


While striving for state championships and basketball superiority, two young athletes from two totally divergent worlds meet 
and Cupid handles the rest. Despite raging hormones and the socioeconomic forces surrounding them, our two  protagonists 
strive headlong toward their hoop dreams. Amid the physical impediments and competitive conflicts that  naturally follow, they 
fall in love. 

Two star-struck teens meet and eventually court on courts in which they have little control. Swept together by fate, their lives 
entwine and, ala kismet, all they can do is be and become the best of themselves they can. 

This cross-genre drama shows why winning is not enough. In the end we clearly understand why love matters. 

In “GAME WITHIN THE GAME”, “PEE WEE” Stafford an adroit baller from the hood with legendary skills and NBA 
possibilities meets KARIMA MUHADIN, his ironic female counterpart, a Palestinian immigrant with similar skills. 

The paradox unfolds as PEE WEE and KARIMA find themselves unwittingly linked by a tangled “B” story web of domestic            
terrorism bound to illegal drug trafficking. Puzzled? You won’t be as you learn that KARIMA’s handler, Jordanian-born 
ABDULLAH SHARIF (alias “Manny Hovnavian”), is an Al Qaeda cell leader who has been living under the guise of an 
Armenian entrepreneur and philanthropist. In actuality, ABDULLAH has been using proceeds from his sex trade and drug 
trafficking operation to finance international terrorism. 

With his cover blown and the Feds hot on his tail, ABDULLAH plots an act of domestic terror. Inadvertently, Cupid’s arrow 
tries to intervene. Love is like the hip hop lyrics, soulful rhythms and blues beats that pulsate through the story loaded with a 
diver cast on a canvass of authentic basketball action. The question becomes, “Can PEE WEE and KARIMA’s love and 
basketball aspirations to save the day?” You’ll ask, will this love story have a magic or tragic conclusion? 

That and more will make “GAME WITHIN THE GAME” a must-see movie! 

 
 
 



Business Description 

We estimate that “GAME WITHIN THE GAME”, “SPIN MOVE” and “KWIZERA: Look To The Hills” could generate more than 

$198,000,000 in potential global gross box office profits. The ability to finance P&A, Wayne has secured a proprietary 70% to 30% 

distribution split, thereby, lowering distribution costs, simplifying bookkeeping and garnering a higher return on loan. After deduction 

of distribution expenses, those profits will divided as a 60% donation to 3 nonprofits (Lutheran Church, IDEA Media & Arts 

Center and AAA Academy for Children) and 40% among our producers, directors, cinematographers and principal talent. 

Technological innovation, social media and a unique collaboration with our P.R., marketing and distribution team assure success. If 

the films do exceptionally well a donation will be made to construct/build out the IDEA Media & Arts Center.  

Production Management Team 

Wayne Slappy and his executives will serve as the principal production team members throughout pre-production, principal 

photography and post-production phases of independently produced films. Director and cinematography candidates include award 

winning filmmakers such as Debbie Allen, Oz Scott, F. Gary Gray, Ernest Dickerson, Satie Gossett (son of Lou Gossett, Jr.), Queen 

Latifah, Regina King, Dawnn Lewis, Thomas Carter and Kevin Hooks. These responsibilities shall include critique and approval of 

script re-writes, hiring of the director, talent and production crew, location scouting, licensing, review of editing, structure, test 

marketing, establishment of special screenings, premiere, distribution, release date and implementation of our innovative social media 

campaign. Potential casting directors candidates include Tracy “Twinkie” Byrd, Robyn Owen, Robi Reed, Rueben Cannon and 

Phaedra Harris. A distribution arrangement will provide a minimum of 2,000 screens per release. Distribution and Prints & Ad 

financing managed by M.M Distributors.  

Rosa J. Young Academy IDEA Center 

An additional asset these projects will spawn is the nurturing of future talent, both in front of and behind the camera. Our internships 

and non-union movie extras opportunity will be done in conjunction with the Rosa J. Young Academy IDEA Center For The Media 

and Arts and is intended to fully incorporate young people into the filmmaking process.    Rather than mere theoretical learning, we 

will provide hands-on instruction to aspiring young filmmakers by allowing them to actually participate in the making of each of 

these movies.  

Marketing, Sales and Customers 

The advent of streaming and hundreds of networks in need of programming opportunities to garner revenue beyond box office 

receipts have increased exponentially. The booming phenomenon of social media (specifically Facebook,    Instagram and Twitter) 

has boosted wordof-mouth marketing exponentially. By implementing savvy distribution, innovative marketing strategy and ancillary 

revenue, yielding significant profitability is highly probable. Ancillary revenue includes cable and commercial TV, music, apparel, 

merchandise and DVD marketing. In addition to ancillary revenue, ethnically diverse casts, savvy marketing, our proprietary 

distribution arrangement, and a potential audience of more than 500,000,000 global basketball enthusiasts to draw from for box office 

success. We contend that “GAME WITHIN THE GAME”, “SPIN MOVE” and “KWIZERA: Look To The Hills” could garner a 

compelling 30% or more ROI for our 3 film projects! We project the combined box office and ancillary revenue of these films could 

generate up to $235,850,000.  

Innovative Distribution Stratagem 

Access to screens is based on deals made with the exhibitors and timing to minimize competition with studios. Providing P&A 

financing strengthens our position with distributors and enables us to control our own destiny at the box office. The combined 

distribution experience of Buck Kolkmeyer and marketing guru, Ray Murphy, enhance our 3 nonprofits ability to garner significant 

ancillary and residual market revenue donations. To reach our projections, each film will open on 2,000 domestic screens. M.M. 

Distributors will place our heaviest paid advertising and target as many as fifty cinema screens within the most heavily populated 

metropolitan areas of the top ten markets, including: California, New York, Florida, Pennsylvania, Texas, Ohio, Illinois, Michigan, 

New Jersey and Massachusetts. Our films will utilize a proprietary innovative social media and guerilla marketing strategy throughout 

North & South Carolina, Georgia, Maryland, Alabama, Florida, Virginia, DC and Louisiana where appreciation of minority-based 

film are in the highest concentration. 

  (Production Costs + P&A – Potential Box Office Revenue = Potential Net Income) 

  Potential Distribution, Potential Potential 
     Costs    P&A,Mrkg  Revenue Box Office 

GAME W/IN…  $10,014,961 $ 8,000,000 $68,000,000 $49,985,039 

SPIN MOVE...  $15,888,500 $ 8,000,000 $60,000,000 $36,111,500 

KWIZERA…...  $27,417,000 $ 8,000,000 $70,000,000 $34,583,000 

TOTAL $53,320,461 $24,000,000 $198,000,000 $120,679,539 



Wayne Slappy CEO of Harambee International Films, Wayne’s sojourn into the film industry 
began in the early 80’s. Prior to moving to Los Angles in 1994, he had written, directed and 
produced numerous plays and participated in various capacities in many film and TV projects, 
including, among numerous others, “CHICKEN ON THE TRACKS”, “LEAN ON ME” and 
“CONNECTICUT YANKEE IN KING ARTHUR’S COURT. Slappy continued to write. Wayne 
has provided skills training and advice to a host of professional athletes at some point in their 
careers who have either played or are currently on numerous NBA rosters. . In addition to rewrites 
and general oversight, Wayne’s primary role will be to maintain the integrity of the screenplay. 
Hall of Famer “Dr. J”, “Jelly Bean” and “Slap” served as consultants, documentarians and on-
camera participants in the film “FATHERS OF THE SPORT”, an expository documentary 
designed to capture the influence of playground legends on basketball and the NBA.  

In 2010, Wayne served as a basketball consultant for the Gatorade G Series commercial campaign 
starring Dwight Howard of the Orlando Magic as well as Peyton Manning, Usain Bolt and Serena 
Williams. Partially filmed in New Zealand, Wayne supervised a corps of extras and assisted 
veteran director Joe Pytka in creating characterizations for the commercial that appear so authentic 
it resembles stock footage.  

Tamika Lamison      

She has produced numerous short films including the award winning, THE MALE GROUPIE which 
aired on HBO. The award-winning film SPIN, which she directed and produced also had a successful 
film festival  

Tamika created and founded, MAKE A FILM FOUNDATION (MAFF), a non-profit that grants 'film 

wishes' to children who have serious or life-threatening medical conditions by teaming them with 

noted actors, writers and directors who help them create short film legacies. Through MAFF,     

Tamika has produced three festival favorite & award winning narrative short films working with 

directors - Rodrigo Garcia (ALBERT NOBBS), Patricia Cardoso (REAL WOMEN HAVE 

CURVES) and Jon Poll (CHARLIE BARTLETT). THE MAGIC BRACELET, which was adapted 

by Academy Award winning writer, Diablo Cody (JUNO), continues to win awards on the festival 

circuit. The fourth film produced via MAFF, THE BLACK GHIANDOLA, was directed by 

Catherine Hardwicke (TWILIGHT), Theodore Melfi (HIDDEN FIGURES) and Sam Raimi 

(SPIDERMAN TRILOGY); It stars Anthony Conti, Johnny Depp, JK Simmons,  Laura Dern, David 

Lynch, Richard Chamberlain, Chad L. Coleman, Penelope Ann Miller. The film had its red carpet 

premiere at the Academy of Motion Picture Arts and Sciences. Feel free to review her website 

(www.makeafilmfoundation.org) for more information. Tamika’s role for this film includes talent 

acquisition and service as liaison and concierge for the veteran actors in the project. 

Wayne Slappy  



Raised the Bronx, the veteran actor has taken his career to the next level under the tutelage of veteran 

producer, Jerry Levine at “NY CSI”. Whitfield has starred in dozens of prime-time shows and feature 

films, including his leading role portrayal of Otis Williams in the Emmy-winning mini-series, “The 

Temptations”.  He has had an expansive career in television, film and theater. His film credits include 

“BEHIND ENEMY LINES”, “NOTORIOUS”, “WE BELONG TOGETHER”, “THREE’S 

COMPLICATED”, “COUPLES NIGHT” and “A HEART THAT FORGIVES”. Whitfield starred and 

produced the faith-based movie “STEPS OF FAITH” in which he won a Gold Remi Award for Best 

Supporting Actor for his portrayal of Marshall Lee. Malik’s television credits include “NIGHT SHIFT”, 

the FOX hit show “EMPIRE”, “IF LOVING YOU IS WRONG” and “LAST CALL” in which he 

produced and starred in a full 13 episodic season. Whitfield also recurred on the highly acclaimed FX 

show “AMERICAN HORROR STORY” where he plays Angela Bassett’s husband. Malik currently recurs 

in the acclaimed NBC show Chicago Med as Ben Campbell. He has a great perspective of gratitude when 

TV critics and international press recognize him from the highly controversial bi-racial Cheerios 

Commercial. 

“Serving as an Executive Producer and actor in “Game Within The Game”, I will have an opportunity not 

only to say something, but to be a part of something that says something.” In addition to his portrayal as 

McFadden, Mr. Whitfield will serve as the liaison of guild negotiations for talent and production team on 

this project 

Charles Malik Whitfield 

LARRY CHENAULT 

 

With more than 50 years of experience in business, Larry has served in various positions of fiscal 

responsibility for entrepreneurs, friends and members of his family. He graduated with a Bachelor of 

Science degree from Tennessee State University and holds a Master of Business Administration (MBA) 

degree from Rutgers University. After graduating from Rutgers in 1976, he served as the Senior Budget 

Examiner for the City of Newark, New Jersey. . Mr. Chenault and Wayne Slappy became acquainted in 

the mid-80’s. Larry began preparing financial projections for one of Wayne’s scripts in 1989 and has 

been associated in that capacity for Harambee International Films on several film projects ever since.  

One such aspirant was Joe Clark, the former principal of Paterson Eastside High School for whom Larry 

instructed at a Newark, NJ Community Center. Clark gained national attention in the 1980s in a 

Newsweek Magazine article and several television news shows for his unconventional and controversial 

disciplinary measures. Joe became the subject of the film LEAN ON ME, directed by John Avildsen, 

featuring Robert Guillaume and launched Morgan Freeman to stardom. As fate would have it, Wayne 

served as a multi-tasked liaison and Dwight Williams was the First Assistant Director for that now iconic 

film. Mr. Chenault’s primary role is procurement of financing and tax incentives for the film. 



DWIGHT WILLIAMS 

FRED BLANKFEIN   -   Unit Production Manager 

 

Fred worked at Paramount Studios for many years before striking out as an independent producer. He has worked on 7 

films with Woody Allen, including the Academy Award winning “ANNIE HALL,” and the multi- nominated 

“MANHATTAN”. He worked on the Emmy Award winning Television Movies “FOXFIRE,” with Hume Cronyn, 

Jessica Tandy, and John Denver and “VALLEY OF LIGHT” starring Gretchen Mol. 

 Other credits include, “GEORGE OF THE JUNGLE,” “MASTERS OF THE UNIVERSE,” the “POPULAR” TV series 

for Ryan Murphy (“Glee”), “MALICE IN WONDERLAND,” with Elizabeth Taylor and Jane Alexander, “TWO OF A 

KIND” with John Travolta and Olivia Newton-John, and “THE MENENDEZ MURDERS” mini-series, with Edward 

James Olmos. He has produced a docu-drama about female bullying in high school for The Museum of Tolerance, 

“STRANGE FREQUENCY,” an Anthology Series for VH-1, and “TAKING THE HEAT” for Showtime. He recently 

was Executive Produced the short comedy film “DANTE & BEATRICE”, which received the Outstanding Short Film 

Award at the New York Film Festival For New Cinema.  

Williams served as producer for the feature films, including 2009 Down for Life (executive producer); 2007 Illegal 

Tender (executive producer); 2006 Something New (line producer); 2005 Hustle & Flow (executive producer); 

2001Baby Boy (executive producer); 1995 Higher Learning (co-producer - as Dwight Alonzo Williams); 1994 Jason's 

Lyric (producer); 1993 Poetic Justice (associate producer - as D. Alonzo Williams); 1991 New Jack City (associate 

producer); 1990 The White Girl (line producer); 1985 Krush Groove (associate producer); We the Peeples (unit 

production manager) (post-production); 2006 Waist Deep (unit production manager); 2006 Something New (unit 

production manager); 2001 Baby Boy (unit production manager); 1998 How Stella Got Her Groove Back (unit 

production manager); 1997 Rosewood (unit production manager); 1995 Dead Presidents (unit production manager); 

1993 Who's the Man? (unit production manager). 



 

(1) Weequahic Park, Newark NJ 

(2) Weequahic High School, Newark 

(3) Streets of Newark, NJ 

(4) Various Companies, Stores and Establishments located in Newark 

Filming dates to be determined.   The process, from start to end, will 

be 9-12 months.    

Approximately  Preproduction  3 months 

    Filming  2 months 

   Post Production           3-4 MONTHS 



TIM STORY 

Director 

DIRECTOR TIM STORY is the number one African 
American   director in the world with his seven feature 
films grossing over $1 billion in revenue. He is the only 
African American director to have six films debut at No. 1 
at the box office during opening weekend.  

One of her best roles was portraying Matron "Mama" Morton 
in the ‘Academy Award’-winning musical crime comedy-
drama film ‘Chicago’ (2002), for which she earned an ‘Oscar’ 
nomination for ‘Best Supporting Actress’. Her later 
filmography includes successful movies such as ‘Bringing 
Down the House’ (2003), ‘Taxi’ (2004), ‘Barbershop 2: Back 
in Business’ (2005), ‘Beauty Shop’ (2005), ‘Last 
Holiday’ (2006), ‘Hairspray’ (2007), ‘Joyful Noise’ (2012), 
‘22 Jump Street’ (2014) and ‘Girls Trip’ (2017). She also 
voiced the character of Ellie in the ‘Ice Age’ franchise.  

Queen Latifah 

Producer 



 

Wayne Slappy 

Screenwriter 

Prior to 1994, he had written, directed and produced nu-

merous plays and participated in various capacities in 

many film and TV projects, including, among numerous 

others, “CHICKEN ON THE TRACKS”, “LEAN ON 

ME” and “CONNECTICUT YANKEE IN KING        

ARTHUR’S COURT.  



The TV series "UnSung Hollywood - Bill Bellamy" (S3 Ep7) aired 

on TVOne. It's a Documentary show which details archival film 

footage and personal, revealing interviews, about the lives and 

careers of some of the world's most highly talented but sometimes 

forgotten celebrities from the industry. A standup comedian, Bill is 

famously known as creator of the term “booty call” which became 

the title of one of his films. 

KWIZERA: Look To The Hills (Pres. Kagame); SPIN MOVE                

(Coach Simmons); GAME WITHIN THE GAME (McFadden) 

BILL BELLAMY 

A multitalented and multifaceted individual: a Grammy Award-winning   

singer, multiple ASCAP & BMI Award-winning songwriter, film actor 

I’M GONNA GIT U SUCKA, DREAMGIRLS and a Series TV creator/

producer (BLACK JAQ) for ABC & can now be seen recurring on the hit 

TV shows MAJOR CRIMES & BETTER CALL SAUL, (starring Bob 

Odenkirk & Patrick Fabian) the highly anticipated spin off of Breaking 

Bad! & as the narrative voice for BET’s bio- series BEING; featuring 

episodes on Faith Evans, Common, Tamar Braxton, Deitric Haddon & 

MC Lyte. Dawnn can also be “heard” giving voice to several characters 

such as “LaBarbara” in Fox’s hit series FUTURAMA, “Mrs. Hanshaw” in 

SOPHIA THE FIRST, “Granny McStuffins” in DOC MCSTUFFINS, as 

well as a variety of characters in the animated series TURBO & Disney/

Pixar’s highly anticipated current animated feature hit INSIDE OUT!, 

and the mega hit MONSTERS UNIVERSITY. 

Dawnn Lewis 



 

Charles Malik Whitfield 

Whitfield has starred in dozens of prime-time shows and feature 
films, but one of his proudest professional moments so far is his 
leading role in the Emmy-winning mini-series, "The 
Temptations." Nominated for an NAACP Image Award for his 
portrayal of Otis Williams, Whitfield says people still applaud 
his performance, years later.  

Phylicia Rashad 

 American actress, singer and stage director. She is known for her role as 
Clair Huxtable on the NBC sitcom The Cosby Show (1984–92), which 
earned her Emmy Award nominations in 1985 and 1986.  

Phylicia was the first African-American actress to win the Best Actress 
(Play) Tony Award for her 2004 performance as Lena Younger in a 
revival of "A Raisin in the Sun" (by playwright Lorraine Hansberry). 
Several Black women have won in the Best Actress (Musical) category, 
including the late Virginia Capers, who won in 1973 for her portrayal of 
Lena in the musical adaptation of Hansberry's play, entitled "Raisin.".  

https://www.imdb.com/name/nm0360605?ref_=nmbio_trv_13
https://www.imdb.com/name/nm0135102?ref_=nmbio_trv_13


 

Demographics 

 

 According to the National Association of Theater Owners, as of 2014, there were at least 5,561 indoor 
exhibitors with more than 39,356 screens in North America.   Although many theatres seat as much as 700 
people, for our proposal, we have used conservative estimates of theatres with 200 seat capacities for our 
films.   Many of these are multiplex  theatres that show five (5) screenings of a particular film per weekday 
and seven screenings per day on weekends and holidays.  Again, for conservative purposes, we have only 
chosen to provide estimates for four (4) screenings per day on weekends and two (2) screenings per day 
during the week.   Among others, we intend to distribute our films through    Regal (7,307 screens; 564 sites), 
American Multi-Cinema or AMC (11,247 screens; 1,027 theatres), Cinemark (5,957 screens; 533 theatres), 
Carmike (2,954 screens; 278 theatres), Rave (936 screens; 62 sites), Marcus Theatres (681 screens; 53 sites), 
and Harkins Enterprises (501 screens; 33 sites) which are the largest theatre circuits in North America. We 
also intend to distribute through Landmark Theatres, largest of the small independent exhibitors and owns 
203 screens in 56 theatres.  

The average price of a movie ticket in America in 2018 was $9.14.  We contend that our projections are 
conservative (estimated at $9 per ticket) and actual box office grosses could be significantly higher. Our goal 
is to generate at least $150,000,000 in domestic box office grosses. Subsequently, we anticipate selling 
approximately 612,000,000 total tickets for “GAME WITHIN THE GAME” to earn $68,000,000; 6,666,667 
tickets to garner approximately $60,000,000 for “SPIN MOVE”; and 7,777,778 tickets to generate 
$70,000,000 for the “KWIZERA: Look To The Hills” Rwandan project. The ten states with the most 
lucrative cinema markets in America are (in order) California, New York, Florida, Pennsylvania, Texas, 
Ohio, Illinois, Michigan, New Jersey, and Massachusetts. All ten have demographics favorable to our films. 
According to Quigley Publications 2017 “International Motion Picture Almanac”, all of the top fifty cities 
including (in order) New York City, Los Angeles, Chicago, Philadelphia, Dallas-Fort Worth, San Francisco, 
Boston, Washington, D.C., Atlanta and Houston generated substantial revenue from theatergoers. More 
specifically, they also have substantial Asian, Latino, Caribbean and/or African-American communities, 
thereby making their theaters our most favorable target markets. Also included in our domestic figures are the 
top three Canadian movie markets: Toronto (ranked 5th), Montreal (ranked 10th), and Vancouver (ranked 
13th).  

Consequently, in order to reach our niches the bulk of our advertising dollars will be aimed toward these 
markets. In 2016, 18-24 year-olds went to the movies an average of 6.5 times over the year, up 0.6 from 
2015. This was the largest increase of any age group. Per capita attendance was next highest for 12-17 
yearolds (6.1). Per capita attendance also increased for 25-39 year-olds and 50-59 year-olds compared to the 
previous year. Per capita attendance increased for African- Americans and Asians/Other Ethnicities compared 
to 2015. In 2016, Asians/Other Ethnicities reported the highest annual attendance per capita, going to the 
cinema an average of 6.1 times in the year. Three of the top five grossing films in 2016 attracted majority 
female audiences. 



ITEMS   BRANDS 

 

Basketballs     Spalding , Wilson, Nike 

Flat screen TV             Visio, Samsung, LG 

Pacifier   Novatex 

FBI 

Headphones   Beats by Dr Dre 

Computers   HP, Apple 

Sports Apparel  Jordan Gear, Champs 

Athletic Shoes  Nike 

Caps, Jerseys, T-Shirts NBA, NCAA,  

Cameras   GoPro 

Car Dealership  Any  

Watches, Cellphone  Apple 

Drinks    MTN Dew, Tropicana 

Restaurants   Popeyes, Chic Fil A 

 



   Comparable DOMESTIC gross sales for the 15 basketball comparable movies too the to be produced "Game  

 Within a Game" that are listed below. We are Guaranteed a Minimum of 2000 DOMESTIC screens.  Listed is the Average       

 Domestic Sales for 15 Basketball movies . 

 

 The Fish That Saved Pittsburgh (1979)  $18.3 Million  

 Hoosiers (1986)     $28.6 Million  

 White Men Can't Jump (1992)   $76.2 Million  

 Above The Rim (1994)       $16 Million  

 Blue Chips (1994)     $22.4 Million  

 Space Jam (1996)     $90.5 Million  

 Eddie (1996) .      $31.3 Million  

 He Got Game (1998)    $21.55 Million  

 Love & Basketball (2000)      $27.4 Million  

 Finding Forrester (2000)      $66.4 Million  

 Like Mike (2002)      $51.4 Million  

 Coach Carter (2005)      $67.2 Million  

 Glory Road (2006)      $42.6 Million 

 Semi-Pro (2008)       $33.5 Million   

 Uncle Drew (2018)      $42.4 Million  

 

 Total Gross DOMESTIC SALES for 15 Basketball Movies $ 635,750,000  

 Average domestic sales for 15 Basketball movies ** $ 42,383,333  

I've pretty much done all I can here and, you know, God will 
carry me the rest of the way, so I'm pretty comfortable with that. 

                                                                                    Kobe Bryant  

https://www.azquotes.com/quote/561509
https://www.azquotes.com/quote/561509


1100  Story, Screenplay & Other Rights   $ 150,000 

1200  Producer     $ 400,000 

1300  Director      $ 1,500,000 

1400  Cast      $ 2,996,000 

1500  Bits & Extras     $ 625,000 

    TOTAL ABOVE THE LINE $ 5,671,000 

2000  Production Staff     $ 353,050 

2100  Camera Department    $ 215,390 

2200  Sound Department    $ 47,000 

2300  Wardrobe Department    $ 61,500 

2400  Makeup & Hair Department   $ 60,000 

2500  Grip Department     $ 56,400 

2600  Property Department    $ 31,100 

2700  Set Dressing Department    $ 31,100 

2800  Electrical Department    $ 42,596 

3000  Set Design & Construction Dept.   $ 209,000 

4000  Set Operations     $ 180,000 

4100  Locations Department    $ 112,000 

5000  Transportation Department   $ 113,125 

6000  Meals & Craft Services    $ 200,000 

7000  Special Effects     $ 200,000 

8000  Insurance & Legal    $ 50,000 

9000  Screen Tests & Retakes    $ 50,000 

10000  Airfare      $ 100,000 

11000  Accomodations     $ 150,000 

12000  Music      $ 150,000 

13000  Editing Department    $ 350,000 

14000  Interns      $ 30,000 

15000  Web & Social Media Staff   $ 100,000 

16000  Publicity     $ 100,000 

17000  Completion Bond    $ 300,000 

18000  Production office    $ 100,000 

20000  Miscellaneous & Contingency   $ 951,700 

       

     TOTAL BELOW-THE LINE  $ 4,343,961 

     TOTAL Above & Below   $ 10,014,961 

     P & A /Distribution              $  8,000,000 

     GRAND TOTAL   $ 18,014,961 
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