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“Blurred Lines” Sun Care Cover Story Feature Article, March 2014
Featuring new products from Sun & Skin Care Research LLC’s Ocean Potion and BullFrog brands.
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Sun & Skin Care Research (SSCR) contends it is moving its
well-known Ocean Potion brand into the skin care category
with new Protect & Renew Face and Protect & Renew Bodly.

“We believe that sun care is skin care,” asserted Valda
Coryat, vice president, marketing at Sun & Skin Care
Research, LLC, Cocoa, FL. “You can’t have healthy glowing
skin without sun care,” she said.

SSCR bills the Ocean Potion Protect & Renew SKUs as anti-
aging formulations. Protect & Renew Face (SPF 35), for
example, is said to reduce the appearance of fine lines and
wrinkles via a patented collagen-boosting peptide Syn-Coll
(Palmitoyl Tri-Peptide-5), which also protects collagen from
further damage. The ultra-sheer, dry touch formula also
includes vitamin E to protect against free radicals generated
by UV light and UVA/UVB protection via avobenzone. Ocean
Potion Protect & Renew Body (SPF 45) is said to improve the
appearance of skin, even skin tone and brighten. It targets
age spots with vitamin B3 (niacinamide PC), while
pentavitin delivers instant deep hydration that lasts more
than 72 hours after application, according to SSRC, which
has priced both SKUs at $8.99 a bottle.

“The price point reaches more of the market,” Coryat told
Happi in a phone interview.
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IntelliSeal is driven by an exclusive blend of silicones and
emollients that work together to improve performance. Coyrat
told Happl that Dermacryl 79, 2 hydrophobic polymey, is com-
bined with technology that lowers surface tehsion, which en-
ables clear application an wet skin.

“We had 3 good polymer, but as we looked acfoss the cat-
egoly, we wanted to bring enhanced benefits. This is a better
polymer,” she ssid.

2014 marks Derma &'s ey N

Cell-Ox Shisld XL,

R&D Driven

‘The seatch for the right ingredients Is an on-golng process in
sun cate. Experts Happi spoke with pointed to R&D develop-
ments that have brought to market sunscrechs with improved

Cotyst recalled, "In formulations pest, you had to give up a bit
of beauty for protection.”

s

For example, 4 hnol Lled
companies like Dema e to rollout its first sun care product in the
brand’s 30-yesr history.
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It wasn't ling from an sesthetic
perspective and the feel was tacky,” she sid. In addition, the
campahy wasn't comfortable Lsing nano-sized partices.

“We wanted to wait until we got the formulation perfect, "she
said about Derma e's new SPF body lotion and SPF 20 oil -free
face lotion, both of which are now shipping to stofes. The chem-
ical-free sunscfeens feature nanoparticle-free zine oadde, which
absorbs right into the skin, accotding to Norman.

Upgraded sesthetics are abso coming ffom La Roche -Tosay,
led by a new Anthelios 30 Cooling Water Lotion Sunscreen with

“Consumers want protection first, but they also care about
cohvenience. When you afe on the beach with sand on you,
the last thing you want to do Is rub lotion on yourself. This
Is why c-sprays have gfown so much,” said Coryat of SSCR,
which has unveiled IntelliSeal, a technology that visibly cuts
through water to form a layer of broad-spectrum protection
that will not turn whhc when sptayed on wet skin. The patent-
pending technolk balance of dients that goes
on clear and has 3 smooth*dry down,"Jeaving skin feeling soft
and natural.
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ately and welghtlessly,
which will help o in-
still increased daily use
amohg  consimers.
The SEL will hit V3, selact Ulta doots, Walgfeens, Duane Beade,
Target and physicians’ offices nesdt month.

Alsa new ffom La Boche-Posay Is Anthelios Ultra Light
Sunscfesh Lotion Spray, which offefs a cosmetically elegant,
alechol-free lotion that delivers advanced broad—:p-edmm

et e {113 g

Light 3unscreen Lation Spray delivers a
controlled application with a visible lo-
tion. The spray provides coverage at ev-
ery angle for all around protection with
minimal fly away and waste, and the nub-
in formula ensures gapless and even ap-
plication, accarding to the brand, which
Is owned by L'Onéal.

Maturals brand Kiss My Face has de-
Iivety Innovation on tap for 2004, includ-
ing @ new air-powered spray that delivers.
sunscreen without chemical propellants.
The hew any angle spray technology can
be found ina trio of new Kis My Face sun
protection products—Bare Maked SPF
30 Alr Powefed Body Mist, Cool Spart
with Any Angle Alr Foweted Spray SFF

o Buttog brana

50 and Kids Defense with Alr Fowered

Splay SPF 50—as well as Afier Play A {gosass aftar dark with
Fower Crime, 3 whipped créme lotion en 2 now post-sun cars-
riched with skin hourishing antioxidant Insect rpaliant SKU.

induding shea buttes, olive oil and

E and alee and coconit watef to sooth sun-parched skin
Eliss My Face has alsa cfafted 2 new offering for s=nsitive

=kin consumaers. Sensitive Side SPF 30 is billed as a non-irmi-

tating sunscfesn that contalns ocat plotein, giesh tea, caffot

protection  with Cell40X Shield ar !
Featuring ah exclusive 3607 spray application, Anthelics Ultra
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Difrancesco doesn't conslder Naawk as an-
other specislty/sport sunscrech; she sces I an-
swerlng 2 teal need in the sector.

“Speclalty niche products traditionally
have a high price point mimicking prestige
skin care and this created 2 conundrum to
both consumers and speclalty retallers, even
to the level of frustration. It was either mass
brand X of speclalty brand Y that cost double
without any real significant jump in effective-
ness and no feal connection between con-
sumer and brand,” DiFrancesco told Happl.
“Incorporating the word ‘sport’ of ‘profes-
slonal’ no longer warrants doubling the price
neither does being placed in a spedialty shop.”

As 2 start-up, Naawk is reaching out to
consumers via grass foot efforts, and last year
it served as 2 sponsor of the Red Rock Relay
and Ragnar Relay Series.

Regional brands are also for

chaln retallers to be In stofes nationwide this
spring.”

To help spread the word, Destination
Brands braught a bit of Miami to snowbound
New York City with onsite sampling effort at
Grand Central Terminal in mid-February.

While start-up brands Jook for footholds, big
names In sun cafe afe expanding into white

SSSCR, for oxample, Is expanding the
BullFrog line—a brand that carved its own path
as a sun protection/insect repellant—with new
Masguito Coast Irsect Repellent With Cooling
Aloe, an after sun prodixt that delivers a DEET-
free Insect repellent blended with a soothing
aloe-and vitamin E formula. Featuring a fresh
ynpeﬁun {ragrance, SSCR sees it as a perfect

attention In a sun cafe space that's domi:
ed by national companies. One of the newest

to the ofiginal Mosquito Cosst
with SPF 30 broad-spectrum sunscreen, extend-
ing Bullfrog's feach flom sun-up to sundown.

entries is Miami Beach Suncare. | *It's 3 way fof consumers stay in the brand,”
A partnership between the City of Miaml Beach m%

Destination Brands International, the range includes prod But sometimes the issue & getting (s into the

ucts such as SPF 15 Salt Water Sport Sunscteen Gel, SPF 30 of the categoty, in the first place. Cag

Triple Action Sea Kelp Sunscreeh Lotlon and SPF 50 Sport tthkInCanner Foundation In pai

Spray Sunscreen as well as Sunless Bronzer Col

Spray and [nstant Color Sunless Bronzer Glow Lotiol

Miami Beach is avallable online at MiamiBea

As Derma e and Kiss My Face desigh products to meet
the heeds of consumers who have cohcerns abolt
certain chemistries, new btands afe seeking success
in the competitive sun cafe categoly by catving out
their own niche.

Raw Elements, 3 brand that uses mofe than 70%
certified ofganic ingtedients, has taken ls sun care

,m,“ Petle s anan

fotmance rhedo range into unchartefed tefritory—hon-GMO. After 2 comm, and sccording to Desiree Rodriguez, VP-marketl
pes . gv'b “lengthy and stringent process,” according to found- sales, Destination Brands Is working with*all of the n!
modifier that s compafible erlpresident Brian Guadagno, Raw [dements has be-
‘with commenly used come the first verified sunscreen company to be listed

Fhone: +1.845.E344330
Laboratories, Inc

with the Noh GMO Project.
Gusdagno's line, which was founded In 2011, &s
also Leaping Bunny-certified and has been expanded

surtactants including
sulfate-free. Enhonced

salt curve performance. | with EcoTint 30, a tinted sunscreen skin stick. 216 Congers Road Building 1, Naw City, New
ond texture without Meanwhile, 3 new brand called Naawk s out to sy
feduction in foam. High attract a rathet specific buyer: the fithes: and wellness Specializi
efficiancy allows for folmnet.

“Htness and wellness Is reaching the precipice

feguction in §yrfactom whete it is no longer a trend but a growing popular

levels with equal ifestyle,"sald KathyV. [XFrancesco, band director for
performancs. @ Naawk, Salt Lake City, UT.
441l The Naswk range, which rolled out late last sea- Acstralion Gold's Helio Ky
A san, indudes SKUs that give users a choloe of deliv- mange nckidos this wotidry
! Ol R efy system that works best for the scason, activity of SPF 50 formukation Tat's
Qresperse spot they are engaging In, secording o [
LM | Awallable products include SPF 30 and SPF 50 In c- ‘geldon peappke, idand
i« prevdcr) - Bepiden o
spray and lotion formats as well as a multi-use all sea- ‘cocont, Tuhttian orchid and
B com 13346320 son molsturizing lotion. frosh mango biossom.
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Accotding to Luca, to make the sun
scfech mole appealing to men, the range
comes In both lotion and c-spray formats
and features a contemporaty masculine
scent that helps combat odor even while
sweating.

Children tend to gravitate to brands
that speak to them too—especially
those that festure 3 popular character
on the pack. Among Australian Cold's
new offerings are Hello Kitty SPF 30
Lotion and Hello Kitty SPF 45 Faces
Lotion, a pelr of mineral lotion formu
las, and Hello Kitty by Australian Cold
Wet/Dry Skin Body Mists. The S s of
fer more than cute packaging the SPF
30 Lotion features Asian skin caring in
gredients like Yomogl (= Japanese wonder
herb) and Butterfly Bush (sald to provide photo-protective ac
tivity) and the wet/dry body mists festure 360° spray in scents
such as Krazy Kiwl (notes of julcy lime, green apple, kiwi,

Miami Boach Suncars Is 3 now e from
Destnation Brands.

coconut wate! and vanlilla bean) and
Paradise Pineapple (notes of sweet,
golden pincapple, Island coconut,
Izhitian orchid and fresh mango
blossom).

Abo new Is Austrslian Gold SPF
Lotion with Kona Coffee Bronzers,
which delivers sun protection (SPF 15,
30and 50) with Instant, natural-Jooking
colat, accoeding to the company. The
formulation Incudes Kakadu plum ex:
tract, an Australian fruit that provides
exceptional keveds of vitamin C

Johnson & Johnson powerbrand
Neutrogena is expanding the con
venient stick format to two new

lines. Beach Defense Stick Sunscreen
Broad Spectrum 50+ and Ultra Sheer

Stick Sunscreen Broad Spectrum SPF 70 are wide-faced sticks
ideal for both face and body application, according to J&J.
The stick allows the user to apply protection without getting

hands messy, 3 grest way to Increase com

~ ~SPECTRUM
PROTECTION

G-Block™

Inorganic UV Dispersions
piiant Broad Specirum

Completely Stalie

Highest G wration ol ZnC aps TO,

N Appring

Ecocert Farmuation A verd

Learn more at
www.applechem.com

fing to prop And like
all Neutrogens sunscreens, the sticks are
formulated with the brand's well-known
Helioplex Technology.

pliance,

Continuous Improvement

Whether it’s 2 stick, c-spray of lotion de-
signed for women, men or kids, consum
efs have ample choices these days when
It cames to sunh plotection. But ingredient
technology won't stand still and there re
mains what one leading chemist called the
“dangling carrat” of new active UV filters
someday belng approved by FDA, which
will shape the future of the US sun care
categoty.

Until then, industry leaders are staying
clase to their customers to prepare for 2015
and beyond.

“The need to stay shead of consumer
needs and industty trends Is exactly why
the Coppertone Solar Research Center
depends on consumer! evaluation at each
stage of the development process,” sald
Agin. “The Industry must continually in
novate to meet Unigue and changing con
sumer needs.” ®

LOOKING FOR A NEW SUN CARE INGREDIENT?
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