Dental Review Generation
and Local SEO



Why Online Reviews Matter to your

Dental Practice

Getting reviews improves your local SEO, public

perception, and ultimately increases revenue.
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How Reviews Influence Potential
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Patients

of all consumers now use online reviews to
guide their path to purchase. 3

of customers trust online reviews as much as
they trust a personal recommendation '

of patients choose a dentist on page 1 of search
results *

increase in brand advocacy results in a 2X increase
in revenue growth >



More Reviews
Higher Google Rank

More Customers

We now live in the Trust Economy

What are customers looking for in

online reviews?
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® Recency of reviews ‘
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reputation”

® Consistency across review sites 0

® Overall rating *

"On average, a one-star
increase in Google ratings
equals a 5-9% increase in

revenue."
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Why Online Reviews Matter to
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Getting reviews improves your local SEO, public
perception, and ultimately increases revenue.
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How it works works

Customer clicks link, Customer can easily Our Client Results
sent directly to their leave a new review (on
phone through text multiple review sites) in

Users experiences an average of:
message. less than 30 seconds!
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We now live in the Trust Economy, where
customers do research before buying
products and services.

The Most people don't think to leave a review on
their own - which means most dental clinics
Problem: end up with reviews left by very happy or very

angry patients.

Businesses need a way to get found, and be
the preferred choice online
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How it works

Patient clicks link, sent Patient can easily leave a new
directly to their phone review(on multiple review
through text message. sites) in less than 30 seconds!
K . x f . \
@ o= 6 —
| | M i
wllFido & 9:35 AM @7o3mE ) Messages will = 9729 AM @ 038 )
< O @ | Q @ ABC Dental, 1/201-203 Rowe St, Eastwoc &
1(204) 819-4195
Text Message < Rate and review e
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Thank you for : ‘ Lee Klimpke
visiting ABC Dental ‘ °
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How was your experience?

Posting publicly. Learn more

Front desk staff is very courteous and friendly.
Dentists are professional and respectful. Will
definitely recommend to friends and family. Thanks
so much!

Hey Lee, thanks for choosing ABC
Dental Center! Can you take 30
seconds to leave a quick review?
The link below makes it easy.

Click to leave feedback
share.chekkit.io

(O A ) )

\_

(\9

'
k_@

RateMDs

DOCTORS YOU CAN TRUST



Our Client Results

Our clients experiences an average of:
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Thousands of users can't be
wrong
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