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When is a “100%"” claim not as clear as it seems? In this episode, we unpack a recent NAD decision
examining how consumers interpret absolute claims and why advertisers should be cautious when
using “100%" messaging in marketing. The case highlights NAD’s continued focus on consumer
takeaway, substantiation, and context, emphasizing that even simple, seemingly straightforward
claims can convey broader messages than advertisers intend. As regulators, self-regulatory bodies,
and plaintiffs increasingly scrutinize absolute and unqualified representations, the decision offers
valuable guidance for companies looking to balance compelling marketing with defensible
advertising claims.

Hosted by Simone Roach. Based on a blog post by Gonzalo E. Mon.
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