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The	Institute	of	Medicine	issued	its	widely	anticipated	report,	Food	Marketing	to	Children	and	Youth:
Threat	or	Opportunity?	Anyone	reading	press	accounts	of	the	Report	would	likely	conclude	the	IOM
finally	found	what	critics	of	the	food	industry	had	long	maintained	–	that	food	advertising	was
causing	kids	to	gain	weight.
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