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EXECUTIVE SUMMARY  

The growth and success of any business largely depend on a viable business model 

and feasible operation methods. Any entrepreneur going into this business must be 

conversant with the peak and off-peak periods in the industry to be able to 

accordingly make proactive plans that would be strategic for the growth of the 

business. In reason of this, the role and importance of this business plan cannot be 

overemphasized. MIDDLE MAN MATCHMAKING LLC is created to deliver 

strategic, exceptional, and excellent services.  We provide matchmaking, 

relationship coaching, date coaching, and marriage coaching. We create an 

innovative way for people to meet compatible matches with a more attentive 

approach. Our focus is to provide quality service and results with affordability. We 

embody the principles of excellence, equity, integrity, and professionalism. We 

aim to carve out a system that anyone who needs our services, despite where they 

are in the process, can go from concept to success. Up-to-the-minute and workable 

services have been laid down as elementary as possible for clients to quickly 

comprehend and implement for the company's success and growth. We are 

dedicated to consistently providing high customer satisfaction by rendering 

excellent service. We ensure that the client brand communicates truth, connects 

with its audience, and continually delivers its promises. Under the tutelage and 

leadership of a determined and united project management staff, we are expertly 

led by open-minded individuals whose dedication to helping others achieve their 

relationship goals is our bottom line.  We will ensure that we put the suitable 

structures to support the growth we have in mind setting up the business. We will 

also empower, inform, and inspire people and businesses worldwide through the 

power of unprecedented disruptive marketing strategies. The essential piece to 

reaching our core audience is to carry out critical marketing strategies to boost 



 

business publicity and awareness to ensure the necessary knowledge and 

advertisement are achieved. We will also implement digital methods and the 

conventional approach in reaching out to our target audience. Social media 

platforms will be fully utilized; search engine optimization will also be leveraged. 

1.1 BUSINESS MODEL 

The business model is developed because there is a growing need for quality and 

premium services through well-structured and easily practicable measures. There is 

a substantial opportunity to cater to these needs, adopt the innovative concept, and 

generate huge revenue. The business model is to leverage MIDDLE MAN 

MATCHMAKING LLC’s business nature to turn the table in its favor and rake in 

a significant gain. Our revenue stream will come mainly from our operations. 

1.2 OBJECTIVES 

MIDDLE MAN MATCHMAKING LLC has core objectives that must be achieved 

for its service:    

 To build a well-structured company 

 Secure business funding necessary to develop application. 

 To provide services whose primary goal is to exceed customer satisfaction 

 To ensure that our brand and business achieve a consistent surge in sales.  

 A balanced team in terms of numbers, levels, and expertise. 

 Reach the point of sustainable profitability. 

1.3 MISSION 

MIDDLE MAN MATCHMAKING LLC's mission is to provide the highest level 

of service to every client and maintain integrity, fairness, and honesty.    



 

1.4 VISION 

At MIDDLE MAN MATCHMAKING LLC, our vision is to capture a more 

significant percentage of the world in just a few years of business operation.  We 

also aim to attain the climax spot in the market as soon as possible as well. Our 

vision reflects our values: integrity, service, excellence, and teamwork. 

1.5 CORE VALUES 

At MIDDLE MAN MATCHMAKING LLC, we uphold premium and distinct 

values such as:     

 Effective Services  

 Efficient Solutions  

 Integrity 

 Honesty 

 Trust  

 Quality 

 Affordability 

 Accessibility  

 Excellent client relationship 

1.6 KEYS TO SUCCESS  

A critical success factor that is pertinent to the growth of our business is the 

number of clients we are able to attract with our quality services. Our effort as a 

company will continually focus on increasing and improving our client base. This 

would easily be achieved through ascertaining the following: 



 

 Fluid Transition: We ensure that we flow with the trends and stay relevant 

in the market where we operate, so as to stay up-to-date, and promote our 

business practices by integrating more innovative and creative service 

methods. 

 Improvements: In an effort to earn and maintain an impeccable image, we 

always look for innovative and creative methods towards improving our 

services.  

 Knowledge about the Industry: We aim to continue to update our 

knowledge with latest and most profitable industry techniques and ideas by 

keenly following the trends, and learning from established players as well as 

bringing about new ideologies. 

 Communication: We adopt a flawless communication channel to all clients 

which will enable excellent business transactions as well as a platform to 

make enquires and provide solutions to them instantly. 

 The experience and skills possessed by the management team are sure bet to 

provide the best experience and set a pace in the industry. 

 

 

 

 

 

 

 



 

COMPANY OVERVIEW   

2.1 COMPANY SUMMARY 

MIDDLE MAN MATCHMAKING LLC is a standard and world-class company 

with a forward-thinking, collaborative, and professional way to provide services. 

We are established to legally make a profit and compete favorably with similar 

industry competitors. Our goal is to ensure that our services are of the finest 

premium quality. We will ensure we hold ourselves accountable to the highest 

standards. We aim to share common values with our clients, and we are always 

excited to be the reason behind their happiness and share their excitement and joy 

with them. We will offer standard services to all our clients at all levels. We will 

ensure that we work hard to meet and surpass our clients’ expectations. Our motto 

is to thrive on ethical practices, and we are dedicated to expanding our knowledge 

to provide our clients with only the best possible outcomes. The times have 

evolved, and SEO, Brand Awareness, and a Strong Online presence are now 

making the difference between success and failure for many businesses. The 

company plan to utilize a robust strategic marketing plan and various brand-

building tactics to ensure its brand exposure. 

2.2 COMPANY DESCRIPTION  

COMPANY NAME: MIDDLE MAN MATCHMAKING 

LLC  

LEGAL STATUS: LLC 



 

LOCATION: 5202 MACCLELLAN ST SOUTH 

GROVEPORT OHIO 43125 

WEBSITE: 
 

EMAIL:                            
 

TEL:  6146156024 

2.3 GUIDING PRINCIPLES 

The following are the principles that guide MIDDLE MAN MATCHMAKING 

LLC, collectively as a company and as an individual associated with MIDDLE 

MAN MATCHMAKING LLC:    

 We are true to ourselves and our aspirations. 

 We plan for success and execute the plan. 

 We build enduring and meaningful relationships. 

 We communicate with clarity and professionalism. 

 We cultivate a winning culture. 

2.4 INVESTMENT REQUIREMENT  

MIDDLE MAN MATCHMAKING LLC is seeking an equity investment of 

$150,000 from investors into the company. The investment returns and interest rate 

are to be further discussed during negotiation. The funds will be used to do 

marketing strategies and finish our mobile application built entirely. Part of the 



 

fund will also cover administration costs and others, which will produce future 

benefits for the company. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

PRODUCT & SERVICES 

 3.1 SERVICE DESCRIPTION  

An excellent way to implement a good plan is to have a clear idea of the business 

establishment's services. This mainly goes to the root of the business. Here at 

MIDDLEMAN MATCHMAKING LLC, we are actively involved in offering our 

clients matchmaking, relationship coaching, date coaching, and marriage coaching. 

We create an innovative way for people to meet compatible matches with a more 

attentive approach. This service would be done on our mobile application.  Those 

seeking matchmaking services would fill out a detailed application online and have 

weekly meetings with the matchmaker to ensure that they have guidance on their 

dating experience before and after matches are given. These services would be 

given at an affordable price of $75 a month for those committed to six months of 

working with us.  MIDDLEMAN MATCHMAKING LLC will also have a full 

database where we could choose matches for our matchmaking clients. These 

database members would pay a one-time $10 fee to be added to the database. 

These database members would fill out an extensive questionnaire to ensure they 

would be a good match for our matchmaking clients. Those looking to have 

relationship, date, and marriage coaching services would also work through the 

application. The application would have a video link to meet with our clients 

virtually without having to outsource with another video chat company to do so. 

The application would also have a tab for educational, informational videos that we 

would upload for those that visit the application. MIDDLE MAN 

MATCHMAKING LLC will be known for exceptional customer service. 

 



 

3.2 CUSTOMER MANAGEMENT 

Our initial customer relations will take form by offering attractive pricing, working 

under agreed schedules, and practicing excellent customer service and conflict 

resolution strategies. The level of attention we invest in providing excellent 

customer service guarantees satisfaction to customers. We will incorporate 

feedback schemes on every service we render. This is required to keep the 

management abreast of grey areas and suggest critical measures to address 

identified issues. This effort is expected to command the client’s loyalty and word-

of-mouth advantage in the market. 

HOW ARE WE GOING TO TRACK OUR CUSTOMER EXPERIENCE? 

We ask, listen, create, test, and refine. We never assume we know what our 

customers want and need. We collect data on what is/ isn’t working, and we use it 

to create better services and more excellent experiences for our customers. 

  

 

 

 

 

 

 

 

 



 

MARKET ANALYSIS 

4.1 INDUSTRY ANALYSIS 

 

DATING SERVICES MARKET BY TYPE (ONLINE AND 

TRADITIONAL), SERVICE (MATCHMAKING, SOCIAL DATING, 

ADULT DATING, NICHE DATING), AND DEMOGRAPHICS 

(ADULT AND GENERATION X): GLOBAL OPPORTUNITY 

ANALYSIS AND INDUSTRY FORECAST, 2019–2026 

DATING SERVICES MARKET OUTLOOK - 2026 

The dating services market size was valued at $6.7 billion in 2018, and is expected 

to reach $9.9 billion by 2026, registering a CAGR of 5.2% from 2019 to 2026. The 

online segment led in terms of dating services market share in 2018 and is 

expected to retain its dominance throughout the forecast period. 

Humans have recognized the urge to form relationships, however finding a suitable 

partner remains challenging. These challenges are now being addressed through 

invention, spread of the internet services. Online dating is now gaining wide 

traction more than ever before owing to penetration o internet services across the 

world. These platforms have provided broad social network, user friendly interface 

and location-based real-time dating to date seeking population. With the 

proliferation of social media platforms and the increasing penetration of 

smartphones and other handheld devices, dating services industry is now all set to 

capitalize on colossal revenue opportunity. 



 

 

For the last couple of decades, there has been surge in rate of internet penetration 

across the major parts of the globe. This has given customers easy access to 

various information and social media sites. Rise in the usage of internet services 

has been increased the visibility of various online platforms for dating services. 

These online dating services/platforms provide instant matches between right 

couples in terms of their lifestyle and outlook, which all together make it easier for 

their customers to find their relevant match in no time. Lucrative services provided 

by these online dating services leads to higher rate of subscription or registration of 

target customers, thereby fueling the growth of the global market. However, the 

industry also faces challenges from fraudulent activities and serious privacy and 

safety risks. There has been significant increase in number subscriptions over the 

past two decades, owing to rise in popularity of various online dating sites. With 

the advent of various online dating sites such as Match.com, Tinder, OkCupid, and 



 

others, customers around the globe have been creating online dating profiles. 

However, not all accounts created turn out to be genuine. The issue on fake online 

accounts has escalated, and has eventually led to a serious challenge for real-time 

users on whom to trust in initiating talks. Moreover, these instances hamper the 

reputation of online dating sites. Thus, fraudulency is one of the major concerns 

and hampers the dating services market growth. 

SEGMENT REVIEW 

The global dating services market is segmented into type, service, demographics 

and region. Based on type, the global market is bifurcated into online and offline. 

Depending on service, the market is studied across matchmaking, social dating, 

adult dating and niche dating. Based on demographics, the global market is 

segmented into adults and generation X. Region wise, the market is studied across 

North America, Europe, Asia-Pacific, and LAMEA  

Dating Services Market 

By Type 

 

https://www.alliedmarketresearch.com/press-release/dating-services-market.html


 

Online segment would exhibit the highest CAGR of 5.4% during 2019-2026. 

Based on type, the global size is segmented into online and traditional. Online 

segment accounts leads in terms of market share. Rise in per capita income, 

increase in number of singles, surge in customer preference for non-monogamous 

relationships have resulted in higher rate of subscription for online dating services 

among millennials 

Dating Services Market 

By Service 

 

Social Dating segment would exhibit the highest CAGR of 6.4% during 2019-

2026. 

Based on service type, the global market is classified into matchmaking, social 

dating, adult dating and niche dating. Social dating is being created specifically 

millennials where one looks for instant hookup. Social dating has two different 

types of business models, which include free subscription and paid subscription. 

The paid subscription provides lucrative services and facilitates easy access to 

search one’s partner as per their preferences. 



 

Dating Services Market 

By demographics 

 

Adult segment would exhibit the highest CAGR of 5.8% during 2019-2026. 

Based on demographics, the global market is bifurcated into adult and generation 

X. Adult segment leads in terms of market share and will continue to retain its 

prominence throughout the forecast period.  

Based on region, the market is studied across North America, Europe, Asia-Pacific, 

and LAMEA. Region wise, the dating services market is studied across North 

America, Europe, Asia-Pacific, and LAMEA. The penetration of the online dating 

services across Western Europe, North America, and major parts of Asia is high. 

The recent developments of online dating services in terms of technology drives 

the growth of the market across developed regions. For instance, AI has been 

adopted in various services provided. Apart from that, companies have strategized 

on increasing their customer base by considering Generation X into their services 

provided. Furthermore, Asia had two billion active internet users, accounting to 



 

49% of the total Asian population. Japan, China, and India are some of the 

dominant internet usage Asian countries. 

Dating Services Market 

By Region 

 

Asia-Pacific would exhibit the highest CAGR of 7.4% during 2019-2026. 

The Asia-Pacific online dating service market is in its initial growth stage; and is 

expected to gain traction during the forecast period.  

DATING SERVICES IN THE US 

INDUSTRY DEFINITION 

Companies in this industry provide services facilitating clients meeting one 

another, usually with the intent of pursuing romantic relationships. Services can be 

provided via phone, internet, magazine and newspaper. The industry also includes 

companies that specialize in singles events, such as speed dating. It does not 



 

include social networking sites. The Dating Services industry has experienced 

strong growth over the five years to 2020. The advent of online dating has 

significantly changed the industry landscape, and the majority of industry revenue 

is now generated through online dating services and mobile dating apps. The rising 

number of broadband internet connections and the declining social stigma 

surrounding online dating have fueled industry demand during the five-year period. 

Americans are growing increasingly comfortable using online dating services, as 

the internet has thoroughly permeated consumers' lives. Furthermore, the rapid 

adoption of smartphones has increased access and demand for dating services, as 

several apps have been developed for consumers to use. The market size, measured 

by revenue, of the Dating Services industry is $4.4bn in 2021. The market size of 

the Dating Services industry is expected to increase 10.5% in 2021. The market 

size of the Dating Services industry in the US has grown 12.7% per year on 

average between 2016 and 2021. The market size of the Dating Services industry 

in the US increased faster than the Other Services (except Public Administration) 

sector overall. The Dating Services industry in the US is the 21st ranked Other 

Services (except Public Administration) industry by market size and the 609th 

largest in the US. The primary negative factor affecting this industry is high 

competition, while the primary positive factor is a growing life cycle stage. Mobile 

dating applications account for nearly one-quarter of Dating Services industry 

revenue, and their growth has rapidly outpaced that of other dating services over 

the five years to 2020. As more consumers connect to the internet via their mobile 

devices, demand for such applications rises. The number of mobile internet 

connections is projected to rise strongly in 2020, representing a potential 

opportunity for the industry.  



 

 

INDUSTRY ACTIVITIES 

 Online personal introductory services 

 Specialist print media introductory services 

 Mobile phone introductory services 

 Organizing singles events 

INDUSTRY PRODUCTS AND SERVICES 

 Online dating 

 Mobile dating 

 Matchmakers 

 Singles events 



 

 Sonstige 

BIBLIOGRAPHY 

 https://www.ibisworld.com/united-states/market-research-reports/dating-

services-industry/ 

 https://www.alliedmarketresearch.com/dating-services-market  

IMPORTANCE OF THIS RESEARCH TO MIDDLE MAN 

MATCHMAKING LLC 

The scope of this research is to give a general market view, trends, and statistics of 

the services she offers. Also, to see how it can turn the market table to its favour by 

using this analysis to gain an edge over its competitors  

4.2 TARGET MARKET SEGMENTATION 

Market segmentation is one of the pivotal keys to ensure optimal success for 

MIDDLE MAN MATCHMAKING LLC because it defines our target market, 

which helps create compelling and positioning messages for our services. As a 

result, we found that the whole world is our best bet as we are sure to attract 

citizens in need of our services. We will start from the United States of America. 

Our business is more so in a one-stop-shop; the matchmaking portion targets any 

singles looking for love and guidance. The relationship coaching portion targets 

those in relationships looking for coaching and guidance. MIDDLE MAN 

MATCHMAKING LLC will provide services, facilities, and an environment to 

help us reach our target market.   

 

https://www.ibisworld.com/united-states/market-research-reports/dating-services-industry/
https://www.ibisworld.com/united-states/market-research-reports/dating-services-industry/
https://www.alliedmarketresearch.com/dating-services-market


 

4.3 COMPETITOR’S ANALYSIS 

The fact that we are operating with giants in the market makes competition in the 

industry inevitable for us. Our competitors will come from: 

Bumble  Best for confident women 

Tinder  
Best for quick and easy hookups 

OKCupid  
Best free dating site 

Hinge  
Best for serious relationship seekers 

Coffee Meets Bagel 
Best for breaking the silence 

Happn  
Best for missed connections 

The League  
Best for people with high standards 

Her  
Best for lesbian, bisexual and queer women 

Clover  
Best for confirming a date 

Plenty of Fish  
Best for conversations 

https://bumble.com/
http://www.tinder.com/
http://www.okcupid.com/
https://hinge.co/
https://coffeemeetsbagel.com/
https://www.happn.com/
https://www.theleague.com/
https://weareher.com/
https://clover.co/
https://www.pof.com/


 

They are considered competitors because some of them are key players in the 

market as they have gained more recognition than us. However, we are not 

deterred by this as we are compelled from our competitive edge; we have over 

them, which will build recognition and reputation in our community and provide 

exceptional services for our clients. Our services also encompass affordability with 

the latest and modern service methods. It is without a shadow of a doubt that word-

of-mouth recommendations are generated from our quality services. Moreover, a 

competitive analysis has shown that there are many natural entry barriers on the 

market, bringing about the possibility of another company's emergence. However, 

we are determined to maintain a level of service standard and keep portraying our 

company as the best in what we do. We will also flow with the market trend, stay 

up-to-date, and implement these new trends to stay abreast of the latest 

development and improve our services on all fronts in the industry.  MIDDLE 

MAN MATCHMAKING LLC will leave no stone unturned in incorporating these 

measures to maintain our recognition and reputation.           

4.4 OUR COMPETITIVE ADVANTAGES 

We have done our research and have highlighted some factors that will give us a 

competitive advantage in the marketplace; some of the elements are competence, 

trust, honesty, effectiveness, and excellent relationship management. We create a 

more attentive way for people to date with more guidance than an online dating 

site. Unlike many matchmaking services, we offer the services at a very affordable 

Match 
Best for someone with money to spend 

eHarmony  
Best for marriage seekers 

https://www.match.com/
http://www.kqzyfj.com/click-3586864-13642750?sid=%5Bsubid_value%5D-xid-fr1618469000175jaj


 

price for middle-class people to receive excellent quality coaching and 

matchmaking. 

4.5 SWOT ANALYSIS 

Given the innovative nature of MIDDLE MAN MATCHMAKING LLC, a SWOT 

analysis has been conducted. The purpose is to align our strategies with our 

environment's realities to maintain and build on our strengths, take advantage of 

our opportunities, fix or eliminate our weaknesses, and counter threats. The 

following analysis highlights the internal strengths and weaknesses of MIDDLE 

MAN MATCHMAKING LLC and the opportunities and threats facing the 

business in our external environment.    

STRENGTH:  

 Highly experienced, credible 

and determined management 

team 

 Competitive and affordable 

pricing system for easy and 

quick market penetration 

 Our unshakable plan to create a 

business model that attract 

prospective clients 

 The innovative and timeless 

approach towards operating 

our business   

WEAKNESS: 

 Building a large cycle of clients 

may take time  

 Our business in an area 

dominated by competitions  

 Growth may be the slow due 

presence of giants in the market 

  

OPPORTUNITIES:  

 Opportunity to expand our 

THREATS: 

 Existence of several other 



 

services  

 Opportunity to build 

reputation and brand 

 Opportunity to compete with 

established players and gain 

significant ground 

 Possibility to add long-

lasting value for our client 

giants in the industry.  

 The necessity to secure 

substantial capital injections 

to foster growth. 

 Changing the regulatory 

framework. 

 One of the significant threats 

that confront businesses 

worldwide is the economic 

downturn; when the 

economy is bad, it affects 

consumers' spending, 

negatively impacting 

businesses. 

 

 

 

   

 

 

 

 

 



 

MARKETING & SALES 

5.1 STRATEGY AND IMPLEMENTATION 

A close study of the industry reveals that the market has become much more 

intensely competitive over the last decade. You have to be highly creative with a 

market approach, customer-centric, and proactive if you survive in this industry. 

The advent of technology, especially the internet, has upped the game amongst 

businesses. MIDDLE MAN MATCHMAKING LLC's strategy consolidates its 

excellent customer service, exceeds customers' expectations when provided with 

the needed service, and has a competitive pricing structure. The company will 

build a website for easy access to information on our services and how to go about 

them. We are also developing the MIDDLE MAN MATCHMAKING LLC's 

application with a landing page where people can locate the application. We plan 

to launch its social media accounts (Facebook, Twitter, and Instagram) and focus 

on building brand awareness following through that medium. Our social media 

platforms will also target our customers online, generate interest in our business; 

we will ensure that that there is consistent automation advertising and grow our 

social media content and audience. 

5.2 MARKETING SUMMARY 

Our business, just like any business, will require marketing to not only create 

awareness for the company but also to ensure that revenue is generated to keep the 

business going. MIDDLE MAN MATCHMAKING LLC's success depends on 

reaching its target market and utilizing referral marketing. The volume of people 

we can attract with our service will dramatically increase our company's revenue 

streams. We want increased awareness of our targeted clients through online 



 

marketing and proactive public relations campaigns. We are set to make use of the 

following strategic measures to market our various services; 

 Ensure that our business is listed in online and offline directories 

 Extensively utilize word-of-mouth advertisement. 

 Utilizing friends and family to promote awareness for the business 

 Leveraging social media platforms to build awareness  

 Sharing our expertise freely but consciously  

 Expanding our networks of contact and prospective clients 

 Utilizing Google AdWords  

 Engage a professional scriptwriter to create fascinating promotional 

scripts and ad copies for advertisement  

5.3 PRICING STRATEGY 

The prices used in this pricing strategy are approximate, and it is considered 

competitive and affordable. Although we will provide high-level service and 

quality products only, they still represent excellent value for their prices. Our 

pricing system is based on what is obtainable in the industry. 

 Matchmaking making services 

o Month to month- $225 a month 

o 3 month contract – 150 a month  

o 6 month contract - $75 a month 

 Date coaching  

o Month to month – $120 a month 

o 3 month contract – $100 a month 

o 6 month contract - $80 a month  

 Relationship coaching 



 

o Month to month - $265 a month  

o 3 month contract - $240 a month  

o 6 month contract - $215 a month  

 Marriage coaching  

o 5 sessions $500 

o 7 sessions $595 

o 10 sessions $850 

 Engagement package 

o 5 sessions $500 

o 7 sessions $595 

o 10 sessions $850 

 Database members will pay a one-time fee of $10 

 Anyone using the app will pay 99 cents a month to access the app. 

5.4 SALES STRATEGY 

Our sales strategy is giving the clients value beyond their money. With our 

experience and human relationship skills, we have realized that a client’s goal is 

their priority. MIDDLE MAN MATCHMAKING LLC will also make this a 

priority. We will pay close attention to all the details from customers and ensure a 

100% understanding of their requests, after which we will tailor the process to 

meet their demands specifically. 

 

 

 



 

ORGANIZATION AND MANAGEMENT 

6.1 ORGANIZATIONAL STRUCTURE 

The business structure of a company is essential to its management and success. 

We have laid out plans that will ensure that our foundation is stable and, at the 

same time, staying true to the mission of the company. We will do everything 

necessary to hire the most qualified, hardworking, and creative, result-driven, 

customer-centric, and are ready to help build a prosperous business that will 

benefit the company. All employees will also have the expertise required to use 

and bring MIDDLE MAN MATCHMAKING LLC to a high standard.         

6.2 LEADERSHIP AND MANAGEMENT TEAM 

Our company's leadership and management team are competent with respected 

years of experience to move the company to the success peak. The management 

team is led by -------------, who will manage the company and share operational 

responsibilities. MIDDLE MAN MATCHMAKING LLC will adopt a business 

process and structure that will guarantee a good return on investment (ROI), 

efficiency, and flexibility. Here is our management team: 

 SHAVONE MILLER - RELATIONSHIP COACH AND 

MATCHMAKER 

 JULIUS MILLER - RELATIONSHIP COACH AND MATCHMAKER 

  SHAY ARTER - EVENT COORDINATOR AND MATCHMAKER 

 MAKEDA MATTHEWS - EVENT COORDINATOR AND 

MATCHMAKER 


