
“Blurred Lines” Sun Care Cover Story Feature Article, March 2014 
Featuring new products from Sun & Skin Care Research LLC’s Ocean Potion and BullFrog brands. 
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Ocean Potion 
Protect & 
Renew Face 
Ingredient: 
Palmitoyl Tri-
Peptide-5 
 

Sun & Skin Care Research (SSCR) contends it is moving its 
well-known Ocean Potion brand into the skin care category 
with new Protect & Renew Face and Protect & Renew Body. 
 
“We believe that sun care is skin care,” asserted Valda 
Coryat, vice president, marketing at Sun & Skin Care 
Research, LLC, Cocoa, FL. “You can’t have healthy glowing 
skin without sun care,” she said. 
 
SSCR bills the Ocean Potion Protect & Renew SKUs as anti-
aging formulations. Protect & Renew Face (SPF 35), for 
example, is said to reduce the appearance of fine lines and 
wrinkles via a patented collagen-boosting peptide Syn-Coll 
(Palmitoyl Tri-Peptide-5), which also protects collagen from 
further damage.  The ultra-sheer, dry touch formula also 
includes vitamin E to protect against free radicals generated 
by UV light and UVA/UVB protection via avobenzone. Ocean 
Potion Protect & Renew Body (SPF 45) is said to improve the 
appearance of skin, even skin tone and brighten. It targets 
age spots with vitamin B3 (niacinamide PC), while 
pentavitin delivers instant deep hydration that lasts more 
than 72 hours after application, according to SSRC, which 
has priced both SKUs at $8.99 a bottle. 
 
“The price point reaches more of the market,” Coryat told 
Happi in a phone interview. 
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The Bullfrog 
brand goes 
after dark with 
a new post-
sun- care insect 
repellent SKU. 
 

“Consumers want protection first, but they also care 
about convenience. When you are on the beach with sand 
on you, the last thing you want to do is rub lotion on 
yourself.  
 
This is why c-sprays have grown so much,” said Coryat of 
SSCR, which has unveiled IntelliSeal, a technology that 
visibly cuts through water to form a layer of broad-
spectrum protection that will not turn white when sprayed 
on wet skin. The patent-pending technology features a 
balance of ingredients that goes on clear and has a 
smooth “dry down,” leaving skin feeling soft and natural. 
 
IntelliSeal is driven by an exclusive blend of silicones and 
emollients that work together to improve performance.  
Coryat told Happi that Dermacryl 79, a hydrophobic 
polymer, is combined with technology that lowers surface 
tension, which enables clear application on wet skin. 
 
“We had a good polymer, but as we looked across the 
category, we wanted to bring enhanced benefits. This is a 
better polymer,” she said. 
________________________ 
 
Coryat recalled, “In formulations past, you had to give up 
a bit of beauty for protection.” 
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While start-up brands look for footholds, big 
names in sun care are expanding into white space. 
 
SSSCR, for example, is expanding the BullFrog 
line—a brand that carved its own path as a sun 
protection/insect repellant—with new Mosquito 
Coast Insect Repellent With Cooling Aloe, an after 
sun product that delivers a DEET-free insect 
repellent blended with a soothing aloe-and-
vitamin E formula. Featuring a fresh grapefruit 
fragrance, SSCR sees it as a perfect complement 
to the original Mosquito Coast with SPF 30 broad-
spectrum sunscreen, extending Bullfrog’s reach 
from sun-up to sundown. 
 
“It’s a way for consumers stay in the brand,” 
offered Coryat. 

Sun & Skin Care Research has 
expanded the Ocean Potion line 

with a new skin care-like offering. 
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