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THE T.J. MARTELL FOUNDATION YOUNG PROFESSIONALS 
COUNCIL RAISES OVER $90,000 AT SECOND ANNUAL  

"DOWNTOWN DERBY BED RACE"   
 

PROCEEDS BENEFITING LEUKEMIA, CANCER AND AIDS RESEARCH 
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NASHVILLE, Tenn. (May 10, 2017) – The T.J. Martell Foundation Young Professionals 

Council raised over $90,000 for leukemia, cancer and AIDS research at the second 

annual "Downtown Derby Bed Race." The event was held in downtown Nashville on 

Saturday, May 6. Twenty teams participated in a race up 5th Avenue to Bridgestone 

Plaza from companies such as APA, CAA, UTA, WME, Warner Music Nashville, Opry 

https://www.dropbox.com/sh/qvovsmkbgbgv4aw/AABugxCh5lDRdYQfr1y6joVBa?dl=0


Entertainment, Margaritaville, Tin Roof, Jim 'N Nicks, Omni Hotel, Vanderbilt-Ingram 

Cancer Center and more. Team APA won the race with a record-setting time for the 

second year in a row. Awards were also presented for “Best Decorated," “Best in Spirit" 

and The "Shining Star" award, presented to the individual who raised the most money 

through online fundraising. 

"The T.J. Martell Foundation Young Professionals sought to build upon the scope, 

enthusiasm, and fundraising of our inaugural Downtown Derby Bed Race last year, and 

I’m proud to say that we succeeded beyond our own expectations," said Justin Cahill, 

co-chair of the Young Professionals Council. "This year’s event raised over $90,000 for 

the T.J. Martell Foundation, and we experienced the full embrace of the Nashville 

community. This felt like the year that the Downtown Derby established itself as an 

exciting and unique event in the growing Nashville landscape, and we can’t wait to 

come back with more in 2018." 

Co-chair Nick Garvin added, "We are so thankful for all of the sponsors and teams who 

helped us surpass last year's fundraising total. Every member of our board takes great 

honor in playing our part with the T.J. Martell Foundation's vision to Put Cancer To 

Bed." 

The event was sponsored by Warner Music Nashville, Catalano Companies, First 

Tennessee, Dunkin Donuts, Huskins-Harris Business Management, Outback Concerts, 

WME, Sarah Beth and Grace Ann Perry, Holly and Chuck Hawkins, Jim ‘N Nicks, 

American Music Water, Sound Image, Spectra, Apex Entertainment Management, XPO 

Global Logistics, Rare Spark, Force Multiply and Premiere Global Production Company, 

Inc.  

About the T.J. Martell Foundation: 

The T.J. Martell Foundation is a national organization founded by the music industry, 

whose mission is to fund innovative leukemia, cancer and AIDS research at flagship 

hospitals in the United States including the Frances Williams Preston Laboratories at 

the Vanderbilt-Ingram Cancer Center. To learn more about the T.J. Martell Foundation 

please visit www.tjmartell.org. 
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