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HI ALL, AND WELCOME TO THE SPECIAL AUTO SHOW EDITION OF
THE DIEHL NEWSLETTER.

AS WE MOVE INTO MARCH, | WANT TO TAKE A MOMENT TO THANK EVERYONE ACROSS THE
DIEHL AUTOMOTIVE FAMILY FOR THE HARD WORK AND DEDICATION YOU BRING TO YOUR TEAMS
AND CUSTOMERS EVERY DAY. THE FIRST FEW MONTHS OF THE YEAR ARE ALWAYS A
CHALLENGING TIME IN OUR BUSINESS, AND IT’S GREAT TO SEE THE ENERGY AND FOCUS
THROUGHOUT OUR STORES AS WE HEAD INTO THE SPRING SEASON. AS A TEAM, | ALSO WANT
TO THANK EVERYONE FOR THE EXTRA EFFORT THIS WINTER CLEARING SNOW AND HELPING
MAINTAIN A SAFE ENVIRONMENT FOR OUR EMPLOYEES AND CUSTOMERS.

ONE OF THE MOST IMPORTANT THINGS WE DID AS AN ORGANIZATION RECENTLY WAS CONDUCT
OUR FIRST COMPANY-WIDE TEAM MEMBER SURVEY. THANK YOU TO EVERYONE WHO TOOK THE
TIME TO PARTICIPATE AND SHARE HONEST FEEDBACK. YOUR RESPONSES ARE EXTREMELY
VALUABLE AND WILL HELP GUIDE HOW WE CONTINUE TO IMPROVE AS A COMPANY.

THE FEEDBACK INCLUDED MANY ENCOURAGING COMMENTS ABOUT THE PRIDE PEOPLE HAVE IN
WORKING AT DIEHL AUTOMOTIVE AND THE COMMITMENT OUR TEAMS HAVE TO SERVING
CUSTOMERS AND SUPPORTING ONE ANOTHER. AT THE SAME TIME, THE SURVEY ALSO
HIGHLIGHTED AREAS WHERE WE CAN CONTINUE TO IMPROVE, INCLUDING TRAINING,
COMMUNICATION, BENEFITS, AND THE DAY-TO-DAY PROCESSES THAT IMPACT OUR TEAMS.
OUR LEADERSHIP TEAM IS REVIEWING THE RESULTS IN DETAIL AND WORKING ON INITIATIVES
TO ADDRESS SOME OF THE MOST COMMON THEMES THAT CAME THROUGH IN THE FEEDBACK.
OUR GOAL IS SIMPLE: TO CONTINUE BUILDING AN ORGANIZATION WHERE PEOPLE ARE PROUD
TO WORK, SUPPORTED IN THEIR ROLES, AND POSITIONED FOR LONG-TERM SUCCESS.

WE APPRECIATE THE OPENNESS AND HONESTY THAT WENT INTO THE SURVEY RESPONSES, AND
WE WILL CONTINUE TO SHARE UPDATES AS WE MOVE FORWARD WITH IMPROVEMENTS.

LET’S HAVE A GREAT MARCH,
- MATT DIEHL
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PITTSBURGH INTERNATIONAL AUTO SHOW

FROM FEBRUARY 13-16, THE PITTSBURGH INTERNATIONAL AUTO SHOW RETURNED
TO THE DAVID L. LAWRENCE CONVENTION CENTER, FILLING DOWNTOWN
PITTSBURGH WITH HORSEPOWER, POLISHED CHROME, AND A SENSE OF SHARED
EXCITEMENT. NOW IN ITS LATEST EDITION, THE LONG-RUNNING REGIONAL
SHOWCASE ONCE AGAIN PROVED WHY IT REMAINS ONE OF WESTERN
PENNSYLVANIA’S MOST ANTICIPATED EVENTS.

OVER THE FOUR DAYS, THOUSANDS OF VISITORS FLOCKED TO THE CONVENTION
CENTER, EAGER TO SEE WHAT MAJOR AUTOMAKERS AND LOCAL DEALERS HAD
BROUGHT TO THE SHOW FLOOR. THE LAYOUT ENCOURAGED EXPLORATION, WITH
WIDE AISLES AND CAREFULLY STAGED DISPLAYS THAT ALLOWED EVERYTHING FROM
COMPACT SEDANS TO FULL SIZE PICKUP TRUCKS TO COMMAND ATTENTION. BRIGHT
LIGHTS REFLECTED OFF FRESHLY WAXED EXTERIORS, AND THE BUZZ OF
CONVERSATION AND EXCITEMENT CREATED AN ATMOSPHERE THAT FELT BOTH
ENERGETIC AND WELCOMING.

THIS YEAR’S SHOW STRUCK A THOUGHTFUL BALANCE BETWEEN TRADITION AND
INNOVATION. LONGTIME FAVORITES SUCH AS MUSCLE CARS AND FAMILY SUVS
SHARED SPACE WITH HYBRID MODELS AND FULLY ELECTRIC VEHICLES THAT POINT
TOWARD THE INDUSTRY’S EVOLVING FUTURE. REPRESENTATIVES STOOD NEARBY TO
ANSWER QUESTIONS ABOUT FUEL EFFICIENCY, PERFORMANCE CAPABILITIES, AND
THE GROWING SUITE OF SAFETY TECHNOLOGIES THAT HAVE BECOME STANDARD IN
MANY NEW VEHICLES. FOR MANY ATTENDEES, THE OPPORTUNITY TO COMPARE
MULTIPLE BRANDS IN ONE SETTING WAS AS VALUABLE AS THE SPECTACLE ITSELF.

i N TR T BEYOND THE VEHICLES, THE SHOW
" LEANED INTO EXPERIENCE. THE
I :ﬂ* ' : VEHICLES FROM THE DUKES OF HAZARD
Al WERE ON DISPLAY. SUBARU PARTNERED

WITH THE HUMANE ANIMAL RESCUE OF
PITTSBURGH AND GAVE PEOPLE A
CHANCE TO PLAY WITH AND/OR ADOPT

Eellile. s - PUPPIES!




PITTSBURGH INTERNATIONAL AUTO SHOW

- CONTINUED

FORD HAD A RACING SIMULATOR. CHRYSLER HELD A “STOW ‘N GO” CHALLENGE,
WHERE THEY’D ENTER YOU IN A DRAWING FOR $100,000 IF YOU SUCCESSFULLY
PACKED A PACIFICA WITH CAMPING EQUIPMENT IN UNDER 90 SECONDS. A
MULTITUDE OF DIFFERENT COMPANIES WERE GIVING AWAY SHIRTS, STICKERS AND
OTHER ITEMS. THERE WAS LIVE MUSIC, FACE PAINTING, MARVEL CHARACTERS,
FORMER PENGUINS AND STEELERS PLAYERS, AND MANY LOCAL VOCATIONAL
SCHOOL STUDENTS WEARING DIEHL HATS.

@
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DEALERS REPORTED STRONG

INTEREST THROUGHOUT THE

WEEKEND, PARTICULARLY IN

VERSATILE CROSSOVER MODELS
AND WELL-EQUIPPED TRUCKS. WHILE MANY PEOPLE CAME SIMPLY TO BROWSE AND
ADMIRE, OTHERS ARRIVED WITH SPECIFIC RESEARCH GOALS, READY TO COMPARE
SPECIFICATIONS AND PRICING. IN THAT SENSE, THE SHOW FUNCTIONED NOT ONLY AS
ENTERTAINMENT BUT ALSO AS A PRACTICAL MARKETPLACE.

THE EVENT ALSO UNDERSCORED ITS ROLE AS AN ECONOMIC AND CULTURAL BOOST
FOR THE CITY’'S DOWNTOWN CORRIDOR. RESTAURANTS, HOTELS, AND SMALL
BUSINESSES BENEFITED FROM THE STEADY INFLUX OF VISITORS, WHILE FAMILIES
MADE A DAY OF EXPLORING BOTH THE SHOW FLOOR AND THE SURROUNDING
NEIGHBORHOODS. FOR MANY LONGTIME ATTENDEES, COMING TO THE PITTSBURGH
INTERNATIONAL AUTO SHOW HAS BECOME A CHANCE TO MEASURE HOW FAR
AUTOMOTIVE TECHNOLOGY HAS ADVANCED IN JUST A YEAR, RECONNECT WITH
FRIENDS AND FELLOW ENTHUSIASTS, AND CELEBRATE A SHARED APPRECIATION FOR
THE CRAFTSMANSHIP AND INNOVATION THAT CONTINUE TO DRIVE THE INDUSTRY
FORWARD.

AS PRESIDENTS DAY APPROACHED AND THE FINAL CROWDS FILTERED OUT, THE 2026
EDITION OF THE PITTSBURGH INTERNATIONAL AUTO SHOW LEFT BEHIND A SENSE OF
CONNECTION BETWEEN MANUFACTURERS, DEALERS, AND THE DRIVING PUBLIC. IN A
TIME OF RAPID CHANGE ACROSS THE AUTOMOTIVE LANDSCAPE, THE SHOW REMAINS A
STEADY LOCAL TRADITION, INVITING PITTSBURGH TO GATHER, LOOK AHEAD, AND
IMAGINE THE JOURNEYS STILL TO COME.
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GENERAL MANAGER BUTLER

EVERY TIME | SEE MIKE JEVCAK, GM OF DIEHL OF BUTLER, HE HAS A
LOPSIDED GRIN ON HIS FACE. IT'S THE KIND OF UNFORCED SMILE,

SLIGHTLY ASKEW, THAT LENDS HIM AN AIR OF NATURAL COMPETENCE \
AND EASY AUTHORITY; LIKE HE WAS BORN IN THE CONFERENCE ROOM OF
A NADA MEETING, UMBILICAL STILL ATTACHED TO SALES AND FIXED OPS.

MIKE WAS BORN ABOUT 46 YEARS AGO IN POLASKI, PENNSYLVANIA,
POPULATION 3,096, AND ABOUT A BAZILLION MILES FROM ANYWHERE AT
ALL. NESTLED BESIDE THE SHENANGO RIVER AND JUST SOUTH OF THE
PULASKI FLEA AND FARMERS MARKET—POLASKI, PA WAS HOME FOR TINY
MIKE JEVCAK, HIS OLDER BROTHER, AND HIS SINGLE MOM. MIKE’S MOM
WORKED NUMEROUS JOBS INCLUDING A 22 YEAR CAREER AT A LOCAL
CARPET STORE, AND ORGAN PLAYER FOR THE LOCAL CHURCH.

MIKE WAS ALWAYS A BIT OF A LONER: NEVER MUCH FOR SCHOOL
ACTIVITIES OR CLUBS, HE OCCASIONALLY PLAYED A BIT OF INTRAMURAL
HOCKEY. BUT SINCE HE WAS A YOUNG KID,
MIKE WANTED TO BE A CONTRACTOR, A
BUILDER, A CARPENTER. HE WAS
CONSTANTLY BUILDING THINGS, SOME
GOOD, SOME BAD, BUT HE
ALWAYS ENJOYED THE ART OF
BUILDING. THAT IS, UNTIC"HE
TURNED 13 AND HAD A

SUMMER JOB INSTALLING

ROOFS, AND REALIZED

CONTRACTING REALLY KIND s

OF SORT OF SUCKED. ﬁ:’.
—
-

BUT THEN CAME THE GAP. NO,

NOT«A GAP. THE GAP, AS IN

THE CLOTHING STORE. AT 17

YEARS OLD, MR. JEVCAK FACTORY
ENTERED THE REALM OF THE L___‘
RETAIL AND GOT A JOB AT THE ‘
GAP OUTLET IN GROVE CITY.

HE ENJOYED WORKING AS AN
MUCH AS HE COULD—HE HAD
BEEN WORKING SINCE HE
WAS 13 YEARS OLD!—AND
FELT COMFORTABLE IN

RETAIL.
- $
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BUT ALL KIDS OF THAT AGE LONG FOR COLLEGE—THE FREEDOM AND SOCIETY’S EXPECTATIONS—SO MIKE
ENROLLED IN COMPUTER-AIDED DRAFTING AT PITTSBURGH TECHNICAL INSTITUTE. BUT DRIVING FROM NEW
BEDFORD THE WHOLE WAY TO PITTSBURGH WHILE WORKING TWO JOBS WORE HIM DOWN. HE FINALLY
FOUND OUT THAT COMPUTER AIDED DRAFTING ALSO REALLY KIND OF SORT OF SUCKED AND HE
METAPHORICALLY FLIPPED THE BIRD AT COLLEGE AND DECIDED TO FORGE HIS OWN PATH.

HIS PATH LED HIM TO FREAKIN’ RADIO SHACK, WHICH WAS MORE OF A TORE UP ALLEYWAY THAN AN ACTUAL
PATH. MIKE WORKED THERE FOR SEVERAL YEARS AND ENJOYED IT, UNTIL THE DAY THAT MIKE
SINGLE-HANDEDLY DESTROYED RADIO SHACK AND THEY NEVER FULLY RECOVERED FROM HIS EMPLOYMENT
AND HAD TO SHUT DOWN EVERY SINGLE STORE.

SO AFTER IMPLODING RADIO SHACK AND ALL OF THEIR SUBSIDIARY STORES IN A MONUMENTAL ACT OF
CORPORATE DEVASTATION*, MIKE WAS HEAD-HUNTED BY PHILL FITTS FORD, FINALLY FINDING FORMIDABLE
FOCUS AS A FORD FACILITATOR.

YES, THE MIKE JEVCAK WE ALL KNOW AND LOVE WAS FORMED, MOLDED, AND SCULPTED BY A DEALERSHIP
WITH INADVERTENT ALLITERATION, WHICH MAKES ME ROLL MY EYES AND SIGH.

AS YOU CAN IMAGINE, YOUNG MR. JEVCAK DID VERY WELL AS A CAR SALESMAN (REMEMBER THAT
UNFORCED SMILE, SLIGHTLY ASKEW? YEAH, THAT GENERATED ABOUT 12% - 23% MORE SALES, | GUARANTEE
IT). AND BECAUSE OF HIS RARE SALES ACUMEN, HE WAS HEADHUNTED AGAIN, THIS TIME BY AARON’S
SALES AND LEASE IN NEW CASTLE.

AARON’S SAW MR. JEVCAK AS THE SHIZZLE, MY BIZZLE, AND FAST TRACKED HIM TOUT SUITE. HE WAS A
SALESMAN AT THE AGE OF 21, AND GENERAL MANAGER AT ONLY 23! AFTER THAT, OUR MIKE BECAME THE
ASSISTANT DISTRICT MANAGER AND THEN DISTRICT MANAGER.
HIS EMPLOYMENT AT AARON’S WAS JUST PROMOTION AFTER
PROMOTION, WITH ADDED RESPONSIBILITIES AND TIME. BUT BY
THIS POINT, MR. JEVCAK WAS VERY USED TO WORKING A LOT AND
WAS ABLE TO KEEP UP WITH ALL THE ADDED BURDENS.
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SOMEWHERE AROUND 2011, WHILE WORKING EXCRUCIATING HOURS AT AARON’S THAT LEFT NO TIME FOR
ANY SOCIAL LIFE, MIKE MET A GIRL NAMED ERIKA ON MATCH.COM. ERICA WAS THE COOLEST GIRL MIKE
HAD EVER MET, A RADIO DJ ON FROGGY FM. THEIR FIRST DATE WAS ON AUGUST 23RD, 2011. THEY GOT
ENGAGED ON AUGUST 23RD, 2013. THEY GOT MARRIED ON AUGUST 23RD, 2014. ERICA NOW WORKS AT MIX
92.9 AS THE MORNING SHOW DJ FROM 10 - 3. (THIS IS A BLATANT PLUG AND YOU SHOULD CHECK HER OUT
SOMETIME!) AND NOW, COMING UP ON 13 YEARS OF MARRIAGE, THEY ARE PARENTS TO A SKYLAR, A
SENIOR AT PITT’S PHYSICIAN’S ASSISTANT PROGRAM, AND TWO RESCUE BEAGLE/MUTTS NAMED LUCKY
AND SUNNY.

BUT WHILE WORKING AT AARON’S, THE CAR BUSINESS CALLED TO HIM WITH ITS SIREN SONG LIKE THE
EXHAUST NOTE OF A 5.0 FORD MUSTANG, AND MIKE FOUND HE WAS MISSING HIS TRUE CALLING. AND SO,
IN APRIL OF 2018, MIKE TOOK A JOB AS THE FINANCE MANAGER AT PRESTON FORD OF SHARON.

FOR THREE YEARS, MR. JEVCAK EXCELLED AS THE FINANCE MANAGER AT PRESTON FORD. HE WAS ALWAYS
A CUSTOMER FAVORITE AND TREATED EACH AND EVERY PERSON THAT SET FOOT IN THAT DEALERSHIP
WITH RESPECT AND KINDNESS. AND THAT’S WHEN WE CAME IN LIKE A WHIRLWIND...

IN 2021, DIEHL AUTOMOTIVE PURCHASED THE SHARON PRESTON STORES. NOW DIEHL FORD AND HYUNDAI
OF SHARON, MIKE WAS GRACIOUS ENOUGH TO STAY WITH US AND BECAME AN EMPLOYEE OF DIEHL.

IT DIDN’T TAKE DIEHL AUTO VERY LONG TO DETERMINE MR. JEVCAK’S QUALITIES: INTELLIGENCE,
TERMINALLY HARD WORKING, DIRECT, AND CONFIDENT. AND SO, IN 2022, AFTER INTENSIVE STUDY IN
DEALERSHIP FIXED OPS, MIKE JEVCAK BECAME GENERAL MANAGER OF DIEHL OF GROVE CITY. AND FINALLY
IN 2023, HE REPLACED THE LEGENDARY RICH GROSSMAN AS GENERAL MANAGER OF DIEHL’S OLDEST
LOCATION, DIEHL OF BUTLER.

AND SO HERE WE ARE! PRESENT DAY FINDS MIKE JEVCAK DRIVING HIS SUPERCHARGED, TUNED, AND
UPGRADED 2019 FORD MUSTANG GT—WHICH MAKES ME SALIVATE LIKE A PAVLOVIAN DOG—TO WORK! YOU
CAN FIND MIKE ALL NESTLED COMFORTABLY IN THE DIEHL TOYOTA SHOWROOM, EXERCISING HIS PRECISE
MANAGEMENT STYLE, DIRECT, FORWARD, BUT CONGENIAL. HE STILL HAS NO TIME FOR ANYTHING BUT
WORK, BUT WORK THESE DAYS DOESN’T NECESSARILY FEEL
LIKE WORK. | MEAN, HE WORKS WITH US"AFTER ALL, AND WE
RULE. AND UNTIL THE DAY THAT MIKE ROARS OFF INTO THE
SUNSET IN HIS MUSTANG TO GOLF AND MOW THE SEVEN ACRES
AROUND HIS HOME, HE IS OURS, AND WE ARE HIS, AND WE
REMAIN, DIEHL.

DONNIE A. GUTHERIE
WEIRD BIOGRAPHER

*Mr. Mike Jevcak didn’t really destroy Radio Shack, at least asifar as | know.
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BUILT ON LEGACY. DRIVEN BY TEAMWORK.

WHEN DIEHL FORD AND KIA OF BEAVER OPENED ITS DOORS IN 2023, IT MARKED THE BEGINNING OF A NEW CHAPTER FOR A
DEALERSHIP LOCATION THAT HAS SERVED THE BEAVER FALLS COMMUNITY FOR MORE THAN TWO DECADES.

THE STORE WAS ACQUIRED FROM RON LEWIS FORD KIA, WHICH HAD OPERATED IN BEAVER FALLS SINCE 2000. UNDER THE
DIEHL BANNER, THE DEALERSHIP HAS CONTINUED THAT LEGACY WHILE INVESTING IN INVENTORY, STAFFING AND A STRONG
INTERNAL CULTURE DESIGNED TO SUPPORT LONG-TERM GROWTH.

TODAY, DIEHL FORD AND KIA OF BEAVER MAINTAINS AN INVENTORY OF APPROXIMATELY 375 VEHICLES, OFFERING
CUSTOMERS A WIDE RANGE OF CHOICES ACROSS TWO MAJOR BRANDS. THE LINEUP INCLUDES 214 KIA MODELS AND 118
FORD VEHICLES, ALONG WITH 43 PRE-OWNED VEHICLES SPANNING A VARIETY OF MAKES AND MODELS.

FIRST-TIME BUYERS SEEKING VALUE-PACKED KIA SEDANS OR SUVS AND TRUCKS AND PERFORMANCE ENTHUSIASTS
SHOPPING THE LATEST FORD MODELS ARE ALL SATISFIED AT THE DIEHL OF BEAVER STORES, WHILE THE HEALTHY
PRE-OWNED SELECTION FURTHER STRENGTHENS THE STORE’S ABILITY TO SERVE CUSTOMERS AT MULTIPLE PRICE POINTS.

THE DEALERSHIP’S MOMENTUM WAS ESPECIALLY EVIDENT IN NOVEMBER 2025, WHEN THE FORD STORE LED THE REGION IN
NEW CAR SALES, WHICH UNDERSCORES THE TEAM’S FOCUS AND EXECUTION. WITH A DEDICATED TEAM OF 10 SALESPEOPLE
AND 52 TOTAL EMPLOYEES ACROSS ALL DEPARTMENTS, THE STORE OPERATES WITH AN EMPHASIS ON COLLABORATION AND
ACCOUNTABILITY.

“THE TEAM CULTURE IS THE BACKBONE OF OUR STORE,” SAID GENERAL MANAGER MIKE ANDERSON. “ALL DEPARTMENTS
WORK TOGETHER AND ARE ALWAYS READY TO HELP TO DO WHATEVER IT TAKES UNTIL THE JOB IS COMPLETE.”

THAT CULTURE-DRIVEN PHILOSOPHY HAS HELPED THE DEALERSHIP QUICKLY ESTABLISH ITSELF AS A COMPETITIVE FORCE IN
THE REGION WHILE MAINTAINING A COMMUNITY-ORIENTED ATMOSPHERE.

BEHIND THE SHOWROOM, DIEHL FORD AND KIA OF BEAVER HAS BUILT THE INFRASTRUCTURE NECESSARY TO SUPPORT ITS
GROWING CUSTOMER BASE. THE SERVICE DEPARTMENT FEATURES 25 TOTAL STALLS, INCLUDING 17 RACKS AND ONE
ALIGNMENT RACK, GIVING TECHNICIANS THE CAPACITY TO EFFICIENTLY HANDLE EVERYTHING FROM ROUTINE
MAINTENANCE TO MORE COMPLEX REPAIRS. THE SCALE OF THE SERVICE OPERATION NOT ONLY SUPPORTS CURRENT
CUSTOMERS BUT ALSO POSITIONS THE DEALERSHIP FOR CONTINUED GROWTH AS SALES VOLUMES INCREASE.

WHILE THE NAME ON THE BUILDING CHANGED IN 2023, THE DEALERSHIP’S COMMITMENT TO BEAVER FALLS REMAINS
CONSTANT. BY COMBINING THE ESTABLISHED PRESENCE OF THE FORMER RON LEWIS FORD KIA LOCATION WITH THE
OPERATIONAL RESOURCES OF THE DIEHL ORGANIZATION, THE STORE HAS CREATED A MODERN RETAIL ENVIRONMENT
ROOTED IN TEAMWORK AND PERFORMANCE.

WITH STRONG INVENTORY LEVELS, A COLLABORATIVE STAFF AND A SERVICE
DEPARTMENT BUILT FOR SCALE, DIEHL FORD AND KIA OF BEAVER CONTINUES TO
BUILD ON ITS EARLY SUCCESS, SETTING THE PACE FOR FORD SALES IN THE REGION
WHILE DELIVERING A CUSTOMER EXPERIENCE SHAPED BY CULTURE, COORDINATION
AND COMMUNITY FOCUS.

“OUR GOAL BEYOND SELLING VEHICLES IS TO BUILD LASTING
RELATIONSHIPS,” ANDERSON SAID. “WHEN CUSTOMERS WALK
THROUGH OUR DOORS, WE WANT THEM TO FEEL THE
DIFFERENCE IN HOW WE COMMUNICATE AND HOW WE
FOLLOW THROUGH.”




THE CLEVELAND AUTO SHOW

ON THE 25TH OF FEBRUARY, OUR SOCIAL MEDIA MANAGERS FROM MASSILLON AND HERMITAGE ATTENDED
THE CLEVELAND AUTO SHOW, ACCOMPANIED BY TWO MEMBERS OF THE HAMM CLAN. THE FOUR DIEHLIOS
QUICKLY DESCENDED UPON THE CAR DISPLAYS, OPENING EVERY DOOR, TOUCHING EVERY BUTTON, AND
OCCASIONALLY CLIMBING INTO THE TRUNK. AS THEY MOVED FROM BRAND TO BRAND, ADMIRING THE NEW
MODELS, THEY SNAPPED HUNDREDS OF PHOTOS AND RECORDED ANYTHING SLIGHTLY INTERESTING.

THE TOUR OF THE AUTO SHOW STARTED IN CHEVY, WITH PLENTY OF COMMERCIAL TRUCKS. UNFORTUNATELY,
THE BOX TRUCKS WERE ALL LOCKED, SO WE COULD NOT SELL CANDY OUT OF THEM. TOYOTA WAS NEXT, WITH
A VARIETY OF COOL THINGS TO LOOK AT AND DO. THEY HAD A WIDE VARIETY OF VEHICLES, FROM 4RUNNERS TO
SUPRAS TO TUNDRAS. OUR ADVENTURERS TOOK DETAILED NOTES ON THE NEW 2026 4RUNNER TRAILHUNTER,
WHICH STOOD OUT WITH ITS LOVELY DARK CYAN COLOR AND BRONZE ALLOY WHEELS. NEARBY THERE WAS A
TOYOTA CLAW MACHINE THAT BESTED ALL FOUR OF US, UNFORTUNATELY (ADD THAT TO THE HIRING PROCESS).
LASTLY, WE FOLLOWED A LARGE RED ARROW THAT SAID “LET’S TALK” TO A RATHER NORMAL LOOKING TACOMA.
HOWEVER, IN TRUE KNIGHT RIDER FASHION, ONCE YOU GOT IN THE DRIVER’S SEAT, YOU COULD TALK TO THE
CAR. IT ANSWERED QUESTIONS ABOUT ITSELF AND ITS SPECS (HOW SELF-CENTERED, IT NEVER ASKED ME
ANYTHING ABOUT MYSELF).

WE WERE QUICKLY DRAWN OVER TO SUBARU’S BOOTH BY THE YAPS OF SMALL DOGS. THEIR AREA WAS RATHER

CUTE, WITH A CAMPSITE THEME, AND A DOG PEN IN THE MIDDLE, HIGHLIGHTING THEIR MISSION WORK WITH

NATURE AND PETS. THE DOGS WERE RATHER INTENT ON THE BAG OF TREATS, SO WE LEFT THEM TO IT, AND
LOOKED AT THE SUBARU BRZ, WRX, SOLTERRA, AND
ASCENT, AMONG OTHER CLASSICS!

SHORTLY AFTER, WE WENT FOR A RIDE-ALONG IN A
JEEP GLADIATOR, CLIMBING UP UNEVEN HILLS,
DRIVING UP STAIRS, AND GOING UP A VERY, VERY
STEEP TRACK. OVERALL, | WAS PERSONALLY
IMPRESSED WITH HOW RELIABLE AND CAPABLE
THEY WERE. IF | NEEDED TO CLIMB CLIFFS MORE
OFTEN, | WOULD DEFINITELY LOOK INTO ONE.



THE CLEVELAND AUTO SHOW

- CONTINUED

TO SAVE A BIT OF TIME, HERE’S SOME HIGHLIGHTS FROM THE REST OF THE BRANDS. HYUNDAI HAD A KONA
CUSTOM WRAPPED WITH A CLEVELAND GUARDIANS THEME. THEY ALSO FEATURED A NEW 2026 PALISADE
WITH HANDPRINTS ON THE SIDE TO HIGHLIGHT THEIR HYUNDAI HOPE ON WHEELS PROGRAM. WHILE WE WERE
HERE, | THINK JOSH HAMM FORGOT HE WASN’T AT WORK, AS HE STARTED WALKING A FELLOW ATTENDEE
THROUGH A CAR! HONDA SHOWCASED SEVERAL OF THEIR SPORTIER MODELS, INCLUDING THE SI AND TYPE R.
KIA HAD A LOT OF SLEEK CARS, INCLUDING THEIR BRAND-NEW TELLURIDE AND EVG.

AFTER A QUICK BREAK TO REST OUR FEET AND EAT LUNCH, WE JOURNEYED ON. THE SECOND ROOM TOOK US
TO MY TWO FAVORITE KINDS OF CARS: LUXURY AND CLASSICS. THERE WERE A LOT OF SWEET CARS, BUT MY
HEART REMAINS TRUE TO CADILLACS. THE VISTA HAD A NICE LOOK AND A LOT OF TECH INSIDE, AND THE
LIGHTING ON THE FRONT OF THE ESCALADE IQ IS REALLY SOMETHING ELSE. IN MY HUMBLE OPINION THOUGH,
NOTHING CAN BEAT A GOOD OLD CLASSIC CAR. WALKING UP AND DOWN THOSE ROWS, YOU COULD TELL HOW
MUCH CARE WENT INTO PRESERVING, REBUILDING, AND MAINTAINING THOSE CARS. SOME HAD SIGNS UP
WITH MORE INFORMATION ABOUT THE VEHICLE, WITH SOME LISTING THE ORIGINAL PURCHASE PRICE (TAKE
ME BACK TO WHEN A NEW CAR ONLY RAN YOU $3100). IF | WON THE LOTTERY, YOU WOULDN’T KNOW, BUT
THERE WOULD BE SIGNS.

OVERALL, THE CLEVELAND AUTO SHOW WAS A LOT OF
FUN! IT WAS VERY COOL TO SEE WHAT MAJOR CAR
MANUFACTURERS ARE UP TO AND WHICH NEW
MODELS WILL BE HEADING TO OUR SHOWROOMS
SOON. THE BIGGEST TREND | NOTICED WAS THE EV
WAVE. WE’RE SEEING MORE AND MORE HYBRID AND
ELECTRIC VEHICLES, SO BE SURE YOU KNOW THE
DIFFERENCES!

A BIG THANKS TO DIEHL FOR SENDING ME OFF TO THE
SHOW AND LETTING ME CALL IT WORK!

- ELENA ROBINSON




TIMOTHY MASTROINE
RAYMOND STUMPHF
RODNEY HARMON
DOUGLAS HISEY
BRUCE ZIEGLER
RICHARD WILBERT
CHARLES TODD
TRACY BUCCI
STEVEN WOLFE
KEVIN GEYER
STEVEN EDGECOMB
ERICH MYERS
JORDAN BAIERL
DONALD BUCHANAN JR
BRADY JONES

JAMES SHILLING
TYLER MALOY

JACOB DARE

JAY SHOLES

NEVIN FERGUSON
NATHANIEL BUTSCHLE
SAMUEL FLINNER
JACOB MARCH
JOSEPH SATTERFIELD

HAPPY
BIRT D

CHRISTINE BESONG
STEPHEN WOLFGANG
THOMAS BARINGER
DAVID BOSBACH
MICHAEL ZUCK
RALPH ARCURI
JOSEPH PLASZAJ
MICHAEL OLESKY
ROBERT ROGERS
BRANT LITWILER
FRANK TEAMOR
AMBER CHAMBERS
SEAN CHERO
TYLER BOWSER
BRANDON MOSLEY
ELEANOR MCLAIN
RUFINO ESCARCEGA
CODI MULLEN
JAYDEN FISHER

PATRICK CANNON
DANIEL HEWITT
NICHOLAS VANNATTEN
LATOYA YOUNG
FRANK PRATT
MICHAEL MCADOO
CRAIG BARGER
JOSHUA MELNICK
JASON BLASIMAN
JASON HUDGENS
DARYL SHIPOS
JOSHUA BONEY
STEPHEN BYLER
ANDREW BAILEY
JENNA CRESPO
EMILY DUGAN
CORDALE WALLS
MAKENZIE MCELWAIN
CAYCEE ADAMS
DYLAN GIBBONS
KRISTOPHER RICKERT
JAIDEN WADLOW
MASON ERNST
HUNTER ROMITO
MICHAEL COFFIELD




HAPPY &
WORKIVERSARY!

ERIC HOLLEFREUND 32 YEARS RON ERNST 6 YEARS
JOHN KEENE 25 YEARS JACOB BRINKMAN 6 YEARS
DUSTIN SHAHAN 19 YEARS RUFINO ESCARCEGA S5 YEARS
MARK MINICH 17 YEARS JOHN ATCHESON 4 YEARS
STEVE ALLENSWORTH 15 YEARS ROBERT ROGERS 4 YEARS
VICTOR MICK 14 YEARS TIFFANY POWERS 4 YEARS
ERIC SIEGFRIED 13 YEARS KYLIN HART 4 YEARS
CHRISTOPHER LASCUOLA 13 YEARS MATTHEW RAMEY 4 YEARS
ADAM PITTS 12 YEARS GAGE BOOHER 4 YEARS
RONALD MOORE 11 YEARS CHLOE RIAL 3 YEARS
DAVID RUSH 11 YEARS RACHEL MITCHELL 3 YEARS
AMY VARGO 11 YEARS TREY WISE 3 YEARS
KEVIN HALL 9 YEARS JACOB MARCH 2 YEARS
MATTHEW DONALDSON 8 YEARS KIA DAVIS 2 YEARS
STANLEY VAUGHAN 8 YEARS ADRIAN SOTO 2 YEARS
STEPHEN CARAVELLA 7 YEARS JUSTIN ZIEGLER 2 YEARS
BRANDON HOSTETLER 7 YEARS STEVEN TYNAN 2 YEARS
BRIAN BUCCI 2 YEARS JACOB MAHAFKEY 1 YEAR
ALEXANDER GIANNINI 2 YEARS THOMAS BERARDI 1 YEAR
LANDON STEFFY 2 YEARS HUNTER FUGATE 1 YEAR
MICHAEL SCHICK 2 YEARS RYAN RIGDON 1 YEAR
JASON HUDGENS 2 YEARS HAYDEN WALLER 1 YEAR
MATTHEW PHILLIPS 2 YEARS LANCE CUSHMAN 1 YEAR
MARCUS STEWART 2 YEARS IAN LANDIS 1 YEAR
ERIC GUY 2 YEARS NOAH LEAK 1 YEAR
DANIEL DETWILER 2 YEARS

ZACHARY NEWTON 1 YEAR

CADE GRATZMILLER 1 YEAR

MICHAEL OLESKY 1 YEAR

JOHN TEW 1 YEAR

PHILLIP STAJDUHAR 1 YEAR

MARK BUCCI 1 YEAR

AMBER CHAMBERS 1 YEAR

KARTER ULRICH 1 YEAR




2D TIDBITS v’ NEWS

Sasha N. joins the Chevy/Toyota sales team — excited to have you with us!
Joshua Hines joins the Hermitage Management Team — welcome, Joshua!

Our Hermitage team continues to give back through local youth sports!
Farrell Girls Basketball, Hickory Youth Basketball, and Hermitage Little League Baseball.

Matt Jones - Sales Team Member of the Month for Diehl Kia;
Tommy Berardi - Sales Team Member of the Month for Diehl Chevrolet Toyota.
Steven Surenda and Cassie Zimmerman are Service Team Members of the Month.

Kia was TOPS in new vehicle turn rate all while setting a store record for best ever February
at 68 New Kia sales.

Khalid Aladdin, sales consultant at Toyota of Butler, has been promoted to Sales Manager
at Diehl Chevrolet of North Hills! Huge congrats, Khalid!

Chrysler, Dodge, Jeep and Ram of Butler was the Top Retail Sales Performer by volume
AGAIN in the Region!

Sales Team Member of the Month was a TIE - between Troy Heinemann and Jonathon
McElwain.

Grove City was Gold Sponsor for The Grove City Fire Conference.

Grove City DOUBLED their used car output YoY from 27 (2025) to 54 cars (2026). The highest
monthly volume in pre owned sales for the store since 2022.



D TIDBITS v’ NEWS
LOOKIN’ REAL GOOD o N
O’VER HERE. M)
Sales up 15% February MTD vs Feb 2025.

VN
Service up 21% vs the last three-month average. WOOT WOOT!

Sales Consultants: Zack Smith, Syerra Smith, and Jesse Mlotkowski
Lot Attendants: Scott Weekly and Kamari Garnes!

Our new Kia showroom now features a full glass wall at the front — it’s a showstopper!

Spencer Green takes Salesman of the Month! Way to go, Spencer!
Kirk McConnell is moving up from Sales Consultant to Service Advisor. You’ve earned it, Kirk!

=D

SUBARU

Lets hear it for the following stores and their outstanding work!

‘)2' ,%« $2,565,524 $3,371,182
HERMITAGET/C  $2,857,009 $3,649,827

HONDA $2,423,115 $2,944,983

KIA MASSILLON  $4,485,480 $5,193,468

I @ BUTLER $10,070,321 $11,320,567
" KIA BEAVER $1,013,031 $1,069,641
SHARON $1,970,167 $2,051,754




2 TIDBITS v’ NEWS

Proud sponsor of the Primary Health Network Shamrock 5K, the Sharon Basketball

Playoff Tournament, and Sharon Softball, supporting health, teamwork, and local sports in
the community.

Sales Team Member of the Month - Ryan Feola

Jamie Fielden promoted from Express Tech to Main Shop Tech — fantastic, Jamie!
Tyler Groh moved from Express Tech to Express Advisor — nice work, Tyler!

Lance Cushman promoted from Express Advisor to Main Shop Advisor — awesome job,
Lance!

Nick Manley achieved fully trained Subaru technician status, strengthening the expertise of
our service department. In addition, Dave Price was honored as Employee of the Year,
recognizing his outstanding dedication and performance. Our service team also saw strong
growth in tire sales, moving 118 tires in February compared to 85 last year — a 38% increase!

Our used vehicle department nearly doubled its February performance, selling 60 units this
year compared to 30 in February 2025 — a 97% increase.

The finance department delivered strong gains as well. Average finance gross: $1,361 per copy vs.
$1,189 last year (up 14.38%) That’s $172.17 more per deal! Total gross is up $63,942 compared to
2025.



2 TIDBITS v’ NEWS

Derek Barto, Internet Manager at
Diehl Hyundai/Mitsubishi, and his wife welcomed a baby boy , D)
— Theodore! Big congratulations to the Barto family! - __)\

McElwain Chevrolet finished NUMBER ONE in new vehicle sales in
the ZONE with 72 New Chevys Sold and retained the Championship
Belt. They also finished NUMBER ONE in new vehicle turn rate in the

zone!
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DIEHL

PHRESH DRIP

HOODIES, POLOS,
PUFF VESTS AND LIDS.
CLICK TO COP.

THESE THREADS AIN’T MID.




FEBRUARY'S
DRIVING FORCE

Our Sales Advisors go a Step Above. Let’s hear it
for their Outstanding Customer Service and Sales!

Darin Sharek 26
NaShawn Pryor 21
| DON'T KNOW... |
S T e
Justin Vetica 21 4
Tim Treloar 20
Leslee Corsello
Hudak =
Jessica Harmon 19.5
Ryan Feola 19
Erik Bettinger 18.5
Duane
Carnathan L
Kodiak Brogan 18

CONGRATS ON THE GREAT WORK!



FEBRUARY
PERFORMANCE

FEBRUARY WAS A STRONG MONTH FOR DIEHL AUTOMOTIVE GROUP, FINISHING WITH SOLID MOMENTUM
ACROSS OUR TEAMS AND DEPARTMENTS. THE HARD WORK, DEDICATION, AND FOCUS ON DELIVERING GREAT
CUSTOMER EXPERIENCES HELPED US CLOSE OUT THE MONTH ON A HIGH NOTE. AS WE TRANSITION INTO
THE SPRING SEASON, WE’RE CARRYING THAT SAME ENERGY AND DETERMINATION FORWARD. WITH THE
MOMENTUM WEFE’VE BUILT, WE’'RE WELL POSITIONED TO CONTINUE GROWING, SUPPORTING OUR
CUSTOMERS, AND MAKING THE MONTHS AHEAD EVEN MORE SUCCESSFUL.

€) BEAVER €& MASSILLON

TOTAL SOLD: 43  GROUP SSIi: 4.92 SERVICE CSI: 5.0 TOTAL SOLD: 119  GROUP SSI: 90.3 SERVICE CSI: 79.4
NEW: 36 @& v oo
USED: 7 SALES SSi: 4.75 REGION: 4.8 SUBARU USED: 59 SALES 8Si: 77.8 REGION: 80.7
TOTAL SOLD: 68  GROUP SSI: 89.31 SERVICE CSI: 91.67 TOTAL SOLD: 154 GROUP SSi: 93.3 SERVICE CSi: 88.1
LA wew: a2 H NEW: 90
oo oF SALES SSI: 100 REGION: 78.02 HONDA  yers: 64 SALES SSI: 96.8 REGION: 77.7
TOTAL SOLD: 42  GROUP SSI: 988 SERVICE CSI: 836
AN NEW: 2
WIS ysep, 40 SALES $SI: N/A  REGION: 968
e BUTLER @&p TOTALSOLD: 86  GROUPSSI: 960 SERVICE CSl: 883
el = SALES SSI: 950  REGION: 911
e TOTAL SOLD: 123 GROUP SSI: 95.5 SERVICE CSI: 69.8 TOTAL SOLD: 108 GROUP SSI: 92.6 SERVICE CSI: 84.4
= nd : 54 LU  new: 70
B SALES SSI: 100 REGION: 79.3 vsen: 38 SALES SSI: 73.67 REGION: 84.4
TOTAL SOLD: 133 GROUP SSI: N/A SERVICE CSI: 4.65
BEJrovora  new: 64
O SALES SSi: 4.59 REGION: N/A
@ TOTAL SOLD: 88 GROUP SSI: 958 SERVICE CSI: 960 e MOON
o (D SALES SSi: 1000 REGION: 902
—=  TOTAL SOLD: 44  GROUP SSI: 100  SERVICE CSI: 82.8
NEW: 23
useD: 21 SALES ssi: 100 REGION: 77.4

€ GROVE CITY
" TOTAL SOLD: 79 GROUP SSI: 95.5 SERVICE CSI: 924.5 e NORTH HILLS

o NEW: 25
o USED: 54 SALES $SI: 956.9 REGION: 79.3 TOTAL SOLD: 48  GROUP SSI: 91.28 SERVICE CSI: 42.86
. NEW: 27
. TOTAL soLD: 68 GROUP SSI: 92.45 SERVICE cSi: 83.13 CHEVROLET  oep: 21 SALES SSi: 100 REGION: 73.88
e A SALES SSI: 90.18 REGION: 75.69

TOTAL SOLD: 56 GROUP SSi: 82 SERVICE CSI: 62.5

capiiac  NEW: 2

USED: 54 SALES ssi: 100 REGI/ON: 85 ROBINSON

— TOTAL SOLD: 68 GROUP SSI: 95.5 SERVICE CSI: 75.9
Jeep NEW: 33

e I i USED: 35 SALES ssi: 100 REGION: 79.3
—& TOTAL SOLD: 81 GROUP SSI: 92.45 SERVICE CcSI: 9.09 H R N

= 30 A

S Z::‘:): 51 SALES Ssi: 100 REGION: 75.69 S O

g rovom IEOWTAQSSOLD.- 86  GROUP SSi: N/A  SERVICE CSi: 4.75 <> TOTAL SOLD: 38  GROUP SSI: 4.92 SERVICE CSI: 5
usep: 51 SALES SSI: 4.5  REGION: N/A = pradi oA SALES SSi: 5 REGION: 4.8
LN ISWTAléSSOLD: 103 GROUP SSI: 92.11 SERVICE cSI: 77.27 @ ZngAéasOLD: 56 GROUP SSI: 960 SERVICE CSi: 923
usep: 35 SALES SSi: 96.77 REGION: 82.41 HYUMDAL  oep: 23 SALES SSi: 891  REGI/ON: 911

NEW: 72

LgHEVROLET USECRCS SALES SSI: 71.43 REGION: 73.88

Elwain TOTAL SOLD: 128 GROUP SSi: 91.28 SERVICE CSI: 70.59



BUILT ON SERVICE.
DRIVEN BY RESULTS.

FEBRUARY DELIVERED SOLID RESULTS FOR THE PARTS, SERVICE, AND COLLISION TEAMS ACROSS DIEHL
AUTOMOTIVE GROUP. DAY IN AND DAY OUT, OUR TEAMS STAYED FOCUSED ON KEEPING OUR DEALERSHIPS
RUNNING EFFICIENTLY AND OUR CUSTOMERS WELL TAKEN CARE OF. THAT DEDICATION SHOWED IN THE
STRONG FINISH TO THE MONTH AND THE STEADY PROGRESS MADE ACROSS EACH DEPARTMENT. WITH THAT
PERFORMANCE BEHIND US, WE’RE WELL POSITIONED TO CARRY THE SAME ENERGY AND COMMITMENT INTO
THE MONTHS AHEAD.

PARTS COLLISION

Diehl Chevrolet of North Hills $83,036 Diehl Collision of Bellevue $101,596.90
Diehl Ford of Beaver $95,162 Diehl Collision of Butler $508,812.40
Diehl Honda of Massillon $222,957 Diehl Collision of Cranberry $205,408.70
Diehl Hyundai of Massillon $307,073 Diehl Collision of Ford City $180,666.30
Diehl Kia of Beaver $105,383 Diehl Collision of Grove City $224,001.50
Diehl Kia of Hermitage $95,101 Diehl Collision of Hermitage $111,539.20
Diehl Kia of Massillon $452,258 Diehl Collision of Massillon $269,905.70
Diehl of Butler $1,052,484 Diehl Collision of Pittsburgh $207,443.30
Diehl of Grove City $293,627 Diehl Collision of Robinson $411,891.50
Diehl of Moon $258,194 Diehl Collision of South Hills $108,684.70
Diehl of Robinson $547,841 Diehl Collision of Washington $86,615.09
Diehl of Sharon $154,220
Diehl Subaru of Massillon $336,193
Diehl Toyota Chevrolet of Hermitage $274,339 SER VICE
McElwain Chevrolet $173,646
Diehl Chevrolet of North Hills $73,376
Diehl Ford of Beaver $75,388
Diehl Honda of Massillon $194,258
Diehl Hyundai of Massillon $118,284
Diehl Kia of Beaver $80,129
Diehl Kia of Hermitage $65,873
Diehl Kia of Massillon $190,690
Diehl of Butler $442,506
Diehl of Grove City $153,126
Diehl of Moon $170,553
Diehl of Robinson $224,137
Diehl of Sharon $114,264
Diehl Subaru of Massillon $172,428
Diehl Toyota Chevrolet of Hermitage $176,887

McElwain Chevrolet $157,278




