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Revolve, a fashion e-commerce brand, recently faced scrutiny from the National Advertising Division
(NAD) over influencer disclosures in its gifting program. In this episode, Gonzalo Mon unpacks NAD’s
findings and what they mean for influencer marketing.

NAD’s decision raises key compliance concerns under the FTC's Endorsement Guides, from unclear
disclosure instructions to the effectiveness of hashtags like #giftedbyrevolve. We’ll explore why NAD
found Revolve’s approach insufficient, how brands can improve influencer agreements, and why
clear, unmistakable disclosure language matters.

Read the full analysis from Gonzalo Mon on the Ad Law Access blog:
www.kelleydrye.com/viewpoints/blog...-to-influencers
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