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77% of U.S. workers suffer from at least one long-term health condition,  
ranging from cancer to asthma—chances are someone you know is affected.

Why Community 
Health	Charities

Community	Health	Charities	exists	to	empower	people	to	take	action	to	 
improve	health	and	wellbeing.	Your	organization’s	participation	in	a	Community	
Health	Charities	campaign	will	raise	awareness	and	resources	for	health	and	
wellness for your employees and community.

Health has never been such a priority. 
Over	half	of	U.S.	adults	are	living	with	one	or	more	serious	health	issues—that’s	over	 
117	million	people.	More	than	2	million	kids	in	America	experience	homelessness	annually.	
Nearly	44	million	U.S.	adults	live	with	mental	illness	every	year.	Community	Health	Charities	
campaigns make it easy for employees to:

 y Give:	Select	from	two	user-friendly	
options	for	your	workplace	giving	
campaign: our comprehensive Giving 
Matters	365	platform	offers	turnkey	
materials and tools, ease of giving 
(and	reporting),	plus	our	team	handles	
the	set-up	and	processing.	With	
Give Now, we can quickly create a 
branded online giving page for holidays, 
disasters,	or	one-time	company	giving.

 y Engage:	Volunteer	in	the	office	with	
our Volunteer On The Spot Guide, 
or use our volunteer opportunity 
locator	tool	to	find	opportunities	in	
your area by zip code or keyword. 

 y Raise Awareness: Support the issues 
important to your employees with 
cause-based	giving.	Adopt	one	of	
our Signature Causes focused on 
children, women, veterans, or crisis, 
or create your own customized cause 
with our Custom Cause Tool. 

 y Learn: Access online health resources 
from our vast library of charity partners. 
Whether you are concerned about 
cancer,	Alzheimer’s,	diabetes,	heart	
disease,	austism,	mental	health,	or	
another health issue, you can explore 
and learn more in our resource database. 

http://healthcharities.org/workplace-giving/
http://healthcharities.org/workplace-giving/
http://healthcharities.org/workplace-giving/
https://s3.amazonaws.com/campaignresourcelibrary/Volunteer+On+The+Spot_Final2018.pdf
http://healthcharities.org/causes/
http://healthcharities.org/cause/
http://healthcharities.org/resources/
http://healthcharities.org/our-charity-partners/
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1. Prepare
Review our Campaign Coordinator Guide  
and resources.

5.	 Cultivate	and	Engage	
Keep	the	momentum	going	year-round	
with our employee engagement tools.

4.	Thank
Celebrate your success by thanking 
every	employee	for	participating.

3.	Ask
Challenge	employees	via	multiple	
communication	channels	to	participate.

2.	 Excite	and	Empower
Use our tools to energize employees about 
the impact they can make together.

5 Steps to Running a 
Successful Campaign
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Prepare Your  
Workplace Campaign

 y Establish Support From The Top: Involving 
your	company	leadership	actively	in	all	
aspects of the campaign through events 
and	communications	will	increase	employee	
participation.	Learn	more	about	how	you	can	
leverage	your	company’s	leadership	on	the	
Building	Your	Campaign	Team	(see	page	11).

 y Recruit Your Campaign Committee: Having 
a	team	of	enthusiastic	volunteers	to	help	you	
plan and execute the campaign will make your 
job easier. To help, we have created Building 
Your	Campaign	Team	(see	page	11)	with	tips	
to get you started and have provided a Sample 
Coordinator	Training	Agenda	(see	page	13).

 y Determine Your Cause: Choosing a cause 
your employees care about will increase 
engagement and enthusiasm for the campaign. 
Select from one of our Signature Causes or use 
our Custom Cause Survey to create a custom 
cause fund to include in your campaign.

 y Create A Campaign Timeline: Timing your 
workplace giving campaign when other 
leadership	or	organizational	commitments	are	not	
occurring will help your campaign be successful. 
A	typical	campaign	runs	for	2-4	weeks.	We	
have	created	a	step-by-step	campaign	timeline	
(see	page	10)	to	help	you	plan,	implement,	and	
achieve	your	company’s	campaign	goals.

 y Determine Your Pledge Method: Providing 
a	quick,	user-friendly	method	of	giving	will	
encourage	higher	employee	participation.	You	
can choose from our customizable turnkey 
online	Giving	Matters	365	platform,	create	
a branded Give Now online giving page, or 
paper	pledge	forms.	For	more	information	
about	these	options,	contact	your	Community	
Health	Charities	representative.	

 y Set Measurable Goals:	Setting	goals	for	your	
campaign that consider prior year results, 
number of employees, and the current 
business climate will help you achieve success. 
We have provided a Goal	Setting	Guide in 
Campaign Resources to help you determine 
the	best	goals	for	your	company’s	campaign.	

 y Brand Your Campaign:	Creating	a	theme	will	
provide	a	framework	for	your	promotional	
materials,	capture	attention,	and	add	fun	
to your campaign. Check out the Campaign 
Theme and Special Event Ideas (see pages 
14	and	20)	for	campaign	theme	suggestions.	
We have also provided ideas for how to 
promote and publicize your campaign events, 
including sample email and social media 
templates—check out our Campaign Resources.

As	your	company’s	campaign	coordinator,	your	planning,	organizing,	and	
coordinating	efforts	enable	your	coworkers	to	participate	in	building	stronger,	
healthier	communities.	Visit	our	resource library online for direct links to all  
of the items available. Here are some steps and resources to help you  
prepare a successful campaign:

https://s3.amazonaws.com/campaignresourcelibrary/Goal+Setting_Final2018.pdf
http://healthcharities.org/campaign-resources/
http://healthcharities.org/resource-library/
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People like to get involved in helping the community, and with your  
workplace campaign, they can have fun and make a real impact.  
Here are some tools to help your colleagues understand how they  
can build a stronger, healthier community:

Excite	and	Empower 
Employees	to	Action

The miracle is this: the more we share, the more we have.
LEONARD NIMOY

 y Excite:	Advertising	events	and	campaign	
dates	early,	often,	and	everywhere	will	make	a	
difference.	To	help	you,	we	have	provided	posters, 
Promotion	Ideas	(see	page	15),	and	Incentive	
Ideas	(see	page	20	)	to	make	it	more	appealing	
for	employees	to	participate.	Remember,	people	
give when they understand the need and 
impact	of	their	gift,	but	incentives	are	a	good	
way	to	build	excitement	and	participation.

 y Engage:	Having	more	people	participate	in	
the campaign equates to a bigger impact 
on the community and more to celebrate 
at your campaign closing event. Special 
events,	volunteer	opportunities,	and	contests	
raise awareness of your compaign, raise 
money, and, most importantly, contribute to 
a strong company culture. Use our volunteer 
tools, Employee Resource Groups, and 
Event	Ideas	(see	page	20)	to	find	fun	and	
creative	ways	to	engage	your	colleagues.

 y Educate: Providing resources for employees 
to use and share puts the tools for change in 
their hands. Employees who are informed and 
educated about the impact they are making and 
the	participating	charities	are	more	likely	to	give	
and give generously. Use our Health Resources, 
Charity Stories, and Health and Wellness Guide 
to equip employees to provide treatment and 
prevention	by	tackling	the	health	issues	that	
matter	most	to	them.	Illustrate	the	power	of	their	
gifts	using	the	What a Dollar Buys and Table 
Tent	(see	Tools	for	Engagement	guide)	tools.

 y Empower:	Connecting	employees	to	the	
work	of	Community	Health	Charities	through	
our Employee Champions story template 
harnesses	the	power	of	personal	testimonies	
and	encourages	further	action.	Giving	and	
volunteering are personal choices. When your 
colleagues share their stories with each other, 
they	can	empower	others	to	take	action.

http://healthcharities.org/resource-library/
http://healthcharities.org/resources/
http://healthcharities.org/resource-library/
https://s3.amazonaws.com/campaignresourcelibrary/What+A+Dollar+Buys.pdf
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Ask Every Employee 
to Give

 y Make It Fun: Unite your employees by holding 
a	campaign	kick-off,	inviting	charity	speakers, 
hosting	special	events	(see	page	21),	or	
coordinating	lunch-and-learns	or	interactive	
sponsored breaks. People give to people. To help 
energize	the	in-person	ask,	we	have	provided	
a list of fun fundraising ideas in our Tools for 
Engagement Guide	as	well	as	Publicity,	Incentive,	
and	Special	Event	Ideas	(see	pages	21-23).

 y Involve Company Leadership: The best asks 
often	come	from	peers	or	department	heads,	and	
your company leadership can set the example by 
making	early	contributions	(pacesetters).	While	
a personal request to contribute at campaign 
events	is	more	persuasive,	promoting	corporate	
support	is	critical	to	a	successful	campaign.	
We have included Email Templates, including 
Sample	CEO	Emails	(see	pages	16-18),	to	
highlight leadership support of the campaign.

 y Explain Giving Options: It is important to 
explain how donors can give. Community 
Health	Charities	provides	multiple	ways	to	
contribute:	a	customizable	online	platform	is	
recommended, a simple Give Now page, or a 
paper pledge form.	To	better	determine	the	best	
giving experience for your workplace campaign, 
review our Sample Pledge Form or contact your 
Community	Health	Charities	representative.

 y Reassure Giving Is A Choice: Giving is a personal 
choice and some employees may choose to not 
participate	financially.	Encourage	employees	to	
get involved in other ways by volunteering to 
support	the	campaign	or	community,	coordinating	
a	donation	drive,	or	raising	awareness	about	
a	cause	that	matters	to	them.	Check	out	our	
Volunteer on the Spot Guide for ideas.

Asking	for	donations	is	the	most	important	step	of	your	workplace	giving	
campaign.	The	number	one	reason	people	don’t	give	is	because	they	are	not	 
asked, so ensure every employee has an opportunity to make a decision. 
Here	are	some	ways	you	can	make	the	ask	via	multiple	channels:

https://s3.amazonaws.com/campaignresourcelibrary/Campaign+Charity+Opportunity.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Tools+For+Engagement_2018FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Tools+For+Engagement_2018FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Sample+Pledge+Form.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Sample+Pledge+Form.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Sample+Pledge+Form.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Volunteer+On+The+Spot_Final2018.pdf
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Thank,	Because	Gratitude	
Goes	a	Long	Way

83% of Millennials and 70% of all U.S. employees 
would be more loyal to a company that helps them 

contribute to social and environmental issues. 
CONE 2016 EMPLOYEE ENGAGEMENT STUDY 

 y Say It:	Ensure	employees	have	a	positive	and	
rewarding experience with the campaign 
by	thanking	them	in	a	timely	fashion	both	
during	and	after	the	campaign.	We	have	
provided	templates,	including	a	Certificate	of	
Appreciation	and	“You’re	Grand-ola”	wrapper	
(see the Tools for Engagement Guide).

 y Show It:	Every	campaign	is	worth	celebrating.	
Consider	hosting	a	celebration	event	for	
your employees where you can announce 
results, share the impact of helping others, 
recognize your donors, and have fun. To help, 
we have provided a list of Thank You Ideas 
in our Campaign	Resource	Library	online.

 y Share It: Share your campaign results through 
social media, local news outlets, company 
emails,	newsletter,	and	intranet/internet—your	
generosity	will	inspire	others	and	position	
your company as a community leader. We 
have provided Sample Press Release and 
Social Media Post Templates for you to share 
your great news with the community. Be sure 
to also share your results with Community 
Health	Charities	so	we	can	recognize	your	
efforts.	Just	check	out	our	campaign	tools.

Thanking everyone involved, from those who donated to those who  
helped implement the campaign, cannot be overemphasized and goes a  
long	way	to	ensure	their	long-term	support.	Here	are	some	ways	you	can	
express	your	appreciation	to	your	company	leadership,	campaign	team,	 
donors, and volunteers:

https://s3.amazonaws.com/campaignresourcelibrary/Tools+For+Engagement_2018FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Thank+You+Ideas_FINAL.pdf
http://healthcharities.org/campaign-resources/
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Cultivate	and	Engage 
Employees	Year-round

 y Cultivate A Culture Of Health And Wellness: 
Participating	in	a	workplace	giving	campaign	
provides employees with the opportunity 
to	learn	firsthand	about	community	needs	
as well as experience rewarding team 
building.	Keep	them	involved	by	promoting	
our Health Resources, which are available 
online with the Year-Round	Engagement	
Calendar, and Health and Wellness Guide.

 y Encourage Employee Engagement: We hope 
you	and	your	colleagues	will	continue	your	
commitment to building stronger, healthier 
communities	throughout	the	year.	To	help,	we	
have provided volunteer tools. Visit our Online 
Volunteer Tool	to	find	opportunities	by	keyword	
and zip code; or, use our Volunteer On The 
Spot Guide	for	easy	activities	you	can	do	onsite	
without	leaving	the	office.	Or,	we	can	help	you	
create	a	custom	volunteer	activity;	ask	for	details.

Keeping employees connected throughout the year allows you the 
opportunity to execute an even more successful campaign next year. 
Now that your workplace giving campaign is over, here are steps 
to take to keep the momentum going throughout the year:

http://healthcharities.org/resources/
https://s3.amazonaws.com/campaignresourcelibrary/Engagement+Calendar_FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Engagement+Calendar_FINAL.pdf
http://healthcharities.org/volunteer
http://healthcharities.org/volunteer
https://s3.amazonaws.com/campaignresourcelibrary/Volunteer+on+the+Spot.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Volunteer+on+the+Spot.pdf
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CAMPAIGN TIMELINE

Pre-Campaign: 4 to 6 Weeks Before Campaign Kickoff
Review the Campaign Coordinator Guide and Resources

 y Map out your campaign strategy using our 5 Steps 
to	Run	a	Successful	Campaign	(see	page	4).

 y Select	Campaign	Leadership,	referencing	our	 
Build Your Campaign Team Guide page  
(see	page	11)	as	necessary:

 � Campaign chair(s), leadership giving chair, 
yourself, and payroll coordinator. 

 y Analyze past results and set campaign goals.  
We	have	provided	tips	and	tools	to	help	you	 
in	our	Goal	Setting	Guide.

 y Get	company	and	campaign	leadership	team’s	 
commitment towards goals.

 y Begin	asks	for	pacesetters,	company	leaders	who	
will	“set	the	pace”	for	the	campaign	by	pledging	early.

 y Conduct department coordinator training using our 
Sample	Coordinator	Training	Agenda	(see	page	13).

 y Begin	weekly	campaign	planning	meetings	with	 
department coordinators.

 y Finalize	your	campaign’s	branding,	activities,	and	
special	events	using	the	tips	and	tools	provided	 
in this document.

Campaign: 1 Week to 1 Month
Build Excitement, Educate Employees, and Empower Action

 y Invite	Community	Health	Charities	to	your	events.

 y Conduct a leadership (CEO and senior 
management)	giving	meeting	(see	page	11).

 y Encourage department coordinators to talk 
about	the	campaign	and	giving	options.

 y Schedule personal asks. Use our emails and  
Employee Champion tools.

 y Use	our	Giving	Matters	365	platform	with	
automated email reminders and online pledging.

 y Issue	a	campaign	kickoff	press	release	to	the	local	
media. Refer to the sample press release templates.

 y Promote	your	special	events	and	activities.	Refer	to	
our Tools for Engagement Guide,	Employee	Incentive	
and	Events	Ideas	(see	page	19),	and	volunteer tools 
for ways to build excitement and engage employees.

Post-Campaign: 1 Week
Celebrate Your Success

 y Announce results at a company closing event or 
through	an	interoffice	email.	To	help,	we	have	 
provided sample email templates.

 y Thank	campaign	committee	and	employees	with	an	
event,	email,	or	letter.	We	have	provided	a	list	of	
Thank You Ideas	to	help	show	your	appreciation.

 y Debrief	with	your	Community	Health	Charities	 
representative.

 y Finalize campaign reports for Community 
Health	Charities,	including	pledge	payments.	
Be	sure	to	refer	to	the	Campaign	Wrap-Up	
page	(see	page	25)	for	more	information.

 y Issue a press release announcing campaign results to 
the public, using our closing press release templates.

 y Post	campaign	results	on	your	company’s	social	media	
accounts and website. Be sure to tag Community 
Health	Charities	(@HealthCharities).	We	have	
provided sample posts in our social media templates.

 y Coordinate	year-round	engagement	activities	for	
your employees using our Year-Round	Engagement	
Calendar, health resources, and volunteer tools.

https://s3.amazonaws.com/campaignresourcelibrary/Tools+For+Engagement_2018FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Volunteer+On+The+Spot_Final2018.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Thank+You+Ideas_FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Engagement+Calendar_FINAL.pdf
https://s3.amazonaws.com/campaignresourcelibrary/Engagement+Calendar_FINAL.pdf
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Community Health Charities’ Role
Community	Health	Charities	is	a	partner	
in your campaign. We can help you excite, 
empower, and engage your employees 
throughout the campaign. Some of the 
ways we can support you include: 

 y Providing	information	about	
participating	charities.

 y Answering	questions	and	providing	tools	and	
resources to help you run your campaign. 

 y Arranging	for	speakers	from	participating	
charities	to	attend	your	campaign	event	
or	helping	with	volunteer	opportunities.

 y Supplying campaign brochures, posters, 
pledge forms, giveaways, online giving 
portal,	communication	templates,	and	
other	marketing	and	support	materials.

Campaign Committee
Recruiting	a	committee	of	enthusiastic,	
resourceful,	and	committed	employees	will	
help you plan the best campaign possible. Find 
employees	who	are	motivated,	vocal,	and	natural	
leaders who can mobilize others to get involved. 

Your	best	team	will	have	broad	representation	
from all departments and levels. Consider 
reaching out to the Employee Resource 
Groups within your company and see our 
Employee	Resource	Groups	one-pager	for	ideas.	
Remember to include your Community Health 
Charities’	representative	to	provide	guidance	in	
coordinating	your	workplace	giving	campaign.

The following list of titles and responsibilities 
are suggested roles each team member 
can play in your overall success. 

Top Management
CEO and Senior Management commitment to the campaign is directly related to its success.  
Leverage	the	respect	and	position	of	your	top	management	to	increase	campaign	participation.	 
Encourage	your	top	management	representative	to:	

 y Attend	the	initial	campaign	meeting	
and	the	campaign	kickoff.

 y Visibly support the campaign via email.  
To help, we have provided a few 
templates	(see	pages	17-19).

 y Write	an	article	in	the	company’s	
newsletter	about	their	connection	to	the	
campaign and why giving is important.

 y Nominate the campaign chairperson 
and department coordinators.

 y Make	a	“pacesetter”	donation	to	set	
the pace and lead by example prior 
to the start of the campaign.

 y Provide employees with adequate 
time	to	attend	campaign	events.

 y Create	campaign	incentives,	such	as	lunch	
with	the	CEO,	time	off,	or	special	parking	
space. For ideas, review our Employee 
Incentives	Ideas	page	(see	page	20).

BUILDING YOUR CAMPAIGN TEAM
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BUILDING YOUR CAMPAIGN TEAM (CONT.)

Campaign Chair
The Campaign Chair must have high energy, believe in the value of the campaign, and have a  
good	rapport	with	employees.	Leverage	the	influence	and	relationships	this	person	has	with	
employees to spark engagement in the campaign. Encourage your Campaign Chairperson: 

 y Attend	and	speak	at	the	campaign	kickoff.
 y Endorse the campaign and campaign events.
 y Show personal and company support for  

the campaign.

 y Motivate	employees	to	give	by	sharing	
why they value the campaign.

 y Thank	employees	for	their	participation.

Department Coordinators
Department or Team Coordinators should be the natural, inherent team leaders from every 
department.	These	leaders	are	well	organized,	efficient	communicators	that	employees	go	to	 
for	guidance.	Build	on	the	leadership	and	management	abilities	of	these	key	employees	to	
communicate	specific	campaign	details.	Encourage	your	department	coordinators	to:	

 y Attend	the	campaign	training(s)	and	 
the	kickoff.

 y Monitor the progress of the campaign 
within their department.

 y Answer	questions	and	provide	guidance	 
on	campaign	logistics.

 y Serve as liaison between their department 
and	the	campaign	committee.

 y Ensure everyone is asked to give.
 y Coordinate	inter-departmental	events	or	 
friendly	fundraising	competitions.

 y Encourage	participation	by	example.

Payroll Representative
The	payroll	representative	must	maintain	donor	confidentiality	and	coordinate	all	payroll	deduction	
logistics.	This	person	ensures	that	payroll	deductions	are	accurately	noted	and	withheld.	Encourage	
your	payroll	representative	to:	

 y Answer	logistical	questions	regarding	 
payroll	deductions.

 y Archive	paper	pledge	forms	(copies)	and	
campaign results for at least three years.

 y Coordinate with employees who wish to  
change	their	payroll	deductions.

 y Ensure	the	charitable	payroll	deductions	 
are	accurately	reflected	on	paystubs	 
and	W-2	forms.

 y Coordinate sending an aggregated monthly  
check	of	employee	payroll	deductions	to	 
Community	Health	Charities	monthly	 
or quarterly.
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SAMPLE DEPARTMENT COORDINATOR TRAINING AGENDA

The Role of the Department Coordinator
 y Job	description	and	duties
 y Pledge	Methods	(i.e.	Giving	Matters	365)

 � Brief tutorial on filling out the forms
 � Handling personal checks and credit cards

 y Campaign Materials (charity lists, 
brochures,	and	marketing	items)

 y Thanking	employees	for	contributing

Pledge Form Processing
 y Paper	pledge	form	collection	
and	auditing	(if	used)	

 y One-time	checks—collect	for	processing
 y Recording the pledge data and forwarding  

to the campaign coordinator

Marketing and Promotion
 y Promoting	the	campaign	to	all	employees

 � Making the ask

 y Employee events
 � See our Employee Incentives and Events page 
(see page 20) to increase participation and 
Tools for Engagement Guide for more ideas

 y Charity speakers
 � Speaker Request Form (contact your 
Community Health Charities representative)

If	your	company	is	enlisting	department	coordinators,	they	will	need	to	be	trained.	 
See sample agenda below.

Welcome and Thank You CEO, Senior Management, 
or Campaign Chair 5 Minutes

Introduction of Community 
Health Charities Charity Speaker 15	Minutes

Review Campaign Goals 
and Strategies Campaign Coordinator 10	Minutes

Overview of the Department 
Coordinator Role Campaign Coordinator 5 Minutes

Marketing, Promotions, and 
Frequently Asked Questions Campaign Coordinator 10	Minutes

Pledge Form Processing Campaign Coordinator or 
Payroll	Representative 10	Minutes

Optional Tour of Charity or 
Charity Simulation Game Campaign Coordinator Varies

Wrap-Up and Thank You Campaign Coordinator 5 Minutes
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CAMPAIGN THEMES

Themes tie your campaign together by providing a framework, capturing 
attention, and adding fun. 
When	selecting	a	theme,	enlist	input	from	your	committee,	or	hold	a	contest	among	employees.	
Consider company interests and history. Capitalize on current news and trends, such as popular 
movies,	television	shows,	sporting	events,	and	more.

Starting Points To Create A Theme 

 y Art

 y Cooking/Food

 y Eras	(50s,	60s,	70s,	80s,	etc.)	

 y Events (luau, magic show, circus, 
carnival, Olympics, concert, 
treasure	hunt,	tailgate	party,	etc.)

 y Locations	(beach,	camping,	
mountains, farm, garden, ship, 
theme	park,	Hollywood,	etc.)

 y Holidays 

 y Movies

 y Sports 

 y Super Heroes

 y Television Shows

 y Transportation

Sample Campaign Taglines 

 y A Million Ways to Care

 y Be a Champion for 
Your Community

 y Because We Care

 y Better	Together

 y Building for the Future

 y Building a Stronger Community

 y Caring	Connections

 y Catch the Caring Spirit

 y Color	the	World	a	Better	Place

 y Community Spirit at Work

 y Community Heroes

 y Dream,	Dare,	Live

 y For the Kid in Each of Us

 y For a Healthier Community 

 y For a Brighter Tomorrow

 y Give from the Heart

 y Give	Where	you	Live

 y Giving—Because We Care

 y Giving is Great Medicine

 y Go for the Gold

 y Go Team

 y Growing the Community

 y Help Brighten Tomorrow

 y IMAGINE

 y Imagine What We 
Can Do Together

 y Invest in your Community

 y Let’s	Make	a	Difference

 y Love	is	Working

 y Make it Happen

 y Making	the	World	a	Better	Place

 y Neighbor Helping Neighbor

 y Our Community Cares

 y Paint a Brighter Tomorrow

 y Partners in Giving

 y Pitch in and Give

 y Portraits of Giving

 y The Power of Giving

 y Power of Healing 

 y Power of Giving

 y Together for Good

 y We are the Champions

 y We’re	in	This	Together

 y Working Wonders Together

 y You Give Hope

 y You Make it Happen

 y …	(insert	company	name)	…	Cares
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PROMOTE THE CAMPAIGN

Once you have chosen a theme, established a timeline, and created a 
budget, it’s time to build enthusiasm through promotional materials. 
Sharing	your	excitement	about	the	campaign	is	contagious.	Use	your	campaign	committee	to	help	
spread	the	word	and	promote	your	campaign	events.	Whether	it’s	a	poster	in	the	break	room,	table	
tents	in	the	cafeteria	or	lobby,	speeches	at	staff	meetings,	inspiring	emails,	or	messaging	on	your	
intranet, we have the tools you need to successfully promote your campaign.

Campaign Promotion Sample Timeline 

BEFORE:
 y Raise awareness about the 

upcoming campaign.

 y Thank donors for their generous 
past	contributions	and	share	
the	impact	of	their	gifts.

 y Share upcoming campaign 
activities	to	generate	excitement.	

DURING:
 y Invite charity speakers and 
take	a	tour	of	a	charity	or	offer	
volunteer	opportunities.

 y Share charity impact stories from 
Community	Health	Charities	and	
your Employee Champions  
and use our Employee 
Champions story template.

 y Raise awareness of the campaign 
and community issues during 
company and campaign events.

 y Provide	information	on	
incentives	or	matching	gifts.

 y Send messages asking 
for	contributions.

 y Inform employees about 
all the ways to pledge.

AFTER:
 y Thank donors for their 
generous	contributions.

 y Celebrate campaign results.
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PROMOTE THE CAMPAIGN (CONT.)

Tips 
Create a fun campaign atmosphere 

 y Hang	posters	and	other	promotional	materials	in	
common	areas	and	provide	specific	examples	of	how	
the	participating	charities	are	helping	your	community.	

 y Include	articles	in	your	company	newsletter	
(Employee	Champion	stories,	feature	articles	about	
participating	charities,	campaign	updates,	etc.).

 y Post a progress thermometer to track fundraising 
results, keep employees informed, and encourage 
more	donations.

 y Focus	on	the	impact	of	contributions	and	how	they	
help.	When	employees	can	visualize	the	positive	
impact	they’re	making,	they	are	more	inclined	to	
give	and	may	even	increase	their	donations.	Use	
Community	Health	Charities’	Charity	Impact	
Stories and What a Dollar Buys resources. 

Internal Communication

Communication	is	key	to	your	campaign’s	success	because	it	raises	awareness	and	builds	 
enthusiasm towards campaign events.

 y Use	company-wide	email	or	intranet	to	promote	the	
campaign through messages from top management 
and yourself with our email templates.

 y Share pictures from campaign events with employees 
in	internal	communications	or	on	communication	
boards as a way to recognize and thank those 
involved	and	encourage	others	to	participate	in	 
future events.

 y Inform	employees	about	any	incentive	programs	for	
participating	in	the	campaign.	Check	out	Employee	
Incentives	(see	page	20-22)	for	ideas.	If	your	company	
plans	to	match	employee	contributions,	make	sure	to	
use	this	information	when	promoting	the	campaign.	

 y Ensure all employees know how to access online  
giving	and/or	pledge	forms.

 y Highlight	the	benefits	of	payroll	deduction,	which	
allows	employees	to	spread	out	their	gift	over	a	year.

External Communication

It is important to share the good work your company and employees are doing throughout  
the campaign with the public. This further invests employees in company culture and boosts  
your	company’s	reputation	in	the	community.

 y Encourage employees to share how they are building 
a stronger, healthier community through pictures 
and	user-generated	videos	on	their	social	media	
accounts. Be sure they tag your company and 
Community	Health	Charities	(@HealthCharities).

 y Use our social media post templates to highlight  
how your company and employees are dedicated  
to improving lives every day.

https://s3.amazonaws.com/campaignresourcelibrary/What+A+Dollar+Buys.pdf
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SAMPLE LETTERS/EMAILS TO STAFF

SUBJECT: YOUR OPPORTUNITY TO SAVE LIVES

Dear <Employee Name>:

<Company Name>	is	proud	to	partner	with	Community	Health	Charities	to	kick	off	the	<Campaign Name>  
annual	employee	giving	campaign.	Together,	we’re	building	stronger,	healthier	communities.	

There	are	a	variety	of	ways	to	be	involved	in	this	year’s	campaign.	Join	me	in	raising	awareness,	improving	
lives,	and	providing	hope	by	making	a	pledge	and	participating	in	the	<games,	activities	or	events>. Watch 
<bulletin	boards,	intranet,	website,	emails>	for	more	information	about	upcoming	campaign	activities.	

A	donation	of	<insert	specific	donation	information>	makes	a	difference.	You	can	give	your	time	and	 
your	financial	resources	to	provide	education,	prevention	and	treatment,	plus	critical	research	for	cures,	 
and	healing	to	those	in	our	community	battling	the	most	important	health	issues	today.	

<Company Name>	is	going	to	make	your	support	go	further	by	matching	your	financial	contribution	 
<insert	specific	percentage	or	details>. 

Thank you for your generosity and leadership. 

Sincerely,

<CEO Name>

Please see <Campaign Coordinator>	if	you	have	questions.	

SUBJECT: THANK YOU FOR BUILDING STRONGER COMMUNITIES 

Dear <Employee Name>:

Thank you!

This year, <Company Name>	partnered	with	Community	Health	Charities	to	improve	the	health	and	 
well-being	of	children,	individuals,	and	families.	Because	of	your	generosity,	we	raised	(XX). We also  
reached (XX)	percent	participation	and	volunteered	(XX) total hours. 

Your	contributions	help	build	a	stronger,	healthier	community	by	providing	education,	prevention,	and	 
treatment	to	tackle	the	most	important	health	issues	today	such	as	cancer,	Alzheimer’s,	heart	disease,	 
diabetes,	autism,	mental	health,	bullying,	women’s	safety,	and	so	much	more.	

Thank	you	for	fighting	for	good	health	for	everyone.

I have truly been inspired by each and every one of you and your willingness to generously step up  
and	make	a	difference	for	our	children,	families,	friends,	and	neighbors.

Thank	you	for	participating	in	this	important	annual	tradition	with	me.	

Sincerely,

<CEO Name>
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SUBJECT: HELP <NAME OF COMPANY> PROVIDE HOPE & HEALING, AND IMPROVE LIVES

Dear <Employee Name>:

<Company Name>	has	a	strong	history	of	supporting	the	community.	This	year	we	are	continuing	our	
partnership	with	Community	Health	Charities	to	build	stronger,	healthier	communities	because	every	one	 
of us has been impacted by health challenges, whether personally or through a family member or friend. 

In	fact,	77%	of	U.S.	workers	suffer	from	at	least	one	long-term	health	condition,	from	cancer	to	diabetes.

How	can	you	help?	By	joining	us	as	we	fight	the	toughest	health	issues	that	affect	us	and	our	local	communities.	
We are proud to say that our employees gave more than $<Insert	Last	Year	Results> last year and we are 
confident	this	year’s	campaign	will	be	even	more	successful.

Did you know, a gift of:

 y $25 gives	free	one-on-one	support	to	someone	facing	pancreatic	cancer
 y $50 provides	a	family	with	a	full	day’s	worth	of	meals	in	a	hospital	cafeteria	 
while	their	child	is	in	long-term	care

 y $100 provides one mammogram screening for someone without insurance 

 y $300 provides	an	Alzheimer’s	care	consultant	for	an	overwhelmed	caregiver	
 y $500 covers	cleft	surgery	for	two	children

Every	donation	makes	a	difference,	no	matter	the	size.	Your	participation	in	this	campaign	provides	 
education	and	prevention,	treatment	and	care,	critical	research,	and	much	more.

Please support our <Company Name>	campaign	today.	Just	visit	<insert	link	to	Giving	Matters	365	 
campaign	here,	with	login	instructions.	Ask	Community	Health	Charities	for	help.>

Thank you,

<Name & Title>

SUBJECT: JOIN US TO MAKE A DIFFERENCE

To <Employee Name>:

I	am	inviting	you	to	participate	in	the	2018	Charitable	Giving	Campaign	and	to	consider	supporting	one	of	 
the many valuable programs that make a huge impact in our community. Our campaign will run from <date>  
through <date>. 

Now more than ever, your help is needed to provide help, healing, and hope to individuals, children, and families.

It’s	easy	to	get	involved.	Gifts	can	be	made	as	a	single	donation	or	through	regular	payroll	deductions.	Just	visit	
<insert	link	to	Giving	Matters	365	campaign	here,	with	login	instructions.	Ask	Community	Health	Charities	for	
help.>	The	campaign	is	administered	by	Community	Health	Charities.

Thank	you	for	making	a	difference	in	the	lives	of	so	many!

Sincerely, 

<Name & Title>
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SUBJECT: HELP US REACH OUR GOAL

Dear <Employee Name>:

There are only <##>	of	days	left	to	participate	in	the	workplace	giving	campaign.	Already,	<##>% of your 
colleagues have added their name to the list of <Company Name> employees who care about building  
stronger,	healthier	communities	and	have	made	a	pledge	to	give	to	our	friends	and	neighbors	who	need	it.

I am honored to work among a group of professionals who have given above and beyond.

But	I	also	know	that	we	have	an	opportunity	in	this	last	push	to	do	something	special.	Help	us	finish	the	 
task and reach our goal of <Insert	Campaign	or	Participation	Goal>.

Your donations can help provide:

 y A	grocery	gift	card	for	a	family	that	is	staying	out	of	town	for	their	child’s	long-term	treatment.

 y Nutrition	and	exercise	educational	materials	to	teach	children	how	to	avoid	obesity	and	live	longer,	 
stronger lives.

 y Repair costs of wheelchairs or other medical equipment for someone living with muscular dystrophy.

 y Childcare	while	a	breast	cancer	patient	has	a	3-4	hour	chemotherapy	infusion.	

 y And much more!

If	you	haven’t	already	given,	please	take	a	moment	to	make	a	pledge	and	invest	in	the	health	and	wellbeing	 
of	our	community.	Every	gift,	no	matter	the	size,	changes	lives	and	provides	hope	and	healing	to	those	among	 
us	battling	long-term	health	challenges.

Sincerely,

<Name & Title>

SUBJECT: THANK YOU TO MY GENEROUS COLLEAGUES

Dear <Employee Name>:

It	is	with	deep	pride	that	I	congratulate	all	of	you	for	your	generosity	and	overflowing	of	service	during	 
the	campaign	with	Community	Health	Charities.	

Together, we achieved incredible results, including:

 y Total dollars raised 

 y Employee	participation

 y Number of volunteer hours

Thank	you	for	helping	deliver	real	results	and	transform	lives.	I	hope	you	are	encouraged	to	continue	 
building	stronger,	healthier	communities	year-round.

On behalf of <Company Name>	and	Community	Health	Charities,	thank	you	for	your	generosity	and	
participation	in	this	year’s	campaign.

Sincerely,

<Name & Title>
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Incentives
Utilize	incentives	to	get	pledge	forms	in	early	or	to	encourage	participation,	increased	giving,	or	
department	competitions.	Provide	some	eligibility	options	when	considering	the	use	of	incentives,	
and	consider	how	to	use	incentives	to	meet	your	campaign	goals	(dollar	or	participation	goals,	etc.).	
More than one incentive can be applied for anyone who:

 y Attends	a	group	meeting
 y Logs	in	by	a	certain	date	or	makes	a	pledge	
on	the	Giving	Matters	365	campaign	platform

 y Pledges a certain minimum level (e.g., weekly 
dollar	amount,	percentage	of	salary,	etc.)

 y Increases pledge by a certain dollar 
amount	or	percentage	(10%)

 y Is	a	leadership	giver	($500+)
 y Is	a	first-time	giver

Incentives	can	be	as	simple	as	free	lunch	in	the	cafeteria,	a	gift	card,	or	even	a	day	off.	 
Some	companies	ask	their	vendors	for	donations.	
Popular incentives include:

 y Vacation/PTO
 y Early dismissal on Friday
 y Preferred parking 
 y Sporting	event,	concert,	or	movie	tickets
 y Wine	or	gift	baskets
 y Dinner for two at a popular restaurant

 y Token giveaways (e.g., key chains, water 
bottles,	yoga	mats,	sunglasses,	t-shirts,	etc.)

 y Jeans	day	(see	Tools	for	Engagement	 
for	templates)

 y Lunch	or	special	event	with	CEO	or	 
senior	executives

Consider	providing	incentives	for	whole	departments	as	well,	as	this	encourages	teamwork	within	
the	department	and	friendly	competition	between	departments.	Provide	incentives	for	the	highest	
percentage	of	participation	or	increased	giving.	
Team incentive ideas include:

 y Coffee	delivery	by	CEO	each	
morning for a week

 y Department pizza party
 y Healthy snack break
 y Bonus	time	off

 y Birthday	off
 y First	Aid/CPR/AED	Class
 y Sandwiches delivered for free lunch

EMPLOYEE INCENTIVES AND EVENTS
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EMPLOYEE INCENTIVES AND EVENTS (CONT.)

Events
It’s	a	simple	equation:	the	more	people	that	participate	in	the	campaign,	the	bigger	the	difference	 
you	will	make,	and	the	more	you	will	have	to	celebrate.	Events	stimulate	interest	in	the	campaign	 
and encourage employee involvement. 

There are several types of events you can use to inspire your colleagues to act. Make sure your  
events are strategically scheduled throughout the campaign to build momentum and involve your 
campaign	committee	in	planning	and	implementation.	Most	importantly,	make	it	easy	for	employees	
at	all	levels	to	participate.

Here are some ways to generate enthusiasm and interest in your campaign:

Events to Excite Employees
You may prefer an event that brings employees together, like a picnic or group volunteer opportunity. 
Or	an	event	that	elicits	competition	such	as	a	silent	auction,	a	talent	show,	or	golf	putting	contest.

One	sure	way	to	excite	your	colleagues	is	through	food.	Make	the	campaign	kickoff,	closing,	 
and	campaign	events	fun	(and	well	attended)	with	free	make-your-own-trail-mix,	pizza,	bagels,	 
fruit	kabobs,	frozen	yogurt,	or	coffee.	You	can	also	leave	healthy	granola	bars	or	small	treats	on	
employee	chairs	or	send	them	through	interoffice	mail.	See	Tools	for	Engagement	for	templates	 
that you can use at these events.

Our	A-Z	Campaign	Special	Event	Ideas	(see	pages	23-24)	provide	a	list	of	fun	and	innovative	ways	 
to	engage	your	colleagues.	Remember	to	aim	high,	be	creative,	and	have	fun!

Events to Educate Employees
One of the most powerful parts of the campaign is immersing your colleagues in the most important 
health	issues	today:	cancer,	Alzheimer’s,	diabetes,	heart	disease,	MS,	ALS,	autism,	asthma,	mental	
health, bullying, and more. Review our list of Signature Causes or use our Custom Cause Survey to 
create a custom cause fund to include in your campaign.

Schedule	an	educational	event	to	help	employees	learn	more	about	participating	charities,	such	as	a	
health	fair	or	a	Lunch	and	Learn	presentation.	We	can	help	provide	charity	speakers	at	your	events.	
Just	complete	the	Charity	Opportunities	in	our	Resource	Library	Online.

https://www.research.net/r/X6VBSSS
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EMPLOYEE INCENTIVES AND EVENTS (CONT.)

Events to Engage Employees
Individual,	small	group,	or	office-wide	volunteer	events	increase	team	building	and	morale,	 
educate	employees	about	community	issues,	and	increase	campaign	participation	and	donations.	 
We have several volunteer tools to help increase employee engagement. We can also help  
set	up	customized	activities	for	you.

Consider	incorporating	events	year-round	to	promote	employee	engagement	and	continue	to	 
raise	funds	for	charity.	To	help,	we	have	provided	a	Year-Round	Employee	Engagement	Calendar. 

Events to Recognize Employees
Hosting	a	recognition	event	is	a	great	way	to	acknowledge	everyone	who	helped	with	the	 
campaign,	including	the	employees	who	donated.	Create	a	fun	and	festive	party	to	celebrate	 
your	accomplishments	together.	You	can	announce	the	date	of	this	“Thank	You	Event”	or	 
“Campaign	Celebration”	at	the	start	of	the	campaign	to	encourage	participation.	

Recognition Event Ideas Include:
 y Hold	the	event	in	a	main	location	or	common	area,	and	at	a	convenient	time,	 
to	increase	attendance.

 y Create	awards	for	the	departments/offices	with	highest	participation	and/or	dollars	raised.
 y Invite	management	and	charity	representatives	to	thank	employees	for	their	generosity.
 y Show	videos	of	the	impact	you’ve	had	together,	unveil	the	amount	raised,	recognize	campaign	

leaders, and enjoy a special treat like cupcakes or frozen yogurt. 
 y Full	list	available	(see	pages	23-24).

Don’t forget to take pictures at any events for use in communications  
and future campaigns! If you post and tag @HealthCharities, we can  
amplify your impact/reach.
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A–Z CAMPAIGN SPECIAL EVENT IDEAS

— A —

Academy Awards
Amazing	Race/Scavenger	Hunt
Are You Smarter than a 3rd Grader?
Auction

— B —

Baby Face—Guess the  
 Baby Picture
Bagel Breakfast
Bake Sale
Balloon Pop with Prizes
Banana	Eating	Contest
Barbeque Contest
Battle	of	the	Sexes
Beach Bash
Bike-a-thon
Bingo
Blue Plate Special
Board Game Break
Book, Music, and Video Sale
Bon Voyage Travel Event
Bowling Challenge
Breakfast Cart
Bring & Buy Sale

— C —

Cake Walk
Can Structure Building
Candy Grams
Canoe Races
Carnival
Casino	Day/Night
CEO/Executive	Car	Wash
Children’s	Drawing	Contest
Chili	Cook-off	Contest
Coffee	Cart—Leadership	Serves
Coloring Contest

Comedy Hour
Cookbook Recipes
Coordinators	Dress-up
Costume Contest
Craft	Sale
Crocktoberfest
Cubicle Makeover Contest

— D —

Dance Marathon
Darts Match
Department	Breakfast	or	Lunch
Dessert Cart
Dunk	Tank	for	Leadership

— E —

Email Ban Day
Embarrassing Haircuts  
	 for	Leadership
Employee Cookbook
Employee Impact Speaker
Executive	Auction

— F —

Fashion Shown
Federation	Store
50s,	60s,	70s
Fishing Tournament
Flip-Flop	Day
Food	Trucks	for	Lunch
Fruit Sculpture Contest
Fun Run

— G —

Go Cart Racing
Golf	Tournament	(Putt	Putt)
Guess the Amounts of 
Sugar	(in	beverages)
Guess the Baby Photo
Guess	the	Number	of	Items	in	the	Jar

— H —

Halloween Candy Bags
Healthy Snack Break
Hopscotch Races
Hot	Dog	Eating	Contest

— I —

Ice	Cream	Cart/Social
Internal Campaign Music Video
International	Food	Day

— J —

Jeans	Day	stickers
Jump	Rope	Contest

— K —

Karaoke
Kickball Tournament
Kazoo Choir

— L —

Leadership	Led	Bar-B-Que
Life	Size	Executive— 
 Pay to Remove
Lights!	Camera!	Action!— 
 Dress like a Notable Person
Lunch	Box	Auction
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— M —

Make Your Own Trail Mix Contest
Mardi Gras
Mascot Contest
Mini Golf
Minute to Win It
Mock Game Show

— N —

Name that Tune
Nearly New Sale

— O —

Office	Decorating	
Office	Olympics
One	Day	Leave	Raffle

— P —

Pancake Breakfast
Penny Wars
Pet Photo Contest
Photo Booth
Pie	in	the	Face	of	Leadership
Pie Making Match
Pizza	Lunch
Plinko
Popcorn Sales
Pot	Luck	Lunch
Pumpkin Carving or  
	 Decorating	Contest
Push Up Contest
Putting	Green	Contest

— Q —

Quit it for Charity
Quizzes

— R —

Raffle
Rock	Band—Battle	of	the	Bands
Row Boat Races

— S —

Salad	Competition
Salsa Contest
Silent	Auction
Silly Games
Slipper or Shorts Day
Smoothie Making Challenge
Snowman Contest— 
 Dress the Employee
Sock Hop
Softball	Tournament
Spirit Day
Stock the Pantry
Stuff	the	Bus	with	School	Supplies
Sucker	for	a	Buck	(Lollipop	Sales)
Super Hero

— T —

Talent Show
Team Fitness Challenge
Team	Jersey	Day
Treasure Hunt
Tricycle Races
Tug-of-War
Twister

— U —

Ugly Sweater Day
Unwanted	Gift	Sale

— V —

Vegetable	Bakeoff
“Voice”	Contest
Volunteer

— W —

Wacky Races
Walks
Water	Drinking	Competition	
Who’s	the	Baby	Contest
Wine and Cheese Party

— X —

Xercise Classes

— Y —

Yoga-thon
Yogurt	Cart/Social

— Z —

Zero	Sugar	Competition
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Campaign	Wrap-Up	
and Pledge Processing

Congratulations on completing your workplace giving program! Here are  
the next steps to wrap-up and process your campaign:

1. Totals and Feedback Survey: 
Click here	to	provide	valuable	feedback	and	enter	donation	and	payroll	data	 
for	Community	Health	Charities	to	process	all	designations.	Please	note	that	 
you	must	complete	this	survey	in	one	sitting	so	we	suggest	you	have	totals	 
and paperwork on hand.

2. Pledge Forms: 
Help	us	go	green!	Use	our	online	giving	platform,	Giving	Matters	365.	
Need to use paper? Email all PDF pledge forms or scan pledge forms to  
info@healthcharities.org.	If	you	do	not	have	scanning	capabilities,	you	may	 
send	hard	copies	to	our	home	office	for	processing.
Remember, all pledge information is confidential.

3. Checks and Cash: 
Cash	must	be	converted	to	check	before	submitting.	Please	include	the	 
following	information	on	every	check	mailed	to	Community	Health	Charities:	 
your company name, account number, payroll period, and check total. 
Send all checks and any pledge forms that cannot be scanned to:

Community	Health	Charities	 
Attn:	Campaign	Processing	 
1199	N.	Fairfax	Street,	Suite	600	 
Alexandria,	VA	22314

Please Send FedEx Ground Only 
PO#	[use	your	Community	Health	Charities	account	number]	Bill	to	Community	 
Health	Charities	as	recipient	account	#	130765254
To	assist	with	your	shipping	needs,	call	800.463.3339	or	click here to schedule  
FedEx	pick-ups.	A	request	for	shipping	materials	(boxes	or	envelopes)	can	also	be	 
included	with	the	package	pick-up.

We	are	available	to	assist	with	any	questions	throughout	the	wrap-up	process.

http://analytics.healthcharities.org/healthcharitiesorg-aqbet/pages/iz8o0avteeaa0qad2lccta.html?_cldee=YXN6eW1hbnNraUBoZWFsdGhjaGFyaXRpZXMub3Jn&recipientid=contact-5d4419efc1b44acbab7a034c52a87248-c2cd0ec07522436e9b6ad9395df126f1&esid=e46d92dc-8fed-4e7e-930c-ddb4b941b140
http://www.fedex.com/us/fcl/pckgenvlp/pickup/index.html?_cldee=YXN6eW1hbnNraUBoZWFsdGhjaGFyaXRpZXMub3Jn&recipientid=contact-5d4419efc1b44acbab7a034c52a87248-c2cd0ec07522436e9b6ad9395df126f1&esid=e46d92dc-8fed-4e7e-930c-ddb4b941b140
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Frequently Asked 
Questions

Who is Community Health Charities? 
Community	Health	Charities	is	a	nonprofit	that	builds	stronger,	healthier	
communities	together	with	our	charity	and	corporate	partners.	We	empower	
individuals	to	take	action	to	improve	health	and	impact	the	communities	 
where they work and live.

Community	Health	Charities	offers	giving	options,	causes,	volunteer	
opportunities,	health	resources,	strategic	partnerships,	cause	marketing	
solutions,	and	more	to	help	you	engage	your	employees	and	customers	 
to	improve	communities.

Why use payroll deduction to make a donation? 
Payroll	deductions	are	spread	out	over	the	year,	making	it	easier	for	donors	
to give larger amounts, plus providing a dependable source of income 
throughout	the	year	for	charities.	

When are donations distributed to the charities? 
Community	Health	Charities	distributes	funds	to	our	charity	partners	on	 
a monthly basis.

What is Community Health Charities’ overhead? 
Community	Health	Charities	is	committed	to	raising	critical	funds	for	the	
more	than	2,000	vetted	member	charities	in	our	network,	and	we	work	hard	
to	be	as	efficient	and	effective	as	possible.	Our	administrative	fundraising	
ratio	(AFR)	is	6%.
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When will the money begin being deducted from payroll? 
Exact	dates	are	determined	by	your	organization	and	deductions	will	continue	 
for one year. 

Is my payroll deduction taken pre-tax or post-tax?
Payroll	deduction	is	post-tax.	

How do I get a receipt for my donation for tax purposes? 
If	you	made	your	contribution	via	payroll	deduction,	you	can	use	your	paystub,	 
W-2,	or	another	document	furnished	by	your	employer	that	shows	the	date	and	
amount	of	your	contribution.	

We encourage all donors to use a copy of their pledge form for receipt purposes  
and to consult their tax advisor. 

Can I reduce, stop, or change my pledge? 
Yes,	employees	can	always	reduce,	change,	or	discontinue	their	payroll	deduction	
pledge	by	contacting	your	organization’s	payroll	processor	or	payroll	department	
who	will	coordinate	with	Community	Health	Charities.	
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Commonly 
Used Terms

Account Number ...................The	identification	number	for	your	company’s	workplace	giving	campaign.	
This account number should be listed on all campaign payments. If you do 
not	know	your	account	number,	email	your	Community	Health	Charities	
representative	or	info@healthcharities.org.

Assigned Codes ..................... Every charity and cause has been assigned a numerical code, which can 
be found next to the charity name on our charity partner list. If you use 
our	Giving	Matters	365	platform,	the	assigned	codes	are	unnecessary.	

Charity List ..............................A	list	of	vetted	charity	partners	and	causes	your	employees	can	support	
through	pledge	designations.	On	our	Giving	Matters	365	platform,	 
we	can	include	charities	outside	our	partner	network	as	well.	

Company Match ....................A	financial	incentive	set	by	your	organization	showing	company	 
support of the campaign. The company can match dollar for dollar 
on	employee	gifts,	or	give	a	flat	amount,	or	percentage	of	gifts	to	
Community	Health	Charities.	

Corporate Gift ........................A	financial	incentive	set	by	your	organization	showing	company	support	
of	the	campaign.	Your	leadership	can	pledge	a	corporate	gift	at	the	
beginning	of	the	campaign	to	launch	your	employee	giving	efforts.	

Designation ............................ Employees	can	designate	or	choose	which	charity	partner(s)	or	cause(s)	 
to	support	with	their	financial	gift.	

Donor Report .........................Employees	can	elect	to	release	or	withhold	their	contact	and	gift	
information	from	donor	reports	that	are	sent	at	the	end	of	the	 
campaign	year	to	our	charity	partners	for	donor	recognition	and	
acknowledgement purposes. 

Leadership Giver ................... Someone who contributes at a higher dollar amount. 
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Pacesetter ............................... Those in management and leadership who meet prior to your campaign 
kick-off	and	set	the	pace	for	the	campaign,	leading	by	example.	

Payment Notification ..........Please	include	the	following	information	on	every	check	mailed	to	
Community	Health	Charities:	your	company	name,	account	number,	
payroll period, and check total. 

Payroll Deduction .................A	pledge	fulfillment	through	a	recurring,	or	one-time	gift,	withheld	
from	an	employee’s	paycheck	by	your	payroll	processor,	and	sent	to	
Community	Health	Charities.

Pledge Form ...........................The	form	completed	by	employees	to	donate	a	financial	gift	to	
Community	Health	Charities	or	another	specific	charity	or	fund	 
of their choice. 

Pledge Report ........................As	part	of	the	campaign	wrap-up	process,	campaign	coordinators	
should	compile	donor	information	into	one	summarized	report	detailing	
employer	name,	contribution	amount,	payment	type,	federation,	charity	
code,	annual	gift	total,	gift	acknowledgment	(yes	or	no),	and	employee	
contact	information	if	released.	The	reporting	tool	of	our	Giving	Matters	
365 online portal does this for you. 
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Thank You
Thank	you	for	partnering	with	Community	Health	Charities	to	build	
stronger,	healthier	communities	and	for	giving	your	employees	
an	opportunity	to	make	a	difference.	Thanks	to	you,	millions	of	
individuals, children, and families have a brighter future.

We	are	here	to	help!
Community	Health	Charities	 
1199	N	Fairfax	Street,	Suite	600	 
Alexandria,	VA	22314

800.654.0845 
703.528.1007 

info@healthcharities.org	
healthcharities.org

https://corp.healthcharities.org/

