gerrells Sports Center ND Classification 2019-10-14 08:13:15 gerrells@gerrells.net Bid Notification
Haldeman Homme MN Classification 2019-10-14 08:13:15 pfedje@andersonladd.com Bid Notification
Haldeman Homme MN Classification 2019-10-14 08:13:15 srivard@andersonladd.com Bid Notification
HD SUPPLY FACILITIES 

MAINTENANCE, LTD.

CA Classification 2019-10-14 08:13:15 HDS-FMBIDS@HDSUPPLY.COM Bid Notification

Hiller Commercial Floors MN Classification 2019-10-14 08:13:15 dbahr@hillercarpet.com Bid Notification
Interstate Companies Inc WY Classification 2019-10-14 08:13:15 jeff.singer@istate.com Bid Notification
JWood Sports Flooring WI Classification 2019-10-14 08:13:15 caj.jwood@gmail.com Bid Notification
Kiefer U.S.A. IL Classification 2019-10-14 08:13:15 estimating@kieferusa.com Bid Notification
K&K Fabrication, Inc. MN Classification 2019-10-14 08:13:15 tom@kkfab.com Bid Notification
Legacy Building Solutions, Inc. MN Classification 2019-10-14 08:13:15 tjurek@legacybuildingsolutions.com Bid Notification
Loeffler Construction & Consulting MN Classification 2019-10-14 08:13:15 shudoba@loefflerconstruction.com Bid Notification
MJK Construction, Inc. WY Classification 2019-10-14 08:13:15 michaeljk@vcn.com Bid Notification
Nasco WI Classification 2019-10-14 08:13:15 quotes@enasco.com Bid Notification
Nilfisk, Inc. MN Classification 2019-10-14 08:13:15 tina.barthel@nilfisk.com Bid Notification
Practice Sports, Inc. NE Classification 2019-10-14 08:13:15 chad@practicesports.com Bid Notification
Prairie Band Construction KS Classification 2019-10-24 07:08:54 josh.shinneman@pbconst.com Bid Notification
Promaxima Mfg. Ltd. TX Classification 2019-10-14 08:13:15 order@promaxima.com Bid Notification
PUSH PEDAL PULL SD Classification 2019-10-14 08:13:15 tpedersen@pushpedalpull.com Bid Notification
Pyramid Paper Company FL Classification 2019-10-14 08:13:15 biddept@pyramidsp.com Bid Notification
Rocking-O Buildings & Livestock 

Equipment

IA Classification 2019-10-14 08:13:15 rocking-o@outlook.com Bid Notification

Rocky Mountain Recreation LLC ID Classification 2019-10-14 08:13:15 rockymountainrecreationllc@gmail.com Bid Notification
Royal Media Network MD Classification 2019-10-14 08:13:15 jojo@royalimagingsolutions.com,eddie@royalimagi

ngsolutions.com,kristofferson@royalimagingsolutio

ns.com,PIA@ROYALIMAGINGSOLUTIONS.COM,mari

vic@royalimagingsolutions.com,rodolfo@royalimag

ingsolutions.com,Evado@royalimagingsolutions.co

m,christian.a@royalimagingsolutions.com,regielynn

e@royalimagingsolutions.com,john.rick@royalimagi

ngsolutions.com,khrissaliz@royalimagingsolutions.

com

Bid Notification

Royal Media Network Inc. MD Classification 2019-10-14 08:13:15 lorence@royalimagingsolutions.com Bid Notification
Shaw Industries, Inc. GA Classification 2019-10-14 08:13:15 Julia.hall@shawinc.com Bid Notification
Southern Minnesota Inspection Co MN Classification 2019-10-14 08:13:15 cplonske@southernminnesotainspection.com Bid Notification
SwedeBro, Inc. MN Classification 2019-10-14 08:13:15 chanson@swedebro.com Bid Notification
The J Paul Company TX Classification 2019-10-14 08:13:15 Lindsay@jpaulco.com Bid Notification
The Prophet Corporation MN Classification 2019-10-14 08:13:15 bids@gophersport.com Bid Notification
Weis Builders, Inc MN Classification 2019-10-14 08:13:15 scottfenske@weisbuilders.com Bid Notification
West Plains Engineering, Inc. SD Classification 2019-10-14 08:13:15 mike.sigman@westplainsengineering.com Bid Notification



Access Report
Agency Cooperative Purchasing Connection
Bid Number 20.7
Bid Title Hardwood & Synthetic Sports Flooring

Vendor Name Accessed First Time Most Recent Access Documents Most Recent Response 

Date
JWood Sports Flooring 2019-10-15 09:57 AM CDT 2019-11-08 09:50 AM CST RFP #20.7 - Vendor Questionnaire.docx

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Pricing Schedule.xlsx

RFP #20.7 - General Terms and Conditions.pdf

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

2019-11-08 09:50 AM CST

Attainment Company Inc. 2019-10-15 12:18 PM CDT 2019-10-15 12:18 PM CDT
CapFirst Equipment Finance, Inc. 2019-10-21 10:40 AM CDT 2019-10-21 10:41 AM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - Pricing Schedule.xlsx

Reed Construction Data 2019-10-15 03:36 PM CDT 2019-10-15 03:45 PM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

Act Global 2019-10-14 09:34 AM CDT 2019-10-24 11:28 AM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

SwedeBro 2019-10-14 09:55 AM CDT 2019-10-14 09:56 AM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

Onvia 2019-10-14 05:55 PM CDT 2019-11-06 09:17 PM CST RFP #20.7 - Vendor Questionnaire.pdf

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Pricing Schedule.pdf

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

SO 2019-10-14 02:15 PM CDT 2019-10-14 02:15 PM CDT
Controlled Products 2019-10-14 09:24 AM CDT 2019-10-14 09:24 AM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

Rocky Mountain Recreation LLC 2019-10-16 10:03 AM CDT 2019-10-16 10:03 AM CDT
Fargo Moorhead Builders Exchange 2019-10-21 10:39 AM CDT 2019-10-21 10:39 AM CDT RFP #20.7 - General Terms and Conditions.pdf

SmartProcure 2019-10-14 11:34 AM CDT 2019-11-11 08:28 AM CST RFP #20.7 - Pricing Schedule.xlsx

RFP #20.7 - Vendor Questionnaire.docx

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

Dodge Data & Analytics 2019-10-14 12:10 PM CDT 2019-11-10 11:51 PM CST RFP #20.7 - Vendor Questionnaire.pdf

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Pricing Schedule.pdf

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

Construction Software Technologies 2019-10-16 01:39 PM CDT 2019-10-16 01:39 PM CDT
FLR Sanders, Inc. 2019-10-23 09:36 AM CDT 2019-11-11 10:04 AM CST RFP #20.7 - Vendor Questionnaire.docx

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Pricing Schedule.xlsx

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

2019-11-11 09:52 AM CST

ConstructConnect 2019-10-15 04:08 PM CDT 2019-11-08 01:35 PM CST
Kiefer U.S.A. 2019-10-14 01:49 PM CDT 2019-10-15 12:31 PM CDT RFP #20.7 - Vendor Questionnaire.docx

RFP #20.7 - General Terms and Conditions.pdf

RFP #20.7 - Pricing Schedule.xlsx

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

ORSC 2019-11-07 09:25 AM CST 2019-11-07 09:38 AM CST RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - Vendor Questionnaire.docx

RFP #20.7 - Pricing Schedule.xlsx

RFP #20.7 - General Terms and Conditions.pdf

Dynamic sports Construction, Inc. 2019-10-16 08:21 AM CDT 2019-10-21 08:54 AM CDT RFP #20.7 - Pricing Schedule.xlsx

Construction Industry Center 2019-10-22 12:16 PM CDT 2019-10-22 12:16 PM CDT RFP #20.7 - General Terms and Conditions.pdf

Onvia 2019-10-21 03:39 PM CDT 2019-11-08 12:06 PM CST
L&L Supplies 2019-10-18 03:48 PM CDT 2019-10-18 03:49 PM CDT RFP #20.7 - Vendor Questionnaire.docx

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Pricing Schedule.xlsx

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

Hiller Commercial Floors 2019-10-14 07:51 PM CDT 2019-10-14 07:51 PM CDT RFP #20.7 - Pricing Schedule.xlsx

Advanced Starlight International 2019-10-29 05:54 AM CDT 2019-11-08 05:59 PM CST RFP #20.7 - Vendor Questionnaire.pdf

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Pricing Schedule.pdf

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - General Terms and Conditions.pdf

ConstructConnect 2019-10-15 04:02 PM CDT 2019-10-29 10:49 AM CDT



BidClerk 2019-10-15 01:57 AM CDT 2019-10-15 06:07 PM CDT RFP #20.7 - Vendor Questionnaire.pdf

RFP #20.7 - Pricing Schedule.pdf

RFP #20.7 - General Terms and Conditions.pdf

RFP #20.7 - Vendor Forms & Signatures.pdf

RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

IMS 2019-10-17 05:46 AM CDT 2019-10-17 05:46 AM CDT
North America Procurement Council 2019-10-14 10:31 PM CDT 2019-10-16 12:25 AM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - Pricing Schedule.pdf

PUSH PEDAL PULL 2019-10-22 03:47 PM CDT 2019-10-22 03:48 PM CDT RFP #20.7 - Hardwood & Synthetic Sports Flooring.pdf

RFP #20.7 - Pricing Schedule.xlsx
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10:00 a.m. CT 

Request for Proposal  Date  Time 

 
 

    

Lisa Truax, Procurement Solutions Coordinator  Lori Mittelstadt, CPC Assistant   
 
 

Company Responding 
 

FLR Sanders, Inc. 
3079 92nd Avenue 

Princeton, MN 55371 

JWood Sports Flooring 
573 County Road A, Suite #109 

Hudson, WI 54016 
Copy of Bid Bond - $5,000 
Yes/No Yes Yes 

Certificate of Insurance 
Yes/No Yes Yes 

Pricing Schedule 
Yes/No Yes Yes 

Vendor Forms & Signatures 
Yes/No Yes Yes 

Vendor Questionnaire 
Yes/No Yes Yes 

Exhibit A – Supplier Certification Letter 
Yes/No 

Yes Yes 

Exhibit B – State Licensure (Installation) 
Yes/No 

Yes Yes 

Exhibit C – Project Completion Documents 
Yes/No 

Yes Yes 

Business Type Certificate 
If applicable, submit as PDF 
 

N/A N/A 

Other 
 
 

Yes Yes 

Qualified (Responsive) Respondent 
Yes/No 

Yes Yes 
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Princeton Insurance Agency
104 So Rum River Dr

Princeton MN 55371

Kim Sautter
(763) 389-3650 (763) 389-3651

Kims@PrincetonIns.com

FLR SANDERS, INC
3079 92ND AVE

PRINCETON MN 55371-1079
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THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
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Vendor Questionnaire 
RFP #20.7 – Hardwood & Synthetic Sports Flooring 
 
 
Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

1. Company Information 
2. Qualifications & Experience   
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Warranty   
6. Equipment/Product/Services, Pricing & Delivery  
7. Industry Specific Information 
8. References 
9. Additional Requirements* 
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Name of Company: 

FLR Sanders, Inc. 

 
Company Address: 

 
3079 92nd Avenue 

 
City, State, Zip code: 

 
Princeton, MN 55371 

 
Website: 

 
www.flrsanders.com 

 
Phone:  

 
763.633.1170 

 
Provide the following company contacts that will be working with this anticipated contract.  Include name, email and 
phone number(s). 

 Name Email Phone 
General Manager Ronald Topinka rtopinka@flrsanders.com 320.291.8499 
Contract Manager Deborah Topinka dtopinka@flrsanders.com 612.860.0325 
Sales Manager Scott Irvine sirvine@flrsanders.com 763.400.1112 
Marketing Manager Scott Irvine sirvine@flrsanders.com 763.400.1112 
Customer Service Manager Kurt Nelson knelson@flrsanders.com 712.304.5736 
Account Manager(s) Deborah Topinka dtopinka@flrsanders.com 612.860.0325 

 
Who will be responsible for receiving updated membership lists?  Include name, email and phone number(s). 

Name Email Phone 

Deborah Topinka dtopinka@flrsanders.com 612.860.0325 

 
Who will be responsible for submitting sales reports and administrative fee payments on a quarterly basis?  Include 
name, email and phone number(s). 

Name Email Phone 

Deborah Topinka dtopinka@flrsanders.com 612.860.0325 

 
Who will be responsible for conducting audits as requested by CPC?  Include name, email and phone number(s). 

Name Email Phone 

Ronald Topinka rtopinka@flrsanders.com 320.291.8499 

 
Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status. 
 

x Business Type/Classification  x Business Type/Classification 
 8(a)          8(a) Qualified Business   SDB                Small Disadvantaged Business 

 DBE          Disadvantaged Business Enterprise   SDVOB          Service-Disabled Veteran Owned Business 

 HUB          Historically Underutilized Business Zone   SECTION 3   Section 3 Business Concern 

 MBE          Minority Owned Business Enterprise   SSV                 Sole Source Vendor 

 MWBE      Minority Women-Owned Business Enterprise   VBE                Veteran-Owned Business Enterprise 

 SBE           Small Business Enterprise  X WBE               Woman-Owned Business Enterprise 

 Other; list name:   (Some locations) 

 
  

Company Information 

http://www.flrsanders.com/
mailto:rtopinka@flrsanders.com
mailto:dtopinka@flrsanders.com
mailto:sirvine@flrsanders.com
mailto:sirvine@flrsanders.com
mailto:knelson@flrsanders.com
mailto:dtopinka@flrsanders.com
mailto:dtopinka@flrsanders.com
mailto:rtopinka@flrsanders.com
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 
 
FLR Sanders, Inc. has provided top quality gymnasium floors and related services to public entities including K-12 schools, 
universities, colleges, health clubs and museums. The quality and detail that helped build FLR Sanders, Inc. is what keeps 
customers returning year after year for all their sport floor needs. FLR Sanders was created in 1997 to separate the 
gymnasium floor projects from high end residential projects including hand cut inlays. Emphasis was placed on offering a 
full service gymnasium floor package directly to schools. In 2008, FLR Sanders, Inc. purchased SignArt of Wisconsin to bring 
the best in sport floor graphics completely in house followed by the purchase of Franks Contracting expanding services to 
include MN, ND, SD, IA and NE.   
 

 
2. Provide evidence of what your organization is doing to remain viable in the industry. 

 
FLR Sanders, Inc. continues to be a full service gymnasium floor contractor offering top quality installations, 
refurbishing and repairs, artwork makeovers, remediation, and annual recoating services. We are a leader in new 
gymnasium designs and solutions for a growing customer base. We work closely with our manufacturers through 
annual training, mentoring and seminars. Every even year the Maple Floor Manufacturers Association has a world 
wide conference that management and sales personnel attend.  This is the governing body that regulates the maple 
flooring industry.  We have the opportunity to network with vendors and competitors. We also network with our 
customers through MASMS and other organizations to determine needs amongst our customers. 

  

 

 
3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
 
FLR Sanders, Inc. rarely loses customers due to our continuing commitment to our projects. We have many customers who 
have more than 15 years of continuous service.  Every year we perform maintenance coats for hundreds of customers. We 
also have had tremendous success securing maintenance contracts as a result of our sanding and finishing process.  Once 
they experience our job site performance and experience our customer service on sanding projects, it is a natural 
progression to secure our services for annual maintenance coats.  

 
4. Describe the number of agencies your organization, on average, provides hardwood and/or synthetic sports 

flooring for each year in CPC’s tri-state area of  Minnesota, North Dakota and South Dakota? 
 
In excess of 150 customers which is continuing to grow through the CPC. 

 
5. Is your organization able to service all areas within CPC’s tri-state area?  
 
 X Yes  No 
 
If NO, explain why your organization is not able to service a particular area and/or state. 

Click or tap here to enter text. 
 
6. List the other contracts you have in place that could be accessed by our membership for your products (e.g. 

other consortiums) in the tri-state area?   
  
FLR Sanders works primarily with the CPC in these areas but continues to move customers and vendors from other bidding 
methods to utilize the cooperative contract.  

 
7. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s 

tri-state area. 
 
Our contracts outside of this area are directly with universities and schools; not with other cooperative contracts. 
 

 

Qualifications & Experience (45 points) 
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8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
through your company. 

  
The networking that happens in the construction industry is extremely valuable.  When we are asked about a certain 
product or service that we do not provide, we refer to the CPC family of vendors.  We take advantage of every opportunity to 
bring in a CPC family member on any given project. (IE: we have brought in SAFE for new bleachers on gym floor projects 
and H&B for new wall pads and overhead volleyball systems – just to mention a few) 

 
9. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 

serving that will be exempt from pricing submitted with this proposal). 
 
None 

 
 

 
 
 

 
1. Describe how your company markets directly to potential customers. 
  
We lead with the CPC contract mention in our proposals and attach the CPC / FLR Sanders partnership brochure.   On our 
sales calls, we inform the customer of the program and have had success in converting multiple large projects initially slated 
as “bid” projects to CPC contract projects. At all the trade shows we attend, our displays incorporate the CPC availability. We 
have many long standing relationships with school districts through our extensive services.   

 
2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.  

Describe how your organization plans to utilize your marketing staff with this anticipated contract. 
  
Every year, prior to the season, we direct market current and potential customers in our sales area – the CPC availability is a 
big part of that direct marketing piece.  We also mass market when there is a rule change in our industry that affects  sports 
floors.  These direct marketing solutions (with the CPC as the vehicle for that procurement) educates the customer about 
required changes and allows the potential new customer an easy way to accomplish the task easily and quickly.   
IE: The NCAA has implemented a new three point line rule for 2020 and we will be direct marketing colleges thoughout our 
sales area.  We have already completed several of these NCAA/CPC projects in 2019 and have several on the schedule 
already for 2020. 

 
3. Describe your organization's ability to participate in conference tradeshows and how you will position the 

contract at those tradeshows.  List all conference tradeshows that your organization has attended in the last 
three (3) years. 

  
We have and will continue to attend the School Board Shows, Athletic Director/Coach’s Shows, Buildings and Grounds 
Shows and select Administration shows in MN, ND and SD.  We display the CPC affiliation material at all these shows.  In 
addition, we attend these shows in IA & NE and stand ready to help the CPC expand into that region as it becomes 
advantageous and available. 

 
4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
                                                                                                                                                                                                                                             
We lead with a CPC pricing statement  on the front end of all our proposals.  This combined with the CPC/FLR Sanders 
contract information sheet will continue to be a very prominent part of our business plan.  We also will continue to attend 
CPC events to offer support in any way necessary.  We have ongoing discussions with Architects (WOLD Architects with 
others continuing to be added) about the benefits of the CPC contract.  We would like to have the opportunity to partner 
with the CPC for more presentations to architects as it would not only be a benefit to us but to the entire CPC family if 
architects would further utilize the contract – we would like to help facilitate and be a part of that. 

 
5. Describe how you plan to inform and train your personnel on the details and promotion of the contract. 
  
CPC is an intregal part of our day to day operations.  Our annual recoating coordinator, project managers and sales personal 
are all familiar with promoting projects utilizing the CPC contract.  This RFP has been a coordinated effort on behalf of the 
entire company.  The entire company has input on business development (new markets and market focus) right down to 

Marketing & Partnership (25 points) 
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the smaller details such as the development of marketing materials.  Reinforcing these sales and marketing strategies to 
include the CPC will continue to be a focus of FLR Sanders, Inc. 

 
 

 
 
 

 
1. Describe how your organization works with agencies to determine payment terms. 
 
FLR Sanders, Inc. has far more flexibility than most companies for favorable payment terms including financing projects at 
no cost if it meets certain criteria.    

 
2. Does your company accept payment by procurement card?  If so, is the participating agency assessed a fee for 

purchasing with a procurement card? 
 
No. We would consider it for smaller projects and supplies purchases in the future.  

 
3. Describe your proposed order process for this proposal and contract award.  Specify if you will be including a 

dealer network and how they will be involved. 
 
We have already been successful with dealer networking within the CPC. We have additional ideas we would like to 
implement through web based marketing and new links proposed for early 2020 if we are the successful vendor. 

 
4. Indicate the level of support your company will offer on this contract category.  
  
 Pricing is the same as offered to individual education, government, and nonprofit agencies. 
 Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments. 
 Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
X Other, please describe 
  
If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
 
Discounts vary by project  

 
5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 

ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes X No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 

Click or tap here to enter text. 
 
6. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes X No 
 
If YES, list what states, the reason for debarment and/or suspension and its effective dates. 

Click or tap here to enter text. 
 
 
 
 
 
 

Financials & Level of Support (30 points) 
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1. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure. 

 
FLR Sanders offers a one year warranty on labor and services.  Aacer Flooring offers a one year warranty on new 
floor systems.  Extended warranties are available 

 
2. Do all warranties cover all products/equipment parts and labor? 
 
  Yes X No 
 
If NO, describe the exceptions to coverage. 
 

The floor must be maintained according to MFMA requirements  
 

3. Do warranties impose usage limit restrictions? 
 
  Yes X No 
 
If YES, describe the restrictions. 

Click or tap here to enter text. 
 

4. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs? 
 
 X Yes  No 

 
If NO, describe why travel and mileage are not covered. 
Click or tap here to enter text. 

 
5. List any additional limitations or circumstances that would not be covered under your warranty? 

 
Events not allowed by the Maple Flooring Manufacturers Association.   

 
6. List any geographic areas within CPC’s tri-state area for which your organization cannot provide a certified 

technician to perform warranty repairs.  How will CPC participating agencies in these areas be provided service 
for warranty repair? 

 
All areas are covered 

 
 

 
 
 

 
1. Provide a general narrative description of the services you are offering in your proposal. 
 
We are a full service athletic flooring company providing materials and labor for design, installations, repairs and upkeep of 
floors. We also offer a variety of related services including working with customers to maximize satisfaction with their 
purchase.  

 
2. Provide a general narrative description of your pricing model and identify how the model works. 
 
We follow our CPC pricing schedule and add other projects into the CPC which are bid through other methods when 
possible. No floor is exactly the same so pricing varies by the job. 

Equipment/Products/Services, Pricing & Delivery (30 points) 

Warranty (30 points) 
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3. List where your company’s distribution hubs are located.  Describe the lead time and fill rate of inventory at 

those locations. 
 
We distribute from our warehouse in Princeton Minnesota. We maintain repair inventories at that location. Our 
manufacturers are nearby in Wisconsin and Kansas for our shipping needs. Our manufacturer has the best inventory and 
capacity of any in the business. 

 
4. Describe the examination, preparation, installation and cleaning process that your company provides as a 

turnkey flooring solution. 
 
We have several MFMA and Aacer certified installers available in project management and sales positions for determining 
the best solution for every floor. After floors are examined, solutions are proposed meeting the customers needs for cost, 
durability and aesthetic requirements. The customer is educated about options available and is involved in the selection of 
the best solution. FLR Sanders uses the best in dust containment for processes but some dust does occur. If schools are not 
planning summer cleaning with our work, we can offer cleaning contract suggestions to pair with our services.      

 
5. Describe in detail your proposed exchange and return program(s) and policy(s). 
 
We sell very few items that would fall in this category. We do work with customers for maximum satisfaction on colors, 
designs and details of their floors.  

 
6. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 

contract with CPC. 
 
We are adding an audit individual who is separate from current employees working with the CPC to ensure full compliance. 

 
 

 
 
 

 
1. Describe how many staff will be dedicated to working directly with CPC’s participating agencies and their 

respective roles (i.e. sales, installation, maintenance).  Of those mentioned, include their average tenure, job 
duties and any certifications held. 

  
While the entire FLR Sanders staff of 30 summer and 18 full time employees are all involved involved in the CPC 
relationship, the bulk of the direct work will be taken on by ownership, MN, ND and SD sales personal, the project 
management team (project management all hold MFMA and Aacer certification) and the office staff that assist in the 
reporting and documentation of CPC projects. Average tenure at FLR Sanders for these individuals is in excess of 12 years.  
 

 
2. Describe the certifications and/or training your installers possess and adhere to. 
  
FLR Sanders training through workshops and toolbox meetings 
Certification through the Maple Flooring Manufacturers Association 
Certification through Aacer Flooring 
Various other certificates 

 
3. At times there are issues with installation personnel adhering to the rules and regulations of the agency (i.e. no 

smoking on grounds, keeping grounds free of debris).  Describe what measures are taken to ensure all agencies’ 
rules and regulations are kept. 

  
Classroom and field training is accomplished along with a no tolerance policy for violations at schools. Surveys are also 
performed with customers to ensure we are meeting their expectations. We are known for being respectful of school 
personnel and property despite offering a product that is prone to dust and debris.  

 

Industry Specific Information (70 points) 
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4. Describe how your company will work with a participating agency to assess and design a flooring concept.  
Describe how you match flooring to the needs and wants of the agency.  Describe the factors that are to be 
considered when working with a participating agency. 

  
We have one of the best design and sales teams in the country for athletic floors. Our in-house full time art and sales 
department is utilized by several other companies. We want every floor to have the personality of the school and yet a big 
“Wow” effect on the entire school.  

 
5. Describe the process, from an order being placed and delivered to the installation and training. 
  
Once a order is placed, a project manager is assigned to the project for scheduling and (for installation projects) materials 
are placed on order.  The sales person will continue to work with the customer to achieve the proper number and color of 
gamelines and assist in the layout design including logos, lettering and stain color. FLR Sanders crews will execute the 
project according to MFMA and Aacer certified rules. The customer will continue to be part of the process through artwork 
and final acceptance. Care and Maintenance are part of our closeout process.  

 
6. Describe your company’s quality assurance and control process for products and services that will be provided 

under this solicitation. 
  
We depend on happy customers to make our business model work. Word of mouth is how we have made our living. Our 
employees have a passion for making every floor a little better. If something doesn’t follow this trend we go back and fix it.   

 
7. Describe your training programs, including a description of the type of documentation that will be provided.  

Describe how training will be conducted and how various shifts of agency personnel will be accommodated.  
Our training is accomplished in person, on posters, through a MFMA website and with follow-up questions from the 
customer. We work with buildings and ground personnel for distribution to all parties associated with the care of the floor. 

 
 

 
 
     

 
1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 

 
None 

 
2. List any exceptions your company is requesting to the terms set forth in the Technical Specifications.  

Respondents must include the following when requesting exceptions: 
• RFP section number and page number 
• Describe the exception 
• Explanation of why this is an issue 
• Proposed alternative to meet the needs of participating agencies and the cooperative 

None 
 

 
 
 

 
 

Provide three (3) references that have purchased products and/or services that are applicable to the scope of this 
proposal.  A contact name, phone number and email will be required. 
 
Provide a reference for a repair and/or maintenance project 
Reference #1 – Agency Name Princeton ISD 477 
Product/Service Purchased Annual Maintenance 
Year of Purchase 2019  
Reference Contact Darin Laabs 
Phone  763-389-6047 
Email Darin.laabs@isd477.org 

Exceptions & Deviations (10points) 

References 
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Provide a reference for a project completed between $100,000 and $250,000 
Reference #2 – Agency Name Rosemount Apple Valley Eagan ISD 196 
Product/Service Purchased Dakota Hills MS gym replacement 
Year of Purchase 2019 
Reference Contact Heather Nosan 
Phone  651-423-7742 
Email Heather.nosan@district196.org 
  
Provide a reference for a project completed that was over $300,000 
Reference #3 – Agency Name Eden Prairie ISD 272 
Product/Service Purchased High School Gym Replacement 
Year of Purchase 2019 
Reference Contact Jim Anderson 
Phone  952-975-7126 
Email james_anderson@edenpr.k12.mn.us 

 
 

 
 
 

 
As required by CPC, submit the following additional items as individual PDFs as outlined below: 

1. Exhibit A – Supplier/Installer Certification Letter – Name of Company 
a. The letter must be from the manufacturer. 

2. Exhibit B – State Licensure (Installation) –Name of Company 
a. Submit for each state in which your company plans to conduct business. 

3. Exhibit C – Sample of Project Completion Documents – Name of Company 
a. Example of a deliverable to a participating agency upon project completion.  See Technical 

Specifications for required documents. 
 
        

 

 

Additional Requirements  

























 
 
 

 
 
 

GENERAL INFORMATION AND MFMA ACCREDITATION 
POLICIES 

 

BACKGROUND INFORMATION 

 
The Maple Flooring Manufacturers Association (MFMA) is the authoritative source of technical and 
general information about maple flooring and related sports flooring systems.  MFMA establishes 
product quality, performance and installation guidelines; educates end users about safety, 
performance and maintenance issues; and promotes the use of maple flooring products worldwide. 
 
Accreditation is a voluntary process by which a non-governmental agency, such as MFMA, validates an 
individual’s qualifications and knowledge in a specific area of professional practice based on a set of pre-
determined standards. In the case of hardwood maple sports flooring accreditation, the Maple Flooring 
Manufacturers Association is validating your qualifications and knowledge as hardwood maple, beech and 
birch sports flooring installer. 
 
MFMA and its members and agents disclaim any responsibility whatsoever for the performance of 
materials, design or workmanship of any flooring installation.  
 
Eligible candidates become accredited by meeting eligibility requirements and by successfully completing 
an examination. 
 
MISSION STATEMENT 

The purposes of Accreditation for hardwood maple sports flooring installers are: 
• Assisting the general public in evaluating the experience and expertise of installers; 
• Recognizing professional hardwood maple sports flooring installers who have met a designated 

level of experience and demonstrated a standard of knowledge. 
• Providing a means of identifying professionals who have met a standard of achievement. 
• Raising professional standards and improving the practice of hardwood maple sports flooring 

construction. 

The MFMA Accreditation Program is 
intended to improve installer’s competencies 
in the installation of MFMA maple sports 
flooring systems, and to provide architects, 
construction specifiers and end-users with 
information to make informed choices about 
the selection of qualified installers and 
installation companies.  MFMA Mill 
Manufacturing members are in the process of 
qualifying installation companies and 
individual installers to meet the requirements 
of the MFMA Accreditation Program.  This 

program becomes effective on November 

1, 2007. 
 



 
ACCREDITATION POLICIES 

 
Administration of Exam 

The MFMA Installer Accreditation will be offered at the MFMA Biennial Conference (currently every 
“even” numbered year) and at select locations throughout the calendar year.  MFMA will release a schedule 
of dates and locations by January 31st of every year.  Exam locations are subject to change and cancellation.  
Contact MFMA Headquarters for the current list of testing dates and locations.  
 
ACCREDITATION POLICIES Continued 

 

Exam Challenge 

A candidate who fails to achieve a passing score may challenge any one or more items on the examination 
by sending a formal letter of challenge within thirty (30) days of the mailing date of the score report. The 
letter should include the candidate’s name, mailing address, work and home telephone numbers, and 
specific reason for the challenge. Your letter should be sent via certified mail, return receipt requested, to 
MFMA Headquarters, One Parkview Plaza, Suite 800, Oakbrook Terrace, IL 60181 USA. 
 
An installation company may file a grievance if their employee or employees have attended and 
successfully completed the Mill Accreditation training but are refused the recommendation for Accredited 
Installer status from the participating mill.  The MFMA Sport Floor Contractor’s Advisory Council will 
also review filed grievances if the installation company does not meet any of the criteria to qualify for MA 
(Mill Accreditation).  The MFMA Sport Floor Contractor’s Advisory Council will make a recommendation 
to MFMA Headquarters on the installation company’s eligibility for Accredited Installer Training (AI).  An 
exam challenge will be investigated first by the MFMA Sport Floor Contractor’s Advisory Council within 
forty-five (45) days of receipt of the challenge, the MFMA Sport Floor Contractor’s Advisory Council will 
issue a written response. If the candidate is not satisfied with that response, he or she may appear before the 
Board of Directors during its next regularly scheduled meeting to present the challenge. The candidate will 
assume responsibility for all costs incurred to attend this meeting as well as costs for processing the 
challenge, which may include but not limited to duplicating, telephone charges, postage, etc. The candidate 
may introduce evidence including books, articles, copies of statutes or other information substantiating his 
or her position. The Board of Directors will make a final decision regarding the challenge and will notify 
the candidate in writing, substantiating that decision, within fourteen (14) days following the hearing. 
 
Revocation of Accreditation 

MFMA has the right to revoke any accreditation that it has issued in the event that the recipient engages in 
past or current conduct found to be not in compliance with the program’s procedures or professional 
standards. An individual or company whose accreditation is revoked may no longer claim to be accredited 
or use the accreditation designation. He or she must return his or her original certificate. 
 
A review and appeal process is available for any individual whose certificate is pending revocation or has 
been revoked. Revocation of Accreditation does not constitute evidence that the practitioner acted wrongly 
or became incompetent.  Revocation of accreditation will be posted on the MFMA web site with an 

explanation of why accreditation was revoked for a period of 1 year. 

 
 
 
 
 
 
 



 
Revocation of Accreditation Continued 

 
MFMA Accreditation may be revoked for any of the following reasons or for any other reason which the 
MFMA Sport Floor Contractor’s Advisory Council determines demonstrates that the individual does not 
meet the program’s professional standards: 
1.  Falsification of the Accreditation or reaccreditation application. 
2.  Falsification of any information requested by MFMA. 
3.  Failure to maintain eligibility requirements.  This includes allowing MFMA personnel to verify 

maintenance of eligibility requirements in the form of unannounced audits. 
4.  Failure to pay fees. 
5.  Misrepresentation of MFMA membership or Accreditation status. 
6.  Conviction of a felony. 
7.  Cheating on the examination. 
8. If the installation company is found at fault (by improper installation or outside of project 

specifications) during a MFMA Complaint Inspection more than once during a 12 month period. 
9.  MFMA Accredited Installers will also lose their accreditation if they retire from the industry. 
 
 
Review and Appeal 

A review process and an appeal procedure are available for candidates whose applications have been 
rejected or for those whose Accreditations have been revoked. This is a two-step process. First, a review 
will be conducted by the MFMA Sport Floor Contractor’s Advisory Council with two weeks of the 
Notification of rejection or revocation. If the candidate is still dissatisfied after that review, an appeal 
hearing will be held by the MFMA Board of Directors.  Within fourteen (14) days of the postmarked date 
of the notification letter informing the candidate of the denial of application or of impending revocation, a 
candidate may file a request for a review. 
 
The letter requesting a review should include the name, mailing address and telephone numbers 
(work and home) of the candidate, a copy of the notification letter and the specific reason for the request 
for review. It should be sent via certified mail, return receipt requested, to MFMA Headquarters, One 
Parkview Plaza, Suite 800, Oakbrook Terrace, IL 60181 USA 
 
A candidate requesting a review should expect a response to his or her request within forty-five 
(45) days. 
 
It should be noted that while both the MFMA Sport Floor Contractor’s Advisory Council and Board of 
Directors have the authority to modify or reverse decisions with regard to Accreditation or with regard to 
revocation of accreditation, their action will be based only on whether or not the decision made was 
reached in accordance with the policies and procedures of MFMA then in effect through a fair and 
impartial process.  
 
The cost of a review or appeal will be borne by the individual requesting the review or appeal.  This may 
include but not limited to photocopying, mailing, telephone charges and, in some cases, travel and 
accommodations for an appeal hearing. 
 
Non-Discrimination 

MFMA does not discriminate on the basis of race, age, gender, sexual orientation, political or religious 
beliefs, disability or national origin. 
 
 



Use of Logo 

 

MFMA Accredited Installer is a personal designation, earned by an individual through years of work and 
hours of study. It does not apply to a company as a whole. Accredited individuals should insure that 
company brochures, stationery, etc., reflect the personal and individual nature of the designation. Printed 
materials should indicate clearly that the company employs or is owned by an accredited builder, not that 
the company itself is MFMA Accredited. Any time the designations “AI” or “MFMA-AI”, the words 
“MFMA Accredited” or “MFMA Accredited Installer”, or the accredited logo is used, they should be 
associated with the name of the accredited individual, except that companies may state that they have a 
"MFMA Accredited Installers" on staff. 
 
Mill Accredited Installation Company is a company designation, earned by an installation company 
principals or job foreman through training programs on the installation of that MFMA Manufacturer’s floor 
products and MFMA Standards that involve hours of study. It does not apply to an individual. Mill 
Accredited Installation Companies should insure that company brochures, stationery, etc., reflect the 
corporate nature of the designation.  Printed materials should indicate clearly that the company has 
achieved Mill Accredited Installation Company status and that such status is not awarded by MFMA but 
MFMA Mill Manufacturing Members only. Any time the designation “MA” or the words “MFMA Mill 
Accredited” or “Mill Accredited”, or the mill accredited logo is used, they should be associated with the 
name of the accredited company only.   
 
Use of the Accreditation logo shall at all times be in accordance with the rules and policies of the 
Association in effect from time to time. 
 
Refund Policy 

MFMA Accreditation fees are non-transferable. If you register but fail to sit for a regularly scheduled 
examination, you may receive a refund, less the $50.00 application processing fee, or you may reschedule 
your examination to any regularly scheduled administration within one calendar year. At the end of one 
calendar year, your fees will be refunded less the $50.00 application-processing fee, and should you decide 
to apply for accreditation in the future, you will be required to submit a new application and fees. 
Refunds are not available to those who do not receive a passing score. However, persons who do not 
receive a passing score may retake the examination once within six months at no additional cost. Any 
candidate who does not successfully complete the process within six months must submit a new application 
and fees if they decide to re-apply for accreditation in the future. The accreditation process, including 
examination, may be repeated as often as necessary; however, a new application must be submitted each 
time as forms, policies and procedures are updated and changed. The appropriate fee must accompany an 
application each time it is submitted, except as noted above. 
 
Fees and refund policies are subject to change without notice. Please call MFMA for the most current 
schedule of fees. 
 
 

 

 

 

 

 

 

 

 

 



Confidentiality Policy/Publication or Release of Information 

MFMA respects the privacy of all applicants. All materials submitted with applications, any action taken on 
applications and information regarding individual performance on the examination will be held in 
confidence except as required by the process (i.e., review by Association staff, MFMA Sport Floor 
Contractor’s Advisory Council and/or Board of Directors) or by law. MFMA, however, has an obligation to 
the public. Therefore, it responds to questions from employers, owners and others regarding whether or not 
an individual is accredited. Additionally, since publishing and releasing the names of accredited builders 
and/or successful candidates recognizes those individuals and encourages accreditation, MFMA reserves 
the right, without limitation, to release the names of accredited individuals or successful candidates. 
Application for accreditation through this program constitutes acknowledgment and acceptance of 
MFMA’s policy with regard to publication and release of names. 
 
Hardship Policy 

Any candidate who is unable to fulfill the necessary requirements for reaccreditation within 30 days of 
expiration due to circumstances of a serious nature and beyond the candidate’s control may be granted a 
“90 day grace period” provided that the following provisions are met: 
• Provide written documentation of the hardship; 
• Explain in writing how the hardship has prevented the candidate from completing the reaccreditation 
process within the published timeframe; 
• Pay a fee of $10.00 with their application for a hardship extension.  
 
A written request for hardship extension, with all required supporting documentation and 
payment, must be submitted within 30 days of expiration of accreditation in order for accredited status to 
continue pending action by the MFMA Sport Floor Contractor’s Advisory Council. An application for 
hardship may be submitted within 30 days if it can be demonstrated that the hardship also prevented the 
applicant from filing the request for hardship extension prior to 30 days after expiration. In that case, 
accreditation will lapse as of the 31st day after expiration and the candidate should cease using the 
designation until the MFMA Sport Floor Contractor’s Advisory Council acts on the request for extension. 
The MFMA Sport Floor Contractor’s Advisory Council will review the request for hardship extension and 
provide a written response. If a hardship “grace period” is granted, the candidate will be required to meet 
all the published requirements, deadlines and fees for reaccreditation by examination within 90 days of 
expiration. 
 



C.1A - Volume Pricing - Hardwood Flooring -  optional , if responding to hardwood flooring

C.2A - Volume Pricing - Synthetic Flooring -  optional , if responding to synthetic flooring

C.1A - Volume Pricing - Hardwood

C.2A - Volume Pricing - Synthetic

Enter any additional volume discounts that your company is offering based on volume size of a project.

Enter ALL synthetic flooring products, equipment, services, supplies, and related items that your company offers that 
meet the scope and specifications of this solicitation as outlined in the technical specifications.  

C.3 - State Multiplier - required

C.2 - Base Pricing - Synthetic Flooring

Enter the applicable state multiplier per state and wage type.

C.3 -  State Multiplier

C.1 - Base Pricing - Hardwood Flooring - required, if responding to hardwood flooring
Enter ALL hardwood flooring products, equipment, services, supplies, and related items that your company offers that 
meet the scope and specifications of this solicitation as outlined in the technical specifications.  

C.2 - Base Pricing - Synthetic Flooring - required, if responding to synthetic flooring

Enter any additional volume discounts that your company is offering based on volume size of a project.

Form C - Pricing Schedule Intro
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  This spreadsheet contains multiple workbooks/tabs relating to this RFP.  Please follow the directions 
found/listed on each workbook and complete the workbooks as they pertain to your company's offerings.  All pages have been 
formatted to print to one page width, however, you may add additional lines as needed.  Please note, each individual workbook 
will note if it's a required or optional form.  Per the RFP terms and conditions, all workbooks listed as optional are considered a 
value-added attribute.  

This spreadsheet contains the following workbooks/tabs:
C.1 -  Base Pricing - Hardwood Flooring



Responding Company's Name: REQUIRED FORM

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Percent 1%  $                                      0.01 
Dollar Amount  $1,000,000.00 + 

Percent 5%
Percent 15%

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                              10.67 5%  $                                   10.14 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                              10.77 5%  $                                   10.23 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                              10.97 5%  $                                   10.42 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                              10.32 5%  $                                      9.80 
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                              10.47 5%  $                                      9.95 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                              10.42 5%  $                                      9.90 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                              10.72 5%  $                                   10.18 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.77 5%  $                                      9.28 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.57 5%  $                                      9.09 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.67 5%  $                                      9.19 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.72 5%  $                                      9.23 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.72 5%  $                                      9.23 

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                              10.08 5%  $                                      9.58 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                              10.18 5%  $                                      9.67 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                              10.38 5%  $                                      9.86 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.73 5%  $                                      9.24 
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.88 5%  $                                      9.39 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.83 5%  $                                      9.34 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                              10.13 5%  $                                      9.62 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.18 5%  $                                      8.72 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.98 5%  $                                      8.53 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.08 5%  $                                      8.63 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.13 5%  $                                      8.67 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.13 5%  $                                      8.67 

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.68 5%  $                                      9.20 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.78 5%  $                                      9.29 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.98 5%  $                                      9.48 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.33 5%  $                                      8.86 
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.48 5%  $                                      9.01 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.43 5%  $                                      8.96 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.73 5%  $                                      9.24 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.78 5%  $                                      8.34 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.58 5%  $                                      8.15 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                8.68 5%  $                                      8.25 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                8.73 5%  $                                      8.29 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.73 5%  $                                      8.29 

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.98 5%  $                                      8.53 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.08 5%  $                                      8.63 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.28 5%  $                                      8.82 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.63 5%  $                                      8.20 
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.78 5%  $                                      8.34 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                8.73 5%  $                                      8.29 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.03 5%  $                                      8.58 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.08 5%  $                                      7.68 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                7.88 5%  $                                      7.49 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                7.98 5%  $                                      7.58 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                8.03 5%  $                                      7.63 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.03 5%  $                                      7.63 

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.41 5%  $                                      8.94 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.51 5%  $                                      9.03 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.71 5%  $                                      9.22 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.06 5%  $                                      8.61 
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.21 5%  $                                      8.75 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.16 5%  $                                      8.70 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.46 5%  $                                      8.99 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.51 5%  $                                      8.08 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.31 5%  $                                      7.89 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                8.41 5%  $                                      7.99 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                8.46 5%  $                                      8.04 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.46 5%  $                                      8.04 

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.24 5%  $                                      8.78 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.34 5%  $                                      8.87 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.54 5%  $                                      9.06 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.89 5%  $                                      8.45 

Cost Factors

Installation of New or Replacement Maple Flooring Including Subfloor, Labor, Supplies, and Materials for:
Resilient Pre-Engineered Fixed Panel System

Resilient Fixed Plywood Sleeper w/ Continuous Floor System

Double Plywood Floor System

Sleeper Floor System

Sleeper w/ Plywood Floor System

Basket Weave Systems

Form C.1 - Base Pricing - Hardwood Flooring
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Enter ALL all hardwood flooring products, equipment, 
services, supplies, and related items that your company offers that meet the scope and specifications of this solicitation as outlined in the technical specifications.    Please 
note this is a required form if offering hardwood flooring.   

FLR Sanders, Inc.

Performance and payment bond - bonding rate (percent of project)
Bonding capacity - total amonth of capacity available
CPC discounts offered on individual manufacturer's published price
Alternative methods of costing - percent of overhead/markup to cost
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Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.04 5%  $                                      8.59 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                8.99 5%  $                                      8.54 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.29 5%  $                                      8.83 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.34 5%  $                                      7.92 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.14 5%  $                                      7.73 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                8.24 5%  $                                      7.83 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                8.29 5%  $                                      7.88 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.29 5%  $                                      7.88 

First grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.87 5%  $                                      9.38 
First grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.97 5%  $                                      9.47 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                              10.17 5%  $                                      9.66 
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                9.52 5%  $                                      9.04 
Second grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                9.67 5%  $                                      9.19 
Second grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                9.62 5%  $                                      9.14 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                9.92 5%  $                                      9.42 
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.97 5%  $                                      8.52 
Third grade hard Maple - 25/32" x 1 1/2" Per Sq. Ft.  $                                8.77 5%  $                                      8.33 
Third grade hard Maple - 25/32" x 2 1/4" Per Sq. Ft.  $                                8.87 5%  $                                      8.43 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                8.92 5%  $                                      8.47 
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                8.92 5%  $                                      8.47 

Simple Mascot Logo Each  $                        1,500.00 5%  $                             1,425.00 
Complex Mascot Logo Each  $                        3,500.00 5%  $                             3,325.00 
Other Logo Each  $                        5,000.00 5%  $                             4,750.00 
Lettering (painted) Each  $                              70.00 5%  $                                   66.50 
Lettering - 24" tall one color (painted) Each  $                              70.00 5%  $                                   66.50 
Lettering - Adder per 1" over 24" (painted) Each  $                                1.00 5%  $                                      0.95 
Lettering - 24" tall reversed stencil                                      Each  $                              70.00 5%  $                                   66.50 
Lettering - Adder per 1" over 24" Each  $                                1.00 5%  $                                      0.95 
Lettering (wood reveal) Each  $                              70.00 5%  $                                   66.50 
Stenciled Logo - up to 10' diameter Each  $                        2,000.00 5%  $                             1,900.00 
Stenciled Logo - over 10' diameter Each  $                        3,000.00 5%  $                             2,850.00 
Blended Logo -  up to 10' diameter Each  $                        2,900.00 5%  $                             2,755.00 
Blended Logo -  over 10' diameter Each  $                        3,500.00 5%  $                             3,325.00 
Colored Logo -  up to 10' diameter Each  $                        2,600.00 5%  $                             2,470.00 
Colored Logo over 10' diameter Each  $                        3,200.00 5%  $                             3,040.00 
Basketball Court Lines Each  $                           560.00 5%  $                                 532.00 
Badminton Court Lines Each  $                           480.00 5%  $                                 456.00 
Volleyball Court Lines Each  $                           350.00 5%  $                                 332.50 
Painted Borders (2') Each  $                           650.00 5%  $                                 617.50 
Painted Borders (3') Each  $                           950.00 5%  $                                 902.50 
Painted Borders (4') Each  $                        1,275.00 5%  $                             1,211.25 
Painted Border, additional foot Each  $                                1.10 5%  $                                      1.05 
Painted Keys Each  $                           300.00 5%  $                                 285.00 
Painted 3 Point Area Each  $                        1,550.00 5%  $                             1,472.50 

Resilient Pre-Engineered Fixed Panel System Per Sq. Ft.  $                              45.00 5%  $                                   42.75 

Resilient Fixed Plywood Sleeper With Continuous Floor System Per Sq. Ft.  $                              45.00 5%  $                                   42.75 

Double Plywood Floor System Per Sq. Ft.  $                              45.00 5%  $                                   42.75 
Sleeper and Sleeper with Plywood Floor System Per Sq. Ft.  $                              45.00 5%  $                                   42.75 
Sleeper Floor System Per Sq. Ft.  $                              45.00 5%  $                                   42.75 
Basket Weave Systems Per Sq. Ft.  $                              45.00 5%  $                                   42.75 
Basket Weave with Pads  System Per Sq. Ft.  $                              45.00 5%  $                                   42.75 

Vapor Barrier Per Sq. Ft.  $                                1.00 5%  $                                      0.95 
Hardwood Floor and Subfloor Removal Per Sq. Ft.  $                                4.00 5%  $                                      3.80 
Concrete Subfloor  Preparation Per Sq. Ft.  $                                1.80 5%  $                                      1.71 
Non-Concrete Subfloor Preparation Per Sq. Ft.  $                                1.00 5%  $                                      0.95 
Disposal of construction or demolition materials Per Sq. Ft.  $                                0.56 5%  $                                      0.53 

Solvent base product - First grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                              50.00 5%  $                                   47.50 

Solvent base product - Second grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                              50.00 5%  $                                   47.50 

Water base product - First grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                              50.00 5%  $                                   47.50 

Water base product - Second grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                              50.00 5%  $                                   47.50 

Cost to apply additional coat of finish to refinished floor Per Sq. Ft.  $                                0.28 5%  $                                      0.27 

Solvent Base Product - refinish existing hardwood Per Sq. Ft.  $                                1.90 5%  $                                      1.81 
Solvent Base Product - apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                0.28 5%  $                                      0.27 

Water Base Product - refinish existing hardwood  floors Per Sq. Ft.  $                                2.20 5%  $                                      2.09 
Water Base Product - apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                0.34 5%  $                                      0.32 

Simple Mascot Logo Each  $                        1,500.00 5%  $                             1,425.00 
Complex Mascot Logo Each  $                        3,500.00 5%  $                             3,325.00 
Other Logo Each  $                        5,000.00 5%  $                             4,750.00 
Lettering (painted) Each  $                              70.00 5%  $                                   66.50 
Lettering - 24" tall one color (painted) Each  $                              70.00 5%  $                                   66.50 
Lettering - Adder per 1" over 24" (painted) Each  $                                1.00 5%  $                                      0.95 
Lettering - 24" tall reversed stencil                                      Each  $                              70.00 5%  $                                   66.50 
Lettering - Adder per 1" over 24" Each  $                                1.00 5%  $                                      0.95 
Lettering (wood reveal) Each  $                              70.00 5%  $                                   66.50 
Stenciled Logo - up to 10' diameter Each  $                        2,000.00 5%  $                             1,900.00 

Basket Weave w/ Pads System

Taping, Painting & Line Striping

Plywood Subfloor Repair or Replacement for:

Floor Prep and Removal Services to Include Labor and Materials

Repair & Renovation of Floorin to Include Hardwood Flooring, Materials, and Labor

Floor Refinishing - Cost Per Coat or Application
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Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Stenciled Logo - over 10' diameter Each  $                        3,000.00 5%  $                             2,850.00 
Blended Logo -  up to 10' diameter Each  $                        2,900.00 5%  $                             2,755.00 
Blended Logo -  over 10' diameter Each  $                        3,500.00 5%  $                             3,325.00 
Colored Logo -  up to 10' diameter Each  $                        2,600.00 5%  $                             2,470.00 
Colored Logo over 10' diameter Each  $                        3,200.00 5%  $                             3,040.00 
Basketball Court Lines Each  $                           560.00 5%  $                                 532.00 
Badminton Court Lines Each  $                           480.00 5%  $                                 456.00 
Volleyball Court Lines Each  $                           350.00 5%  $                                 332.50 
Painted Borders (2') Each  $                           650.00 5%  $                                 617.50 
Painted Borders (3') Each  $                           950.00 5%  $                                 902.50 
Painted Borders (4') Each  $                        1,275.00 5%  $                             1,211.25 
Painted Border, additional foot Each  $                                1.10 5%  $                                      1.05 
Painted Keys Each  $                           300.00 5%  $                                 285.00 
Painted 3 Point Area Each  $                        1,550.00 5%  $                             1,472.50 

Solvent Base Product - periodic scrub and recoating of 
hardwood gymnasium floors Per Sq. Ft.  $                                0.29 5%  $                                      0.28 

Water Base Product - periodic scrub and recoat of hardwood  
floors Per Sq. Ft.  $                                0.55 5%  $                                      0.52 

Solvent Base Product - Repair, restoration and/or refinishing 
stage floor Per Sq. Ft.  $                                4.50 5%  $                                      4.28 

Solvent Base Product - Sanding and refinishing stage floor Per Sq. Ft.  $                                3.70 5%  $                                      3.52 
Solvent Base Product - To apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                0.28 5%  $                                      0.27 

Solvent Base Product - Chemical stripping and refinishing Per Sq. Ft.  $                                0.80 5%  $                                      0.76 
Water Base Product - Repair, restoration and/or refinishing 
stage floor Per Sq. Ft.  $                                4.75 5%  $                                      4.51 

Water Base Product - Sanding and refinishing stage floor Per Sq. Ft.  $                                3.95 5%  $                                      3.75 
Water Base Product - To apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                0.34 5%  $                                      0.32 

Water Base Product - Chemical stripping and refinishing Per Sq. Ft.  $                                1.00 5%  $                                      0.95 

Wall cove base Linear Ft.  $                              13.25 5%  $                                   12.59 
Outside corners Each  $                              19.10 5%  $                                   18.15 
Aluminum thresholds (5") Linear Ft.  $                              32.88 5%  $                                   31.24 
Aluminum thresholds (6") Linear Ft.  $                              33.66 5%  $                                   31.98 
Aluminum thresholds (7") Linear Ft.  $                              34.44 5%  $                                   32.72 
Aluminum thresholds (8") Linear Ft.  $                              35.22 5%  $                                   33.46 

Solvent Based Stains and Sealers Per Sq. Ft.  $                                0.55 5%  $                                      0.52 
Water Based Stains and Sealers Per Sq. Ft.  $                                0.50 5%  $                                      0.48 
Wall cove base Linear Ft.  $                                5.00 5%  $                                      4.75 
Outside corners Each  $                              10.00 5%  $                                      9.50 
Aluminum thresholds (5") Linear Ft.  $                              35.00 5%  $                                   33.25 
Aluminum thresholds (6") Linear Ft.  $                              35.00 5%  $                                   33.25 
Aluminum thresholds (7") Linear Ft.  $                              35.00 5%  $                                   33.25 
Aluminum thresholds (8") Linear Ft.  $                              35.00 5%  $                                   33.25 

Volleyball coverplates Each  $                           260.00 5%  $                                 247.00 
Volleyball sleeves Each  $                           900.00 5%  $                                 855.00 
Vapor Barrier (for floating floors up to 99% RH) Square Ft.  $                                1.45 5%  $                                      1.38 
Fluid Applied Vapor Barrier (for fixed resilient systems up to 
99% RH) Square Ft.  $                                2.77 5%  $                                      2.63 

Pickleball Court Lines Each  $                           350.00 5%  $                                 332.50 
Stained Border (2') Lineal Foot  $                                2.90 5%  $                                      2.76 
Stained Border (3') Lineal Foot  $                                4.30 5%  $                                      4.09 
Stained Border (4') Lineal Foot  $                                5.75 5%  $                                      5.46 
Stained Lanes per court  $                        1,000.00 5%  $                                 950.00 
Stained Three Point Area per court  $                        1,900.00 5%  $                             1,805.00 

Other Accessories and/or Materials

Repair & Renovation and/or Refinishing of Stage Floor

Materials and Labor to Install the Following:

Labor Only to Apply Owners Supplied Materials

Periodic Cleaning & Recoating

C.1 - Base Pricing - Hardwood Page 4



Responding Company's Name: OPTIONAL FORM

Type of System
Cost Per Sq. Ft. for 0 to 

2,000 Sq. Ft.
Cost Per Sq. Ft. for 2,000 

to 4,000 Sq. Ft.
Cost Per Sq. Ft. for 4,000 

to 6,000 Sq. Ft.
Cost Per Sq. Ft. for 6,000 

to 8,000 Sq. Ft.
Cost Per Sq. Ft. for  8,000 

to 10,000 Sq. Ft.
Cost Per Sq. Ft. for  

10,000 to 12,000 Sq. Ft.

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

Resilient Pre-Engineered Fixed Panel Floor System

Resilient Fixed Plywood Sleeper w/ Continuous Floor System

Instructions.  Please complete the form below if your company is offering additional discounts on a purchase of hardwood flooring beyond the pricing offered in Form C.1 - 
Base Pricing.  Please note that the pricing listed on this form is considered the Net Price to Member.  If a multiplier/factor has been listed in Form C.3 - State Multiplier, that 
factor will be applied to the offered volume pricing found on this form.  Please note this is an optional form.

Form C.1A - Volume Pricing - Hardwood Flooring
*Please note this workbook has multiple tabs.

FLR Sanders, Inc

Basket Weave w/ Pads System

Basket Weave Systems

Sleeper w/ Plywood Floor System

Sleeper Floor System

Double Plywood Floor System
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Responding Company's Name: REQUIRED FORM

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Percent 1%  $                                        0.01 
Dollar Amount  $1,000,000.00 + 

Percent 5%
Percent 15%

Full depth polyurethane floors Champion Monoflow Per Sq. Ft.  $                                   7.90 5%  $                                        7.51 
Padded polyurethane floors or sandwhich system Champion Monoflex Per Sq. Ft.  $                                   9.00 5%  $                                        8.55 

Rolled rubber floor system Aacer MP Trax Per Sq. Ft.  $                                   9.00 5%  $                                        8.55 
Rubber tile system Aacer JV Elite Per Sq. Ft.  $                                   6.60 5%  $                                        6.27 
PVC sheet flooring system Aacer MP Court PVC Per Sq. Ft.  $                                   9.80 5%  $                                        9.31 
Suspended polypropylene tile systems Aacer MP Tile Per Sq. Ft.  $                                   8.65 5%  $                                        8.22 

Vapor Barrier Per Sq. Ft.  $                                   1.00 5%  $                                        0.95 
Floor and Subfloor Removal Per Sq. Ft.  $                                   4.00 5%  $                                        3.80 
Concrete Subfloor Preparation Per Sq. Ft.  $                                   1.80 5%  $                                        1.71 
Non-Concrete Subfloor Preparation Per Sq. Ft.  $                                   1.00 5%  $                                        0.95 
Disposal of construction or demolition materials Per Sq. Ft.  $                                   0.56 5%  $                                        0.53 

Simple Mascot Logo Each  $                          1,500.00 5%  $                               1,425.00 
Complex Mascot Logo Each  $                          3,500.00 5%  $                               3,325.00 
Other Logo Each  $                          5,000.00 5%  $                               4,750.00 
Lettering (painted) Each  $                                70.00 5%  $                                      66.50 
Lettering - 24" tall one color (painted) Each  $                                70.00 5%  $                                      66.50 
Lettering - Adder per 1" over 24" (painted) Each  $                                   1.00 5%  $                                        0.95 
Lettering - 24" tall reversed stencil                                      Each  $                                70.00 5%  $                                      66.50 
Lettering - Adder per 1" over 24" Each  $                                   1.00 5%  $                                        0.95 
Lettering (wood reveal) Each  $                                70.00 5%  $                                      66.50 
Stenciled Logo - up to 10' diameter Each  $                          2,000.00 5%  $                               1,900.00 
Stenciled Logo - over 10' diameter Each  $                          3,000.00 5%  $                               2,850.00 
Blended Logo -  up to 10' diameter Each  $                          2,900.00 5%  $                               2,755.00 
Blended Logo -  over 10' diameter Each  $                          3,500.00 5%  $                               3,325.00 
Colored Logo -  up to 10' diameter Each  $                          2,600.00 5%  $                               2,470.00 
Colored Logo over 10' diameter Each  $                          3,200.00 5%  $                               3,040.00 
Basketball Court Lines Each  $                             560.00 5%  $                                   532.00 
Badminton Court Lines Each  $                             480.00 5%  $                                   456.00 
Volleyball Court Lines Each  $                             350.00 5%  $                                   332.50 
Painted Borders (2') Each  $                             650.00 5%  $                                   617.50 
Painted Borders (3') Each  $                             950.00 5%  $                                   902.50 
Painted Borders (4') Each  $                          1,275.00 5%  $                               1,211.25 
Painted Border, additional foot Each  $                                   1.10 5%  $                                        1.05 
Painted Keys Each  $                             300.00 5%  $                                   285.00 
Painted 3 Point Area Each  $                          1,550.00 5%  $                               1,472.50 

Full depth polyurethane floors Per Sq. Ft. 5%  $                                             -   
Padded polyurethane floors or sandwhich system Per Sq. Ft. 5%  $                                             -   
Rolled rubber floor system Per Sq. Ft. 5%  $                                             -   
Rubber tile system Per Sq. Ft. 5%  $                                             -   
PVC sheet flooring system Per Sq. Ft. 5%  $                                             -   
Suspended polypropylene tile systems Per Sq. Ft. 5%  $                                             -   

Wall cove base Linear Ft.  $                                13.25 5%  $                                      12.59 
Outside corners Each  $                                19.10 5%  $                                      18.15 
Aluminum thresholds (5") Linear Ft.  $                                32.88 5%  $                                      31.24 
Aluminum thresholds (6") Linear Ft.  $                                33.66 5%  $                                      31.98 
Aluminum thresholds (7") Linear Ft.  $                                34.44 5%  $                                      32.72 
Aluminum thresholds (8") Linear Ft.  $                                35.22 5%  $                                      33.46 

Solvent Based Stains and Sealers Per Sq. Ft.  $                                   0.55 5%  $                                        0.52 
Water Based Stains and Sealers Per Sq. Ft.  $                                   0.50 5%  $                                        0.48 
Wall cove base Linear Ft.  $                                   5.00 5%  $                                        4.75 
Outside corners Each  $                                10.00 5%  $                                        9.50 
Aluminum thresholds (5") Linear Ft.  $                                35.00 5%  $                                      33.25 
Aluminum thresholds (6") Linear Ft.  $                                35.00 5%  $                                      33.25 
Aluminum thresholds (7") Linear Ft.  $                                35.00 5%  $                                      33.25 
Aluminum thresholds (8") Linear Ft.  $                                35.00 5%  $                                      33.25 

 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   

Materials and Labor to Install the Following

Labor Only to Apply Owners Supplied Materials

Other Accessories and/or Materials

Repair & Renovation and/or Refinishing to include Labor and Materials

Floor Preparation and Removal Services to include Labor and Materials

Taping, Painting & Line Striping

Pre-Fabricated Floors

Form C.2 - Base Pricing - Synthetic Flooring
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Enter ALL synthetic flooring products, equipment, services, 
supplies, and related items that your company offers that meet the scope and specifications of this solicitation as outlined in the technical specifications.    Please note this is 
a required form, if responding to synthetic flooring.   

FLR Sanders, Inc.

Cost Factors
Performance and payment bond - bonding rate (percent of project)
Bonding capacity - total amonth of capacity available
CPC discounts offered on individual manufacturer's published price
Alternative methods of costing - percent of overhead/markup to cost
Installation of Multi-Purpose Synthetic/Rubber Flooring Systems
Cast-In-Place Floors

C.2 - Base Pricing - Synthetic Page 6



Responding Company's Name: OPTIONAL FORM

Type of System
Cost Per Sq. Ft. for 0 to 

2,000 Sq. Ft.
Cost Per Sq. Ft. for 2,000 

to 4,000 Sq. Ft.
Cost Per Sq. Ft. for 4,000 

to 6,000 Sq. Ft.
Cost Per Sq. Ft. for 6,000 

to 8,000 Sq. Ft.
Cost Per Sq. Ft. for  8,000 

to 10,000 Sq. Ft.
Cost Per Sq. Ft. for  

10,000 to 12,000 Sq. Ft.

Full depth polyurethane floors 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Padded polyurethane floors or sandwhich
system 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

Rolled rubber floor systems 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Rubber tile systems 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
PVC sheet flooring systems 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                
Suspended polypropylene tile systems 0.80$                                  0.40$                                  0.20$                                  -$                                    (0.10)$                                (0.12)$                                

New Prefabrication Synthetic Flooring System to include Labor and Materials

Form C.2 - Volume Pricing - Synthetic Flooring
*Please note this workbook has multiple tabs.

Instructions.  Please complete the form below if your company is offering additional discounts on a purchase of hardwood flooring beyond the pricing offered in Form C.2 - 
Base Pricing.  Please note that the pricing listed on this form is considered the Net Price to Member.  If a multiplier/factor has been listed in Form C.3 - State Multiplier, that 
factor will be applied to the offered volume pricing found on this form.  Please note this is an optional form.

FLR Sanders, Inc.

New Cast-In-Place Synthetic Flooring System to include Labor and Materials

C.2A - Volume Pricing - Synth. Page 7



REQUIRED FORM

Minnesota Multiplier North Dakota Multiplier South Dakota Multiplier
0.00% 0.00% 0.00%
0.00% 0.00% 0.00%

50.00% 50.00% 50.00%
50.00% 50.00% 50.00%Davis Bacon wage project:   

Responding Company's Name: FLR Sanders, Inc.

Project types

Form C.3 - State Multiplier
*Please note this workbook has multiple tabs.

Instructions.  For each of the states listed below, provide your multiplier/factor to be applied to the base product cost  provided to arrive at 
the CPC state price for the product.  For further clarification, please review the Standard Terms and Conditions found in the Technical 
Specifications of this RFP.

Non-prevailing wage project:      
Prevailing wage project:       























 
 
 

 
 
Name of Company: 

 
FLR Sanders, Inc. 

 
Company Address: 

 
3079 92nd Avenue 

 
City, State, Zip code: 

 
Princeton, MN 55371 

 
Website: 

 
www.flrsanders.com 

 
Phone:  

 
763.633.1170 

 
Provide a reference for a repair and/or maintenance project 
Reference #1 – Agency Name Princeton ISD 477 
Product/Service Purchased Annual Maintenance 
Year of Purchase 2019  
Reference Contact Darin Laabs 
Phone  763-389-6047 
Email Darin.laabs@isd477.org 
CPC Notes: 

1. Describe the project(s) completed with the Vendor.  We recently built a new gym, with FLR being a local 
company we give them first right to all gym projects.  While planning the project, FLR brought us into their studio 
where we spent an entire day playing with color, stains, and finishes.  With school colors of black, white, and orange, 
finding her right mixture and combination was a task.  Essentially, we came up with over a 100 floor options, we 
then boiled is down to 5-6 and then sought the feedback of coaches and the sporting community. 

2. Describe how the Vendor was responsive to your needs.  FLR Sanders understood that this project was a single 
project that would need to make an impact.  They were responsive to all our needs, it even felt as if they designed the 
font on the sidelines specifically for our district.  

3. Describe the dependability and communication styles of the Vendor.  FLR was very dependable.  Once the 
project started and staining commenced, as their crew started to apply the orange stain, they thought the application 
looked pinker that orange.  Halting the project, they called me down to the gym to talk through the concern.  As a 
result, FLR brought in 50-60 different color mixtures to find the correct mixture to work best with the stains to get 
that “orange” look and feel.  FLR’s attention to detail was spectacular.  We did end up have an air handler issue as 
well, called FLR, they immediately shut down the gym for 4-5 weeks.  FLR saved the floor as they were able to pull 
out all of the moisture.  Without their response, the entire flooring system would have been destroyed.  FLR was and 
is super responsive, professional, all while meeting the time schedule – it was amazing how quickly it went up.  The 
artistic crew turned it into the masterpiece that it is.   

4. How would you rate the Vendor’s overall performance for the products/service requested? Phenomenal, 
highest recommendation.  I have been in the district for 25+ years, we are a very conservative farming community, 
so we use things until their broke.  When we started planning this gym, it was meant to be a two-station rec facility.  
Luckily, we were able to get buy-in and approval for the gymnasium.  We’re not in year three (3) in this facility and 
couldn’t be happier. 

  
  

Company Information 

http://www.flrsanders.com/
http://www.flrsanders.com/


Provide a reference for a project completed between $100,000 and $250,000 
Reference #2 – Agency Name Rosemount Apple Valley Eagan ISD 196 
Product/Service Purchased Dakota Hills MS gym replacement 
Year of Purchase 2019 
Reference Contact Heather Nosan 
Phone  651-423-7742 
Email Heather.nosan@district196.org 
CPC Notes: 

1. Describe the project(s) completed with the Vendor.  We have completed many gymnasium floor replacements as 
well as floor refinishing projects with FLR Sanders.  (We are the 4th largest school district in MN and therefore have 
many gym floors!) 

2. Describe how the Vendor was responsive to your needs.  I have worked with FLR Sanders for 15 years and 
everyone I’ve ever had contact with has been extremely responsive to our needs.  We have had some emergency 
situations (sprinkler head burst, flooded gym floor) and FLR is always quick to respond.  

3. Describe the dependability and communication styles of the Vendor.  I have used varying types of 
communication with FLR such as e-mail, phone, and in person meetings.  I do not hesitate to bring someone from 
FLR Sanders in to discuss gym floors with our maintenance crews or Athletic Directors. 

4. How would you rate the Vendor’s overall performance for the products/service requested?  I would rate FLR 
Sanders as a 10.  If there is ever a hiccup, which is rare, they will do whatever it takes to correct it. 

  
Provide a reference for a project completed that was over $300,000 
Reference #3 – Agency Name Eden Prairie ISD 272 
Product/Service Purchased High School Gym Replacement 
Year of Purchase 2019 
Reference Contact Jim Anderson 
Phone  952-975-7126 
Email james_anderson@edenpr.k12.mn.us 
CPC Notes: 

1. Describe the project(s) completed with the Vendor.  Replaced a gym floor at the high school and resurfaced the 
floors at all the remaining gyms within the district.   

2. Describe how the Vendor was responsive to your needs.  They were very responsive to our needs and 
communicated well. 

3. Describe the dependability and communication styles of the Vendor.  Dependability was great as well as 
communication, they let me know when projects were complete, updated, etc.  With activities happening across the 
district, the communication piece was big to relay information as to when the gym was not available and when it 
would be available.   

4. How would you rate the Vendor’s overall performance for the products/service requested?  I would rate them 
at a 10, they really did a good job for us.  They had a few hiccups, but I don’t look down on hiccups, I’d rather see how 
they respond and handle the issues.   They responded well and resolved any hiccups along the way.  We will 
continue to utilize FLR throughout the district. 
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ANY PROPRIETOR/PARTNER/EXECUTIVE
OFFICER/MEMBER EXCLUDED?

INSR ADDL SUBR
LTR INSD WVD

PRODUCER CONTACT
NAME:

FAXPHONE
(A/C, No):(A/C, No, Ext):

E-MAIL
ADDRESS:

INSURER A :

INSURED INSURER B :

INSURER C :

INSURER D :

INSURER E :

INSURER F :

POLICY NUMBER POLICY EFF POLICY EXPTYPE OF INSURANCE LIMITS(MM/DD/YYYY) (MM/DD/YYYY)

AUTOMOBILE LIABILITY

UMBRELLA LIAB

EXCESS LIAB

WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

AUTHORIZED REPRESENTATIVE

EACH OCCURRENCE $
DAMAGE TO RENTEDCLAIMS-MADE OCCUR $PREMISES (Ea occurrence)

MED EXP (Any one person) $

PERSONAL & ADV INJURY $

GEN'L AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE $
PRO-POLICY LOC PRODUCTS - COMP/OP AGGJECT 

OTHER: $
COMBINED SINGLE LIMIT

$(Ea accident)
ANY AUTO BODILY INJURY (Per person) $
OWNED SCHEDULED

BODILY INJURY (Per accident) $AUTOS ONLY AUTOS
HIRED NON-OWNED PROPERTY DAMAGE

$AUTOS ONLY AUTOS ONLY (Per accident)

$

OCCUR EACH OCCURRENCE
CLAIMS-MADE AGGREGATE $

DED RETENTION $
PER OTH-
STATUTE ER

E.L. EACH ACCIDENT

E.L. DISEASE - EA EMPLOYEE $
If yes, describe under

E.L. DISEASE - POLICY LIMITDESCRIPTION OF OPERATIONS below

INSURER(S) AFFORDING COVERAGE NAIC #

COMMERCIAL GENERAL LIABILITY

Y / N
N / A

(Mandatory in NH)

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE    EXPIRATION    DATE    THEREOF,    NOTICE   WILL   BE   DELIVERED   IN
ACCORDANCE WITH THE POLICY PROVISIONS.

THIS  IS  TO  CERTIFY  THAT  THE  POLICIES  OF  INSURANCE  LISTED  BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.    NOTWITHSTANDING  ANY  REQUIREMENT,  TERM  OR  CONDITION  OF  ANY  CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE  MAY  BE  ISSUED  OR  MAY  PERTAIN,  THE  INSURANCE  AFFORDED  BY  THE  POLICIES  DESCRIBED  HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

THIS  CERTIFICATE  IS  ISSUED  AS  A  MATTER  OF  INFORMATION  ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE  DOES  NOT  AFFIRMATIVELY  OR  NEGATIVELY  AMEND,  EXTEND  OR  ALTER  THE  COVERAGE  AFFORDED  BY THE POLICIES
BELOW.    THIS  CERTIFICATE  OF  INSURANCE  DOES  NOT  CONSTITUTE  A  CONTRACT  BETWEEN  THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT:    If  the  certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If  SUBROGATION  IS  WAIVED,  subject  to  the  terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

CERTIFICATE HOLDER CANCELLATION

© 1988-2015 ACORD CORPORATION.  All rights reserved.ACORD 25 (2016/03)

CERTIFICATE OF LIABILITY INSURANCE DATE (MM/DD/YYYY)

$

$

$

$

$

The ACORD name and logo are registered marks of ACORD

11/7/2019
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Vendor Questionnaire 
RFP #20.7 – Hardwood & Synthetic Sports Flooring 
 
 
Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

1. Company Information 
2. Qualifications & Experience   
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Warranty   
6. Equipment/Product/Services, Pricing & Delivery  
7. Industry Specific Information 
8. References 
9. Additional Requirements* 
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Name of Company: 

JWood Sports Flooring 

 
Company Address: 

 
573 County Road A  Suite #109 

 
City, State, Zip code: 

 
Hudson, WI  54016 

 
Website: 

 
www. jwoodsportsflooring.com 

 
Phone:  

 
715 690 2560 

 
Provide the following company contacts that will be working with this anticipated contract.  Include name, email and 
phone number(s). 

 Name Email Phone 
General Manager Cole Johnston Caj.jwood@gmail.com 715 690 2560 
Contract Manager  Cole Johnston Caj.jwood@gmail.com 715 690 2560 
Sales Manager  Nick Flood Nflood.jwood@gmail.com  715 690 2560 
Marketing Manager  Nick Flood Nflood.jwood@gmail.com  715 690 2560 
Customer Service Manager  Cole Johnston Caj.jwood@gmail.com  715 690 2560 
Account Manager(s) Derek Weyer Dweyer.jwood@gmail.com  715 690 2560 

 
Who will be responsible for receiving updated membership lists?  Include name, email and phone number(s). 

Name Email Phone 

Cole Johnston Caj.jwood@gmail.com 715 690 2560 

 
Who will be responsible for submitting sales reports and administrative fee payments on a quarterly basis?  Include 
name, email and phone number(s). 

Name Email Phone 

Cole Johnston Caj.jwood@gmail.com  

 
Who will be responsible for conducting audits as requested by CPC?  Include name, email and phone number(s). 

Name Email Phone 

Cole Johnston Caj.jwood@gmail.com 715 690 2560 

 
Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status. 
 

x Business Type/Classification  x Business Type/Classification 
 8(a)          8(a) Qualified Business   SDB                Small Disadvantaged Business 

 DBE          Disadvantaged Business Enterprise   SDVOB          Service-Disabled Veteran Owned Business 

 HUB          Historically Underutilized Business Zone   SECTION 3   Section 3 Business Concern 

 MBE          Minority Owned Business Enterprise   SSV                 Sole Source Vendor 

 MWBE      Minority Women-Owned Business Enterprise   VBE                Veteran-Owned Business Enterprise 

 SBE           Small Business Enterprise   WBE               Woman-Owned Business Enterprise 

 Other; list name:    

 
  

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 
Based in Hudson, Wisconsin, JWood Sports Flooring specializes in sales, service, and installation of athletic flooring. 
 
Since its founding in 2012, JWood Sports Flooring has seen significant growth and success. JWood now installs sports 
flooring in schools, colleges and community centers in North Dakota, South Dakota, Nebraska, Minnesota, Iowa, and 
Wisconsin. Whether refinishing, repairing, replacing, or installing a brand new floor in new facility JWood has built its 
reputation on providing customers with exceptional service and value, and best in the industry Connor Sports flooring 
products. 
 
JWood Sports Flooring takes pride in providing facility owners with the best possible solutions and industry experience that 
is second to none. JWood staff is comprised of several long time industry professionals, with a vast knowledge base in all 
types and complexities of athletic flooring installations. JWood’s experience, integrity and unwavering commitment to 
customer service has resulted in a long list of satisfied clients throughout the upper Midwest. 

 
2. Provide evidence of what your organization is doing to remain viable in the industry. 
Continuing education  -  including Maple Flooring Manufacture’s membership and accreditation certification.  JWood 
activiely participates in and attends industry meetings.  

 
3. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   
We perform several annual maintence work projects which we have initially installed since 2012.  We feel this 
demonstrates repeat business and customer satisfaction.  It is difficult to put a quantitave value on customer retention 
however customer satisfaction is extremely important and we feel that our reputation and goal of providing quality 
products and services is second to none.  Please see attached reference letters from past projects. 

 
4. Describe the number of agencies your organization, on average, provides hardwood and/or synthetic sports 

flooring for each year in CPC’s tri-state area of  Minnesota, North Dakota and South Dakota? 
Jwood Sports Flooring installs approximately 30-40 new Gymnasium floors for a variety of athletic venues in the tri-state 
area annually.  In addition, Jwood Sportflooring provides annual maintanence and repair for approximately 75  venues  
annually. 

 
5. Is your organization able to service all areas within CPC’s tri-state area?  
 
 X Yes  No 
 
If NO, explain why your organization is not able to service a particular area and/or state. 

Click or tap here to enter text. 
 
6. List the other contracts you have in place that could be accessed by our membership for your products (e.g. 

other consortiums) in the tri-state area?   
Gymnasium protective floor coverings. Volleyball Equipment. Floor Maintainence and Cleaning Supplies 

 
7. Provide a list of governmental, educational, and cooperative contracts that your company holds outside CPC’s 

tri-state area. 
Sourcewell ( formerly NJPA).  This is held by the floor system manufacturer of which JWood is a dealer. 

 
8. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 

through your company. 
Through CPC JWood will be offering discounted pricing on all products/services. 

 
9. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 

serving that will be exempt from pricing submitted with this proposal). 
None 

 
 

 

Qualifications & Experience (45 points) 

Marketing & Partnership (25 points) 
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1. Describe how your company markets directly to potential customers. 
Direct sales calls, athletic and school board trade shows, and direct mailings.  

 
2. Describe marketing collateral and sales campaigns that have been successful for your organization in the past.  

Describe how your organization plans to utilize your marketing staff with this anticipated contract. 
It is our opinion that our current marketing practices will uncover potential CPC customers. We feel our ability to offer 
discounts through CPC will enhance sales.  We believe that the knowledge within our sales and estimating personnel is 
extremely valuable in educating CPC member and assisting them in selecting the very best products for their specific needs. 

 
3. Describe your organization's ability to participate in conference tradeshows and how you will position the 

contract at those tradeshows.  List all conference tradeshows that your organization has attended in the last 
three (3) years. 

It is our intention to recommend the usage of CPC to all of our potential customers. We annually attend the MN 
School Board show, MN athletic Directors Conference, and the Iowa, North and South South Dakota 
School Board shows. 
 

 
4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 
We would strongly encourage the use of CPC contracts as it would provide benefits to the end user.  Discounted pricing is 
one benefit.   Confidence by the end user that the CPC vendors are vetted by the CPC organization for quality of performance  
is another significant benefit.  In many cases we also feel that there is some value lost when JWood does not have the 
oppurtuntiy to work directly with facility owners to select the best products/services for their specific circumstances. For 
example there are many cases outdated floor systems & technology are still used based upon old architectural 
specifications.  Often times JWood is not given the opportunity to demonstrate and provide the very best solutions to the 
end user. 

 
5. Describe how you plan to inform and train your personnel on the details and promotion of the contract. 
Since we have worked with the NJPA/Sourcewell contract in the past our estimating and sales personnel are familiar with 
this type of contract.  Upon ward of the contract JWood would review all contract details and requirements with sales and 
estimating personnel to ensure compliance with the program. 

 
 

 
 
 

 
1. Describe how your organization works with agencies to determine payment terms. 
Generally we indicate payment terms on our proposals.  If the end user has special payment requirements which differ from 
the norm, we would discuss and arrive at a mutually beneficial agreement.  In general we are very flexible with payment 
terms etc.   

 
2. Does your company accept payment by procurement card?  If so, is the participating agency assessed a fee for 

purchasing with a procurement card? 
No 

 
3. Describe your proposed order process for this proposal and contract award.  Specify if you will be including a 

dealer network and how they will be involved. 
All sales efforts through final installation are handled in house and performed by Jwood Sport flooring employees. We do 
not expect any changes to that philosophy in regards to this contract. We also do not expect any wholesale changes in our 
typical processes. Of course offering and using the CPC paperwork and performing work under the CPC contract will entail 
some nuances with respect to internal audits, quarterly reporting and the CPC contract paperwork. 

 
4. Indicate the level of support your company will offer on this contract category.  
  
 Pricing is the same as offered to individual education, government, and nonprofit agencies. 
 Pricing is the same as offered to cooperative purchasing organizations or state purchasing departments. 

Financials & Level of Support (30 points) 
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X  Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
 Other, please describe 
  
If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 

Click or tap here to enter text. 
 
5. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 

ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes x No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 

Click or tap here to enter text. 
 
6. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes x No 
 
If YES, list what states, the reason for debarment and/or suspension and its effective dates. 

Click or tap here to enter text. 
 
 
 
 
 
 

1. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure. 

We offer the industry standard 1 year labor and materials warranty. This is a joint warranty provided by Connor 
Sports Flooring and Jwood Sports Flooring.  If there is some sort of warranty issue outside of the 1 year term, 
and it is related to improper workmanship JWood will still stand behind the work (within reason). 

 
2. Do all warranties cover all products/equipment parts and labor? 
 
 X Yes  No 
 
If NO, describe the exceptions to coverage. 

Click or tap here to enter text. 
 

3. Do warranties impose usage limit restrictions? 
 
  Yes X No (Within reason) 
 
If YES, describe the restrictions. 

Click or tap here to enter text. 
 

4. Do warranties cover the expense of technicians' travel time and mileage to perform warranty repairs? 
 
 X Yes  No 

 
If NO, describe why travel and mileage are not covered. 
Click or tap here to enter text. 

 
5. List any additional limitations or circumstances that would not be covered under your warranty? 

Warranty (30 points) 
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Typically,  misuse or  neglect, are not covered 
 

6. List any geographic areas within CPC’s tri-state area for which your organization cannot provide a certified 
technician to perform warranty repairs.  How will CPC participating agencies in these areas be provided service 
for warranty repair? 

Manufacturer and Jwood will collectively evaluate needed repairs and Jwood will perform the work. 
 
 

 
 
 

 
1. Provide a general narrative description of the services you are offering in your proposal. 
Jwood provides turn-key flooring installations.  As necessary, this includes demolition and removal of exiting systems, and 
addressing project specific details. Jwood also provides annual maintanence coatings and flooring system repair work.   

 
2. Provide a general narrative description of your pricing model and identify how the model works. 
Jwood Offers Top of the Line athletic flooring at industry competitive pricing.   

 
3. List where your company’s distribution hubs are located.  Describe the lead time and fill rate of inventory at 

those locations. 
Flooring materials are manufactured, warehoused and shipped from Amasa Michigan. Most flooring and subfloor materials 
can be obtained with very short lead times.  

 
4. Describe the examination, preparation, installation and cleaning process that your company provides as a 

turnkey flooring solution. 
A member of our estimating or sales staff will visit the project site to verify size, conditions and identify any extenuating 
circumstances. Based on this information our estimating department will formaulate pricing .  After receipt of a 
contract to engage in the work , Jwood will generate gameline and as built shop drawings for the owners. 

        Materials and installation timelines will be developed based upon the owners approval.  A project manager will then 
        visit the jobsite to verify final readiness for installation.  Materials will be shipped, unloaded onsite and installation will  
        begin immediately. During the installation and finishing employees will organize materials and clean up jobsite daily. 

 
5. Describe in detail your proposed exchange and return program(s) and policy(s). 
N/A 

 
6. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 

contract with CPC. 
Self audit performed quarterly 

 
 

 
 
 

 
1. Describe how many staff will be dedicated to working directly with CPC’s participating agencies and their 

respective roles (i.e. sales, installation, maintenance).  Of those mentioned, include their average tenure, job 
duties and any certifications held. 

Key Employees - Nick Flood   - Sales- 16 years industry experience – 7 years tenure 
                           -Scott Johnston- estimating, material procurement, shop drawings, 28 years industry experience  - 8 years tenure 
                           -Derek Weyer  - operations- 8 years industry experience- 8 years tenure 
                          - Cole Johnston- General Manager- 12 years industry experience -8 years tenure 

 
2. Describe the certifications and/or training your installers possess and adhere to. 
Installations are performed according to Maple Flooring Manufacturer’s Association guidelines , Connor Sports Flooring 
specifications and  industry standards. 
Jwood Installers are MFMA and Connor Sports Flooring accredited. 

 

Equipment/Products/Services, Pricing & Delivery (30 points) 

Industry Specific Information (70 points) 
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3. At times there are issues with installation personnel adhering to the rules and regulations of the agency (i.e. no 
smoking on grounds, keeping grounds free of debris).  Describe what measures are taken to ensure all agencies’ 
rules and regulations are kept. 

1- Verbal Warning 

2- Follow up  
3- Termination of employee or removal from jobsite if the problem persisits 

 
4. Describe how your company will work with a participating agency to assess and design a flooring concept.  

Describe how you match flooring to the needs and wants of the agency.  Describe the factors that are to be 
considered when working with a participating agency. 

Sales staff meets directly with end user to determine the desired level of performace they wish to achieve form the new 
floor system. Based upon this meeting we will generate a proposal which incorporates the floor system they desire and 
accounts for any extenuating circumstances. After acceptance of this proposal Jwood will generate “as built” and “gameline 
layout “ drawings for the owners approval.  Materials are ordered, and installation schedules are set  based upon the 
approval of the owner.   Each project is customized based upon project circumstances,  the building itself , the project 
location and the desires of the end user. 

 
5. Describe the process, from an order being placed and delivered to the installation and training. 
Once an order is placed with Jwood, our office will generate drawings and specifications describing the construction of the 
floor system for the owners approval. In addition we will generate gameline drawings, which include dimensioned court 
placements, court colors, priority and graphics.   These drawing are sent to the end users to confirm all details with respect 
to the installation of the new floor system. Discussions with respect to installation scheduling are also held at this time.  At 
this phase we have a detailed understanding of the owners desires and proceed with ordering materials and scheduling 
labor resources to accomplish the installation.      Materials are shipped from Amasa Mi directly to the jobsite where Jwood 
personell unload the materials and begin the installation. After the floor system has been installed, a finishing crew will 
arrive onsite to complete the final finishes of the system. At this stage the floor is sanded, sealed, gamelines and graphics are 
painted and coats of finish are applied over the entire floor encapsulating the painted portions. Other details , such as 
vented cove base and transition thresholds are completed once the final finish coats have dried. This results in a turn –key 
installation.    The office will then send printed maintenance instructions and discuss proper maintenance practices to 
ensure  the long term success of the floor system. 

 
6. Describe your company’s quality assurance and control process for products and services that will be provided 

under this solicitation. 
Quality assurance is a top down philosophy with in Jwood Sports Flooring.  It is our belief that the most important aspect of 
our business is our reputation. It is our reputation that dictates the success or failure of our company long term. It is not 
hard to understand the relationship between reputation and annual sales.   We believe and are proud that we maintain an 
excellent reputation with in our industry, not only with end users, but with architects, general contractors and suppliers.  
With that in mind we closely monitor every aspect of each installation including jobsite readiness, climatic conditions of the 
space to irregularities in flooring milling.  If a problem with any aspect of the installation is discovered, we stop and take the 
time to identify the source and make corrections as necessary.   Based upon the letters of recomendation we receive 
annually, we feel we are on the right path. 

 
7. Describe your training programs, including a description of the type of documentation that will be provided.  

Describe how training will be conducted and how various shifts of agency personnel will be accommodated.  
The vast majority of our field training is conducted on the jobsite.   

 
 

 
 
     

 
1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 

None 
 

2. List any exceptions your company is requesting to the terms set forth in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

• RFP section number and page number 
• Describe the exception 
• Explanation of why this is an issue 

Exceptions & Deviations (10points) 
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• Proposed alternative to meet the needs of participating agencies and the cooperative 

Click or tap here to enter text. 
 

 
 
 

 
 

Provide three (3) references that have purchased products and/or services that are applicable to the scope of this 
proposal.  A contact name, phone number and email will be required. 
 
Provide a reference for a repair and/or maintenance project 
Reference #1 – Agency Name Kidder County Public School 
Product/Service Purchased Gym Floor System Replacement 
Year of Purchase 2019 
Reference Contact Rick Diegel  
Phone  701 475 2243 
Email Rick.diegel@k12.wi.us 

  
Provide a reference for a project completed between $100,000 and $250,000 
Reference #2 – Agency Name Sebeka Public School 
Product/Service Purchased Gym Floor System Replacement & Maintainence work  
Year of Purchase 2019 
Reference Contact Dave Fjeldheim 

Phone  (218) 837-5101 
Email dfjeldheim@g.sebeka.k12.mn.us 
  
Provide a reference for a project completed that was over $300,000 
Reference #3 – Agency Name Trinity Catholic Schools 
Product/Service Purchased Gym Floor System Replacement 
Year of Purchase 2019 
Reference Contact Steve Glasser 
Phone  701 483 6081 
Email steve.glasser@k12.nd.us 

 
 

 
 
 

 
As required by CPC, submit the following additional items as individual PDFs as outlined below: 

1. Exhibit A – Supplier/Installer Certification Letter – Name of Company 
a. The letter must be from the manufacturer. 

2. Exhibit B – State Licensure (Installation) –Name of Company  ( 
a. Submit for each state in which your company plans to conduct business. 

3. Exhibit C – Sample of Project Completion Documents – Name of Company 
a. Example of a deliverable to a participating agency upon project completion.  See Technical 

Specifications for required documents. 
 
        

 

 

Additional Requirements  

References 



 

 
 
 
 
November 7, 2019 
 
 
Mr. Cole Johnston 
JWood Sports Flooring 
573 County Road A, Suite 109 
Hudson, WI 54016 
 
 
Dear Cole: 
 
We are writing to confirm that JWood Sports Flooring is a Connor Sports’ Certified Athletic Flooring Dealer 
in good standing for the Upper Midwest Region.   
 
This working relationship is based upon an excellent record of performance and JWood’s ability to 
continually provide quality installations.  In addition, your outstanding and unwavering commitment to 
customer service has resulted in a long list of satisfied clients for both JWood and Connor. 
 
If you have any questions or I can assist you further in any way, please don’t hesitate to contact me. 
 
Sincerely, 

Ron Dudzik 
Ron Dudzik 
Midwest Regional Manager 
 
 



573 County Road A, Suite 109, Hudson WI 

P 715-690-2560  F 715-690-2562 

www.Jwoodfloors.com 
 

 

 

 

State License #’s 

 

Minnesota- # IR660926 

North Dakota- Class A Number #51117 

South Dakota-FL 006859  

 

 

 

 



573 County Road A, Suite 109, Hudson WI 

P 715-690-2560  F 715-690-2562 

www.Jwoodfloors.com 
 

 

 

 

Please find the enclosed material for the proper care and maintenance of your new wood gym floor. 
 

**Important reminders about your new wood gym floor** 
 

1. Never use power scrubbers on your wood floor.  Water from the power scrubbers can cause problems such as 
expansion, cupping, wood splinters, and paint or finish chipping. 

2. Never use tape on your wood floor for game lines or any other purpose.  Pulling up the tape will pull off the finish.  
Please contact us for a quote if you would like to add game lines in the future. 

3. Use caution when wheeling carts or other wheeled items across your wood floor.  Excessive loads can cause structural 
damage to the floor system.  Heavy loads or grit stuck on wheels can also cause denting of the wood and finish failure. 

4. Should you decide to perform annual maintenance coatings on your wood floor yourself, be very cautious not to 
abrade the floor too aggressively.  Doing so may cause you to take the game lines right off the floor.  Please contact us 
for a quote if you would like us to perform this service for you. 

5. Remember your new wood gym floor is different from the old floor you may be used to.  A new wood floor has 4 coats 
of finish on it up this point, not 10 or 20 years worth of finish like your old floor.  Because of all the activity on the floor, 
it may be impossible to keep it looking brand new.  To keep it looking nice you may need to use more caution than you  
used to in the past.  In addition, you may want to dust mop the floor more frequently and use additional walk off mats 
leading to the gym. 

6. Enclosed you will see a “POLY BALL” statement from the maple floor manufacturers association. Please read and follow 
recommendations as we are unable to take responsibility for negative effects of poly balls, which arise as a result of 
improper climate control. Poly balls can occur anytime a floor is coated and subject to a large upward swing (15% or 
greater) in humidity within the next few months (most common in early spring & summer on floors installed in late 
winter). Poly balls must be removed immediately, or before any foot traffic is allowed on the floor. Poly balls can be 
removed very easily when rectified promptly. If traffic is allowed the poly balls will likely be broken open or smashed 
and much more corrective action will be required. Please contact us immediately if you see poly balls forming, and we 
can walk you through proper removal procedure. 

Please feel free to call us if we can be of help in any way. 
 
 
Thank You, 
Cole Johnston 
 
Enclosures 
-Connor Care Card 
-Connor Cleaning, General Guidelines 
-Connor Power Scrubber Statement 
-Connor Floor Load Information 

 



IMPORTANT

NEVER
shut down the ventilating system in your
facility for a prolonged period of time.

NEVER
use household cleaning products or
procedures.They can be harmful to the
floor finish and to the wood and may
also leave floors sticky or slippery, and
potentially harmful to athletes.

NEVER
clean your floor using scrubbing
machinery or power scrubbers that use
water under pressure.Water is your
floor’s worst enemy!

NEVER
attempt to modify or repair your sports
floor without first consulting with your
flooring contractor. Do not block or
obstruct expansion spaces around the
floors perimeter or adjacent to columns
and inserts. Make adequate expansion
provisions in flooring and subfloor
before lagging fixtures, equipment or
bleachers through the floor system into
the concrete.

Please post in office of
superintendent, maintenance
engineer, or custodian.
The Connor warranty is solely based on

strict compliance with the care and

maintenance outlined on this card and

the general specifications provided at

connorfloor.com. Should you require

further clarification, please call Connor

Customer Service at 1-800-833-7144.

GENERAL CARE
HUMIDITY AND VENTILATION
Since all wood flooring will expand and
contract as relative humidity varies, it is
important to minimize extremes between low 
and high. Hardwood flooring is manufactured 
at moisture content most compatible with 
a 35%–50% relative humidity range.

Geographical regions and available mechanicals
determine the typical range of temperature and
humidity for each facility. Maintaining a 15%
fluctuation between highest and lowest average
indoor relative humidity provides limited 
shrinkage and growth.

EXCESSIVE SEPARATION AND
TIGHTENING
Separation between flooring boards commonly
develops during winter low humidity, and 
flooring typically aligns generally tight during 
peak summer humidity conditions.While 
moderate shrinkage and expansion is normal,
make use of available HVAC systems to prevent
excessive tightening and shrinkage of flooring.

KEEP WATER AND GRIT OFF THE
FLOOR SURFACE
Protect your floors from tracking moisture and 
grit at exterior doorways by providing suitable 
floor mats, and check mats frequently to assure 
no moisture is trapped underneath. Correct all 
leaks immediately and protect your floor from
excessive condensation moisture by properly
insulating ductwork, interior drains, and 
downspouts. Any dampness within your building
should be brought to the attention of your 
architect and engineers.

DAILY CARE
SWEEPING THE FLOOR
Sweep your floor daily with a dry dust mop.
Floors with heavy use should be dust mopped 
up to three times a day.

For more thorough daily cleaning, an untreated 
dust mop may be sprayed with approved diluted
(warm water) floor cleaner* especially compatible
with gym floor finishes. Apply cleaning solution to  
dust mop and not directly to floor, and replace 
soiled dust mop covers as necessary. Do not 
allow cleaning residue to build up on the floor
surface from excess treatment of dust mop.

SPILLAGE/SPOTS/STAINS
Wipe liquid spills and water from the floor
immediately with a thoroughly wrung soft cloth 
or thoroughly wrung mop dampened with 
approved floor cleaner.

Remove chewing gum by applying crushed ice in 
a plastic bag until the gum becomes brittle enough
to crumble off the floor surface. Clean remaining
residue with cloth dampened with floor cleaner.

Remove aggressive marks (black marks, rubber
burns) with cloth dampened with cleaner.
Apply cleaners using a soft cloth, never a rough 
or textured cloth.

FLOOR LOADS
Significant point and/or area loads can affect 
the integrity of the wood floor surface and 
athletic subfloor components.

POINT LOADS
Point loads refers to concentration of weight 
on a small area of the floor surface. Examples 
of high point loads include wheels that are 
crowned or tapered rather than those making 
full and flat contact, and wheels that include 
center ridges remaining from the molding 
process. Other examples of destructive point 
loads include shoe cleats, and table or chair legs 
with small contact points.

AREA LOADS
Area loads refers to broad based loads that are
less likely to compress wood fibers, but if
significant are likely to damage flooring and/or
subfloor components. Examples of excessive
area loads include maintenance equipment such
as hoists and lift vehicles.

APPROPRIATE PROTECTION
Application of particular loads such as portable
basketball goals and equipment storage carts
can require additional wheels. Maintenance
equipment such as hoists, lifts and outriggers
can require acceptable protective material on
the floor such as a layer(s) of sheeting and floor
finish protection such as red rosin paper.

* Approved floor cleaner, such as “Poloplaz Hardwood Floor
Cleaner”, may be sourced through Poloplaz (800-421-7319)
www.poloplaz.com.

* Your installing contractor or maintenance supplier may offer an
alternate cleaning concentrate that can be diluted and used in the
manner described, however it must be compatible with the gym
finish and contain no oils, silicones or waxes.

CARING
FOR YOUR

WOOD COURT
SYSTEMS

©2007 Connor® is a registered trademark of Connor Sport Court International, Inc.

CONNOR



Maple Flooring Manufacturers Association
 

TAKING CARE OF YOUR MFMA MAPLE SPORTS FLOOR 

Wood is naturally porous and can absorb and release moisture. If the humidity in your facility rises, your wood floor 
will absorb that moisture, causing it to expand. If the humidity fall, your wood floor will release moisture, causing it 
to shrink.  

Many installations include expansion voids around the perimeter and around columns or floor inserts, plus 
expansion joints built into the floor surface. These features permit natural, normal expansion and contraction without 
damage to the floor. Too much moisture causes abnormal expansion, which can lead to cupping or buckling of your 
floor. In abnormally dry conditions, the wood will shrink, leaving separations between flooring strips.  

Five Steps For Proper Daily Maintenance:  

1. Sweep the floor daily with a properly treated dust mop. If the floor is used heavily, sweep it up to three times per day. 
2. Wipe up spills and any moisture on the floor. 
3. Remove heel marks using an approved floor cleaner applied with a soft cloth or dusting mop. Contact your floor finish manufacturer 

for approved cleaning products. 
4. Make sure the heating/ventilating/air conditioning system is functioning properly, and set to maintain indoor relative humidities 

between 35 percent and 50 percent year round. In areas of consistently high or low outside humidity, a 15 percent fluctuation will not 
adversely affect the maple. 

5. Inspect floor for tightening or shrinkage. During wet weather, check for water leakage around doors and windows. Remove debris 
from expansion voids. 

Never Do the Following:  

1. NEVER shut down the ventilating system in your facility for a prolonged period of time. 
2. NEVER use household cleaning products or procedures. They can be harmful to the floor finish and to the wood and may also leave 

floors sticky or slippery, and potentially harmful to athletes. Your MFMA contractor will recommend the right cleaning and 
maintenance materials for your MFMA sports floor. 

3. NEVER clean your MFMA floor using scrubbing machinery or power scrubbers which use water. Water is your floor's worst enemy! 
4. NEVER attempt to modify or repair your MFMA sports floor without first consulting your MFMA contractor. 

Direct all questions about your MFMA maple sports floor to your MFMA contractor:  

MAPLE FLOORING MANUFACTURERS ASSOCIATION 
111 Deer Lake Road 
Suite 100 
Deerfield, IL 60015 U.S.A. 
847/480-9138 
FAX 847/480-9282 
www.maplefloor.org 
Email: mfma@maplefloor.org  

© Copyright 1998-2005, MAPLE FLOORING MANUFACTURERS ASSOCIATION, INC. 
All rights reserved.  

Close Window 
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FLOOR LOADS/PROTECTIVE COVER 

 
Recommended precautions when subjecting floor systems to 

significant rolling loads. 

 

We recommend keeping loads below these maximum values; 

 

A) Point loads should not exceed 400 PSI on any wood floor 

system. Important: Small ridges on the wheels and/or tapered 

wheels will create significant point loads that can indent 

the flooring surface. Carts and equipment may require dual 

wheel castors rather than narrow single wheels to prevent 

excessive point loads.   

B) Area loads should not exceed 500 PSF per wheel area on: 

  

 Alliance II & II  Red & Blue NeoShok  Rezill Flex 

 AnchorFlex   PermaFlex    Rezill Lock 

 Anchored RS DIN  Permalock    Rezill Panel 

 Duracushion I  PowerStrip   S-Channel 

 Duracushion III  RetroFlex    SmartStep 

 Focus    RezillChannel   UniForce  

 

Area loads should not exceed 300 PSF per wheel area on all 

other systems. 

 

Maintenance Equipment: The following recommendations provide a 

manner to protect the floor if loads exceed the suggested 

maximum. This procedure provides protection for total vehicle 

loads up to 5,000 lbs. We cannot determine or advise when damage 

may occur with heavier loads beyond 5,000 lbs.     

  

First provide a protective cover to prevent marring the finish.  

This may be accomplished with red rosin paper, protective gym 

covers or kraft paper. (Keep protective covers free of wrinkles 

or folds, and assure that the floor surface is free of foreign 

material, which can otherwise create indentations of the floor 

surface when pressed with heavy loads)  

 

Secondly, provide a double layer of minimum 5/8” thick plywood 

where equipment will travel across the floor system.  The upper 

and lower layers must be staggered and offset to eliminate 

plywood end joints from aligning, thereby spreading loads on the 

floor. Keep wheels from traveling within 12” of plywood edges. 

 
 

REV G 





C.1A - Volume Pricing - Hardwood Flooring -  optional , if responding to hardwood flooring

C.2A - Volume Pricing - Synthetic Flooring -  optional , if responding to synthetic flooring

C.1A - Volume Pricing - Hardwood

C.2A - Volume Pricing - Synthetic

Enter any additional volume discounts that your company is offering based on volume size of a project.

Enter ALL synthetic flooring products, equipment, services, supplies, and related items that your company offers that 
meet the scope and specifications of this solicitation as outlined in the technical specifications.  

C.3 - State Multiplier - required

C.2 - Base Pricing - Synthetic Flooring

Enter the applicable state multiplier per state and wage type.

C.3 -  State Multiplier

C.1 - Base Pricing - Hardwood Flooring - required, if responding to hardwood flooring
Enter ALL hardwood flooring products, equipment, services, supplies, and related items that your company offers that 
meet the scope and specifications of this solicitation as outlined in the technical specifications.  

C.2 - Base Pricing - Synthetic Flooring - required, if responding to synthetic flooring

Enter any additional volume discounts that your company is offering based on volume size of a project.

Form C - Pricing Schedule Intro
*Please note this spreadsheet has multiple workbooks/tabs.

Instructions.  This spreadsheet contains multiple workbooks/tabs relating to this RFP.  Please follow the directions 
found/listed on each workbook and complete the workbooks as they pertain to your company's offerings.  All pages have been 
formatted to print to one page width, however, you may add additional lines as needed.  Please note, each individual workbook 
will note if it's a required or optional form.  Per the RFP terms and conditions, all workbooks listed as optional are considered a 
value-added attribute.  

This spreadsheet contains the following workbooks/tabs:
C.1 -  Base Pricing - Hardwood Flooring



Responding Company's Name: REQUIRED FORM

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Percent 1.50% 25% 1.13%
Dollar Amount  $                     2,500,000.00 

Percent
Percent

First grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              13.01 17%  $                                   10.80 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooing Per Sq. Ft.  $                              12.89 17%  $                                   10.70 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooing Per Sq. Ft.  $                              12.91 17%  $                                   10.72 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooing Per Sq. Ft.  $                              12.65 17%  $                                   10.50 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooing Per Sq. Ft.  $                              12.63 17%  $                                   10.48 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooing Per Sq. Ft.  $                              12.32 17%  $                                   10.23 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              12.77 17%  $                                   10.60 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              12.55 17%  $                                   10.42 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              12.49 17%  $                                   10.37 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              12.28 17%  $                                   10.19 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.83 17%  $                                      9.82 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.73 17%  $                                      9.74 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Connor Sports flooring Per Sq. Ft.  $                              12.26 17%  $                                   10.18 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports flooring Per Sq. Ft.  $                              12.13 17%  $                                   10.07 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Connor Sports flooring Per Sq. Ft.  $                              11.97 17%  $                                      9.94 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports flooring Per Sq. Ft.  $                              11.93 17%  $                                      9.90 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports flooring Per Sq. Ft.  $                              11.30 17%  $                                      9.38 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports flooring Per Sq. Ft.  $                              11.49 17%  $                                      9.54 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              12.17 17%  $                                   10.10 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              12.03 17%  $                                      9.98 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.90 17%  $                                      9.88 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.90 17%  $                                      9.88 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.03 17%  $                                      9.15 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              10.94 17%  $                                      9.08 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.97 17%  $                                      9.94 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.75 17%  $                                      9.75 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.45 17%  $                                      9.50 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.41 17%  $                                      9.47 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.17 17%  $                                      9.27 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              10.95 17%  $                                      9.09 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.98 17%  $                                      9.94 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.83 17%  $                                      9.82 
First grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

Cost Factors

Installation of New or Replacement Maple Flooring Including Subfloor, Labor, Supplies, and Materials for:
Resilient Pre-Engineered Fixed Panel System

Resilient Fixed Plywood Sleeper w/ Continuous Floor System

Double Plywood Floor System

Sleeper Floor System

Sleeper w/ Plywood Floor System

Basket Weave Systems

Form C.1 - Base Pricing - Hardwood Flooring
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Enter ALL all hardwood flooring products, equipment, 
services, supplies, and related items that your company offers that meet the scope and specifications of this solicitation as outlined in the technical specifications.    Please note 
this is a required form if offering hardwood flooring.   

Jwood Sports Flooring

Performance and payment bond - bonding rate (percent of project)
Bonding capacity - total amonth of capacity available
CPC discounts offered on individual manufacturer's published price
Alternative methods of costing - percent of overhead/markup to cost
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Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Second grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.53 17%  $                                      9.57 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.47 17%  $                                      9.52 
Second grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.01 17%  $                                      9.14 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              10.99 17%  $                                      9.12 
Third grade hard Maple - 25/32" x 2 1/2" Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4" Per Sq. Ft.  $                                          -   

First grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              12.91 17%  $                                   10.72 
First grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              12.73 17%  $                                   10.57 
First grade hard Maple - 25/32" x 2 1/2"  Per Sq. Ft.  $                                          -   
First grade hard Maple - 25/32" x 3 1/4"  Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              12.37 17%  $                                   10.27 
Second grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              12.33 17%  $                                   10.23 
Second grade hard Maple - 25/32" x 2 1/2"  Per Sq. Ft.  $                                          -   
Second grade hard Maple - 25/32" x 3 1/4"  Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 1 1/2" Connor Sports Flooring Per Sq. Ft.  $                              11.92 17%  $                                      9.89 
Third grade hard Maple - 25/32" x 2 1/4" Connor Sports Flooring Per Sq. Ft.  $                              11.89 17%  $                                      9.87 
Third grade hard Maple - 25/32" x 2 1/2"  Per Sq. Ft.  $                                          -   
Third grade hard Maple - 25/32" x 3 1/4"  Per Sq. Ft.  $                                          -   

Simple Mascot Logo Each  $                        1,650.00 5%  $                             1,567.50 
Complex Mascot Logo Each  $                        3,500.00 5%  $                             3,325.00 
Other Logo Each 5%  $                                          -   
Lettering (painted) Each 5%  $                                          -   
Lettering - 24" tall one color (painted) Each  $                           100.00 5%  $                                   95.00 
Lettering - Adder per 1" over 24" (painted) Each  $                              10.00 5%  $                                      9.50 
Lettering - 24" tall reversed stencil                                      Each  $                              80.00 5%  $                                   76.00 
Lettering - Adder per 1" over 24" Each  $                              10.00 5%  $                                      9.50 
Lettering (wood reveal) Each 5%  $                                          -   
Stenciled Logo - up to 10' diameter Each  $                        1,600.00 5%  $                             1,520.00 
Stenciled Logo - over 10' diameter Each  $                        3,500.00 5%  $                             3,325.00 
Blended Logo -  up to 10' diameter Each 5%  $                                          -   
Blended Logo -  over 10' diameter Each 5%  $                                          -   
Colored Logo -  up to 10' diameter Each  $                        3,000.00 5%  $                             2,850.00 
Colored Logo over 10' diameter Each  $                        4,100.00 5%  $                             3,895.00 
Basketball Court Lines Each  $                           650.00 5%  $                                 617.50 
Badminton Court Lines Each  $                           500.00 5%  $                                 475.00 
Volleyball Court Lines Each  $                           450.00 5%  $                                 427.50 
Painted Borders (2') Each  $                           750.00 5%  $                                 712.50 
Painted Borders (3') Each  $                        1,250.00 5%  $                             1,187.50 
Painted Borders (4') Each  $                        1,500.00 5%  $                             1,425.00 
Painted Border, additional foot Each  $                           250.00 5%  $                                 237.50 
Painted Keys Each  $                        1,250.00 5%  $                             1,187.50 
Painted 3 Point Area Each  $                        2,200.00 5%  $                             2,090.00 

Resilient Pre-Engineered Fixed Panel System Per Sq. Ft.  $                              36.00 17%  $                                   29.88 

Resilient Fixed Plywood Sleeper With Continuous Floor System Per Sq. Ft.  $                              36.00 17%  $                                   29.88 

Double Plywood Floor System Per Sq. Ft.  $                              36.00 17%  $                                   29.88 
Sleeper and Sleeper with Plywood Floor System Per Sq. Ft.  $                              36.00 17%  $                                   29.88 
Sleeper Floor System Per Sq. Ft.  $                              36.00 17%  $                                   29.88 
Basket Weave Systems Per Sq. Ft.  $                              36.00 17%  $                                   29.88 
Basket Weave with Pads  System Per Sq. Ft.  $                              36.00 17%  $                                   29.88 

Vapor Barrier Per Sq. Ft.  $                                1.60 10%  $                                      1.44 
Hardwood Floor and Subfloor Removal Per Sq. Ft.  $                                3.50 10%  $                                      3.15 
Concrete Subfloor  Preparation Per Sq. Ft.  $                              20.00 10%  $                                   18.00 
Non-Concrete Subfloor Preparation Per Sq. Ft.  $                              20.00 10%  $                                   18.00 
Disposal of construction or demolition materials Per Sq. Ft.  $                                0.55 10%  $                                      0.50 

Solvent base product - First grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                              36.00 17%  $                                   29.88 

Solvent base product - Second grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                              36.00 17%  $                                   29.88 

Water base product - First grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                                          -   

Water base product - Second grade, Northern Hard Maple - 
25/32" x 1 1/2" or 2 1/4" or 2 1/2" or 3 1/4" Per Sq. Ft.  $                                          -   

Cost to apply additional coat of finish to refinished floor Per Sq. Ft.  $                                          -   

Solvent Base Product - refinish existing hardwood Per Sq. Ft.  $                                2.75 10%  $                                      2.48 
Solvent Base Product - apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                0.50 10%  $                                      0.45 

Water Base Product - refinish existing hardwood  floors Per Sq. Ft.  $                                          -   
Water Base Product - apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                          -   

Simple Mascot Logo Each  $                        1,650.00 8%  $                             1,518.00 
Complex Mascot Logo Each  $                        3,500.00 8%  $                             3,220.00 
Other Logo Each 8%  $                                          -   
Lettering (painted) Each 8%  $                                          -   
Lettering - 24" tall one color (painted) Each  $                           100.00 8%  $                                   92.00 
Lettering - Adder per 1" over 24" (painted) Each  $                              10.00 8%  $                                      9.20 
Lettering - 24" tall reversed stencil                                      Each  $                              80.00 8%  $                                   73.60 
Lettering - Adder per 1" over 24" Each  $                              10.00 8%  $                                      9.20 
Lettering (wood reveal) Each 8%  $                                          -   
Stenciled Logo - up to 10' diameter Each  $                        1,600.00 8%  $                             1,472.00 

Basket Weave w/ Pads System

Taping, Painting & Line Striping

Plywood Subfloor Repair or Replacement for:

Floor Prep and Removal Services to Include Labor and Materials

Repair & Renovation of Floorin to Include Hardwood Flooring, Materials, and Labor

Floor Refinishing - Cost Per Coat or Application
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Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Stenciled Logo - over 10' diameter Each  $                        3,500.00 8%  $                             3,220.00 
Blended Logo -  up to 10' diameter Each 8%  $                                          -   
Blended Logo -  over 10' diameter Each 8%  $                                          -   
Colored Logo -  up to 10' diameter Each  $                        3,000.00 8%  $                             2,760.00 
Colored Logo over 10' diameter Each  $                        4,100.00 8%  $                             3,772.00 
Basketball Court Lines Each  $                           650.00 8%  $                                 598.00 
Badminton Court Lines Each  $                           500.00 8%  $                                 460.00 
Volleyball Court Lines Each  $                           450.00 8%  $                                 414.00 
Painted Borders (2') Each  $                           750.00 8%  $                                 690.00 
Painted Borders (3') Each  $                        1,250.00 8%  $                             1,150.00 
Painted Borders (4') Each  $                        1,500.00 8%  $                             1,380.00 
Painted Border, additional foot Each  $                           250.00 8%  $                                 230.00 
Painted Keys Each  $                        1,250.00 8%  $                             1,150.00 
Painted 3 Point Area Each  $                        2,200.00 8%  $                             2,024.00 

Solvent Base Product - periodic scrub and recoating of 
hardwood gymnasium floors Per Sq. Ft.  $                                0.62 20%  $                                      0.50 

Water Base Product - periodic scrub and recoat of hardwood  
floors Per Sq. Ft.  $                                          -   

Solvent Base Product - Repair, restoration and/or refinishing 
stage floor Per Sq. Ft.  $                              30.00 10%  $                                   27.00 

Solvent Base Product - Sanding and refinishing stage floor Per Sq. Ft.  $                                8.00 10%  $                                      7.20 
Solvent Base Product - To apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                0.50 10%  $                                      0.45 

Solvent Base Product - Chemical stripping and refinishing Per Sq. Ft.  $                                          -   
Water Base Product - Repair, restoration and/or refinishing 
stage floor Per Sq. Ft.  $                                          -   

Water Base Product - Sanding and refinishing stage floor Per Sq. Ft.  $                                          -   
Water Base Product - To apply additional coat of finish to 
refinished floor Per Sq. Ft.  $                                          -   

Water Base Product - Chemical stripping and refinishing Per Sq. Ft.  $                                          -   

Wall cove base Linear Ft.  $                              13.00 2%  $                                   12.74 
Outside corners Each  $                              20.00 2%  $                                   19.60 
Aluminum thresholds (5") Linear Ft.  $                              40.00 5%  $                                   38.00 
Aluminum thresholds (6") Linear Ft.  $                              40.00 5%  $                                   38.00 
Aluminum thresholds (7") Linear Ft.  $                              40.00 5%  $                                   38.00 
Aluminum thresholds (8") Linear Ft.  $                              40.00 5%  $                                   38.00 

Solvent Based Stains and Sealers Per Sq. Ft.  $                                1.00 2%  $                                      0.98 
Water Based Stains and Sealers Per Sq. Ft.  $                                          -   
Wall cove base Linear Ft.  $                                8.00 2%  $                                      7.84 
Outside corners Each  $                              18.00 2%  $                                   17.64 
Aluminum thresholds (5") Linear Ft.  $                              32.00 2%  $                                   31.36 
Aluminum thresholds (6") Linear Ft.  $                              32.00 2%  $                                   31.36 
Aluminum thresholds (7") Linear Ft.  $                              32.00 2%  $                                   31.36 
Aluminum thresholds (8") Linear Ft.  $                              32.00 2%  $                                   31.36 

 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   
 $                                          -   

Other Accessories and/or Materials

Repair & Renovation and/or Refinishing of Stage Floor

Materials and Labor to Install the Following:

Labor Only to Apply Owners Supplied Materials

Periodic Cleaning & Recoating
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Responding Company's Name: OPTIONAL FORM

Type of System
Cost Per Sq. Ft. for 0 to 

2,000 Sq. Ft.
Cost Per Sq. Ft. for 2,000 

to 4,000 Sq. Ft.
Cost Per Sq. Ft. for 4,000 

to 6,000 Sq. Ft.
Cost Per Sq. Ft. for 6,000 

to 8,000 Sq. Ft.
Cost Per Sq. Ft. for  8,000 

to 10,000 Sq. Ft.
Cost Per Sq. Ft. for  

10,000 to 12,000 Sq. Ft.

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

First grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
First grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Second grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 1 1/2" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Third grade hard Maple - 25/32" x 2 1/4" 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

Resilient Pre-Engineered Fixed Panel Floor System

Resilient Fixed Plywood Sleeper w/ Continuous Floor System

Instructions.  Please complete the form below if your company is offering additional discounts on a purchase of hardwood flooring beyond the pricing offered in Form C.1 - 
Base Pricing.  Please note that the pricing listed on this form is considered the Net Price to Member.  If a multiplier/factor has been listed in Form C.3 - State Multiplier, that 
factor will be applied to the offered volume pricing found on this form.  Please note this is an optional form.

Form C.1A - Volume Pricing - Hardwood Flooring
*Please note this workbook has multiple tabs.

Jwood Sports Flooring

Basket Weave w/ Pads System

Basket Weave Systems

Sleeper w/ Plywood Floor System

Sleeper Floor System

Double Plywood Floor System
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Responding Company's Name: REQUIRED FORM

Product Description Manufacturer Manufacturer 
Number Unit of Measure  Catalog/List/Retail 

Price Percent Discount  Net Price To Member 

Percent 1.50% 25%  $                                        0.01 
Dollar Amount  $                 2,500,000.00 

Percent
Percent

Full depth polyurethane floors Connor Per Sq. Ft.  $                                10.15 15%  $                                        8.63 
Padded polyurethane floors or sandwhich system Per Sq. Ft. $11.00 15%  $                                        9.35 

Rolled rubber floor system Per Sq. Ft.  $                                             -   
Rubber tile system Per Sq. Ft.  $                                             -   
PVC sheet flooring system Per Sq. Ft.  $                                             -   
Suspended polypropylene tile systems Per Sq. Ft.  $                                             -   

Vapor Barrier Per Sq. Ft.  $                                   3.00 15%  $                                        2.55 
Floor and Subfloor Removal Per Sq. Ft. $2.75 15%  $                                        2.34 
Concrete Subfloor Preparation Per Sq. Ft.  $                                23.00 15%  $                                      19.55 
Non-Concrete Subfloor Preparation Per Sq. Ft. $20.00 15%  $                                      17.00 
Disposal of construction or demolition materials Per Sq. Ft.  $                                   0.50 15%  $                                        0.43 

Simple Mascot Logo Each  $                          1,650.00 8%  $                               1,518.00 
Complex Mascot Logo Each  $                          3,500.00 8%  $                               3,220.00 
Other Logo Each  $                                             -   
Lettering (painted) Each  $                                             -   
Lettering - 24" tall one color (painted) Each  $                             100.00 8%  $                                      92.00 
Lettering - Adder per 1" over 24" (painted) Each  $                                10.00 8%  $                                        9.20 
Lettering - 24" tall reversed stencil                                      Each  $                                80.00 8%  $                                      73.60 
Lettering - Adder per 1" over 24" Each  $                                10.00 8%  $                                        9.20 
Lettering (wood reveal) Each  $                                             -   
Stenciled Logo - up to 10' diameter Each  $                          1,600.00 8%  $                               1,472.00 
Stenciled Logo - over 10' diameter Each  $                          3,500.00 8%  $                               3,220.00 
Blended Logo -  up to 10' diameter Each  $                                             -   
Blended Logo -  over 10' diameter Each  $                                             -   
Colored Logo -  up to 10' diameter Each  $                          3,000.00 8%  $                               2,760.00 
Colored Logo over 10' diameter Each  $                          4,100.00 8%  $                               3,772.00 
Basketball Court Lines Each  $                             650.00 8%  $                                   598.00 
Badminton Court Lines Each  $                             500.00 8%  $                                   460.00 
Volleyball Court Lines Each  $                             450.00 8%  $                                   414.00 
Painted Borders (2') Each  $                             750.00 8%  $                                   690.00 
Painted Borders (3') Each  $                          1,250.00 8%  $                               1,150.00 
Painted Borders (4') Each  $                          1,500.00 8%  $                               1,380.00 
Painted Border, additional foot Each  $                             250.00 8%  $                                   230.00 
Painted Keys Each  $                          1,250.00 8%  $                               1,150.00 
Painted 3 Point Area Each  $                          2,200.00 8%  $                               2,024.00 

Full depth polyurethane floors Per Sq. Ft.  $                                   9.95 15%  $                                        8.46 
Padded polyurethane floors or sandwhich system Per Sq. Ft.  $                                   9.95 15%  $                                        8.46 
Rolled rubber floor system Per Sq. Ft.  $                                             -   
Rubber tile system Per Sq. Ft.  $                                             -   
PVC sheet flooring system Per Sq. Ft.  $                                             -   
Suspended polypropylene tile systems Per Sq. Ft.  $                                             -   

Wall cove base Linear Ft.  $                                13.00 2%  $                                      12.74 
Outside corners Each  $                                20.00 2%  $                                      19.60 
Aluminum thresholds (5") Linear Ft.  $                                40.00 5%  $                                      38.00 
Aluminum thresholds (6") Linear Ft.  $                                40.00 5%  $                                      38.00 
Aluminum thresholds (7") Linear Ft.  $                                40.00 5%  $                                      38.00 
Aluminum thresholds (8") Linear Ft.  $                                40.00 5%  $                                      38.00 

Solvent Based Stains and Sealers Per Sq. Ft.  $                                   1.00 2%  $                                        0.98 
Water Based Stains and Sealers Per Sq. Ft.  $                                             -   
Wall cove base Linear Ft.  $                                   8.00 2%  $                                        7.84 
Outside corners Each  $                                18.00 2%  $                                      17.64 
Aluminum thresholds (5") Linear Ft.  $                                32.00 2%  $                                      31.36 
Aluminum thresholds (6") Linear Ft.  $                                32.00 2%  $                                      31.36 
Aluminum thresholds (7") Linear Ft.  $                                32.00 2%  $                                      31.36 
Aluminum thresholds (8") Linear Ft.  $                                32.00 2%  $                                      31.36 

 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   
 $                                             -   

Materials and Labor to Install the Following

Labor Only to Apply Owners Supplied Materials

Other Accessories and/or Materials

Repair & Renovation and/or Refinishing to include Labor and Materials

Floor Preparation and Removal Services to include Labor and Materials

Taping, Painting & Line Striping

Pre-Fabricated Floors

Form C.2 - Base Pricing - Synthetic Flooring
*Please note this workbook has multiple tabs.

Instructions.  The Technical Specifications refer to the type and quality of products and services being offered.  Enter ALL synthetic flooring products, equipment, services, 
supplies, and related items that your company offers that meet the scope and specifications of this solicitation as outlined in the technical specifications.    Please note this is 
a required form, if responding to synthetic flooring.   

JWOOD SPORTS FLOORING 

Cost Factors
Performance and payment bond - bonding rate (percent of project)
Bonding capacity - total amonth of capacity available
CPC discounts offered on individual manufacturer's published price
Alternative methods of costing - percent of overhead/markup to cost
Installation of Multi-Purpose Synthetic/Rubber Flooring Systems
Cast-In-Place Floors

C.2 - Base Pricing - Synthetic Page 6



Responding Company's Name: OPTIONAL FORM

Type of System
Cost Per Sq. Ft. for 0 to 

2,000 Sq. Ft.
Cost Per Sq. Ft. for 2,000 

to 4,000 Sq. Ft.
Cost Per Sq. Ft. for 4,000 

to 6,000 Sq. Ft.
Cost Per Sq. Ft. for 6,000 

to 8,000 Sq. Ft.
Cost Per Sq. Ft. for  8,000 

to 10,000 Sq. Ft.
Cost Per Sq. Ft. for  

10,000 to 12,000 Sq. Ft.

Full depth polyurethane floors 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                
Padded polyurethane floors or sandwhich
system 0.30$                                  0.10$                                  0.05$                                  -$                                    (0.05)$                                (0.10)$                                

Rolled rubber floor systems
Rubber tile systems
PVC sheet flooring systems
Suspended polypropylene tile systems

New Prefabrication Synthetic Flooring System to include Labor and Materials

Form C.2 - Volume Pricing - Synthetic Flooring
*Please note this workbook has multiple tabs.

Instructions.  Please complete the form below if your company is offering additional discounts on a purchase of hardwood flooring beyond the pricing offered in Form C.2 - 
Base Pricing.  Please note that the pricing listed on this form is considered the Net Price to Member.  If a multiplier/factor has been listed in Form C.3 - State Multiplier, that 
factor will be applied to the offered volume pricing found on this form.  Please note this is an optional form.

JWOOD SPORTS FLOORING 

New Cast-In-Place Synthetic Flooring System to include Labor and Materials

C.2A - Volume Pricing - Synth. Page 7



REQUIRED FORM

Minnesota Multiplier North Dakota Multiplier South Dakota Multiplier
0.00% 0.00% 0.00%
0.00% 8.00% 8.00%

55.00% 25.00% 25.00%
55.00% 25.00% 25.00%Davis Bacon wage project:   

Responding Company's Name: Jwood Sports Flooring

Project types

Form C.3 - State Multiplier
*Please note this workbook has multiple tabs.

Instructions.  For each of the states listed below, provide your multiplier/factor to be applied to the base product cost  provided to arrive at 
the CPC state price for the product.  For further clarification, please review the Standard Terms and Conditions found in the Technical 
Specifications of this RFP.

Non-prevailing wage project:      
Prevailing wage project:       
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FIXED RESILIENT SYSTEM

ALLIANCE



Wall Base Detail Threshold Detail (Optional Accessory) Equipment Detail (Optional Accessory)

Maple Flooring

Alliance Nailers

Rezill Pad

3” x 4” ( 76 mm x 102 mm ) Vented Rubber Base

1 1/2" ( 38 mm ) Expansion Space Aluminum Threshold

1 1/2" ( 38 mm ) Expansion Space

Solid Blocking

Collared Steel Drive Pin

Slab Depression: 25/32” (20 mm) flooring - 2 1/4" (57 mm) • 33/32” (26 mm) flooring - 2 1/2" ( 64 mm )

Floor Plate

Equipment Sleeve

FIXED RESILIENT SYSTEM

ALLIANCE
connorsports.com/hardwood

Alliance
• Great Resilient Performance
• Good Ball Bounce
• Optional Solid Blocking

FIXED RESILIENT SYSTEM

Highland Oaks Elementary SchoolHighland Oaks Elementary School

Valley View High SchoolValley View High School Dunham High SchoolDunham High School

©2019 Connor® is a registered trademark of Connor Sports

For more information on how Alliance can benefit your athletes, call 800-283-9522 or email us at info@connorsports.com.

C100 Rev. 3

Manufacturing: Testing Laboratory:
United States
Sports Surfacing
Laboratory

Recycled Contribution:
Subfloor System 
includes components with 
recycled content

Certified Testing:
ISSS Scientific 
Body Membership

Green Status
Managed Forests, 
Certification Available
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FIXED RESILIENT SYSTEM

ANCHORED
REZILLSLEEPER DIN

Wall Base Detail Threshold Detail ( Optional Accessory ) Equipment Detail ( Optional Accessory )

ANCHORED REZILLSLEEPER DIN
FIXED RESILIENT SYSTEM

Connor Sports • 800.283.9522 • 847.290.9020 • info@connorsports.com • connorsports.com/hardwood

Anchored RezillSleeper DIN incorporates sound UL grade plywood 
sleepers with Rezill pad resilience, supporting an upper subfloor layer. 

ARS DIN provides the ability to adjust profile height to meet retrofit dimensions 
without compromising athletic performance values. 

ANCHORAGE

RESILIENCE

Singular Pinned Anchors with Anti-
Squeak Collar Installed with Connor 
“Sure Stop” Anchorage Tool

Rezill Pads for Excellent Resilient Life and Loading

FLOORING

MFMA Northern 
Hard Maple

Slab Depression: 25/32” (20 mm) flooring - 2 5/8” (67 mm) • 33/32” (26 mm) flooring - 2 7/8” (73 mm)

Manufacturing:

Recycled Contribution:
Anchored RezillSleeper DIN
Subfloor System includes 
components with recycled content

Green Status
Managed Forests, 
Certification Available

Environmental Product Declaration
The First Sports Floor Manufacturer to Publish UL
Certified Product-Specific Environmental 
Performance In Compliance with LEED V.4

1-1/2” (38 mm) Expansion Space
25/32” (20 mm)
Laytite Maple

Rezill Pad
Collared Steel Drive Pin

2-5/8” (67 mm)

Concrete Slab

3” x  4” (76 mm x 102 mm)
Vented Rubber Base

Aluminum Threshold
1-1/2” (38 mm) Expansion Space

15/32” (12 mm) APA Plywood Subfloor
Plywood Sleeper

Vapor Barrier

Concrete Slab

15/32” (12 mm) Plywood Subfloor
Plywood Sleeper

Collared Steel Drive Pin
Rezill Pad

Floor Plate
Equipment Sleeve

Performance Status:
Meets or exceeds 
all the requirements
of DIN 18032, part 2

Testing Laboratory:
United States Sports 
Surfacing Laboratory

Certified Testing:
ISSS Scientific 
Body Membership

©2015 Connor® is a registered trademark of Connor Sport Court International C101 Rev. 1
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FLOATING SYSTEM
REZILLPANEL

Wall Base Detail Threshold Detail (Optional Accessory) Equipment Detail (Optional Accessory)

REZILLPANEL
FLOATING SYSTEM

Manufacturing:

Testing Laboratory:
United States Sports 
Surfacing Laboratory

Connor Sports • 800.283.9522 • 847.290.9020 • info@connorsports.com • connorsports.com/hardwood

RezillPanel provides a double plywood layer subfloor supported by resilient Rezill pads offering high shock absorption, and very good resistance to undesired 
effects of fatigue and static load pressure.

SUBFLOOR CONSTRUCTION

Rezill Pads for Excellent Resilient Life and Loading
Two Layers of APA Rated Plywood Panels

FLOORING

MFMA Northern 
Hard Maple

Slab Depression: 25/32” (20 mm) flooring – 2 1/8” (54 mm) • 33/32” (26 mm) flooring – 2 3/8” (60 mm)

Green Status
Managed Forests, 
Certification Available

Environmental Product Declaration

RESILIENCE

The First Sports Floor Manufacturer to Publish  
UL Certified Product-Specific Environmental 
Performance In Compliance with LEED V.4

3” x 4” (76 mm x 102 mm) Vented Rubber Base
1-1/2” (38 mm) Expansion Space

2 layers 15/32” (12 mm) APA Sheeting
25/32” x 2-1/4” (20 mm x 57 mm) Laytite Maple

Rezill Pad

Vapor Barrier

Aluminum Threshold
1-1/2” (38 mm) Expansion Space
Solid Blocking at Doorway
2 layers 15/32” (12 mm) APA Sheeting
25/32” x 2-1/4” (20 mm x 57 mm) Laytite Maple

Vapor Barrier

2-1/8” (54 mm)

Concrete Slab

Aluminum Threshold

1-1/2” (38 mm) Expansion Space

Solid Blocking
at Floor Insert
Penetrations Equipment Sleeve

Concrete Slab

Certified Testing:
ISSS Scientific 
Body Membership

©2015 Connor® is a registered trademark of Connor Sport Court International C119 Rev. 1
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FLOATING SYSTEM
DURACUSHION II

Wall Base Detail Threshold Detail (Optional Accessory) Equipment Detail (Optional Accessory)

DURACUSHION II
FLOATING SYSTEM

Manufacturing:

Testing Laboratory:
United States Sports 
Surfacing Laboratory

Connor Sports • 800.283.9522 • 847.290.9020 • info@connorsports.com • connorsports.com/hardwood

DuraCushion II includes standard PVC DuraCushion padded softwood dimensioned sleepers for the most economical floor available.

SUBFLOOR CONSTRUCTION

Nominal 2” x 3” (38 mm x 64 mm) Softwood 
Sleeper

RESILIENCE

FLOORING

MFMA Northern 
Hard Maple

Slab Depression: 3/8” (10 mm) pad: 25/32” (20 mm) flooring - 2 5/8” (67 mm) • 33/32” (26 mm) flooring - 2 7/8” (73 mm) • 5/8” (16 mm) pad: 25/32” (20 mm) flooring - 2 7/8” (73 mm)• 33/32” (26 mm) flooring - 3 1/8” (79 mm)

Green Status
Managed Forests, 
Certification Available

Environmental Product Declaration

3/8” (10 mm) DuraCushion 
PVC Resilient Pads

The First Sports Floor Manufacturer to Publish UL 
Certified Product-Specific Environmental 
Performance In Compliance with LEED V.4

3” x 4” (76 mm x 102 mm) Vented Rubber Base

2” (51 mm) Expansion Space

Connor Sports 3/8” (10 mm) DuraCushion Pad

DuraCushion Sleeper

25/32” x 2 1/4” (20 mm x 57 mm) Laytite Maple

2 5/8” (69 mm)

Vapor Barrier

Concrete Slab

Aluminum Threshold
2” (51 mm) Expansion Space

DuraCushion Sleeper

25/32” x 2 1/4” (20 mm x 57 mm) Laytite Maple

2 5/8” (69 mm)

Connor Sports 3/8” (10 mm) DuraCushion Pad

Vapor Barrier

Concrete Slab

2” (51 mm) Expansion Space
Equipment Sleeve

Floor Plate

Concrete Slab

Certified Testing:
ISSS Scientific 
Body Membership

©2015 Connor® is a registered trademark of Connor Sport Court International C103 Rev. 1
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FLOATING SYSTEM
DURACUSHION III

Wall Base Detail Threshold Detail (Optional Accessory) Equipment Detail (Optional Accessory)

DURACUSHION III
FLOATING SYSTEM

Manufacturing:

Testing Laboratory:
United States Sports 
Surfacing Laboratory

Certified Testing:
ISSS Scientific 
Body Membership

Connor Sports • 800.283.9522 • 847.290.9020 • info@connorsports.com • connorsports.com/hardwood

DuraCushion III provides an added plywood subfloor layer supported by standard PVC DuraCushion padded softwood dimensioned sleepers.

SUBFLOOR CONSTRUCTION

Plywood Subfloor with Nominal 2” x 3” 
(38 mm x 64 mm) Softwood Sleeper

RESILIENCE

FLOORING

MFMA Northern 
Hard Maple

Slab Depression: 3/8” (10 mm) pad: 25/32” (20 mm) flooring - 3 1/8” (79 mm) • 33/32” (26 mm) flooring - 3 3/8” (86 mm) • 5/8” (16 mm) pad: 25/32” (20 mm) flooring - 3 3/8” (86 mm)• 33/32” (26 mm) flooring - 3 5/8” (92 mm)

Green Status
Managed Forests, 
Certification Available

Environmental Product Declaration

3/8” (10 mm) DuraCushion 
PVC Resilient Pads

The First Sports Floor Manufacturer to Publish UL 
Certified Product-Specific Environmental 
Performance In Compliance with LEED V.4

3-1/8" (79 mm) 

Concrete Slab

Vapor Barrier

3" x 4" (76 mm x 102 mm)
Vented Rubber Base

2" (51 mm)
Expansion Space

15/32" (12 mm) APA Sheeting
Connor Sports 3/8" (10 mm) PVC Pad
DuraCushion Sleeper
25/32" x 2-1/4" (20 mm x 57 mm)
Laytite Maple

3-1/8" (79 mm) 

Concrete Slab

Vapor Barrier

Aluminum Threshold
2" (51 mm) Expansion Space

15/32" (12 mm) APA Sheeting
Connor Sports 3/8" (10 mm) PVC Pad

DuraCushion Sleeper
25/32" x 2-1/4" 
(20 mm x 57 mm) Laytite Maple

Concrete Slab

2" (51 mm) Expansion Space
Equipment Sleeve

Floor Plate

©2015 Connor® is a registered trademark of Connor Sport Court International C104 Rev. 1
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FLOATING SYSTEM
REZILLLOCK

Wall Base Detail Threshold Detail (Optional Accessory) Equipment Detail (Optional Accessory)

REZILLLOCK
FLOATING SYSTEM

Connor Sports • 800.283.9522 • 847.290.9020 • info@connorsports.com • connorsports.com/hardwood

RezillLock provides a basketweave design of dimension softwood layers resting on a blanket of low density closed cell polyethylene foam.

SUBFLOOR CONSTRUCTION

Nominal 1 x 6 Softwood (19 mm x 140 mm) 
Subfloor and Sleepers

RESILIENCE

FLOORING

MFMA Northern 
Hard Maple

Closed Cell 
Blanket Foam

Slab Depression: 25/32” (20 mm) flooring – 2 1/2” (64 mm) • 33/32” (26 mm) flooring – 2 3/4” (70 mm) •Adjust slab depression accordingly when replacing 1/4” (6 mm) foam with other thickness

Manufacturing:

Testing Laboratory:
United States Sports 
Surfacing Laboratory

Green Status
Managed Forests, 
Certification Available

Environmental Product Declaration
The First Sports Floor Manufacturer to Publish  
UL Certified Product-Specific Environmental 
Performance In Compliance with LEED V.4

3” x 4” (76 mm x 102 mm) Vent Base

1-1/2” (38 mm) Expansion Space

25/32” x 2-1/4”(20 mm x 57 mm) Laytite Maple

Closed Cell Blanket Foam

Nominal 1” x 6” (19 mm x 140 mm) Softwood Subfloor

Concrete Slab

2 1/2” (64 mm)

Aluminum Threshold

1-1/2” (38 mm) Expansion Space

Closed Cell Blanket

Vapor Barrier

Concrete Slab

Nominal 1” x 6” (19 mm x 140 mm) Softwood Subfloor

Closed Cell Blanket Foam Equipment Sleeve

25/32” x 2-1/4”
(20 mm x 57 mm)Floor Plate

Concrete Slab

Certified Testing:
ISSS Scientific 
Body Membership

©2015 Connor® is a registered trademark of Connor Sport Court International C118 Rev. 1



573 County Road A, Suite 109, Hudson WI 

P 715-690-2560  F 715-690-2562 

www.Jwoodfloors.com 
 

 

 

JWOOD SPORTS FLOORING INSTALLATIONS 

All Seasons Arena  

Mandan ND  

15,500 sq/ft ELASTI PLUS 

8,000 sq/ft REZILL PANEL  

 

Andes Central School 

Lake Andes SD 

10,900 sq/ft REZILL PANEL  

 

Alexander Public School 

Alexander, ND 

8500 sq/ft REZILL PANEL 

 

Aspen Academy  

Savage, MN 

8800 sq/ft REZILL PANEL 

 

Assumption High School 

Wisconsin Rapids, WI 

11,000 sq/ft REZILL CHANNEL 

 

Beach High School 

Beach, ND 

7,000 sq/ft ARS-DIN 

 

Bear Cave Intermediate School 

Stewartville MN 

18,000 sq/ft REZILL PANEL 

1,000 Sq/ft STAGE LAM 

 

Belle Fourche Community Center 

Belle Fourche, SD 

12,400 sq/ft Alliance 



573 County Road A, Suite 109, Hudson WI 

P 715-690-2560  F 715-690-2562 

www.Jwoodfloors.com 
 

 

Bennington High School 

Bennington, NE  

7800 sq/ft ARS-DIN 

 

Boone Central School 

Albion NE 

15,160 sq/ft REZILL PANEL 

 

Carrington High School  

Carrington, NE 

12,100 sq/ft REZILL CHANNEL 01 

 

Clinton Middle School 

Clinton, IA  

12,100 sq/ft REZILL LOK 

 

Community Christian School 

Willmar, MN 

8700 sq/ft REZILL PANEL 

 

Central Minnesota Christian School 

Prinsburg, MN 

17,400 sq/ft REZILL PANEL 

 

Columbus Wellness Center 

Columbus NE 

19,000 sq/ft REZILL PANEL 

 

Dakota Adventist Academy 

Bismarck, ND  

7,000 sq/ft RETRO FLEX 

 

Dakota Prairie Elementary 

Brookings, SD 

8300 sq/ft REZILL PANEL 

 

 

Dakota Valley High School 

N Sioux City, SD 

20,200 sq/ft NEO SHOK 
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Dunseith Day School 

Dunseith, ND  

6050 sq/ft REZILL CUSHION 

 

Dickinson High School 

Dickinson, ND  

9700 sq/ft REZILL CHANNEL 

 

Discovery Elementary School  

Grand Forks, ND  

5400 sq/ft ALLIANCE 

 

District 8 Middle School 

Williston, ND 

6,950 sq/ft REZILL PANEL  

 

East Elementary  

Sheldon, IA  

5900 sq/ft NEO SHOK 

 

Edmunds Central School 

Roscoe, SD 

9150 sq/ft REZILL PANEL 

 

Ellsworth Elementary School 

Ellsworth, WI 

7450 sq/ft ALLIANCE 

 

Emmetsburg High School 

Emmetsburg IA  

9500 sq/ft ARS-DIN 

 

Fargo South High School 

Fargo, ND 

15,000 sq/ft ARS-DIN 

 

Federated Insurance Headquarters 

Owatanna, MN 

5700 sq/ft REZILL CHANNEL 01 
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Flasher Public School 

Flasher, ND 

8100 sq/ft ARS-DIN 

 

Gehlen Catholic  

Le Mars, IA  

8800 sq/ft Rezill Panel 

 

Grand Forks Air Force Base 

Grand Forks, ND  

800 sq/ft REZILL PANEL  

 

Hill City Public School 

Hill City, MN 

8,300 sq/ft REZILL PANEL  

 

Hmong Academy 

ST Paul, MN 

15,600 sq/ft NEO SHOK 

 

Holy Cross Church & Trinity Elementary 

Fargo, ND 

6 ,000 sq/ft ARS-DIN 

 

Hudson High Schol 

Hudson, WI 

19,600 sq/ft REZILL CHANNEL 01 

10900 sq/ft MONOFLEX 9+2 

 

Hudson Middle School 

Hudson, WI  

7000 sq/ft Rezill Channel 01  

7400 sq/ft Rezill Channel 01 

 

Ipswich Public School 

Ipswich SD  

11,000 sq/ft NEO SHOK 

 

Johnny Bird Community Center 

Newtown, ND 

11,000 sq/ft ARS-DIN 
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Kadoka Public School 

Kadoka, SD 

11,400 sq/ft REZILL PANEL  

 

Kearney Elementary  

Kearney NE 

6,700 sq/ft REZILL PANEL  

 

Killdeer Public School 

Killdeer, ND 

5500 sq/ft GREEN PLAY 

 

Kulm Public School 

Kulm, ND  

8, 600 sq/ft REZILL PANEL 

 

LA Fitness 

Brooklyn Center, MN 

6,000 sq/ft NEO SHOK 

 

Lake Aires Elementary 

White Bear Lake, MN 

6600 sq/ft REZILL PANEL 

 

Lake Crystal-Welcomme-Memorial Elementary School 

Lake Crystal MN  

6000 sq/ft REZILL PANEL 

 

Lake Crystal-Welcomme-Memorial High School 

Lake Crystal MN  

6750 sq/ft REZILL PANEL 

 

Lakeview Public School 

Cottonwood MN 

9500 sq/ft ELASTIPLUS 

 

Le Seur Community Center 

Le Seur, MN 

3500 sq/ft SPORTBOND  
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Lewis and Clark School 

Plaza, ND 

6700 sq/ft ARS-DIN 

 

Lien Elementary School 

Amery, WI 

5100 sq/ft REZILL CUSHION 

 

Malone Elementary 

Prescott, WI  

5,000 sq/ft ELASTIPLUS 

 

Matoska International World School 

White Bear Lake, MN  

5300 sq/ft REZILL CUSHION 

 

Mayer Lutheran  

Mayer, MN 

23,900 sq/ft REZILL CHANNEL 01 

 

Midkota High School 

Glenfield, ND 

4200 sq/ft ARS DIN 

 

Minnehaha Academy 

Minneapolis, MN 

17,200 sq/ft REZILL CHANNEL 

 

Minot Elementary 

Minot, ND 

6500 sq/ft REZIL PANEL 

 

Mobridge Middle School 

Mobridge, SD 

5700 sq/ft ARS-DIN 

 

Monticello Community Center 

Monticello, MN 

8,800 sq/ft ELASTI NEW 

 

 

 



573 County Road A, Suite 109, Hudson WI 

P 715-690-2560  F 715-690-2562 

www.Jwoodfloors.com 
 

Morningside Elementary  

Sioux City, IA 

6,000 sq/ft NEO SHOK 

 

Nedrose High School 

Minot ND  

18,000 sq/ft ARS-DIN 

 

Newtown High School 

Newtown, ND 

12,250 sq/ft ANCHORED CUSH II PLUS 

 

New Prague Middle School 

New Prague, MN  

8,000 sq/ft REZILL PANEL 

 

Niobrara Public School 

Niobrara NE  

10,200 sq/ft ALLIANCE  

6500 sq/ft ARS DIN 

1200 sq/ft Engineered Maple 

 

North Lakes Academy 

Forest Lake, MN 

7800 sq/ft REZILL CHANNEL 01 

 

Northland Public School 

Remer, MN 

9975 sq/ft ALLIANCE 

 

Paperjack Elementary 

New Richmond, WI  

8100 sq/ft MONOFLEX 6+2 

 

Park River Area School 

Park River ND  

9,000 sq/ft REZILL PANEL 

 

Pella Christian School 

Pella IA 

7750 sq/ft ARS-DIN 
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Pine Island Elementary 

Pine Island, MN 

8400 sq/ft NEO SHOK 

 

Prairie Winds Middle School 

Mankato, MN 

18,400 sq/ft NEO SHOK 

 

Prescott High School 

Prescott, WI 

13,000 sq/ft NEO SHOK 

2,000 sq/ft REZIL CUSHION 

 

Probstfield Elementary 

Moorehead, MN  

5400 sq/ft ARS-DIN 

 

Quarryview Education Center  

Waite Park, MN 

5050 sq/ft DURA CUSHION 

 

Renville West Public School 

Renville MN  

9800 sq/ft NEO SHOK 

 

Rochester Community Center 

Rochester, MN 

5600 sq/ft MONOFLEX 9+2 

 

Robert Asp Elementary 

Moorehead, MN  

6100 sq/ft ARS-DIN 

 

Roosevelt High School 

Sioux Falls, SD 

7,000 sq/ft REZILL LOK 

 

 

Rothsay K-12 

Rothsay, MN 

11,200 sq/ft REZILL LOK 
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Royalton High School 

Royalton MN  

12,800 sq/ft REZILL PANEL 

2400 sq/ft DURACUSHION 

 

Riverbend Middle School  

Iowa Falls, IA 

9,000 sq/ft ARS-DIN 

 

Richland 44 School 

Colfax ND 

10,200 sq/ft NEO SHOK 

1700 sq/ft REZILL PANEL 

 

Sanford Wellness 

Mandan North Dakota 

14,600 Sq/ft REZILL PANEL 

 

Sebeka Public School 

Sebeka, MN 

7900 sq/ft RETRO FLEX 

 

Selby Area School  

Selby, SD  

7050 sq/ft REZILL LOK 

 

Sibley East High School 

Arlington, MN  

20,600 sq/ft Rezill Panel 

 

Sibley East Elementary School 

Gaylord MN 

8800 sq/ft REZILL PANEL 

 

South Dakota School of Mines  

Rapid City SD 

6700 sq/ft REZILL PANEL 

2600 sq/ft SPORT BOND 

 

South Dakota Venom Basketball 

Tea, SD 

7500 sq/ft ALLIANCE 
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Stagebarn Middle School 

Summerset, SD 

9000 sq/ft NEO SHOK 

 

St Bernards Parish 

Belfield, ND 

4100 sq/ft FOCUS 

 

St Croix Central Elementary School 

Roberts WI  

6900 sq/ft ARS DIN 

 

St Croix Central High School 

Hammond WI  

7100 sq/ft ARS-DIN 

 

St Vincent De Paul Parish 

Wisconsin Rapids, WI 

8,000 sq/ft ARS-DIN 

 

Trinitity High School 

Dickinson, ND  

16870 sq/ft REZILL CHANNEL 01 

 

Two Rivers Activity Center 

Jamestown, ND 

28,600 sq/ft NEO SHOK 

 

University of St Thomas 

St Paul, MN 

10,400 sq/ft REZILL CHANNEL 

 

Veterans Memorial  

Cedar Rapids, IA 

11,100 sq/ft 1St Grade Maple 

 

 

Wahpeton Elementary 

Wahpeton, ND 

11,800 sq/ft REZILL PANEL 
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Washington High School  

Sioux Falls SD 

7000 sq/ft REZILL LOK 

 

Watertown Intermediate School 

Watertown , SD 

7600 sq/ft REZILL LOK 

 

Weeping Water High School  

Weeping Water NE 

12,400 sq/ft THRUST I 

 

West Elementary  

Emmetsburg, IA  

7,000 sq/ft NEO SHOK 

 

West Fargo High School 

West Fargo, ND 

7,000 sq/ft NEO SHOK 

 

White Bear Lake South High School 

White Bear Lake, MN 

11,200 sq/ft FOCUS 

 

White Lake Public School 

White Lake, SD  

8400 sq/ft REZILL PANEL 

 

Willow Lane Elementary 

White Bear Lake, MN  

6600 sq/ft REZILL PANEL 

 

Willow Lake Public School 

Willow Lake, SD 

7800 sq/ft REZILL PANEL 

 

Winner Public Schools  

Winner SD 

9800 sq/ft REZILL LOK 
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Wisner-Pilger High School 

7,000 sq/ft REZILL CUSHION 

Wisner, NE  

 

Waconia High School 

Waconia, MN 

19,800 sq/ft NEO SHOK 

4900 sq/ft REZILL PANEL  

 

Wayzata High School 

Wayzata, MN 

14,500 sq/ft NEO SHOK 
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th

 Ave. SW, Watertown, SD  57201 

Phone: (605) 878-3555   Fax: (605)878-3556 

Joe@crestonebuilders.com 

Dream – Design - Build 

 
1403 9th Ave. SW; Watertown, SD 57201 

605-878-3555 

 
 
 
April 6, 2016 
 
Cole Johnston 
JWood Sports Flooring 
573 County Rd A, 
Site 109  
Hudson WI 
 
Dear Cole,  
 
I want to take this opportunity to express our appreciation for the work your crew has 
provided for the Intermediate School in Watertown, South Dakota.  From your initial site 
visit through completion of the floor, you and your company were extremely helpful. 
 
We were pleased with the professionalism and the assistance you provided to come up 
with a feasible solution on a few items. The installers showed up to the job site on time 
and the installation begin on schedule.  
 
The finished product provided the owners with a floor that they can be proud of. 
 
JWood will be our first recommendation to any prospective customers. We will definitely 
contact you for any future jobs.  
 
Sincerely,  
 
Joseph Turbak 
Project Manager 
Crestone Builders Inc. 
 





 

Connelly, Tiehen & Sons, Inc. 

Bart Connelly 

President 

P.O. Box 1268 

North Sioux City, SD 57049 

(712) 203-3200 

bart@ctsbuilders.com 

JWood Sports Flooring 

P.O. Box 1630 

Hudson, WI 54016 

(715) 690-2560 

info@jwoodsportsflooring.com 

4/19/19 

Dear JWood Sports Flooring, 

I am writing this letter to thank your company for the job well done on finishing the 

United Sports Academy project in our Gateway Argentina development from December 

11, 2019 to March 28, 2019. Within the four months of the construction project, your 

company has shown diligence and dedication to finish the work in time, which greatly 

benefited other pending projects we are handling. 

Your attention to the specifics of the construction as well as proper scheduling was 

remarkable, resulting to a job well done. 

Again, I would like to express my gratitude for your timely completion of our United 

Sports Academy project. We would not hesitate to refer JWood Sports Flooring to other 

organizations who are also in need of quality services from a contractor. 

I hope that this would be the start of our continuous relationship and future success. 

Sincerely, 

Bart Connelly 

President 

mailto:bart@ctsbuilders.com










 St. Paul, Minnesota 
 Minneapolis, Minnesota 
 Owatonna, Minnesota 
 Rome, Italy 
An Equal Opportunity/Affirmative Action Employer 

 

 Department of Athletics 
  
 Mail JRC 311 
 2115 Summit Avenue 
 St. Paul, MN 55105-1096 
 U.S.A. 
 
 Telephone: 1 (651) 962-5953 
 Facsimile: 1 (651) 962-5910 
  
 www.tommiesports.com/mbb 
 
 

May 5, 2017 
 
To Whom It May Concern: 
 
At the University of St. Thomas, we opened our new Anderson Athletic and Recreation Complex 
in 2010. At that time, we did our research on gym floors and we decided to buy a Connor floor. 
We were looking for great performance from the floor, but we also wanted the floor to look 
unique. After much discussion with Nick Flood, our Connor Representative, we decided to 
install the maple in a Boston Square pattern to get a look similar to the Boston Garden.  Over the 
years we have received many compliments on our competition floor in the Anderson Center and 
our athletes have loved playing on the floor. It has provided a distinctive look that has become a 
part of our program brand. 

 

In 2016 we decided it was time to replace the old Clip and Channel floor in our practice gym on 
our south campus. The floor had served us well for many years (far too many, in reality), but it 
was a very hard floor and had almost zero shock absorbing quality, so it was hard on our players 
(and coaches!).  Our practice floor was in an older building on campus that didn’t have climate 
control and we had previously had some issues with high moisture and humidity as well. We 
decided to replace the old system with a new Connor Rezill Channel floor from Jwood Sports 
Flooring.   

 

The installation was done on time and we couldn’t be happier with the new floor. It has made an 
enormous impact in the quality of our practices and the recovery time of our players. We used to 
try to avoid ever practicing on back to back days in that gym and now we have no issues with 
that whatsoever. It is easier on our players, has great shock absorption, and provides consistently 
excellent ball rebound. Our players commented on it within the first 15 minutes of our first 
practice of the year.  

 

http://www.tommiesports.com/mbb


Nick Flood has been an absolute pleasure to work with on both of these projects. I have known 
Nick for three decades. He is honest, creative, hard-working, and passionate about helping his 
clients. It’s a pleasure to write this letter on his behalf. I’d be happy to answer any questions you 
may have about the installation or performance of either of these floors. 

 
John Tauer, Ph.D. 

Head Men’s Basketball Coach  

Professor of Psychology 

University of St. Thomas 

651.962.5953 

tauer@stthomas.edu 

University of St. Thomas Men’s Basketball 

MIAC Champions 

1924,1946,1949,1966,1967,1970,1971,1972,1973,1974,1981,1989,1990,1991,1992,1994,1995, 

2000,2002,2003,2006,2007,2008,2009,2010,2011,2012,2013,2014,2015,2016,2017 

NCAA Division III Tournament 

1990,1993,1994,1995,2000,2002,2006,2007,2008,2009,2010,2011,2012,2013,2014,2015,2016, 

2017 

NCAA Division III Final Four 

1994, 2011, 2013, 2016 

NCAA Division III National Champions 

2011, 2016 
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Name of Company: 

 

JWood Sports Flooring 

 

Company Address: 

 

573 County Road A  Suite #109 

 

City, State, Zip code: 

 

Hudson, WI  54016 

 

Website: 

 

www. jwoodsportsflooring.com 

 

Phone:  

 

715 690 2560 

 
Provide a reference for a repair and/or maintenance project 

Reference #1 – Agency Name Kidder County Public School 
Product/Service Purchased Gym Floor System Replacement 

Year of Purchase 2019 

Reference Contact Rick Diegel  
Phone  701 475 2243 

Email Rick.diegel@k12.nd.us 

CPC Notes: 

1. Describe the project(s) completed with the Vendor.  We put in a new Connor ARS floor in our main gym.  We 

took bids from them and Anderson Ladd.  Main decision was made after interviews between the two companies; 

price was consistent between the two.   

2. Describe how the Vendor was responsive to your needs.  They worked on our time schedule as much as 

anything.  They acutally allowed us to pay for the gym over an extended period of time, versus one budget.  They 

were flexible to work with us on financing, which helped the district immensely.   

3. Describe the dependability and communication styles of the Vendor.  Very easy to work with, great 

communication, stayed to their word on when things would happen, when products would arrive, through all 

phases of the project. 

4. How would you rate the Vendor’s overall performance for the products/service requested?  If 10 is good, we 

would give them a 10.  We’ve used this group of people in the past, their straight shooters, good group of people.  

We needed changes and they left behind extra paint and stain, etc.  JWood is a great company and we plan to use 

them in the future. 

  

Provide a reference for a project completed between $100,000 and $250,000 

Reference #2 – Agency Name Sebeka Public School 
Product/Service Purchased Gym Floor System Replacement & Maintenance work  

Year of Purchase 2019 

Reference Contact Dave Fjeldheim 

Phone  (218) 837-5101 x125 

Email dfjeldheim@g.sebeka.k12.mn.us 

CPC Notes: 

1. Describe the project(s) completed with the Vendor.   Replacement of gym from 1971, once the floor was pulled 

up we found that we  had some concrete issues.  Essentially we had to lift the floor up to level it, the total project 

was around 8,200 sq. ft.  Now we are adding on a 9,000 sq. ft. gym and JWood they had come back with the best 

pricing. 

2. Describe how the Vendor was responsive to your needs.  I was very impressed with the workers, it didn’t take 

much time at all.  Then the next crew came in to do the finishing of the floor and that group was very meticulous 

and wanted to ensure the floor was done right.  The pricing for the new floor was bid over a year and a half ago and 

JWood won’t be able to get into the gym until February 2020; they’ve accommodated and will hold bid pricing even 

though the project was delayed. 

Company Information 



3. Describe the dependability and communication styles of the Vendor.  Very good, Cole has been very good to 

work with.  He ensures that materials are arriving on time.  Communication is quick either through phone or email. 

4. How would you rate the Vendor’s overall performance for the products/service requested?  They’ve done 

excellent work, no issues with installation or any part of the process/crews.   

  

Provide a reference for a project completed that was over $300,000 

Reference #3 – Agency Name Trinity Catholic Schools 

Product/Service Purchased Gym Floor System Replacement 

Year of Purchase 2019 

Reference Contact Steve Glasser 

Phone  701 483 6081 

Email steve.glasser@k12.nd.us 

CPC Notes: 

1. Describe the project(s) completed with the Vendor.  Our district did a renovation of our 17,000 sq. ft. 

gymnasium during the summer of 2018.  To safe some additional funds, the school had volunteers that were willing 

to complete the demolition and removal of the old flooring systems.  JWood was the company that the school 

purchased from and completed the installation. 

2. Describe how the Vendor was responsive to your needs.  JWood was very responsive, we were totally 

impressed with their company.  I oversaw the entire project and from the sales guy to the installers, to the owners, 

they were very open and responsive to the district saving money on the demolotion. 

3. Describe the dependability and communication styles of the Vendor.  JWood had very good communication 

throughout the project. They finished ahead of schedule and within budget.  They followed up after project 

completion to see how things were going.  We did have one issue occur where the fire suppression system kicked in 

and on one side of the gym (side courts), we received some water damage and warping.  JWood walked us through 

the repair being very sensititve to the situation and continued to follow up monthly after the repair with phone 

calls.  From that, we hired JWood for our annual maintenance.  They’ve been very thorough every step of the way. 

4. How would you rate the Vendor’s overall performance for the products/service requested?  Definitely a 10!  

The workmanship was amazing and the district has received rave reviews on the floor.  JWood’s entire crew was 

sincere and great to work with, very professional.  
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Evaluation Committee Report 
 

RFP #20.7 – Hardwood & Synthetic Sports Flooring 
 
 

 
 
 

The members of the Evaluation Committee were Julia Dangerfield, CPC Representative; Suzie Ruper, Coordinator of 
Member Services (NESC); and Melissa Mattson, Manager of Administrative Services (LCSC).   

Two (2)  proposals were received by the submission deadline.   They include FLR Sanders, Inc. and JWood Sports 
Flooring.  Proposals were reviewed for compliance with the mandatory requirements set forth in the Request for 
Proposal (RFP).  Both proposals were found to be compliant and deemed responsive; the Evaluation Committee 
was able to conduct their technical evaluation the week of November 18, 2019, and the pricing evaluation during 
the week of November 25, 2019. 

 
 
 

Refer to the attached Master Score Sheet, listed as Exhibit A. 

 
 
 

The evaluation committee agreed that the following is true: 

1. Both Vendors are knowledgeable, well-experienced and have a strong presence in the tri-state area. 
2. Both Vendors are sought after. 
3. Both Vendors offer a line of quality hardwood and synthetic flooring options. 

 
 
 

The evaluation committee agreed that the following is true: 

FLR Sanders 
1. Understands the value of a partnership with a cooperative. 
2. Understands response time and outreach to participating agencies. 
3. Shows enthusiasm and understanding and value of cooperative contracts. 
4. Willingness to lead with CPC cooperative contract. 

JWood Sports Flooring 
1. Attends multiple conferences and is consistent with brand and image, including marketing. 
2. Shows interest in developing a partnership with CPC. 

 

Summary of Evaluation Committee Activity 

Evaluation Results 

Qualifications & Experience 

Marketing & Partnership 

DocuSign Envelope ID: EB0898E7-0B07-4223-BE5E-1F592457322F
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The evaluation committee agreed that the following is true: 

1. Both companies are financially sound with the ability to provide various, high-end projects to participating 
agencies. 

2. Both companies show a willingness to work with participating agencies; providing flexibility. 

 
 
 

The evaluation committee agreed that the following is true: 

1. Both companies offer a one (1) year manufacturer warranty along with one (1) year parts and labor 
warranty. 

2. All warranties are void if not following proper MFMA requirements for maintenance. 
3. Both companies train and provide training options to agencies upon warranty restrictions and 

maintenance. 

 
 
 

The evaluation committee agreed that the following is true: 

FLR Sanders 
1. Provides a strong art/graphic department.  Essentially the graphics and staining are the showpiece for 

schools. 
2. The manufacturer is based in Wisconsin and Kansas; quick lead times.   
3. Hold and warehouse maintenance equipment and supplies in Princeton, MN. 

JWood Sports Flooring 
1. The manufacturer is based in Michigan; quick lead times.   

Essentially, both companies provide similar products that must meet minimum industry specification which leads 
to minimal deviations on products and little variance between each company’s product lines. 

 
 
 

The evaluation committee agreed that the following is true: 

FLR Sanders 
1. Has knowledge of or access to current cooperative. 
2. Provides additional support materials and training documents for participating agencies. 
3. Works directly with the agency to ensure maximum satisfaction on colors, designed, and details of the floor 

meet the desires of the agency. 
4. Has a zero-tolerance policy for rules and regulations at schools (i.e. no smoking). 

JWood Sports Flooring 
1. Has knowledge of or access to current cooperative. 
2. Provides training options while onsite with participating agencies. 
3. Has a three-step policy for rules and regulations at participating agencies (i.e. no smoking). 

Financials & Level of Support 

Warranty 

Equipment/Product/Services, Pricing & Delivery 

Industry-Specific Information 

DocuSign Envelope ID: EB0898E7-0B07-4223-BE5E-1F592457322F
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Overall, both companies believe in quality assurance and providing great products, solutions, installation and 
maintenance services to elongate the life of the flooring system.  This is apparent from their references. 

 
 
 

Pricing was analyzed with hardwood flooring receiving most of the factored pricing points, while synthetic, as a 
value-added offering, makes each Vendor a complete solution.     

The evaluation committee agreed that the following is true: 

FLR Sanders – Hardwood Flooring 
1. Ability to provide multiple maple flooring systems, grades, and sizes to participating agencies. 
2. Ability to provide various other options (i.e. graphics, logos, services, thresholds, court sleeves). 
3. It offers an initial lower price per square foot on multiple products. 
4. Offers upcharge on a per square foot basis for all projects under 6,000 square feet; increases range from 

$0.20 to $0.80 per square foot. 
5. Offers pricing discounts ranging from $0.10 to $0.12 on projects over 8,000 square feet (i.e. discount per 

square foot). 

JWood Sports Flooring – Hardwood Flooring 
1. Ability to provide multiple maple flooring systems, and grades to participating agencies. 
2. Ability to provide various other options (i.e. graphics, logos, services, thresholds). 
3. Offers upcharge on a per square foot basis for all projects under 6,000 square feet; increases range from 

$0.05 to $0.30 per square foot. 
4. Offers pricing discounts ranging from $0.05 to $0.10 on projects over 8,000 square feet (i.e. discount per 

square foot). 

FLR Sanders – Synthetic Flooring 
1. Offers both cast-in-place and pre-fabricated synthetic flooring. 
2. Offers upcharge on a per square foot basis for all projects under 6,000 square feet; increases range from 

$0.20 to $0.80 per square foot. 
3. Offers pricing discounts ranging from $0.10 to $0.12 on projects over 8,000 square feet (i.e. discount per 

square foot). 

JWood Sports Flooring – Synthetic Flooring 
1. Offers only cast-in-place synthetic flooring. 
2. Offers repair and renovation to synthetic flooring systems. 
3. Offers upcharge on a per square foot basis for all projects under 6,000 square feet; increases range from 

$0.05 to $0.30 per square foot. 
4. Offers pricing discounts ranging from $0.05 to $0.10 on projects over 8,000 square feet (i.e. discount per 

square foot). 

State multipliers were also considered, applied and evaluated.   

 
 
 

After a thorough analysis of the Vendor proposals, the Evaluation Committee recommends that the contract be 
awarded to FLR Sanders, Inc. 

(Signatures on following page.) 

Pricing 

Recommendation 

DocuSign Envelope ID: EB0898E7-0B07-4223-BE5E-1F592457322F
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Julia Dangerfield, CPC Representative  Suzie Ruper, Coordinator of Member Services (NESC) 
 
 
 
 
 

  

Melissa Mattson, Manager of Administrative Services (LCSC)   
 
 
 
 

  
 
 
 
 
 
 

  Lisa Truax, Procurement Solutions Coordinator 
RFP Facilitator 

 
 
 
1 Attachment/Exhibit A 
Master Score Sheet 
 
cc:  Procurement File 
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Exhibit A 
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Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
 
 
 

December 10, 2019 

 

FLR Sanders, Inc. 

Attn:  Deborah Topinka 

3079 92nd Avenue 

Princeton, MN 55371 
 

 

 

Award Decision, RFP #20.7 – Hardwood & Synthetic Sports Flooring 
 

Dear Deborah Topinka:  

 

The Cooperative Purchasing Connection (CPC), using the weighted criteria outlined in the Request 

for Proposal (RFP), have completed their review of the proposals received.  Evaluation criteria 

included qualifications and experience, quality and variety of product selection, pricing, services 

and support, and ease of ordering.  

 

We are pleased to announce that your proposal received the recommendation for award.  This 

decision is subject to approval of the Cooperative Purchasing Connection and the North Dakota 

Educators Service Cooperatives Boards of Directors and the successful negotiation of a mutually 

acceptable contract. 

 

I will be contacting you in the near future to finalize a contract for the awarded goods and/or 

services.  Thank you for submitting your proposal; the Cooperative Purchasing Connection looks 

forward to working with you. 

 

Regards,  

 
Lisa M. Truax | Procurement Solutions Coordinator 

Cooperative Purchasing Connection 

 

 

 

 

CC:  Scott Irvine 
 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
 
 

 

December 11, 2019 

 

JWood Sports Flooring 

Attn: Cole Johnston, General Manager 

573 County Road A, Suite 109 

Hudson, WI 54016 

 

 

Award Decision, RFP #20.7 – Hardwood & Synthetic Sports Flooring 

 

Dear Cole Johnston:  

 

The Cooperative Purchasing Connection (CPC) would like to thank you for your time, effort, and 

interest in supplying a response for Request for Proposal (RFP) #20.7 – Hardwood & Synthetic 

Sports Flooring.   

 

The evaluation team, using the weighted criteria outlined in the RFP documents, have completed 

their review of the proposals received.  Evaluation criteria included qualifications and experience, 

quality and variety of product selection, pricing, services and support, and ease of ordering. The 

cooperative purchasing team has decided to reject your proposal. 

 

We want to thank you for your proposal and JWood Sports Flooring’s interest in this RFP.  CPC will 

look forward to your participation in future RFP’s for similar engagements. 

 

Should you have any questions about this matter, please feel free to contact me. 

 

Regards,  

 
Lisa M. Truax | Procurement Solutions Coordinator 

Cooperative Purchasing Connection 
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