
Communication 
at George Mason University

Information packet for students, parents and counselors



COMMUNICATION MAJOR

The communication degree at George Mason combines a rich study of how humans understand one 
another and work together with immediately translatable skills and knowledge valued across industries. 
You will learn to create and manage public and media relations plans, craft social media campaigns, 
produce videos, write for news and entertainment media, produce television and radio programs, and more.

Because of Mason’s location, communication majors can take advantage of the opportunities offered by 
Washington, D.C. and the metropolitan area. The area has one of the highest concentrations of media 
organizations in the country. Our students have worked at CNN, PBS, National Geographic, and the 
Washington Post. Many intern for major public relations firms, at area non-profits and with major national 
sports organizations such as the Washington Redskins.

Our majors distinguish themselves with skills and knowledge that put them at the edge of a rapidly 
changing communication industry. You will learn to create messages across platforms—web, print, audio 
and visual. To keep up with industry trends, we work closely with a team of industry professionals—Mason’s 
Insight Committee—who advise on our curriculum, mentor our students, and provide internships that can 
become permanent positions.

Students in the major participate in a wide variety of co-curricular activities and student organizations 
including Mason student media, the Society for Professional Journalists, the Public Relations Student Society 
of America, and Mason’s nationally ranked forensics and debate teams.

More information about the Communication degree can be found on our main website:
communication.gmu.edu/undergraduate-programs



COMMUNCIATION CORE COURSES

All COMM majors and minors are required to take the core courses as well as the concentration 
requirements in order to graduate. The COMM core courses include:

•  COMM200:    Communication Theory
•  COMM300:    Foundations of Public Communication
•  COMM305:    Foundations of Intercultural Communication
•  COMM400:    Research Methods in Communication

To learn more about the required core classes for the communication major, please visit the Department of 
Communication website: 
communication.gmu.edu/programs/la-ba-com/requirements

CONCENTRATIONS

Students must complete coursework in one concentration, and may declare a second concentration if they 
choose. Students must declare a concentration before they earn more than 75 credits.

Interpersonal and Organizational Communication (IOC)
This concentration examines communication among persons and groups, in both formal and informal 
settings. It focuses on theories, concepts, and practices appropriate to institutional settings, including 
families. Students will explore various aspects of human behavior of people in groups and teams. 

Coursework focuses on the study of professional and personal  relationships and explores such issues as 
conflict, decision-making, diversity, small groups, persuasion, gender, culture, interviewing, leadership,   
nonverbal communication, media, public presentation, health, the environment, and family relations. In this 
21-credit concentration, students must take 3 required courses and 12 electives from a specific list of  c
ourses that focus on various types of interpersonal and organizational communication. The list of courses 
can be found via the link below, under “concentrations”: 
communication.gmu.edu/programs/la-ba-com/requirements 

An example of a required interpersonal and organizational communication class is COMM 301: Foundations   
of interpersonal communication. This class is 3 credits and focuses on the theories and principles of 
interpersonal communication, emphasizing models of communication, verbal and nonverbal message 
systems, and analysis of communicative relationships. As  COMM 301 focuses solely on interpersonal 
communication, COMM 335 focuses solely on organizational communication, which is another required 
course. Students will then need to choose 12 out of 17 offered interpersonal and organizational electives. 
These courses range in many different kinds of topics related to the concentration. Here is a sample of the 
interesting interpersonal and organizational:

COMM 320: Business and Professional Communication (3 credits)
Study of basic theories and skills of communication in professional contexts, including interviewing, 
relationship maintenance, small group teams, and public presentations. Emphasizes developing practical   
and critical thinking skills.

COMM 334: Family and Health Communication (3 credits)
Examines how family communication contributes to physical, psychological, and social wellness. Explores   
how family communication affects our experience with health transitions (e.g., coping with cancer;
becoming a caregiver; losing a loved one), contributes to health outcomes (e.g., stress and anxiety; 
disordered eating behavior; schizophrenia; drug abuse), and is central to health promotion behavior (e.g., 
understanding health history and genetics).

COMM 401: Interpersonal Communication in the Workplace (3 credits) 
Comprehensive study of theories and research associated with dynamics of interpersonal relationships in   
the workplace. Emphasizes individual motivation, interpersonal needs, communication styles, leadership,   
problem solving, decision making, diversity, interpersonal conflict, individual adaptation to organizational   
change, and influence of technology on workplace relationships.

Journalism (JNL)
The journalism concentration is for students who are passionate about diving into original 
reporting, strong writing, and investigative research. Student journalists will seek out and uncover breaking   
news stories, find and interview sources, and be engaged in the writing and editing process from 
assignment to deadline. Student journalists get a taste of writing across all media including digital 
communication, multimedia journalism, a real newsroom, and media law and ethics. Student journalists 
participate in the breaking news process as it unfolds real-time on social media and online. In this 21-credit 
concentration, students must take 3 required courses, and choose 3 courses out of a list of 4 other required 
courses. Students must then choose 9 credits of journalism electives out of a list of 18 courses. The list of 
required courses and electives for the journalism concentration can be found at: 
communication.gmu.edu/programs/la-ba-com/requirements 

An example of the required journalism core courses is COMM 203: Introduction to Journalism. This course 
focuses on American journalism, including its history and First Amendment components;  the role of 
professional journalists; print, broadcast, and computer assisted news operations; economics of 
publishing; and effect of new technologies. This course also serves as a starting point for those interested in 
journalism careers and as orientation for those interested in learning more about news business operations.

The Journalism concentration offers a vast amount of interesting and engaging courses that focus on 
journalism and multimedia journalism. A few of the many electives include:



COMM 148: Radio Workshop I (1 credit)
Students receive individual guidance while learning to be on-air show hosts at the student-run radio station 
WGMU. New technologies like computer automation systems and advanced production software are 
integrated throughout the curriculum to prepare students to engage in the most current applications for 
commercial and internet radio and podcasting. This course may be repeated within the degree for a 
maximum 3 credits.

COMM 352: News  Writing and Reporting (3 credits)
Copy preparation, headline writing, news judging, and layout for various forms of print and electronic 
formats. Introduces working on news copy desks.

COMM 353: Broadcast Journalism (3 credits)
Investigates unique writing style of electronic media journalists. Emphasizes concise, conversational, and 
timelynews writing, as well as techniques for mixing words of report with sights, sounds of news story.

COMM 361: Online Journalism (3 credits)
Focuses on online journalism, research, reporting, web page and weblog creation, and writing for Internet.

Media Production and Criticism (MPC)
Courses offered in media production and criticism fall under two broad categories: production or criticism. 
Students in this program may choose one of the two areas of emphasis: Criticism courses offer students the 
opportunity to learn and to think purposefully and critically about media and examine media roles from 
many perspectives. Through four required courses within the concentration, individuals may engage in 
different comparative and ideological frameworks, thereby providing a theoretical grounding in the study of   
media content, processes, and effects.

Production courses offer participants foundational knowledge applicable to a wide range of current 
media-related professions. Through four required courses within the concentration, individuals will have the   
opportunity to develop hands-on production skills, achieve technical proficiency, and make sophisticated 
choices in working with new technologies and emerging platforms, such as broadcast television, mobile 
apps, streaming media, corporate communications, and social media. In this 21-credit concentration, 
students must take 3 required courses and choose 12 elective courses from a list of 29 related elective   
courses. To view the list of required courses and elective courses, visit: 
communication.gmu.edu/programs/la-ba-com/requirements

An example of a required media production and criticism course is COMM 208: Introduction to Media 
Production, which is 3 credits. This course provides a general introduction to media production with 
emphasis on the basics of multimedia tools for camera, audio, lighting, and editing, focusing on nonfiction, 
journalism, or public relations/advocacy presentations.

There are many electives that are offered for the media production and criticism major, a few are listed 
below:

COMM 202: Media and Society (3 credits)
Examines the relationship between media and society through the study of the development of various   
media systems in the United States, including print media, radio, television, film, the recording industry,   
and new communication technologies.  Introduces media effects and basic theories.

COMM 354: Radio Production (3 credits)
Offers theory and practice of operational digital media and radio broadcasting. The curriculum emphasizes 
core skills and knowledge in writing and digital radio production. Topics include content creation, 
production techniques (including digital audio software) and promotion, management and other aspects of 
commercial and noncommercial radio, internet radio, satellite radio, podcasting, and other audio/radio art   
forms.

COMM 375: Mass Communication Advertising and Promotions (3 credits) 
History, regulation, and ratings of advertising, as well as media buying, advertising campaigns, and   
strengths and weaknesses of media vehicles used in advertising.

Political Communication (PCOM)
Emphasizing the critical public role of communication in society, this concentration examines social 
movements and political controversies, focusing on different strategies, techniques, and perspectives that 
shape public policy. Topics of instruction include debating, advertising, opinion polling, image 
management, and mass media. The political communication concentration is a 21-credit concentration 
that has 4 required courses and also 9 electives that can be chosen from a list of 21 elective courses. A list 
of required courses and elective courses for the political communication concentration can be found here: 
communication.gmu.edu/programs/la-ba-com/requirements 

A few examples of a required political communication course is COMM 302: Foundations of Media Theory and 
COMM 430: Persuasion. COMM 302 provides a comprehensive review of mass communication and 
media theory, focusing on media effects and the complex relationships between media producers, 
messages, technologies, and users/audiences. It examines the role of media in news, politics, and popular 
culture. Persuasion deals with the theories of persuasive communication including traditional and 
contemporary attitudinal change; the relationship among speaker, message, and audience; and relationship 
between attitudinal and behavioral change.

There are many electives for the political communication concentration, a few are listed below:

COMM 260: Basic Debate Theory and Practice (3 credits)
Theory and practice of formal debate, including approaches to analytical reasoning, research, delivery, and   
conceptual basis for debate. Does not require tournament participation.

COMM 374: Political Journalism (3 credits)
Writing and reporting about politics, elections and campaigns, and the legislative and executive branches   
of government for print, broadcast, and online media. Students practice the style and substance of covering   
political news through in-class and out-of-class writing assignments. The course includes collaboration with 
C-SPAN and video conference opportunities with political and media personalities.

COMM 431: New Media and Democracy (3 credits)
Examines how an evolving media environment, including new information sources and new opportunities   
to produce content, changes how people understand their place in American society. Engages with 
questions of where and how people learn about, discuss, and engage with issues of public importance, such 
as political policy concerning science, health, technology, and society.

COMM 433: Environmental Communication (3 credits)
Rhetoric and persuasion about environmental issues in contemporary society.  Investigation of case studies   
in corporate, institutional, and movement attempts to mobilize and cope with ecological concerns. Critical   
assessment of public communication is emphasized.



Public Relations (PR)
If you enjoy thinking about building, repairing, and enhancing an organization’s relationships with key 
stakeholders, public relations is an ideal concentration for you. Public relations professionals spend their 
days communicating through social media, organizing events, writing speeches, and researching 
campaigns. They use advertising, promotion, counseling, and crisis management to address tough 
challenges. The public relations concentration is one of the most popular concentrations we offer. The 
concentration equals to 21 credits with 4 required courses and 9 credits of electives that must be chosen 
from a list of 21 courses.

An example of a required PR course is COMM 204: Introduction to Public Relations, which is 3 credits. This   
course introduces the evolving field of public relations and the role it plays in global business, politics and 
social interactions. It focuses on the creation of integrated digital communication and social media 
engagement. This is a required course for the concentration and a prerequisite for several upper-level public 
relations courses.

Since the PR concentration is so popular, there are many fun and intriguing electives offered. A few of them 
are listed below:

COMM 202: Media and Society (3 credits)
Examines the relationship between media and society through the study of the development of various 
media systems in the United States, including print media, radio, television, film, the recording industry, and 
new communication technologies. 

COMM 390: Issues in Public Relations (3 credits)
Focuses on current issues in corporate, government, and nonprofit public relations.

COMM 392: Public Relations Study Abroad (3 credits)
Concentrated survey course in public relations for business, trade associations, nonprofit organizations, and   
governmental institutions from the perspective of a location abroad. Emphasis placed on the global and 
intercultural aspects of public relations.

MINORS

Communication Minor
In today’s workplace, the ability to communicate effectively using human relations tools, technology and   
media is critical. Our program encourages students to develop a broad understanding of communication   
theory and research while honing oral, written, and production skills. A minor in communication will 
provide you with useful knowledge of human resource management, advertising, marketing, public 
relations/political campaign management, speech writing, media production, or journalism. This minor 
complements just about every major offered by Mason. It provides you with unique skills that make you 
more marketable to potential employers and offers an excellent academic foundation.

Health Communication Minor
Health communication is one of the fastest growing fields. Communication intersects with all aspects of   
health (social, mental, and physical). By understanding how communication affects health (and vice 
versa), we can improve care practice and policy, change behavior, and reduce disease rates. 

Journalism Minor
The journalism minor is for students who are excited about the new media world. This minor teaches
 journalism skills like original reporting, strong writing, and investigative research. Student 
journalists will seek out and uncover breaking news stories, find and interview sources, and be engaged in 
the fast-paced writing and editing process from assignment to deadline. Student journalists will develop 
their own sources, conduct interviews, break news, discover several angles of a story and learn how to 
enter the complex world of multimedia journalism. Each course has tangible media projects so each 
student will build his or her portfolio. Student journalists will get a taste of writing across all media - digital 
communication, multimedia journalism, broadcast journalism, ethical dilemmas facing reporters today, and 
storytelling. We welcome interested students from any major to add a challenging and fun journalism minor 
to their degree. Some of our professors include journalists from USA Today, CNN, and The Huffington Post.

Political Communication Minor
The interdisciplinary minor in political communication is offered jointly by the School of Policy, 
Government, and International Affairs and the Department of Communication. This minor is available to all 
Mason undergraduate students with the exception of communication majors pursuing a concentration in 
political communication. Political communication explores the interaction among members of the public, 
the media, advocacy groups, and politicians in a democratic society. This minor uses a diverse approach to 
questions of how mass and interpersonal communication influence democratic functioning, including (1) 
how political actors use strategic messaging to persuade and mobilize the public, (2) how citizens make 
sense of these messages and their impact on engagement, deliberation, efficacy, knowledge, and 
participation, and (3) the role of the mass media in facilitating or hindering this relationship. Political 
communication includes explicitly political activities like voting and political campaigns. It also 
encompasses any issue of public debate or deliberation, including culture and social movements.

Professional Experience in Communication
This minor is designed for undergraduate students who wish to augment their main academic program 
with an intense experiential learning semester in professional and career media. Students attend the 
Washington Media Institute program in Washington, D.C. and are taught by Mason faculty, Washington 
Media Institute leaders and practitioners. Enrollment in the program carries a premium fee added to 
normal tuition. The minor is available only to students who are accepted into the program by application 
to the Department of Communication, and enroll in credits dedicated to the Washington Media Institute 
Mason Semester, a semester-long program held in Washington Media Institute in Washington, D.C.
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Sports Communication Minor
If a student is interested in working for ESPN, Sports Illustrated, or even wants to become an agent like Tom   
Cruise's character in the blockbuster hit movie Jerry Maguire, we encourage our sport communication 
minor. Students will gain an understanding of sport mass media, sport communication, sports reporting, 
interpersonal and organizational communication, and the impact each has in our global society. The courses 
cover theory and practice in cross-platform communication, sports ethics and theoretical underpinnings, 
public relations, journalism, and marketing. The minor in sport communication allows students to explore 
timely sports-related issues in an ethical context as well as analyze sports from cross-cultural perspectives. 
The minor provides applied fundamentals for students seeking employment in the commercial world of 
sports and in sports media. This minor is offered jointly by the Department of Communication and the 
School of Recreation, Health, and Tourism in the College of Education and Human Development.


