
In honor of Black History Month, we examined the data we’ve 
collected this year to better understand how members of the  
Black community feel about diversity, equity, and inclusion.
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This CARAVAN survey was conducted by Big Village among a sample of 1,004 adults 18 
years of age and older. The online omnibus study is conducted three times a week among 
a demographically representative U.S. sample of 1,000 adults 18 years of age and older. 
This survey was live on December 5-7, 2022. Text analytics supported by Relative Insight.

1 Quotes from the Cassandra Collective, Cassandra’s always on qualitative youth panel.

– Pamela Carter, Member of the Board of Directors at Hewlett Packard Enterprise 
and the first Black Attorney General in Indiana

“I am the great-granddaughter of a slave and, as a child, I marched with  
Dr. Martin Luther King. Thinking about where he is and where we are today, 
there is progress, but it’s not resilient enough... We have to think [about the] 
past, present and future in terms of challenges.”

Black Americans are 3.4x more likely 
to use words such as “real” when 
describing brands that are inclusive.

(18%) Black American consumers 
view inclusiveness as a movement 
that signifies support for consumers 
of all backgrounds.

Approximately 1 out of 5

INCLUSION MUST BE AUTHENTIC. 

– 35 yr old Male

“A brand is inclusive when they include 
people from a variety of groups without 
being asked to. They’re being inclusive 
because they want to, not because 
they’re expected to.”

DIVERSITY DRIVES OPPORTUNITY. 

Black Americans mention “hire”  
10x more than non-Black consumers 
when discussing diversity. 

consumers believe this is something 
brands can demonstrate not only 
through advertisements, but also 
through job opportunities.

20% of Black American

– 63 yr old Female

“Diversity has to come with [upper] 
management... they all need to be 
racially different from top to bottom 
from upper management [down] to 
lower management.“ 

Black Americans are 11X more likely to use the word “everybody”  
and 7X more likely to use the word “diversity” to describe Equity.

EQUITY = FAIR TREATMENT FOR ALL. 

“Keeping a company culturally 
relevant is more achievable by 
employing multicultural, multiracial 
and multiple genders as staff and 
leaders, treatment of employees 
with equity and social justice.”

– Terence, 30, CA1

of Black American consumers 
believe equity should be 
immediately apparent. Deep dives 
and closer looks shouldn’t be 
necessary to understand when a 
brand cares about DE&I.

67%


