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COVER: COURTESY OF LOUIS VUITTON. CLOCKWISE FROM BOTTOM LEFT: GABRIELLE PILOTTI 
LANGDON; COURTESY OF CC-TAPIS; OMAR SARTOR 

Milan roars to life each evening of Design 
Week, the celebration rippling cityward 
from its de facto headquarters at Salone 
del Mobile’s grounds to the glittering 
showrooms of the Brera district. 

At tende e s i nclude bold face -na me 
 designers, aficionados seeking the latest and 
chicest, and even the city’s dentists and engi-
neers, students and bankers. How could the 
ordinary Milanese not be drawn in? Design 
is the fiber of this ancient city’s tapestry; 
look no further than the oversize Gaetano 
Pesce Up chair that appeared before the 
Duomo earlier this spring to verify design’s 
 present-day influence. 

In this AD PRO Special Edition Milan 
Trend Report, we toast that celebratory 
spirit. You’ll find introductions to five 

emerging designers making their names 
known; breaking trends including inno-
vative yet elegant basketry from fashion 
houses Hermès, Dior Maison, and Loewe; 
and a thoughtful look at how to make the 
industry more sustainable. And so many 
more reasons to attend, and indulge in, what 
is arguably the world’s premier celebra-
tion of design—whether you’re a first-time 
visitor, longtime devotee, or armchair 
connoisseur. 

Until next time, 

—Katy Olson Editor, AD PRO
K AT Y_O L S O N @ C O N D E N AS T.C O M

Left: Tabriz Destroyer rug 
by cc-tapis. Right: “Back 

Home,” Fendi’s collaboration 
with architect and interior 

designer Cristina Celestino.



T H E  M O S T  C O M P E L L I N G  C O M P O N E N T S  O F  T H I S 
year’s Milan Design Week were arguably the 
enclosed jewel-box installations that captivated 
visitors. On the cusp of the week’s kickoff, Gucci 
unveiled a decor-filled temporary store that tes-
tified to the brand’s quintessential pattern-laden 
mash-up. Sasha Bikoff and Andy Dixon trans-
formed the Versace mansion into a maximalist 
mise-en-scène that set the design world abuzz. 
Striking a decidedly different note, Diptyque 
debuted its premiere home collection at the private 
Via Santa Marta apartments of friends, neighbors, 
and designers Osanna Visconti and Idarica Gaz-
zoni. The ensconced location was analogous in its 
muted yet glowing tones to those seen at Appara-
tus’s own presentation, which set the studio’s new 
Interlude collection against a wash of moss green. 
But it was the presentation of Gabriella Cres-
pi’s biomorphic miniature mushroom lamps at 
Dimoregallery that perhaps had the design com-
munity most alight. Perched upon a fuchsia carpet 
covered in artificial sand dunes, the installation of 
lamps was—like its other Milanese counterparts—
an exemplar of one undeniable yet paradoxical 
fact: Experiences effectively disseminated on Ins-
tagram to countless individuals do indeed require 
first-hand, intimate, and dream-inducing sight. 
As Bikoff told AD PRO at the time of her own  
immersive design, “I wanted to create this fan-
tasy.” —MADELEINE LUCKEL

CLOCKWISE FROM TOP LEFT: COURTESY OF VERSACE; PAOLA PANSINI; ANDREA 
FERRARI; COURTESY OF GUCCI
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M I L A N ’ S 
C R O W N 
J E W E L S

Clockwise from top left: Versace, Apparatus, Dimoregal-
lery, and Gucci installations



S I N C E  I 9 9 8 ,  S A L O N E S A T E L L I T E  H A S   G R A N T E D  U P -A N D -C O M I N G  D E S I G N E R S  U N D E R 
35 the opportunity to showcase their work to talent scouts, manufacturers, and design-
ers from around the globe. This year approximately 550 exhibitors—all vetted by a 
committee of design-world insiders overseen by Marva Griffin Wilshire, the event’s 
founder—filled Pavilions 22–24 at the show. Of the promising young talents present, 
there were a few whose work stopped us in our tracks. —BENJAMIN REYNAERT

Denmark-based Mario 
Martinez Studio pro-
duces handblown 
glasses featuring 
indents where a small 
piece of wood can be 
placed to create a remov-
able handle. The Spanish 
designer’s creation 
also saves space in the 
cupboard. 

Düsseldorf’s 
Lennart Ebert 
devised the Qui-
jote table lamp 
with function in 
mind. The lamp’s 
head is held by 
a magnetic ball, 
which allows the 
user to seam-
lessly change 
the position 
and directness 
of the light by 
rotating it in any 
direction.
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S AT E L L I T E ’ S  
R I S I N G  S TA R S

Italian designer Federico 
Pazienza’s terra-cotta ves-
sels are a modern take on 
Greek craftsmanship, with 
punched-up forms, slightly 
twisted proportions, and pared-
down details. Painted figures 
add another layer of beauty.

Florestan Schuberth 
and Janis Fromm of 
Hamburg-based Stu-
dio Marfa created 
Andy, a chair that tests 
the ergonomic limits 
of traditional Viennese 
cane by stretching the 
material across the 
back and letting it be 
the focus.  

Chinese designer Ruixue Song’s Eternal Instant series of lanterns is crafted 
from beautiful bamboo and features LED technology. Each one gently moves 
into two positions and emits a glow that mimics a traditional firelit lantern.

CLOCKWISE FROM 
BOTTOM LEFT: RUIXUE 
SONG; MORTEN 
BENTZON; COURTESY 
OF STUDIO MARFA; 
JOHANNES TSCHEPE; 
FRANCESCO MINOTTI 
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01 N O T - S O - M E L L O W  Y E L L O W

M I L A N  W A S  M A D  F O R  Y E L L O W  T H I S  Y E A R .  
And it makes sense—you see this buttery, yolky 
hue on the stucco of 15th-century palazzos and 
the occasional vintage Vespa whizzing by. Even 
the city’s signature saffron risotto adds a pop 
of the happy color to tabletops lining the streets 
in the Brera. From dining chairs designed by 
Ini Archibong for Sé and spotted at Rossana 
Orlandi to dessert plates by Laboratorio Paravi-
cini, these bold debuts are like liquid sunshine. 
—BENJAMIN REYNAERT

Walt Sofa by Francesco 
Rota for Paola Lenti.

Cushion by Kvadrat/Raf 
Simons.

Atlas Dining Chair by Ini 
Archibong for Sé.

Echino Small Table by 
Sebastian Herkner for 
Zanotta.

Bulbo Chair by 
Campana Brothers for 
Louis Vuitton.

Dessert Plate Athletae 
Gymmetria #7 by Lab-
oratorio Paravicini via 
Artemest

Dot Tray by David Derksen 
Design.

Dolls Chair by Raw Edges 
for Louis Vuitton.

Office by Jonathan 
Anderson for Life in Vogue.
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 1. ERIC POITEVIN 2. SILVIA RIVOLTELLA 3. COURTESY OF LOEWE
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02 B A S K E T  C A S E

W E ’ R E  C A L L I N G  I T :  2 0 1 9  I S  T H E  Y E A R  O F  T H E 
basket. In Milan this season, luxury brands 
and designers celebrated the artisan-chic 
 characteristics of the woven form, apply-
ing a playful approach to the traditional 
colors, materials, and craftsmanship of basket- 
making. Hermès, Loewe, and Dior Maison 
in a striking collaboration with Dimorestu-
dio all offered thoughtful textural studies in 
leather and wicker that invited us to engage 
with, handle, and carry away these objets d’art. 
—BENJAMIN REYNAERT

Park Picnic 
Basket  
by Studio 
Hermès 
Willow wicker 
and bull calf

1
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Basket Vases 
by Dimore-
studio for 
Dior Maison
Polished gold 
and rattan; 
silver  
and rattan

2 Fringed 
Bucket by 
Álvaro Leiro 
for Loewe
Light caramel 
calf leather
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2. OMAR SARTOR. ALL OTHERS COURTESY 
OF RESPECTIVE COMPANIES
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03 I N S P I R A T I O N  U N D E R F O O T

S O M E  O F  O U R  F A V O R I T E  N E W  C O L L A B O R A T I O N S  I N  M I L A N  
were between designers and carpet brands, bringing a fresh, artful  
perspective to the often forgotten floor space.  —BENJAMIN REYNAERT
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Marilyn Minter for Henzel 
Studio
The Swedish luxury carpet 
manufacturer launched 
Cracked Glass by Minter in an 
edition of 50, further reinforc-
ing the idea that fine art need 
not be relegated to the walls. 

Cristina Celestino for 
Fendi Casa
The designer presents “Back 
Home,” including custom car-
pets reinterpreting the iconic 
Fendi Casa Pequin motif with 
broad stripes and fresh color 
combinations.

Matteo Cibic for Jaipur 
Rugs
Inspired by sundials and 
architectural monuments, 
Cibic brings a contemporary 
lens to the traditional Indian 
textile lexicon. 

Rug Invaders by cc-tapis
DesignLab of cc-tapis is cer-
tainly having a good time. Its 
intergalactic and shape- 
shifting collection breaks 
traditions by introducing new 
forms and interpretations of 
traditional motifs, including 
this design, Palmette Lazer 
Cannon. 

Ilse Crawford for 
nanimarquina
The Wellbeing collection  
represents Crawford’s  
desire to work with com-
fortable textiles made from 
natural and sustainable 
fibers. Each piece uses zero 
bleaches or dyes.
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PHOTOS: MATTIA TONELLI

04 T H E  P E R F E C T  F I T

C H I L E A N  S U R R E A L I S T  P A I N T E R  R O B E R T O 
Matta was, unbeknownst to many, also 
an erstwhile furniture maker. The re-edi-
tion of his seating system, Malitte—which 
also calls the permanent collection of 
the Museum of Modern Art in New York 
home—made its mark during Fuorisalone 
in a debut for historic Italian design brand 
Paradisoterrestre. A rearrangeable set 
of five polyurethane blocks covered in a  
fabric emboldened with a touch of elastic, 
it can be fashioned into a room divider, a 
sculpture, or, most adroitly, an entire living 
room comprising a two-seater sofa, three 
seats, and a pouf. —KATY OLSON

Roberto Matta’s  
five-piece seating  
system can be  
configured several 
ways, with the center 
piece serving as an 
ottoman or a side table. 
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4. ANDREA BASILE. ALL OTHERS COURTESY OF RESPECTIVE COMPANIES
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05 B R I G H T  I D E A S

G E O D E S ,  R U B B E R  B E L T S ,  C O L O R E D  
glass, and diffusers all served as sources 
of inspiration for new lighting designs at 
Euroluce 2019, the international lighting 
exhibition that runs every other year at 
Salone del Mobile. — BENJAMIN REYNAERT

VL Ring Crown  
by Louis Poulsen
Originally designed by promi-
nent Danish architect Vilhelm 
Lauritzen in the 1940s, the 
distinct form is reintroduced 
in pendant, chandelier, and 
sconce styles.

WireLine by Forma- 
fantasma for Flos
This rubber-belt structure 
holds a single piece of ribbed 
glass containing an LED bulb. 

Bohemia Lamp by Joan 
Gaspar for Marset
The two organic forms are 
constructed of translucent 
polycarbonate. The lower 
shines directional white light 
downward and the upper 
casts a striking glow.

 Newton by Andrea Branzi 
for NEMO
Branzi’s floor lamp utilizes a 
moveable disc that allows you 
to direct its light. 

Geode Sconce by  
Jason Miller for  
Roll &  Hill
Three layers of solid, hand-
blown glass create a luminous 
halo effect. 
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INFORMATION COURTESY OF SALONE DEL MOBILE

Facts & Figures
Be wowed by the sheer magnitude of this year’s Salone del Mobile

BY K ATY OLSON 2,418
 NUMBER OF EXHIBITORS AT THE 

2019 SALONE DEL MOBILE

181
NUMBER OF COUNTRIES REPRESENTED BY ATTENDEES

34% :Exhibitors who 
hailed from 43 coun-
tries outside of Italy

386,236
Number of attendees over the show’s six days

12%: Increase in attendance over  
the show’s 2017 edition 

550 designers 
took part in  

Salone  
Satellite, the 

fair’s program 
for designers  
under age 35

Over 2,000: Average number of daily visitors to 
“AQUA. Leonardo da Vinci’s  

Water Vision,” a site-specific immersive  
experience celebrating da Vinci's work



A  practical  look  at  Christopher  Boots’s  
Curiosity  Cabinet

BY K ATY OLSON
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PHOTOS COURTESY OF CHRISTOPHER BOOTS

T H I S  I S  N O T  A N  O R D I N A R Y  B A R  C A B I N E T .  O A K , 
lapis lazuli, pyrite, bronze, bornite, industrial 
diamonds, Japan black resin, polished brass, 
glass: The list of materials for Christopher 
Boots’s one-off Curiosity Cabinet reads like 
inventory for an exquisite gem shop. The jump-
ing-off point for Boots, a Melbourne-based 
lighting, furniture, and industrial designer, 
was a 1920s oak-cabinet base discovered, of all 
places, on the side of the road. 

“I walked past this cabinet on the street every 
day for a week, thinking of how nicely propor-
tioned it was, checking the timber, and having an 
internal conversation on how much I’m a hoarder 
and collect so many things, how much I really 
didn’t need yet another piece of heavy, timber 
furniture in my life.” But curiosity (for which 
the cabinet is named) got the best of him; Boots 
finally picked it up, and, with the help of a team 
numbering over a dozen—among them, industrial 
designers who measured the details and structure 
of the antique and an artisan dedicated to sort-
ing lapis lazuli stones by color—transformed the 
piece. “It felt like pretty much the entire team had 
at one point contributed in one way or another to 
the cabinet becoming realized,” says Boots. 

AD PRO takes a deeper look at its features.

The design hails from 
a single “very rough” 
sketch made by Boots. 

The crystals 
weren’t placed 
strategically—in 
fact, there weren’t 
any technical  
drawings used. 
“If it felt good, it 
stayed,” says Boots. 

A dozen-plus team members worked on the  
cabinet over the course of four months.  
The cabinet signifies the first time the team has 
ever worked with timber. 

 A small number of industrial diamonds are set into 
one of the bronze panels on the side of the cabinet. 

The interior glow is 
owed to the use of 
brass, LED lights, 
and illuminated clear 
quartz crystals, a hall-
mark of the studio.

 It took a dedicated artisan two weeks to source 
the cabinet’s lapis lazuli elements from  over 100 
pounds of stone.  
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FROM LEFT: ALESSANDRO 
RUSSOTTI, COURTESY OF SALONE 

DEL MOBILE;  COURTESY OF 
VERSACE;  ERIC LAIGNEL

I G H T L Y  R A T E  A T  T H E 
Baglioni Hotel Carlton 
in Milan: around $350. 
Tasting-menu dinner at 
famed restaurant Seta: 
$180. Round-trip subway 
ticket to Rho Fiera: $5.60. 
Entrance fee to Salone 

del Mobile: $33. Price of circumventing 
FOMO? Priceless. AD PRO quizzed some 
of this year’s attendees on whether the 
design-week experience dishes out cre-
ative dividends or falls flat. They share 
their intentions for attending.

or so, we’ve returned to the Fiera as this is the best 
venue to show our new collections, connect with 
buyers from all over the world, and meet with tal-
ented, new designers, thanks to SaloneSatellite .”

TO WO R K W I T H S PEC I A LT Y A R T I S A N S 
Shanan Campanaro of Brooklyn textile studio Eska-
yel exhibited at Milan Design Week for the first time 
this year as part of Omni, an installation exploring 
the elements of fire, earth, air, and water, curated 
by Natalie Marie Gehrels of Studio OURUSE at the 
Nita showroom. “I wanted to see what it would be 
like to work with a curator on something collabo-
rative within the context of Milan Design Week, 
which traditionally champions more creative dis-
play than anything I see happening in New York. I 
approached the whole project more experimen-
tally to see what it would be like to display in Milan.”

TO H AV E M O R E E FFI C I E N T M E E T I N G S
Dedon, which partners with the likes of Gam-
Fratesi, Edward Barber and Jay Osgerby, and 
Sebastian Herkner, says Salone del Mobile is a fit 
for both designers seeking product deals and man-
ufacturers searching for talent. But Sonja van der 
Hagen, the outdoor furniture maker’s chief creative 
officer, advises all to reach out in advance of the fair 
itself. “Spontaneous meetings happen, but as the 
fair is so incredibly busy that you have to organize 
your schedule in advance. Salone saves us weeks 
of traveling to meet designers. It is a great interna-
tional meeting point.”

TO S O U R C E I N S PI R AT I O N
Certain projects rationalize the expense for New 
York architect Wayne Turett: “As the firm princi-
pal, it is difficult to justify taking time out of the 
office, but because we are working on a large-scale 
and high-profile project that needed some extra- 
special inspiration, the decision was easy. I think 
you get out of a trade show what you put into it, and 
you definitely have to put in a significant amount of 
time and energy—including vacation days for me!—
to make the most of it. . . . Trade shows like ICFF also 
provide a great experience, so for me, it was about 
what projects I was working on that made Salone 
especially worthwhile this year.”

TO  FE E L C O N N EC T E D 
“The value for us is as much what we learned from 
watching the visitors’ participation as it was 
quantifiable from a business perspective,” says 
David Galullo, CEO and chief creative officer at 
Rapt Studio, which unveiled an installation that 
invited guests to reflect on questions posed by the 
guests—strangers—who visited just before them. 
“Can I give stats on numbers of visitors, number of 
articles written, number of top ten lists? Yes, but 
the real value is our engagement in this important 
global community.”Designers divulge why they 

take the trek to Milan
BY KATY OLSON

N
From top left: Crowds at Salone del Mobile; 
Sasha Bikoff-designed Versace bedroom; 
Rapt Studio’s installation.

TO G E N E R AT E B U Z Z
Designer Sasha Bikoff, who dreamed up a raucous 
alternate universe for Versace at the brand’s luxe 
Milanese palazzo, says the experience drummed 
up both business leads and valuable hype. “The 
publicity, photographs, and social media cover-
age were amazing for marketing and PR. And, yes, 
business—in terms of licensing products and cli-
ents—has come out of it.”

TO D I S C OV E R T H E N E X T B I G T H I N G
Poltrona Frau, known for collabs with Paola 
Navone, Achille Castiglioni, and Gio Ponti, tasked 
renowned architect Michele De Lucchi with a 
showroom revamp for this year’s show. But for gen-
eral manager Nicola Coropulis, the appeal is also in 
finding emerging talent: “For the last seven years 
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CLOCKWISE FROM LEFT: EGON GADE; DOUG JONES FOR LOOK MAGAZINE; COURTESY OF FRITZ HANSEN

Y SELLING HIS SIMPLE, PR ACTICAL 
furniture at department stores 
across the U.S., in the mid 20th 
century Massachusetts-born 
designer Paul McCobb was a 
household name among Amer-
ican shoppers. According to 
experts, from 1950 to 1962 he 

had the best- selling furniture collection in the 
country. But just seven years later, when he 
died at age 51, his work—less buzzy than that 
of his contemporaries—fell into anonymity.  

During Milan Design Week, on the 50th 
anniversary of his death, around a dozen 
long-forgotten works—recently put back into 
production by manufacturers Karakter, Fritz 
Hansen, Made a Mano, and De Padova, thanks 
to Form Portfolios —resumed a quiet place in 
the spotlight. “The goal is to create a McCobb 
renaissance,” says Mark Masiello, managing 
director of Form, which acquires the rights 

to historic designs and finds contemporary 
manufacturers to reintroduce pieces. After 
noting Form’s earlier work with Jens Risom’s 
designs, the estate asked the company to take 
a look at McCobb’s long-overlooked archive. 

McCobb’s best-known line of furniture 
was his first: Planner Group, a collection 
meant to easily integrate into everyday life. 
Yogi Proctor, a collector who exclusively lives 
with vintage McCobb, describes the collec-
tion in the recently released book Shapes of 
Paul McCobb as “emblematic of the newfound 
prosperity and the home-making boom that 
came with it.” As McCobb fans from near and 

Paul McCobb’s quiet resurgence at Milan Design Week
BY HANNAH MARTIN

Left: Planner cof-
fee table, newly 
reissued by Fritz 
Hansen. Above: 
Paul and Mollie 
McCobb  
at home. Right: 
table lamp by 
Fritz Hansen.

B
far gathered at Palazzo Fagnani to celebrate 
the book’s release, they were surrounded by 
McCobb furnishings. Wooden chairs from 
the Planner Group mixed with Fritz Han-
sen’s new shelving, cocktail table, magazine 
rack, mirror, and lamp. Beyond Karakter’s 
remakes of McCobb’s Desk Series tables and 
drawers, visitors could see examples of the 
outdoor Pavilion collection on the terrace. 
With this collection of simple parts, anyone 
might assemble an elegant, functional home. 
“He was determined to make beautiful design 
available to the middle class,” says RISD pres-
ident Rosanne Somerson, in attendance. “And 
he succeeded. His work changed the way the 
American home looked.” 

Despite no great commotion made during 
design week, McCobb’s pieces—presented in 
the city and at the fair—made an impression, 
and manufacturers’ requests to reproduce 
other vintage designs kept mounting (case in 
point: this summer, Ralph Pucci will reissue 
five). “We had one in here yesterday taking 
measurements,” explained Masiello. “She 
said, ‘I have to have that chair.’” Christian 
Andresen, Fritz Hansen’s head of design, had 
a similar reaction upon seeing the McCobb 
archive two years ago, reigniting an obsession 
he had developed in design school. “He didn’t 
design objects, he designed lifestyles,” recalls 
Andresen, who has put the Planner coffee 
table and shelving system as well as a mag-
azine rack, makeup mirror, and table lamp 
back into production, a first for the brand. 
“He designed homes for the perfect postwar 
American life and is a forgotten hero in Amer-
ican design.”



PHOTO: SIMONE FURIOSI

Sustainability was a major 
theme at Milan Design Week. 
But is it all talk? 
BY HANNAH MARTIN

D U R I N G  A  D E S I G N  D I A L O G U E S  T A L K  O R G A -
nized by Lexus at Milan Design Week, Paola 
Antonelli, senior architecture and design 
curator at MoMA, spoke briefly about one of 
her favorite topics: restorative design.

“It’s about thinking before buying and 
throwing out,” she explained to an audience of 
journalists, designers, architects, and the six 
finalists for this year’s Lexus Design Award. 
“It’s about doing what your grandmother did: 
Buy a coat and use it for your whole life.” 

That’s exactly what several of the Lexus 
finalists had contemplated in their projects—a 
response to the theme “Design for a Better 
Tomorrow”—and one that radiated across 
town throughout the week as Champagne- 
fueled chatter turned to less glamorous talk of 
waste plastics, recycled textiles, and sustain-
able building materials.

Rossana Orlandi—a gallery and exhibition 
space named for its spunky founder—quickly 
emerged as a leader in the conversation. The 
sprawling Magenta-district design hub in 
a former tie factory is known for its annual 
showcase of boundary-pushing design and 
played host to several exhibitions that com-
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CLOCKWISE FROM TOP LEFT: RUY TEIXEIRA; ELLI IOANNOU PHOTOGRAPHY; DELFINO SISTO LEGNANI AND MARCO CAPPELLETTI, COURTESY OF DZEK; SIMONE FURIOSI

mented on the theme. In one, American artist 
Liz Collins teamed with textile brand Sun-
brella to create a colorful installation that 
paired her new fabric designs with yards 
and yards of fringe-y selvedge loom waste 
reclaimed from Sunbrella’s South Carolina 
mill. “The textile industry is one of the most 
problematic players in global manufactur-
ing,” explains Collins. “So to partner with a 
mill that really walks the walk of sustainabil-
ity is a way to be a part of the solution.”

A few steps away, curator and trend fore-
caster Lidewij Edelkoort teamed with clothing 
brand Eileen Fisher for the second year on a 
“Waste No More” installation, demonstrating 
a variety of the company’s products and art-
works made from clothing and textile waste.

At the Museo Nazionale della Scienza 
e della Tecnologia “Leonardo da Vinci,” 
Orlandi organized another exhibition that 
dealt with waste: “RO Plastic,” a showcase of 
furniture made from disused plastic. British 
designer James Shaw, who works exclusively 
with the material, showed an extruded 
waste-plastic floor lamp. He concedes our 
culture’s hypocritical relationship to the mate-
rial: “Plastic is considered bad, culturally, but 
at the same time it’s literally everywhere.”

That idea can be applied to reckless con-
sumerism and waste as a whole. Yes, we 
say, it’s bad, but still, as all these conversa-
tions unfold, the city inflates by hundreds 
of thousands for Milan Design Week, where 
this year 2,418 exhibitors from 181 countries 
built booths (many of them resembling rather 
roomy homes) across nearly 700,000 square 
feet of exhibition space at Salone del Mobile. 
You begin to wonder: Could something like 
this ever be sustainable? 

“I have always been shocked by the amount 
of investment that fairs make just for a few 
days,” says Edelkoort. “Huge budgets, human 

energy, and enormous productions just for 
the benefit of a few thousand visitors, all to 
be thrown away on the last evening.” She pro-
poses some solutions: using reusable stands 
made from recycled materials, implementing 
solar power, serving vegan food (it uses less 
water), banning goodie bags, and trading tem-
porary carpeting for exposed concrete floors. 

“We need to produce less, buy less, and 
design less based on fashion,” explains 
Andrea Trimarchi of Formafantasma, an 
Amsterdam studio that unveiled tiles glazed 

in volcanic ash, made in collaboration with 
Dzek. The minerals used for traditional 
ceramic glazes must be mined, but volcanic 
ash is an abundant, self-generating (read: sus-
tainable) raw material. 

Trimarchi also advises: “We need to create 
legislation to ban planned obsolescence and 
persecute the companies using it as a strategy 
to boost sales.” Her studio addressed this in 
a collection called Ore Streams, where obso-
lete tech trash (old smartphones and computer 
parts) were used to make office furniture. Sev-

eral pieces are part of Antonelli’s Triennale di 
Milano exhibition, “Broken Nature: Design 
Takes on Human Survival.” Notably, they’re 
some of just a few design products in the show, 
which veered more conceptual: “sausage” 
made from nuts, legumes, and insects; and a 
100-foot-long data tapestry illustrating how 
our environment has changed over the past 
centuries. Antonelli’s point seems clear—
design doesn’t always have to be about stuff: 
“When you put an object into the world, you 
should think of the systemic consequences.”

Previous page: 
Folding screen by Mas-
similiano Locatelli. 
Clockwise from top 
left: Waste No More 
installation; Ligne 
Roset with Sunbrella 
and Liz Collins instal-
lation; tiles by Dzek 
and Formafantasma; 
cast bronze lamps by 
Studio Jobs.
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Patricia Urquiola just 
about owns Milan 
Design Week. Here, tag 
along with the multi-
hyphenate designer on 
a wild ride through the 
city, with an imagined 
itinerary that would put 
even the most productive 
designer to shame. 

Start the day at Pasticceria Sissi, 
which has always been my favorite 
place for breakfast

 Cassina  showroom for  
 my installation,  The   
 Cassina  Perspective

 New 
showroom 
design at 
Budri

Booth design 
at Moroso 

PORTRAIT: MARCO CRAIG  
FROM LEFT: STEFANO DE MONTE; 

JOEL MATTHIAS HENRY; COURTESY OF PATRICIA URQUIOLA; 
PIM TOP; COURTESY OF PATRICIA URQUIOLA

Booth design  
at Kettal  

Conversation with Anatxu 
Zabalbeascoa at Casa Loewe

Cocktails at Dry Milano 
followed by the best Italian 
comfort food at restaurant 
Da Giacomo 

Triennale Design Museum 
opening preview 

F Design Week talk  
with Angela Missoni

A visit to Nilufar 
Depot, a gallery 
where pieces have 
space to breathe and 
the layout is often 
changed




