
1 PUBLICITY, INCENTIVES, AND EVENT IDEAS 

Publicize ..............................................................................................................
The most successful campaigns are promoted 
well before the kick-off and continue to 
use visible reminders throughout the 
campaign—even year-round. Be sure to post 
frequent updates on your intranet, campaign 
website, social media, newsletter, and other 
channels. Using posters, table tents in the 

cafeteria or break room, progress thermom-
eters, and other educational materials can 
further the campaign’s success. Consider 
asking your employees and their children 
to create artwork for the campaign as 
another fun twist. 

Incentives ............................................................................................................
The use of incentives will encourage partic-
ipation and giving. Provide some eligibility 
options when considering the use of incen-
tives, and consider how to use incentives 
to meet your campaign goals (dollar or 
participation goals, etc.). More than one 
incentive can be applied for anyone who:

 y Attends a group meeting
 y Logs in by a certain date or makes 

a pledge on the Giving Matters 
365 campaign platform

 y Pledges a certain minimum 
level (e.g., weekly dollar amount, 
percentage of salary, etc.)

 y Increases pledge by a certain dollar 
amount or percentage (10%)

 y Is a leadership giver ($1,000+)
 y Is a first-time giver

Incentives can be as simple as free lunch 
in the cafeteria, a gift card, or even a day 
off. Some companies ask their vendors for 
donations. Popular incentives include:

 y Vacation/PTO day
 y Early dismissal on Friday
 y Preferred parking 

 y Sporting event tickets
 y Concert tickets
 y Movie passes
 y Dinner for two at a popular restaurant
 y Token giveaways (e.g., key 

chains, water bottles, yoga mats, 
sunglasses, t-shirts, etc.)

 y Jeans day
 y Lunch with the boss

Consider providing incentives for whole 
departments too as this encourages 
teamwork within the department and 
friendly competition between depart-
ments. Provide incentives for the 
highest percentage of participation or 
increased giving. Team incentive ideas:

 y Coffee delivery by CEO each 
morning for a week

 y Department pizza party
 y Healthy snack break
 y Bonus time off
 y Birthday off
 y First Aid/CPR/AED Class
 y Sandwiches delivered for free lunch
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Events...................................................................................................................
Events stimulate interest in the campaign 
and encourage employee involvement. You 
may prefer an event that brings employees 
together, like a picnic or group volunteer 
opportunity. Or you can schedule an 
educational event to help employees learn 
more about participating charities, such as a 
health fair or a Lunch & Learn presentation. 

Consider incorporating events year-round 
to promote employee engagement and 
continue to raise funds for charity. Contact 
us for cause and volunteer ideas, such as 
Military Veterans or Women’s Health Issues.

Host a Recognition Event
Hosting a recognition event is a great way 
to acknowledge everyone who helped with 
the campaign, including the employees who 
donated. Create a fun and festive party to 

celebrate your accomplishments together. 
You can announce the date of this “Thank 
You Event” or “Campaign Celebration” at 
the start of the campaign to encourage 
participation. Recognition Event Ideas:

 y Hold the event in a main location or 
common area, and at a convenient 
time, to increase attendance.

 y Create awards for the departments/
offices with highest participation 
and/or dollars raised.

 y Invite management and charity 
representatives to thank 
employees for their generosity.

 y You can show videos of the impact 
you’ve had together, unveil the 
amount raised, recognize campaign 
leaders, and enjoy a special treat 
like cupcakes or frozen yogurt. 

Acknowledgment ...............................................................................................
Acknowledgment is an important component 
of charitable giving. Many people give simply 
because they want to and not because they 
expect to be thanked—but it is still important 
to acknowledge all gifts to ensure people 
know their gift was received and will be put 
to good use. Send emails, cards, or letters to 
all employees thanking them for participating 

in the campaign. Be sure to offer special 
thanks to your campaign team, volunteers, 
management, and any leadership givers 
who helped make the campaign a success. 
If you have a social media page, intranet, 
newsletter or campaign website, be sure to 
post a thank you message there as well.

https://s3.amazonaws.com/campaignresourcelibrary/Event+Request.pdf



