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Executive Summary
Millions of Americans are raising children in households with 
poor family financial health and limited financial resources. 
This report explores the connection between financial health 
and child well-being, with a particular focus on low-to-moderate 
income households. It leverages findings from the Center for 
Financial Services Innovation’s Consumer Financial Health 
Study and draws information from third-party research. 

»  The Consumer Financial Health Study finds that lower  
financial health is associated with higher levels of financial 
stress; 40 percent of respondents in the four financially 
struggling segments said their finances cause them  
significant stress, compared with only 7 percent of individuals 
in the three financially healthy segments (Figure A).1

»  The body of research on child well-being has found that 
stress compromises parenting. Hence, the data suggest  
that the dynamic whereby parental financial stress  
negatively impacts child well-being is more likely to be  
present in households with lower levels of financial health.

»  Other research has demonstrated that stress and mental 
exhaustion can hamper financial decision-making. The  
Consumer Financial Health Study finds that households  
with high levels of financial stress are less likely to exhibit 
behaviors associated with financial health, such as planning 
ahead for large, irregular expenses (26 percent less likely) 
and maintaining a planned saving habit (67 percent less  
likely). Taken together, the data suggest that families with 
high levels of financial stress are less likely or able to adopt 
the behaviors that could improve their financial health. 

»  Poor family financial health can also hinder a child’s ability 
to develop positive financial habits, as parents’ actions are 
strong factors in determining a child’s financial behavior 
and attitudes. Parents’ lack of planning and saving may put 
their children at a disadvantage by denying them a positive 
example to follow.

 
»  The Consumer Financial Health Study also finds that 

low-to-moderate income (LMI) households with children 
are less likely to be financially healthy, compared with LMI 
households without children, higher-income households with 
children, and the general U.S. population. 

»  Poor financial health is associated with high levels of financial 
stress and low levels of planning and saving, which - research 
has shown - impair parenting and child well-being. Increasing 
financial health can lead to better outcomes for children 
in both the short and long term. Products, programs, and 
policies designed to improve financial health can help LMI 
families with children increase stability, reduce stress, free up 
mental bandwidth for parenting, and provide good examples 
for children as they grow.

Financial service providers have a unique opportunity to help 
LMI families succeed—and to positively impact child well- 
being—by creating and distributing products and services that 
promote LMI families’ financial health. To do so, providers 
can begin by creating new solutions to address the challenges 
facing LMI households with children: 

»  Stress and decision-making: Help mitigate the impact of 
stress on financial decision-making.

»  Saving: Help families establish and maintain saving habits for 
both short- and long-term purposes.

»  Setting an example: Familiarize children with high-quality 
products and services and sound financial habits that benefit 
the family and facilitate economic mobility.

Policymakers and philanthropic organizations have long worked 
to find ways to generate better outcomes and opportunities for 
LMI families, with a particular emphasis on improving the lives 
of children. Financial health is an important part of the solution 
when creating pathways to family success. There is a key 
opportunity and need for financial service providers to promote 
the financial health of families and, in turn, child well-being 
by creating products that help families establish and maintain 
habits that contribute to and improve their financial health.

Healthy

Thriving
12%

29M adults

Focused
15%

36M adults

Stable
16%

39M adults

Coping

Striving
16%

39M adults

Tenuous
12%

29M adults

Vulnerable

Unengaged
16%

39M adults

At Risk
12%

29M adults

57% Struggling Financially
138M American adults

Figure A: Financial Health Segments

1  For more information about the Consumer Financial Health Study –  
including details on the survey instrument, methodology, and financial  
health segmentation—see Appendix A and download the white paper entitled 
Understanding and Improving Consumer Financial Health in America.  

http://bit.ly/ConsumerFinHealth
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Introduction
Nearly half of all American households include children; for 
these families, raising children is a significant component of 
everyday life, as well as a source of happiness and fulfillment.2 
Parents and guardians strive to provide their children with a 
safe and healthy environment and opportunities for a better 
life. However, achieving this goal is not without its challenges, 
particularly for low-to-moderate income (LMI) households 
that have fewer resources to ensure stability and invest in  
their children’s future. Policymakers, foundations, and  
community organizations have long sought to support  
American families with the goal of bringing about better lives 
for children. Income and nutritional supplements, affordable 
child care, and educational opportunities have been among  
the suite of services and supports designed to assist low- 
income families with children. While these forms of assistance 
have done much to improve outcomes, there is a ripe— 
but potentially overlooked—opportunity to further enhance  
child well-being: focusing on family financial health.

Promoting financial health is an important and meaningful way 
to support families, improve children’s well-being, and boost 
their prospects for the future. Financial health comes about 
when an individual’s daily systems help them build resilience 
and pursue opportunities. For families with children, improving 
financial health is about more than just bringing additional 
income and resources into a household. It’s about managing 
those resources in ways that increase stability, reduce stress 
to allow greater mental bandwidth for parenting, and provide 
good examples for children as they grow. Adding a focus on 
improved financial health to the mix of strategies utilized 
to strengthen LMI families means broadening the array of 
stakeholders working to accomplish this goal. In particular, 
financial service providers need to be considered—and consider 
themselves—part of the coalition invested in the well-being of 
American families.

This paper explores the connection between financial health, 
child well-being, and the need for high-quality financial 
products and services for LMI families.3 The report leverages 
data from the Center for Financial Services Innovation (CFSI) 
Consumer Financial Health Study, which was designed to  
assess the current state of financial health in America and

 
create a segmentation of U.S. households (Figure A).4 In this 
report, we focus on the connection between family financial 
health and child well-being, identify financial challenges  
specific to LMI families, and provide recommendations for 
financial service providers to create products and programs  
to better serve them.

Financial Health  
and Child Well-Being
Financial health can have a broad and sweeping impact on  
people’s lives outside of the purely economic sphere; ultimately, 
it plays a role in helping people achieve their individual goals 
for a fulfilling life. For families with children, financial health 
can contribute to overall stability and success.

The connection between financial health and stress is central 
to understanding how and why financial health can impact 
child well-being. Stress can impact parenting, often with  
negative effects. In their report entitled Family Assets and Child 
Outcomes: Evidence and Direction, Grinstein-Weiss, Shanks, 
and Beverly (2014) summarize research on the impact of 
parental stress on child well-being, writing:

Parents try but sometimes fail to minimize the effects of  
stress; children may bear the brunt. Stress can increase  
marital conflict, decrease marital warmth, and reduce parental 
nurturing. For children, these conditions can lead to poor 
cognitive development, poor social interactions, poor health, 
and poor academic performance.5

Previous research has shown that this relationship extends 
to stress related to financial challenges. In its KIDS COUNT 
report series, the Annie E. Casey Foundation has noted how 
economic uncertainty increases stress, which in turn com-
promises parenting. Financial stress can affect how parents 
raise their children in ways that impede children’s cognitive 
development and can contribute to behavioral, social, and 
emotional problems and poor health.6 Similarly, research from 
the Economic Policy Institute has shown that underemployed 
parents suffer from greater stress, which impacts their ability 

2  Per the 2010 United States Census, 45% of American households  
included at least one child, defined as an individual under the age of 18. 

3  For this analysis, CFSI defined LMI households as those with incomes at or 
below 200% of the federal poverty level, calculated based on the size of the 
household. For more detail on our definition of LMI, refer to Appendix B.  
It is important to note that other research cited in this report may have used 
a different definition of LMI.

4  For more information about the Consumer Financial Health Study— 
including details on the survey instrument, methodology, and financial  
health segmentation—see Appendix A and download the Understanding  
and Improving Financial Health in America white paper.

5  Grinstein-Weiss, Shanks, M. et al. (2014, Spring). Family Assets and Child 
Outcomes: Evidence and Direction. The Future of Children, Vol. 24, No. 1.

6  Kids Count Data Book. (2015). The Annie E. Casey Foundation. Aber, J. et 
al. Poverty and Child Development: New Perspectives on a Defining Issue. 
(2003). Handbook of Applied Development.

http://www.census.gov/compendia/statab/2012/tables/12s0064.pdf
bitly.com/ConsumerFinHealth
bitly.com/ConsumerFinHealth
http://www.princeton.edu/futureofchildren/publications/docs/24_01_07.pdf
http://www.princeton.edu/futureofchildren/publications/docs/24_01_07.pdf
http://www.aecf.org/m/resourcedoc/aecf-2015kidscountdatabook-2015.pdf
http://steinhardt.nyu.edu/scmsAdmin/uploads/001/781/Aber%2C Jones%2C %26 Raver 2007.pdf
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to discipline and support their children; children from these 
families are more likely to act out in school and display  
difficulty progressing academically.7

Given the impact of financial stress, a family’s financial health 
likely has significant implications for child well-being. CFSI’s 
report, Understanding and Improving Consumer Financial  
Health in America, discusses our finding that financial health  
is characterized by, among other things, low levels of financial 
stress.8 The Consumer Financial Health Study finds that 
40 percent of respondents in the four financially struggling 
segments said their finances caused them significant stress, 
compared with only 7 percent of individuals in the three  
financially healthy segments.9 Hence, the data suggest that 
the dynamic whereby parental financial stress negatively  
impacts child well-being is more likely to be present in  
households with lower levels of financial health.

It is important to remember that financial health is not solely 
a function of income. The Consumer Financial Health Study 
finds that there are high-income households in the finan-
cially struggling segments and low-income households in the 
financially healthy segments. The data show that financially 
healthy individuals report similar levels of stress across income 
levels, as do individuals in the financially struggling segments 
(Figure B). The trend holds for other indicators of financial 
health, which likely relate to the amount of financial stress 
an individual feels (Figures C and D). Across income levels, 
consumers in the Healthy segments are less likely to feel 
significant financial stress; they worry less about meeting 
living expenses, and they are more likely to keep up with bills 
and credit payments without any difficulties. Hence, the data 
suggest that financially healthy households spend less mental 
bandwidth on financial challenges, which can contribute to a 
lower-stress environment for children and create space for a 
deeper focus on parenting.

Financial stress can also limit a family’s ability to improve  
their financial health, as stress and mental exhaustion can 
hamper financial decision-making. In a study published by 
the Association of Psychological Science, volunteers placed 
under stress were less likely to accurately assess financial risk 
and, correspondingly, make rational financial decisions.10 Data 

7  Rothstein, R. (2010, October 14). How to Fix Our Schools; It’s More 
Complicated, and More Work, Than the Klein-Rhee ‘Manifesto’ Wants  
You to Believe. Economic Policy Institute, Issue Brief, no. 286.

8 Understanding and Improving Financial Health in America.
9  The Consumer Financial Health Study includes a segmentation analysis  

that groups individuals based upon patterns of responses to a range of survey 
questions corresponding with subjective and objective indicators of financial 
health. The seven consumer segments derived from the segmentation  
analysis were grouped into three tiers: Healthy, Coping and Vulnerable, with 
the four Coping and Vulnerable segments sometimes referred to in aggregate 
as the segments comprised of consumers who are struggling financially.  
See Appendix A for more detail.

Figure B: Financial stress, by financial health tier 
and income

Healthy Coping Vulnerable

60%

50%
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30%

20%

10%

0%

My finances cause me significant stress 

Low income Moderate income Non-LMI

Figure C: Concern about routine expenses, by financial 
health tier and income

Healthy Coping Vulnerable

60%

50%

40%

30%
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I worry all the time about being able 
to meet monthly living expenses 
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Figure D: Keeping up with bills, by financial health tier 
and income

Healthy Coping Vulnerable

100%
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60%

40%

20%
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My household keeps up with all bills 
and payments without any di�culties

Low income Moderate income Non-LMI

http://s3.epi.org/files/page/-/pdf/ib286.pdf
http://s3.epi.org/files/page/-/pdf/ib286.pdf
http://s3.epi.org/files/page/-/pdf/ib286.pdf
bitly.com/ConsumerFinHealth
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from the Consumer Financial Health Study finds evidence of 
a similar dynamic. Planning ahead for large, irregular expenses 
and maintaining a planned savings habit are two key behaviors 
that characterize financial health, and we find that respondents 
with high levels of financial stress are less likely to exhibit these 
behaviors. Respondents who agreed or strongly agreed that 
their finances caused them significant stress were 26 percent 
less likely to plan ahead for large, irregular expenses. In the 
same vein, respondents who agreed or strongly agreed that 
their finances caused them significant stress were 67 percent 
less likely to have a planned saving habit. Taken together, the 
data suggest that families with high levels of financial stress 
may be less likely or able to adopt the behaviors that could 
improve their financial health. 

Poor family financial health can also hinder a child’s ability  
to develop positive financial habits that will benefit him or  
her in the long-run. Parents’ actions are strong factors in 
determining a child’s financial behavior and attitudes. 

Several studies have suggested that parents’ intentional  
instruction and reinforcing activities can have an impact on 
their children’s financial knowledge and behavior.11  Hibbert, 
Beutler, and Martin (2004) found that young adults raised in 
homes where parents modeled prudent financial behavior were 
less likely to report making financial missteps such as abusing 
credit cards; the results held even when controlling for  
respondents’ socioeconomic background.12 Parents’ lack of 
planning and saving may put their children at a disadvantage  
by denying them a positive example to follow.

Overall, poor financial health is associated with high levels  
of financial stress and low levels of planning and saving,  
which - research has shown - impair parenting ability and child 
well-being. (Figure E). Increasing financial health can lead to 
better outcomes for children in both the short- and long-
term. Reduced financial stress can free up mental bandwidth 
for improved parenting; establishing financially healthy habits 
and behaviors can positively impact children’s financial health 
later in life, helping them to build resilience, achieve goals, and 
create healthy families of their own.

10  Porcelli, A. and Delgado, M. (2009, March). Acute Stress Modulates Risk 
Taking in Financial Decision Making. Psychological Science, vol. 20, no. 3.

11  Gutter, M. et al. (2009, June). Which Students Are More Likely to  
Experience Financial Socialization Opportunities? Exploring the Relationship 
between Financial Behaviors and Financial Well-Being of College Students. 
Networks Financial Institute Working Paper, no. 2009-WP-07.

12  Hibbert, J. et al. (2004). Financial Prudence and Next Generation Financial 
Strain. Association for Financial Counseling and Planning Education.

Poor
parental
example

Scarce
positive
financial
habits*

Hampered
financial
decision-
making

*Two characteristics of poor financial health

Stress*
Negative
impact on

child well-being
(long-run)

                

Negative
impact on
child well-

being

Impaired
parenting

Figure E: 
The relationship among stress, parenting, 

financial decision-making, and child well-being

“ All parents, regardless of income, want the 
best for their children and families,” says 
Loren Harris, director of family economic 
security with the W.K. Kellogg Foundation.  
 
“ To help ensure that all children succeed  
in school and in life, we must work across 
generations, because parents that are 
financially secure can better support their 
families and their future. We need to create 
access to every available and innovative 
resource that helps families develop smart 
financial habits, save for their future and 
achieve economic security.”

http://pss.sagepub.com/content/20/3/278
http://pss.sagepub.com/content/20/3/278
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1432523.
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1432523.
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1432523.
https://afcpe.org/assets/pdf/vol1526.pdf
https://afcpe.org/assets/pdf/vol1526.pdf
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Presence of Children  
and Financial Health
While a household’s poor financial health can have an impact 
on its children, having children also impacts a family’s finan-
cial health. Despite the joy and sense of fulfillment they may 
bring, children can add complexity to a family’s financial life. 
At a basic level, having a child increases a family’s expenses 
without a corresponding increase in income. While policy  
solutions such as tax credits and government benefits aim to 
generate additional resources for families to offset some of 
these expenses, having children puts additional pressure on a 
family’s cash flow. Having children also increases the opportunity  
for a financial emergency or unexpected expense (e.g., a  
trip to the doctor), making financial resilience even more 
important but, potentially, harder to achieve. The Consumer 
Financial Health Study finds that 22 percent of households 
with children have unexpected expenses at least once a month, 
compared with 15 percent for households without children.

Being a parent can also mean grappling with a greater amount 
of stress. In a survey conducted by the American Psychology  
Association, 65 percent of parents reported that family  
responsibilities are a significant source of stress, compared with 
42 percent of non-parents.13 Another survey, from National  
Public Radio, Harvard University, and the Robert Wood 
Johnson Foundation, asked respondents experiencing a “great 
deal of stress” to identify the cause. Being a single parent and 
being the parent of a teen were two of the top seven drivers of 
stress.14 Given the detrimental effect of stress on parenting  
and financial decision-making, the added stress of being a 
parent can present further challenges to family financial health 
and, ultimately, child well-being.

Our analysis of the Consumer Financial Health Study data 
finds that the presence of a child in a household is associated 
with a lower propensity to exhibit planning and savings 
behaviors, key components of financial health.15 Households 
with children are 26 percent less likely to plan ahead for large, 
irregular expenses and 31 percent less likely to have a planned 
saving habit, compared with households without children.

As the data demonstrate, the relationship between children 
and financial health is complicated. Raising children can pose 
challenges for family financial health, and those challenges can, 
in turn, have a negative impact on child outcomes.

The Financial Health of LMI 
Households with Children
The financial health challenges associated with having children  
are magnified when families also have low-to-moderate  
incomes. Though income is not the sole determinant of financial 
health, it does have an impact, as lower incomes are associated 
with lower levels of financial health. Low income is also  
associated with greater amounts of stress, further compounding 
the mental tax on financial decision-making for families with 
children. The American Psychological Association survey on 
stress found that members of households with annual incomes 
less than $50,000 report higher overall stress levels than those 
living in higher-income households.16 Similarly, the Consumer 
Financial Health Study finds that households with incomes at or 
below 200 percent of the federal poverty line (those we defined 
as LMI) report higher rates of financial stress than those with 
incomes above the threshold (Figure F). The data also show that 
LMI households with children have more difficulty predicting 
their next month’s income, compared with both LMI households 
without children and non-LMI households with children.  
Twenty percent of LMI households with children find it  
somewhat or very difficult to predict their next month’s income, 
compared with 14 percent of LMI households without children 
and 7 percent of non-LMI households with children. Such 
volatility can make planning ahead and other financially healthy 
behaviors more challenging. 

13  Stress in America: Paying with Our Health. (2015, February 4).   
American Psychological Association.

14  The Burden of Stress in America. (2014). National Public Radio, Robert 
Wood Johnson Foundation, and Harvard School of Public Health.

15  Our analysis of the Consumer Financial Health Study data did not find a 
relationship between key financial health indicators and the age or number 

of children in the household. While the number and age of children likely 
impacts the financial health of individual families and the extent to which 
they are – or feel able to – engage in financially healthy behaviors, we do not 
see a uniform pattern in our data. Rather, we see consistent patterns when 
looking at the presence of children in a binary way. See Appendix C for more 
detail about this analysis and the corresponding findings.

 16  Stress in America: Paying with Our Health. 

LMI Households
with children

LMI Households
without children

Non-LMI Households
with children

Non-LMI Households
without children

Figure F: Financial stress of key populations 

My finances cause me significant stress 

40%

32%

27%

20%

http://www.apa.org/news/press/releases/stress/2014/stress-report.pdf
http://media.npr.org/documents/2014/july/npr_rwfj_harvard_stress_poll.pdf
http://www.apa.org/news/press/releases/stress/2014/stress-report.pdf
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LMI households with children contend with the stress and 
challenges of parenting, as well as those associated with 
having lower income. The combination means LMI families 
with children face tremendous obstacles that make it difficult 
to achieve financial health and its related benefits for child 
well-being (e.g., lower levels of stress and greater mental  
bandwidth for parenting, which contribute to children’s  
cognitive, social, and physical development). These hurdles  
are at the heart of why we chose to conduct a focused  
examination of families contending with the dual challenges  
of raising children while managing limited financial resources. 

As illustrated in Figure G, LMI households with children are 
less financially healthy than the total population, all LMI 
households, and all households with children. 

The trend becomes even more pronounced when looking at 
the distinction between households with moderate income 
(between 100 and 200 percent of the federal poverty line) 
and those with low income (at or under 100 percent of  
the federal poverty line). As illustrated in Figure H, the 
moderate-income families with children group has the highest 
percentage of households in the Striving segment, a group 
characterized by their strong tendency to budget and plan 
ahead for large, irregular expenses. The low-income families 
with children group has the highest percentage of households 
in the Unengaged segment, a financially vulnerable group with 
a high propensity to answer “Don’t Know” to questions about 
their financial behaviors, attitudes, and circumstances. Both 
the moderate- and low-income households with children have 
significant representation in the At Risk segment, which is the 

most financially vulnerable; 93 percent of individuals in the  
At Risk segment report that they always find themselves living 
paycheck to paycheck.17 

As illustrated in Figure I, LMI households with children, faced 
with the dual challenges of parenting and managing low income, 
exhibit a lower incidence rate for nearly all positive indicators 
of financial health. In particular, LMI families with children are 
less likely to plan ahead for irregular expenses, have a planned 
saving habit, and have a long-term saving horizon—three of the 
strongest predictors of being in a financially healthy segment. 

 

17    See Appendix A for more detail on the financial health segments.

Figure H: Distribution of key populations by financial health segment
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Figure G: Financial health of key populations
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Legend: Dark green denotes that 100 percent of respondents replied affirmatively, and 
dark red denotes that 0 percent of respondents replied affirmatively. Figures followed 
by ▲ are higher than the corresponding incidence rate for the total population at a 95 
percent confidence interval; those denoted with ▼ are lower than the corresponding 
incidence rate for the total population at a 95 percent confidence interval.

^   This question was only asked of respondents who indicated they own a credit card, 
so the proportion represented is out of those in each group who own a credit card, 
not of the entire group.

+   A financial obligation ratio could not be calculated for 31% of the sample because 
respondents answered “don’t know” or refused to answer at least one of the 
questions that provided data for the ratio.

*   Planned saving includes: (a) saving regularly by putting money aside each month; 
(b) saving income of one family member, spending the other; and (c) spending  
regular income, saving other income (where “regular income” includes wages,  
salaries, pensions, and other income you receive on a regular ongoing basis  
[e.g. rent, if you rent out a house or apartment] and “other income” includes 
bonuses, gift money, occasional investment income, tax refunds, etc.).

Financial Health Indicator Total U.S.

LMI  
households 

with children

LMI  
households 

without  
children

Non-LMI 
households 

with children

Non-LMI 
households 

without  
children

I seldom or never juggle bill payments 65% 37% ▼ 52% ▼ 69% ▲ 76% ▲

My household never runs out of money before  
the end of the month

58% 34% ▼ 42% ▼ 58% 70% ▲

I do not always find myself living paycheck to paycheck 41% 18% ▼ 23% ▼ 44% ▲ 52% ▲

My household keeps up with all bills and payments  
without any difficulties

52% 28% ▼ 40% ▼ 54% 62% ▲

I do not worry all the time about meeting monthly expenses 47% 24% ▼ 33% ▼ 50% ▲ 57% ▲

I always pay off my credit cards in full^ 52% 29% ▼ 43% ▼ 47% ▼ 59% ▲

I am confident I can meet my short-term saving goals 52% 37% ▼ 36% ▼ 55% ▲ 61% ▲

My finances do not cause me significant stress 41% 24% ▼ 32% ▼ 39% 49% ▲

I am highly satisfied with my present financial condition 30% 16% ▼ 19% ▼ 29% 38% ▲

Financial obligation ratio under 40%+ 45% 21% ▼ 22% ▼ 59% ▲ 55% ▲

My household plans ahead for large, irregular expenses 56% 40% ▼ 43% ▼ 61% ▲ 63% ▲

My household has a budget or spending plan that  
is used to guide monthly spending

50% 48% 50% 58% ▲ 48%

I am very or somewhat confident I could come up with $2,000 
if an unexpected need arose within the next month

63% 29% ▼ 40% ▼ 71% ▲ 77% ▲

My household could make ends meet for more than three 
months if faced with a drop in income

47% 19% ▼ 28% ▼ 49% 60% ▲

My household has $10,000 or more in non-retirement savings 45% 13% ▼ 23% ▼ 51% ▲ 60% ▲

At least one person in my household has health insurance 75% 63% ▼ 63% ▼ 81% ▲ 80% ▲

At least one person in my household has life insurance 62% 40% ▼ 40% ▼ 80% ▲ 70% ▲

Non-mortgage debt-to-income ratio under 40% 70% 49% ▼ 55% ▼ 78% ▲ 78% ▲

I do not have too much debt right now 45% 32% ▼ 37% ▼ 42% ▼ 52% ▲

My household has $10,000 or more in retirement savings 55% 19% ▼ 23% ▼ 72% ▲ 70% ▲

I am confident I can meet my long-term goals  
for financial security

45% 35% ▼ 29% ▼ 50% ▲ 53% ▲

I have the skills and knowledge to manage my finances well 53% 45% ▼ 46% ▼ 58% ▲ 55%

I am willing to take some risk when I save or invest 55% 36% ▼ 26% ▼ 72% ▲ 64% ▲

I save regularly with a plan* 40% 21% ▼ 24% ▼ 46% ▲ 49% ▲

When I think about saving money for the future, the most 
important time frame is the next 5-10 years or longer

32% 14% ▼ 13% ▼ 45% ▲ 39% ▲

Figure I: Heatmap illustrating positive financial 
health indicators for key populations
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Saving is a critical component of financial health and important 
for providing children with greater opportunity over the long 
term. However, finding funds to save is a challenge for LMI 
families with children. Thirty-eight percent of LMI households 
with children do not save, compared with 16 percent of non-
LMI families with children (Figure J). Among LMI households 
with children that do save, the majority save whatever is left at 
the end of the month; only 21 percent of LMI households with 
children save regularly with a plan.

Compared with their higher-income counterparts, LMI  
families with children have lower levels of accumulated 
savings for both non-retirement and retirement purposes. 
Sixty-four percent of LMI households with children have less 
than $1,000 in non-retirement savings, while 82 percent of 
non-LMI households with children have more than $1,000 
in non-retirement savings. Seventy-one percent of LMI 
households with children have less than $5,000 in retirement 
savings, while 79 percent of non-LMI households with children 
have more than $5,000 in retirement savings. The lower 

A Focused Look at Financially Healthy 
LMI Households with Children
The Consumer Financial Health Study’s segmentation  
categorizes households based upon their financial behaviors,  
attitudes, and circumstances.18 The proportion of LMI 
families with children that is financially healthy (that is, falls 
into the Thriving, Focused or Stable segments) is extremely 
small (12 percent, or 107 households). Despite the group’s 
limited size, we took a deeper look at characteristics beyond 
the behaviors and attitudes that defined the segmentation 
model to help shed light on unique circumstances that might 
help LMI families with children achieve financial health. One 
notable trend emerged from this inquiry: reduced housing 
costs. Thirty-three percent of Healthy LMI families  

with children did not have a mortgage or rent payment 
(compared with 16 percent of Coping LMI families with 
children and 25 percent of Vulnerable LMI families with  
children). These families may have paid off their mortgage, 
live with friends or family who do not charge rent, or have 
some other housing arrangement that does not require a 
monthly payment. (Among the Healthy LMI families with 
children, 47 percent have 3 or more adults in the household, 
compared with 38 percent for LMI households with children 
that are struggling financially.) While reducing housing  
expenses may not be feasible for all LMI families with 
children, uncovering opportunities to reduce the size of 
large expense categories, such as housing, may create added 
flexibility for families to adopt and sustain financially healthy 
behaviors, such as saving. 

18    The full list of indicators used in the financial health segmentation is  
available in the white paper entitled Understanding and Improving  
Consumer Financial Health in America.  

Figure J: Saving habits of key populations
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retirement balances may be, in part, due to a lack of access 
to employer-based retirement programs among low-income 
earners. According to a 2015 study conducted by the U.S. 
Bureau of Labor Statistics, employer-provided retirement 
benefits were available to only 31 percent of private industry 
workers in the 10th percentile of wages, compared with 88 
percent of workers in the 90th percentile.19 

The Consumer Financial Health Study data shed light on 
households’ different reasons for saving.

»  Emergency Savings: Having a cushion to cover short-term, 
unexpected expenses is critical to building financial resilience. 
Moderate-income households with children identified saving 
for an emergency fund as one of their top three savings goals 
at a rate nearly comparable to higher-income households 
with children (Figure K). On the other hand, low-income 
households with children had the lowest rate of identifying 
saving for an emergency fund as a top-three savings goal, 
compared with higher-income households (Figure K).

»  Goal-based Savings: Saving for particular goals—such as 
buying a house or car—can help families make large purchases 
without taking on excessive debt. This type of saving appears 
to be of particular interest to low-income families with 

children, the group most likely to rank buying a house or car 
among their top-three savings goals (Figure K).

»  Long-Term Savings: Saving for long-term goals and  
opportunities such as retirement or education is essential for 
building long-term stability. Unfortunately, LMI families with 
children are less likely to rank saving for retirement as a top 
saving goal, compared with higher-income households with 
children (Figure K). The pattern holds true for education 
saving, with LMI families with children much less likely 
to rank it as a top-three savings goal compared with their 
higher-income counterparts (Figure K). The relative ranking 
of saving for education among LMI families with children is 
particularly problematic given its potential impact on child 
outcomes. According to a 2013 study conducted by the 
Center for Social Development at Washington University in 
St. Louis, children in LMI families with some college savings 
are more likely to attend and graduate from college than 
children without money put away for their college education.20 

Higher education can position a child for greater lifelong 
earning potential and greater career opportunities.  
Consistent with many other sources, the Consumer  
Financial Health Study finds that higher education is  
correlated with financial health.

Figure K: Households’ most important reasons for saving
(percentage of each population to rank each saving goal as a top three reason)
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19    Employee Benefits in the United States – March 2015. (2015, July 24).  
Bureau of Labor Statistics, US Department of Labor.

20   Elliott, W. et al. (2013). Small-Dollar Children’s Savings Accounts, Income, 
and College Outcomes. Center for Social Development at Washington 
University in St. Louis. The study defines LMI as household income below 
$50,000.

http://www.bls.gov/news.release/pdf/ebs2.pdf
http://csd.wustl.edu/Publications/Documents/WP13-06.pdf
http://csd.wustl.edu/Publications/Documents/WP13-06.pdf
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LMI Households Headed by Single Mothers
The number of American families headed by single women 
has tripled since 1960, with single mothers now accounting 
for approximately a quarter of all heads of households.21  

While the sample of households led by single mothers is 
a small portion of the overall Consumer Financial Health 
Study sample (just 261 households), the data indicate that 
65 percent are in the LMI group. When compared to their 
married counterparts, LMI single moms have unique financial 
characteristics, needs, and challenges.22

»  LMI single mothers are more likely to be unbanked relative 
to their married counterparts. Only 58 percent of LMI 
single mothers have checking accounts, compared with 81 
percent of LMI households with children headed by a mar-
ried couple. The savings account ownership rate for LMI 
single mothers is 45 percent, compared with 62 percent 
for married LMI parents.

»  Sixty-nine percent of LMI single mothers have less  
than $1,000 in non-retirement savings, compared with  
59 percent of married LMI couples with children. Only  
23 percent of LMI single mothers agreed or strongly 
agreed with the statement “I am confident that I can  
meet my short-term savings goals,” compared with  
44 percent of married LMI parents and 52 percent  
of the U.S. population.

 »  Only 29 percent of LMI single mothers agreed or  
strongly agreed with the statement “I have too much 
debt right now,” compared with 40 percent of married 
LMI parents. However, 56 percent of LMI single mothers 
have a non-mortgage debt-to-income ratio at or above 
40 percent, compared with 43 percent of married LMI 
parents. The data suggest that while many of these LMI 
single moms are overly indebted, they may not understand 
or perceive it to be a problem.

»  Only 30 percent of LMI single mothers self-identified 
their credit score as being in the excellent or good range, 
compared with 43 percent of married LMI parents.  
Furthermore, only 35 percent of LMI single mothers  
have credit cards, a much lower rate of ownership than  
the 62 percent found among married LMI parents.

»  Only 35 percent of LMI single mothers agreed or  
strongly agreed with the statement “I am good at dealing 
with day-to-day financial matters,” compared with  
52 percent of their married counterparts.

LMI households headed by single women face acute  
challenges building financial resilience and are less likely  
to engage with traditional financial institutions. Providing 
safe and affordable savings and credit offerings can help 
these families withstand shocks and develop mutually  
beneficial relationships with financial service providers. 

21    Mathur, A. et al.(2013, September 3). “The Mysterious and Alarming Rise 
of Single Parenthood in America.”  The Atlantic. 

22    Single is defined as divorced, separated, widowed, or never married.

Financial Product Use Among 
LMI Households with Children
LMI households with children are less likely than non-LMI 
households with children to use checking and savings accounts 
and more likely to use check cashing and payday loans. This 
raises a question about whether families have access to the 
products they need to build assets and improve their financial 
health. It also raises a question about how children in LMI 
families are being socialized and taught about the costs and 
benefits of various financial products and services. 

Twenty-one percent of LMI households with children have  
neither a checking nor a savings account, a much higher rate 
than LMI households without children (13 percent) and the total 
U.S. population (7 percent). For both checking and savings  

  
accounts, LMI families with children that do not own an 
account are more likely to have never owned one, compared 
with LMI households without children and higher-income 
families with children. Sixty-seven percent of LMI families 
with children that do not have a checking account have never 
owned one, compared with 49 percent among LMI households 
without children. Sixty-two percent of LMI families with 
children that do not have a savings account have never owned 
one, compared with 40 percent of LMI households without 
children and 34 percent of non-LMI families with children.

http://www.theatlantic.com/business/archive/2013/09/the-mysterious-and-alarming-rise-of-single-parenthood-in-america/279203/
http://www.theatlantic.com/business/archive/2013/09/the-mysterious-and-alarming-rise-of-single-parenthood-in-america/279203/
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Only 50 percent of LMI families with children have a credit 
card, a much lower rate of ownership than the general population 
(75 percent). Among the LMI families with children that do 
not currently have a credit card but previously owned one, 63 
percent had the card shut off or cancelled for lack of payment. 

LMI families with children utilize online banking and  
mobile financial services, but usage varies between the  
moderate- and low-income segments. Fifty-three percent  
of moderate-income families with children used online  
banking within the last 30 days, significantly higher than the 
low-income group (32 percent) but lower than the overall  
population (57 percent). However, mobile banking is popular 
among moderate-income families with children; one-third 
used mobile banking in the last 30 days, outpacing both the  
general population (28 percent) and low-income families  
with children (21 percent).

This examination of LMI families with children underscores the 
challenges and impediments that families face when dealing 
with the financial pressures associated with having children 
and managing low-to-moderate income. Creating products 
and services that reduce the impact of these challenges can 
improve family financial health and promote the well-being of 
children in LMI families.

Financial Services for LMI 
Families with Children
There is a need and an opportunity for the financial services 
community—including financial institutions, nonprofit  
organizations, financial technology companies, and  
policymakers—to play a role in promoting family success by 
creating programs, services, and high-quality financial products 
to improve family financial health. These stakeholders can help 
improve family financial health by focusing on LMI families’ 
primary challenges as a starting point for creating new solutions: 

»  Stress and decision-making: Help mitigate the impact of 
stress on financial decision-making.

»  Saving: Help families establish and maintain saving habits for 
both short- and long-term purposes.

»  Setting an example: Familiarize children with high-quality 
products and services and sound financial habits that benefit 
the family and facilitate economic mobility.

Stress and Decision-Making
Low, volatile income brings about financial stress, which can 
hinder decision-making and damage financial health; that 
stress likely increases when children are part of the household. 
Financial service providers have an opportunity to design 
products and tools that help families gain a clear understanding 
of complicated aspects of their financial lives and that guide 
informed and sound financial decision-making, despite high 
levels of stress. 

Several providers offer tools that give consumers a real-time, 
accurate, and actionable snapshot of their finances with 
analytics that help guide decision-making. Keybank recently 
partnered with HelloWallet, a provider of independent,  
personalized financial guidance software, to offer its customers 
a “financial wellness” score that provides an assessment 
of their overall financial health and serves as the basis for 
personalized financial guidance generated for the customer. 
Simple, a “neobank” or online banking platform, presents its 
customers with a “Safe-to-Spend®” balance that is calculated 
by subtracting pending transactions, upcoming bill payments, 
and planned savings contributions from the account balance.23 
Displaying the “Safe-to-Spend®” balance reduces the need  
for customers to complete mental math before making  
transactions, painting a more realistic picture of available 
finances for both immediate and longer-term expenses. 

Prism, a financial technology company, offers a bill payment 
platform that presents all of a user’s bills in one place and 
enables customers to easily sequence their bills to align them 
with household cash flows and to manage a variety of financial 
obligations within a single platform. 

23    Simple was acquired by BBVA in 2014.
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Other providers have created tools to simplify the often  
complex process of coordinating multiple family members’  
interactions with a single household budget. Better Haves  
created a financial management app designed to help couples 
manage a joint budget, track shared and individual expenses, 
and set aside money for mutual savings goals. The start-up  
SupportPay offers a financial management and payment 
platform designed for the specific goal of helping separated and 
divorced couples easily manage shared child expenses. Both of 
these companies are helping to reduce the stress and mental 
bandwidth required to manage family expenses, allowing parents 
to devote more time and attention to raising their children.

Saving
Tight financial cushions, frequent unexpected expenses, and 
volatile income can make a standard budgeting approach to 
saving difficult, impractical, or unattractive for LMI families 
with children. Providers have an opportunity to test creative 
approaches to saving that better fit the contours of LMI  
families’ financial lives. Different approaches will appeal to 
different families based on their particular situation and  
preferences, making it important for the marketplace to  
have a variety of saving options available for LMI families with  
children. For example: 

Transaction-based saving 
These tools facilitate small saving contributions made  
automatically whenever an individual makes a transaction. 
For families that are unable to find room in their budget for 
planned and scheduled saving, transaction-based savings  
provides a way to make small but steady deposits over time. 
The approach was made popular by Bank of America’s Keep 
the Change® program, created in 2005. For participants 
enrolled in the program, each transaction made with a Bank 
of America debit card is rounded up to the nearest dollar, and 
the difference is transferred into a savings account. Since the 
program’s launch, participants have saved over $8 billion.  
The start-up SavedPlus has built a tool that allows anyone to 
set up transaction-based savings with a number of different 
savings options to choose from (e.g. saving a percentage of 
each transaction or a flat amount).

Automatic/Smart Transfers
Digit utilizes an intelligent algorithm to analyze a user’s  
transaction account activity to identify small amounts of 
money that appear to be available for saving. Based on the 
algorithm, Digit makes automated saving transfers from the 
transaction account to an FDIC-insured Digit account on  
the user’s behalf. The company provides assurance that the  
automated transfers will not leave a user short of needed 
funds; they reimburse any overdraft fees caused by its  
saving “sweeps.”

SupportPay
Shortly before creating SupportPay, founder Sheri Atwood 
was a marketing executive in Silicon Valley in the midst of a 
divorce with the father of her daughter. Atwood had herself 
been raised by a single mother and witnessed firsthand how 
the conflicts and disagreements of a divorced couple could 
create a stressful environment for a child. Between endless 
court dates, constant calls to child protective services, 
parental kidnappings and even being placed in a children’s 
shelter, Atwood felt her parents cared more about the 
money than what was in the best interest of their children. 
Determined never to put her daughter through the turmoil 
she faced as a child, Atwood and her ex-husband managed 
to divorce amicably, putting a custody and child support 
plan in place that they felt would best meet the needs of 
their child.

However, shortly after the divorce, Atwood found the  
process of managing and tracking the child support  
arrangement to be extremely challenging and time- 
consuming. Splitting child expenses required frequent and 

difficult conversations with her ex-husband and significant 
effort to track receipts and payments. Atwood’s experience 
left her wishing for a solution to make the process easier 
and realizing that millions of other separated parents may 
be wishing for the same thing.

Inspired to make a difference, Atwood left her job, taught 
herself how to code, and launched SupportPay, an online 
platform and mobile application designed to simplify the 
process of managing child support and sharing expenses 
between divorced, single, or separated parents. “SupportPay 
takes care of providing the transparency, communication, 
and reporting that both parents desire,” said Atwood.  
“Parents using SupportPay experience a significant  
reduction in financial conflicts and are 90% more likely  
to exchange child support and share other expenses  
such as medical, child care, or education. Now, parents  
can spend less time managing child support and more  
time focused on what matters most, raising happy,  
healthy children.”
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Prize-linked savings
Presenting savers with the opportunity to win a prize each  
time they make a deposit is now a proven means of promoting 
saving among LMI households. Unlike traditional savings  
vehicles, prize-linked savings accounts leverage a no-lose  
game of chance to incentivize building the habit of saving.  
The Doorways to Dreams (D2D) Fund pioneered the approach 
in the U.S. with a pilot conducted at Michigan credit unions 
that offered members the chance to win a variety of small 
prizes and one large prize of $100,000 in exchange for each 
deposit of $25. The program, Save to Win™, is now available at 
over 60 credit unions in 6 states. Since 2009, over 70,000 
savers—the majority of whom came from financially vulnerable 
households—collectively saved $115 million, demonstrating the 
viability of the approach.24 Further demand for the approach 
led to the American Savings Promotion Act being signed 
into federal law in 2014, which opened a pathway for banks 
and credit unions across the country to offer similar savings 
raffles.25 D2D also adapted the prize-linked savings model to 
encourage savings at tax time, recognizing it to be a moment 
in which LMI families with children often receive relatively 
large refunds as a result of tax credits. In particular, the Earned 
Income Tax Credit (EITC) serves as a significant credit to 
working families with children earning up to $52,400 annually. 
In 2012, the average size of the EITC for a family with children 
was $2,982, representing a significant portion of an eligible 
household’s income.26 D2D’s SaveYourRefund program gives 
an adult tax filer who uses Form 8888 to save a portion of 
their federal tax refund to win cash prizes. 

“Prize-linked savings remains one of the most exciting ways 
to inspire families to start saving,” said Tim Flacke, executive 
director of D2D Fund. “Many savers feel that they have a 
sense of control over their finances for the first time and this 
confidence is a very powerful motivator that sparks long-term 
behavior change. In addition, parents value their ability to 
demonstrate positive financial behaviors to their children.”

Several other innovative programs and products have been 
developed to help families extend their saving horizons and 
pursue long-term opportunities. Kindergarten to College 
(K2C) is an initiative of  the San Francisco Mayor’s Office, the 
Office of the Treasurer, the Department of Children, Youth, 
& Their Families, the San Francisco Unified School District, 
with support from Citi, the Corporation for Enterprise 
Development, EARN, the New America Foundation and the 
San Francisco Foundation. Under the program, every child 
entering kindergarten in San Francisco’s public schools has 
a College Savings Account opened for his or her benefit 

containing a $50 deposit from the City and County of San 
Francisco. Children enrolled in the National Student Lunch 
Program receive an additional $50 deposit. The program offers 
incentives for children, parents, friends, and extended family 
to save earlier and to save more. K2C has opened 18,000 
accounts in the past four years and families have saved over a 
$1,300,000 of their own money towards their child’s college 
education. One in eight account holders have contributed 
directly to their account and exactly half of K2C savers earn 
less than 50% of area median income. In Maine, the Harold 
Alfond College Challenge provides a similar jumpstart to 
education saving by providing every child born in the state 
with an initial savings account funded with $500. Initiatives 
such as K2C and the Harold Alfond College Challenge help 
families take the critical first step toward saving for the future; 
supplementing these efforts with tools to encourage sustained 
saving over the long term can yield further success in helping 
families reach their future goals. Government efforts to 
promote saving among LMI families with children should also 
clarify how accumulated savings will impact families’ eligibility 
for government benefits and seek to prevent benefits asset 
limits from acting as a disincentive to save. 

Setting an Example
Given the importance of providing children with positive 
early examples, programs aimed at youth can help children 
establish positive behaviors and socialize the responsible use of 
high-quality financial products. Many municipal and nonprofit 
initiatives have been implemented with the goal of providing 
youth with a good first step in their financial lives. For example, 
Moneythink, a nonprofit organization with a national chapter  
network, engages college students to serve as financial  
mentors for high school students in underserved communities. 
Utilizing a proprietary mobile app called MoneythinkMobile, 
students and mentors participate in a social network with  
gamification elements to share and encourage mindful  
spending and savings moments.

“We designed MoneythinkMobile in order to build what we  
call ‘bellwether financial behaviors’ — fine-grained behaviors 
like tracking spending, auditing purchases, setting mini goals — 
and in a way that would speak to millennials, a generation  
of digital natives already auto-logging their lives through  
various social media apps,” said Ted Gonder, Moneythink’s 
CEO and founder. “Our kids have called our app ‘the Instagram  
of Money,’ and they’re using it to digitally share their financial 
decision-making with one another, creating a healthy sense of 
peer pressure around positive financial behaviors.”

24    Hahnel, A. and Duch, M. (2015, January 9). Save To Win Impact 2009-
2013. Doorways to Dreams Fund.

25   “Forget Toasters! Banks & Credit Unions Can Now Offer Cash Prizes to 
Encourage Americans to Save.” (2015). Doorways to Dreams Fund.

26    Policy Basics: The Earned Income Tax Credit. (2015, January). Center on 
Budget and Policy Priorities. Eligibility for and the size of the EITC tax 
credit varies depending on household size. Households without children are 
also eligible to receive the EITC, but are subjected to lower income limits 
for eligibility.

http://www.d2dfund.org/research_publications/save_win_impact_2009_2013
http://www.d2dfund.org/research_publications/save_win_impact_2009_2013
http://www.d2dfund.org/files/publications/Press%20Release%20-%20ASPA%20-%20final.pdf
http://www.d2dfund.org/files/publications/Press%20Release%20-%20ASPA%20-%20final.pdf
http://www.cbpp.org/sites/default/files/atoms/files/policybasics-eitc.pdf
http://www.cbpp.org/research/federal-tax/policy-basics-the-earned-income-tax-credit
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Youth workforce development programs—municipal  
initiatives to provide employment opportunities to teenagers— 
represent a high-potential channel for socializing positive 
financial behavior; the programs aim to encourage good habits 
at the moment of their participants’ first work experience.  
MyPath and Juma Ventures, two nonprofit organizations 
headquartered in San Francisco, have created successful  
financial health initiatives that sit alongside workforce  
development programs and provide teenagers with financial 
guidance, savings accounts, matched-savings incentives and 
technological tools to help engage youth workers in reaching 
saving goals. 

Similarly, Bank-at-School programs, in which students can 
open bank accounts in pseudo-branches located within a 
school, give students tangible experience managing financial 
products within an educational context. Bank-at-School 
programs are provided by a number of programs and financial 
institutions across the country including $chool $ense, Money 
FIT, and Capital One. An evaluation of Bank-at-School 
initiatives showed that the combination of savings accounts 
and financial education led to greater usage of accounts and 
positive attitudes toward savings and financial institutions.27 
Bank-at-School programs may also act as a catalyst for parents 
and children to engage in conversations about sound financial 
management and for parents to gain additional financial  
education and information themselves.

Conclusion
LMI families with children face pronounced challenges in 
achieving financial health. Managing limited resources while 
raising children creates a high level of stress that affects  
financial health, impairs family stability, and negatively  
impacts children’s well-being and prospects for the future. 
Policymakers and philanthropic organizations have long worked 
to find ways to generate better outcomes and opportunities 
for LMI families, with a particular emphasis on improving the 
lives of children. Financial health must be part of the solution 
when creating pathways to family success. 

In its 2015 KIDS COUNT report, the Annie E. Casey  
Foundation writes:

  Research confirms what is grounded in common sense:  
The best way to facilitate optimal outcomes for today’s  
children is to address their needs, while providing tools  
and assistance to their parents.28

Financial products and services that meet the needs of LMI 
families with children are important examples of such tools  
and assistance, creating a role for the financial service industry 
among the group of stakeholders focused on improving 
outcomes for children. There is a key opportunity and need 
for financial service providers to promote the financial health 
of families and, in turn, child well-being, by creating products 
that help families establish and maintain habits that contribute 
to and improve their financial health.

27    Wiedrich, K. et al. (2014, April). Financial Education & Account Access 
Among Elementary Students, Corporation for Enterprise Development.

28   Kids Count Data Book. (2015). The Annie E. Casey Foundation.  

http://cfed.org/assets/pdfs/AFCO_Youth_Full_Report_Final.pdf
http://cfed.org/assets/pdfs/AFCO_Youth_Full_Report_Final.pdf
http://www.aecf.org/m/resourcedoc/aecf-2015kidscountdatabook-2015.pdf
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Appendix

A. The Consumer Financial Health Study
To better understand the current state of financial health 
in America and consumer challenges, CFSI commissioned 
GfK, a global market and consumer research firm, to deploy 
the Consumer Financial Health Study’s nationwide survey, 
leveraging GfK’s KnowledgePanel®.

The survey was fielded from June to August 2014, yielding 
7,152 responses. The sample is comprised of adults (18 and 
older) residing in the United States at all levels of the income 
spectrum; consumers with annual incomes under $50,000 
were over-sampled to provide a robust set of data on  
consumers in the lower half of the income distribution.  
This sampling methodology reflects CFSI’s focus on  

 

 
consumers who are struggling financially and anticipates  
data requirements for ongoing and deeper analysis. All  
data contained in this report have been weighted back to  
the total U.S. population to ensure that they are nationally 
representative. 

The Consumer Financial Health Study also includes a  
segmentation analysis that groups individuals based upon  
patterns of responses to a range of survey questions  
corresponding with subjective and objective indicators of 
financial health. For detailed information about the survey, 
methodology, and financial health segments, download the 
white paper entitled Understanding and Improving  
Consumer Financial Health in America.

Table A.1: Financial Health Segmentation Snapshot

Healthy Coping Vulnerable

Thriving Focused Stable Striving Tenuous Unengaged At Risk
Notable characteristic 84%: 

highly 
satisfied 
with their 
present 
financial 
condition

100%: 
Most 
import-
ant time 
frame for 
saving is 
five years 
or more

0%:  
Most 
import-
ant time 
frame for 
saving is 
five years 
or more

100%: 
Plan 
ahead 
for large, 
irregular 
expenses

0%:  
Plan 
ahead 
for large, 
irregular 
expenses

Frequently 
respond 
“don’t 
know” to 
questions

93%:  
Always  
find them-
selves living 
paycheck to 
paycheck

Never run out of money before  
the end of the month

99% 87% 93% 42% 36% 36% 6%

Could make ends meet for more  
than three months if faced with  
a drop in income

96% 77% 72% 30% 32% 17% 4%

Save regularly with a plan 71% 70% 56% 35% 20% 22% 2%
Confident I can meet my long- 
term goals for financial security

86% 61% 57% 41% 33% 24% 16%

Finances cause significant stress 3% 12% 6% 33% 41% 21% 74%

bitly.com/ConsumerFinHealth
bitly.com/ConsumerFinHealth


Center for Financial Services Innovation  Leveraging Innovation to Support the Financial Health of LMI Families with Children 17

Table B.1: Households in the contiguous 48 states

Household 
size

100% federal poverty 
line (2014)

200% federal poverty 
line (2014)

LMI Moderate income Low income 

1 $11,670 $23,340 Below $25,000 $12,500–24,999 Below $12,500
2 $15,730 $31,460 Below $35,000 $15,000–34,999 Below $15,000
3 $19,790 $39,580 Below $40,000 $20,000–39,999 Below $20,000
4 $23,850 $47,700 Below $50,000 $25,000–49,999 Below $25,000
5 $27,910 $55,820 Below $60,000 $30,000–59,999 Below $30,000
6 $31,970 $63,940 Below $75,000 $35,000–74,999 Below $35,000
7 $36,030 $72,060 Below $75,000 $40,000–74,999 Below $40,000
8 $40,090 $80,180 Below $85,000 $40,000–84,999 Below $40,000
9 $44,150 $88,300 Below $100,000 $50,000–99,999 Below $50,000
10 $48,210 $96,420 Below $100,000 $50,000–99,999 Below $50,000
11 $52,270 $104,540 Below $100,000 $60,000–99,999 Below $60,000

B. LMI Population Definitions
For the purposes of this paper, we aimed to align income 
groups with the federal poverty line thresholds, as follows:

»  Low-to-moderate income (LMI): Annual income  
under 200 percent of the federal poverty line

»  Moderate income: between 100 percent and 200 percent  
of the federal poverty line

»  Low income: 100 percent or less than the federal  
poverty line

 

 
However, our annual income data are not continual; they 
consist of a set of ranges, which did not always permit exact 
alignment with the above definitions. The following tables 
detail how we defined each group, given the available data.
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Table B.3: Households in Hawaii

Household 
size

100% federal  
poverty line (2014)

200% federal  
poverty line (2014)

LMI Moderate income Low income 

1 $13,420 $26,840 Below $30,000 $15,000 - $29,999 Below $15,000
2 $18,090 $36,180 Below $40,000 $20,000 - $39,999 Below $20,000
3 $22,760 $45,520 Below $50,000 $25,000 - $49,999 Below $25,000
4 $27,430 $54,860 Below $60,000 $30,000 - $59,999 Below $30,000
5 $32,100 $64,200 Below $75,000 $35,000 - $74,999 Below $35,000
6 $36,770 $73,540 Below $75,000 $40,000 - $74,999 Below $40,000
7 $41,440 $82,880 Below $85,000 $40,000 - $84,999 Below $40,000
8 $46,110 $92,220 Below $100,000 $50,000 - $99,999 Below $50,000 
9 $50,780 $101,560 Below $100,000 $50,000 - $99,999 Below $50,000
10 $55,450 $110,900 Below $125,000 $60,000 - $124,999 Below $60,000

Table B.2: Households in Alaska

Household 
size

100% federal  
poverty line (2014)

200% federal 
poverty line 

(2014)

LMI Moderate income Low income 

1 $14,580 $29,160 Below $30,000 $15,000 - $29,999 Below $15,000
2 $19,660 $39,320 Below $40,000 $20,000 - $39,999 Below $20,000
3 $24,740 $49,480 Below $50,000 $25,000 - $49,999 Below $25,000
4 $29,820 $59,640 Below $60,000 $30,000 - $59,999 Below $30,000
5 $34,900 $69,800 Below $75,000 $35,000 - $74,999 Below $35,000
6 $39,980 $79,960 Below $85,000 $40,000 - $84,999 Below $40,000
7 $45,060 $90,120 Below $100,000 $50,000 - $99,999 Below $50,000
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Table C.1: Weighted percentages for households with at least one person under the age of 18 in the household

 Household Income ACS 2013 CFHS Difference
<=100% Federal Poverty Line 22.7% 18.0% 4.7%
>100% and <=200% Federal Poverty Line 34.1% 21.7% 14.4%
>200% Federal Poverty Line 43.2% 60.3% -17.1%

C. Population Comparison 
The Consumer Financial Health Study’s complete data set  
was weighted to be representative of the national population. 
In this report, we focused on several population subsets.  
The following charts detail how the Consumer Financial  
Health Study (CFHS) sample subsets compare to that of the 

 
American Community Survey (ACS) from the U.S. Census 
Bureau. In some cases, the differences are significant and may 
result in our findings over- or understating the incidence rates  
or impact for the actual population. 
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Table C.2: Weighted percentages for households with annual income at or under 200% of the federal  
poverty line and at least one child under the age of 18 in the household

ACS 2013 CFHS Difference

Gender Female 45.5% 39.3% 6.2%
Male 55.5% 60.7% -5.2%

Marital Status Married 61.7% 51.3% 10.4%
Divorced 8.7% 6.2% 2.5%
Separated 2.7% 3.2% -0.5%
Widowed 2.2% 1.4% 0.8%
Never married 24.7% 26.0% -1.3%
Living with partner  12.0% -12.0%

Age Age <= 25 15.5% 21.5% -6.0%
25 < Age <= 32 16.6% 19.6% -3.0%
32 < Age <= 39 21.9% 20.2% 1.7%
39 < Age <= 48 26.0% 21.4% 4.6%
48 < Age 20.0% 17.3% 2.7%

Education Less than high school 15.7% 28.6% -12.9%
High school 26.4% 41.2% -14.8%
Some college 31.2% 22.8% 8.4%
Bachelor’s degree or higher 26.6% 7.5% 19.1%

Born in The US Foreign Born 22.7% 20.2% 2.5%
Born in the US 77.3% 79.2% -1.9%

Race Native Hawaiian/Pacific Islander 0.1% 0.8% -0.7%
American Indian or Alaska Native 0.8% 0.9% -0.1%
2+ races 2.4% 5.0% -2.6%
Black or African American 13.1% 16.5% -3.4%
Asian 6.3% 2.8% 3.5%
White 70.3% 73.7% -3.4%
Other race alone 6.8%  6.8%
Refused  0.4% -0.4%

Hispanic Hispanic 15.3% 33.3% -18.0%

Spanish-preferred* Spanish preferred 19.4% 18.6% 0.8%

Region Northeast 17.2% 11.7% 5.5%
Midwest 20.4% 19.1% 1.3%
South 37.4% 43.9% -6.5%
West 25.1% 25.3% -0.2%

Home ownership Owned or being bought by you or 
someone in your household

64.1% 49.0% 15.1%

Rented 34.4% 45.5% -11.1%
Occupied without payment of rent 1.5% 5.5% -4.0%

Employment Status Working 69.9% 48.3% 21.6%

* The ACS Variable is ‘preferred language,’ while the Consumer Financial Health Study variable is ‘survey language.’ 20
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D. Relationship among Financial Health 
Indicators and Presence, Age, and  
Number of Children
To explore the relationship between key financial health 
indicators and the presence, age, and number of children in a 
household, we first conducted a bivariate chi-square analysis 
to look at the association between each indicator and the 
presence, age, and number of children in the household. Then, 
we conducted a regression analysis to look at the relationship 
while controlling for region, age, race/ethnicity, poverty status, 
marital status, education level, gender, and income. Table C.1 
summarizes the results of these analyses, outlining where the 
results showed a statistically significant relationship and where 
they did not. While the number and age of children likely  
impacts the financial health of individual families and the 
extent to which they engage – or feel able to engage – in 
financially healthy behaviors, we do not see a uniform pattern 
in this data set. However, we do see consistent patterns when 
looking at the relationship between financial health indicators 
and the presence of children.  
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Table D.1: Results from chi-square and regression analyses exploring the relationship between key  
financial health indicators and the presence, age, and number of children in a household

Bivariate chi-square analysis Regression analysis

Financial Health Indicator Presence of 
children  
in the  
household

Age of  
children  
in the  
household

Number of 
children in 
the house-
hold

Presence of 
children  
in the  
household

Age of  
children  
in the  
household

Number of 
children  
in the  
household

Does your household plan ahead for large, irregular 
expenses?

 
Significant

Not  
Significant

Not  
Significant

Not  
Significant

Not  
Significant

Not  
Significant

When you think about saving money for the future, 
which of these time frames is most important to you?

 
Significant

Not  
Significant

Not  
Significant

Not  
Significant

Not  
Significant

Not  
Significant

Which one of the following statements comes closest 
to describing your saving habits?

 
Significant

Not  
Significant

 
 Significant

Not  
Significant

Not  
Significant

Not  
Significant

How much do you agree or disagree with the following 
statement? I always find myself living paycheck to 
paycheck.

 
Significant

Not  
Significant

Not  
Significant

  
Significant

Not  
Significant

Not  
Significant

How much do you agree or disagree with the follow-
ing statement? I am highly satisfied with my present 
financial condition.

 
Significant

Significant 
for age 2-5

Not  
Significant

  
Significant

Not  
Significant

Not  
Significant

Which one of the following statements best describes 
how well your household is keeping up with your bills 
and credit payments at the moment?

 
Significant

Not  
Significant

Not 
Significant

 
Significant

Not  
Significant

Not  
Significant

In the past 12 months, how often has your household 
run out of money before the end of the month, includ-
ing when you had to use credit to get by?

 
Significant

Not  
Significant

Not  
Significant

  
Significant

Significant 
for age 2-5

Not  
Significant

How confident are you that you could come up with 
$2,000 if an unexpected need arose within the next 
month?

 
Significant

Not  
Significant

Not  
Significant

  
Significant

Not  
Significant

Not  
Significant

How long could your household make ends meet if you 
faced unemployment, a longer-term illness, job loss, 
economic downturn, or other emergency that caused a 
drop in income?

 
Significant

Not  
Significant

Not  
Significant

 
Significant

Not  
Significant

Not  
Significant

Using a scale of 1 to 5 where 1 is “Very Poor” and 5 is 
“Excellent”, where do you think your credit score falls?

 
Significant

Significant 
for age 6-12

Not  
Significant

  
Significant

Significant 
for age 0-2

Not  
Significant

Financial obligation ratio  
Significant

Not  
Significant

Not  
Significant

  
Significant

Significant 
for age 0-2

Not  
Significant

In the past 12 months, how often have you and your 
household had an unexpected expense crop up?

 
Significant

Not  
Significant

Not  
Significant

  
Significant

Not  
Significant

  
Significant

How much do you agree or disagree with the following 
statement? I am confident that I can meet my  
long-term goals for becoming financially secure.

 
Significant

Not  
Significant

Not  
Significant

 
Significant

Not  
Significant

Not  
Significant

How much do you agree or disagree with the  
following statement? I am confident that I can meet  
my short-term saving goals

 
Significant

Not  
Significant

Not  
Significant

  
Significant

Not  
Significant

Not  
Significant

How much do you agree or disagree with the following 
statement? My finances cause me significant stress.

 
Significant

Not  
Significant

Not  
Significant

 
Significant

Not  
Significant

Not  
Significant


