


| DON'T KNOW IF YOU GUYS HAVE BEEN PAYING ATTENTION, BUT CONCERT TICKET PRICES ARE
CURRENTLY STUPID. YES, EVEN TICKETS IN THE NOSEBLEED SECTIONS REQUIRE A SECOND
MORTGAGE THESE DAYS. (OLIVIA RODRIGO, I’'M LOOKING AT YOU FOR DISAPPOINTING MY DAUGHTER.
$1000 TICKETS?! STAHP IT, RODRIGO.) THANKFULLY, WE HAVE THE INSIDE TRACK ON CONCERT TICKET
PRICES.

CHECK THIS OUT...
DIEHL AUTO IS GIVING THEM AWAY!

I’'M NOT EVEN KIDDING! WE WILL BE HAVING CONCERT TICKET GIVEAWAYS THROUGHOUT THE
SUMMER! AND EVERY DIEHL EMPLOYEE CAN ENTER! THIS YEAR AT STAR LAKE AMPITHEATER WE’RE
LOOKING AT SHOWS FROM JACK JOHNSON, MOTLEY CRUE, WEIRD AL, KESHA, BILLY IDOL, AND SO
MANY MORE!

AND THESE ARE NOT JUST NORMAL OL’ GENERAL ADMISSION TICKETS. NO, YOU DON’T HAVE TO BRING
A BLANKET TO SIT ON THE GRASS WHILE TRYING TO SEE THE STAGE A MILE AWAY. THESE TICKETS ARE
VIP BOX SEATS AND EVEN INCLUDE VIP PARKING. AND THAT'S WHY WE HAVE THE FOLLOWING RULES
‘N’ REGULATIONS:

1. NO SELLING OR GIVING AWAY TICKETS YOU WON. IF YOU WIN TICKETS AND GIVE THEM AWAY OR
SELL THEM, YOU ARE A WORLD-CLASS BUTTHOLE, MAN. DON’T DO THAT OR YOU WILL BE VOCALLY
SHAMED, RIDICULED, AND DISINVITED FROM ENTERING ALL FURTHER DIEHL GIVEAWAYS.

2. YOU HAVE TO TAKE A PIC OF YOURSELF AT THE CONCERT FOR THE NEWSLETTER!

IN ADDITION TO THE CONCERT TICKET GIVEAWAYS, DON’'T MISS ALL THE PIRATE TICKETS THAT WILL BE
GIVEN OUT!

THANK YOU ALL FOR PLAYING! AND GOOD LUCK, EVERYONE!
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SERVICE
IN EVERY ROLE

FROM LOT ATTENDANT TO MARINE CORPORAL,
COULTON CUNNINGHAM BUILT A LIFE AROUND STEPPING UP
WHEREVER HE'S NEEDED MOST.

COULTON CUNNINGHAM IS CURRENTLY A SALESMAN AT MCELWAIN
CHEVROLET, BUT HE’S TAKEN ON ROLES OF ALL KINDS. HE STARTED AT
MCELWAIN IN 2015 AS A 15-YEAR-OLD, DOING DETAILING AND LOT
ATTENDING. HE’S DONE SALES, SERVICE ADVISING, AND EVEN PLOWS
THE SNOW AT THE DEALERSHIP IN THE WINTER, A TRUE
JACK-OF-ALL-TRADES. BUT COULTON’S MOST IMPORTANT ROLE CAME
WHEN HE LEFT MCELWAIN IN 2020 AND JOINED THE UNITED STATES
MARINES.

COULTON SERVED FOR A TOTAL OF FOUR YEARS AND WAS STATIONED
IN HAWAII FOR TWO AND A HALF YEARS. HE SERVED AS A POLICE
OFFICER OF THE BASE, AS AN NCO CORPORAL, AND HELPED TRAIN
DIFFERENT ROLES. COULTON’S TIME IN THE MARINES, MUCH LIKE HIS
TIME AT MCELWAIN, WAS SPENT PROVIDING HELP IN DIFFERENT AREAS
AND LEARNING VALUABLE LESSONS THAT HE STILL HOLDS WITH HIM.
“THE MARINES CORPS PUSHES CORE VALUES ALL THE WAY THROUGH, SO THOSE WERE THINGS THAT
WERE ALWAYS THERE,” HE SAID. “I THINK IT MADE ME A LEADER AND A BETTER PERSON, BEING IN
CHARGE OF THE PLATOON. IT MADE ME ADAPTABLE AND MADE ME CAPABLE.”

THE MILITARY WASN’T ALWAYS IN HIS PLANS,
HOWEVER. COULTON WAS INITIALLY PLANNING
TO BECOME A POLICE OFFICER, BUT AFTER THE
COVID-19 LOCKDOWN SHUT DOWN THE
ACADEMY, HE DECIDED TO MAKE THE JUMP TO
JOINING THE MARINES. ONE OF HIS BEST
FRIENDS WAS ALREADY A MARINE AT THE TIME,
SO COULTON WENT TO THE SAME RECRUITER
AND FOLLOWED THE SAME PATH.

HE ALSO FOLLOWED A PATH THAT WAS LAID BY
MULTIPLE RELATIVES OF HIS. HIS GRANDFATHER
AND SISTER-IN-LAW EACH SERVED FOUR YEARS
IN°-THE AIR FORCE, AND WHEN DAYS LIKE
VETERAN’S DAY AND MEMORIAL DAY COME UP,
COULTON THINKS ABOUT WHAT IT MEANS TO BE
IN A GROUP WITH THEM AND ALL OF THOSE
WHO SERVED AND SACRIFICED.




SERVICE
IN EVERY ROLE

-CONTINUED -

“BEING IN THE SAME COMPANY OF PEOPLE THAT DID A LOT MORE FOR THE COUNTRY AND MADE THE
ULTIMATE SACRIFICE IS AMAZING AND AN HONOR,” COULTON SHARED. “YOU’RE ALWAYS GOING TO BE
A PART OF THAT SAME GROUP.”

FOR COULTON AND FOR ALL OF US, MEMORIAL DAY SERVES AS A REMINDER OF THE COURAGE,
DEDICATION, AND SELFLESSNESS DISPLAYED BY GENERATIONS OF AMERICANS IN UNIFORM. IT’S
ALSO AN OPPORTUNITY TO REMEMBER THAT THE FREEDOMS WE ENJOY EVERY DAY WERE SECURED
THROUGH SACRIFICES MADE BY OTHERS, MANY OF WHOM PAID THE ULTIMATE PRICE.

FOR FUN OUTSIDE OF WORK, COULTON LIKES TO HUNT, GO TO THE GYM, GO TO CHURCH, AND JUST BE
OUTSIDE IN ANY WAY POSSIBLE. HE HAS LOTS OF ARM TATTOOS IN THE AMERICAN TRADITIONAL
STYLE, WHICH HE SAYS MAKE HIM LIKE A COLORING BOOK. COULTON CURRENTLY DRIVES A WHITE
SAND COLORED 2026 CHEVY COLORADO ZR2.

DIEHL AUTO WOULD LIKE TO THANK COULTON AND ALL VETERANS FOR THEIR SERVICE TO OUR
COUNTRY. WHAT THEY PROVIDE FOR US IS TRULY THE ULTIMATE ACT OF SERVICE, BRAVERY, AND
COURAGE, AND THOSE WHO MADE THE ULTIMATE SACRIFICE WILL NEVER BE FORGOTTEN.




FIRELAND

COLLISION

SPECIALIZING IN TRACTOR TRAILERS AND RV'S

A BIGGER SHOP. A STRONGER FUTURE.

DIEHL'S  ACQUISITION OF  FIRELANDS
COLLISON IS A BIG ADDITION. LITERALLY.
25,000 SQUARE FEET TO BE EXACT. THE
OPERATION OF 20 EMPLOYEES, 32 BAYS, TWO
SERVICE LANES AND EVEN A ROBOTIC,
COLOR-MATCHING PAINT MIXER IS
“EQUIPPED TO HANDLE ANYTHING”,
ACCORDING TO THE CENTER’S DIRECTOR JOE
MESSER.

JOE, WHO HAS 26 YEARS OF EXPERIENCE
RUNNING SHOPS FOR SERVICE, PARTS, AND
NOW BODY, STARTED AT FIRELANDS IN 2019,
WHILE FIRELANDS AUTO GROUP ITSELF
STARTED IN 2017. THE NORTHERN OHIO
COMPANY SOON SAW THEIR BODY SHOP
OUTPERFORM AND OUTGROW THEIR PAIR OF
DEALERSHIPS TO THE POINT WHERE THEY
CONVERTED AN EMPTY WAREHOUSE TO A
NEW COLLISION CENTER. IT WENT FROM A
REVENUE OF ABOUT $1 MILLION PER YEAR TO
ABOUT $4 MILLION, AND PART OF THAT CAN
BE ATTRIBUTED TO THE SHOP’S ABILITY TO
HANDLE LARGER VEHICLES
SEMI-TRUCKS, BOX TRUCKS, AND R
DIDN’T BUILD THE BODY SHOP.IN A
SQUARE-FOOT FACILITY WITH THESE |
PROJECTS IN MIND, THOUGH. IT AC]
HAPPENED A LOT MORE SPONTANEOUS

“WE WEREN'T EVEN REALLY TRYING TO GET INTO
THAT GAME,” JOE SAID. “WE JUST WENT FOR IT
WHEN A TRUCK CAME IN ONE DAY. WE HONESTLY
DON’T EVEN HAVE MUCH SPECIALTY STUFF FOR
THOSE PROJECTS. JUST SOME HIGH LADDERS. ON
BOX TRUCKS, A LOT OF IT IS JUST RIVETED
TOGETHER, SO IT’S NOT REALLY THAT BIG OF A
DEAL WHEN YOU GET INTO IT.”




FIRELANDS

COLLISION
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WORKING ON TRUCKS OF THIS SIZE ENDED
UP BEING A GREAT FIT FOR FIRELANDS, AS
THEY COULD ACCOMMODATE THESE JOBS,
AND NORWALK IS A TRUE TRUCKING TOWN -
THE HIGH SCHOOL TEAM IS EVEN CALLED THE
NORWALK TRUCKERS.

JOE SHARED THAT THE SECRET SAUCE OF
FIRELANDS COLLISION IS ITS TEAMWORK
AND CULTURE.

“OUR BIGGEST WEAPON IS OUR TEAMWORK AND
OUR WILLINGNESS TO JUST FIGURE IT OUT,” SAID
JOE. “THERE ARE SO MANY PROBLEM SOLVERS
HERE THAT WE HAVE AN UNFAIR ADVANTAGE.”

THIS WORKPLACE CULTURE IS SOMETHING
JOE BUILT FROM THE BEGINNING, AND HE
SEES THE FRUITS OF HIS LABOR.

“WHEN | STARTED RUNNING THIS BODY SHOP, |
SAID THAT NO MATTER WHAT, I’M GOING TO HIRE
FOR CULTURE. | CAN TRAIN PEOPLE TO DO
ANYTHING, BUT | CAN'T FIX THEIR PERSONALITY.
AS WE ADDED PEOPLE, | MADE EVERYONE A PART
OF THE INTERVIEW PROCESS. THIS BODY SHOP
OPERATES LIKE A PIRATE SHIP. ALL OF THE
PEOPLE KNOW THAT WE’RE ALL WORKING
TOWARDS THE SAME GOAL OF ADVENTURE AND
LOOT. WE ARE VERY OPEN AND COMMUNICATIVE.
WE DON’T HAVE TO JUST DO THINGS ONE WAY,
WE ARE OPEN-MINDED AND WE USE
EVERYONE’S EXPERIENCE.”

NOW, DIEHL HAS MADE THE WORKPLACE
CULTURE AND MORALE EVEN BETTER
FOLLOWING THE ACQUISITION.

BY

“EVERYONE IS EXCITED ABOUT THE TRANSFER
TO DIEHL BECAUSE THEY CAN SEE A CHANGE IN
ME AND THE ADMIN STAFF,” SHARED JOE. “WITH
DIEHL COMING ON AND THE AMOUNT OF STRESS
THEY'VE RELIEVED, OUR GUYS CAN SEE THAT
CULTURE CHANGE.”

JOE SAYS THAT DIEHL HAS HELPED SIMPLIFY
THINGS AT FIRELANDS AND PROVIDES
SUPPORT THAT THEY DIDN’T HAVE BEFORE.

“IT"S BEEN REALLY REFRESHING. WE USED TO
HAVE TO SUPPORT OURSELVES. BEFORE DIEHL, |
WAS THE MARKETING GUY, BUT NOW WE HAVE
THAT SUPPORT. WE USED TO HAVE A TON OF
REDUNDANCIES IN OUR PROCESSES AS A
SAFETY NET, BUT NOW WE DON'T HAVE TO
WORRY ABOUT THAT.”

FIRELANDS COLLISION BY DIEHL MARKS THE
BEGINNING OF A NEW CHAPTER BUILT ON
SUPPORT, GROWTH, AND THE CULTURE THAT
MADE THE SHOP SUCCESSFUL IN THE FIRST
PLACE.




ADAM SCHAEFER
ALICIA HOUSHOUR
AMBER MOLYNEAUX
ANTHONY VACANTI
BRANDON DENK
BRAYDEN STOOPS
BROOKE PELTON
BRYCE MALZAHN
CALVERT OSBORNE
CHARLES BOWER
CHARLES EDDY
CHARLES WALLER
CHANCELLOR ENNIS
CHRISTOPHER LUMIA
CRAIG BARGER
DALTON UBER
DANIEL DAGER
DANIEL JOVINGO
DANIEL KLAES
DANESSA ALEXANDER
DARRIN SHAREK
DAVID FRANKS
DAVID HOLMES
DAVID JONES

DEVIN MCVICKER
DENISE SCOTT
DEREK ROMANIO
DONALD BAKER
DONALD GUTHERIE
DONALD SUNTHEIMER
DWANE MAYLE

HAPPY
BIRT D

DYLAN O'DELL
ERIC KRAMER
GABRIELLE SABATUCCI
HALEY HEADLEY
HEATH DISALVO
JACOB BRIXEN
JACOB HASTINGS
JADEN STUBBINS
JAMES WILLS
JASON BLAIR
JASON CUSHMAN
JASON KASCAK
JASON SPONSELLER
JASON WILBERT
JASON YOUNG
JAYDON WILBERT
JEFFREY HAMMITT
JEFFREY ROSEN
JESSICA KAMERER
JESSICA MCGRATH
JOHN HOOVER
JOHN KONDRACH
JOHN MITSOS
JOHN MOLITORIS
JOHN RIAL
JOHNATHAN HARRIS
JONATHON MCELWAIN
JOSEPH MESSER
JOSEPH PANTONE

JOSHUA MAZON
JUSTIN ADAMS
KEITH GEYER

KENT FUSKO

KENT WITTERS
KYRIN WYATT

LIAM KAPLAN

LOGAN BOWEN
LUCAS PRISUTA
MARK BORCZ

MARK STAMETS
MARVIN MARNEY
MATTHEW FULLERTON
MATTHEW MUCHNOK
MATTHEW RAMEY
MATTHEW TORKOS
MATTHEW WICKS
MICHAEL DAVIS
MICHAEL JEVCAK
MICHAEL LAFACE
NATHAN DENNIS
NATHAN TOMASSETTI
NICHOLAS DUNCAN
NOAH WEISER
OAKLEY MOSER
QUINN LOKIE
RACHEL MITCHELL
REBECCA SAKONY]I
ROBERT ANDERSON
ROBERT MCHUE
ROBERT STIEHLER
ROBERT WILSON



HAPPY
WORKIVERSARY!

YEARS: YEARS:
JOHN NOVAK 26 NOAH NICHOLS 4
CHAD GLASER 24 DONALD ECKLES 4
DOMINICK HILLWIG 21 CRAIG MISIER 4
ERICH MYERS 21 JESS SCHROCK 4
GREG GALLAGHER 19 CHRISTOPHER SCOTT 4
JASON SPONSELLER 18 DANIEL FERNANDEZ 4
WILLIAM HOMISON 17 TIMOTHY MASTROINE 4
COREY PYTEL 16 MICHAEL DAVIS 3
RYAN BOWSER 14 MICHAEL SCOTT 3
CASSANDRA DUNCIL 13 NICHOLAS SODERGREN 3
CRAIG BARGER KAYLIN WYATT 2
ELS DPARISOM ILL GEOFFERY HOCKETT
BONXIPGPPNEHENS RYAN OSBORNE
POAA HPA RS ERIEN S SAMI ARMOUR
BOAA HABARER DONALD SUNTHEIMER
DORNELIDSFNKEER JOHN SCHEPP
LARRPA RSN LL GAGE PHILIPP

JOSEPH CARPINI
BRANDON DENK
BRYCE MALZAHN
JORDAN BAIERL
DAVID JONES
MARK SPITLER
JEFF HAMMITT
BENJAMIN SWEENEY
HERMAN RASCH
JOSEPH PANTONE
JEFFREY BEATTIE
LINDSAY UJCICH
NOAH TANNER

\

[}

mmmmmmmmmm\j\lwm@@@cagis

'ﬁ
:
:
:

DONOVAN JONES
ANDREW RUSH
SULLIVAN NORWOOD
WYATT AMON

CHAD LATTNER
STEPHANIE DICARLO
THOMAS MURPHY
COLTON ZLATOVICH
HAGEN MARKL
VICTOR STIVASON
JORDAN BORTMAS
JAMES STEINMAN
DAVID KAUFFMAN
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WHERE THE GREEN BACKS GROW

APRIL'S SHOWERS SET THE STAGE, AND MAY DELIVERED THE BLOOM. ACROSS DIEHL AUTOMOTIVE GROUP,
EVERY DEPARTMENT CONTINUED BUILDING ON THE MOMENTUM, TURNING HARD WORK, CUSTOMER CARE,
AND TEAMWORK INTO ANOTHER STRONG MONTH OF RESULTS. FROM THE SHOWROOM FLOOR TO THE SERVICE
DRIVE, THE FORMULA REMAINED THE SAME: STAY FOCUSED, TAKE CARE OF EVERY CUSTOMER, AND WATCH
THE GROWTH FOLLOW. MAY WASN'T ABOUT WAITING FOR SUCCESS TO BLOSSOM~—IT WAS ABOUT MAKING IT
RAIN.

€ BEAVER € MASSILLON

TOTAL SOLD: 27 GROUP SSI: 4,62 SERVICE C5l: 4.69 a TOTAL SOLD: 126 GROUP SSI: 90.3 SERVICE CcSl: 90
ﬂm’ NEW: 17 NEW: 65
= usED: 10 SALES 551: 4.8 REGION: 4.54 SUBARL ysEp: 6) SALES 551: 61.9 REGION: 81.5
TOTAL SOLD: &0 GROUP SSI: 94,86 SERVICE C5I: 88.46 @ TOTAL SOLD: 159 GROUP 55I: 93 SERVICE CSI: 95.8
LCLAT  new a1 NEW: 92
usep: 19 SALES s5i: 100 REGION: 84.65 HONDA.  ygep. 67 SALES SsI: 97 REGION: 92.1
TOTAL SOLD: 27 GROUP 55I: 984 SERVICE c51: 993
A NEW: 3
Ll i USED: 24 SALES 551: 977 REGION: 920
e BUTLER @p TOTALSOLD: 85  GROUPSSI: 961  SERVICE CSI: 899
2 2
HYUNORI  yste 45 SALES SSI: 963  REGION: 910
GROUP SALES S~ GROUP SSI: 86.7 SERVICE CSI: 22.9 A TOTAL SOLD: 120 GROUP S§Si: 92.87 SERVICE CcSI: 87.5
s NEW: 72
TOTAL SOLD: 263 :::_ SALES 881: 73.3 REGION: 84.3 usep: 53 SALES 551: 60 REGION: 79.78
NEW: 203
GROUFP 85I: SERVICE C51: 4.67
UsED: 60 [ rovora 95K N/A
SALES 85/: 4.9 REGION: N/A
@ oo saiecar 3 € MOON
SALES 551: 987 REGION: 903
— TOTAL SOLD: 54 GROUP SSI: 86.7 SERVICE CSI: 79.2
Jeap NEW: 28
o usED: 25 SALES 551: 100 REGION: 84.3

€ GROVE CITY
GROUP SALES e GROUP SSI: 86.7 SERVICE CSI: 74.2 e NORTH HILLS

b . v
TOTAL SOLD: 93 P SALES 551: 87.5 REGION: 84.3 _____ TOTAL SOLD: 58 GROUP SSI: 91.57 SERVICE €SI: N/A
; S50 new: 38
::;’ :g . GROUP SSI: 92.42 SERVICE CSI: 96.43 EHEVLT e 20 SALES §sl: 100 REGION: NfA
owmen  SALES SSI: 97.73 REGION: 77.37

GROUP §8I: 93.3 SERVICE CSI: 92.9

SALES 581: 100 REGION: 86.9 9 ROB’NSON

TOTAL SOLD: 85  GROUP SSI: 86.7 SERVICE CSI: 84.2
i 34
o Ve SALES §51: 80  REGION: 84.3

€ HERMITAGE
R Rt € SHARON

NEW: BB

e B ey 4 OO0 BEE NfA  SERVICE CSI; 4.67 GROUP SALES  gre,, OROUPSSI: 45  SERVICECSI S
SALES SSI: 4.83 REGION: N/A TOTAL SOLD: 96 SALES SSI: 5.5  REGION: 4.4
g 7 A NEW: 59 7 T ;
fﬁﬂéfﬂw' 128 GROUP SSI: 93.14 SERVICE CSI: 93,33 L @@  GROUP SSI: 959  SERVICE CSl: 931
useD: 44 SALES S5/: 90.32 REGION: 86.2 WYUMORl gALES §SI: 954  REGION: 889
McElwain
€ WOOSTER rVcEIw
TOTAL SOLD; 66 GROUP S5I: 962.4 SERVICE CSI: 810 =+ TOTAL SOLD: 99  GROUP SSI: 91.56 SERVICE CSI: 75
NEW: 45 oy MEW: 51
@ usen: 21 SALES 55I: 910  REGION: 899.6 USED: 48 SALES ssi: 90.48 REGION: 72.55



BUILT ON SERVICE.
DRIVEN BY RESULTS.

MAY WAS A STRONG MONTH ACROSS THE PARTS, SERVICE, AND COLLISION DEPARTMENTS AT DIEHL AUTOMOTIVE GROUP.
EVERY DAY, OUR TEAMS STAYED LOCKED IN ON DELIVERING EFFICIENT OPERATIONS AND TOP-TIER CUSTOMER CARE
ACROSS ALL ROOFTOPS. THAT CONSISTENCY AND FOCUS PAID OFF, RESULTING IN A SOLID MONTH OF PERFORMANCE AND
CONTINUED GROWTH IN EACH DEPARTMENT.

AS WE HEAD INTO THE SUMMER MONTHS, WE’RE BUILDING ON THAT MOMENTUM. THE SAME ENERGY, DISCIPLINE, AND
COMMITMENT ARE DRIVING US FORWARD AS WE PUSH INTO THE MONTHS AHEAD WITH CONFIDENCE AND PURPOSE.

SALES CSI SCORE
Diehl Collision of Bellevue $141,572.74 83.8
Diehl Collision of Butler $581,330.04 94.8
Diehl Collision of Cranberry $166,864.45 97.4
Diehl Collision of Ford City $181,367.76 95.0
Diehl Collision of Grove City $106,616.76 99.1
Diehl Collision of Hermitage $165,509.94 94.7
Diehl Collision of Massillon $251,227.74 97.3
Diehl Collision of Pittsburgh $159,383.30 917
Diehl Collision of Robinson $310.176.57 99.8
Diehl Collision of South Hills $64,764.71 92.8
Diehl Collision of Washington $58,705.92 929
Fireland Collision by Diehl $202,247.08 N/A
Diehl Chevrolet of North Hills $152,456 Diehl Chevrolet of North Hills $88,279
Diehl Ford of Beaver $98,863 Diehl Ford of Beaver $81,164
Diehl Honda of Massillon $253,865 Diehl Honda of Massillon $199,738
Diehl Hyundai of Massillon $310,223 Diehl Hyundai of Massillon $110,898
Diehl Kia of Beaver $76,036 Diehl Kia of Beaver $66,919
Diehl Kia of Hermitage $71,403 Diehl Kia of Hermitage $80,319
Diehl Kia of Massillon $308,335 Diehl Kia of Massillon $173,776
Diehl of Butler $990,720 Diehl of Butler $459,855
Diehl of Grove City $275,137 Diehl of Grove City $196,477
Diehl of Moon $356,516 Diehl of Moon $202,576
Diehl of Robinson $471,739 Diehl of Robinson $233,766
Diehl of Sharon $159,307 Diehl of Sharon $141,678
Diehl Subaru of Massillon $300,746 Diehl Subaru of Massillon $196,316
Diehl Toyota Chevrolet of Hermitage $324,587 Diehl Toyota Chevrolet of Hermitage $186,041
Diehl Toyota Volkswagen of Wooster $122,302 Diehl Toyota Volkswagen of Wooster $127,519
McElwain Chevrolet $188,179 McElwain Chevrolet $187,130



