
MAGIC Mojo  
Piggymojo built an online and mobile tool that uses goal visualization, 
social sharing and mobile technology to help savers turn impulse buys 
into “impulse saves.” Piggymojo partnered with OneWest Bank and 
NBA Hall of Fame player Magic Johnson to launch MAGIC Mojo, a 
savings feature for the reloadable prepaid MAGIC card.  The MAGIC 
Mojo savings feature enabled cardholders to save money toward their 
financial goals by sending text messages when they chose to make an  
impulse save rather than an impulse buy (e.g. choosing to save $3  
instead of buying a coffee).  MAGIC Mojo users also had the option  
to enroll in an automatic savings plan to help reach their goal.  
An evaluation of the pilot was conducted by the UNC Center for  
Community Capital. The project received funding from the Center  
for Financial Services Innovation’s Financial Capability Innovation 
Funds. A partnership with a collaborative of funders led by the  
Citi Foundation, the Funds provided support to innovative projects 
designed to help low-income and underserved consumers adopt  
positive financial behaviors.

“ MAGIC Mojo” by Piggymojo 

Can a mobile app motivate consumers to  
make “impulse saves”?

Piggymojo asked: 

»  Can an impulse savings tool help build consumer savings?

»  What are the benefits of impulse vs. automated savings features?

»  How do savings features affect prepaid card use? 

Piggymojo learned:

»  Over the 19-month period of study, 1,415 MAGIC Mojo users 
made 2,748 saves for a total of $61,000.

»  MAGIC Mojo was commonly used to help consumers manage 
unexpected expenses. 36% of MAGIC Mojo users identified  
“emergency fund” as their reason for saving.

»  Approximately 51% of withdrawals from savings were for either an 
“unexpected emergency expense” or “to pay household expenses 
or bills,” regardless of the cardholder’s savings goals.

»  Just over 70% of total successful saves during the pilot  
were moved as part of an automated and recurring transfer. 

»  While automated deposits occurred more often than impulse 
saves, they were typically smaller than savings deposits made  
on impulse.  

»  Consumers that combined both savings methods (automated  
and impulse) saved more often and at a higher amount than  
users that relied on one method alone.  

»  MAGIC Mojo users showed much stronger usage of the MAGIC 
Card, suggesting a potential link between savings features and 
prepaid card engagement: 60% of MAGIC Mojo users activated 
and funded prepaid cards compared to only 8% of non-MAGIC 
Mojo users. The average MAGIC Mojo user kept their card open  
for 143 days vs. 68 days for non-MAGIC  Mojo users. 
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Future Applications 

The MAGIC Mojo pilot demonstrates that encouraging consumer 
“impulse saves” instead of impulse buys, and reframing savings 
behavior as a rewarding opportunity, can result in increased savings 
activity and deeper customer engagement.

Although OneWest Bank ultimately decided to stop offering the 
MAGIC Card in 2014, the pilot project yielded valuable findings 
for providers who may want to explore offering impulse savings  
features to other prepaid cards or checking accounts. Additionally, 
the project’s findings on consumers’ priorities in savings (emergency 
expenses, vacations, purchases) and reasons for withdrawals  
(emergency expense, household expenses or bills) can help  
providers structure savings products that fit with consumers’ needs.

Piggymojo

Piggymojo is a web and mobile- 
based service that helps consumers 

save for their goals on-the-spot, when they are most tempted to 
spend. The tool is a response to difficulties many consumers have 
sticking to a budget and meeting their savings goals. Piggymojo  
has redesigned the experience of saving money so that it is  
fun, effective and rewarding. The company’s method of impulse 
saving – combining goal visualization, social dynamics and mobile 
technologies – has been featured in American Banker, Parenting 
Magazine, Fox Business, CBS Moneywatch and Yahoo Finance.  

To learn more, visit piggymojo.com.

Read the full evaluation report at http://bit.ly/1NpFPQQ.

 
The Financial Capability Innovation Funds

The Financial Capability Innovation Funds were supported by  
a collaborative of funders led by the Citi Foundation and also  
including Bank of America, the Capital One Foundation,  
Charles Schwab Bank, Charles Schwab Foundation, Experian,  
Morgan Stanley, NYSE Euronext Foundation, US Bank, and Visa.  

From 2010-2012, the Center for Financial Services Innovation 
selected thirteen cutting-edge projects to receive $4 million total 
in grant support, from among 373 applications totaling more than 
$107 million in requests. 

To learn more, visit  
cfsinnovation.com/Financial-Capability-Innovation-Funds.
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