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About Christine Hueber  
 
Christine Hueber is fast becoming regarded as the voice for professional, 
business owner and entrepreneur marketing success.   
 
After launching her first business from her tiny San Francisco studio 
apartment in 1997, she has grown it into what is today 
ChristineHueber.com, a boutique global marketing firm.  
  
Christine is the #1 LinkedIn All Time Top US Female Expert and has 
been featured as a LinkedIn and Social Media expert in Inc., Mashable, 
Social Media Today, BlogTalkRadio, and workshops around the country. 
 
It’s Christine’s personal work with professionals, business owners and entrepreneurs around the 
world that drives her success. “It makes me so proud and excited to see my clients and 
members have a big breakthrough with their marketing and increase their income in ways they 
could have only imagined,” she shares.   
 
Christine provides proven and time-tested Social Media Marketing and LinkedIn-specific 
success advice that consistently works … as well as programs and resources that won’t be 
found anywhere else … to over 20,000 members around the world, via her offerings at 
http://ChristineHueber.com. 
 
 

 
 

 
 

 
  

http://christinehueber.com/
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Introduction  
 

Adapt to the Future, Invest in Yourself and Transform your Professional 
Life and Business 

How do you survive and thrive in this fiercely competitive economy? You need a 
whole new entrepreneurial mindset and skill set.  

As a smart professional, business owner, or entrepreneur you already know that 
you need to be networking online. And these days, professionals, business owners 

and entrepreneurs like you and me have more options than ever when it comes to 
how we choose to network online. We can use, among others: 

 

1. FaceBook:  Friend, fan, message and chat with our network on 
the largest social media site worldwide. 

 
 

2. Twitter:  Follow, @ Mention, Direct Message on the 2nd most 

popular site worldwide. 
 

 
3. Google +:  Add your more techie contacts to your circles and 
hangouts and create a page. 

 
 

4. YouTube:  Subscribe to your network’s channels, post your videos 
and take advantage of this new Search Engine alternative. 
 

 
All of the above might feel like professional networking, but if you don't get the 

RESPONSE you were hoping for, it's easy to dismiss it as a dead end — especially in 
our instant response society. 
 

We've become accustomed to immediate feedback:  our Facebook status updates 
get "liked" in seconds, text messages have replaced voicemail, and landlines are 

becoming a thing of the past. And as professionals and entrepreneurs, we're even 
more eager to see results (i.e., get the interview/job, close the sale, snag the five-

figure contract, or sell out of our latest product). 
 
But in today's online environment, it's crucial that business owners recognize 

exactly who their best audience is and where they’re most receptive … and that a 
RESPONSE is multi-dimensional. A professional person isn't ready to buy until they 

visit your website, read a few testimonials, do a Google Search on your name, and 
generally check you out online. 
 

And one of the most effective tools out there today that allows you to package ALL 
of the above into one polished package is … LinkedIn. 
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Okay, I know what you're thinking. LinkedIn? That's just another social media 
website! But follow me for a moment …. 

 
 As of December 31, 2011 (the end of the fourth quarter), professionals are 

signing up to join LinkedIn at a rate that is faster than two new members per 
second. 

 As of February 9, 2012, LinkedIn operates the world’s largest professional 

network on the Internet with more than 150 million members in over 200 
countries and territories. 

 LinkedIn members did nearly 4.2 billion professionally-oriented searches on the 
platform in 2011. 

 As of February 9, 2012, LinkedIn counts executives from all 2011 Fortune 500 

companies as members;  its corporate hiring solutions are used by 82 of the 
Fortune 100 companies. 

 LinkedIn represents a valuable demographic for marketers with an affluent and 
influential membership. 

 LinkedIn members are sharing insights and knowledge in more than one million 

LinkedIn Groups. 
 As of December 31, 2011, mobile page views account for more than 15 percent 

of total unique member visits to LinkedIn. 
 

Pretty astounding, considering all the hype around FaceBook, Twitter, Google+ and 
YouTube, right? Don't get me wrong, I use these sites to promote my business just 
as much as the next person, but what recent statistics are continuing to tell us is 

that most professionals rely on online professional networking to get 
informed about products, services, promotions, and updates. 

 
LinkedIn is very much a heavy hitter in the online marketing game. 
 

So, whether you're just starting your first job or business, or you've been a user on 
LinkedIn for years, the bottom line is:  now is NOT the time to pull back on your 

LinkedIn marketing efforts. In fact, it's time to start leveraging LinkedIn in a 
more competitive, effective way. 
 

And our challenge today isn't necessarily how to get on LinkedIn … it's how to 
create a profile that will get you the results you want … get you interviews and job 

offers, generate sales and attract prospects. And in this special report, I'm going to 
show you how to do this with 10 simple strategies for an optimized, effective and 
highly visible LinkedIn profile. 

 
Who Am I to Teach This? 

 
Hi, I'm Christine Hueber. Some of you may know me as the #1 LinkedIn US Female 
Expert All Time, and others as an entrepreneur mentor to professionals and 

business owners around the world. 
 

I've helped professionals and business owners at all levels dramatically grow their 
LinkedIn presence — from beginners who are finally ready to reap the benefits of 
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LinkedIn to seasoned users who just haven't found the right formula for getting 
their LinkedIn efforts in synch. 

 
It always starts with your profile, because from my experience, that's the 

foundation of your presence ….  
 
Before I became a marketing consultant, I started my career at KPMG in marketing, 

and then moved on to CitiGroup and Charles Schwab.  I knew I was very good at 
marketing and gained some great experience at these big name companies … and 

knew I could get clients to work with as a consultant.  And I was ready for more 
opportunity. 
 

So, I left Schwab and started my life as a marketing consultant. 
 

I used conventional face-to-face networking and cultivating my existing 
relationships to build my business.  Then, in 2006 I joined LinkedIn as a way to 
connect with other professionals around the world and my business grew 

exponentially … and still more amazing opportunities started finding me with my 
increased online visibility.   

 
As a successful CEO, I'll tell you right now, if I had to scale back and pick one low-

cost marketing tool that allowed me to give a virtual "knock" on my audiences' door 
on a regular basis, you can be sure it would be my LinkedIn profile and presence. 
 

And as you now know, today's smart professionals and business owners feel the 
exact same way… 

 
Let's take a look at what an optimized and effective LinkedIn profile can do for 
professionals, entrepreneurs and business owners at all levels. 

 
My LinkedIn profile has directly led to my appearing in countless publications. And, 

it has given me the leverage to grow my business and my brand to the level that I 
have today. 
 

So trust me when I tell you that by showcasing your knowledge and skills in your 
LinkedIn profile, you will begin to be seen as an expert in your industry or field. 

And through that lens you can attract media inquiries — lots of them! 
 
Now let's get to down to the nuts and bolts … 10 simple strategies for an effective, 

highly visible LinkedIn Profile that you can implement right away…  
 

 
10 Simple LinkedIn Profile Success Secrets  

for Maximum Effectiveness and Visibility … in Just 5 Minutes a Day 

 
Whether you've been on LinkedIn for years, or are just getting started, it's always a 

smart idea to make sure you are fully working this marketing tool for maximum 
results 
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And whether you’re a professional or a business owner, you have an ideal 

audience you want to engage and deepen the relationship with so they choose 
you … be they a hiring manager, industry colleagues, customer or clients. 

 
But let's first get clear on what I mean by maximum results… 
 

For example, imagine turning on your computer in the morning to get ready for a 
new day as a business owner. There, in your LinkedIn inbox are 5 messages from 

prospects wanting to become your clients right away, and 3 inquiries from 
magazines and TV shows asking if you'd like to be interviewed. There are also 6 
messages from several of your contacts, thanking you for your latest update that 

provided helpful information that couldn't have come at a better time. 
 

Literally, while you were sleeping, you got new clients, media exposure, and made 
a difference in people's lives. This is what your LinkedIn Profile can do for you — 
and of course, the better your profile, and the better your presence, the higher 

those numbers will be. But, all those different RESPONSES, like leads, sales, media 
inquiries — THIS is what I mean by maximum results. That's what it means to have 

your LinkedIn profile working on all cylinders. 
 

My LinkedIn presence has directly led to my appearing in countless radio shows and 
publications. And, it has given me the leverage to grow my business and my brand 
to the level that I have today. 

 
So trust me when I tell you that by showcasing your knowledge and skills 

effectively in your profile, you will begin to be seen as an expert in your industry or 
field. And through that lens you can attract media inquiries … lots of them! 
 

Now let's get to the specific how to’s … 10 simple success secrets and strategies for 
an effective LinkedIn profile that you can implement right away.   

Of course there are many strategies to creating an effective LinkedIn presence, but 

the 10 MAIN areas of your profile to focus on that will get you maximum results in 
today's economy are detailed below.  They’re broken down into bite-size pieces and 
action steps that you can easily implement in just 5 focused minutes a day.  

So, if you're a complete newcomer to LinkedIn, then you're going to really benefit 
from these strategies, because they will make sure you get off to a running start. 
And, if you're an experienced LinkedIn user, then pay close attention, because 

many of these strategies are designed to be easy updates you can implement 
immediately for quick results. 

 
By the way, if you're looking for a complete, step-by-step system that will teach 
you the nuts-and-bolts of how to create an effective LinkedIn presence, how to 

craft results-oriented content, and how to market it competitively, then my 
LinkedIn Marketing Power program will walk you through every phase, from A 

to Z. I'll tell you more about it later .... 
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But first, let me give you a bonus success secret strategy to get started …. 

 
LinkedIn Profile Success Secret Bonus Strategy #1:  Deliver results-

oriented content 
 
Many LinkedIn users don't put much strategic thought into their profile content. 

Some people use it as a shameless promotion tool, and others turn it into a journal 
of sorts, with rambling prose-like anecdotes. Either way, these types of approaches 

to creating a LinkedIn profile are a surefire way to lose contacts, prospects, 
referrals, sales — and the domino effect will continue. 
 

But, as business owners and professionals, you and I know why this can happen. 
We get BUSY running our businesses and careers! Many of you feel like you don't 

have time to create the perfect LinkedIn profile. In fact, checking your account 
becomes the main objective. We forget WHY we started on LinkedIn in the first 
place. 

 
So, let me remind you… 

 
Your LinkedIn profile should nurture a genuine relationship with your audience, 

while strategically guiding them to make smart decisions about your products or 
services. I’ll get into the relationship building aspect of LinkedIn later, but for now, 
let's focus on what I call results-oriented content. 

 
And the quickest way to execute this strategy is to ask yourself THREE questions. 

 
Question #1: "What Is Your Business Objective?" 
 

Earlier, you learned a few reasons why LinkedIn is a top choice for professional 
networking.  But now, it's time for YOU to get clear on why YOU want to have a 

profile on LinkedIn. 
 
What are your business goals, and what do you hope your LinkedIn profile 

achieves? 
 

To get you started, here are a few common objectives: 
• SELL more to your prospects, customers, and clients on a regular basis 
• ATTRACT and sell new prospects, customers, clients and potential employers 

• GAIN VISIBILITY as an expert or resource in your field with your ideal audience 
• BUILD a mailing LIST for future marketing purposes 

• START an online COMMUNITY centered on the services or products you offer 
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It's key that you choose just ONE main objective for your LinkedIn profile. 

It will evolve as you and your business evolve, but your main objective will 
always be the one factor that keeps the content of your LinkedIn profile 

laser-focused. 
 

 
When I began on LinkedIn in 2006, my objective was to stay in touch with my 

global network. But, as my presence grew, that objective changed to "gain visibility 
as an expert in my field." 
 

You'll want to periodically re-examine your profile's main objective — and make 
sure it's still aligned with your business goals. 

 
If you still need a little guidance on how to get clear on your LinkedIn objective, 
then match your business/professional goal to your LinkedIn content. 

 
For example: 

 
 Do you want to get more business? 

 Do you want a new position? 
 Do you want to network within your industry? 

 

Your answers to these questions will determine exactly how you implement my 
profile success secrets. 

 
Question #2: "Who Is Your Target Audience?" 
 

As you create or update your profile, you should know your WHO. Knowing your 
"who" will help you connect with your target market. And it's likely that the ideas 

and words flow much easier when you've got ONE person on your mind versus a 
massive audience. Just think about how your writing style changes when you write 
an email to your best referral source versus writing a thank you card to the same 

best referral source and their colleagues. Quite different, wouldn't you agree? 
 

The idea of narrowing your "who" down to one person is a golden rule no matter 
what media you work in, once you pinpoint your target market, you'll be able to 
shape your message with much more clarity. 

 
If you can focus in on ONE type of person as your audience, everything 

else will become easy, like your writing style, content ideas, etc. 
 
To define your ideal reader, ask yourself questions, like: 

• Are they professionals in a certain industry? 
• Male or female? 

• What age group are they in? 
• What's their typical day like? 
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Question #3: "What Next Step Do You Want Them to Take?" 

 
In other words, what is your CALL TO ACTION? If you're thinking, "Hello, I want 

people to BUY FROM ME/HIRE ME!" then read on. Remember, your customers' 
responses are multidimensional. 
 

Let's look at a few things that someone can do within your LinkedIn profile: 
• Read your how-to article of the week 

• Request your free Special Report, CD or DVD 
• Use your coupon code to get a discount on a new product 
• Sign up for your Facebook page 

• Buy a book that you highly recommend  
• Browse your new collection of products 

 
The beauty of your LinkedIn profile is that your viewers have many different 
options when it comes to what they'll do next. Your job is to strategically guide 

them towards making the ONE decision that ultimately lines up with your current 
business objective. So, as much as you want your audience to hire you, “like” your 

company on Facebook, and/or buy your product, when it comes to crafting your 
LinkedIn content, you MUST focus on only ONE “call-to-action” at a time! 

 
Let's say you're an author who just published a book. While you were writing the 
book, your main goal was probably to generate revenues from your profile and 

promote your writing and copyediting services by delivering a few copywriting tips. 
Your call-to-action was driven by the need to support yourself while you finished 

your book. 
 
But now that your book is published, your call-to-action will most likely be focused 

around promoting your book, your personality as a likeable author, etc. You also 
might want to start sharing a few excerpts of your book within your profile, and 

drive people to your Facebook page so they can get to know you in a more 
interactive way as well. 
 

So as time goes on, your content strategy will change. And as your business 
objectives evolve, so will your call-to-action. And when your objectives and call-to-

action are connecting with your target market, that's when you've hit the sweet 
spot with irresistible content that gets you results. 
 

**Note that your call-to-action is different from your main objective. Your main 
objective is what YOU want to do as a business owner. Your call-to-action is what 

you want your AUDIENCE to decide to do. This is how you close the loop.** 
 
Your content should be interesting and helpful, and relate to what you're selling 

(your area of expertise) — it's a delicate balance of results-oriented content that 
also builds trust and relationships. 
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Your content must provide value to your audience. It must make them FEEL a 
certain way, so they view your profile, and more importantly, decide to stay in 

contact with you. This is where the subtleties of content really start to separate the 
successful profiles from the ones that fail. 

 
We'll get into how you can keep your profile competitive in today's market and 
other secret success strategies soon.  

 
But for now, let's switch gears and really get into my secret step-by-step formula 

that walks you through how to successfully market with your LinkedIn Profile … in 
just 5 minutes a day! 
 

Success Secret #1: Optimize Your Profile 
 

The most important thing to do if you want your business/professional marketing to 
be effective on LinkedIn is to make sure your profile is optimized.  As an added 
bonus tip, you also want to be sure your profile is 100% complete so you rank 

higher in the LinkedIn search results (use the prompts LinkedIn provides on your 
profile as a guide). 

What do this mean? 

It means: 

 you’ve uploaded a flattering, professional picture for maximum appeal to 
your audience 

 your headline is keyword rich … ideally with a value-rich call to action! 

 you have positions listed with results-oriented descriptions 
 you have recommendations 

 you have connections 
 you have websites listed and the names are keyword rich 
 your Twitter account is connected 

 your public profile is edited to include just your name 

And that’s just in the first screen above the fold! 

LinkedIn also recently changed how they calculate profile completeness. The new 
calculation gives you more control of your score by emphasizing things you have 

direct control over, like Skills, and putting less weight on areas you may have less 
control over, like Recommendations. The score also takes profile freshness into 

consideration, so frequent profile updates can now help with profile completeness. 

Below are tips for completing your profile based on the new calculation … and I’ll 
review each item in more detail in the pages ahead. 

Stand out from the crowd with a complete profile 
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Did you know? Adding a profile photo makes your profile 7x more likely to be found 
in searches? And that having your 2 most recent positions makes your profile 12x 

more likely to be found? Simple updates like these make a difference. 

Here are quick steps to create a complete profile and ensure you’re putting your 
best foot forward: 

1)    Add a profile photo 

2)    List all the jobs or positions you’ve held, along with descriptions of your roles 

… remember to use your keywords/skills liberally! 

3)    Have 5 or more skills on your profile 

4)    Write a summary about yourself … again, that’s keyword and skill rich 

5)    Fill out your industry and postal code 

6)    Add where you went to school 

7)    Have 50 or more connections – it’s easier than you think to get connected! 

It’s that simple.  Whether it’s connecting with people you may know, helping top 

companies find experts like you, or even opening up new business opportunities, a 
complete profile helps you stay connected and competitive.  And don’t forget, 
freshness matters.  So be sure to update your profile frequently if you want to keep 

your score up. 

The good news is that it’s fast and easy to do (especially if you follow my tips) and 
once you’ve done it you’ll only need to fine-tune it going forward. 

I’m always updating and refining my profile to be most effective in to getting the 

results I currently want. Below is an example of what it looked like recently so you 
have a basis for the steps as I detail them below. 

Notice that I have a headline with a strong Call-To-Action, a professional and 

appealing picture, and plenty of positions listed.  If you’re an employee, you want 
to be sure to include all of your relevant past positions that are effective for your 

current goal. 
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And here for my keyword rich website names, Twitter information and public profile 
url: 

 

The Share, PDF and Print buttons at the bottom of the gray box are handy if you 
need them for passing on your profile. 

To make updating your profile really easy check out the new ‘Improve your Profile’ 
tool.  LinkedIn will walk you through simple steps to help you stand out. 
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Success Secret #2: Order Your Profile Sections According to Your Goal 

The second secret to optimizing your profile, is proactively ordering the sections in 
the way that best suits you. 

Looking at your LinkedIn profile, think about what you want to accomplish with it 
and how you can present yourself most effectively.  One of the best ways to do this 
is to order your profile sections so the most relevant sections are closest to the top. 

For example: 

 Do you want to make it extremely easy for people to contact you?   
 Do you have fabulous recommendations that are keyword rich?    
 Have you been published in a popular publication for your industry?   

You might consider moving those sections to the top of your profile using the 

arrows on the left of each section. 

For me, I have re-ordered my Profile sections, below, so that my Contact Info and 
Recommendations are right after my Summary.  I have it this way because I find 

people who are looking to work with me are very interested in what my current and 
former clients say about collaborating with me … and how I create valuable 
marketing results for them. 
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Your LinkedIn profile is like a mini-website, so you want to make it easily scan-able 
and keyword rich for maximum effectiveness. 

Have you done this already on your profile? 

If not, invest 5 minutes (I suggest setting a timer to focus your action) in arranging 

the sections in the way that presents you best, according to your goals for being on 
LinkedIn. 
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Success Secret #3: Optimize Your Summary Section 

To get the best results from LinkedIn, be sure to optimize your Summary section. 

However you have your sections ordered to best present your professional brand 

image, this is probably the section you have at the top. 

Styles for it vary … from a list, below, like my Multimedia Producer & i3D 
Programmer expert contact Walls Jackson uses … to a list and narrative like I have 
… to a complete narrative as some prefer as well. 

 

 

As with anything on your profile you want to make it keyword rich and easily scan-

able. 

After all, you want your viewers to read more and contact you … right? 

BONUS TIP:  See who’s viewed your profile by clicking the link on the right side of 
your Home page. 
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Success Secret #4:  List Your Specialties 

Be sure to list your specialties at the bottom of your Summary Section … 
preferably in a bullet point, easily scan-able, keyword rich format. 

You can cut and paste formatting from Word into your profile to make it still more 
eye-catching. 

This is how your profile will look: 
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Success Secret #5: Add Relevant Sections to Your Profile 

Take a look at the highlighted “Add Sections” line, directly below the upper gray 
box on your profile. 

It will prompt you to add information such as Certifications and Patents, 
Publications, as well as Applications for your Blog, Tweets and SlideShare, among 
others. 

For example, I’ve added my WordPress blog, Tweets and Amazon reading list. 
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Success Secret #6: Skills 

Do you have skills and expertise that people are looking for? Every area of 
expertise you add to your profile makes you easier to find.  

LinkedIn is constantly updating their site functions and constantly changing to 
improve the user experience based on feedback from their members 

For example, they recently changed the Profile page to put more emphasis on this 
section.  This means you can use it to showcase your areas of expertise to easily 

connect with people that have similar skills or with companies looking for subject 
matter experts. 

Part of your Profile that is a great complement to your Summary section usually 

placed at the top is the Skills section. This is the part where you specifically add the 
keywords you also use for your website and that you know people are looking for.  

As you can see from my profile example below, LinkedIn will also suggest skills for 
you. 

Place the most searched for terms at the top, of course, as you would with your 
website, blog post, etc., … in fact anywhere you want Google to find you!  You can 

add 50. 

You can access this fabulous tool as always via the edit link in your Profile tab or 
under the More tab in the gray bar at the top of your screen. 
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Success Secret #7: Experience 

As with the rest of your profile you want to make this section easily scan-able and 
keyword-rich … like your website or any other online writing. 

You want the people looking for your expertise to be able to easily and quickly 
decide, “Yes, I want to know more now!” 

Paste from your resume document into your Profile, if possible. 

Take a look at my profile, below, for examples. 
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Success Secret #8: Education 

Click Edit in the menu under your Profile tab, at the top of the LinkedIn.com site, 
and scroll down to where you can update your education. 

Think about the parts of your education that are most relevant to your current 
professional goal and how you can present them in a keyword-rich, compelling way 
that supports the rest of your LinkedIn Profile and your entire online presence. 

Please see my profile, below, for an example of how this looks. 
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Success Secret #9: Additional Information 

The most critical parts of the Additional Information section are your interests … 
and groups.   

 

The other portions (websites, Twitter) feed from your top gray profile box. 

For your interest list, you want to again make it compelling, easily scan-able and 

keyword-rich, as with the other lists I’ve mentioned in my previous posts here. 

For your Groups and Associations, you want to use them to further reinforce that 
you are the expert in your field. 

Joining a LinkedIn group also makes it easy to stay up-to-date with 

customers/clients, strategic partners, classmates, colleagues, and other 
professionals.  
  
 

LinkedIn will also suggest Groups You Might Like as a way to get started.  
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In LinkedIn Marketing Power, I’ll share my more advanced secrets for creating 
an effective LinkedIn Marketing Groups strategy that will get you more clients and 

more professional contacts. 
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Success Secret #10: Personal Information/Contact Settings 

So the final part of your LinkedIn profile portion to enhance your effective Social 
Media Marketing on the site, is the personal information and contact settings 

sections. 

As you can see in my example above, this is where you make it easy for your 
audience to connect with you … and you can include as much or as little information 

as you feel is effective. 

 

And this is what you can have for your contact settings: 
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And what the edit screen looks like: 

 

As you fine-tune the basics of your profile, know that there are many strategies to 
creating an effective LinkedIn profile depending on your goal, but again the three 

MAIN areas to focus on that will get you maximum results in today's economy are 
your CONTENT (detailed above), your MARKETING, and your COMPETITIVE EDGE. 
 

We'll get into how you can keep your profile competitive in today's market soon.  
 

For now, let's switch gears get into how to effectively market your LinkedIn profile… 
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BONUS Success Strategy #2: Market your profile 
 

The first bonus strategy alone (deliver results-oriented content) should have you on 
your way to growing your LinkedIn presence at a steady pace. Remember, when 

people like your profile and they find value in what you have to share, they'll refer 
you to their friends and colleagues. Your profile will sell itself, but only to a point. 
 

If you really want to turn your profile into a serious revenue-generator, you must 
actively market your profile. And there are several ways to do this. 

 
Connect-the-dots with your entire online marketing arsenal 
 

If you really want to maximize your profile's reach, you must think of it as one 
piece of your entire online marketing puzzle, which I recommend include your 

website, your newsletter, and your other social media. 
 
The beauty of creating a content-rich LinkedIn profile that’s consistently updated is 

that it gives you plenty of content that you can post on your website, and plenty of 
fuel for Tweets and Facebook status updates as well. 

 
Here are two easy ways you can start connecting your LinkedIn profile with your 

website (yes, I'm assuming you already have one). 
 
1) Post to your profile to/from other sites 

 
A lot of professionals and new business owners forgo LinkedIn. But, I think if you 

only have time to invest in one professional marketing tool, you should definitely go 
for LinkedIn. I say this for the obvious reasons I've already mentioned (e.g., 
proactivity, largest global professional network, relationship-building, etc.). 

 
Maximize your online efforts by putting the same content in multiple places.  

 
For example, articles from my blog always link to my LinkedIn profile, as well as my 
Twitter updates. That way, when people do a search for a topic on Google or 

LinkedIn that matches something I wrote they find my site/profile, learn about my 
other social media profiles, etc. Search engines just love fresh and relevant content 

and will easily list your articles, so your website and profile will get lots of visitors. 
 
And here's another extra bonus to archiving your articles on your LinkedIn profile: 

Others can easily access your articles and share them on their own profiles, feeds, 
newsletters and websites (with attribution, of course). This is optional, but it's a 

great way to spread your expertise and attract new prospects and business! 
 
See how the marketing funnel grows and grows? 
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2) Work your other SOCIAL MEDIA 
 

Social media is all the rage these days as we all know, but the funny thing is, a lot 
of professionals and business owners are jumping on board without really 

integrating their "old" ways of marketing into the mix. The truth is, LinkedIn works 
wonderfully with other social media sites, so if you're not promoting your LinkedIn 
profile using other sites, you're not connecting the dots. 

 
I know it sounds obvious, but you must remember to promote your other marketing 

tools on your LinkedIn profile.  
 
I make it a point to let people know the latest thing they can learn from me. What's 

great about social media is that you can get up-to-the-minute feedback on your 
content. People will "like" your updates, they'll comment on them and share them 

— and even better, they'll often tell you what ELSE they'd like to know. So, your 
audience will actually start to HELP you generate your content ideas for you! 
 

Now can you see why they complement each other so well? Your LinkedIn profile 
offers that value, the expertise, and the connection in one professional vehicle and 

then other social media sites can really give it a boost when it comes to 
interactivity. 
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Bonus Success Strategy #3: Find Your Competitive Edge 
 

Let's face it, as business owners and professionals we're not marketing in a pure, 
utopian world. You're competing with hundreds of updates that flood your 

audiences' streams and inboxes every day. 
 
Now we're getting to the important fine-tuning of your profile — the subtleties that 

really start to separate successful profiles from the ones that aren’t effective. And it 
all revolves around one question: 

 
Why should people read YOUR profile? 

 

To stay competitive, your profile must do something for your audience … offer them 
some benefit for reading. It must be compelling or make them FEEL a certain way, 

so they view it when they can, and more importantly, decide to keep viewing your 
status updates.  And that's when you'll stand out from the millions of other profiles 
and updates that are clamoring for your audiences' attention. So, how do you do 

this? 
 

Offer VALUE 
 

You must deliver something of VALUE to your audience. This value to your audience 
could be tangible, like getting a special discount, being the first to know about a 
new product, or learning something new. Those tangible offers are straightforward. 

You put a coupon code in your update, an image of your product, a link promoting 
your latest book or consulting package, etc. People love those and they can 

definitely be a good reason they'll prefer to keep looking for your updates. 
 
But it also could be something less tangible. Many of the most successful profiles 

and updates maintain an emotional connection with their audiences. The audience 
looks forward to these updates because they either make them laugh, make them 

think in new ways, or inspire them to take action in their lives. 
 
In my updates, I talk about my trips, what I’m doing on the weekend and in the 

evening, etc., because I’ve noticed that my audience responds positively when I 
share personal tidbits about my life. I don't overdo it, but I would just share some 

casual information, like my vacations or what I was doing that day. It builds a 
relationship with my audience. 
 

And I will tell you from experience that it’s relationship that builds businesses.  
 

And it's something that earns you a lifelong community of connections, new 
customers, referrals, and fans. 
 

So, if you're adding new content to your profile, without giving much thought to 
your audience, you're actually doing more harm than good. You want to have your 

sales strategy in place, as we talked about earlier, but don't ignore the personal 
relationship. That's where your profile can really shine. 
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Some people like knowing about new products and promotions. Some people might 

think your updates are hilarious, inspiring, or motivating. Others might just like 
you, and they like feeling connected to you. The benefits really do range from very 

rational, to very abstract and emotional. So make sure you deliver both. 
 
Here are some questions you can ask yourself when focusing in on how your 

LinkedIn profile will benefit your ideal audience: 
• Do you want them to feel confident in you and your services/products? 

• Trusting in your expertise, like they know you personally? 
• Motivated? Inspired? 
• Eager to receive more of your useful information? 

• So impressed with your profile that they forward it to several associates? 
 

Get CONSISTENT 
 
When I sit down to mentor an employee or business owner who does have a 

LinkedIn profile, but not the results, it's often the case that they do not update 
their profile on a consistent basis. They post something when they have time, which 

could mean weekly sometimes, daily other times, and only biweekly the next time. 
 

And it's costing them big time. 
 
In the professional publishing world, deadlines drive the business. Advertisers count 

on their ads being launched to the world for the full term of their contracts, and 
publishers are accountable for making sure their staff produces each issue on time. 

Your LinkedIn profile is virtual advertising space for your business, and it's crucial 
that you get your updates out there consistently. So by making consistency a 
priority when it comes to delivering your updates, you WILL have a leg up on 

thousands of LinkedIn users. 
 

The benefits of consistency are two-fold. 
 
For starters, there's the 7-to-10 marketing rule. It's a golden rule that says your 

prospect has to see or hear your message 7-to-10 times before they'll even take 
action. People need to get to know you and trust you before they decide to buy 

from you. So, if you're only updating your status and profile once a month, it's 
likely that you will wait almost an entire year before you start getting traction from 
it. But, think of how much this window shrinks when you start updating on a semi-

weekly basis. It shaves off MONTHS of waiting for new job offers, new prospects, 
new customers, and new sales to come in for your business. 

 
So, do not take your updating schedule lightly. 
 

Consistency also builds trust on a very unconscious level for your audience. If your 
updates and profile pop up from left field at random times throughout the year, 

people will likely doubt that you're delivering anything of value to them. 
 



  

©2012 ChristineHueber.com Top 10 LinkedIn Profile Success Secrets:  A Special Report by Christine Hueber 28 

Think about it. Would you rather get your news and information from a completely 
unreliable, "flaky" news source that only reported on things when they could, or 

would you trust the source that is there for you every hour, day, week, year after 
year? This again is a subtle, but powerful force that will make your profile 

successful. It's going back to how your profile and updates make someone FEEL. 
They feel like you're taking them seriously, yourself seriously, and you're there for 
them whenever they need you. 

 
Here's the truth:  most people won't read your updates all the time. I hesitate to 

say this because some might take it as license to NOT give it the proper attention 
on a consistent basis. But, it's true. Some people will read your update(s) one day, 
and maybe the next, and some won't read them until they look at your profile. 

 
And of course some will devour EVERY update. If you ask me, that's why it's so 

important to keep your updates consistent, making sure that they have that 
winning combination of strategic and valuable information. 
 

At any point in time, your LinkedIn profile could resonate with someone and result 
in a new referral, an interview request, a sale, or press. 

 
Get Interactive 

 
These days, you've got a lot of great ways to make your profile more dynamic with 
interactive content that people find valuable. You can deliver video messages, audio 

messages, poll your audience, and more. For some people, speaking on a topic 
comes much more naturally than writing an article on it, so shooting a video or 

recording an audio message is an easy alternative that would probably save time. 
 
Think about adding audio or video clips to your profile for just about anything, 

such as: 
• Personal greetings (maybe from an industry tradeshow, etc.) 

• Brief interviews with experts 
• Special announcements or promotions 
• Product recommendations 

• Testimonials from clients/customers 
• Question and answer 

 
One great source I recommend for creating audios is Audio Acrobat. Record your 
audio, and then you can generate a link to insert in your content. When your 

audience clicks on the link, they'll be taken to a webpage where they can play your 
audio.  

 
If you prefer to shoot video, use a digital video camera (such as a simple Flip 
camera for making short recordings to upload to a website. 

 
You can also use the Slideshare and Box.net applications in the menu under your 

More tab to post your videos from YouTube, etc., on your profile.   
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These are just a few examples of the ways you can make your profile more 
effective and visible to make sure it's holding its own among the competition. 

 
And it's a good idea to keep an eye on your competition. Take a good look at what 

your favorite colleagues are up to, as well as the others in your industry: what 
works, what makes them rank high in keyword searches, and what doesn't work? 
Connect with others who rank high for your keywords to see what they’re doing … 

it’s good for you professionally as well. 
 

Remember, your LinkedIn profile isn't a one-time only effort. You have to invest 
effort to create a profile that works for you. Be smart about your content, market it 
wisely, commit to offering value, and then adjust it as you go. 

 
I'll be honest … it took me over 4 years to really nail down a formula that worked 

for my profile. But once I got it RIGHT, my business was OVERFLOWING. And when 
I've taught my formula to new and seasoned entrepreneurs, many have enjoyed 
equally stellar results in a fraction of the time. 

 

 
“Christine Can Teach You A Lot About How To Use LinkedIn To Grow Your Business!” 
 
“Christine has helped me understand and improve my LinkedIn presence. I respect her knowledge, experience and 
energy. She can definitely teach you a lot about how to use LinkedIn to grow your business.”  

Coryon Redd, CEO         
Batteries For Less 
www.batteries4less.com  

 

 

 

Are YOU ready to work LinkedIn for 
MAXIMUM results? 

 

In early 2010, I decided to teach a special course on how to use Social Media 
powerfully and profitably. Since Social Media is such powerful and effective 

marketing vehicle, I dedicated one part of the course entirely to LinkedIn. 
 
But, what I found was that there was more information than I had room to share 

about LinkedIn. LinkedIn wasn't a subtopic, this was a stand-alone topic that 
deserved full attention. 

 
And LinkedIn users at ALL levels had questions… 
 

People who were new to LinkedIn wanted step-by-step guidance on how to create 
their presence and brand, from point A-to-Z. They wanted to know how to create 
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an effective profile, what to focus on to get the results they wanted, plus basic 
LinkedIn management details, in an easy-to-follow, step-by-step format. 

 
My students who were advanced LinkedIn users wanted more strategic 

information, like how to write compelling content, generate leads from the site, 
avoid getting their account restricted, track performance metrics, and work their 
contact list in other ways besides their profile. (There's a lot you can do with your 

content and your profile once you have your LinkedIn presence running like a well-
oiled machine, and these users were ready to take things to the next level.) 

 
The result is my brand new program, “LinkedIn Marketing Power:  How to Use 
LinkedIn to Attract Hot New Prospects and Professional Contacts, Win 
Loyal Customers and Industry Fans, and Grow Your Revenues and Visibility 

… FAST!” an easy step-by-step system that will reveal to you all my strategies, 
secrets, and tips for planning, designing, writing and promoting an your LinkedIn 

presence so you can start building your presence with many more, better-qualified 
prospects, clients/customers and professional contacts and grow your business, 
your visibility — and your revenues — within just a few months. 

 
"LinkedIn Marketing Power" (LMP) goes above and beyond the basics… 

 
LMP is designed to make sure you start out with a strategic LinkedIn presence that 

builds your list and network and attracts the visibility you want that makes you 
money … or gets you the new position you want. And, even if you already have a 
LinkedIn profile, you'll be able to make quick fixes to your existing profile and 

presence that will dramatically improve your results. 
 

 
“Christine’s suggestions are already paying off!” 
 
“I have been using LinkedIn for over three years now. Christine has taken me from a basic user to an intermediate one 
in a matter of minutes. Her suggestions are already paying off. “ 

Robert Trent, Director         
Sierra Commons  
www.Sierra Commons.org 
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Christine has helped me, as well as my clients, gain broad exposure! 

Christine's knowledge in the value of LinkedIn is remarkable. She has helped me, as well as my clients, gain broad 
exposure through this valuable tool. Working with an expert is the only way to go.  

LeeAnn Brook, President        
Brook Design Group  
www.brookdesign.com 
 

 

 
"LinkedIn Marketing Power" is a complete A-Z program that gives you: 

 
· Where to find your BEST audience/network and buyers, so you can plan to 
grow your contacts right from the start (and make money or get your new position 

sooner). 
 

· EASY CONTENT for your profile, even if you don’t like to write (And I’ll show you 
where you can find articles and tips for fair use.) 
 

· Step-by-step instructions on how to use Groups and Answers in a simple 
system that gets you in front of your ideal audience. 

 
· How to manage your LinkedIn presence effortlessly without having to be a 
technical expert, and without expensive software. 

 
· 15 EASY WAYS to sell more of you, your services and products using your 

LinkedIn profile and presence 
 
· What % of your updates should be useful content for your audience, and how 

much should be self-promotion or ads (Caution: Your profile could bomb if you 
don’t get this down.) 

 
· Tricks to avoid getting your account restricted and make sure your invitations  

actually get accepted! 
 
· Dozens of my hand-picked INSIDER RESOURCES for sharing your content and 

and managing your presence 
 

With LinkedIn Marketing Power, I promise you’ll get my tried-and-true methods 
in a winning formula that has worked for me, and my clients for years. 
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LinkedIn Marketing Power is yours TODAY for the low price of $197 — a 

small investment considering this program will pay you back again and 
again. 

 

 

 
I'm very excited to be offering this to you as a stand-alone program for the first 

time ever! 
 
Get all the details about LinkedIn Marketing Power here:  

http:christinehueber.com/lmp 
 

And that’s just the beginning. Here’s the even better news… 
 

*** Right now, you can SAVE over 10% with COUPON CODE 

“LMP20” reserved only for readers of this special report! *** 
 

As a thank you for taking the time to read this report, you will save $20 OFF the 
regular price of LMP — but only for a limited time. Just enter coupon code “LMP20” 

to claim your exclusive discount! 
 
If you’re ready to make the investment in your business and yourself as a 

professional, business owner or entrepreneur, I encourage you to act fast and take 
advantage of this $20 savings. 

 

Just think about it. What would just a well‐crafted LinkedIn presence do for your 
income/revenue, your bottom line, and your reputation? 

 
Get all the details now at http://christinehueber.com/lmp. 

  

http://christinehueber.com/lmp
http://christinehueber.com/lmp
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I hope to get the chance to help YOU create the LinkedIn presence that gets you 

more of what YOU want. 
 

 
To your LinkedIn success, 

 
 
 

P.S.  If you have any questions about LinkedIn Marketing Power, they are most 
likely answered on my information-rich page at http://christinehueber.com/lmp. 

 
But my team is also always available to answer your questions anytime. Just write 
us at support@christinehueber.com or call us at 530.582.8091. 

 
Remember, your special coupon code is only good for a limited time, so if you’re 

ready to save $20 instantly on LMP, enter coupon code “LMP20” at checkout now. 
 
So go online now and get all the details at http://christinehueber.com/lmp and get 

ready to exponentially grow your business and professional presence with a high 
visibility, money-making LinkedIn presence! 
 
 
 
 
 
 
 
 
 
 
 
Legal Disclaimer: Every effort has been made to accurately represent our program and its potential. Any claims made of actual earnings or 
examples of actual results can be verified upon request. The testimonials and examples used are exceptional results, don’t apply to the average 
attendee/purchaser and are not intended to represent or guarantee that anyone will achieve the same or similar results. Each individual’s 
success depends on his or her background, dedication, desire, and motivation. As with any business endeavor, there is an inherent risk of loss of 
capital and there is no guarantee that you will earn any money. 

http://christinehueber.com/lmp
mailto:support@christinehueber.com
http://christinehueber.com/lmp

