
OUR TOP 3 NONPROFIT 
EMAIL TEMPLATES 

THAT GENERATE 
SUPPORT AND 
ENGAGEMENT

Now that you have decided to add or enhance your email 
marketing outreach, let’s be sure you get the results you 
want and need. 

Like every other marketing strategy, there is a right way, 
and many wrong ways to accomplish this. Not to worry! 
That’s why I’m sharing our tried-and-true email templates 
here. Follow the strategic flow of each of our proven email 
templates below, and you’ll be on the right track!

This email template is used to maintain interest and 
understanding of your mission and impact through 
storytelling. It briefly tells the story of your organization 
through the results experienced by someone served by the 
work you do and/or the support you offer. You can craft the 
message in written or video form. The goal is to create an 

emotional connection to the work you do through the words of someone else. This provides a powerful third-party 
endorsement that is reflective of your impact and helps build trust. 

By the way, don’t be afraid of video. If you don’t have the budget to hire a videographer, you can take a simple video 
using a smartphone and still be very effective. It doesn’t need to be overly polished; no one is expecting you or your 
staff to become the next Steven Spielberg. It you want to dress it up a little, there are numerous inexpensive and easy-
to-use software programs for basic edits like splicing, cutting or even adding a little background music.  

TELL ME A STORY
(personalizing your mission)



Learn how Alan turned his 
life around after incarceration  
through the Fresh Start Re-Entry 
Program, a partnership between 
Goodwill Industries of Northern 
Arizona and Coconino County.

DON’T BE AFRAID OF 
VIDEO. IF YOU DON’T HAVE THE 

BUDGET TO HIRE A VIDEOGRAPHER, 

YOU CAN TAKE A SIMPLE VIDEO 

USING A SMARTPHONE AND STILL BE 

VERY EFFECTIVE. 

THIS PROVIDES A 
POWERFUL THIRD-PARTY 

ENDORSEMENT... AND 
HELPS BUILD TRUST.

BY THE WAY...



This email template gives validation through 
quotes and photos of those who support 
your mission as financial contributors. 
People can relate, connect to the message, 
and be inspired to give. Testimonials help 
them feel connected and part of a group 
of like-minded, caring and thoughtful 
contributors. It also usually includes a soft 
and kind call to action to contribute that is 
inspiring and inviting.  

TESTIMONIALS 
(why others support you)

“Sandy and I know that the 
financial commitment we make 
to the United Way of Northern 
Arizona is used to  assist the 
community that we live in,”  
Corey Dietrich said.

PEOPLE CAN 
RELATE, CONNECT 
TO THE MESSAGE, 
AND BE INSPIRED 

TO GIVE.



This email template gives people the 
opportunity to link mission to impact 
through recognition of others. It includes a 
celebratory event recap that highlights faces 
and names of those involved, impacted, 
and recognized. It shows community 
involvement and support, adding credibility 
to your organization.

CELEBRATION
(recognizing others)

IT SHOWS 
COMMUNITY 

INVOLVEMENT 
AND SUPPORT, 

ADDING CREDIBILITY 
TO YOUR 

ORGANIZATION.



Now it’s your turn to create an email template that will support your message, 
inform your audience of your amazing impact and inspire them to engage, give 
and share your good news with others. Remember, it’s your job as a nonprofit 
organization to make sure people know about you and the impact you’re making. 
Personalize one (or more) of these proven email templates with your mission 
message, consistently reach out to your audience and you’ll begin to see the 
results you want and need. 

Before you go, I also wanted to share a few important things to avoid as you dive 
into email marketing so your efforts aren’t stalled by a few marketing mishaps I 
learned early on – the hard way! 

The bottom line is, respect and honor their interest in you and don’t lead them 
to things that they did not sign up for. It takes much more time and effort to get 
people on your list than it does to keep them and that’s the goal. 

Build and nurture your email list and it will become your most efficient and 
effective marketing tool! 

All the best, 

☐☐ Don’t make emails long and detailed.

☐☐ Don’t send out emails with email addresses displayed.

☐☐ Don’t make promises you can’t keep. 

☐☐ Stick to the topic. Don’t send messages that are irrelevant or 
unrelated to your business. You want to stick to the topic that 
prompted your audience to join your email list in the first place. 

☐☐ Don’t include too many links that drive people away from your 
core message 

☐☐ Don’t add people to your email list without their permission – a 
standard opt-in message on your website is best 

☐☐ Don’t crowd inboxes with too many messages too often. They’ll 
opt-out and you’ll be back at square one. 
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