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LEGAL NOTICES 

DISCLAIMER 

This product is supplied for information purposes only and, as experienced in this subject 

matter as the contributors is; the material herein does not constitute professional advice. The 

information presented herein represents the view of the contributor as of the date of 

publication.  

Because of the rate with which conditions change, the contributors reserve the right to alter 

and update their opinion based on the new conditions. This eBook is designed to provide 

accurate and authoritative information with regard to the subject matter covered. It is sold 

with the understanding that the publisher and the contributor are not engaged in rendering 

legal, accounting, or other professional advice.  

If legal advice or other professional assistance is required, the services of a competent 

professional should be sought. The reader is advised to consult with an appropriately qualified 

professional before making any business decision.  

This document contains business strategies, marketing methods and other business advice 

that, regardless of the contributor’s results and experience, may not produce the same for you 

The contributor does not accept any responsibility for any liabilities resulting from the business 

decisions made by readers of this eBook. Any perceived slights of specific people, products, 

services or organizations are completely unintentional.  

LIABILITY  

By reading this document, you assume all risks associated with using the advice given below, 

with a full understanding that you are responsible for anything that may occur as a result of 

putting this information into action in any way, regardless of your interpretation of the advice. 

In no event with the author of this product, any distributors or affiliates be liable to any party 

for any direct, indirect, special, incidental, punitive or other consequential damages arising 

directly or indirectly from the use of this product.  

This product is provided “As Is” and no warranties are express or implied for this product. Use 

of this product constitutes acceptance of this “Liability” policy and the “Disclaimer” as 

stipulated in this document, which cover each and every part of the product, provided in this 

package including but not limited to the core product, bonuses and affiliate materials. 

 If you do not agree with this policy, you are not permitted to use this product and must 

immediately delete this product from your computer or storage device. Applicable law may 

not allow the exclusion or limitation of liability or incidental or consequential damages. As such 

the above limitation or exclusion may not apply to you.  
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Hi my name is Alex Safie; I’m an affiliate marketer, software developer and 

an SEO enthusiast.  

Of the 3, the thing I’m most passionate about is Search Engine 

Optimization and this report is just a way to give back, to share what I’ve 

learned through trial and error and help others save time and make lots of 

money. 

After that brief introduction lets not waist any more time and go straight 

to the point.  

As you already know, in internet marketing everything starts when you 

choose a keyword. This is the most important factor that determines your 

online success. If you do this wrong you are going to waste a lot of time 

and money, but do it right, and the world becomes a very happy place. 

This report is focus around picking the right keyword to target, as this is 

the beginning of all your SEO efforts.  

To put some money in your pocket a keyword should have 4 things: 

1. Good search volume 

2. Commercial intent 

3. Stable or rising trend 

4. Weak competition 

The order doesn’t matter, all 4 things are important, and all 4 things must 

be present for a keyword to be golden. 

For example if you find a keyword with high search volume, weak 

competition but no commercial intent then you will rank easily, have 

traffic, but no sales.  Or if you find a keyword with commercial intent and 

high search volume but a strong competition, then you won’t rank and 

your pockets will be empty. I could go on with more examples but I know 

you already understand this. 

ALL 4 THINGS MUST BE PRESENT FOR A KEYWORD TO BE GOLDEN 
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Ok, so how do we go about finding keywords that have good search 

volume, commercial intent, a good trend and weak competition?  

This is the process I go through. 

1. Finding Keywords with Good Search Volume 

I used to use Google’s Keyword Planner to find keywords with a good 

search volume. I would go to it with a niche or a product in mind and type 

it in the search box and just take what the tool gave me.  

 

And although the keywords it brought back were OK; in some niches I 

would have to do some extra digging by gathering keyword from my initial 

search in GKT and from other keywords suggestion tools and using them 

in Google’s keyword Tool again to see what other keyword ideas with a 

nice search volume it provided me with.  

I would at times end up manually analyzing more than 800 keywords. And 

this process took me sometimes up to 5 hours to complete or more until I 

found a good batch of potential keywords to target. 

Looking to automate this process is how I came up with Stealth Keyword 

Digger.  
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SKD not only freed up my time, it also helped me find hidden keywords I 

would never had thought of before.   

Stealth Keyword Digger takes my seed keyword and finds the top 100 

keywords related to it and then goes out and uses each one of those 100 

keywords and extracts more keywords suggestions from Google, Yahoo, 

Bing, Ask, YouTube and Amazon. 

 

But it doesn’t stop there…  

http://www.stealthkca.com/2-for-1-special
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Then it goes back to Google’s Keyword Tool with all the gathered 

keywords (sometimes up to 3,000 of them) and checks the search volume 

for each one and also sees if they bring up other keyword ideas with nice 

search volume and compiles them all in a huge list of potential keywords 

to target that fit your searches a month criteria. 

Click here to learn more about Stealth Keyword Digger. 

OK So what is a good search volume? Well the higher the better but in 

most cases the keywords with really high search volume are always very 

competitive.  Although there are exceptions, but they are rare and really 

hard to find unless you are really lucky.  

In most cases I go for keywords with exact search volume of between 500 

and 3,000.  

http://www.stealthkca.com/2-for-1-special
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Keep in mind that a keyword with good commercial intent WILL MAKE 

YOU MONEY even if it only has 500 exact match searches a month. 

And how do you know if your keyword has commercial intent…  

 

2. Determining if you’re Keyword Has Commercial Intent  

As you already know there are information seeking keywords and 

keywords with commercial intent. Your job as an online marketer is to find 

buyer keywords and match them up with the offers you are promoting. 

In general any keyword phrase with the following words somewhere in 

the phrase has commercial intent: 

 review 

 discount 

 bonus 

 buy 

 purchase 

 order 

 sale 

 coupon 

 store 

 pre order 

 in stock 

 free shipping 

 overnight shipping 

 price 

 cost 

 

Product name keywords that have a specific color (black, white, brown, 

etc.), a specific model number (Panasonic Lumix DMC-ZS7), sizes (small, 

medium, large) or the products purpose, have great commercial intent. 

If you are selling info products some of the words that make a phrase have 

commercial intent are: 
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 guide 

 book 

 eBook 

 course 

 lesson 

 product 

 training 

 information 

 tutorial 

 Blueprint 

 coaching  

 program 

Another way to see the commercial intent of a keyword is to check the 

average CPC; you can do this inside the Google keyword Planner, but you 

must be signed in to your account.  

 

A high cost per click (CPC) means it’s a buyer keyword, because this 

usually means there are a lot of people bidding on it and that is what 

raises the CPC cost. 

And the last thing you can do just to be certain if there are people making 

money with that keyword is to type it in Google and see how many 

Adwords ads come up. 

The more ads the better, as this usually means that more than one 

advertiser in making money from that keyword and this is definitely a 

good sign. 



10 

  

TIP: Most PPC marketers only advertise in US search results so if you live 

outside the US you can see US search results by typing  in your keyword in 

Google’s search box and then going to the end of the URL displayed by 

Google at the top of your browser and typing in &gl=us and then enter. 

 

This will display US search results. 
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3. Finding Keywords with a Stable or Rising Trend 

Finding out if the keyword you want to go after has a good trend is one 

thing you absolutely must know, and more so if you are building sites to 

promote physical products.  

Imagine going after a keyword for a product that is trending downward 

because it’s going out of style.  

It would be a terrible waste of time and money. 

The good news is that Google makes it really easy to find out if a keyword 

has a good trend.  

Just go to Google Trends: http://www.google.com/trends/ and type in the 

keyword you want to target  

 

If the keyword is showing a downward trend it’s not worth going after. 

Google Trends not only tells you the search trend of a keyword, if you 

scroll down the page it also tells you in what countries that keyword is 

being searched for and  if there are related or rising search terms for your 

keyword. 

Thanks again Google!! 

Once you’ve found a keyword with a good search volume that has a rising 

or stable trend and commercial intent it’s time to analyze the competition 

to see if you can easily rank for that keyword in the top 5 spots of Google. 

Everything up to know has only been a numbers game and fairly easy and 

straight forward. Now comes the fun part… 

http://www.google.com/trends/
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4. Finding Keywords with Weak Competition 

When analyzing the competition for a keyword you must look at 4 things: 

1. Number of “REAL Competing Pages” (Later I will explain why I say 

REAL) 

2. The average Page Rank of the top 10 sites in Google. 

3. The on page SEO and backlinks of the top 10 sites in Google. 

4. The bounce rate of the top 5 sites in Google. 

The first two are a quick assessment; if a keyword has a low number of 

real competing pages, a low average PR and commercial intent, then I go 

in deeper with points 3 and 4. If it doesn’t then I move on to the next 

keyword. 

 

Let me explain each point and tell you what tools I use to automate each 

one of them. 

1. Number of “Real Competing Pages”  

When assessing competition most of us have been thought by the “Gurus” 

to look at the number of competing pages that come up when you type 

your keyword in quotes. The number of competing pages is a factor that 

tells you how crowded the playing field is for a specific keyword, and it’s 

certainly something to take into account. If it’s too crowded that usually 

means tougher competition. But to do the “competing pages” thing 

accurately you must find the REAL number of competing pages. 

Let me explain: 

Did you know that typing the keywords in quotes doesn’t give you the 

REAL number of competing pages? Google isn’t that fast. 
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Google is telling you that from the time you hit search it took 0.23 seconds 

to find 105,000,000 pages with the phrase weight loss.  

Come on Google, that’s impossible!!  

But you can make Google tell you the truth if you know how to ask.  

First go to Google and do a search in quotes, let’s say “weight loss”, then 

you go to the end of the url displayed by Google at the top of your 

browser and type in &start=990 and hit enter. 

 

 

 

 

 

 

 

 

Scroll to the bottom of the page, were Google tells you the REAL number 

of relevant pages for that keyword. 
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So it is not 105,000,000… Google only considers 847 results as the most 

relevant for this search query.  This is your real competition. 

What, only 847 competing pages?  

Yes, but don’t let this mislead you, 847 is really competitive you want to 

go after keywords with 0 to 400 REAL competing pages.  

But even knowing the real number of competing pages is far from being 

the only thing you must consider when deciding to go after a keyword.  

There are cases where there is a high number of competing pages but the 

competition in the first page of Google is filled with poorly optimize, PR 0 

internal pages with very few backlinks.  

In this case the number of competing pages isn’t a factor because with a 

site with good on page optimization and some backlinks you could outrank 

the competition easily. 

On the other hand I have come across some keywords were the number 

of competing pages is very low but the top 10 pages in Google are very 

optimized, high PR top level domains with thousand of backlinks.  If you go 

after a keyword like this you’ll be stuck at the top of page 2 unless you  

invest some serious money into your off page SEO.  Believe me I learned 

this the hard way. 

The number of competing pages is an important factor to take into 

account when doing competition analysis, but it isn’t the whole story, it’s 

just the beginning (“once upon a time …”).  

2. The average Page Rank of the top 10 sites in Google. 

Page Rank is another thing you must consider when assessing how 

competitive the market is. Some people say that page rank is not 

important when you are trying to outrank a page, but if Google is 

assigning page rank to every single website they have in their index, then 

you can bet that they are using it in their algorithm.  
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Page Rank = authority in Google’s eyes and the authority of each site plays 

a role in its ranking. So you have to keep an eye on the PR of the sites you 

are competing against. 

To do a quick PR analysis of the keyword you want to target just add all 

the page ranks of the sites on the first page of Google and divide it by 10  

 

to get the average PR.  If this average is between 0 and 3 it tells you that 

the first page of Google has only low authority sites, which are easy to 

outrank. 

I use Stealth Keyword Competition Analyzer to automate points 1 and 2 

of the process, and to find out if the keyword has commercial intent. 

I just upload a list of keywords into SKCA and it will go over each one of 

them, bringing back the data I need to choose my keywords. 

 

Stealth Keyword Competition Analyzer also gives me the search trend 

and if a keyword has an exact match domain available for it. 

 

  

 

 

  

http://www.stealthkca.com/2-for-1-special
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I developed SKCA to save time when doing keyword research and I have 

found some real golden nuggets using this software. 

I originally developed this software for my personal use only. But when I 

saw how well it worked – I knew there were tons of people who could use 

it to find high paying keywords on every conceivable topic.  

Click here to learn more about Stealth Keyword Competition Analyzer 

As I said before if a keyword passes the first 2 checkpoints (low number of 

real competing pages and low PR average) and has commercial intent then 

I move to steps 3 and 4. 

3. The on page SEO and backlinks of the top 10 sites in Google. 

When doing this only focus on the top 10 (and I would even say just the 

top 5) websites, they are what Google dimmed as relevant enough to put 

in their first page. You are not competing with the sites on page 3 or page 

36, if you want to make money you are only really competing against the 

top 5 spots on page 1.  

So you must closely analyze this websites to see what they are doing with 

their on page SEO and backlinks, and assess if you can do a better job in 

order to outrank them. It’s as simple as that.    

The first thing to look at when doing your analyses is if there are top level 

domains (www.damain.com) or internal pages (www.domain.com/page) 

on the first page of Google. If you see mostly internal pages, that’s a good 

sign. 

Then check how good the on page SEO factors are in the top 10 sites. Look 

for thing like: 

 Keyword in title tag 

 Keyword in URL 

 Keyword in description 

 Keyword in h1 or h2 tag  

 Keyword in Alt text of an image 

 Keyword in the first sentence 

 Keyword in last sentence  

http://www.stealthkca.com/2-for-1-special
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 Keyword bolded, underlined or Italics 

 Keyword in clickable link 

There are some software tools that can help you to determine this on 

page SEO aspects.  

The one I use is the free version of Traffic Travis.  

This software helps me analyze how well optimized are the sites I will be 

competing against. I do this by opening Traffic Travis and selecting Analyze 

Website. 

Once inside the page analysis section, I put the URL of the website where I 

want to do the on page SEO breakdown and the keyword I want to analyze 

it for. 
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Then I hit the Analyze Page button and Traffic Travis will give me an on 

page SEO Score.  

This score will help me determine how strong the on page SEO of my 

competitors is. 

In this case it’s a B+.  

And if you hit the report summary button it will give you a detailed 

breakdown of the site on page SEO factors for the keyword you selected.   

It tells you if the sites title tags, header tag, meta description and meta 

keywords are well optimized for the keyword you selected.   

It also gives you the keyword density and if the keyword is in the first 50 

words of the page. 

This is the easiest and fastest way to analyze your competitions on page 

SEO. Just by looking at this you can know if that website is targeting your 

same keyword or not. 

If the top 5 sites have a low on page SEO score (B and under) that is a 

great sign because you can optimize your site to get an A.   
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The better your on page SEO is, the less backlinks you will need to rank 

higher.   

So if you have a better optimized site than you competition you will need 

less backlinks to outrank them. 

The free version of Traffic Travis gives you a lot more information but I 

personally just use it for this task. Here’s the link to download your free 

version of this software: 

Click here to download the free version of Traffic Travis. 

Analyzing Off Page SEO 

When you’re done analyzing the on page factors, it’s time to go into the 

off page SEO (backlinks).  

I use to do this with yahoo site explorer but lately it’s not so accurate. But 

as always when one thing stops working something better always comes 

up.  

There is a free SEO service called www.majesticseo.com.  Just sign up for a 

free account and it gives you a more accurate count of backlinks pointing 

to your competitor’s page.  

Majestic SEO is quickly becoming an authority sites in SEO circles.  

But when looking at the backlinks of your competition don’t only focus on 

the number of backlinks. Because “not all backlinks are created equal”  

You must look at the weight of the backlinks by looking at things like if the 

links are contextual links or footer / sidebar links, the anchor text of the 

links, are the links coming from high or low PR sites, are the links coming 

from external or internal pages and are links coming from a wide range of 

sites or from just handful. 

The software I use to do the backlinks analysis of my competition is 

Market Samurai.  

This tool is a must have if you are a serious online marketer.  

 

http://www.stealthkca.com/traffictravis
http://www.majesticseo.com/
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Market Samurai is my favorite spying tool; with it I can analyze my 

competitions on page and off page factors in one screen. And a real cool 

new thing they just added is the ability to switch between yahoo and 

Majesticseo.com backlinks data. 

To analyze the top 10 sites in Google you just create a new project with 

the keyword you want to target and hit the SEO competition tab. 

Then choose if you want to see link data from Majestic SEO or Yahoo site 

explorer and hit the Generate Results button. 
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And it gives you the most important off page factors of the top 10 results, 

like the age of the domain, the PR, the backlinks to page and to domain, if 

it has .edu or .gov backlinks links and if the domain is registered in the 

DMOZ and Yahoo directories.  

 

With Market Samurai you can also analyze the anchor text and page rank 

of the links pointing to a competitor’s website.  

But not only that, it also shows you if the on page SEO factors are in place. 

Things like; how many indexed pages it has, if the keyword is in the title 

tag, the URL, the description and the header tag.  

This software is a real time saver; please check it out if you don’t already 

own it. It has a free trial version. 

Click here to download your free trial version of Market Samurai  

4. The bounce rate of the top 5 sites in Google 

If points 2 and 3 reveal a weak competition, then the last thing I do is to go 

deeper inside the top 5 Google results and see if they are providing 

relevant content for the keyword the searcher is typing in. And if that 

content is in a quality website with a good internal link structure.  

http://www.stealthkca.com/marketsamurai
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If this things are not present you can bet they have a high bounce rate, 

and a high bounce rate tells Google that those sites are not providing the 

information their users are searching for.   

Remember that Google wants to end search, because if they do, their 

customers are happy and keep coming back. So if a site is not ending 

search then it will start to lose its rankings.  

Also look if the sites have video or pictures that will make the visitor stay 

longer, because time on site is also a ranking factor 

There is a free tool to determine the bounce rate and stay time of a site 

and it’s called using your common sense.  

Conclusion 

Finding golden keywords is a process, and although at first, going to all of 

what I just mentioned on this report may sound very time consuming and 

complicated, it’s really not.  

With the right knowledge, tools and a little practice you will find more 

golden keywords than you can build sites for. 

So go out there and start putting this into practice and you’ll see what I 

mean. 

I hope this report has been useful to you and that I have been of service. 

 

Believe and Succeed… 

 
Alex Safie 

 

 


