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As brands explore Al-driven marketing, the Children’s Advertising Review Unit (CARU) has released a
new framework outlining the key risks companies face when using Al to engage children—from
misleading content and data privacy to mental health and transparency concerns. In this episode, we
cover CARU'’s eight risk categories and practical steps companies can take to align with responsible
advertising standards and reduce enforcement exposure.

Hosted by Simone Roach. Based on a blog post by Gonzalo Mon.
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