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EXECUTIVE SUMMARY

The Financial Health Leaders 
program recognizes Members  
of the Financial Health Network  
who are at the forefront of  
financial health measurement.  
In 2019, 44 companies participated 
and 36 completed the program. 
Collectively, Financial Health 
Leaders (“Leaders”) measured  
the financial health of over  
8.3 million people. By measuring 
financial health, your company  
can understand how your customers 
spend, save, borrow, and plan,  

and use this information to  
develop financial health-centric 
products and services.

Leaders are increasingly integrating 
financial health into the fabric of 
their business. This report highlights 
three ways that Leaders are using 
financial health measurement  
to advance their companies’  
strategic priorities. We invite you  
to use these strategies as you  
invest in the financial health of  
your own customers, employees,  
and communities.
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FINANCIAL HEALTH MEASUREMENT CAN HELP YOUR BUSINESS:

Servus Credit Union, based in Edmonton, Alberta, in Canada, 
surveyed its members using the FinHealth Score®. The credit union 
found that members had low Plan and Save scores. In response, 
Servus prioritized developing a goal-setting tool, a new savings 
product, and financial advisor tools to support client conversations.

SaverLife, an online savings platform, used the FinHealth Score and 
account data such as inflows and outflows from savings balances to 
evaluate the impact of its platform on customers’ financial lives. By 
tracking this impact, SaverLife is able to monitor the effectiveness 
of its initiatives, product design, and incentives.

Accion (now Accion Opportunity Fund), a nonprofit lender, 
measured small business owners’ financial health using observed 
data like credit scores and the dollar amount of revolving debt. 
Based on the results, Accion decided to continue investing in free 
financial coaching services for its customers. Accion’s hope is that 
early interventions can support customers’ financial health while 
improving repayment rates.

University Federal Credit Union partnered with a large employer 
to pilot PlanU, a program focused on improving employees’ overall 
financial health. UFCU measured the impact of the pilot using the 
FinHealth Score, account data, and focus groups. The pilot helped  
a small group of employees improve savings habits, connect through 
seminars and money circles, engage in education, and receive a 
30-minute credit review or consultation. The pilot showed initial 
success with increased savings rates and lower median debt  
across participants. 

1  Inform product development and  
develop strategic partnerships

2  Evaluate the financial health  
impact of products and programs
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https://servus.ca/life
https://finhealthnetwork.org/score/
https://www.saverlife.org/?utm_expid=.S1emaqrGSQCTiiBW4f4M7A.0&utm_referrer=
https://www.accion.org/
https://www.ufcu.org/
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We are thrilled to work with our Financial Health Leaders to continue creating  
positive impact through financial health measurement. We look forward to 
continuing to support and highlight our Leaders as we collectively work to improve 
financial health for all.  

To learn more about financial health measurement, please visit 
finhealthnetwork.org/measurement.

This report is available to Members of the Financial Health Network.

Wright-Patt Credit Union measured the financial health of its  
Money Magnifier program participants using the FinHealth Score.  
95% of the participants were in the Vulnerable and Coping 
financial health categories. Money Magnifier financial coaches 
identified relevant products and services to help improve the 
most pressing areas of participants’ financial health.

MX, a leading digital transformation platform for banks, credit 
unions, and fintechs, partnered with one of its credit union 
customers to measure the financial health of members using the 
FinHealth Score and MX’s proprietary scoring tool, Finstrong 
Analytics. The credit union gained valuable insights about its 
members’ financial health and MX deepened the relationship with 
its client by supporting the credit union’s need to learn more 
about the financial health of its members. 

3  Engage with customers and  
deepen business relationships

44

https://finhealthnetwork.org/research/financial-health-measurement/
https://www.wpcu.coop/en-us
https://www.wpcu.coop/helpful-resources/education-center/money-magnifier
https://www.mx.com/
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The Financial Health Network is the leading authority on financial health. We are a trusted resource for business  
leaders, policymakers, and innovators united in a mission to improve the financial health of their customers, employees,  
and communities. Through research, advisory services, measurement tools, and opportunities for cross-sector collaboration,  
we advance awareness, understanding, and proven best practices in support of improved financial health for all.

For more on the Financial Health Network, go to finhealthnetwork.org and join the conversation online: 

Financial Health Network  
135 S. LaSalle, Suite 2125, Chicago, IL 60603 | 312.881.5856 
© 2020 Financial Health Network. All rights reserved.
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