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DOGTOWN AND Z-BOYS
 
 

Narrated by Sean Penn 
 

Featuring Dogtown’s original Z-boys,  
the members of the Zephyr Skateboard Team: 

 
Jay Adams 
Tony Alva 
Bob Biniak 

Paul Constantineau 
Shogo Kubo 

Jim Muir 
Peggy Oki 

Stacy Peralta 
Nathan Pratt 
Wentzle Ruml 

Allen Sarlo 
 

and 
 

Jeff Ament 
Skip Engblom 

Glen E. Friedman 
Tony Hawk 

Jeff Ho 
Henry Rollins 
Craig Stecyk 
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DOGTOWN AND Z-BOYS - SYNOPSIS 
 
The high-flying “vert” (i.e. vertical) style of skateboarding is now such a defining 
element of international youth culture that it’s hard to believe a skateboard 
manufacturer didn’t invent it.  In fact, it was invented in the street, in a place called 
Dogtown, “where the debris meets the sea.” 
 
Dogtown was the name of a section of Santa Monica and Venice that lay almost in ruins 
by the early 1970s, a rundown urban beach neighborhood with a legacy of outlaw 
surfing.  It bred aggressive, territorial competitors with a street-smart sense of style.  
It was a centre for customized cars, graffiti, street gangs and surfboard design. 
 
This is where the Zephyr Skating Team was created, assembled by Jeff Ho, Skip 
Engblom and Craig Stecyk (the owners of the Jeff Ho & Zephyr Production Surf Shop).  
The team was composed of an ethnically diverse group of local teenagers who used 
the surf shop as a sort of clubhouse, a refuge from their broken homes.  Trained by 
Engblom and Ho, and photographed by Stecyk, the Z-Boys took their clunky early 
skateboards onto asphalt-banked school playgrounds and empty swimming pools and 
learned to “carve” these three-dimensional terrains in new ways, instinctively 
gravitating to a fluid, surfing-inspired style that was both stylish and improvisational. 
 
The Z-Boys caught the mainstream skating world off guard at the Bahne-Cadillac 
Skateboard Championship (a.k.a. the “Del Mar Nationals”) in 1975, where they made 
their first big public splash as the Zephyr competition team.  To the old-guard 60s-
style skaters at the event, who were still doing handstands and wheelies on their 
boards, these wild kids with their riffing, low-slung style seemed to explode out of 
nowhere.   
 
Within a year, the aggressive Dogtown style, and the pugnacious attitude that went 
with it, came to dominate the sport, and its young masters, Jay Adams, Tony Alva and 
Stacy Peralta, became international teenage superstars.  Ironically, the Z-boys’ debut 
was both the beginning of their rise to fame and the demise of their existence as a 
team.  The Z-Boys era ended soon after as its members took off on independent 
skating careers. 
 
Luckily, most of the formative events that led up to the Z-Boys 1975 professional 
debut were captured in still photographs and movies by photojournalists Craig Stecyk 
and Glen E. Friedman.  In Dogtown and Z-Boys, Stacy Peralta, one of the original 
Dogtown skaters, along with Stecyk, has interwoven these vintage images of skaters 
and skate spots of the past with new interview material to create an eyewitness 
account of the birth of modern skateboarding. 
Dogtown and Z-Boys is the story of a group of accidental revolutionaries, gifted kids 
who inadvertently inspired an American pop culture phenomenon. 
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DOGTOWN AND Z-BOYS - About the Production 
 
In March 1999, Spin magazine published an article by G. Beato entitled “The Lords of 
Dogtown”.  It’s vivid portraits of the wild Z-Boys struck many in Hollywood as natural 
movie material.  “As soon as the Spin article broke,” Peralta says, “people who knew 
me in the business started to call.  I got calls from five studios within a week wanting 
to buy the life rights to my story and the stories of the other guys, and I was thinking, 
‘How did this happen?’” 
 
At about the same time, producer Agi Orsi met with an executive who had the Spin 
article on his desk.  Orsi had been introduced to Peralta at a party only a few weeks 
earlier.  “Before I even read the article,” Orsi said, “I told the exec, ‘I’m sure it 
mentions Stacy Peralta.  I know that guy.’  The executive was immediately intrigued, 
so I got Stacy on the phone and I said, ‘Do you want to do something?’” 
 
Although he had been pondering a Dogtown film for years, Peralta found his feelings 
shifting as the film edged closer to reality: “I immediately had a bad taste in my 
mouth at the thought of Hollywood doing a fictional tale about this.  I just didn’t think 
they would ever handle it properly.  This was a touchstone in all of our lives—it was a 
very real moment.  And the older you get the more real it feels, because you realize 
you don’t get many moments in life that are that pure.  Then it just dawned on me 
while I was hiking one day, ‘Let them do the fictional version.  We can do the 
documentary.’  So I literally ran home and banged out a treatment.  Then I called 
Craig Stecyk and Agi and said ‘Forget these guys.’” 
 
Orsi was familiar with the world of extreme sports, having produced two award-
winning documentaries about kayaking in remote locales.  “I didn’t know anything 
about Dogtown,” she admits, “but when I sat down and read the Spin article I thought, 
‘This is perfect.’  What I was attracted to wasn’t so much skateboarding as a sport but 
the art and the culture of the scene, and what Craig added to it and celebrated in his 
articles.  In fact, when we had our first production meeting, what we were all excited 
about was the culture that grew out of Dogtown, in terms of music and art and the 
extreme sports that we see today.  We were determined to make a film that respected 
that tradition.”  
 
Determined to find an off-Hollywood source of financing for the project, Orsi 
approached Jay Wilson, Vice President of Global Marketing for Vans, Inc.  Vans canvas 
deck shoes had been fixtures on the surfing and skateboard scenes since the 1960s. 
Vans also had an early supportive connection with the Zephyr Shop skateboard team.  
“I was the first skater ever to get paid to endorse shoes,” Peralta says, “and Vans was 
the company that paid me.  They were also the first shoe company to ever pay 
attention to skateboards.  They took a liking to us Z-boys when everyone else 
dismissed us.  Once a month we’d get free shoes from the Little Corner store in Santa 
Monica.  And they’ve stayed authentic ever since, staging events like the VANS Warped 
Tour and the VANS Triple Crown Series that aren’t purely business decisions.”  Jay 
Wilson quickly became an enthusiastic supporter of the project. “Vans were the shoes 
the Z-Boys wore,” he says, “The Dogtown story had to be told and we knew we had to 
make this film.”  
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The basic facts of the Dogtown story were right there, present in the filmmakers’ 
memories.  The only real question, at the outset, was how to organize the 
presentation of the story to make it clear to outsiders.  They decided to structure the 
movie not as a chronological account but an explanation of the Z-Boys phenomenon. 
They organized it around a series of key events that made the innovations of Dogtown 
possible. 
 
“Some things were obvious,” Peralta recalls.  “One was the drought that hit California 
in the 1970s, which led to the pool-riding explosion.  Surfing was a big part of what we 
did and the style of Hawaiian surfing superstar Larry Bertelman had a huge impact.  
We also knew that the contest at Del Mar in 1975 was not only a turning point for us, 
but a defining moment for the sport itself.  We also had to follow some of the guys in 
their careers after Del Mar, and we had to talk about the Dogtown articles in 
SkateBoarder magazine, because Craig was such a heavy influence.” 
 
“But in order to really explain how all that stuff happened we also had to go deeper,” 
says Peralta.  “We had to evoke this run-down beach community we all came from and 
that shaped our attitudes.  We had to make it clear that it all revolved around this 
little shop, the Jeff Ho & Zephyr Productions Surf Shop, where Skip Engblom and Jeff 
Ho and Craig Stecyk created a sort of clubhouse for a bunch of discarded kids who 
wanted to be somebody.  And we just happened to have footage of surfing at the 
Pacific Ocean Park pier in its decrepitude, and that footage became the linchpin. The 
P.O.P. footage was shot by Don Behrns, the father of Jimmy Tavarez, one of the 
Zephyr team’s hottest young surfers. It really set the tone for the type of performance 
ethic and people that developed out of Dogtown.” 
 
Stecyk, a 26-year-old, who at the time was a photojournalist, shot much of the 
footage in “Dogtown.”  Stecyk spent much time in the mid-70s sprawled on the decks 
of illegally accessed swimming pools, inches from the rim, capturing images of the 
airborne Z-Boys.  But some of the footage, like a clip of the Z-Boys fleeing the scene 
of an illegal pool ride just a few jumps ahead of the Brentwood police, was new even 
to Peralta: “That was taken by a British TV crew, from the BBC, when they were over 
here doing a piece on us and we didn’t even know it existed.”   
 
Other notable images came from Glen E. Friedman, who became a contributor to 
SkateBoarder Magazine at age 14.  He went on to document the rise of punk in the late 
70’s and rap in the 80’s.   
 
Dogtown and Z-Boys is truly unique, in that the film was put together by two of it’s 
own subjects.  Peralta says: “Craig said at the beginning, ‘the guys are never going to 
agree to do this.  That’s why the whole thing blew up in the first place, because 
nobody could agree.  There are too many alpha males.’”  But Tony Alva told Peralta, 
because “it’s you and Craig doing this, we trust it will be done right.”  And Jim Muir 
summoned up the true hometown spirit: “Listen homes, I’ll give you all my support, 
but if you screw up I’m going to kick your ass.”  “Doing pre-production at a sports 
show in early 2000,” Orsi recalls, “was the first time word got out that Stacy and Craig 
were going to do something on Dogtown.  People turned up that they hadn’t seen in 
years.  It was amazing, like the start of a reunion.” 
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But not everyone was that easy to find.  “We had to hire a private eye to find some of 
them,” says Peralta.  “We couldn’t find Bob Biniak or Paul Constantineau at first.  We 
never did find Chris Cahill.  It was literally a mistake that we found Shogo Kubo in 
Hawaii.” 
 
Jay Adams, a crucial figure because of his talent and impact on the sport, was one of 
the sadder cases.  He carried the wild Dogtown lifestyle to self-destructive extremes.  
It had been ten years since Peralta and Stecyk had seen him. “We had heard that Jay 
was somewhere in Hawaii,” Orsi says.  “Jeff Ho had been trying to track him down for 
us but we didn’t know exactly where in Hawaii.  We couldn’t imagine doing the movie 
without him, so we just flew over to try to find him.”  Peralta began making phone 
calls to people he knew on the dark side of the Hawaiian surfing and skating scenes.  
“Finally we showed up at this strange, dark place, and it’s like, ‘Jay will be here.’  I 
was skeptical right up to that last minute.  But suddenly, there he was.” 
 
For Peralta, the Adams interview proved to be the toughest of the lot. “It was really 
hard,” he says. “But Jay took the interview to a place that I wouldn’t have gone on my 
own, a much more personal place than any of the others.  He started talking very 
frankly, without any self-pity at all, without blaming anybody else for his mistakes, 
about going off the track and getting drunk and into drugs.  And I thought if he’s going 
this way, I will follow him.” 
 
Due to a tight schedule, the production and post-production periods were folded 
together (with editor Paul Crowder, Peralta began assembling footage before they 
were even finished shooting, with interviews still to come that might have affected 
the storyline).  “We didn’t cut in a linear fashion, either, because we were dealing 
with interview footage and archival footage as it came in,” says Peralta.  “But 
somehow it worked.  We kept up with it.  What happened is that it started to take 
shape on its own.”  Because they were financed by a company like Vans, and not a 
traditional Hollywood company, Peralta felt free to take chances so they shot torn up 
photos and shot things “incorrectly” because it seemed to fit the material and the 
tone of the subject matter. 
 
When the film was completed, it had multiple film stocks, multiple video formats, and 
multiple still shots of every kind mixed together.  Due to all of these different 
formats, getting the final film to 35mm was close to a nightmare as all of the different 
formats transferred differently and almost destroyed the look of the film.  At the last 
minute, Crowder devised a way by working with Sonic Foundry and Sony Image Works 
to solve this problem. 
 
When it came time to put the finishing touches on their footage, musicians such as 
Henry Rollins, Jeff Ament of Pearl Jam and Ian McKaye of Fugazi, who were inspired 
by the Z-boys themselves or Stecyk’s articles as teenagers were eager to participate as 
interview subjects. “This was one of those projects,” Peralta says, “where we just got 
lucky, as far as doors opening.”  The soundtrack features evocative cuts by: Blue 
Oyster Cult, Jimi Hendrix, Led Zeppelin, Neil Young, Ted Nugent, James Gang, Iggy 
and the Stooges and Robin Trower, members-in-spirit of the Dogtown extended family. 
 
When it came time to cast a narrator, Peralta says, “We all had the perfect person in 
mind but wrote off the notion as a pipe dream.  We had seen Sean Penn on TV with his 
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son at the X-Games.  We knew he grew up in Point Dume and had skated in some of 
the same schoolyards we had skated in.  Glen E. Friedman, our co-producer, said he 
had a way to get to Sean so we sent Sean the original three-minute trailer. 
 
Penn sat down to watch the footage and was instantly caught up in nostalgia.  Peralta 
remembers Penn asking, “‘Is that such and such a school?  Is that Larry Bertelman?  Is 
that surfer so-and-so?’  He knew it as well as we did.”  Two days later Peralta got a 
call: “Sean would love to be involved.”  Peralta says, “That was probably the single 
best moment of the whole process, for me.  When you do a movie like this that is so 
personal, affirmation like that is great.” 
 
“As it says in the film,” Peralta says, “Style is everything.  For the last ten years 
what’s been important in skateboarding has been going big, going extreme.  So I guess 
what we’re hoping is that when today’s kids see the way we used to skate, they might 
go, ‘Wow, that’s a whole different approach.’  We hope the movie will influence 
younger riders to incorporate some style into the amazing tricks they come up with on 
a daily basis.  As the movie says, ‘Going big works only as long as you look good doing 
it.’” 
 
 

*    *    *
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DOGTOWN AND Z-BOYS - About the Z-Boys 
 
JAY ADAMS was the first Z-Boy to compete at the legendary Del Mar Nationals in 1975 
and his contribution to skateboarding is unparalleled.   
   
Born in Santa Monica in 1961, Adams began surfing and skating at the age of five, 
encouraged by his stepfather, Kent Sherwood, a longtime surfer.  Adams was known 
for sparking trends in a recklessly off-hand fashion, and for being the first to attempt 
many dangerous aerial maneuvers.  Adams brought the spirit, wild abandon and 
youthful creativity of Little Richard into his skating, taking huge risks and counting on 
his ability to transform potential disasters into new departures, literal jumping off 
points for the next wave of skating innovation.  According to skateboarder Magazine, 
“tales of his madness include getting a ticket for skating on the freeway and allegedly 
skate-snatching the wig off a bald woman's head.  His throwing ability with a dirt clod 
was legendary—total accuracy for up to two city blocks.” 
 
Acknowledged as the most naturally gifted member of the Zephyr Team, Adams was a 
frequent prizewinner in his early teens and a huge favorite with fans around the 
world. “He is considered by everyone in the know as the original ‘seed’ the sport 
sprouted from,” Stecyk wrote.  Adams was also the most prominent casualty of the 
hard-charging Dogtown lifestyle, succumbing to the temptations that went with 
youthful success. 
 
Adams is currently serving time in Hawaii for a series of drug-related offenses.  Peralta 
wants Adams’ many friends and admirers to know that “Jay is sober and in good 
spirits, and is looking forward to his future when he will be released and reunited with 
his seven-year-old son.” 
 
TONY ALVA has been called “the Chuck Berry of skateboarding, the original.” 
SkateBoarder Magazine wrote in 1977, “Tony Alva won the World Professional overall 
title.  Two weeks before that, he had set the New World record in the barrel jump.  
These victories were no surprise to his friends and followers.” 
 
Born in 1957, Alva grew up in Santa Monica a few blocks from the beach.  Raised by a 
divorced, single father, he graduated Santa Monica High School in 1975.  Beginning in 
1962, Alva was a hard-core skater.  He is considered the originator of the vertical style 
of modern skateboarding and was the first skateboarder to build his life strictly around 
the sport.  When Hollywood recognized the skateboarding phenomenon, Tony Alva was 
often involved, appearing in “Skateboard” (1977) and “Thrashin' ” (1986), working 
with second unit director Stacy Peralta on the latter. 
 
The first skateboarder to successfully market himself as a brand name, Alva still owns 
and operates the trend-setting Alva Skateboard Company from offices in Oceanside, 
CA.  Early Alva skateboards are considered classics, highly prized by collectors.  He 
continues to travel around the world staging skateboard demos, proselytizing for the 
sport he loves.  As recently as August 2000, he was in Seattle, emceeing (with Zephyr 
co-founder Skip Engblom) the dedication of a new skatepark.  Peralta says “Today, 
Tony still sneaks into unsuspecting people’s backyards to taste the illicit thrill of riding 
an empty pool.” 
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BOB BINIAK was born in Chicago in 1958, but moved as a baby to the beaches of Santa 
Monica.  Since childhood, he hasn’t lived a day more than 6 blocks from the ocean.  At 
age 12, Biniak began surfing and skating, and joined the Zephyr Team shortly 
thereafter.  Biniak’s speedy skateboarding earned him the nickname “Bullet” from his 
teammates.  After the Zephyr team dispersed, Biniak skated for Sims and Logan Earth 
Ski.  His success earned him two BMW’s at the age of 18.  He went on to study at 
Mission College, where he tried out for the school’s golf team.  After blowing away 
everyone at the tryout, Biniak began his career in golf, touring professionally 
throughout Florida, California and Europe.  After seven years of playing, Biniak hung 
up his clubs and moved into the business world.  He began a company exporting golf 
equipment to Japan.  He now heads BB Sports and Apparel.  Biniak lives with his wife 
in Malibu, California.  He plays golf, goes fly-fishing and surfs frequently, using Jeff 
Ho-designed surfboards.  He hasn’t skated since 1980. 
 
CHRIS CAHILL was last seen in Mexico. 
 
PAUL CONSTANTINEAU works as a machinist.  He lives in Santa Monica, California. 
 
SHOGO KUBO was born in Kushikino-City, Japan in 1959 and moved to West Los 
Angeles, California in 1971.  He was motivated to surf and skate at age 12 by Jay 
Adams, who used to skate in the parking lot outside the judo class they shared.  After 
leaving the Zephyr Team, Kubo skated for Z-Flex Skateboards and earned his own 
skateboard model, the “Z-Woody.”  Kubo now works for the Asahi Beer Company.  He 
lives in Hawaii with his wife, Michiyo, son, Shota and daughter, Meagan.  He surfs with 
a longboard, and has recently begun skateboarding again after many years.   
 
JIM MUIR has been described as “the grassroots and heart of the whole Dogtown 
thing” by Jeff Ho.  Muir was born in Venice and has lived in Southern California for the 
past 25 years.  While on the Zephyr Team, Muir learned the skateboard manufacturing 
trade.  The Z-boys needed boards that could sail around swimming pools, instead of 
riding between safety cones.  Constructing the boards by hand, Muir built the boards 
lighter and wider to allow for better stunts.  Muir began selling the boards under the 
Dogtown Skateboarding brand in 1976, which put the Dogtown logo on the map.  While 
other Z-Boys entered skating competitions, Muir stayed behind the scenes to run the 
Dogtown brand, and has headed the company ever since.  Muir resides in Venice with 
his ten-year-old son.  He is an avid surfer and snowboarder. 
 
PEGGY OKI has been surfing for over 25 years.  While skateboarding one afternoon at 
age 18, Oki was asked to join the Zephyr Team as the lone female Z-boy.  After the Z-
boy era ended, Oki studied environmental biology at the University of Santa Barbara, 
where she eventually earned her Bachelor of Arts degree in Painting.   
Inspired by the film “The Endless Summer,” Oki went on to travel the world in search 
of “good surf in warm climates.”  She visited Japan, Fiji, Mexico, South Africa, 
Indonesia, New Zealand and Costa Rica.  She has since returned to painting and has 
exhibited her works, which reflect natural seascapes and marine life, in over forty 
group shows and a dozen one-woman shows. She also operates a greeting card 
business, for which she uses her own artwork.  
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Oki has also become deeply involved in environmental and animal activism, and 
protesting whaling activity. Oki lives in Santa Barbara, and enjoys surfing and rock-
climbing.   
 
NATHAN PRATT founded Horizons West Surfboard Shop, which occupies the same 
storefront as the former Jeff Ho & Zephyr Productions Surf Shop.  He lives with his 
wife, daughter, and newborn son in Somis, California. 
 
WENTZLE RUML was born in Los Angeles and grew up in Dogtown.  He skated 
professionally from age 18 through 21.  He now owns and operates an Aquaculture 
Farm in Wellfleet on Cape Cod, Massachusetts, where he lives with his second wife, 
two children and two stepchildren.  He has two grown stepchildren as well.  Wentzle 
also owns and operates a catering business – cooking lobster bakes and other seafood 
for the seasonal tourists.  During the summers, he scuba dives, fishes, and still skates.  
He spends a good portion of his winters surfing in the Caribbean and has done some 
aquaculture consulting for the British Virgin Island of Tortola, working with a local 
community college there. 
  
ALLEN SARLO was born and raised in Venice Beach, California.  His father, CJ, was a 
Santa Monica lifeguard and Allen was a fixture on the beach.  In 1974, at sixteen years 
old, he won the prestigious Malibu 4-A Invitational Surfing Championship, as a member 
of the Jeff Ho Surf Team.  Sarlo turned to skateboarding when there was no surf, and 
placed third in the slalom division at the now famous Del Mar Nationals in 1975.  
Today, Sarlo is a world-class big wave rider and competes on the Master Quiksilver 
Pro-Tour.  A successful Real Estate broker, he lives in Malibu and Hawaii with his wife 
and children.  He surfs almost every day and has skateboard ramps in his backyard for 
days when there is no surf. 
 

*     *     * 
 

SKIP ENGBLOM was born in Hollywood, California in 1948, and was raised in both 
Hollywood and Venice Beach.  After attending Bartending School and Santa Monica City 
College, Engblom teamed up with Jeff Ho and Craig Stecyk to create the Jeff Ho Surf 
Shop and Zephyr Productions.  When the Zephyr Team split up in 1975, Engblom sold 
his share of the shop to Ho and moved to Hawaii.  After a two-year vacation, Engblom 
came back to the US, and formed a skateboard business and a surfboard company.  
Both failed.  A resurgence of skateboarding in the mid-80s helped Engblom become 
head of promotion for the Jimmy Z clothing line.  He has since left the company and 
has also returned to the skateboard business with his new company Santa Monica 
Airlines.  He has also become a Screen Actors Guild member.  Engblom has lived in 
Venice, California off and on since 1958, and surfs four days a week.   
 
JEFF HO met fellow entrepreneurs Craig Stecyk and Skip Engblom while drying his wet 
surfing gear outside of a hotel in Santa Monica.  Together they created the Jeff Ho 
Surf Shop, which sold Ho’s one-of-a-kind shaped and designed surfboards.  These 
unique boards soon became a hit with the local surfers. The shop sponsored surfing 
teams before the Z-boys, but the Zephyr Competition skate team was the first created 
for a younger group, whom they hoped, would become the “stars of tomorrow.”  Ho 
has been organizing surfing and riding teams ever since.  Ho lives in Pupukea, Oahu in 
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Hawaii, and despite his busy schedule, occasionally manages to surf Diamond Head.  
He is the Founder of Jeff Ho Surfboards, which he still shapes himself.  

 
 

*      *      *
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DOGTOWN AND Z-BOYS 
 

About the Filmmakers 
 
STACY PERALTA (Director, Co-Writer) was born in 1957 and began skating at the age 
of five.  He has been associated with skateboarding ever since, as a leading 
competitor, entrepreneur, and video director.  Considered one of the founding fathers 
of modern skateboarding, he was the first Z-Boy to systematically capitalize on his 
reputation with lucrative sponsorship and advertising deals, and eventually co-
founding his own company, Powell-Peralta. 
 
As a teenager, Peralta appeared in several feature films set in the skateboarding 
world, including starring in “Freewheelin’” in 1976.  Behind the scenes he served as a 
second unit director on several films, including: “Police Academy 4,” “Gleaming the 
Cube” and “Thrashin’” in 1986. 
 
At nineteen, Peralta walked away from his career as a skateboarder and joined 
manufacturer George Powell to form the innovative manufacturing company Powell 
Peralta.  Five years later, Powell Peralta became an industry leader, as the trend-
setting graphics of artists Craig Stecyk and Vernon Courtland Johnson fueled the 
company.  Peralta discovered Tony Hawk and sponsored him for eleven years as the 
founder and coach of Powell Peralta’s Bones Brigade skateboard team.  
 
Fed up with conventional advertising methods, Peralta and creative partner Craig 
Stecyk produced their first skateboard film, “The Bones Brigade Video Show” in 1984, 
launching a skate-video revolution that shifted the balance of power in the field away 
from the traditional magazines and the corporate organizers of competitive events.  
Many young skaters now routinely bypass competition altogether, choosing video 
instead. 
 
As a result of the style he developed in his skateboard videos, Peralta began to get 
directing offers in Hollywood.  He worked on Steven Spielberg’s “Hook” (1990) as a 
scene choreographer and skateboard consultant.  In 1991, he left Powell Peralta to 
begin directing and producing television specials, pilots and series until 1999.  He 
recently directed the interview series “Influences” for the Bravo cable channel. 
 
He also recently signed a screenplay deal with Art Linson and director David Fincher, 
for their company Indelible Entertainment.  He and Agi Orsi are currently putting 
together their next film on the life of a surfing legend.  They will work together on the 
film version of the book In Search Of Captain Zero by Allan Weisbecker, for Peralta to 
direct and Orsi to produce.  
 
AGI ORSI (Producer) was an infant when she came to the US from Hungary with her 
family as a refugee during the Hungarian Uprising in the 1950's.  After graduating from 
the Sorbonne University with a Master's Degree in French Literature, she founded a 
company in Paris specializing in film representation and production.  
 
Upon returning to America, Orsi worked in international film distribution, selling 
ancillary rights to foreign and independent films.  She represented the Hungarian film 
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studio selling production services to clients such as CBS, NBC, HBO, and Warner 
Brothers.  
 
Orsi also produced award-winning adventure documentaries such as: “Bashkaus: Hard 
Labor in Siberia” for The Discovery Channel, which documented a joint US-Soviet 
kayak and rafting expedition in Russia's Altai Mountains and won the Grand Prize at the 
Telluride Film Festival; and “Curtain of Ice” for A&E, which followed a paraplegic sea 
kayaker and a group of Inuits as they attempted to cross the Bering Strait.   
 
Orsi's development slate includes non-fiction features with Stacy Peralta and Craig 
Stecyk, “Cowboys Are My Weakness” based upon the best-selling short story collection 
by Pam Houston, and “The Betty Schimmel Story,” among others.  Orsi has recently 
optioned the film rights to the book In Search Of Captain Zero by Allan Weisbecker for 
her to produce and Peralta to direct.  Orsi will also co-produce the upcoming remake 
of “Broken Silence" for New Regency. 
 
GLEN E. FRIEDMAN (Producer/Creative Consultant) began photographing the Dogtown 
skating scene in 1974.  At age 14, he became a contributor to SkateBoarder Magazine.  
He documented both the rise of the punk rock scene in the late 1970’s and the rise of 
rap music in the mid 1980’s.  He worked with many influential bands including Black 
Flag, Public Enemy, Fugazi, Dead Kennedys, Run DMC and the Beastie Boys.  
 
Friedman compiled his 25-year career in the skateboarding and music businesses into 
two collections Fuck You Heroes (1994) and Fuck You Too (1996).  Selections from 
these books became the Fuck You All photography exhibit, which has been touring 
internationally since 1997.  His most recent book is The Idealist: Twenty Years in My 
Eyes.  He is currently putting together a book with Craig Stecyk, called Dogtown: The 
Legend of the Z-boys, which will be published in 2002. 
 
JAY WILSON (Executive Producer) is the Vice President of Global Marketing for the 
sports shoe and apparel manufacturers Vans, Inc.  He has spearheaded many 
innovative promotional projects, such as the VANS Triple Crown Series ® (consisting of 
21 alternative sporting events in skate boarding, snow boarding, surfing, BMX, wake-
boarding and motor cross) and cutting edge music productions like the VANS Warped 
Tour, which launched the careers of many rising bands, including Blink 182, Sugar Ray 
and Eminem. 
 
Wilson has been a painter since the age of thirteen, graduating from Art Center 
College of Design, Pasadena, with a degree in advertising and film in 1976.  He has 
exhibited his work often and he has owned and operated his own PR and advertising 
agency.  Wilson is producing a surfing documentary for Vans entitled “The Pipe 
Masters,” about the most famous surfing event in the world on the North Shore of 
Oahu.  He is also producing a 3-dimensional animated series, “The Loonatic,” and 
completed a screenplay called “Cinema Cool” about a new role-playing game. 
 
As a marketing consultant, Wilson has a history of major brand building, counting 
among his successes the launches of DirecTV, Vaurnet Sunglasses and the American 
Savings Bank.  He taught a course for eight years at the School of Cinema and 
Television at USC. 
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CRAIG STECYK (Co-writer, Production Designer), painter, photographer, graffiti-artist 
and journalist, played a pivotal role in spreading the influence of the Z-Boys 
throughout American youth culture.  
 
Born in Santa Monica in 1950, Craig Stecyk was a founding partner in the original Jeff 
Ho & Zephyr Productions Surf Shop in Santa Monica.  His graffiti-influenced surfboard 
designs for Zephyr have had a lasting impact on the surf/skate aesthetic.  He designed 
the famous Rat Bones logo for the Powell Peralta Company, and has a painted 
surfboard and a skateboard graphic on permanent display at the Smithsonian 
Institution’s Museum of American History. 
 
Stecyk has been photographing the giants of surfing and skateboarding and celebrating 
the lifestyle in groundbreaking magazine articles.  His early essays for Surfer Magazine 
were a crucial early influence on the Dogtown style; a decade later, his classic pieces 
for SkateBoarder, often written under the “John Smythe” pseudonym, introduced 
America to the Z-Boys.  
 
Stecyk has been working professionally in film and video production, as a writer, art 
director, production designer and photographer, since the late 1960s.  His Bones 
Brigade video collaborations with Stacy Peralta in the 1980s became a side career 
working on documentaries, music videos, and TV commercials. 
 
Stecyk recently curated exhibitions for the Laguna Museum of Art, including: “Kustom 
Kulture: The Art of Von Dutch,” “Ed,” “Big Daddy” and “Roth and Robert Williams” 
and contributed to the book Malicious Resplendence: The Art of Robert Williams.  
Recently he has been working with Super X Media Publisher Takuji Masuda on various 
surf and skate culture projects in Japan, Cuba and Sweden. 
 
Stecyk has an MFA in sculpture from California State University, Los Angeles and has 
participated in over 200 international art exhibitions.   
 
PAUL CROWDER (Editor) is a drummer-turned-video editor.  He was born in 1962 in 
London, where he attended high school.  Crowder got his first record deal at age 18 on 
A&M Records and started working behind the scenes shortly afterward.  At 21, he took 
occasional gigs as a tape operator and recording engineer assistant, and started 
engineering full-time.  Crowder got his second record deal at 22, with a band called 
The Adventures on Chrysalis Records.  He toured with Tears For Fears in 1985, and in 
1987 they joined Elektra Records and recorded “Sea of Love.”  In 1988, he toured 
Europe with Fleetwood Mac on the “Tango in the Night” tour.   Crowder started 
playing with The Animals’ Eric Burdon in 1990. 
 
Crowder edited two previous projects with Peralta for the Museum of Television—
“Influences: Yesterday and Today,” which later became a series on Bravo and a special 
about the 70s which aired on CBS and ABC.  He was first involved with “Dogtown and 
Z-Boys” three years ago, cutting a short trailer with Peralta for Vans that helped get 
them involved.  In addition, Paul and his partner Terry Wilson composed five original 
pieces of music for "Dogtown and Z-Boys." 
 
Crowder has also cut a string of “Behind the Music” shows for VH1, including their 
episodes on Tina Turner, Ozzy Osbourne, Poison, Oasis and Michael Hutchence.  
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Crowder has been married to his wife Kelly since 1995, and together they have two 
daughters, Ede Bell (5) and Zola Jo (3).   
 
PETER PILAFIAN (Director of Photography) As a young rock climber living in Santa 
Monica in the 1960s, Pilafian was a self-described “sidewalk skateboarder.”  
 
Pilafian has worked on television adventure assignments outdoors, underwater and 
under extreme conditions, such as: “The Grizzlies,” “Stuntwomen: The World Tour,” 
“Everest: Mountain At The Millennium,” “The Great Borneo Traverse,” “Ballooning In 
Tanzania” and “Anyplace Wild.” 
 
Pilafian has worked on fifteen Hollywood features as a Second Unit Photographer, 
beginning with the white-water footage in Roger Spottiswoode’s “The Search for D.B. 
Cooper in 1981.”  Other feature projects include Clint Eastwood’s “The Eiger 
Sanction” (mountain climbing), Robert Redford’s “The River Runs Through It” 
(additional fish photography) and Franc Roddam’s “K2” (more mountains).  
 
He worked with director Lawrence Kasdan on “Mumford” in 1999, and drew upon his 
non-fiction television experience to create an authentic looking ersatz episode of 
“Unsolved Mysteries.”  Pilafian also served as Camera Operator for six seasons on “The 
Larry Sanders Show” and was the DP for the pilot episode of “Mighty Morphin' Power 
Rangers.”  Recently he spent two months in the Australian outback as a cameraman on 
hit series “Survivor.” 
 
Pilafian has won two National Emmys, for his work on ABC’s “Triumph On Mount 
Everest” and “Journey to the Outer Limits” for National Geographic.  He also won two 
Cine Golden Eagles, Houston and Amsterdam Film Festival prizes for cinematography 
and a Special Award from the International Crafts Film Festival for “Master Weavers Of 
The Andes.”   
 
SEAN PENN’s (Narrator) debut as a film actor began in 1981 with “Taps,” directed by 
Harold Becker, followed by over thirty films.  He was nominated for an Academy 
Award for Tim Robbins’ “Dead Man Walking” and won Best Actor Awards from the 
Berlin Film Festival and the Independent Spirit Awards.  In 1997, Penn was honored 
with the Cannes Film Festival’s Best Actor Award for his performance in “She’s So 
Lovely.”  Another Best Actor Award followed from the Venice Film Festival for his 
performance in Anthony Drazan’s “Hurlyburly,” a film adaptation of David Rabe’s play.  
Penn was next seen in Terrence Malick’s “The Thin Red Line” and Woody Allen’s 
“Sweet and Lowdown,” which garnered another Academy Award nomination.  He will 
soon be seen in Kathryn Bigelow’s “The Weight of Water” and Jessie Nelson’s “I Am 
Sam” with Michelle Pfeiffer.  
 
In recent years, Penn’s involvement has expanded with the formation of his own 
production company, Clyde Is Hungry Films.  He has acted and produced the films 
“She’s So Lovely,” “Loved” and “U-Turn.”  He wrote, directed and produced the films 
“The Indian Runner” and “The Crossing Guard,” and directed and produced “The 
Pledge.”  
 
Theatrical performances include Alfred Hayes’ “Girl on the Via Flaminia” and Albert 
Innaurato’s “Earthworms” in Los Angeles.  On Broadway, Penn performed in Kevin 
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Heelan’s “Heartland” and John Byrne’s “Slab Boys.”  Later he performed in David 
Rabe’s plays “Hurlyburly” at the Westwood Playhouse and “Goose and Tom Tom” at 
Lincoln Center.  In 2000, Penn joined an ensemble cast in Sam Shephard’s “The Late 
Henry Moss,” which debuted in San Francisco and was directed by the playwright.  

 17


	SHOGO KUBO was born in Kushikino-City, Japan in 1959 and moved to West Los Angeles, California in 1971.  He was motivated to surf and skate at age 12 by Jay Adams, who used to skate in the parking lot outside the judo class they shared.  After leaving the Zephyr Team, Kubo skated for Z-Flex Skateboards and earned his own skateboard model, the “Z-Woody.”  Kubo now works for the Asahi Beer Company.  He lives in Hawaii with his wife, Michiyo, son, Shota and daughter, Meagan.  He surfs with a longboard, and has recently begun skateboarding again after many years.  
	JIM MUIR has been described as “the grassroots and heart of the whole Dogtown thing” by Jeff Ho.  Muir was born in Venice and has lived in Southern California for the past 25 years.  While on the Zephyr Team, Muir learned the skateboard manufacturing trade.  The Z-boys needed boards that could sail around swimming pools, instead of riding between safety cones.  Constructing the boards by hand, Muir built the boards lighter and wider to allow for better stunts.  Muir began selling the boards under the Dogtown Skateboarding brand in 1976, which put the Dogtown logo on the map.  While other Z-Boys entered skating competitions, Muir stayed behind the scenes to run the Dogtown brand, and has headed the company ever since.  Muir resides in Venice with his ten-year-old son.  He is an avid surfer and snowboarder.

