
The 2012 GMU Student/Industry 

Communications Forum
“Business & Professional Communications: 

A View from the Street”

Monday, October 22, 9:30 am - 12:30 pm

George Mason University
Fairfax, Virginia
Sponsored by the Insight Committee of the
George Mason University Department of Communications

AGENDA

9:30 am:

Networking Reception & Light Refreshments
10:00 am:

Welcome & Introductions
Professor Mike Dickerson, GMU
Tom Hoog, Chairman, Insight Committee

10:05 am:

Keynote Address
Anthony Williams, CEO, Federal City Council and 

Former Mayor, Washington, D.C.

10:45 am:

Roundtable Discussion: Careers in Communications




Moderator: Rich Moore, Rich Moore, Inc.



Speakers:

· Robert Gaudian, MediaForce PR

· Chad Tragakis, Sr. VP, Corporate Practice, Hill+Knowlton Strategies
· Dianne VanBeber, VP, Investor Relations & Corporate Communications, Intelsat

· Skylar Zwick, External Communications & Program Director, Entertainment Industries Council
11:30 am:  
“Speed Mentoring” Session

Moderator: Penelope Longbottom, Longbottom Communications


Mentors:

· John Blacksten, Director, Office of Media & Public Relations, GMU

· Robert Gaudian, MediaForce PR

· Nick Mitsis, Senior Account Executive, Environics Communications
· Rich Moore, Rich Moore, Inc.

· Tara Ruszkowski, Principal, Ruszkowski & Associates

· Chad Tragakis, Sr. VP, Corporate Practice, Hill+Knowlton Strategies

· Crystal Yauch, Director of Proposals, Copper River IT

· Skylar Zwick, External Communications & Program Director, Entertainment Industries Council
12:30 pm:
Wrap Up & Adjourn

Professor Mike Dickerson, GMU 
 

SPEAKER BIOGRAPHIES
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Anthony A. Williams
Chief Executive Officer & Executive Director
Federal City Council
Former Mayor, Washington, D.C. 

Anthony “Tony” Williams, the former Mayor of Washington, D.C. (1999 – 2007) is CEO of the Federal City Council, an organization which serves as a catalyst for progress in the Nation’s Capital by focusing the creative and administrative talents of Washington’s business and professional leaders on major problems and opportunities that are facing the City. Prior to joining the Federal City Council he served as the Executive Director of the Global Government Practice at the Corporate Executive Board in Arlington, Virginia. He also serves as the William H. Bloomberg Lecturer in Public Management at the Harvard Kennedy School. In addition, he is a Senior Consultant to the firm McKenna Long and Aldridge, with particular emphasis on its municipal restructuring practice. 

During his two terms as Washington, D.C. Mayor, Mr. Williams is widely credited with leading the comeback of Washington D.C., restoring the finances of our Nation’s capital, and improving the performance of government agencies, all while lowering taxes and investing in infrastructure and human services. Before his election as Mayor, Mr. Williams was the independent Chief Financial Officer of the District of Columbia from 1995 to 1998, working with and on behalf of local officials, the D.C. Financial Control Board, and the U.S. Congress. 

Before his service in Washington, D.C., Mr. Williams worked in a variety of positions in federal, state, and local government, including as the first CFO for the U.S. Department of Agriculture, appointed by President Bill Clinton and confirmed by the U.S. Senate.  

In addition to his work on company boards, Mr. Williams devotes his attention to issues of education and the environment, serving on the board of Fight for Children and the Chesapeake Bay Foundation. He holds a BA from Yale and an MPP from the Kennedy School and a J.D. from the Harvard Law School. He has received a number of awards and honorary degrees, including Governing Magazine Public Official of the Year in 1997.  He is a fellow of the National Academy of Public Administration and former President of the National League of Cities.
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John Blacksten

Director, Office of Media and Public Relations

George Mason University

John Blacksten has been director of the Office of Media and Public Relations at George Mason University since January 2007. He oversees a staff of seven communications professionals whose job it is to represent and promote the university and its faculty, staff, students and research to a wide variety of internal and external audiences. Before joining Mason, John spent five years as press secretary for the National Governors Association. Prior to that, John worked at several PR sfirms, including Ogilvy Public Relations Worldwide and Hill & Knowlton Public Relations. He served as an assistant director of alumni relations at Georgetown University and spent two years in Boston doing communications for The Princeton Review’s software division. John began his career as a contractor for the Food and Drug Administration. He attended Ithaca College in New York where he studied history and politics. A native Washingtonian, John lives in McLean, Virginia with his wife and two young children.
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Robert E. Gaudian
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Founder and President

MediaForce PR 

Mr. Gaudian is a public relations and media professional who has been a pioneer in the development of innovative media strategies and networks for multimedia communications campaigns for more than 28 years. Mr. Gaudian is the team lead and provides overall campaign guidance and strategy as well as overseeing the Quality Assurance process. He has helmed a wide variety of integrated marketing programs, giving him a breadth of knowledge that is one of MediaForce PR's competitive advantages. Mr. Gaudian is an award-winning video/audio producer and distributor who started is broadcast career in public broadcasting with National Public Radio (NPR). He is a proven entrepreneur who has developed groundbreaking multimedia distribution systems for video, audio and images for organizations including Clear Channel Communications; United Press International (UPI); the U.S. Department of Health and Human Services, including the National Institutes of Health (NIH), the Agency for Healthcare Research and Quality (AHRQ), and the FDA; the U. S. Department of Homeland Security (DHS), including the Coast Guard and Customs and Border Protection (CBP); the U.S. Department of Justice; and Granada Television in the U.K. Mr. Gaudian sits by appointment on the Fairfax County Human Services Council, holds a BBA from the College of William and Mary and a DOD top-secret security clearance (current). 
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Penelope Longbottom
President

Longbottom Communications, LLC
Penelope founded her eponymous integrated PR & Marketing Communications firm in 2000 following a 30 year PR career that spanned the automotive and satellite communications fields. Longbottom Communications specializes in the space and satellite communications field, representing a range of firms that build, operate and/or launch spacecraft and communications satellites or provide technology or services supporting the enterprise and government markets. Starting as a field coordinator for a national trade association, Penelope rolled up her sleeves and learned the basics of effective communications coordinating and publicizing automotive apprenticeship training programs around the country. She graduated to “space” in the mid-80’s when she was recruited to head up corporate communications for the world’s then largest satellite manufacturer and operator, Hughes Aircraft Company. During her twelve year tenure at Hughes, Penelope headed multiple communications functions and was instrumental in branding numerous new spin off enterprises and services, including the first digital direct-to-home service, DirecTV. Before founding Longbottom Communications, Penelope served in executive communications management positions with Lockheed Martin Corp. and its London-based partnership, Lockheed Martin Intersputnik, and with the first digital satellite radio service, XM Satellite. Penelope was instrumental in forming the Satellite Industry Association (SIA) in 1994 and served as its first elected chairman. Born and educated in the United Kingdom, she became a naturalized U.S. citizen in 1977. In additional to her UK undergraduate studies, she received certificates of advanced business and international marketing management from UCLA's John E. Anderson Graduate School of Management.
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Nick Mitsis
Account Supervisor
Environics Communications
Nick supports a variety of health care, nonprofit and telecommunications accounts in his AE role at Environics. His clients include America’s Promise Alliance, the nation’s largest partnership organization dedicated to improving the lives of children and youth; the Biotechnology Industry Organization (BIO), the world’s largest biotechnology organization, representing more than 1,200 companies; and JDSU, a $1.8 billion global technology company.  

Prior to joining Environics, Nick was manager of media and communications for Intelsat S.A. where he was responsible for executing the satellite operator’s worldwide media and public relations rebranding strategies after Intelsat’s $6.4 billion acquisition of PanAmSat in 2006. 
Before joining Intelsat, Nick was a trade journalist and editor for various telecommunications and PR publications. As Group Editorial Director at Access Intelligence, Nick was Editor-in-Chief of Via Satellite Magazine, the satellite industry’s leading monthly business publication. He expanded the publication’s government and military focus by launching an annual two-part government network series and a second military supplement distributed in the spring. Nick also executed the global launch and content direction of Satellite Business Solutions magazine, a sister publication catering to network managers working in the government, enterprise and consumer sectors. Nick served as Chairman of the industry’s leading annual SATELLTE conference and exhibition hosting more than 7,000 attendees and 300 exhibiting companies. He is a graduate of Indiana University, Bloomington, with a bachelor’s degree in journalism.
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Rich Moore
Managing Director
Rich Moore, Inc.

Rich is managing director of his own consulting firm, Rich Moore, Inc., that works primarily with CEOs of technology companies, as an advisor in matters of marketing strategy, growth, board relations, international expansion, public relations and investor relations. He is often relied upon for raising the value of firms he works with, in preparation for exit via merger or acquisition.

Rich’s background represents a diverse career that has included NBC, technical advisor to Hollywood for the U.S. Navy, television commercial production, advertising agency account executive, entertainment and marketing director for Caesars Hotel-Casinos, chief marketing officer for numerous technology firms, president of an internet monitoring firm and numerous board positions. He has served on the board of Vocus, a marketing and public relations company with over 1200 employees internationally; Natural Insight, StrikeIron, 3PillarGlobal, Entertainment Industries Council and more.  He also has experience in board governance for publicly-traded companies. More than anything, Mr. Moore is recognized for his overall abilities in best practice communications, a core skill set that he has applied throughout his career. 
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Tara Ruszkowski

Principal

Ruszkowski & Associates

Ruszkowski & Associates provides strategic communications and public affairs counsel with special emphasis on healthcare and pharmaceutical clients. In addition to health policy, Ruszkowski has advised clients on a range of issues, and has written and edited handbooks and training materials about the legislative process. In 2011, Ms. Ruszkowski collaborated with the GMU Communication Department to develop and teach a 400-level College to Career workplace sophistication course for graduating communications majors.  The curriculum focuses on resume/portfolio development, interviewing skills, networking and business ethics. 
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Chad Tragakis

Senior Vice President

Hill+Knowlton Strategies
Chad is a senior vice president in the sustainability practice of Hill+Knowlton Strategies’ Washington, D.C. office. He provides counsel in the areas of sustainability and corporate responsibility, stakeholder outreach, issues and crisis management, CSR program strategy and development, corporate positioning and reputation, executive visibility and internal communications. At Hill+Knowlton Strategies, Chad has managed corporate responsibility and sustainability communications efforts for HP, Motorola, Gap, Inc., Emirates Group, InterContinental Hotels Group, Warburg Pincus, Louis Berger Group, Trane and American Standard; produced video and print elements for the cable industry’s digital divide initiative; and organized a Congressional Delegation to Botswana in conjunction with that nation’s Diamonds for Development and HIV/AIDS awareness program. His other clients include and have included the Corporation for National & Community Service, The United States Institute of Peace, the Center for International Disaster Information, ChildFund International, the Special Court for Sierra Leone, the Student Conservation Association, United Cerebral Palsy, Voluntary Carbon Standard, the American Industrial Hygiene Association, the Aluminum Association, America’s Natural Gas Alliance, the International Monetary Fund and Ashoka, a global association of social entrepreneurs. 

Chad has direct experience in most dimensions of sustainability, including environment, ethics and governance, employee and workforce issues, strategic philanthropy, stakeholder engagement, reporting, diversity, accessibility, privacy, community outreach, partnerships, sponsorships, product stewardship, supply chain, health and safety, and public policy. Previously, Chad served as senior director of media relations and special events for America’s Promise, a national youth development non-profit launched by Gen. Colin Powell. He also worked for Bozell-Eskew, a corporate image and issue advocacy advertising division of BSMG Worldwide, and spent three years as assistant director of public affairs for the National Cable & Telecommunications Association. Chad holds a B.A. from Gettysburg College and an M.A. from George Mason University. He has lived and studied in Cologne and Berlin, Germany and is conversant in German. Chad serves on the advisory board of the Association of Americans for Civic Responsibility and chairs the group’s Committee on Institutional Civic Responsibility. He is a member of the International Society of Sustainability Professionals.  
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Dianne J. VanBeber
Vice President, Investor Relations & Communications
Intelsat

Ms. Dianne J. VanBeber serves as Vice President, Investor Relations and Communications for Intelsat, Ltd., joining the company in July 2001. In this role, Ms. VanBeber is responsible for Intelsat’s financial markets activities and leads the company's investor relations program. Ms. VanBeber is also responsible for the company’s Corporate Communications function, encompassing marketing and employee communications and media relations on a global basis. Ms. VanBeber has over 20 years experience in the satellite industry. Ms. VanBeber holds an MBA in Finance and a BS in Business Administration from the University of Kansas.

Intelsat is the leading provider of fixed satellite services worldwide. 
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Crystal J. Yauch, AM.APMP

Director of Proposals

Copper River Information Technology

Crystal manages the bids and proposals department for Copper River IT, a federally-recognized Alaskan Tribal 8(a) certified firm that provides a blend of enterprise support, network and systems engineering, enterprise class hardware solutions, program and project management, and education services for federal and commercial customers. Crystal provides leadership and direction for Copper River’s business development team and spearheads the development, management, and completion of proposal responses. With extensive experience developing proposal campaigns for pursuits of all sizes and scopes ranging from $10K to $350M, some of Crystal’s areas of expertise include: business development, capture, and proposal life cycle processes; proposal management; proposal, past performance, and boilerplate writing and editing; SharePoint site development and administration; information management; graphics development; print publishing; and, training. Crystal’s passion for proposals has helped her career flourish over her 13 years in both corporate and public domains at large corporations (such as Harris Corporation and AOL Time Warner), small companies (such as Management Concepts and Copper River IT), and the federal government (such as the U.S. State Department at the American Embassy in Tokyo, Japan). Crystal is a graduate of George Mason University with a Bachelor of Arts in Communication. She is accredited by the Association of Proposal Management Professionals (APMP) and trained by Shipley Associates. 
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Skylar Zwick

External Communications & Program Director

Entertainment Industries Council, Inc.
Skylar serves as External Communications and Program Director for the Entertainment Industries Council (EIC), a nonprofit organization dedicated to bridging communications between the entertainment industry’s creative community and health and social policy issues. She is responsible for contract/project support, event logistics, online content, development and dissemination of corporate communications, and mentoring future communicators as recruiter and manager of the EIC internship program. 
Skylar’s work includes local and national depiction forums and broadcasts on topics such as Veteran’s affairs, mental health, science and engineering & technology, as well as recognition events including the PRISM Awards, S.E.T. Awards, and Capitol Showcase. 
An award-winning journalist, investigative reporter and public speaker, Skylar served as a broadcast television news anchor and special projects reporter/producer prior to joining EIC in 2011. Her career in journalism gave her the opportunity to work in Florida, Texas and Alabama where she received honors including Associated Press Best News Anchor, Associated Press Best Investigative Report, Associated Press Best Web Journalism, Alabama Broadcast Association Best News Series, and Associated Press Best Investigative Report. Skylar is a graduate of the University of Miami with a Master of Arts in Broadcast Journalism, Bachelor of Science in Communication and additional study in psychology and international relations.
# # #

THANK YOU:
The Insight Committee of the GMU Education Department would like to give
special thanks to the following people who volunteered their time to plan and coordinate the first annual GMU Student/Industry Communications Forum:
· Rich Moore, Rich Moore, Inc.

· Penelope Longbottom, Longbottom Communications, LLC

· Professor Mike Dickerson, Director of Outreach, GMU Communications Dept.
· Lisa Cunningham, Undergrad Program Coordinator, GMU Communications Dept.
· Deja Meko, Student, GMU Communications Dept.
· GMU Chapter of PRSSA
GMU Forum Handout
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