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 As the title implies, it is important that we create catalysts. Not in the sense of a chemical 

but wanting the same outcome when solutions come together. Sometimes it’s explosive and 

sometimes it’s a quiet mixing of the two. We need to create catalysts for change to better our 

environment and create individuals willing to fight for the planet. Creating these catalysts for the 

environment is theme of the book “You are Here” by Thomas Kostigen (2008). He believes that 

we should all be catalysts, know where our consumer products come from, know where our trash 

goes and how do we stop the supply and demand for things that are harming the environment 

such as palm oil, plastics and consumerism itself.  

According to Kostigen the average American person needs 4.5 earths to sustain their 

usage of resources (2008). This researcher took the carbon footprint test and it would take 4 

earths to sustain a typical American lifestyle (See Appendix A) (Global 2012). The test however 

didn’t take into account other things that are done in this home such as your weekly purchasing, 

composting, growing food etc.  

 One question we must ask ourselves is how do we create these catalysts? Leading by 

example is the first step. If an individual were to change small things in their lives like creating 

their own homemade cleansers, buying palm oil free foods or buying phosphate free shampoos 

and soaps other’s will see this as something they could do (Loux, 2008). A saying that has been 

going around my head is little changes add up to big impacts. It sounds silly, but when you lead 

by example you can tell others how they can help too. Perhaps they will then take the lead and 

share with others they know about what they are doing. This in chemistry is called a chain 

reaction, but in order to start it we need a catalyst.  

 Another thing that is important is to create conscious consumers. Things including 

bought items but energy, water and natural gas that is utilized. There are many buying guides 



Creating Catalysts  Rivera, 2012 

that identify companies that are doing their part through their purchasing, packaging and 

products they supply to help the environment. One book called “The Better World Shopping 

Guide” ranks companies on a grade scale based on their links to the environment, community 

involvement and animal and human rights (Jones, 2006). Renee Loux’s book provides recipes 

for oven cleaners, window cleaners and laundry detergents that can be made at home with 

harmless ingredients such as baking soda, vinegar and essential oils for fragrance (2008).  

 The one thing that many people don’t realize in our consumerist, throw-away society is 

how our actions of purchasing something or using a resource can affect people around the world. 

This is one concept that Kostigen drew on for his book (2008). People generally do not have a 

connection built in their mind about the shirt they are wearing, the material it is made out of, 

where it was produced and by whom, and how that factory creates the material. This researcher 

did not think about that until reading Kostigen’s book. What about the dye used to color the 

fabric: what is that made from, where is it made and what kind of chemicals are found in that 

dye? There are a lot of components to even the simplest item in our homes that should be taken 

into consideration before purchasing. Also, just building that connection in people’s minds will 

help not only make them aware but hopefully cause them to educate themselves and others about 

current issues and the items they purchase including clothing, food and other resources. 

 “Going Green” has become mainstream but there is still a lot of doubt since companies 

have tried to monopolize on the term to get environmentally conscious consumers to buy their 

products with no regulation from the Federal Trade Commission about marketing claims (Today, 

2008). That is why people need to look at packaging, companies and ingredients to know exactly 

they are buying. Being conscious consumerism is where to start. 
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 Once a person becomes a catalyst, they need to share their knowledge. The easiest way to 

do this is to start with family members. Children in particular need to be brought up appreciating 

the environment, what they have and how they as individuals will affect it. They need to know 

where things come from such as their food, lighting and clothes. Other family members might 

take after the green habits too. Personally, this researcher started a worm compost bin, also 

known as vermicompost. Other family members began to save food scraps and dryer lint to add 

to the worm bins. They even started an outdoor compost bin for grass cuttings, dry leaves and 

twigs. This was all without asking and just sharing knowledge of what can be thrown into them 

and how to maintain them. 

Education of individuals and of each other will be imperative to helping our 

environment’s health. People have to realize that everything we do affects not only others around 

the world, but will come back and affect them again. Everything that happens should be taken 

personally and everyone should feel they have a hand in what happened as well as what will 

happen in the future and take steps to prevent what comes down the line such as global climate 

change. It takes catalysts to affect change, people who do care and raise their voices together to 

help the environment.   

We have to start somewhere and making connections with what is eaten, bought, worn 

and used is the first step. Awareness and action is the second and while the first three steps are 

important, they’re not as important as sharing the knowledge and love for the planet. Creating 

catalysts takes work but if we want a chain reaction, we have to start with ourselves. 
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