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In	a	two-part	series,	the	article	summarizes	the	key	developments	in	the	"green	marketing	arena"
and	provides	guidance	for	businesses	on	making	truthful,	non-misleading,	and	substantiated	green
claims	while	staying	within	the	parameters	of	the	Federal	Trade	Commission's	general	advertising
principles.	The	article	discusses	the	standards	and	four	general	principles	of	green	marketing,	as	well
as	the	types	of	advertising	claims	addressed	by	the	current	green	guides.
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