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New FTC Guides Raise Stakes
for Companies that Advertise
Through Social Media
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The Federal Trade Commission recently released a new version of its Guides Concerning the Use of
Endorsements and Testimonials in Advertising. The new Guides, which are effective as of December
1, 2009, contain numerous provisions that apply to messages in social media, such as blogs, word-
of-mouth marketing, and other promotions in which companies encourage consumers to speak on
their behalf. If your company uses social media to advertise, you need to pay close attention to the
Guides because your company may be liable not only for its failure to comply with the Guides, but
also for the failures of consumers you work with.

Click here for an article (starting on page 19) that addresses some of the key issues under the new
Guides.


http://www.ftc.gov/os/2009/10/091005revisedendorsementguides.pdf
http://content.yudu.com/Library/A1jy9v/SMEIMarketingTimesDe/resources/index.htm?referrerUrl=http%3A%2F%2Fwww.yudu.com%2Fitem%2Fdetails%2F113080%2FSMEI-Marketing-Times-December-2009

