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An	overview	of	comparative	advertising	law	in	the	US,	focusing	on	the	treatment	of	comparative
advertising	claims	by	the	Federal	Trade	Commission	and	the	National	Advertising	Division	of	the
Council	of	Better	Business	Bureaus,	and	the	challenges	of	contesting	comparative	advertising	claims
under	the	Lanham	Act.
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