
 

 

And if  you' re loving the podcast and you' ve got  a m om ent to spare,  we’d appreciate  
a short review and 5-star rating on iTunes  (if  you think  we deserve it).  

 

Subs cribe via iTunes  Subs cribe via RSS  

The Hot Seat Episode 1 

 

Christy All right, perfect. Just to kind of kick things off I wanted to introduce what we're 

doing here. We're having a hot seat with one of our ABM students, Wendy.  

Wendy  Hi.  

Christy We've brought in some of the student support team and we were just kind of 

similar to the hot seat that we did when I was on the blog. Wendy's going to tell 

us a little bit about where she's at, and the challenges that she's facing. We've got 

members of the student support team here today to kind of weigh in and provide 

a little additional insight and feedback for Wendy, and hopefully for our larger 

audience here at Mirasee. Just to give you guy something to think about, 

hopefully for the creative juices flowing for you as well.  

 Really quick, before we start, would everybody on the team mind introducing 

themselves really quickly?  

Rocky Howdy, my name is Rocky and I'm on the team. Was there some more to this, or?  

Lizzie I'm Lizzie. Hello everyone. Hi Wendy.  

Wendy Hi. 

 Wendy Werneth 
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Lesley I'm Leslie, hello.  

Jessica I'm Jessica. 

Darla I'm Darla.  

Christy Awesome. Okay, without further ado, Wendy would you mind introducing 

yourself and telling us a little bit about your experience in ABM so far, where 

you're at right now, and what you would like some help with?  

Wendy My name is Wendy Werneth. I have a blog, which I already had before I started 

the course. It's been going for about a year now, which is called 'The Nomadic 

Vegan'. It's a vegan travel blog. I got the idea for it when I became vegan myself 

which was also just a little more than a year ago. I'm also an avid traveler and I 

had been traveling all over the world before that and had a lot of fears about 

how I would be able to find vegan food while on the road. Actually, that kept me 

from taking the plunge and going vegan for a long time because I just thought 

that it was going to ruin travel.  

 When I finally did it I found out that, no it didn't ruin travel at all, and it actually 

made travel a lot better. There was a lot more out there than I thought that there 

was. I figured that there must be people our there with the same situation who 

was looking for this information. That's why I started the blog, to help people 

find vegan food, vegans traveling, and also people who were interested in the 

lifestyle but thought that travel might be an obstacle. 

 I blog about my own travels and also I try to give people general travel tips about 

ways that they can find restaurants, and do research before hand about the local 
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cuisines in the places that they're going, and where they can meet local vegans 

who can give them insider tips, and things like that.  

 I had no experience with blogging prior to this. I wasn't really interested in 

blogging even though I had been traveling and could have made a great travel 

blog out of all of my experiences in the past. It just wasn't something that 

appealed to me until suddenly I saw a niche that I could fill, and a real need that 

I could fill, something that I could give to the world, and the world needed. Then 

it just seemed obvious, this is what I should be doing.  

 Things have been going good. Obviously it started slow and I didn't really know 

what I was doing, so ABM helped a whole lot. I've learned a whole lot from the 

course. I've been guest blogging, which has been good in terms of making 

connections with other bloggers, and building those relationships. It hasn't really 

translated into building that much of a list. I'm pretty far behind in terms of 

where I'm supposed to be with my lists right now in the scheduled timeline. I'm 

not sure why that is. A lot of the places that I've blogged as a guest blogger have 

been smaller blogs. A. Because a lot of the larger ones that I pitched to just never 

responded, and then people start ... 

 I was making connections and also on social media I've been using Twitter and 

Facebook, and getting pretty good responses there from people. A lot of other 

bloggers found me that way and started asking me if I would be interested in 

guest blogging for them, so I've always said yes to those. Even though in a lot of 

cases they are quite small blogs and I know I'm probably not getting a lot of 

exposure that way, but I just felt it was important, at this stage at least, to build 
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those relationships and I didn't really think I was in a position to be saying no 

right now.  

 To be honest, I have made one good relationship with a blog that's one of the 

major players, probably the major player in my niche, in vegan travel. I've done 

three posts that have been published on their site. That's been great in a lot of 

ways. Even so, that still hasn't resulted in that many new subscribers. Right now 

I'm just kind of wondering what else I might try. I know it's generally the advice 

is not to worry too much about social media in the early stages, but I feel like 

Facebook in particular has been working pretty well for me. I've joined a lot of 

vegan groups on Facebook and get a lot of response from people on there. I was 

thinking about also branching out into other social media. I know Pinterest, and 

Instagram are ones that are highly recommended for travel bloggers, and for 

food bloggers because they're both really visual. I have both of those so it seemed 

like that could be a good opportunity. I've heard good things about Periscope as 

well in terms of interaction with people, and engagement. I'm feeling a little bit 

overwhelmed because obviously I can't do everything, and I'm not sure where to 

go next.  

 That's it in a nutshell, I think.  

Jessica Wendy, if I can jump in I do have a couple of questions for you. Just listening to 

you describe the places that you've tried guest blogging before and hearing you 

talk a lot about most of them have been kind of small. Then talking about the 

one big one that you've been working with to try to build that relationship, 

actually being a vegan travel blog. The fact that it is still in your niche. If you are 

to make a bucket list, and you don't have to answer this right now because I 
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know I'm kind of putting you on the spot. If you were to look at the travel market 

in general. The big broad travel market, and if you were to look at food blogs. 

Think about those because a lot of times our students get this idea that they have 

to only write for the people in the blogs in their niche.  

 That's really not the case and we end up losing out on a lot of opportunities by 

going out into a broader market and really capturing the people who may be 

perusing a travel blog. Being like dreaming, and thinking, "Oh. I can't because I 

have these dietary restrictions, and this just isn't for me, so I'm just going to sit 

on my couch and dream forever and never travel." Then all of a sudden you get a 

guest blog there and you talk about it. You talk about travel and the fact that you 

can actually be vegan there, and all of a sudden you've opened yourself up to this 

wider world of people who might not have thought to go to some place so 

narrow. Does that make sense?  

Wendy Yep, it does. I haven't really been focusing on the vegan nice as opposed to the 

travel niche, just because I felt that it was more likely that most vegans are going 

to want to travel or need to travel at some point in their lives. Whereas the people 

on a travel blog, in general, the numbers that are interested in vegan travel are 

going to be a lot smaller. But, I do see your point. That's an interesting thought.  

Rocky My girlfriend's a vegetarian, and her sister's a vegan. They don't look at those 

blogs, at the vegan travel blogs. They just look at travel blogs. If they dig really, 

really, really deep they might find you, but their first, surface level research 

would be on the travel blogs.  

Wendy Okay, good to know.  
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Lizzie Wendy, can you tell us a little bit about your first impression incentive?  

Wendy It's a PDF mini e-book, which is called "8 Steps for Fun and Easy Vegan Travel". 

It's a list of tips on how to make travel fun, and easier, and more fulfilling. I 

haven't gotten too much feedback from people about the PDF, but what I have 

gotten has been positive, by and large.  

Lizzie How long is the book?  

Wendy Not that long. I think it's in a small font, but it's about seven pages.  

Lizzie I'm sorry, ten?  

Wendy I could make it look a lot bigger now if I wanted to.  

Lizzie I was just, please go ahead Leslie.  

Lesley Just following up from what Lizzie's asking. I was just curious to know, is "Fun 

and Easy Vegan Travel" where your focus is in everything that you're doing? Is 

that what matters to your nice? Your niche is all vegans who choose to travel, is 

that correct?  

Wendy Yeah, although I would also like to be able to reach people who are in the 

position I was in. Wanting to be vegan, or interested in going vegan, but having 

these fears about travel. I guess primarily I am targeting people who are already 

vegan.  
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Lesley They want to travel and their biggest concern is that it's going to be fun and easy 

eating vegan while they travel, is that correct? Am I- 

Wendy Yeah, I think the that a lot of people have is that they're not going to be able to 

find food, or that they're going to have trouble communicating their needs in 

another language to restaurant staff and things like that.  

Lesley  Can I talk to you for a second and just ask the eight steps, what do they cover 

then? It's not just about what they're eating, it's about how to ask for it, is it? 

What do you cover in your book?  

Wendy Yep, that's definitely one of them is communication. I suggest some tools that are 

out there. Different translation apps and things like that that they can use to 

communicate. What else is there? A lot of it is about attitude, because I really 

think that is the core, how you approach the whole situation. I've had people 

who've gone traveling to the same place that I've been and they've said, "Oh. It 

was horrible there. I could find anything." Whereas I thought that there was just 

a huge abundance of vegan food there.  

Lesley  Does cheap or expensive feature in this, does it matter?  

Wendy  No I haven't been focusing on that too much. No.  

Lesley It's either gourmet or very cheap it doesn't matter; it's the whole gamut is in 

there?  

Wendy Yeah, I haven't been focusing much on budget travel. In the posts that I write 

about my own travel I don't go to super, super fancy restaurants but I am eating 
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mostly in restaurants as opposed to doing self catering and cooking my own 

food. Which is another option that I do talk about in the book as well.  

Lesley One last quick question before I stop asking questions and let everybody else ask 

questions. What is the big point of what you do? What is it that you really want to 

do for these travel vegans? What difference do you want to make for them?  

Wendy The big picture is that I want to make it easier to be vegan. I want to help people 

to go vegan, and to help people to stay vegan. What I see that I can offer within 

that is expertise on travel.  

Lesley Your big picture is to help them go vegan, and your assumption is that if you 

show them how to travel while being vegan that will enable them to be vegan. 

Wendy Yeah, and to stay vegan. There are lots of hurdles, social hurdles, and travel is 

also a social hurdle. There are lots of reasons that are keeping people from being 

vegan even though a part of them really wants to. There are lots of things that I 

could be adjusting, but it seemed obvious to me that with all the experience that I 

have traveling this was where I could make the most difference, and could help 

people the most.  

Lesley Okay, I'll let everybody else jump in and then I'll say some more.  

Lizzie Wendy, when you we're talking about your personal history, your story, before 

you took the leap you were bringing up a personal pain point. Maybe you could 

help me articulate it a little bit more. You were definitely searching for 

something, and you were out there, and you were looking for it. If there was 

http://firepole.bz/itunes
http://firepole.bz/itunes
http://marketing.libsyn.com/rss


 

 

And if  you' re loving the podcast and you' ve got  a m om ent to spare,  we’d appreciate  
a short review and 5-star rating on iTunes  (if  you think  we deserve it).  

 

Subs cribe via iTunes  Subs cribe via RSS  

The Hot Seat Episode 1 

someone else out there who currently is, or she is where you were. What is it that 

they're searching for? Can you help me articulate that pain point?  

Wendy When I was searching for information on a specific destination I really wanted to 

know, what is the food like in this country, and am I going to be able to find food 

there if I do take this leap and decide that I'm going to be vegan. I was 

researching Greece because I had this trip booked for Greece, and then I came 

across a blog of someone who's a good friend now, where she talked about her 

trip to Greece and she made it look really easy and really fun. I thought, "Okay. 

Maybe I can do this after all." I did and that's how it all started.  

 I think, in general, people are just really worried that they're not going to find 

the food or that it's going to be a huge hassle to try and find it. That they're going 

to have to run around, either looking for specific vegetarian restaurants, or the 

one vegetarian restaurant that's on the other side of the city, and they have to 

take three buses to get there. Or, they're just going to be scouring menu's all over 

the city until they can find a salad, or they're going to be living off of french fries 

the whole time. It's just going to turn travel into a big hassle. I think that was my 

concern, and I think I've definitely met other people who share that.  

Lizzie It sounds like, if you could rewind time, and if your first impression incentive 

existed at the time when you were considering this leap, it would have been the 

perfect solution. Like, "Oh my gosh. I can do this." Would you say that?  

Wendy Yeah, I think so. I think that was the point of view that I wrote it from.  

Lizzie Nice, okay. Cool.  
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Jessica I'll say that my understanding of this goes slightly counter to what Danny 

teaches in ABM so I may get in trouble for this. One of the things that I tend to 

see with people who are picking up something like a first impression incentive, 

and they open it and it's ten pages and they're like, "Oh. I'll read this later." They 

put it into their 'to read' folder, and they never look at it again. We run into this 

thing where, yes, we want to provide amazing value with our first impression 

incentive, but then we also want people to be able to take action on it. To have 

this place where they sign up, they get this thing, they get a lot of value 

immediately out of it, and then that helps to build their relationship with you 

too. Not only have you given them something, but you've given them something 

that has had immediate impact.  

 Sometimes we wonder about, is there a way to slice down that initial first 

impression incentive to give them something that's immediate win for them. 

Then you can still, there's so many ways that you can give them the rest of the 

guide a week later, or something. Just to get that initial hook of, this is 

something I can do right now, then they're going to be like, "Oh my God. I love 

Wendy, she changed my life because there was this thing she gave me that was 

so easy." A ten-page e-book, not so easy.  

Wendy Right.  

Jessica I'm not telling you that you have to change everything, just food for thought.  

Wendy That is a good point. Or maybe another option is to turn it into an email course, 

and send those eight tips one at a time, and drip them. So that they will be more 

likely to read them when each one is not too long.  
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Jessica It depends on your audience. I'm saying this, I saw Lizzie put in the chat, "I'd 

totally do that." When I get those email courses too, a lot of times I tend to also 

put them in the 'to read'. Then I come back a year later and I'm like, "Man, what 

was that thing? Oh well, I'll just delete it." We're dealing with audiences who 

have a pretty short attention span, and we do deal with a lot of information 

overload, and necessary immediate gratification.  

Wendy Yeah, absolutely. I have-  

Lesley Can you remind us where the hitch is? Is it that you're not getting people to your 

landing page, or is that they're not opting in? Is it that they're opting in and not 

reading? I had the impression that they weren't arriving, that you weren't 

getting opt ins from your blog posts, is that right?  

Wendy I'm not getting that many opt ins, and I probably need to learn more about how 

to analyze all of the states. Go through Google Analytics, and see what it can 

really tell me about where people are coming from and how many people who 

go to the landing page ultimately end up signing up. I haven't done too much 

with that yet. Just in general, I think the most I've gotten is five subscribers in 

one day. In general, I'm just not getting that many.  

Lesley How much have you got?  

Wendy   Right now I have 227. 

Lesley  Okay.  
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Wendy  To be honest, I think that perhaps the majority of those are not really from guest 

blogging, but from networking that I've done on social media. I recognize a lot of 

the names from people that I've met there.  

Rocky   The content you guest blog with, does that tie into your FII?  

Wendy It's generally always been about vegan travel, some aspect of vegan travel. 

Although, there was one that wasn't ... Well I did add a vegan aspect to it, but it 

was much more about travel in general. That was the one that I've done that 

wasn't a vegan blog. I think all of the others have been vegan blogs. I feel like it's 

a bit trickier if I'm on a travel blog that's not catering to vegans, then I'm not 

sure how far I can push the vegan angle. I was a bit more hesitant with that one, 

although I did get it in there. I'm sorry I lost track of ... What was your question 

again Rocky? Did I answer your question?  

Rocky Mm-hmm (affirmative) I have another question in terms of that. Are you only 

using that single, one FII as your opt in? Do you have multiple different versions, 

or types, that you're thinking of using, or?  

Wendy No, I just have that one. I did change my landing page from, it used to be a text 

page with some bullet points, and I changed it to a video of me talking, 

explaining quickly my story. I thought that that might work better, but I'm not 

sure that it has. You maybe I should go back to the original landing page. No, I 

just have the one opt in.  

Rocky Focus more on that. If you have a guest post on a blog, and your FII is pretty close 

to that you'll have more success on the opt ins. It's okay to have multiple types of 
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FII's, because you're going to ... When you first created that, that was months 

ago, now you have all this new research. You have all this new data, you now 

have all this new experience, and so you can turn that into a different PDF or 

whatever it may be. You don't have to throw away that content. You can reuse it 

for a blog, or whatever. Having different versions and testing them out, and 

checking the analytics, seeing which one really jives with the targets you're 

going after.  

Wendy Yeah, okay. Good point. 

Rocky How does that sound?  

Wendy I think it's a good point, and tying that in with what Jessica said about perhaps 

trying something a little big shorter. Maybe a checklist that someone could just 

look over quite quickly and get something out of it. I think that might be worth 

putting some thought into how to do that. A top ten tips list, Lizzie said, yeah.  

Rocky When you're sharing- Oh, sorry, go ahead.  

Jessica I was just going throw in really, really quickly, as you were talking about going 

to the big travel blogs and being a little hesitant to focus solely one the vegan 

stuff. What about writing one that's more about just traveling with food 

allergies, or with dietary restrictions in general. Then you can still talk about 

that, and there will still be a subset of the audience that looks at that and they 

are vegan. Maybe they're vegan and gluten free. There's so many different kind 

of restrictions that people have that that could be an aspect to go into a bigger 
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blog, a wider market, and be able to talk more generally, again, and still reach 

your target within them.  

Wendy That's a good idea.  

Lesley It's really important what Jessica's saying because it's not a lot of point writing 

on a blog about the stuff that on that blog if it's got nothing to do with what 

you're interested in, or nothing to do with your FII, because you're not going to 

get the conversions. People are not going to come to your landing page and opt 

in if it suddenly surprised them, "Oh my gosh, this is about vegan stuff." And they 

had no idea about that from your blog post. It's kind of obvious but it's easy to 

make that mistake when you get carried away doing your blog posts.  

Wendy I think that's why I've stuck mostly to vegan blogs. For several reasons, A. 

Because it's a lot easier to connect with vegans, it's a lot easier to find people 

who identify themselves as vegan on social media, and that niche is a bit unique 

in that people are really seeking vegan support, vegan friends. They'll throw out 

a so called, vegan friend bomb, on Facebook and say, "Hey all the vegans out 

there, friend me on Facebook." It's really easy to connect with those people. Also 

just because I feel more comfortable in that space, and I feel like I can be myself, 

and say what I'm really thinking more in that space than in general travel 

blogs. Of course I have lost to say about travel too, it's just a matter of bringing 

the two together. 

Lizzie Something that Jessica said made me think about the copy on your landing page, 

and not to keep honing in on the pain point, but if you think about it food is a 

pretty primal thing. What am I going to eat? I'm good for a couple of hours, but 
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that's soon going to become and emergency if I don't know what I'm going to 

eat. I feel like, I haven't seen your landing page, but maybe that's something we 

could stir up a little bit on the landing page. That's a base instinct. I want to find 

some food that I'm going to like. Maybe we could talk about the copy on your 

landing page with Christy or what have you. I just feel like ... Anyway, I'm 

repeating myself, but discussing that pain point could draw people in some more 

and they could be like, "Oh my God, you're right. I do want to travel, but what 

am I going to eat?" It's a big hurdle. If you can make it easy to get over that 

hurdle, then you can just put on the superman cape.  

Jessica Lizzie, lets tie that into the bio too. That when people get to the end of the article 

that the call to action in the bio, that draw. Maybe you find a sentence that really 

hones in on that pain point. I don't know exactly what it will be, but just thinking 

you start your bio with this question. This primal, whatever it turns out to be, my 

brain is just completely not working with that right now. Then say, then have 

that call to action. "Wendy does this awesome thing, go get her tips." So you get 

them at the end, you hook them in. You get into the landing page again where 

Lizzie is talking about really getting into that. Drawing them very pointedly, very 

carefully down through those layers and making sure that you intrigue them and 

draw them along to say, "Hey, I understand this pain you're having, and guess 

what? You don't have to."  

Wendy Absolutely. Sorry, I'm just going to move around because I need to grab my 

charger. I'm afraid that my computer is going to run out of battery on you. Sorry 

about all ... I hope this doesn't make you too dizzy. Now I'm in the dark.  

Lizzie She's giving us a tour.  
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Wendy Now that we've been talking about the landing page more I think I definitely 

need to revisit that. The reason I switched to a video, and I don't think I even told 

Christy that I had done that, it was just I had this idea ... Sorry. It basically came 

again from social media networking, and form being on Facebook. My call to 

action on the Facebook page was 'Sign Up' and that was the closest I could get. 

Whereas I noticed there was also a call to action that was 'Watch Video' and I 

thought that sounds much stronger and like something that people are much 

more likely to want to click on. Watch video, as opposed to sign up, so I though I 

can have a video on the landing page and then maybe more people will click. I 

don't think more people are clicking. To text copy and revisiting that copy would 

be a good idea.  

Another thing that I wanted to ask about; I have a feeling that I'm probably 

losing a lot of people because of the double opt in, that they're not actually 

confirming and taking that step to actually subscribe. I wondered what you 

thought about that? Is double opt in definitely the way to go? Yes? I see nods. 

Jessica We have noticed that the people who double opt in are more engaged, generally 

speaking. While yes you may lose some people to that, they are people that you 

probably didn't want on your list in the first place. If they can't be bothered to 

click one more time, to be like, "Yes, I really want this." They probably don't 

want it.  

Wendy I had someone just today, someone I know personally at work, who came up to 

me and said, "I saw your blog and I signed up to get your e-book, then I got this 

confirmation saying confirm that you want to sign up to this newsletter and I 

don't want a newsletter, I just want the e-book." I did go look. I'm using Mail 
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Chimp at the moment although I'm not very happy with it, and I'm in the 

process of looking for a different solution. It was more or less just the standard 

Mail Chimp confirmation, which I'm glad he drew my attention to that because I 

did go back an rewrite some of that. Hopefully that will look a bit better now. 

Even though it's quite restrictive, and maybe that's just a Mail Chimp thing and 

maybe if I find another service it will be different. I can't change the button that 

says, "Yes subscribe me to this list." Or it also has The Nomadic Vegan newsletter 

up that the top. It's really focusing on the fact that you're signing up for this 

newsletter. I think that might be turning some people away.  

Rocky You can alleviate that pain with a thank you page. You're going to get this cool 

e-book and bunch of cool email tips. Then show them some visuals of here's 

what an email looks like, or whatever. That can smooth the transition and help 

them understand that you're not just getting a book, they're getting great 

content by email. Not a marketing list.  

Wendy  Yeah, okay, great.  

Christy Okay guys, sorry to stop this amazing line of questions and answers but I can tell 

we're getting close to the time that we had set. I just wondered, kind of what 

Megan did for me which I found great, would everyone be willing to go around 

and just give one last tip. I think we started off with the idea of how to continue 

to build you list, right Wendy? That was our primary challenge? If every coach 

here could give one last piece of advice for Wendy. Does that sound okay? Perfect. 

I'm not sure everyone's in the same order on their screen, but of we could just go 

around clockwise. Rocky would you start?  
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Rocky Figure out your analytics as soon as possible. That data will help you know 

what's working, what's not working, and what you should drop. Overall those 

numbers will give you a better picture of where to go next.  

Wendy Okay. 

Lizzie I would say, work in one the copy on your landing page, and really make it 

compelling, and hit a pain point.  

Wendy Yep, good. Thank you.  

Darla I'll go next; I haven't got to talk yet. One thing that you kept bringing up that was 

continually in my mind is you keep bringing up social media and this is actually 

on our learning day. We took time to learn about social media, and the one thing 

that the person I was learning for happened to be on Instagram. She kept 

making the point, you only have so many hours in the day, and you definitely 

want to teak your copy, even look at your posts. How does it look visually? To 

guide your reader, but also you may not have lots of time for a lot of different 

social media, so if you've been on Facebook now ... She recommended, and I see 

the value in this, focus on one, get really good at it, before you move on to 

another one. The one thing I would really recommend is - don't worry about 

social media, learning a whole bunch of them right now. Get really good at one, 

then look at adding another one.  

Wendy Yeah, okay. Social media definitely takes up a lot of time. Point taken, thank you.  

Lesley You want to go Jess, or you want me to go?  
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Jessica You can go.  

Lesley I would say streamline your offer so you know exactly what you're doing for your 

target niche. Then keep everything that you do in alignment. We're not saying 

don't blog on the general travel blogs, we're trying to encourage you to do that, 

but just make sure that everything you do streamlines back to your landing page 

and what it is you want to give away. What it is you want to do for people.  

Jessica I think mine ties in with Leslie. I would encourage you to try a little more guest 

blogging, but unless you have people who are directly reaching out to you, 

asking about posting on smaller blogs, go big. Aim for some of the big ones. If 

they come back with a no, try to figure out why and see if you can pitch again 

with a revised topic or a different kind of approach. I would say aim big. I had a 

student who's been struggling with this recently and she was posting on small 

blogs and not getting any attraction and getting really frustrated. She finally got 

a post on a big blog and it just blew up everything. It was that catalyst of all of a 

sudden it was the one and now everything is awesome.  

Wendy That's fantastic.  

Christy Perfect. I'll round this out also, just by saying it does take a lot of pitching. I 

think we say to see the traction and momentum we offer I think it's five pitches 

a week. It's a lot of work. I think it takes a lot of constantly engaging with new 

people, trying new things, trying travel blogs, trying vegan blogs, trying ... I like 

the idea of maybe some folks who are vegan they can't find information out 

there, so they're looking on food allergy blogs or things like this of other people 

who might be traveling with similar challenges. Cast that net wide. Someone 
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once said Put your topic in the middle, draw a circle around it, and just blog on 

all of those things around the circle. Traveling with food allergies, traveling in 

general, shoulder niches, thank you very much. Cast that net wide and think 

about all those things on the periphery that could draw people in.  

 Then to Leslie's point, be very bold about the vegan aspect. That's what people 

are going to come to you and find. Don't shy away from that, be very bold when 

you blog on these things. "I'm a vegan and I travel and it's awesome, you can do 

it too." Perfect. That's my advice.  

Wendy This has been really great; I really appreciate it.  

Christy I'm really glad. Thank you so much for doing this. I hope it's been helpful for 

you; I hope it's helpful for everybody else watching this. It's fun for us as a team 

to get sit down and brainstorm with folks too. A huge thank you to Wendy and 

to the rest of the team. If anybody else who's watching this who's currently 

enrolled in one of our programs is interested in being hot seated, talk to your 

coach, or your advisor and see if this is something that would work well for you. 

All right, bye guys.  

Lizzie Thanks Wendy, good job guys.  

Wendy Thanks a lot.  
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