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When	does	harmless	puffery	turn	into	a	claim	that	needs	proof?	In	this	episode,	we	unpack	a	recent
NAD	decision	involving	Howies	Hockey’s	“World’s	Highest	Quality”	advertising	claim	and	why	context
made	all	the	difference.	While	NAD	found	the	slogan	was	puffery	when	it	appeared	on	its	own,	the
same	claim	became	an	objective	representation	requiring	substantiation	when	placed	alongside
specific,	measurable	claims	about	adhesive	strength,	durability,	consistency,	and	other	product
attributes.	The	decision	offers	an	important	reminder	for	advertisers:	even	a	broad	boast	may	lose
its	puffery	protection	when	the	surrounding	context	gives	consumers	a	reason	to	interpret	it	as	a
measurable	promise	about	product	performance.
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