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Nashville’s WSM-AM Celebrates Its
Centennial By Reexamining Its History

One of the mostimportant storylines in country musicin 2025
is the celebration of the Grand Ole Opry’s 100th anniversary.

But that milestone, which arrives Nov. 25, wouldn’t exist
without another, earlier centennial: the launch of WSM-AM
Nashville on Oct. 5,1925.

Despite the passage of time,
some of the same aesthetics are
at work at the station in 2025
that were there when it started in
1925, accordingto current WSM
GM/content director Eric Mar-
cum, including a focus on hiring
from within and a dedication to
itstechnological history. Marcum
made the observations during a
one-hour conversation on Sept. 4
with Air Castle of the South: WSM and the Making of Music City
author Craig Havighurst on Tom Truitt’s WHO KNEW The
Smartest People in the Room webinar.

Given the age of the station, the 30-something Marcumis a
relative newcomer toits history, only becoming aware of it when
he spotted the WSM microphone on the cover of the 2008 Ricky
Skaggs & Kentucky Thunder album Honoring the Fathers of
Bluegrass-Tributeto 1946 ¢ 1947.

“I’d never seen call letters for a radio station that were just
three callletters,” Marcum said. “Everything Thad ever heard
my entire life were mostly FM at that point and four call letters.
It was also at that time that I learned that anything west of the
Mississippi was starting with a K. So it was my introduction, re-
ally, toradio.”

Marcum started at WSM in 2013, following his graduation
from Purdue University, sharing some commonalities with
George D. Hay, the station PD who founded the Opry. Both were
bornin Indiana, and both joined the staffin their 20s, though

Hay started higher up the ladder
whenhe arrived. Injusttwoyears,
Hay had gone from WMC Mem-
phis to WLS Chicago —where he
founded The National Barn Dance
and was recognized by Reader’s
Digest as America’s favorite on-
air personality — to WSM, join-
ing the station exactly five weeks
after its original sign-on. Hay in-
augurated the Oprylessthanthree
weekslater, introducing afiddler,
Uncle Jimmy Thompson, who performed for an hour.

Hay’s two-year advance in broadcasting runs partly parallel
to Marcum’s climb up the ranks at WSM. Marcum started as a
board operator, progressing steadily into marketing, then traf-
fic, before serving as assistant PD, morning-show producer and
eventually GM.

“It was probably a new job title every two to three years,”
Marcum said.

Longevity haslong been encouraged at WSM. In addition to g
the Opry, itaired Ernest Tubb’s Midnite Jamboree—the second- 2
longest-running radio program —for over 75 years. Anumber of %
its staffers have likewise maintained affiliations of 25 yearsor g
more, including Bill Cody (30 years), Keith Bilbrey (30), Eddie &
Stubbs (25), late stage manager Vito Pellettieri (43) and late S
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Country Music Hall of Fame member Grant Turner (47).

“The way WSM and National Life [and Insurance], its parent company, op-
erated in the golden era —in the ’40s, ’50s, ’60s — people I talked to who had
worked on either side of that company talked about how much mentorship there
was,” Havighurst said, drawing on the research for his book. “People stayed
out of loyalty, and because they got promoted, their career development was
really healthy.”

WSM'’s call letters were an acronym for the National Life slogan — “We shield
millions” —and the station was used to enhance the brand identity.

Radio was the first live media, and WSM also used a 150-pound portable
transmitter to highlight that strength. The audience didn’t previously connect
with the community in real time —news had only spread through newspapers
orword of mouth —and the station employed that transmitter to broadcast the
sound of the Pan American train passing through suburban Brentwood every
afternoon. The new technology fascinated listeners, some of whom knew it was
the end of their workday when the train whistle sounded after 5 p.m.

“Today we would think, ‘What is that? What big deal is that?’ ” Havighurst
said. “Butitlit people’simaginations up. The trainwas symbolic and it felt vivid.
It was just real radio — real, atmospheric, in-the-field radio — and it went so
well... it became a daily feature on WSM for almost 10 years.”

It was one of the first —if not the first — instances of a station transmitting
wireless audio to the home studio rather than using a phone cable. Other techno-
logical advancements followed, including the installation of its historic broad-
cast tower in 1932 and its involvements with successive platforms, including
network radio, broadcast and cable TV and the internet.

“One of the great things about WSM engineers over time is everybody has
known the significance of this radio station,” Marcum said. “Every engineer
hasleft this radio station in a better shape than how they arrived. I think that’s
justafascinatingthing, and Ifeel that weight asthe general manager of the radio
station, also overseeing the programming department and the sales depart-
ment. You always want to leave the radio station better than how you found it.”

As WSM celebrates its centennial, the station has launched a 10-part WSM
Remembers series of mostly preproduced accounts of its history. The final, live
installment airs on the Oct. 5 anniversary.

Meanwhile, WSM itself, like the Opry, has an intense mission to represent
country’s big picture in its programming. Classic country, bluegrass, current
artists and new acts are all represented in the programming with storytelling
holdingittogether. Three of the four Opryannouncers—Cody, Kelly Sutton and
Charlie Mattos—form WSM’s morning team, which benefits from the overlap.

“There’sa 75% chance the host of our morning show would have been hosting
the show the night before,” Marcum said. “They take the experience that they
got watching Jelly Roll interact with a Brad Paisley, watching Post Malone
interact with a Vince Gill, and they get to bring that story to the morning show
and tell you exactly what you got to feel.”

Thus, WSM remains, after 100 years, the most storied station in country
music’s history. @
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Several WSLC Roanoke, Va., staffers visited Tyler Hubbard during his
Aug. 30 tour stop in the city. From left: Mel Wheeler/Roanoke operations
manager Brett Sharp, WSLC morning co-host Taylor Sherrill, Hubbard
and WSLC promotions assistant Barry Casteel.

Riley Green fielded questions from T. Graham Brown was joined by
Billboard executive editor West surprise guest Tanya Tucker when
Coast/Nashville Melinda Newman he performed “Delta Dawn” on
during an Aug. 27 event at the Aug. 30 during an appearance at
Grammy Museumin Los Angeles. the Grand Ole Opry.
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billboardCountry Airplay ™
MOST INCREASED AUDIENCE

GAIN
. 4 ’ TITLE Imprint/Label Artist | (IN MILIONS)
Lul(e Combs R-ldes BaCI( Into HAPPEN TO ME Triple Tigers R Il Dickerson | +1.693
° WANT YOU BACK Valory Brantley Gilbert | +1.584
The Country A]rplay Top 10 | GOT BETTER Mercury/Republic/Big Loud Morgan Wallen | +1.499

HEART OF STONE Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll | +1.464
Luke Combs achieves his 24th top 10 on Billboard’s Country Airplay chart GOOD NEWS American Dogwood/EMPIRE/Magnolia Music Shaboozey | +1.346
as “Backin the Saddle” (Seven Ridges/Columbia Nashville) moseys 11-10 on BOTTLE ROCKETS Triple Tigers Scotty McCreery & Hootie & The Blowfish | +1.310
the Sept. 13-dated list. During the Aug. 29-Sept. 4 tracking week;, itincreased BACK IN THE SADDLE Seven Ridges/Columbia Nashville Luke Combs | +1.299
by 8% to 17.5 million audience impressions, DARLIN’ Warner Music Nashville/WAR Chase Matthew | +1.094
BAR NONE MCA Nashville Jordan Davis | +1.093

according to Luminate.
Combs co-wrote the song with Dan Isbell

and Jonathan Singleton, while Combs and
Singleton co-produced it with Chip Mat- MOST INCREASED PLAYS

HOUSE AGAIN River House/Warner Music Nashville/WAR Hudson Westbrook | +1.077

thews. The single introduces Combs’ up- TITLE Imprint/Label Artist| GAIN
Coming album. HEART OF STONE Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll +598
Aweekearlier, Combshit No. 2 on Country WANT YOU BACK Valory Brantley Gilbert |  +541
Airplaywith “Backup Plan” with Bailey Zim- HAPPEN TO ME Triple Tigers Russell Dickerson |  +530
merman. Before that, Post Malone’s “Guy | GOT BETTER Mercury/Republic/Big Loud Morgan Wallen |  +529
for That” (featuring Combs) reached No. 5in z | GOOD NEWS American Dogwood/EMPIRE/Magnolia Music Shaboozey | +523
March and Combs’ “Ain’t No Love in Okla- § DARLIN’ Warner Music Nashville/WAR Chase Matthew | +488
homa” led for two weeks last fall, becoming & | BAR NONE MCA Nashville Jordan Davis | +419
his 18th No. 1. © | BACK INTHE SADDLE Seven Ridges/Columbia Nashville Luke Combs +392

DON'T MIND IF | DO Nashville Harbor Riley Green Featuring Ella Langley +373
BOTTLE ROCKETS Triple Tigers  Scotty McCreery & Hootie & The Blowfish +318

Combs, from Asheville, N.C.,hasa career-
opening-record 14 consecutive Country Airplay No. 1s. His 24 top 10s dating

to his first appearance in the region in April 2017 with “Hurricane,” which
led for two weeks, mark the mostin that span. Morgan Wallenis second with RECU RRE NTS
21, followed by Thomas Rhett with 17. THIS TOTAL AUD.
WEEK | TITLE Imprint/Label Artist | (INMILLIONS)
MORE ‘GOOD NEWS’ Shuboozey’s “Good News” (American Dogwood/Em- 1 | FMTHE PROBLEM Mercury/Republic/Big Loud Morgan Wallen 15.922
pire/Magnolia Music) tops Country Airplay for a second week (32.4 million, 2 | HIGH ROAD YellaBush/Columbia/RECORDS Nashville ~ Koe Wetzel & Jessie Murph | 15.495
up 4%). The Northern Virginia native’s first entry, the multigenre smash “A 3 | THIS HEART Combustion Masters/RCA Nashville Corey Kent| 14.816
Bar Song (Tipsy),” dominated for seven weeks beginning in August 2024, sur- 4 | COUNTRY SONG CAME ON Capitol Nashville/MCA Nashville ~ Luke Bryan | 12.282
passing Carrie Underwood’s “Jesus, Take the Wheel” in 2006 as the longest- 5 | LIAR Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll 11.642
leading hit on thelist ever to establish a country career (counting acts’ first titles 6 | HOMETOWN HOME BMG/Galaxy Label Group LOCASH 10.894
onthe chartasalead artist or their initial songs promoted to country radio). 7 | POUR ME A DRINK MercuyRepubiBig Loud _Post Malone Featuring Blake Shelton | 10.431
Meanwhile, of the 11 songs that have risen to No. 1 on Country Airplay for 8 | PARK Hubbard House/EMI Nashville/Mercury Nashville Tyler Hubbard | 10.352
the first tlme{ in 2025, “Good News i isthe elght}} to lead for more than one 9 | FIX WHAT YOU DIDN'T BREAK RCA Nashvile Nate Smith 10.007
week, matchlpg the numbef of multiweek rulers in all of 2024.1n 2023, 12 10 | COUNTRY HOUSE MCA Nashile Sam Hunt 9.259
new No. 1sreigned for multiple weeks. ©@
WEEK ENDING SEPTEMBER 4, 2025
THIS | LAST [WKS ON W | spins M THIS | LAST [wKsON w | sPis
WEEK | WEEK | CHART | TITLE (Label) ARTIST | SPINS | +/— WEEK | WEEK | CHART | TITLE (Label) ARTIST | SPINS | +/—
o 3 16 | ONE NIGHT IN DALLAS (Independent) %% 1 Week at1 % % Tristan Roberson | 1590 | 89 m 13 13 | IMISS US (RedPlay Media) Trevor Underwood | 1154 | 61
2 2 24 | THEMOMENT (Independent) Sundance Head | 1537 | -36 @ 14 11 | TWO HANDS (Independent) Pat Green and Corey Kent | 1098 | 26
e 4 13 | CHEATIN' ON MY HONKY TONK (Warner Music Nashville)  Randall King feat. Braxton Keith | 1535 | 57 13 12 23 | IFITRAINSTODAY (Independent) Matt Castillo | 1097 | -1
o 6 21 | LASTCOWBOY STANDING (Independent) David Adam Byrnes | 1466 | 11 @ 15 21 | COUNTY FAIR (Independent) James RobertWebb | 1071 11
5 5 18 | ITAINTTHE WHISKEY (Big Loud ) Jake Worthington | 1454 | -6 @ 16 8 | WHEN SHE KISSED ME (Almost Country) Casey Donahew | 1068 | 109
e 7 15 | COWGIRLS RIDE (LuckySky Music) Tori Martin | 1394 | 18 @ 19 11 | LONELY OVER YOU (Warner Music Nashville) William Beckmann | 1009 | 79
o 9 20 | ADELINE (Independent) Shane Smith & The Saints | 1288 | 35 0 18 12 | BURN (RedPlay Media) Guy Vincent | 960 | 24
8 8 23 | AREYOU A REAL COWBOY (Independent) Amanda Kate Ferris | 1275| 5 18 17 13 | UNINVITED GUEST (Independent) Casey Chesnutt | 959 7
o 10 11 | SWEET (Independent) Bubba Westly | 1220 | 77 @ 20 14 | WATCH ME GO (Mirror Ball Records) CalebYoung | 886 | 42
@ 1 11 | WEATHERMAN (River House) Hudson Westbrook | 1180 | 60 @ 21 12 | BORN RUNNIN OUTTA TIME (Sony Music Group) Lukas Nelson | 858 | 36

Texas Regional Radio Report Top 100 is compiled from weekly online playlist reports from 86 radio stations located in Texas and surrounding states, including reports from specialty
shows, internet and satellite radio outlets. Songs are ranked by total plays. For tracking, complete chart methodology and more information, visit www.texasregionalradio.com, or
contact Dave Smith at 972-252-8777. Copyright 2025, Texas Regional Radio Report
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billboard Country Airplay =
s | tast Vglﬁs AUDIENCE (IN MILLIONS) PLAYS
week | week | ciart | TITLE Imprint/Label Artist |  THIS weEK - THIS WEEK - RANK
o 1 32 | GOOD NEWS American Dogwood/EMPIRE/Magnolia Music % No. 1(2 Weeks) * Shaboozey | 32.440 +1.346 8798 523 1
e 4 25 | HAPPENTO ME Triple Tigers %% Most Increased Audience ** Russell Dickerson | 26.656 +1.693 7540 530 2
3 2 18 | BACKUP PLAN Atlantic/Warner Music Nashville/WMN Bailey Zimmerman & Luke Combs 24.399 -4.482 6790 | -1617 4
o 6 17 | BOTTLE ROCKETS Triple Tigers Scotty McCreery & Hootie & The Blowfish 23.625 +1.310 6932 318 3
5 3 29 | AFTERALLTHE BARS ARE CLOSED Fifty-One/Forty-Nine/Valory Thomas Rhett | 23.322 -4.787 5971 | -1443 6
G 7 23 | HEART OF STONE Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll | 22.905 +1.464 6778 598 5
7 5 24 | JUST IN CASE Mercury/Republic/Big Loud Morgan Wallen 22.444 -0.901 5386 -29 9
e 8 24 | BAR NONE MCA Nashville Jordan Davis 19.578 +1.093 5840 419 7
e 9 11 | 1 GOT BETTER Mercury/Republic/Big Loud Morgan Wallen 19.578 +1.499 5764 529 8
@ 1 6 BACK INTHE SADDLE Seven Ridges/Columbia Nashville Luke Combs 17.532 +1.299 4901 392 12
m 10 | 52 | FRIDAY NIGHT HEARTBREAKER Capitol Nashville/MCA Nashville Jon Pardi | 16.794 +0.104 5082 202 10
@ 12 | 40 | DARLIN’ Warner Music Nashville/WAR Chase Matthew 15.861 +1.094 4929 488 1"
@ 13 | 50 | HEAVENSTO BETSY Big Machine Jackson Dean 14.805 +1.027 4407 219 13
@ 14 | 51 | WHAT KINDA MAN MCA Nashville Parker McCollum 12.116 +0.681 3651 189 16
@ 16 | 15 | SOMEWHERE OVER LAREDO Broken Bow Lainey Wilson 11.837 +0.976 4028 299 15
@ 15 | 25 | HANDS OFTIME BigEC/EMI Nashville/Mercury Nashville Eric Church 11.510 +0.569 4066 55 14
G 17 | 24 | HOUSE AGAIN River House/Warner Music Nashville/WAR Hudson Westbrook | 10.452 +1.077 3329 261 17
@ 19 | 26 | 3,2,1 Tucker Wetmore/Back Blocks/EMI Nashville/Mercury/Republic/Mercury Nashville Tucker Wetmore 9.341 +0.553 3167 169 18
@ 18 | 13 | GOODTIMES &TAN LINES Leo33 ZachTop 9.213 +0.089 2966 80 19
@ 20 | 35 | COWGIRL Stoney Creek Parmalee 8.873 +0.649 2635 189 21
@ 21 | 34 | STRAIGHT LINE Hit Red/Capitol Nashville/MCA Nashville Keith Urban 8.010 +0.007 2876 65 20
@ 22 8 DON'T MIND IF I DO Nashville Harbor Riley Green Featuring Ella Langley 7.649 +0.515 2449 373 24
@ 24 | 32 | ITWON'T BE LONG RECORDS Nashville George Birge 6.504 +0.656 2483 193 23
@ 25 | 31 | IDAREYOU Big Machine Rascal Flatts & Jonas Brothers 6.493 +0.857 2527 231 22
@ 26 | 21 | FAVORITE COUNTRY SONG Mercury/Republic/Big Loud HARDY 6.117 +0.633 2175 14 26
@ 23 | 15 | STAY COUNTRY OR DIETRYIN’ Ten Point/Wheelhouse Blake Shelton 6.030 +0.079 2276 66 25
@ 27 | 37 | TIME'STICKING Valory Justin Moore 5.478 +0.277 1903 72 29
@ 28 9 6 MONTHS LATER Megan Moroney/Columbia/Columbia Nashville Megan Moroney 5.395 +0.331 1838 119 30
@ 29 | 17 | YOU HADTO BETHERE Blue Chair/Megan Moroney/Columbia/Columbia Nashvile ~ Megan Moroney & Kenny Chesney 5.127 +0.480 2082 39 27
@ 32 | 30 | BETTER ME FORYOU (BROWN EYES) Fugitive Recordings/Magnolia Music Max McNown 4.819 +0.707 1794 226 31

COUNTRY AIRPLAY CHART LEGEND

RANKINGS

Country Airplay is ranked by
total audience impressions

for the week ending Sunday
based on monitored airplay

by Mediabase of 145 stations
by Luminate. Audience totals
on the chart are derived, in
part, using certain Nielsen
Audio-copyrighted Persons
12+ audience estimates (under
license © 2025, Nielsen Audio).
The list of all Country Airplay
chart reporters can be viewed
in Luminate’s online platform.

TIES

On Country Airplay, if two
songs are tied in audience, the
song with the larger increase in
audience is placed first.

BULLETS

Awarded on Country Airplay
to titles gaining audience

or remaining flat from the
previous week. A song

will also receive a bullet

if its percentage loss in
audience does not exceed
the percentage of monitored
station downtime for the
format. Titles that decline

in audience but increase in
detections will also receive
a bullet if the total audience
erosion for the week does not
exceed 3%.

RECURRENTS

On Country Airplay, descending
titles below No. 10 in either
audience or detections are
moved to recurrent after 20
weeks, provided that they

are not still gaining enough
audience points to bullet or if
they rank below No. 10 and
post a third consecutive week
of (non-bulleted) audience
decline, regardless of total
chart weeks. Plus, songs that
ascend to a peak between Nos.
1 and 5 will remain on the
chart for one additional week
even if dropping below No. 10.

HOT SHOT DEBUT
Awarded to the highest-ranking
new entry on Country Airplay.

MOST INCREASED AUDIENCE
Most Increased Audience on
Country Airplay lists the songs
with the greatest week-to-week
increases in total audience.

AIRPOWER

Awarded on Country Airplay to
titles ranking inside top 20 in
plays and audience rankings for
the first time, with increases in
both plays and audience.

BREAKER

Awarded on Country Airplay
to titles achieving airplay (at
least one detection) at 60% of
reporting stations for the first
time.

© 2025 Billboard Media, LLC
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billboardCountry Airplay =
s | tast Vglﬁs AUDIENCE (IN MILLIONS) PLAYS

week | week | ciart | TITLE Imprint/Label Artist |  THIS weEK - THIS WEEK - RANK
@ 31 | 39 | GOLDEN CHILD Riser House Meghan Patrick 4.699 +0.550 1783 105 32
@ 34 | 19 | WHAT HE'LL NEVER HAVE Curb Dylan Scott 4.257 +0.298 1920 17 28
@ 30 | 11 | WEAK Valory Preston Cooper 4.146 -0.048 1461 77 35
34 | 33 | 27 | ENDS OFTHE EARTH RECORDS/Columbia/RECORDS Nashville Ty Myers 3.917 -0.163 1164 4 39
@ 36 | 42 | WOULD IF 1 COULD Mercury/Republic/Big Loud ERNEST 3.876 +0.258 1604 63 33
@ 38 8 | ASONGTO SING Vanner/Republic/Big Loud Miranda Lambert & Chris Stapleton 3.730 +0.343 1433 76 36
37 | 35 | 20 | IAIN'T COMING BACK Mercury/Republic/Big Loud Morgan Wallen Featuring Post Malone 3.547 -0.079 1041 -13 43
38 | 37 | 19 | THE FALL CoJo/Warner Music Nashville/WMN Cody Johnson 3.325 -0.153 1029 58 44
39 | 39 | 14 | ME &A BEER Harpeth 60 Chris Janson 3.088 -0.128 1326 20 37
40 | 40 | 21 | HARD FOUGHT HALLELUJAH Brandon Lake/Essential/Lyric Ridge Brandon Lake X Jelly Roll 2.887 -0.180 1116 18 40
@ 41 22 | TILTHE LAST ONE DIES Boss Moves/Black River Chris Young 2.816 +0.150 1475 70 34
@ 42 | 15 | SAME MOON nRiser House/Columbia Nashville Mitchell Tenpenny 2.201 +0.155 1025 74 45
@ 46 8 2 PAIR Zone 4/RCA Nashville Kane Brown 1.806 +0.188 785 110 51
44 | 43 | 12 | WRONG HEARTS BMG/Galaxy Label Group LOCASH 1.787 -0.041 857 -10 47
@ 44 | 23 | NOTATTHIS PARTY VERSION lll/Warner/WAR Dasha 1.783 +0.020 1083 31 41
@ 48 | 26 | WISHYOUWELL Music Soup/Interscope/MCA Nashville Vincent Mason 1.627 +0.096 1083 21 42
47 | 45 | 16 | PAPER UMBRELLAS McGraw/Big Machine Tim McGraw Featuring Parker McCollum 1.613 -0.079 1205 -17 38
m WANT YOU BACK Valory *% Hot Shot Debut * % Brantley Gilbert 1.584 +1.584 541 541 59
@ 49 | 15 | BAGGAGE Black River Kelsea Ballerini 1.464 -0.021 917 16 46
50 | 47 | 13 | DRINKWITHYOU Nashville Harbor Brett Young 1.343 -0.226 829 -b4 48
@ 51 16 | BURNED DOWN HEAVEN Big Machine Chase McDaniel 1.318 +0.004 670 27 54
@ 50 9 KID MYSELF Night Train/Broken Bow John Morgan 1.318 -0.003 814 17 49
@ 53 4 | MAKING GOODTIME Three Up Three Down/Columbia Nashville Old Dominion 1.301 +0.183 656 78 56
@ 55 6 NEVER CALL AGAIN Thrivin Here/Warner Music Nashville/WMN Gavin Adcock 1.250 +0.184 805 104 50
55 | 52 | 11 | USE ME Leo33 ZachTop 1.104 -0.076 83 6 -
56 | 54 3 | SEVENTEEN Columbia Nashville Kameron Marlowe 1.004 -0.063 565 52 58
@ 57 8 EASYTO LOVE Broken Bow Dustin Lynch 0.954 +0.053 702 23 53
58 | 56 6 IWISHYOU WOULD Valory Mackenzie Carpenter Featuring Midland 0.923 -0.030 659 0 55
@ 58 4 | WE CAN ALWAYS MOVE ON Warner Music Nashville/WAR Cole Swindell 0.865 +0.014 622 28 57
@ 59 5 NOTELLIN’ True To The Song/Nashville Harbor Caroline Jones 0.799 +0.018 742 8 52

Carly Pearce and Rascal Flatts were among the acts that participated
as Big Machine Label Group celebrated its 20th anniversary with an
Aug. 29 concert on Lower Broadway in Nashville. From left: Rascal
Flatts’ Jay DeMarcus, BMLG chairman/CEO Scott Borchetta, Pearce
and Rascal Flatts’ Gary LeVox and Joe Don Rooney.

Songwriter Lee Starr (“My Boy”) signed a publishing deal with Eclipse
Music Group. From left: Eclipse creative coordinator Anna Thiel and vp
of publishing Courtney Crist, Starr and Eclipse partner Penny Gattis.
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TOM ROLAND

Brian Kelley performed “Spend Some Time There” during an Aug. 25
appearance on NBC's Today. From left: NBC reporter Laura Jarrett,
Today personality Dylan Dreyer, Kelley and Today co-host Craig Melvin.

LATEHALL OF FAMERS FIND NEW LIFE

Better “Late” than never.

StarVistareleased anew version of late Country Music Hall of Fame mem-
ber Lefty Frizzell’s “Always Late (With Your Kisses)” on Sept. 5 that pairs him
with brothers David and Allen Frizzell ahead of a tribute album due later in
September.

Theupdateisjustone of several collaborations or covers hitting the market
in honor of late Hall of Fame members, including a full Willie Nelson album
paying tribute to Merle Haggard; Opry 100: Country’s Greatest Songs, which
boasts two tracks that mix living Opry members with voices from the past;
and two projects that involve the late Waylon Jennings.

Opry 100 and Nelson’s album, Workin’ Man: Willie Sings Merle, share a
Nov. 7 release date. The Opry collection pairs a 1993 George Jones perfor-
mance of “He Stopped Loving Her Today” at the Grand Ole Opry with Alan
Jackson’s version of the song at the Possum’s 2013 memorial. Opry 100 also
mixes Marty Robbins’ 1981 Opry rendition of “El Paso” with Marty Stu-
art’s 2024 cover of the song. Additionally, the projectincludes covers of hits
by late Hall of Fame members Hank Williams, Charley Pride, Kenny Rog-
ers and The Carter Family.

Nelson’s Workin’ Man appears to be fairly straightforward with versions
of the Haggard classics “Silver Wings,” “If We Make It Through December,”
“Mama Tried” and “Ramblin’ Fever.” It also represents the final in-studio
performances by two late members of Nelson’s band: pianist (and sister) Bob-
bie Nelson and drummer Paul English.

David Frizzell Presents Frizzell & Friends: A Tributeto Brother Lefty Frizzell
arrives Sept. 26, with Haggard, Gene Watson, Jimmy Fortune and Shelly
West among the guests on the 15-track set.

Margo Price’s Hard Headed Woman, released Aug. 29, finds her singing
songs associated with Jennings and Jones and drops Kris Kristofferson’s voice
faintly onto the end of “Don’t Let the Bastards Get You Down.”

Additionally, Jennings’ Songbird, produced by son Shooter Jennings, is
expected Oct. 3. The title track, released in June, layers new harmonies by
Ashley Monroe and Elizabeth Cook around a Waylon vocal performance of
a Christine McVie song.

RADIO & RECORDS®

Big Machine Label Group promoted four members of its U.K. division and added
onenew member tothe team. Head of U.K. Alex Hannaby’s role expanded toin-
clude vp ofinternational marketing and operations, Iren Coutiel wasboosted to
seniorinternational digitaland commercial managerfromlabelintern, Roxanne
Gwillam-Kelly moved up to international marketing and promotions manager
frominternational marketing manager, and international marketing and promo-
tionsmanager Flo Myerscough-Harris expandsherrole toinclude other foreign
territories. Cary Dal-Lagoalsojoined the team asinternationallabel intern after
graduating from the University of Westminster with amaster’s inmusic business
management...Cameron Moore took on the PD role at WSOC Charlotte, N.C.,
addingtoher existing position as PD at top 40 sister WNKS... Connoisseur Media
announced itcompleted the purchase of 205 Alpha Mediastations, givingthe chain

216 stationsin 47 markets. Ofthose signals, 40 carry a country format, including
WCEN Saginaw, Mich.; KLLL Lubbock, Texas;and KUPL Portland, Ore....iHeart-
Media extended the contracts of chairman/CEO Bob Pittman and president/
COO Rich Bressler through the end of 2029, Radiolnk.com reported... Cumu-
lus/Nashville swapped midday hosts onits two country stations, with Amy Paige
nowon WSM-FMand Atlanta-based Lucas Phelan moving to WKDF, according
to RadioInsight.com... KHSB Kingsland-Marble Falls, Texas, adopted ared dirt
country format, RadioInsight.com reported, flipping from religious program-
ming. Jim Nash takes the PD reins while continuing to host mornings at online
stationtheheartoftexasradio.com... Early-bird registration for the 2026 Country
Radio Seminar opens Sept. 9 with a one-day rate of $599, a $99 reduction from
the full $698 price. CRS is slated for March 18-20.

‘ROUND THE ROW

Gibson named Anne Rohosy its chief commercial officer, expanding on
her existing roles as chiefhuman resources and impact officer and Gibson
Amplifiers managing director... Kacey Musgraves renewed her publish-
ing agreement with Warner Chappell Nashville... Artist-writer Peytan
Porter signed a joint publishing deal with Jody Williams Songs and Sony
Music Publishing Nashville... The Neal Agency added Chandler Walters
to its artist roster... Preston Cooper makes his Grand Ole Opry debut on
Oct. 24...Shaboozeyrecorded “Let’Em Know,” a new theme song for Ama-
zon Prime Sports’ presentations of Thursday Night Football, premiering in
full on Sept. 11 when the Green Bay Packers meet the Washington Com-
manders... The Surf Music Experience Center was slated to open Sept. 5
in Clear Lake, Iowa, featuring artifacts related to Buddy Holly, Ritchie
Valens and The Big Bopper, all of whom died in a plane crash in 1959 fol-
lowing their performance at the Surf Ballroom, which is next door to the
new attraction. Brothers Osborne plays the venue the same day the Expe-
rience Center launches... Luke Bryan will headline the Music Health Alli-
ance fundraiser Coulda, Shoulda, Woulda: An Intimate Evening of Stories
and Songs on Oct. 22 at Nashville’s Cannery Hall... Kelsea Ballerini fans
banded together to develop the Dibs Forever Home Fund at the Pet Com-
munity Center, a nonprofit veterinary clinic in Nashville... The Society of
Leaders in Development donated $40,000 to the CMA Foundation after
raising $77,000 total during its backstage auction at the Country Music
Association’s CMA Fest... Wildflower Entertainment Group’s first Back-
stage Access Presents: Heartland raised more than $100,000 for the Iowa
State University Foundation with an event held Aug. 28-30, capped by a Tim
McGraw performance at the Field of Dreams movie site. Drew Baldridge,
Annie Bosko and Allie Colleen were among the nine additional artists who
participated... Russell Dickerson, Ashley Cooke and Tucker Wetmore will
participate along with more than 20 MLB players in the Burger Family
Foundation’s The Lucky Classic on Nov. 16 at Nashville’s First Horizon
Park... Music Row veteran Glen Richard “Rick” Rockhill, 80, died Aug. 29
at his home in Panama City, Fla. His career included promotion work for
Capricorn, Curb and DreamWorks Nashville, as well as a partnership with
TariLaesin Tandem Promotions. A celebration of life is being planned for
October. Inlieu of flowers, the family asks that donations be made to the
Lowcountry Autism Foundation of Bluffton, S.C., here. @

Jason Aldean (center) appeared on the Sept. 1 edition of the Armchair
Expert podcast, co-hosted by Dax Shepard and Monica Padman.


https://lowcountryautismfoundation-bloom.kindful.com/?campaign=1375460
mailto:tom.roland%40billboard.com?subject=
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LIVE MUSIC

SUMMIT + AWARDS

In November, Billboard will honor the most powerful people in the
live entertainment industry at the Billboard Live Music Summit &
Awards, which returns to Los Angeles on Nov. 3 as a must-attend
event for the decision-makers and thought leaders shaping the
future of the touring industry.

The 2025 Touring Power Players will be recognized in the Oct. 25
print issue of Billboard and celebrated at the Live Music Summit,
which will include panel discussions and award presentations to
the year's most visionary leaders worldwide.

Advertise in this issue to reach agents, artists, managers, venues,
promoters and event producers and to congratulate the 2025 Touring
Power Players, as well as the Legend of Live, Touring Artist of the
Year and Executive of the Year.

BONUS DISTRIBUTION:
Billboard Live Music Summit & Awards: 11/3

ON SALE: 10/25
AD CLOSE: 10/14 / MATERIALS DUE: 10/16

CONTACT:

East Coast/Midwest: Joe Maimone Latin: Marcia Olival
joe.maimone@billboard.com marciaolival29@gmail.com
Touring and West Coast: Cynthia Mellow  Southeast: Lee Ann Photoglo
cmellow615@gmail.com laphotoglo@gmail.com
International: Ryan 0'Donnell Los Angeles: Aki Kaneko
rodonnell@pmc.com moishekaneko@gmail.com



BILLBOARD COUNTRY UPDATE

TITLE Publishing-Licensing Org.
(Songwriter) Chart Position

2 PAIR Not Listed (K Brown, G.Foust, | Franzino, J Free, AHaas,
J A Hackworth) 43

3,2,1 Concord Copyrights, BMI/Jomil 10 Music, BMI/Native
Kotes Music, BMI/Warner-Tamerlane Pubhshm%(orp._BM\/
SugarPlum Songs, ASCAP/WC Music Corp., ASCAP (JMillr,
S.Qverstreet, JReynolds) 18

6 MONTHS LATER Sony Timber Publishing, SESAC/
Georgiamo, Music, SESAC/WC Music Corp., ASCAP/Burrito
Lovers Music, ASCAP/Tape Room LLC, Series 1, ASCAP/Sony
Tree Publishing, BMI/MESSY INTERNATIONAL Music, BMI/
Shannanigans ubllshmg SESA%Edlpse Three Music,
SR%%S%W Lakeview, SESAC (M Moroney, BWillams, D.Mescon,

 Hatel

AFTER ALL THE BARS ARE CLOSED
Warner-Tamerlane Publishing Corp., BMIéBe A Light
Pubhshwpﬁ, BMVBIF Loud Mountain LLC, BMI/John Byron
Music, BMI/Goat Isfand Bay Music, BMI ongs By 10K HRS
Publishing, BMI/131T/ Music, ASCAP/Kobalt Songs Music
Publishing LLC, ASCAP/Dragon Bunny Music, BMI/Sony Songs
LLC, BMI (Thomas Rhett, JIC.Bunetts, JByron, JFtee, JK Hindin) 5

BACK IN THE SADDLE Songs Of Universal,
Inc., BMI/Show Me Your Titles LLC, BM\?Sonv Countrﬁ;swde,
BMI/Song (ross Keys Publishing, ASCAP/Hits Of 50 Dgg
Music, A (AP{Braven Baker Music, ASCAP (L.Combs, Dfsbell,
JD.Singleton) 10

BACKUP PLAN lLittle Louder Songs, BMI/Songs 0f
Kobalt Music Publishing America, Inc., BMI/Worktape Tunes,
BMI/Songs Byhe Bell "BMI/Warner-Tamerlane Publishing
Corp,, BMI (T Beathard; J/Bel, JS,Sherwood) 3

BAGGAGE Sony (ross Keys Publishing, ASCAP/Feel Your
Way Through Publishing, ASCAP/Big Music Machine, BMI/Big
Ass Pile Of Dimes Music, BMI/Warner-Tamerlane Publishing
(or(p., BMI/Self Made Entertainment, BMI/The Piano Room
ASCAP/W.CM. Music Corp, SESA(EVandeezv Songs, SESAC/
Songs 0f Rhythm House Black, SESAC (K Ballerini J.Dillon,

K Fairchilo, H.Lindsey, AVanderheym) 49

BAR NONE Sony Tree Publishing, BMI/Tape Room Hits,

BMI/Artist 101 Publishing Grou?, BM\[{qﬂongs 0f Kobalt Music
Publishing America, Inc., BMI/Tape Room LLC, Series 1,
ASCAP/Hunter Phelps Pub Desw\%/nee, ASCAP/WC Music Corp.,
ASCAP Kwsa\f Pubhshm% BMI/WritersonthecornPublishing,
BMI/Warner-Tamerlane Publishing Corp., BMI (B.J.Johnson,
HPhelps, LVaughan) 8

BETTER ME FOR YOU 7BROWN EYES)

Songs From The Penalty Box, BMI/Sony Tree Publishing,

BM(I?Max McNown Music, BMI/Carver Music Publishing,

AS A/P/Tunes 0f King Pen, BMI/Ready Set Publishing, BMI
(M McNown, J Kenney, A.A.Suppelsa, TK.Dabbs) 30

BOTTLE ROCKETS Songs Of Universal, Inc., BMI/
Dagum Music, BMXSongs 0f Spirtt I Nashwille, ASCAP/
FluidTunes 11, ASC FgBeats By Baby Brent, ASCAP/Bur\eg/
Bishop Music, ASCAP/Songs Of Spirit Nashville Three, SESAC/
Son%s_OfHuwd II, SESAC/! og 0n The Buss, SESAC/Spirit
Nashwille Two (rescendo, ASCAP/Fluid Tunes, ASCAP/Songs
OF Spirit One Nashville, BMI/Tunes Of Fluid [I, BMI/Heavy
Lefty Music, BMI/Woah, AS AP{Mon\(asRe\udan(e To Lob,
ASCAP/EMI April Music, Inc,, ASCAP g.C,McCreeBy B Anderson,
DGeorge.JBussey, F-Rogers. M Criswel, B Hamrick, D.Rucker,
MBryan, DiFelber, J.Sonefelc) 4

BURNED DOWN HEAVEN Nothing Like You
Heard Sound, BMI/Sony Tree Publishing, BMI/Rudy Rocks
The USA, BMIgSonv Timber Publishing, SESAC/Cuts Like A
Nite Music, SESAC (CMcDaniel, JMNite, L. Rimes) 51

COWGIRL. Tileyard Music Pubhshin%ud. PRS/.
Sentric Music Lid., PRS/Reservoir 416, BMI/33 Creative,
BMI/Sony Tree Publishing, BMI/NewManiac Music North,
SOCAN/VaughnCo Music Publishing Inc. PRS/Cookm%
Vinyl Publishing Ltd., PRS/Thomas Frank Ridley Horsley
Publlshm%,Deswgnee PRY/8936 Music, BMI/Parmalee
Music Publishing, BMI B(J.D,LeW/s, D,Fanning, PD.Newman, R Jay,
TFR Horsley, MThomas, BKnox, JJMcSwain, S.Thomas) 20

DARLIN’ Hunter Huff Publishing Designee, BM\AQaran
Wilkie_Publishing Designee, BMI/Sony Tree Publishing, BMI/
Verse 2, BM\éDropnme usic, BMI/Chase Matthew Music
Publishing, BMI/Warner-Tamerlane Publishing Corp., BMI/
Bridge 1 Music, BMI/Kobalt Music Servies Ltd, PRS (Chase
Matthew, AMaxwell, HHuff CWilkie, Jake Angel) 12

DON’T MIND IF | DO Warner-Tamerlane .
Publishing (oré)., BMI/Back 40 Publishing International,
BMI (R Green) 2

DRINK WITH YOU Super BH Music, ASCAP/Caliville
Pubhshmﬁ, ASCAP/Concord Road, BMI/Rio Bravo Music, Inc.,
BMI/0ff The Record, ASCAP/Sony Tunes, ASCAP/W( Music
Corp., ASCAP (BYoung, JFrasure, TLucca, £ L Weisband) 50

EASY TO LOVE Hit Train Music, BMI/Warer-
Tamerlane Pubhshm? (orB., BMI/Ben There Wrote That
Pubhshm%}lBM\/Art\s 101 Publishing Groug BMI/Songs
0f Kobalt Music Publishing America, Inc., M\/Soné Tee
Publishing, BMI/Tape Room Hits, BMI/HALLPASS, ASCAP/
Turntable Music Pub, ASCAP/WC Music Corp., ASCAP/Rocky
(reek James, AS(A_P/TaRe Room LLC Series 1, ASCA KSonv
(ross Keys Publishing, ASCAP/PTNB Publishing, ASCAP (D.
Lynch, B.J.Johnson, J.R Hall, H.Phelps, ZCrowel)) 51

ENDS OF THE EARTH Ty Myers Publishing
Designee, BMI (T Myers) 34

THE FALL Sea Gayle Ale House Music, BMI/Bobby
Pinson Publsihing Designee, BMI/Songs Of Universal,
Inc., BMIAKeep (hopﬁ)m Pubf\shmg, BMI/Exit 183 Sonﬁs,
BMI/Anthem Music Publishing II, ASCAP/Sony (ross Keys
Publishing, ASCAP (B.Pinson, R.Fulcher, J.5.Stover) 38

FAVORITE ?OUNTRY SONG Deemer (amp
Publishing, BMI/Sony Tree Publishing, BMI/Relative Red
Music, BMI/Biager Bendable Music, BMI/Warner-Tamerlane
Publishing Corp., BM\éTape Room Music Round Two BMy
FBRL Country Tunes, MIéMvron Bailey Publishing, BMI/Sony
(ross Keys Publishing, ASCAP/Master TMX Domain Music,
ASCAP/Poppy’s Picks, ASCAP (MW Hardy, ZAbend, B.Bailey,
AGGorley) 25

FRIDAY NIGHT HEARTBREAKER (oncord
(opxn hts, BMI/Jomil 10 Music, BMI/Cascade Road Songs,
ASCAPTWC Music Corp., ASCAP/Tompkms‘FamHS‘Vacat\on,
AS(AP/BP"H Music Machine, BMI/Big Ass Pile Of Dimes
Music, BMI/I Finally Got Some Publishing, BMI/The Buffalo
(atalogue, BMI (. Miller, C.Tompkins, J.JDillon, D.Ross, R.J Hurd) 11

GOLDEN CHILD Anthem Entertainment B, SOCAN/
Iron Son%}\rd Publishing B, BMI/lackoby Songs II, BMI/
Anthem Music Publishing |, BMI/Sweet ab¥ uRU Sons,
BMI/World For Aaron Eshuis Concord Alto (CT, ASCAP (M.
Patrick, J.Hyde, A Eshuis) 31

GOOD NEWS Kreshendo, ASCAP/WC Music Corp.
ASCAP/S2 Songs LG, BM\/Son%s 0f Universal, Inc, BMI/
Range Media Partners LLC, ASCAP) Essan(Y Music Publishing,
ASCAP/Torrey Songs, BMI/Songs Of Kobalt Music Publishin:
America, Inc., BMIB GR\ghts Management (UK) Ltd., P
Paco Place Songs, BMI (C.OChibueze, M. Sastry, SCCook, JTorrey,
MR Pollack, ROMANS) 1

GOOD TIMES & TAN LINES Rio Brayo Music,
Inc., BMI/Zach Top Music, BMI/Major Bob Productions, BMI/
Sony Tree PubhshmF BMI/Doin What | Do, BMI?H\ts From
The Tape Room, BMp(EO Ega Music, BMI/Warner-Tamerlane
Publishing Corp., BMI (ZTop, C.Chamberlain, W.McCubbin) 19

HANDS OF TIME Sony Tree Pubhshm% BMI/Longer
And Louder Music, BMI/WC Music Corp., ASCAP/Endurance
Sierra Charlie, ASCAP/More Magic Carusoe Music, ASCAP (E
Church, Scooter Carusoe) 16

HAPPEN TO ME (oncord (opvm?hts, BMI/Big Hits N
(Gravy, BMI/Concord Tunes, SESAC/Card Tables Music, SESAC/
Hand Your Hat Hits, SESAC/Warner-Tamerlane Publishing
(orp., BMI(B@ Music Machine, BMI/B|B%4A55 Pile Of Dimes
Music, BM Songs 0f Universal, Inc., BMI/Family Farm Songs,
BMI/Sony Tree Publishing, BMI (R Dickerson, C.LaCorte, J.J.Diflon,
CMcGill, R Hazard) 2

HARD FOUGHT HALLELUJAH Brandon
Lake Music, ASCAP/Music I%/Y Flevation Worship Publishing,
BMI/Be Essential Songs, BMI/Also Also Indsutries, BMI/
Bailee’s Ballads, BMI ?B,M,La e, S.Furtick, BIW Hastings, C.J.Brown,
JBDeFord) 40

HEART OF STONE Bailec’s Ballads, BMI/BM
Platinum Sonas US, BMI/Round Hill Songs I, ASCAP/
Foxwood Entertainment Group Music Division, AS(A_I(J/B
Blue Nation Music, ASCAP/Rarre Publishing Worldwide,
Son?s 0f Back Block Pubhshmﬂg, BMI/Warner-Tamerlane
Publishing Corp., BMI/God Made Most Played Most Paid

Publishing, BMI/Sony Cross Keys Publishing, ASCAP

(JB.DeFord, ZCrowell, B.Pendergrass, Shy Cart936

HEAVENS TO BETSY Little Louder Songs, BMI/
Songs 0f Kobalt Music Publishing America, Inc,, BMI/Well
That Was Awkward Music, BMI/Big Music Machine, BMI/Sony
Tree Pubhs_hmB%BM\/Son s 0f Tuc awaY Music, BMI/Daddy’s
Home Music, BMI/Songs Of Harpeth Val eg/ BMI/Warner-
Tamerlane Publishing Corp., BMI (LDean, B.Davis, DWilliams) 13

HOUSE AGAIN Sony Tree Publishm({, BMI/Songs Of
Tuckaway Music, BMIéSon (ross KeKs Pub \shmg ASCAP/
Party 0f 3 Songs, ASCAP/Southend Kid Music, ASCAP/Saxet
HW Music, BMI (HWWestorook, N.AMedley; D.AlleyS 17

I AIN’T COMING BACK Honey Hole Publishing,
BMI/Warner-Tamerlane Publishing Corp., BMI/Bell Far
Publishing, ASCAP/Deemer (amp Publishing, BMI/Universal
Music Works, GMR/Posty Publishing, GMR/Em DOgBMUSI(,
BMI/Big Loud Mountain LLC, BMI/Sony Songs LLC, BMI/Sony
Tree Publishing, BMI/Relative Music Group, BMI/Rednecker
Music, BMI (MCWallen, L.BBel, MWHardl, AR Post, EX Smith,
Charlie Handsome) 37
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| DARE YOU N\ckfonas Publishing, BMI/PWZ
Pubhshm? House, BMI/Warner-Tamerlane Publishing
Corp., BMI/Shay Mooney Music, BMI/Seven Peaks Music,
ASCAP/8Sixteen Music, ASCAP (N.JJonas, Tommy English
SMooney, DWhitmore, Jr) 24

1 GOT BETTER Honey Hole Publishing, BMI/Warner-
Tamerlane Publishing Corp., BMI/Deemer (amp_Publishing,
BMI/Songs Of Universal, Inc., BMI/Philippians 4:7 Songs,
BMI/Songs Of Back Block Pub_hshm% B \{Rarre Publishing
Worldwide, BMI/Ern Dog Music, BMI/Big Loud Mountain__
LLC, BMI/Sony Sonas LLC. BMI (M C Wallen, MWW Hardly, C.McGill
B Pendergrass, EK Smith, Charlie Handsome, J Reeves)

IT WON’T BE LONG Big Machine, ASCAP/Liz
Rose Music, LLC, BMI/Warner-Tamerlane Publishing Corp.,
BMI/Sonas 0f Universal, Inc., BM\/Sorbqs 0Of Wild Cat Well
Music, BMI/Sony Countryside, BMI (GBirge, JAFox, CMcGil,
TAnderson) 23

1 WISH YOU WOULD Tack Mack Tunes, BMI/

Warner-Tamerlane Publishing (_or?., BMI/Concord Arch
Son?s ASCAP, B\(i)toud Mountain Tunes, ASCAP/Boom Town
publ ISh‘W ASCAP/Concord Copyrights, BMI/Creative Pulse
Music, BMI/WC Music (_ore., ASCAP/Cascade Road Songs,
ASCAP/Tompkins Family Vacation, ASCAP (ME Carpenter,
JHutcherson, J.Moore, C.Tompkins) 58

JUST IN CASE Honey Hole Publishing, BMI/Warner-
Tamerlane Publishing Corp., BMI/Electric Feel Music, BMI/
Songs Of Universal, Inc., BM|/Orange Music P_ubhshm%
BM|?SOHQSOf Kobalt Music Publishing America, Inc, BMI/
John Byron Music, BMI/Big Loud Mountain LLC, BMI/3117

Music, ASCAP/Songs O Back Block Pubhshm%_ BMIéRarre

Pubhshm% orldwide, BMI/Song Tree Publis] mg,

Bandana Publishing, BMI/Sony Songs LLC, BMI/Ern Dog

Music, BMI (MCWallen, AW.Bak, JByron, J.K Hindllin, B.Pendergrass,

JPThompson, Charlie Handsome, EXSmith) 7

KID MYSELF Triple Play Music, BMI/BMG Platinum
Son?s US, BMI/T Tree Music, BMI/Warner-Tamerlane
Publishing Corp., BMI/Endurance A){Pha, ASCAP/Total
Schmidt Songs, ASCAP (J.Morgan, TR Hubbard, J.MSchmiat) 52

MAKING GOOD TIME W( Music Corp., ASCAP/
Bird And Bean Music, ASCAP/Trevor's Advocate Publishing,
ASCAP/Twelveb Dogwood, ASCAP/Universal Music Corp.,
AS(APATurs And Chorus, ASCAP/Warner-Tamerlane
Publisf mﬁ Corp., BMI/Smackshot Music, BMI/Katie In
Paris, BMI/Music Of CTM Outlander Music LP BMI/Songs
0f Universal, Inc., BMI/South Of (T Publishing, BMI/Music
of Blackheart, BMI/gSony (ross Keys Publishing, ASCAP (M.
Ramsey, . Rosen, B.FTursi, R Copperman, Ross Ells) 53

ME & A BEER Anthem Red Vinyl Music, BMI/Buckkilla
Music, BMI/Sony (ross Keys Publjshm% AS(APéMaster 0f My
Domain Music, AS(AP/PO[{JDV’S Picks, ASCAP/TDP Publishing,
BMI/Hits From The Tape Room, BMI/Warner-Tamerlane
Publishing (ori). BMI/Sony Tree Pu hshmﬁ BMI/Tape
Room Hits, BMI/Firebird Country Tunes, BMI/Oakdale Market

Publishing, BMI (C.Janson, TPhillps, AG.Gorley, A Sheridan) 39

NEVER CALL AGAIN Son\/ Tree Pubhsmpﬁ; BMI/
Good Cock Tunes, BMI/World For Colton Venner, BMI/
Concord (OB\/r\?hIS, BMI/Tea Farm Publishing, BMIgWamer-
Tamerlane Publishing Corp., BMI/Bridge 1 Music, BM|/Bada
Bing Bada Boom Publishing, BMI (G.Adcock, JTaylor, CVenner,
JRauton) 54

NOT AT THIS PARTY Ben There Wrote That
Publishing, BMI/Artist 101 Publishing GrouB BMl/SOﬂ%S
0f Kobalt Music Publishing America, Inc., BMI/Dashville
Publishing House, BMI/Song Songs LLC, BMI/S nX{ross Keys
Publishing, ASCAP/Master Of My Domain Music S[APé
Poppé's Icks, ASCAP/Sony Tree Publishing, BMI/Tape Room
Hits, BMI (A.D.Novotny, A.G.Gorley, B.J.Johnson) 45

NO TELLIN? Caroline Jones Publishi 8Deswgnee BMI/
Warner-Tamerlane Publishing Corp., BMI/Dark Bars Music,
BMIéSma(k Back Music, BMI/Music Of CTM Outlander Music

[P BMI (C.D.Jones, L McLamb, CPark) 60

PAPER UMBRELLAS Spirit Nashville One .
(rescendo, BMI/Tunes Of Fluid, BMI/Rust And Chrome Music,
BMI/Son: (ouerswde, BM\/DEST_O_ SONG SLAYER, BMI/
Marzia Music, BMI (MCriswell, D.Milligan) 47

SAME MOON Sony Countryside, BMI/Riser Ten Music
BMI/Universal Music Corp., ASCA /Pau\*wood Music, ASCAP/
Songs Of Universal, Inc., BMI/Chapter Blue, BMI/Songs 0f
Riser House, BMI/Dtown Boogie Music, BMI (M Tenpenny,
PDiGiovanni, b.Southerland, DIWison) 42

SEVENTEEN Sony Tree Pub_lishm? BMI/Idiot Circle
Pubhshmg LLC, BMI/Bridge T Music, BMI/Bada Bing Bada
Boom Publishing, BMI/Sony Pop Music Publishing, GMR/
Eldridge Publishing Co., GMR/Little Louder Songs, BMI/
Sonas Of Kobalt Music Publishing America, Inc., BMI/Songs

0f Combustion Five, BMI (KMarlowe, TBeathard, AGoodloe,

JTaylor, B Springsteen; 56

SOMEWHERE OVER LAREDO Sony
(ountr&mde BMI/Story Farmer, BM\KqSongs 0f Wild Cat Well
Music, BMI/Songs Of Riser House, B |/Dtown Boogie Music,
BMI/Concord Sounds, ASCAPI/JTackI,ebox Publishing, ASCAP/
EMI Feist Catalog, Inc., ASCAP (LWilson, TAnderson, DWilson,
AAlbert, EYHarburg, HAren) 15

A SONG TO SING Sony Tree Publishing, BMI/Pink

Dog Publishin BMMW( Musw((org. ASCAP/I Wrote These
Songs, ASCAP/W.CM. Music Corp., SESAC/NaynerPuddinPie
Puplishing, SESAC/Warner-Tamerlane Publishing Corp.
BMI/Songs For The Munch Music, BMI (MLambert. C.Stapleton,
JFrasure, JFleenor) 36

STAY COUNTRY OR DIE TRYIN’ Sony
Tree Pubhsh\rr]lﬁ, BMI/Relative Red Music, BMI/Cowhoy
(uts Music, BMI/Warner-Tamerlane Publishing Corp., BMI/
WritersonthecornPublishing, BMI/WC Music Corp., ASCAP/
Chimney Pot Songs, ASCAP/Songs 0f Madfun, ASCAP/Tape
Room Music Round Two, BMI/Myron Bajley Publishing, BM
FBRL Country Tunes, BMI (D.Parker, G.Barham, S.£lls, B Balley)

STRAIGHT LINE Songs Of Universal, Inc., BMI/
MAROMA Music BMI(Fava arm Songs, BMI/Twelve6
Dogwood AS(_APéJF ow Records & Tages, AS AP(W( Music
(orp., ASCA_PASH reg Wells Songs, ASCAP/Kobalt Songs
E’Iquwﬁ )Plzjlbhs ing LLC; ASCAP (K.Urban, C.McGill, J Flowers,

Wells)

TIL THE LAST ONE DIES Sony (ross Keys
Publishing, AS(AP/Son%Is By Slip, AS(AP{ one( Timber
Publishing, SESAC/M & M College Fund, SESAC/Sony
Tree Publishing, BMI/940 Songs, BMI (B Hayslin, S.Mosley,
JWalker) 81

5

TIME’S TICKING Double Barrel Ace Music, BMICV‘
Big Music Machine, BMI/WC Music (or&)., ASCAP/Wild Willy
Msic, ASCAP/Music Of The Corn, ASCAP/Warner-Tamerlane
Publishing Corp., BMI/Full Draw Publishing, BMI/Anthem
Music Pub \shm? II, ASCAP/Tunes From The Red White
And Blue School, ASCAP (J.Moore, W.L.Bundy, R Montan,
JS.Stover) 27

USE_ ME Rio Bravo Music, Inc.,, BMI/Zach Top Music, BMI/
Too Broke To Quit Music, BMI/Sony Tree Publishing, BMI/
Music And Magazines Publishing, BMI (ZTop, C.Chamberfain,
TNichols) 55

WANT YOU BACK Warner-Tamerlane Publishing
(orp., BMI/Indiana Angel Music, BMI/Michael Hardy
Publlshm% Designee, BMI/Hunter Phelps Pub Deygnee,
ASCAP/Will Weatherly Pubhshm%!Demgnee
(B.Gilbert, MW Hardy, H.Phelps, W\Weatherly) 48

WEAK W( Music Coer,. ASCAP/Ohiofrick Music, ASCAP/
BMG Silver Songs, SESAC/Smokey Miller Music, SESAC/Sonic
SIPX‘ Music, SESAC/Warner-Tamerlane Publishing Corp.,

B l‘/]742 Sage Songs, BM\?AWarrensMusm, BMI (PCooper,
L Miller BWarren, BDWarren) 33

WE CAN ALWAYS MOVE ON 3 PubHShm%
BMI/Young Guns Publishing, LLC, BMI][(TM Pubhshmg BMI/
Combustion Music, BMI (KA Fishman, T Archer, MTyler) 59

WHAT HE’LL NEVER HAVE (urb Songs
ASCAP/Logan Robinson, Publishing Designee, NSI!RKRV )
Rowton Publishing Des\}gnee, NS/Robbie Gatlin Publishing
Designee, NS (D.Scott, LRobinson, R Rowton, R Gatlin) 32

WHAT KINDA MAN Parkermac Publishing, BMI/
Warner-Tamerlane Publishing Corp., BMI/Abundantiam
Pubhshm,ﬂéBM\/Songs 0f Harpeth Valley, BMI/ )
WRUCKENROLLMUSIC, BMI/Music Of (T Outlander Music LP
BMI (PMcCollum, JN.Spillman, N.Hemby) 14

WISH YOU WELL Big Music Machine, BMI/Works
by Range Music Partners, BMI/W: rbangerPubhshm% BMI/
B|gbAss Pile Of Dimes Music, BMI Son%s 0f Back Blod
Publishing, BMJ/Rarre Publishing Worldwide, BMI (G.
Warburton, JJ.Dillon, B Pendergrass, C.LaCorte) 46

WOULD IF | COULD Sony Acuff Rose Music, BMI
(D.Dillon, S.Ewing) 35

WRONG HEARTS BMG Platinum Songs US, BMI/
Webslmgiy Pubhshmg, BM\/Love\e%end_ Sonds, BMI/Sony
Tree Publishing, BMI/Red Bandana Publishing, BMI/Super
Big Music, ASCAP/Drag Drag Music, ASCAP/Round Hill Songs
11, ASCAP (PC.Brust, C.Lucas, M.Dragstrem, J.Thompson) 44

YOU HAD TO BE THERE Sony Timber
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TOP BUSINESS
MANAGERS

On Nov. 15, Billboard will showcase the most in-
demand business managers, whose financial
expertise ensures their music industry clients
invest (and spend) their money wisely.

Making money in the music industry is hard
enough for artists and executives, which is why
they turn to an elite few to help with financial profit
and investment.

As a result of the rise of branding deals and
streaming services, the task of managing artist
income has become more complicated than ever,
making the role of a music business manager
invaluable.

Adbvertise in this issue and reach an elite group of influencers
who guide their clients’ financial fortunes and know a thing
or two about how to invest their own money.
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East Coast/Midwest Joe Maimone | joe.maimone@billboard.com
Southeast Lee Ann Photoglo | laphotoglo@gmail.com

Los Angeles Aki Kaneko | moishekaneko@gmail.com

Latin Marcia Olival | marciaolival29@gmail.com

Touring & West Coast Cynthia Mellow | cmellow615@gmail.com

International Ryan O’Donnell | rodonnell@pmc.com
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Rosanne Cash Used A No. 1Song To Turn
A Grammy Loss Into A Grammy Win

In 1985, “I Don't Know Why You Don’t Want Me” was the genre’'s most wanted

Sure, it’s an honor just to be nominated,
but most Grammy Award finalists go
home empty-handed.

A day after Rosanne Cash lost out at
the Grammysin February 1983, she pro-
cessed the experience by writing a song,
enlisting then-husband Rodney Crowell
for an assist on the hooky “I Don’t Know
Why YouDon’t Want Me.” Released as the

lead single from her Rhythm & Romance
album, it debuted on Billboard’s Hot
Country Songs chartdated June 1,1985,
and crested at No. 1 onthe Sept. 7 list, be-
comingthe fourth ofher 11 chart-toppers.

Produced by David Malloy (Eddie
Rabbitt, Kenny Rogers), it featured back-
ing vocals from Vince Gill, whose own
“If It Weren’t for Him,” with supporting

vocals from Cash, reached No. 10 three
weeks later.

“I Don’t Know Why You Don’t Want
Me” ultimately won Cash a Grammy for
best country vocal performance, female
inFebruary 1986.1t’s one of 40 tracks on
TheEssential Collection,a 2024 retrospec-
tive released on her Rumble Strip label.

—TOM ROLAND
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