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Introduction 

You want to grow the Church and steward its resources in keeping 

with the times. What does that look like in our digital age? Creating a 

website, of course!  

A church website should be fresh and look nice, so you purchase a 

custom URL and start an account with a website builder. Many hours 

later, you have a beautiful website for members and guests to enjoy!  

Now you put the fruit of your labor out into the world, anxious to 

watch people enjoy the site. After a couple weeks, you check the 

analytics to see how much traffic the site was getting and what 

pages people were viewing.  

And what did you find? Basically nothing. That’s right. Even after 

several months have passed, there’s hardly more than a trickle of 

visitors checking the site.  

If you have personally experienced this, you’re not alone. There are 

countless ministry leaders in your shoes, wondering what to do with 

their website and how to get people to actually visit it.  

Here are some reasons why nobody visits your website, and what you 

can actually do about it…



 

 

Nobody Knows Your Website Exists 

If your website is something you talked a lot about in the past but 

now is rarely something you mention only once in a while, your 

members probably don’t ever think of it outside of the church doors. 

As a whole, the internet is an “attention economy,” meaning every 

site is vying for everyone’s attention as if it’s a scarce commodity.  

With that in mind, your site has to compete for attention. Mention 

it during service announcements, add it in a slide displayed on the 

screen before and after service, add a QR code on the flyers you give 

people as they enter the sanctuary, and occasionally weave in a plug 

for it within a sermon.  

Did you know? 

Church Connect is a free 

church website builder that’s 

included with every 

ChurchTrac Standard and Plus 

plan. Not only is Church 

Connect a website, but it’s a 

church app and a portal for 

your members.  

Learn More

Questions to ask: 

1. Do you mention your website at least twice in every service? 

2. Do you display a QR code for your people to easily access 

your website?  

3. Is your URL posted on a bulletin board, in handouts, and in 

other material?  
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““Of course, my members know about 

our website. I told them all about it 

when I made it two years ago!” .”

https://www.churchtrac.com/features_connect


Slow or Unresponsive 

Studies show that if a page takes more than 8 seconds to load, 

people have already moved on to something else. If your website is 

chronically slow, it may be time to consider moving your site to 

another hosting service. Ask your members or new guests to give you 

feedback on their experience with your site, then you can determine 

your next steps.  

Another big turn off for your website viewers is clicking on links or 

buttons that take them nowhere. Check and double-check every 
link and button on your site. Make sure that the links aren’t broken, 

that the pages you link to haven’t been removed, and that every 

button on your site works. You don’t want to leave people frustrated 

as they’re clicking around on your site.  

Did you know? 

According to Google, 53% of 

mobile users abandon sites 

that take over 3 seconds to 

load. Does your website load 

in less than 3 seconds on a 

cell phone?

Questions to ask: 

1. Do you have buttons or links that go nowhere? 

2. Do you have pictures on your landing page that are larger 

than 1MB that could be optimized or resized?  

3. Are your widgets and plug-ins all up-to-date? 



Offers Little or No Value 

One reason many won’t spend time on your site is that the site 

doesn’t provide anything worthwhile. In other words, if the only thing 

you post on your website is service times or a few upcoming events, 

your members won’t bother checking your website.  

Here are a few ideas you could consider doing that would make your 

site something a visitor would consider worthwhile:  

Blogging: The blog can coincide with a sermon series, highlight 

what’s happening at the church, offer updates from missionaries, etc.  

Connect your content: Embed your sermons. This way, when a 

visitor wants to get an idea of what they can expect from your 

teaching or if a long-time member wants to catch up on a sermon 

they missed, they will have to check your website to do so.  

Have other video or social content beyond your sermons? Add that 

to your site as well.  

Offer something tangible: For example, you can drive traffic to your 

site, gather contact info from guests, and advertise for your church all 

at once by asking guests to fill out a contact form on your site and 

give them a free t-shirt and bumper sticker once they’re done.  

Calendar of Events: Display a public calendar of events for your 

members and guests.  

Did you know? 

You can create a card in 

Church Connect to provide 

sermon notes, Q&A, or even 

have a microblog to engage 

your people with questions at 

the end.

Give people a reason 
for coming back to 
your website over 
and over again.

Questions to ask: 

1. Are links to your social media easily visible? 

2. If you were just a regular attendee, would you have a reason 

to visit your church’s website? 
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Outdated Content 

More than just focusing on value, the content has to be relevant and 

up-to-date. What’s the use in spending money to maintain a website 

if it’s still promoting that 4th of July BBQ from 2018?  

When adding new content, check across your entire site. If your 

website includes pages about various programs and ministries at your 

church, there may be changes made to those programs (i.e. meeting 

times, locations, leaders, etc.) that need to be updated. You do not 

want your people attending the wrong house on the wrong night for 

a discipleship group. Talk about awkward!  

Beyond adding fresh content, make sure to regularly remove old and 

outdated content to keep your website fully relevant. Do things like 

remove listings of past events, replace pictures with newer ones, or 

make sure your staff page is current. 

Did you know? 

You can set your cards in 
Church Connect to expire 
after a certain date. Now you 
won’t be getting emails from 
Denise “informing” you that 
the potluck from last month is 
still on the church website. 

Questions to ask: 

1. Do you still have registrations available for past events?  

2. Are the pictures on your website still relevant to your 

ministry?  

3. Are your service times, location(s), and contact info still 

current?  
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No Social Media Presence 

Leveraging social media is two-fold.  

First, you have to be actively posting on your church social media 

accounts. There is no standard for how often to post, but logging in 

and posting on a weekly basis is a good start. Having fresh content 
on a consistent basis will incentivize people to check your social 
media pages often.  

Next, share links to content from your website in a social media post. 

This will help drive traffic from your social media pages to your 

website. If people are regularly visiting your social media pages, using 

those pages to point people to your website will help increase traffic. 

  
You can also add your website URL to the “About” or “Bio” section of 

your social media pages. This will be especially helpful for folks who 

want to check your church out before attending since many will look 

at your social media pages first.  

Did you know? 

Link cards in Church Connect 
make it easy to connect your 
church’s social media 
accounts. Use them to 
connect Facebook, Instagram, 
Youtube, and more!  

Learn More

They say “content is 
king,” but people 
won’t see your 
content unless you’re 
regularly sharing it 
and making it easily 
available for them.

Questions to ask: 

1. Do you know the most popular social platforms your church 

people are on?  

2. Are you actively using your church’s social media to link back 

to your website?  

3. Are there social media platforms that you should add or 

eliminate?  

churchtrac                                    Guide Why Nobody Visits Your Church Website  |          8

https://www.churchtrac.com/support/connect/link-card


Not Mobile Friendly 

Over half of all visitors to your website will do so from a smartphone 

or tablet. Your site needs to be able to change the way it looks on a 

laptop vs how it looks on a smartphone due to the significant 

difference in screen size. If your site isn’t responsive, folks checking 

your site from their phone will leave quickly and will likely never check 

back.  

Most website builders make their templates responsive, but not all 

do. And even if the website builder has responsive templates, it’s 

possible that not all templates they offer are equally responsive. Take 

some time to test it out and make sure your site looks good on 

multiple browsers and devices before spending any more time or 

money. 

Did you know? 

54.4% of all web traffic is 
viewed from a mobile device 
(and it is heavily trending 
upwards). Because of this, 
Church Connect is first a 
mobile website for your 
church people that’s fast and 
responsive. 

Questions to ask: 

1. Do you test your website on a weekly basis to ensure it 

loads quickly and properly on all types of devices? 

2. Does your website adapt to the type of device it’s being 

viewed on?  

 



Lack of Online Giving 

With every passing year, the percentage of adults donating to their 

church via online giving grows. In fact, the Blackbaud Institute found 

that online giving rose to over 10% of all charitable giving to non-

profits for the first time in the year 2020, and that trend has 

continued. This means a growing number of churchgoers give in ways 

that don’t involve writing a check or dropping cash into an offering 

plate.  

Younger, more technologically integrated generations are growing 

older, and that means there will come a day when they will make up 

your primary donor base. These upcoming generations will be 

bringing their relationship with technology with them into the church, 

so the church will need to meet them where they are.  

Incorporating online giving into your donation structure is a 
must to secure the future of your church.  

Did you know? 

The average church saves 
$76.70 yearly for each donor 
that switches from giving with 
a credit card to ACH. How 
much could your church save?  

Watch Our Video

With ChurchTrac, you 
can accept donations 
online from both 
credit cards and ACH.

Questions to ask: 

1. When was the last time you compared the fees of online 

giving providers?  

2. Do you currently accept donations via ACH transfer?  

3. Does your current provider enable recurring donations?  
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https://www.youtube.com/watch?v=vsj2UsnpeK4&t=27s


What About SEO? 

Having good SEO (Search Engine Optimization) isn’t a bad thing, but 

it’s not going to increase traffic to your site from regular church 

members and attendees. As far as guests go, they are more likely to 

use another tool to find churches near them: Google Maps. 

According to a recent study by Baylor University, 68% of churchgoers 

had a commute of 15 minutes or less to their church. To find a church 

close to home, many will go to Google Maps and search something 

like “Methodist Church” or “Baptist Church” in the area of town they 

desire. When they find a church they’re interested in, the next step 

they take is to view that church’s website! 

The best way to boost visibility on something like Google Maps is to 

establish a Google Business page, which can be done for free and in 

just a few minutes! This helps Google know your location, so people 

searching on Maps will see your church on display. 

Did you know? 

With a Page Card in Church 
Connect, you can embed a 
Google Map with your 
church’s location. Guests can 
open the maps app with 
directions to your church 
directly from your church app.  

Learn More

Questions to ask: 

1. Is your Google Business address properly listed?  

2. Have you already linked your website to your Google 

Business listing?  

3. Are the photos on your listing fresh and representative of 

your church?  
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https://www.churchtrac.com/support/connect/page-card


Quick Recap 

• Talk about it a lot. Then talk about it some more!  

• Make sure it’s fast with no broken links or buttons.  

• Give people a reason to actually visit it.  

• Keep your content fresh and updated.  

• Leverage your social media to point back to it. 

• Keep a mobile-first mindset in everything you do.  

• Offer online giving and make it easy to find.  

• Create or update your Google Business listing.  

 

Don’t have a church website yet?  

Join one of our upcoming webinars to learn more about 
Church Connect - a website that’s also a member portal 
that’s also a church app for your people.  
 

Join a webinar today 

Your all-in-one church management software.

https://calendly.com/churchtrac-connect/getting-started-webinar
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