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PROMOTE AND PUBLICIZE THE CAMPAIGN

Once you have chosen a theme, established a timeline, and created a budget, it’s time to educate 
employees and let them know what is planned. Sharing your excitement about the campaign is conta-
gious. Use your Campaign Committee to help spread the word and promote your campaign events.

Campaign Promotion Sample Timeline ......................................................................................................................

Before:
 y Raise awareness about the upcoming campaign.
 y Thank donors for their generous past 

contributions and share the impact.
 y Communicate upcoming campaign 

activities to generate excitement. 

During:
y Educate employees.
y Invite charity speakers and take a tour of a 

charity or offer volunteer opportunities.

y Share impact stories from Community 
Health Charities, plus employees’ personal 
stories about why they give back.

y Raise awareness of the campaign and community 
issues during company and campaign events.

y Provide information on incentives or matching gifts.
y Send messages asking for contributions.
y Inform employees about all the ways to pledge.

After:
 y Thank donors for their generous contributions.
 y Celebrate campaign results.

Tips: ...................................................................................................................................................................................

Create a campaign atmosphere 
 y Hang posters and other promotional materials in 

common areas, and provide specific examples of how 
the participating charities are helping your community. 

 y Include articles in your company newsletter (personal 
stories from employees, feature articles about 
participating charities, campaign updates, etc.).

 y Post a progress thermometer to track fundraising results, 
keep employees informed, and encourage more donations.

 y Focus on the impact of contributions and how they 
help—both impact stories and what a dollar buys. When 
employees can visualize the positive impact they’re 
making, they are more inclined to give and may even 
increase their donations. Use Community Health 
Charities’ impact stories and what a dollar buys resources. 

Communication Internally
 y Use company-wide email or intranet 

to promote the campaign.
 y Inform employees about any incentive programs for 

participating in the campaign. If your company plans 
to match employee contributions, make sure to use 
this information when promoting the campaign. 

 y Ensure all employees know how to access 
online giving and/or pledge forms.

 y Highlight the benefits of payroll deduction, which 
allows employees to spread out their gift over a year.

 y Ask top management to send 
communications about the campaign.

Communication Externally
Communication is key to your campaign’s success. 
Encourage employees to follow Community Health 
Charities @HealthCharities and our charity partners 
on social media. Employees can create hash tags such 
as #IGAVE or #CauseAnImpact to show their support. 
Create a Group page for your campaign on:

 y Facebook 
 y Instagram 

 y Twitter 
 y YouTube 

Remember, giving is personal. Employees  
should not feel pressured to give, but every  
employee should have an opportunity to give. 
A gift of any amount makes a difference.

www.healthcharities.org/resource-library/
www.healthcharities.org/resource-library/
https://s3.amazonaws.com/campaignresourcelibrary/Event+Request.pdf



