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How are credit 
unions supporting 
financial wellness 
from early money 

habits to retirement 
decisions?

Healthier Money Habits
Helping members take action, 
build momentum, and make 
progress toward financial goals.

Supporting Retirement Confidence
Helping members navigate 
retirement decisions with greater 
clarity, confidence, and trust.
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A B O U T  F I L A B
W E L C O M E

P U R P O S E

Empower credit unions to lead with 
innovation by scouting, testing, and 

accelerating adoption of emerging solutions. 

T A R G E T  O U T C O M E S

Faster identification and adoption 
of proven solutions that…

…deepen credit union 
impact in communities.

…drive credit 
union growth and…



T H A N K  Y O U  T O  O U R  S U P P O R T E R S
W E L C O M E



want more proactive 
financial help

85%
of Gen Z and millennials 

manage finances through 
mobile apps.

11K/DAY
Americans reaching

 age 65 each day 
through 2027

<$70T
in wealth 

transferring by 2042

What members need
§ timely, practical support 
§ tools that make progress feel achievable 
§ guidance at important financial moments

What is at stake for credit unions
§ stronger engagement and loyalty
§ better deposit and wallet-share retention
§ greater visibility at key member moments

M E M B E R  N E E D S  A R E  S H I F T I N G
F I N A N C I A L  W E L L N E S S  M A T T E R S
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63%
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https://www.protectedincome.org/peak65/
https://www.cerulli.com/press-releases/aging-boomers-bring-intergenerational-planning-to-the-forefront
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Financial wellness is not one-size-fits-all, and for credit unions,
it is increasingly a growth and retention question, not only a mission question.

https://cms.mx.com/assets/80dc028a-5681-4d6f-a996-f2ae3f5e0a58
https://www.protectedincome.org/peak65/
https://www.cerulli.com/press-releases/aging-boomers-bring-intergenerational-planning-to-the-forefront


D E B B I E
F I N T E C H  S P O T L I G H T



Debbie is a lead-generation and loyalty 
platform that helps credit unions drive
new membership and loyalty through 
Debbie Rewards.

The app uses cash rewards, gamification, 
and education to encourage saving, 
on-time payments, debt reduction, 
and healthier money habits.

Rewards-based motivation 
for healthier money habits

D E B B I E
F I N T E C H  S P O T L I G H T



D E B B I E  P I L O T  O V E R V I E W
F I N T E C H  S P O T L I G H T
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How can rewards-based incentives and 
gamification drive member engagement, 
support positive financial behaviors, and 
create opportunities for membership 
growth and deeper loyalty, particularly 
among younger consumers?



§ Debbie can help turn intent into action.
§ The value is broader than acquisition.

§ It gives members a reason to return, engage, and feel progress.
§ Relevance may extend beyond the Millennial and Gen Z pilot.

§ Strong fit wherever motivation and money movement matter.

S AV I N G S  M O T I VAT O R S

12

F I N T E C H  S P O T L I G H T :  D E B B I E

identified cash rewards 
as the most helpful

59%
said rewards improved 

their savings habits.

56%
agreed Debbie 

supported goal progress

56%
felt more confident 

managing their finances.

WHAT
THIS SIGNALS

Rewards, education, and visible progress helped 
move members from intention to action.

62%



S I LV U R
F I N T E C H  S P O T L I G H T



Silvur helps credit unions support members 
approaching and entering retirement with guidance 
on Social Security, Medicare, and retirement income 
planning, while providing data insights to strengthen 
outreach and relationships.

The platform meets members at a critical life 
stage, helping them make informed decisions 
while reinforcing the credit union as a trusted,
 lifelong financial partner.

Built for the 99% of members 
who retire

S I LV U R
F I N T E C H  S P O T L I G H T



Can Silvur help credit unions 
strengthen retirement readiness 
by leading with Social Security 
and Medicare guidance?

S I LV U R  P I L O T  O V E R V I E W
F I N T E C H  S P O T L I G H T
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§ Silvur helped members navigate retirement decisions with confidence.
§ The value goes beyond education alone.

§ It supports member needs while strengthening institutional relevance.
§ Social Security and Medicare were strong entry points for engagement.

§ Strong fit where guidance can drive confidence and deeper engagement.

R E T I R E M E N T  D E C I S I O N  S U P P O R T
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F I N T E C H  S P O T L I G H T :  S I L V U R

48% → 73%
in members reporting 
their credit union was 

helpful with retirement

35%
found credit union

retirement resources 
for the first time

50%
Felt more confident 

supporting retirement 
expenses and lifestyle

88%
reported 

confidence in 
retirement decisions

WHAT
THIS SIGNALS

Silvur helped members navigate retirement 
decisions with more confidence while making 
the credit union more visible in that journey.



PA N E L  D I S C U S S I O N
F I N T E C H  S P O T L I G H T

W H AT  T H E S E  P I L O T S  
R E V E A L  A B O U T  
F I N A N C I A L  W E L L N E S S



Different use cases, similar lesson: 
Members respond when support feels timely, useful, and easy to act on.

§ Builds money momentum through rewards, 
habit-building, and visible progress.

§ Everyday financial action can strengthen 
engagement and encourage repeat use.

§ Builds retirement confidence through 
guidance, clarity, and decision support.

§ Timely retirement support can increase 
visibility, trust, and member confidence.

ACROSS 
BOTH PILOTS

§ Members responded when the support 
addressed an immediate need and made 
the credit union more relevant.

W H AT  T H E S E  P I L O T S  R E V E A L  A B O U T  M E M B E R  N E E D S
P A N E L  D I S C U S S I O N
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§ Together, these pilots show how different 
approaches can complement one another in 
creating member value at the right moment.



Member Needs
Across Life Stages

What these two pilots reveal 
about where members need 

very different kinds of support.

What Drove
Engagement & Confidence

What motivated action,
where members found value,

and what made these tools stick.

Partnerships
That Actually Work

What credit unions should
look for in fintech partners,

implementation, and rollout.

PA R T N E R  P E R S P E C T I V E S
P A N E L  D I S C U S S I O N
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