


 



 



 



 



 



 



 

 

 

 

 

 

 

 

 

 

 

 

  

 



 

 

 

The internet has changed the way people do business. In the past, you had to build contacts in an 

offline setting and send letters to those contacts.  This was not very efficient or profitable.   

 

Now you can use a computer to collect email addresses and send messages directly to your list of 

contacts.  

 

Not only is in this incredibly efficient, but it is also very profitable. That’s because you can sell 

products and services directly to your email list. 

 



 

In this book, you are going to learn how to build an email list that you can use to make money. 

Once you learn how to build an email list, you will find out how to select products to market to 

that list. Finally, you will learn how to create emails that will convert the most customers. 

 

 

 

Once you learn these tools, you will be able to: 

 

Now you are ready to start on the first lesson.  In the first chapter, we will go over email lists. 

Build a Highly Targeted Email List

Send Offers and Promotions to the List

Get People to Click on the Offers and Promotions

Make Money With Your List



 

 



 

 

Before you can begin making money with email marketing, you will need an email list.   You 

have probably heard the term “email list” before, but you may not understand the components 

that make up this type of list.  We are going to cover the different aspects of email lists and 

explain what you need to do in order to build one for your business.  

 

We will begin by explaining what an email list includes. 

 

A list is a term used for email addresses that you gather for marketing purposes. 

 

 

 
 

 

You want your list to be large so you can send lots of marketing emails. At the same time, you 

want it to be targeted so you can tailor your messages to a specific audience.   

  



 

Thus, a good email list consists of lots of addresses that are broken into groups based on various 

factors, including the types of products the customer purchased or the action he completed.   

 

 
 

For example, assume that you are promoting two different types of dog food.   You create a list 

to market those products and, over time, 100 people purchase your dog food.  Fifty people 

purchase Dog Food 1, while the other fifty people purchase Dog Food 2.   

 

 
 

You would use that information to create two lists.  List one would send emails to the people 

who purchased the first dog food.  The emails would contain information specific to that group. 



 

For instance, you could notify them about a sale on that dog food, or you could send information 

on other products offered by your company.  

 

 
Then you would do the same for the second group.   

 



 

 

Thus, it is important to include two things when defining an email list. 

 

 
 

 

Now that you understand what a list is, it is time to look at the different types of email lists. 

 

 

You have several options for lists. You can use: 

 

 

 

 

 

 

 

 

Let’s look at all three in greater detail, starting with the opt-in list. 

 

 

An opt-in list is a list that someone has to opt into in order to receive emails.  The potential will 

opt in by providing you with his contact information.  This typically occurs when the person fills 

out a form on a blog or a website. 

 

 

Email lists consist of all of the email addresses you can use for marketing 
purposes.

Lists should be broken down into sub lists in order to create specific marketing 
messages.

 An opt-in list 

 A confirmed opt-in list 

 A purchased list 



 

 

 

When you build an opt-in list, you will have a list of people who are interested in your products 

and services. For example, assume you go online and visit a website. You notice that the website 

has a form you can fill out to join their email list.  

 

 
 

 

You fill out the form and receive an email. 

 

 

 
 

  



 

Unlike spam email, you are expecting this email.  In fact, you are anticipating it. You signed up 

for a reason, so you want to know what this person has to say. You will open the email and click 

on the links.  After all, you are the one who chose to join the list, so you will want to participate 

in it. 

 

 
 

 

A confirmed or double opt-in list takes the opt-in list one step further.  People go through the 

initial opt-in process, and then they have to confirm their opt-in status by clicking on a link in a 

verification email. 

 

 



 

 

 

When you use a confirmed opt-in, you ensure that the person on the list actually signed up to 

receive your emails.  This will prevent your email address from ending up in a spam folder, 

which could eventually get you blacklisted from certain email providers. 

 

 
 

For example, assume Joe goes online and sees a website about pets.  The site offers a free 

newsletter that he thinks his friend Mark will like.  He puts Mark’s contact information into the 

form so Mark will receive the newsletter.  However, he forgets to tell his friend about the signup. 

 

 
 



 

If you used a basic opt-in email, Mark would be put on your email list. He would receive emails, 

and he would not know why. He might even put your email in a spam folder, which means you 

will be one step closer to being blacklisted by his service provider.   

 

 
 

However, if you used a confirmed opt-in list, Mark would receive an email and click on a link in 

order to activate his subscription.  He would have the option of joining and receiving the 

newsletters or ignoring the email and staying off the list. 

 

 
 

This will allow you to ensure that the people on your email list are interested in your products or 

services.  It will help you convert more customers and end up in fewer spam folders.   

 

A purchased list is a list that you purchase from a third party.  This is the easiest way to build 

your email list, but it is also the least effective.  We do not recommend buying a list because it 

will prevent you from having a high response rate. 

 

  



 

For example, assume you purchase a list from Company X.  Company X provides you with a list 

based on your business preferences.  They find people who are interested in your type of 

products and services. 

 

 
 

However, the people on the list are not familiar with your particular business.  Since they are not 

familiar with your business, they will not respond to your emails. Some will simply ignore the 

emails, while others will report your messages as spam.  

 

 
 

Additionally, some of the email addresses will no longer be valid.  Thus, you will not be able to 

reach some of the people on the list. 

 

 



 

 

You will end up spending money on a list that doesn’t deliver the goods.  Because of that it is 

essential that you learn how to build an opt-in list.  That way you will have a targeted audience 

that is familiar with your products and services.   

 

 

In order to build opt-in and confirmed opt-in email lists, you will need: 

 

 

A landing page, also known as a squeeze page, is a one page website.  The page uses sales 

language in order to get people to complete a specific task. 

 

 
 

You will use this site for one thing, which is to gather email addresses.  You will use those email 

addresses to build your list. 

 

A Landing Page A Blog
Something to 
Promote Your 

List

An 
Autoresponder



 

In order for this to work, you need a landing page that has: 

 

 
 

 

Since a landing page is essentially a single page with the sole purpose of generating an action, 

you need graphics and copy that will compel people to do what you want them to do. That means 

you need to hire a professional to do the work for you. 

 

You can find professionals on Elance who can create professional landing pages.  They will be 

able to provide you with the type of page you need to convert customers. 

 

 
 

However, in order to hire someone to do the work for you, you need to communicate your needs. 

You cannot simply hire someone and say, “Build me a landing page.” 

 

Instead, you need to provide them with: 

 

Professional graphics

Concise and compelling copy

A sign up form 

An incentive

 Information on your topic 

 Keywords 

 An explanation of the action you want people to complete 



 

 

We will explain how to assess your needs and hire someone from Elance in a later chapter. 

 

 

Along with the professional graphics and copy, your landing page will need a signup form. You 

can get an automated form from an autoresponder such as AWeber. The form will ask users for 

specific information. Once they fill out the form, they will be on your email list.  You will 

receive notification for the new signup, and the user will receive the emails you send to your list. 

 

 
 

 

People will not put their information into your form unless you provide them with an incentive.  

Popular incentives include: 

 

 
 

 

The incentive should be free and enticing. You will have the copywriter weave information 

about the incentive into the copy.  Then people will be able to fill out the form in order to get the 

incentive. 

 

Once you hook people with your incentive, you can begin to sell products.  We will explain how 

the process works in a later chapter. 

 

Now let’s move on to your blog. 

 

Newsletters Reports eBooks



 

 

A blog will serve two purposes. First, you can use the blog to build your email list, and second, 

you can use it to sell products. 

 

For instance, you can create a blog and put a sign up form on the blog. The sign up form will be 

similar to the form on your landing page. However, unlike your landing page, you can use the 

signup form to enroll people in blog casts. Then people will receive a message every time you 

post a new blog.   

 

 
 

Your blog posts can mention special products and savings that people can receive.  This is a 

great opportunity to sell items to the people on your list. 

 

Now let’s move on to promoting your list. 

 

 



 

 

Simply putting everything in place is not enough. You also need to promote your list.  You can 

promote your list by using: 

 

 
 

 

 

Pay-per-click advertising provides fast results, which is why it is a great option for building your 

email list.  When you use pay-per-click advertising, you will set up an account with AdWords, 

Facebook, or Microsoft AdCenter.  Then you will create advertisements and pay every time 

someone clicks on your advertisement.  The advertisement will direct people to your blog or 

landing page and will help you generate lots of people for your email list. 

 

 
 

There is quite a bit involved in running a pay-per-click advertising campaign. Check out 

Anthony Morrison’s Mastery Marketing System at http://accessanthony.com/mms for the step-

by-step processes involved for pay-per-click advertising. 

Pay-per-click advertising

Twitter

Facebook

SEO

Forum posts

http://accessanthony.com/mms


 

 

 

Twitter is a microblogging site that is also great for generating traffic to a website and building 

your email list. You can Tweet about topics related to your products, services, or list and include 

links.  People can follow the links and sign up for your list. 

 

 
 

Information on Twitter is also available in Anthony Morrison’s Mastery Marketing System.   

 

 

We mentioned that you can use Facebook for pay-per-click advertising. You can also use free 

services on Facebook to build your list.  You can create an Official Facebook page and use it to 

drive traffic to your website and blog, as well as to build your email list.  We will cover this in a 

later chapter. 

 

 



 

 

 

SEO, or search engine optimization, is a free way to boost your landing page and blog.  It refers 

to optimizing a site for the search engines.  Search engines crawl sites and rank them based on 

what they see. You want to provide them with what they are looking for so you can have a good 

ranking.  Once you get a good ranking, you will get more traffic, which means you will build a 

larger email list. 

 

In order to have an optimized site, you will need: 

 

 

 

Your web designer and copywriter will handle some of the SEO tasks for you, but you will have 

to take care of some of them on your own.  We will go over each of these tasks when we set up 

your website and blog. 

 

 

Forum posts are a great way to get information about your list out to the public.  People go to 

forums every day. They visit the forums to communicate with others and find information about 

certain topics.  You can use this to your advantage. Once you become familiar with the forums, 

you can use email signatures to direct people to your website and blog. 

 

 
 

 Keywords 

 LSI 

 Tags 

 Scalable Content 

 Anchor Text 

 Inbound Links 



 

 

Lastly you will need an autoresponder.  An autoresponder will send out welcome emails to new 

subscribers, blog posts to blog subscribers, and other emails that you set up.  You can also use an 

autoresponder to analyze statistics.  We will cover autoresponders in the next chapter. 

 

 

Now you understand the list building process.  You have a landing page, a blog, and a sign up 

form created by an autoresponder.  

 

 
 

You market your landing page and blog by using: 

 

 
 

 

  

Pay-per-click advertising

Twitter

Facebook

SEO

Forum posts



 

 People who visit your landing page and blog enter their information into the sign up form. 

 

 
 

The information from the sign up form is collected by the autoresponder. 

 

 
 

You use the autoresponder to send messages to your list. 

 

 
 

  



 

 
 

Now you are ready to move on to the next step.  In the next chapter, you will learn about two of 

the most popular autoresponders on the market today. 

 

  



 

 

An autoresponder is software that collects email addresses and sends emails out to those 

addresses.  Just as the name implies, autoresponders do this automatically once the system is set 

up and ready to go. 

 

 

You want to make sure you pick an autoresponder that has all of the features you need for your 

site.  With that in mind, your autoresponder should include: 

 

 
 

 

A good autoresponder will allow you to customize the form before you place it on a website. 

That way, you will be sure to collect the type of information you want. 

 

 
 

Form Customization

Options for Email Personalization

Email Scheduling Options

Options for Building Multiple Lists

Spam Checks



 

A standard form asks people for their name and address. 

 

 
 

However, if you chose the right software, you can add other sections into the form. You can ask 

people for anything you want, including: 

 

 
 

 

 
 

  

Phone 
Number

Gender 
Likes and 
Interests



 

It is important to note that you do not want to make the form too long. People don’t want to take 

a test in order to get on your list.  Keep the form short but still add some customized fields so 

you can get the information you want. 

 

 
 

 

When you have hundreds of people on your email list, it is difficult to personalize the emails to 

each recipient manually. 

 

 
 

  



 

If you choose the right autoresponder software, it will take care of the personalization for you.  

You will just need to insert codes and the software will place the proper personalization in the 

email. 

 

 
 

 

For example, assume you have a form that asks people for their: 

 

 

Note that they will choose interests based on selections you made. For instance, if you have a 

landing page for pet products, interests may be: 

 

 

 

 

 

 Dog Food  

 Pet Health 

  Pet Toys 

 Names 

 Email Addresses 

 Interests 



 

You want to personalize the emails so you can speak directly to each person.  To do this you will 

first personalize the emails by name. You can choose to include the name in the subject line, the 

body of the email, or both. 

 

 
 

You will insert a code in place of the name and then the autoresponder will fill the name in for 

you. 

 

 
 

 



 

 

Next you can personalize by interests.  For instance, assume 20 of your subscribers are interested 

in dog food.  You could create an email that says, “Thank you for your interest in (code).” 

 

 
 

Your autoresponder would then put “dog food” into the interest section. Thus, the email would 

read: 

 

Thank you for your interest in dog food.  Based on that interest, we think you would like to 

check these products out. 

 

 
 

People will like that the email speaks directly to them, so they will be more likely to click on the 

link and check it out.   

 

 

In order to understand the need for email scheduling, we need to look at the different types of 

emails you will send in a campaign. You will send: 

 

 
 

Broadcast emails

Follow-up emails



 

 

Broadcast emails are one-time messages sent out to your list.  You can send a newsletter, 

company information, or anything you want in a broadcast email. 

 

 
 

 

Follow-up emails consist of a sequence of emails.  For example, assume someone goes to your 

site and signs up for your email list. He will become a part of your list and that will trigger your 

follow-up sequence. 

 

 
 

  



 

Then he will receive the first email in the sequence. This email could be a welcome email that 

includes information about a hot product or special deal. 

 

 
 

He will continue to receive emails until the sequence is finished.   

 

 
 

Now that you understand how this works, let’s look at why it is so important to have email 

scheduling. 



 

 

You can have as many emails as you want in a follow-up sequence, and you want these emails to 

be sent out at specific intervals.   

 

However, your follow-up sequence will start at different times for different people. 

 

For example, assume Adam goes to your website and signs up for your email list on January 21
st
.  

He would be enrolled in the follow-up sequence. 

 

 
 

Then assume Joe goes to your site and signs up for the mailing list on January 28
th

.  He would be 

enrolled in the follow-up sequence. 

 

 
 

  



 

If you had to send the emails manually, you would be tasked with dividing the list by sign up 

date and then sending out the emails at the proper times. This can be confusing and is an easy 

way to destroy a marketing campaign. 

 

 
 

 
 

Thus, you want an autoresponder that will allow you to create your emails, save them, and set 

them to be sent at certain intervals. For instance, you could create the first follow-up email to be 

sent as soon as someone signs up for your list and the second one to be sent after four days.  Both 

Adam and Joe would receive the second email four days after they signed up for the list, even 

though they signed up on different dates. 

 



 

 
 

Now let’s move on to the next thing you should look for in autoresponder software.   

 

 

Over time you will have different products and websites.  Because of that, you will want to build 

different lists with your autoresponder. 

 

For example, assume your business expands and you have one website for dog food and one 

website for pet supplies. 

 

      
 

 

 

  



 

The dog food site should have one email list, and the pet supplies site should have another list.  

 

 

 

 
 

You will be able to set up different follow-up and broadcast messages for each list.   

 

 
 

Now let’s move to the next thing you need to look for in an autoresponder.   

  



 

 

Spam is an email marketer’s worst enemy. If a marketing message ends up in the spam folder, 

the recipient will never see it. That means the email will not help you sell products or services. 

 

 
 

Some autoresponders have spam checkers in place. You can run emails through the spam 

checker before sending it.  The checker will see if your email will likely be flagged as spam. This 

will prevent a lot of issues down the line. 

 

 
 

Now that you know what to look for in an autoresponder, it is time to go over your options. 

 

 

While you could build your own autoresponder or host an autoresponder on your own server, it 

is best to use a third part autoresponder that takes care of the hosting for you.  This is the best 

way to get your messages delivered to the intended recipients.  

 

  



 

While you have several autoresponder options, we want to go over two of the best, which are: 

 

 
 

 

These autoresponders have the features we just mentioned, as well as some additional features 

that will help you build and manage your email campaign.  We are going to compare the features 

so you can decide which autoresponder is right for you.  

 

 

We are going to compare the: 

 

 
 

 

 

iContact AWeber

Price

Reports

Deliverability rate

Social media integration

Acceptance of email marketing tactics

Support 



 

 

AWeber wins the price wars.  AWeber charges based on the number of subscribers you have.  So 

when you first start out and you have a small list, you will not pay very much. Of course, you 

will pay more as your list grows, but even then, your payments will be manageable. That’s 

because you do not pay per email sent. 

 

 
 

For example, assume you have 20,000 people on your email list. You will pay for those 

subscribers, but you can send an unlimited amount of emails without spending any more money.  

That means you could send 20,000 emails a day without having to spend more. 

 

iContact, on the other hand, charges based on the number of emails you send.  You can end up 

paying quite a bit with this service, since you will send thousands of emails a week as your list 

grows. 

 

 
 

 



 

 

Both autoresponders offer solid reports. However, while AWeber focuses on opens, clicks, and 

revenue earned, iContact offers advanced reports that will help you analyze your campaign. 

 

For example, iContact lets you view unique opens and clicks.  This is important, since it will 

give you a better idea of how your emails are resonating with your subscribers. 

 

 
 

For instance, assume that you send an email out to 100 people and 50 of them open the email. 

 

 
 

  



 

Out of those 50 people, 30 of them open it twice. 

 

 
 

A report on AWeber would show that you had 80 opens.  That’s because the email was opened a 

total of 80 times by 50 people. 

 

 
 

  

Emails Sent, 

100

Emails Opened, 

80



 

After reviewing this statistic, you would assume that 80% of the people opened your email, when 

only 50% of the people actually opened your email. 

 

 
 

 

Your iContact report would show you that only 50% of the people opened your email. 

 

 

 
 

  

Emails Sent, 100

Emails Opened, 50



 

After reviewing your iContact report, you would know that 50% of the people ignored your 

email.  You would use that information to create an email that would reach the people who were 

not interested in your message. 

 

 
 

 

Deliverability rate refers to the number of emails that actually make it to your subscribers’ 

inboxes. You want your rate to be as close to 100% as possible. 

 

 
 

While iContact has a slightly higher deliverability rate, both will do a good job of getting your 

emails delivered to inboxes, as long as you follow the proper email marketing techniques.  We 

will cover those techniques in a later chapter. 

 

 



 

 

Both autoresponders make social media integration simple.  You can put signup forms on 

Facebook pages and use Twitter to Tweet your newsletters. 

 

 
 

 

iContact allows marketers to push the “unsubscribe” link down to the bottom of the email, while 

AWeber does not. 

 

 
 

Pushing the unsubscribe link to the bottom of the email can decrease your number of 

unsubscribes. That’s because the link is not staring someone in the face when they open the 

email. 

 

  



 

In order to understand this, let’s look at an example. 

 

You send two emails. One is with AWeber and one is with iContact.  Your email for AWeber 

has an unsubscribe link that is easily visible.   

 

 
 

Your email from iContact has an unsubscribe link that is placed near the bottom of the page after 

some white space. 

 

 



 

Mark opens your email from AWeber.  He usually likes the information inside of your emails, 

and he’s actually clicked on links and purchased products in the past.  Today, though, he’s 

having a bad day and he’s not interested in what you have to say.  When he opens up the email 

and sees the unsubscribe link staring him in the face, he doesn’t think twice.  He unsubscribes to 

your email list. 

 

 

 
 

 

He wasn’t thinking about unsubscribing when he opened the email. However, when he saw the 

link right in front of him, he decided to go ahead and do it. Because of that, you lost a good 

customer. 

 

 

 
  



 

Joe opens up the email from iContact.  Like Mark, he usually looks forward to your emails and, 

he has purchased products from you in the past.  He’s also having a bad day, though, and he is 

not interested in what you have to say today.  He opens the email, glances at it, and deletes it. 

 

 
 

Notice that Joe did not unsubscribe from the list. The reason is simple.  Joe didn’t see the 

unsubscribe link since it was at the bottom of the email.  Because he didn’t see it, the thought of 

unsubscribing didn’t occur to him. 

 

 
 



 

Of course, if Joe really wanted to unsubscribe, he could have easily found the link. You want to 

give people the ability to unsubscribe. You just don’t want to cause them to unsubscribe by 

putting a link right in front of their eyes.   When something is out of sight, it’s often out of mind.  

iContact lets you use the “out of sight, out of mind” approach when it comes to your unsubscribe 

link. 

 

 

When it comes to support, iContact wins.  iContact provides people with an account manager. 

The manager helps email marketers every step of the way.  From writing emails to sending 

reports, your manager will be in constant contact with you to ensure that your campaign is a 

success. 

 

On the other hand, you will need to do the heavy lifting when you use AWeber.  That being said, 

it is important to note that AWeber is relatively user friendly, and we will provide you with the 

tools you will need to write your emails, create your reports, and analyze your statics.   

 

 

Now that you have this information, it’s time to choose an autoresponder. We are not going to 

tell you to go with AWeber or iContact.  Instead, we are going to recommend that people who 

are on a tight budget use AWeber, and those who are tackling this venture with a big business 

prospective (i.e. are willing to spend money to make money) use iContact. 

 

Once you choose your autoresponder, go to the correct website and sign up.  If you are signing 

up with AWeber, go to http://aweber.com and go through the sign up process. 

 

 

http://aweber.com/


 

 

If you are going to use iContact, go to http://icontact.com and sign up for an account. 

 

 
 

After you sign up with an autoresponder, you will be ready to move on to the next chapter. In the 

next chapter, we are going to talk about niches. 

 

 

  

http://icontact.com/


 

 



 

 

 

According to Entrepreneur magazine, a niche is “a portion of a market that you’ve identified as 

having some special characteristics and that’s worth marketing to.” 

 

In other words, a niche is a submarket that is a part of a bigger market.  It is easier to market to a 

niche market  than to a big market since the people who make up a niche have specific needs that 

can be met with certain products and services. 

 

 
 

In order to understand this concept, let’s look at the car industry. 

 

  



 

The car industry is huge and has lots of types of customers. Some people are in the market for a 

new car, while others want a used car.  Some people love fixing up their Mustang, while others 

need some used parts for a Nissan Pathfinder.  Each person has a specific need. 

 

 
 

Since the market is so huge, it would be a bad idea to choose “cars” as a topic.  “Cars” is not a 

niche. It’s a broad market that will be impossible to penetrate.  After all, if someone is looking 

for information on a Mustang, he is not going to type “cars” into a Google search. He is going to 

type in “Mustang.”  Otherwise, he would not find what he was looking for. 

 

 
 

  



 

With that in mind, we could identify “Mustangs” as our niche.  However, “Mustangs” is also 

fairly general.  Someone could be looking to buy, fix, sell, or upgrade a Mustang.  Because of 

that, if our niche is “Mustangs,” we would have a difficult time reaching a highly targeted 

market. 

 

 
 

Therefore, we would dig even deeper in order to identify a sub-niche.  We could choose the 

niche “Mustang car parts” or “fixing up Mustangs.” These are just two options. 

 

 
 

Then we would need to make sure our niche has a market.  If our niche does have a market, we 

know it will be profitable, and thus, would be a good choice for our business. 

 

 

 



 

 

 

There are three steps involved in finding a niche  They are: 

 

 
 

 

We are going to show you how to go through these steps so you can find a profitable niche. 

 

 

You have two options for finding a niche. You can: 

 

 

First we are going to show you how to use your knowledge to select a niche. 

 

 

Chances are you know a little bit about a lot of things.  In fact, you probably know more than 

you realize.  If someone came up to you today and said, “List everything you know about,” you 

would probably scratch your head and give a few answers, but you would not even touch the 

scope of everything you know.  That’s because you acquire knowledge on a daily basis and don’t 

give yourself credit for what you know.  Because of that, we are going to teach you how to 

uncover that knowledge so you can come up with a niche. 

 

  

Choosing a 
Niche

Looking for 
a Sub-Niche

Checking 
the Demand

 Choose something you already know about 

 Choose something that is popular and has a 

high demand 



 

In order to find out things that you know about, make a list of: 

 

 
 

 

 

What type of information do you look for when you turn on your computer? 

 

What types of books do you read? 

 

What magazines do you have subscriptions to, what TV shows do you watch, and what types of 

movies do you see? 

 

What do you do in your spare time? 

 

When you answer these questions, you will find out what interests you have.  You might be 

surprised at the length of your list.  People rarely realize all of the interests they have, but when 

they break down their daily lives, they quickly see what they like to do. 

 

For example, assume Joe writes down everything he does in one day.  His list includes: 

 

Things you are interested in

Your skills and talents

Your hobbies

Your life experiences

 Looked at movie reviews on the internet 

 Read the sports section in the paper 

 Read entertainment websites 

 Looked at the White House’s website 

 Worked on my car 

 Walked the dog 

 Went to a nice restaurant for dinner 

 Watched a comedy on TV 

 Read a comic book 

 Designed a new blog 



 

 

 

 

Joe did a lot in one day.  Most people look at these things as little tasks, but when Joe examines 

his list, he realizes he has an interest in everything he did.  This is a great starting point. 

 

 
 

 

Skills and talents can also play a role in how we select a niche.  Everyone has specific skills and 

talents. These skills and talents don’t have to be earth shattering.  Even a minor skill can help 

you develop a niche. 

 

For example, assume Sara creates a list of her skills and talents. Her list includes: 

 

 

 Typing 

 Computer programming 

 Graphic design 

 Writing  



 

After Sarah examines her skills, she realizes she has several options for choosing a niche. 

 

 
 

 

Hobbies can also be used to identify a niche.  For example, assume Adam made a list of all of his 

hobbies.  He loves: 

 

 

 

 

He could develop a niche with any of his hobbies. 

 

 
 

 Playing football 

 Playing basketball 

 Working on cars 

 Collecting coins 



 

 

Your experiences can go a long way in helping you develop a niche and reach your market.  

People listen to others who have the same experiences they have.  Thus, you need to look at all 

of your life experiences. Maybe you have or are: 

 

 

 

 

All of these types of experiences will help you create a bond with your niche market.  Make a list 

of your life experiences.  What experiences do you have that you can share with others? 

 

 

 In the military 

 Single  

 Married 

 Divorced 

 Lost weight 

 A serious health issue 

 Dealing with a mental health problem 

 On medication 

 Financial issues 

 Child in college 

 Dealing with empty nest syndrome 



 

 

 

What if you brainstormed and still can’t come up with a niche?  If that’s the case, we are going 

to give you a few tips for finding popular niches. 

 

 

Your email’s spam folder has a lot of profitable niches sitting inside of it.   

 

 
 

Email marketers are sending emails for offers and deals because they have found a profitable 

market.  They did not follow the proper email marketing protocol, though, which is why their 

emails ended up in the spam folder instead of in your inbox. 

 

Still, you can learn a lot from these marketers. Open up your spam folder and look at the 

different products listed.  When we open ours up, we find a variety of emails.  Two of the most 

popular topics are: 

 

 
 

 

These are two of the most popular niches on the market, so it makes sense that these are in our 

spam folder.  Marketers are sending us emails on these topics because they know there is a large 

market out there.   

 

  

Work from 
home

Weight 
loss



 

The same is true for the other emails in our spam folder.  Thus, use your spam folder to help you 

find ideas for a niche. 

 

 
 

 

Magazines are also a great tool to use when looking for niche markets.  Magazines are expensive 

to create, so publishers make sure there is a market before they publish a magazine. 

 

Go to a local bookstore or look at the magazines listed in Wikipedia at 

http://en.wikipedia.org/wiki/List_of_United_States_magazines 

 

 
 

As you browse through the magazines, you will get some ideas for niches. 

 

Now that you know how to find a niche, it is time to learn how to find a sub-niche. 

http://en.wikipedia.org/wiki/List_of_United_States_magazines


 

 

 

As we explained earlier, you need to narrow down your market so you will have motivated 

buyers on your email list.  You currently have a list of niches, but there is a good chance that you 

can narrow that list down into profitable sub-niches. 

 

There are two free tools you can use to find a sub niche.  We are going to start with the AdWords 

Keyword Tool.  The AdWords Keyword Tool can be found at 

https://adwords.google.com/o/Targeting/Explorer?__u=1000000000&__c=1000000000&ideaRe

questType=KEYWORD_IDEAS#search.none.   

 

Once you arrive at the tool, you can enter your niche into a box.  We are going to enter 

“Mustangs,” since that is the niche we chose earlier. 

 

 

 

 
 

  

https://adwords.google.com/o/Targeting/Explorer?__u=1000000000&__c=1000000000&ideaRequestType=KEYWORD_IDEAS#search.none
https://adwords.google.com/o/Targeting/Explorer?__u=1000000000&__c=1000000000&ideaRequestType=KEYWORD_IDEAS#search.none


 

Google will return a list of keywords and phrases that are related to Mustangs.  We can go down 

this list to find sub-niches. 

 

 
 

We have an abundance of options.  We can select anything from Mustang parts to salvage 

Mustangs.  By picking one of these sub-niches, we will be able to create a website that speaks 

directly to the needs of our market.   

 

Now let’s look at the Wordstream Niche Finder. 

 

 

The Wordstream Niche Finder is similar to the AdWords Keyword Tool.  However, while 

AdWords searches for keywords, Wordstream searches for niches. 

 

You can find the tool at http://www.wordstream.com/keyword-niche-finder.  Once you get there, 

use the box to type in a keyword. 

 

 
 

http://www.wordstream.com/keyword-niche-finder


 

Then you can click on the different categories to find niches. 

 

 
 

We are going to type “Mustangs” into the search box and see what comes up. 

 

 
 

 

Once we click on the different categories, we will find various sub-niches, including 17x7 Ford 

Mustang Wheels and Ford Mustang Apparel.  We can turn these ideas into a sub-niche.  

 

Identifying a sub niche is not enough, though. Once you come up with a sub-niche, you need to 

find out if it is profitable.  

  

 

 



 

 

If your niche does not have a market, you will not be able to make money.  Thus, it is imperative 

that you evaluate the niche or sub-niche to ensure there are products you can sell and customers 

who will purchase those products. In order to do that, you need to follow two steps. 

 

 

 

 
 

 

 

An offer is an item that you can sell to your niche market. You will do this through an affiliate 

site such as ClickBank (http://clickbank.com). Manufactures list their products on these sites and 

advertisers such as you market the product and make a percentage of the sale. 

 

 
 

  

Find 
Offers

Look for 
Forums



 

You can find out how profitable a market is by looking at ClickBank and seeing the different 

offers they have for your niche. 

 

 
 

If there are a lot of offers, you probably have a good niche. However, if only a few offers come 

up, it means manufacturers don’t think there is a demand in the market.  That’s why they are not 

creating products. 

 

 

Forums are another great place to find out if you have a demand for your niche.  Forums are 

places for people to gather and talk about products or services.   

 

You can easily find forums by going to Google and typing in your keyword and forums. 

 

 
 



 

Once you find some forums, check out their activities and users.  See if they have a lot of users 

and if those users are active.  If the forum has a large number of active members, you have a 

good niche topic that people are passionate about, which means you will be able to build your 

email list and make sales. 

 

These two steps will help you find a profitable niche. Once you find that niche, you will be ready 

to set up your first email list in AWeber.  

 

 

Earlier we mentioned that you will create several lists over the course of your business.  Since 

you just chose a niche, you are ready to create your first list. Once the list is set up, you can 

begin gathering email addresses and marketing to that list. 

 

Go to AWeber and click on the “My Lists” tab. 

 

 
 

You will use this tab whenever you want to create a new list.  Once you click on the tab, you can 

click “Create a New List.” 

 

 
 

  



 

Use your niche name as the list name.  Then fill out the basic settings, personalize your list, and 

check the confirmed opt-in message. 

 

 
 

Once you do these things, your list will be set up.  

 

Now you know how to identify a niche, check its popularity, and set up a list for your niche in 

AWeber. 

 

We are going to build on this knowledge in the next chapter when we teach you how to generate 

leads and build your list. 

 

  



 

 

In this chapter you are going to learn about optimizing landing pages for email marketing. This 

chapter consists of three parts. First, you will learn about the different landing pages.  Then you 

will learn how to optimize your opt-in boxes for those landing pages and, finally, you will find 

out how to create a landing page. 

 

 

We are going to start by going over the types of landing pages. There are three types of landing 

pages. They are: 

 

 
 

 

A squeeze page has one purpose, which is to collect email addresses. You compel people to input 

their email addresses by offering something for free.   

 

 
 

Blog Squeeze Page
Guru Squeeze 

Page



 

We will go over premiums in Chapter Five. For now, though, understand that a premium can be 

anything you want, but the most popular are: 

 

 
 

 

 
 

Once you choose your premium, you will need to design a landing page that consists of: 

 

 
 

 

 

 

 

Reports

eBooks

An enticing and compelling headline

Graphics

Bullet points



 

 

The headline should pull the reader in and explain exactly what they will find on the page.  For 

example, if your niche is “making money from home,” your headline could say, “Internet Gurus 

Know 3 Secrets to Make Money Online-Do You?” 

 

 
 

This headline works because it does three things. First, it tells the reader that there are three 

secrets to making money online. Unless you know these three secrets, you may not be able to 

turn your hard work into cash. 

 

Second, it tells the reader that Internet gurus know these secrets. In fact, they are probably using 

them right now to make some money.  That’s how they became wealthy Internet gurus. 

 

Third, it implies that you can learn those secrets if you stay on the page. 

 

 
 



 

 You know how to make money  

 You are different from those schemes that are out there today 

Headlines can also pose a question. For example, you could write, “Are you tired of money-

making schemes that just don’t work?” 

 

 
 

This headline implies: 

 

 

 

Again, this will compel people to continue reading and to sign up for your list. 

 

 
 



 

 

Graphics are another necessary part of a landing page.  Choose bold graphics that go with the 

page’s theme.  If your niche is making money from home, you could use graphics like: 

 

 
 

If your page was dedicated to pets, you could use graphics like: 

 

 
 



 

Try to find original graphics to put on your pages.  Web visitors are smart, and they will notice if 

you have the same graphics as others in the industry.  It will make you seem less professional.  

Thus, look for graphics at places like iStockPhoto.com or take your own pictures and use them.  

 

 
 

You can also hire a graphic designer who will be able to create graphics for you. If you use one 

of these options, you will have fresh graphics that will appeal to your visitors.   

 

 
 

 



 

Powerful landing pages also use bullet points.  Bullet points are perfect for landing pages 

because they highlight the main points in an easy-to-read format.   

 

For example, let’s say you want to get people to sign up for your list on making money from 

home. You have two options for creating the content.  You can write the content in paragraph 

form, or you can use bullet points. 

 

Let’s look at both of these options.   

 

 

Do you want to make more money?  Do you want to have the chance to work from home?  Do 

you want to reach your financial goals without ever stepping into a cubicle again?  Do you want 

to have the financial freedom you’ve only dreamed of having?  If you do, then you have one 

option.  Sign up for our email list and learn the five tricks to working from home. 

 

 
 

 



 

 

Do you want to: 

 

 Work from home 

 Reach your financial goals without ever stepping inside of a cubicle again 

 Have the financial freedom you’ve only dreamed about 

 

Get the Five Tricks to Working from Home for FREE and start learning today! 

 

 
 

After looking at these two samples, three things likely stand out.  The bullet list is: 

 

 
 

 

These are the reasons you want to include bullet points in your landing pages. 

 

Now let’s look at blogs. 

 

Easier to read

Easier to comprehend

Able to generate excitement 



 

 

A blog is a way to build a relationship with your readers while collecting email addresses.  You 

will update your blog every day or week, and readers will be able to see your personality and 

understand who you really are.  This is very different from a landing page where people go just 

to receive a premium. 

 

 
 

This relationship will help you out in the end. That’s because you will be able to use your 

relationship to sell more products to your mailing list. 

 

For example, assume Joe goes to your blog and likes what he sees. He’s really interested in the 

content.  He’s also interested in the premium you offer. He signs up for your mailing list and gets 

the free offer.   

 

 
 



 

At the same time, he continues to go back to your blog to find out what you have to say. 

 

 
 

A few days later, you send Joe an email about an exciting offer.  Since he already has a 

relationship with you, he will be likely to click on the link and purchase the offer. 

 

 
 

  



 

On the other hand, if Joe had only visited your squeeze page, he might not click on the link and 

purchase the offer because you do not have a relationship with him. 

 

 
 

That’s not to say that squeeze pages don’t do a great job of building email lists.  You just won’t 

build the same relationship with a squeeze page as you will with a blog. 

 

 

 

Now let’s look at the guru squeeze page. 

 

 

A guru squeeze page is a hybrid between a blog and a squeeze page.  Like a squeeze page, it is 

short, to the point, and used to collect email addresses.  Like a blog, it helps you form a 

relationship with visitors and positions you as an expert in your field. 

 

  

Important Note:  If you are going to create a blog, use 

Wordpress.org.  Wordpress.com and other blog sites will not 

allow you to integrate your account with your 

autoresponder. 



 

If you choose to create a guru squeeze page, it is important that you: 

 

 
 

 

You can find samples of guru squeeze pages at: 

 

 
 

Note that you can still use strong headlines and bullet points in a guru squeeze page. However, 

you will also infuse personality into the copy. 

 

 
 

Have a strong image

Can prove that you are an expert in the field

Have a premium that indicates your expert status



 

 

Now that you have reviewed the different types of pages, you need to decide which one is right 

for you. Over time you might use all of these pages. However, right now you want to get started 

with a single page. 

 

If you have a niche that requires an authoritative voice, you should consider creating a blog. That 

way, you can use the blog posts to provide information on the topic. 

 

 
 

For example, if your niche is weight loss, you can create “X’s Weight Loss Blog” and craft posts 

related to weight loss.  You will build a relationship with your visitors and get them interested in 

your email offers. 

 

 



 

 

If your niche is something that is a hobby, you can use a squeeze page.  For example, assume 

that your niche is working on Mustangs. You don’t necessarily have to be an authority on 

working on Mustangs. Instead, people will turn to you to purchase products that will help them.  

Because of that, a squeeze page will provide you with everything you need. 

 

 

If your niche falls in between these two types, you can build a guru squeeze page. 

 

 

 
 

 

 

Now that you understand what the elements of each of these pages, it’s time to look at the opt-in 

box that you will place on your page.  You will use an opt-in box no matter what type of page 

you use. 

 

 



 

 

Lots of email marketers just slap an opt-in box on their page and expect it to get great results. 

That’s not the way it works, though. There is a method that you should use with your opt-in box 

in order to get as many opt-ins as possible. 

 

You can increase your opt-in rate by: 

 

 
 

 

Let’s look at each of these in greater detail. 

 

 

There are several types of opt-in boxes available. You can use one type or a combination of 

them.  You can choose: 

 

 
 

 

An in-line opt-in box is a standard box that sits on the page. 

 

 

Using different types of opt-in boxes

Using arrows to point to the opt-in box

Using audio or video to urge people to opt-in

Personalizing the “Sign Up” button

In-line Pop Over
Light 
Box

Pop Up



 

 

You will use this box on all of your landing pages.  It is important that you place this box above 

the fold. That means it should be visible without the reader having to scroll down the page. 

 

 
 

 

 

 
 

 



 

 

This type of opt-in box hovers over the page.  It usually cannot be blocked or closed, so the user 

has to look at it until they opt-in.  If they don’t opt-in, the box will move as they scroll up and 

down the page. 

 

 
 

This is not a good option for a blog.  You want people to get something out of your blog, even if 

they do not sign up for your list right away. If they have to deal with a pop-over following their 

every move, they will close out of your blog and go to a different one. However, you can try this 

with a squeeze or guru squeeze page. 

 

 
 



 

 

A light box is one of the most effective opt-in boxes.  If you choose this option, a big pop-up box 

will appear when someone visits your site.  The rest of the site will be darkened, making it 

difficult to read.   

 

 
 

People will have to address the pop-up box before they continue. They can either input their 

information or close out of the box and proceed to your site. 

 

 

 
 



 

 

Pop-ups are just what the name implies.  They pop up whenever someone visits a page.   

 

 
 

However, unlike light boxes, pop-ups are typically blocked by web browsers.  Because of that, 

they are not popular choices for opt-in boxes. 

 

 
 

Now that you know about the different types of boxes, let’s look at the ways you can get people 

to input their information into the boxes. 

 



 

 

Well-placed arrows can go a long way in increasing your opt-in rate.  Use arrows to point to your 

in-line opt-in box.  People will be drawn to the arrow immediately and will be more likely to opt 

in to your email list. 

 

 
 

 

Audio and video play a big role in getting people to sign up for email lists. When you go to a site 

and an audio or video plays, you typically listen. You might not read all of the words on the 

page, but you will take a moment to see what the person has to say. If they tell you all of the 

great things you will get if you sign up for their email list, you will be more likely to fill out the 

opt-in form. 

 

 
 



 

 

You can also increase your opt-ins by personalizing the sign-up button.  Standard forms say 

“submit” at the bottom. 

 

 
 

Not only is this boring, but it doesn’t compel people to click the button. Instead of saying 

“submit,” use a call to action. 

 

For example, let’s say you are offering a report called “5 Ways to Make Money Online.”  Instead 

of a submit button, you could write, “Get Your Free Report.” 

 

 



 

 

This will give people the extra push they need to click on the button. 

 

Now that you understand landing pages and opt-in boxes, it’s time to go over your options for 

creating a landing page. 

 

 

You have several options for building your landing pages.  You can: 

 

 
 

 

Let’s go over each of these. 

 

 

Most people do not know how to use HTML. However, you can learn enough HTML to create a 

basic landing page for your site.  The best way to do this is to install Dreamweaver. 

Dreamweaver has several tutorials you can follow that will help you learn the HTML basics.  

Then you can use the program to build your website. 

 

 
 

Use HTML and build your own page

Use a WYSIWYG editor

Use a program that creates the page for you

Use premade themes for blogs

Hire someone to create the page



 

It is important to note that this is difficult to do.  While you can learn basic HTML and create a 

very basic site, it will not have the bells and whistles you may want for your site. Because of 

that, most people choose one of the other options. 

 

 

WYSIWYG stands for “What You See is What You Get.”  When you do not understand HTML 

code, this is a very good way to build a website.  

 

For example, if you are using HTML, you would have to put <h> tags on either side of a 

headline.  In WYSIWYG, you will simply prompt the program to create a headline, and it will do 

it for you without the codes.  The codes will be in the back end where you will not see them. 

 

There are several free WYSIWYG editors available today. You can use: 

 

 
 

 

 

 

 
 

            
 

  

Nvu
Sea 

Monkey
Alleycode



 

These editors are easy to use and will help you get a page up quickly. However, there are some 

drawbacks to WYSIWYG editors that must be noted. WYSIWYG editors: 

 

 
 

 

There are several programs available on the Internet that will build your website for you. You 

will have control over the things you want, but it will take care of the heavy lifting. 

 

Intuit Sitebuilder is one of the most user-friendly and affordable site builders.   

 

 

• You might notice a slight difference from what you put on the page 
to what you see on the website

Often Lack Precision

• Messy code makes it difficult for an HTML expert to come in and 
make changes to your site.

Usually Create Messy HTML Code

• You will likely have to use the same WYSIWYG editor to edit your 
page.  You cannot change editors because a new editor may not be 
able to read the code.

Often Cause Editing Problems



 

 

If you choose this program, you can: 

 

 
 

While there are many benefits to Intuit’s Sitebuilder, there is one serious drawback.  It is very 

difficult to create a blog with this program. You can use this if you want to create a squeeze or 

guru squeeze page, but go elsewhere if you are going to build a blog. 

 

 

While you cannot use Intuit Sitebuilder for your blog, you can find blog themes.  These themes 

are very similar to Sitebuilder.  They are premade, and you can change the graphics and the 

wording to suite your needs. 

 

 
 

  

Select a template

Manipulate the template

Upload your images or use images from Intuit’s library

Have your site hosted on their servers



 

If you choose to go this route, you will have two options. You can find a free theme or pay for a 

theme.  If you choose a free theme, you will have the same theme as others. This will make your 

site look less professional. Thus, it is best to purchase a theme. You can find themes to purchase 

by Googling “Wordpress.org themes.” 

 

 
 

 

You can go to Elance and hire a professional to create your site for you.  This is the easiest and 

also the best way to get a professional site.   

 

 
 

  



 

 

 

 

If you choose this option, you will need to explain your wants and needs to the designer. Then he 

will create your site and integrate your autoresponder forms with the website. 

 

 

 

 

 
 

 

 

 

If you decide to do this, look for a design and copywriting team. That way you can have one 

team create the entire site. They will be able to design it and create the wording.  They will work 

together to ensure your vision is met. 

 

While the cost will depend on the team you hire, you can expect to pay around $200 if you hire a 

designer and copywriter on Elance. 

 

 



 

 

We have covered a lot of information in this chapter. Now you should understand the basics of 

squeeze pages, guru squeeze pages, and blogs. 

 

          
 

 

 
 

Additionally, you should know how to optimize your opt-in boxes and create a landing page. 

 

 
 

Now you are ready for the next step. In the next chapter, we are going to cover premiums. 



 

 

 

In this chapter we are going to cover premiums. Premiums are possibly the most important 

aspect of building an email list. Without a premium, you will not get people to sign up for your 

list. 

 

 
 

A premium is a PDF, Word Doc, video, or audio report that you will give away to everyone who 

signs up for your email list.  
 

 
 
 

  



 

Once they sign up for your list, you can continue sending them emails for other offers.  Over 

time you will build a relationship with your subscribers and begin making money. 

 

 
 
There are several things involved in creating and sending premiums.  Thus, we are going to 

divide this chapter into several parts.  

 

 
 

 
Let’s begin with Part One. 
 

STEP 5

Premium Strategies.

STEP 4

Delivering The Premium.

STEP 3

How To Create Premiums. 

STEP 2

Making Sure Your Premium Has Value. 

STEP 1

Selecting Your Premium Topic. 



 

Before you can begin giving out a premium, you need to select a topic. Your premium needs to: 

 

If you have a website on pet supplies, you are not going to create a premium on making money 

from home, since it won’t fit into your niche.  

 

 
 

People who visit your site will not understand why you are trying to get them to sign up for a 

premium that doesn’t fit into the niche. Instead, they would prefer a premium that is related to 

pet supplies. 

 

 
 

  

 Fit into the niche you selected. 

 Be something that people are searching for. 



 

It is important that you stick with your niche so you can build a relationship with your clients. 

Otherwise they will go elsewhere to find the information they want. 

 

 
 

If you find that you are interested in something outside of your niche, you can always create a 

second site. However, you need to stick with the niche you currently have when selecting a 

premium.  That way you will be able to speak directly to your core audience. 
 
 

Once you identify your niche, you need to find a way to provide your core audience with 

something they want to have. 

 

Premiums should fill a void. When people go online, they search for certain things, and they 

want to find information on these topics.  When they conduct these searches, they leave trails so 

marketers can find out what they are looking for when they are online.   

 

You can sniff these trails out by using Google Instant and Google Insights for Search. 

 

 
 



 

Google Instant displays popular search ideas when you type a keyword into Google’s search bar. 
 

 
 

 
 

When we type “make money from home” into Google, several ideas come up. 

 

 
 

 
 

  



 

This shows us that people are searching on the following topics: 

 

 

We could create a premium based on any of these ideas.  For example, we could create 

premiums titled: 

 

 
 

 

 
 

 

Now we are going to use Google Insights for Search to come up with more ideas for our 

premium. 

 

5 Ways to Avoid Work From Home Scams

Use Facebook to Make Money Online

Legitimate Work From Home Opportunities

5 Work From Home Ideas that the Gurus Use

 Make money from home scams 

 Make money from home online 

 Make money from home legit 

 Make money from home ideas 



 

Google Insights for Search is another great way to get some premium ideas.  Google Insights 

lists popular search terms based on keywords you type into the search box. 
 

 
 

We are going to type “make money from home” into the search box. Then we will scroll to the 

bottom of the page and see a list of the top searches. 
 

 
 

Once again, we have several options for creating the premium.  We can use: 

 

 
 

Jobs From Home

Work Online

Make Extra Money



 

 

Again, we are going to create a list of titles based on these topics.  Our titles are: 

 

 

 

Now that we have some premium ideas, we need to see how we can make sure our premium has 

value. 

 

We have several premium ideas, and we need to find a way to make each of these ideas valuable 

to our readers.  One can look at the title and say the premium has value. After all, the titles are 

based on popular search terms. However, the title is just a small piece of a much larger puzzle. 

It’s what’s inside that counts.   

 

 
 

  

 The 5 Most Profitable A-Home Jobs 

 Marketing Tips for Working Online:  Press Release Writing 

 10 Ways to Make Extra Money with Social Networking 



 

People will first judge your book by your cover (i.e. your title) but they will judge you by the 

pages inside of that book.  Because of that, you need to come up with quality information. 

 

 

 

 

The biggest mistake people make when creating premiums is that they just throw some general 

information down in a Word document and give it away.  They often get this information off the 

top of their heads and put little, if any, work into the premium’s creation.  What they end up with 

is a bust.   

 

 



 

 

People don’t want to sign up for a mailing list if the only information provided to them is 

information they could find on their own.  They want inside information.  In order to understand 

this, we are going to look at a premium for the topic Marketing Tips for Working Online: Press 

Release Writing.  This premium is located in the back of the book.   

 

 

Now that you have read the premium, it is time to analyze it in order to understand why it works. 

 

Unlike other premiums on the market, this report delivers quality information to the readers.  The 

information could not be found online easily, which makes the author appear to be an authority 

in the field.  After reading the premium, people will know how to write and distribute press 

releases. They will not have to use any other sources to research this topic, since everything is 

covered in the premium. 

 

 
 

The premium even went so far as to include a press release template. This makes it even easier 

for the reader and gives them confidence when they write their first release because they have 

something to follow. 

 

 
 



 

Additionally, the premium included branding information (i.e. the logo and company name) so 

the reader will remember who he received this valuable information from, which means he is 

more likely to turn to you later when he needs more help. It also has a link back to the main blog, 

so readers can easily find your site. 

 

 
 

 

The sample premium builds trust with the customer by delivering quality information.  Strive to 

create premiums like the sample one and you will build a great relationship with your email list. 

 

Now that you know what you need to include in your premium, it’s time to learn how to create 

one. 

You have two options for creating premiums. You can: 

 

 
  

Create your own

Hire someone to create it for you



 

Let’s look at both of these options. 
 

It’s relatively simple to create your own premium. You already have a niche that you are 

passionate about.  Now you can take that passion and create a premium. 

 
For example, let’s say your niche is “golfing.” You use Google Instant and Google Insights for 

Search to get some ideas.   

 

 
 

 
 

After looking at the different ideas, you decide to create a premium on golfing tips. 

 

 
 



 

You would start by writing down everything you know about golf tips. Then you would do 

research to find additional tips and to be able to offer more explanations for your current list of 

tips. 
Once you finished the report, you would save it in a word doc or export it to a PDF. 
 

 
 

Then you would have your first premium. 

 
If you choose this route, expect to spend a few days on your first premium. It will get easier over 

time, though, since you will become more adept at research and writing. 

 

 
 



 

You can also have someone else create the premium for you. If you choose this option, find 

someone on Elance.  
 

 
 

There are some benefits to having someone write the premium for you. First, Elance is full of 

professionals who do this for a living. They know how to conduct research and write compelling 

copy. 

 

 
 

  



 

Second, you can include professional graphics in your premium if you choose to have someone 

do it for you. A report will look much more professional if it contains professional graphics. 

 

 
 

Third, this will free up your time to focus on other aspects of email marketing. This is incredibly 

important if you have several websites going at once. You cannot let yourself get bogged down 

with creating premiums on a daily basis. Instead, you can outsource it for $20 to $30 and not 

have to worry about a thing. 

 

It is important to note, though, that Elance will not allow you to post jobs for less than $50.  

Because of that, post a job for two or three premiums at once and have the same person do them 

all. That way, you won’t have to pay $50 per premium, and you will have some extra premiums 

on hand to test against each other.   

 

 



 

 

Now let’s look at the next step in the process--delivering your premium.   
 

 

Once your premium is created, you need to deliver it.  You will need to upload the file to your 

hosting server.  Your web designer can do this for you. Make sure that he understands this is a 

premium and, thus, should not be visible to people who visit your website. The only way people 

should be able to access this premium is through a direct link. 

 

 
 

Once the premium is uploaded, copy the link. 

 

 
 

  



 

Then include the link in your autoresponder sequence.  It should be included in the first email 

that someone receives from your autoresponder. 

 

 
 

For example, if Adam goes online and signs up for your mail list to receive the free premium, 

that should trigger the autoresponder to send out the email with the link to the premium.  Then he 

will continue to receive other emails in the sequence. 

 

 
 

Now you are ready to move on to Part Five of the chapter, which is Premium Strategies.   

 

 



 

 

Once your premium is created, you will want to use some strategies to get higher opt-in rates.  

The two best strategies are: 

 

 
 

 

Once you create your premiums, you need to test them.  For example, we used the premium 

Marketing Tips for Working Online: Press Release Writing.  We could create a second premium 

titled, “Marketing Tips for Working Online:  Article Writing.”  We could put the first on our site 

for a limited time and then replace it with the second premium.  We would see which premium 

converted better. 

 

    
 

We could also use the same premium but change the title. For example, right now our title is 

“Marketing Tips for Working Online: Press Release Writing.”  We could change it to “Make 

Bigger Profits Working Online with Press Releases.”  We could test the two titles against one 

another to see which one converts better. 

 

  

Testing Your Premiums

Increasing Your Premiums



 

Now let’s look at increasing your premium. 
 

The more you can give away, the higher your opt-in rate will be.  Because of that, you want to 

increase your premium over time. 

For example, we created a premium about press release writing.  We could increase the premium 

by including a video that shows people how to submit their press releases to various sites. 

 

This would increase the value of our premium so people would be more likely to opt-in to our 

list. 

We could also move away from the press release eBook and go with something completely 

different. For instance, we could remove the press release eBook from our premium list and offer 

free email marketing tips sent daily to someone’s email.  Then we would set up our 

autoresponder to send these tips to everyone who subscribed to our list. 

 



 

If we went this route, people would not only get a premium when they signed up, but they would 

also continue to receive information on a daily basis. They could use this information to grow 

their business. 

The ways you can increase your premiums are countless. Simply start with your initial premium 

and then come up with ways to make it bigger and better.  As your premium grows, your list will 

grow, as well. 

 

Now you understand one of the most important aspects of growing an email list; you know how 

to choose a premium, add it to your website, and send it out with your autoresponder. 

       

 

  



 

You also know how to increase your opt-in rates by testing and improving your premiums. 

                   

Now it’s time to learn how to drive traffic to your site so you can get people to opt-in to your 

premium.  We will cover that topic in the next chapter. 

 

 

 

  



 

 



 

 

Now that you have your landing pages set up and your premium created, it is time to set up your 

email lists.  You need your lists set up before you receive your first sign up. Otherwise, people 

will sign up and not receive an email from you. 

 

 
 

There are three things involved in setting up your email list.  You need to understand: 

 

 
 

 

While we covered these things briefly in Chapter 2, we are going to go over them in greater 

detail now.  Once you are finished with this chapter, you will understand how to get your 

autoresponder set up so it can start working for you. 

 

 

Segmenting refers to creating different lists based on different interests. You will segment your 

lists based on the websites your users join.  Right now, you probably only have one website, but 

over time, that list will grow.  Because of that, it’s important that you begin segmenting right 

away. 

 

  

Segmenting
Autoresponder 

Sequences
Broadcast 

Emails



 

In order to understand this, let’s look at an example. 

 

Assume you have websites on: 

 

 
 

 

You set up your three landing pages so you can market to each niche group directly.   

 

 
 

Each landing page has an opt-in box. Thus, someone can visit the golf page and sign up to 

receive information about golf, just as someone can visit the pet supplies page to receive 

information about pet supplies. 

 

 
 

Mustangs Golf
Pet 

Supplies



 

However, let’s imagine that you fail to segment your lists, so every person who opts in becomes 

a part of the same email list.  That means everyone receives all of your emails.   

 

 
 

You collect emails for awhile, and then you decide to send an email about a great deal you have 

on Mustang parts.  This email goes out to the people who opted in on your Mustang, golf, and 

pet supply websites.     

 

 
 

  



 

The people who opted in on your Mustang website love the email. Many of them click on the 

link and purchase the item. 

 

 

 
 

 

 

However, the people who opted in on the pet supply and golf websites are confused by the email. 

They do not know why they received an email on Mustangs. Some of them ignore the email, 

others send it to the spam folder, and still others opt-out of the list. 

 

 

 

 
 

 
 

  



 

The next day, you send an email about a great deal on golf clubs.  Again, this email goes out to 

everyone.  This time, though, the majority of the people who signed up on your golf and pet 

supply websites don’t even look at it.  You have already broken their trust. 

 

 
 

The people who signed up on your Mustang list do open the email since they just received a 

great email from you yesterday. Now, though, they’re confused because they don’t have any 

interest in golf clubs.  Because of that they ignore the email, put it in the spam folder, or opt-out 

of your list. 

 

 
 

Before you know it, you have a low “open” rate and few subscribers. No one is interested in 

what you have to say because you rarely deliver targeted messages.   

 

 



 

 

This is the worst thing that can happen to an email marketer. If no one opens your emails, you 

can’t make any money. 

 

 

You can avoid this problem by segmenting your lists. If you segmented your lists, you would 

have a separate list for your: 

 

 
 

 

Each website would have its own opt-in form.  When people filled out the form, their 

information would be sent to a specific list. 

 

For example, if someone visited the Mustang site and opted in to your email list, he would 

become a part of the Mustang email list. He would only receive emails related to Mustangs. He 

wouldn’t get emails related to golf or pet supplies. 

 

 
 

  

Mustang Website

Golf Website

Pet supply Website



 

As you can see, it is essential that you add a new segment every time you add a new site.  That 

way, you will send targeted emails to your list. 

 

 
 

 

In addition to segmenting your list, you have to set up your autoresponders.  Autoresponders are 

the emails that are sent out to people when they join your list.  This is also called a follow up 

sequence, and you can have as many of these emails as you want in this sequence. 

 

 
 

  



 

The first email in the sequence is the most important.  This email will have the most opens.  

That’s because it contains your premium, and the recipient is expecting it. 

 

 
 

Since it will have the most opens, it’s important that you send an additional offer with your 

premium.  However, you have to be very careful about how you place the premium in the email.  

If you overhype the premium, people will be turned off by your selling style.  They will think 

you only care about pushing products at any cost, so you will lose their trust. 

 

 
 

However, if you include a link as an afterthought, people are more likely to click on the link and 

make a purchase. The way to do that is to use a P.S. 

 

  



 

For example, you will write the email and include the premium. For this example, let’s assume 

the premium is “Five Ways to Make Money with Email Marketing.”  Then at the end of the 

email, you will put, “P.S. Here’s a great deal on autoresponder software for building your email 

list.” 

 

 
 

As you can see, the P.S. offer is directly related to the premium. It will grab people’s interests, 

but they will not feel as if you are force-feeding them offers.   

 

 

As of right now, you do not have any products yet.  However, we are going to go over products 

in Chapter 8.  Until then, you can go to ClickBank (which we will cover in detail in Chapter 8) 

and find an affiliate product to use for your P.S. offer. Include the affiliate link in your email.  

You will get a percentage of the sales that come from your link. 

 

 

Once you create your first email, you need to set up the rest of the emails in the sequence.  These 

emails need to follow a progression that makes sense. 

 

  



 

For instance, your second email could include some motivational tips to help people stay on 

track with the information they learned in the premium.  Then you would include your P.S. offer 

again. 

 

 
 

Your third email could go over an exciting offer you have or give links to a training video.  All 

of this information should be related to the initial premium. 

 

 
 

  



 

Again you will include a P.S. at the end of the email. 

 

 
 

You will need to come up with various offers and ideas and plug them into as many emails as 

you want.  We recommend creating 50 emails for your autoresponder.  If you send those emails 

out every two days, you will correspond with your list for 100 days, which is a long time to build 

relationships and sell products. 

 

Now it’s time to look at broadcast emails. 

 

 



 

 

A broadcast is a manual email.  You can send these as often as you want to send them, but we 

recommend sending them every day.   You can use a broadcast email for a variety of reasons. 

You might want to send out a newsletter or give people information about a new promotion that 

just came across your desk.  Whatever the case may be, there are lots of reasons to send a 

broadcast email. 

 

 
 

These emails will contain fresh information and help you build a relationship with your email 

list. 

 

Now that you know the basics of setting up your autoresponder, it’s time to learn about driving 

traffic to your websites so you can build your list.  We will cover this topic in the next chapter. 

 

 

 

  



 

 

If you are going to build your email list, you have to drive traffic to your landing page. There are 

several ways to drive traffic to these pages. The options fall into two categories, which are: 

 

 
 

 

You need to have a combination of these in order to drive as much traffic to your site as possible.  

We will explain each of these options in this chapter. 

 

 

The main purpose of paid advertising is to drive traffic to your site and gather email addresses.  

Because of that, you want to send people to your squeeze or guru squeeze page instead of your 

landing page. 

 

 
 

  

Paid Free



 

If you send them to your blog instead of your squeeze page, you could end up with lots of blog 

readers but few opt-ins. That’s because it’s easy to get lost in all of the information available on 

a blog and forget to opt in to the list.  

 

 
 

Because of that, you are going to use paid advertisements to drive up your opt-in rate on your 

squeeze page. 

 

 

 

Paid advertising consists of: 

 

 
 

 

Let’s examine each of these in greater detail. 

 

 

Pay-Per-Click (PPC) Advertising

Cost Per Thousand Impressions (CPM) Advertising

Cost-Per-Lead (CPL) Advertising



 

 

Pay-per-click, or PPC advertising, is one of the most popular options available.  If you choose 

this option, you will create an ad and pay every time someone clicks on it.   

 

 
 

 

 

When someone clicks on your ad, he will go to your landing page.  Once there, he can sign up 

for your premium, which means you will get another email address in your list. 

 

 

 

 
 

  



 

There are numerous options available for PPC advertising.  Some of the most popular are: 

 

 

 

 

 

 

 

 

 

 

When you use any of these platforms, you will be able to see immediate results. That’s because 

your ad will display as soon as you create it and it’s approved.  Thus, if you use AdWords and 

someone goes to Google and searches “Make Money Online,” he might see your ad.  Then, he 

can click on the ad, sign up for your mailing list, and get your first autoresponder. 

 

 

 

 
 

 

 

You won’t have to wait for traffic, so you will be able to build your email list quickly. 

 

 

 Google AdWords 

 Bing 

 Facebook 



 

 

Now let’s take a look at CPM.  You can run CPM campaigns on many of the same sites you can 

run PPC campaigns on, such as: 

 

 
 

 

Other sites will host your CPM campaign as well.  For instance, you can use PPV sites like: 

 

 

 

 

 

 

 

 

You can also do your own media buys. 

 

For example, you could do a media buy on a top-ranked website, such as Weather.com or 

Cnn.com. When people visit that site, they will see your ad.   

 

 

Google 
AdWords

Bing Facebook

 Traffic Vance 

 Media Traffic 



 

 

Sites like these get lots of traffic each day, so your ad will get a great deal of exposure.  Quite a 

few people will click on your ad and sign up for your list. 

 

 

Unlike PPC where you pay per click, you pay per 1,000 impressions with CPM.  That means 500 

people can click on your ad, but you will only pay for the 1,000 impressions.  You are still 

getting lots of clicks, but you’re only paying to have your ad displayed. 

 

 
 

Let’s see how this compares to PPC. 

 

PPC Versus CPM 

 

Let’s assume you set up a PPC and a CPM campaign. You bid 50 cents per click for the PPC 

campaign and $1.50 for 1,000 impressions on the CPM campaign. 

 

Your PPC campaign gets 200 impressions (which you do not pay for) and 30 clicks (which you 

do pay for). You will pay $15 for this campaign. 

 

 



 

 

Your CPM campaign gets 1,000 impressions and 50 clicks.  You pay $1.50 for the campaign. 

 

 
 

Notice that you received more clicks and impressions with the CPM campaign, but you still paid 

less.   

 

        
 

There are two reasons for this. First, you don’t have to pay for clicks, so it’s easier to keep your 

costs down.  Second, advertising companies are greedy. They want to make money.  If you are 

going to pay per impression, they are going to make sure your ad displays on a consistent basis.  

After all, they can’t control how many people click on your ad, but they can control how many 

times your ad is displayed. Thus, they will make sure your ad hits your 1,000 impressions 

quickly. 

 

 



 

 

Thus, you can expect to pay less but still get more exposure when you choose CPM.  That’s not 

to say that you shouldn’t use PPC as well, though.  In fact, we recommend that you start out with 

PPC when you’re first starting out.  PPC is a good way to get your feet wet with advertising. 

Once you become comfortable, though, switch over to CPM so you can maximize your exposure 

and profits. 

 

Now let’s move on to CPL. 

 

 

CPL, or cost per lead, is another effective form of paid advertising.  When you choose this 

method, you have someone else generate leads for you and you pay them for each lead. 

 

 
 

For example, assume you create a landing page and premium for the working at home niche.   

 

 
 



 

Once your page is created, you sign up with an affiliate network.  An affiliate network is a place 

for individuals and businesses to find people to market their products or websites. 

 

 
 

Someone goes on the affiliate network and sees your offer.  He finds out that he can make $1 for 

every lead he generates. That means every time someone enters his name and email address to 

receive your premium, the affiliate will receive $1.   

 

 
 

  



 

He decides to market your site and drives traffic to it. You end up with 50 new email subscribers. 

You pay the affiliate $50 for the subscribers, and then you get to market to the list. 

 

 

 

It might be hard to understand why you should spend money in order to give something away for 

free.  In order to understand this, you need to know that an email list is profitable.  Once you 

build your list, you can begin selling products to your subscribers.  Thus, for every dollar you 

spend getting a subscriber, you could make $20. You have to pay some upfront costs, but it 

works out in the end once you start selling products. 

 

 
 

Now that we have gone over paid advertising options, let’s take a look at free advertising 

methods. 

 

 



 

 

While there are several free advertising sources available, some of the most popular are: 

 

 
 

 

 

You are probably familiar with Facebook on a personal level, but you may not have used it yet 

for your business.  Facebook is an amazing tool for building your email list.  That’s because it 

allows you to create a two step opt-in process.  A two step opt-in refers to the process you use on 

Facebook to get people to opt in to your list so they can receive a premium. 

 

 
 

Facebook

Twitter

Blog Promos

Forums

Article marketing

Exchanges



 

 

In order to use the two step opt-in process, you need an Official Facebook page.  Official 

Facebook Pages, or “Fan Pages,” collect “Likes” instead of friends. When someone “Likes” an 

Official Page, he becomes a fan of that page. 

 

 
 

Once you sign up for an Official Page, you can set up the two step opt-in process. Step one will 

consist of someone liking the page.   

 

 
 

  



 

Step two will consist of the person providing his name and email address through a form you 

will place on Facebook.   

 

 
 

That information will go to your autoresponder, and he will be on your email list. 

 

 
 

After the person completes both tasks, he will receive a premium. 

 

 
 



 

 

Delivering your premium to someone on Facebook is great, but it’s not the best part.  The best 

part comes in a viral form.  A simple “Like” can cause your Facebook fan page to go viral in no 

time. 

 

 
 

When someone “Likes” your page, that “Like” shows up on his or her Facebook wall. 

 

 
 

His friends can see that “Like” and click on the link. 

 

 
 

  



 

Then, if they “Like” the page, it will show up on their walls, where their friends will see it. 

 

 

 
 

Eventually, you will reach thousands of people, and it will all start with one “Like.” 

 

 

 
 

Additionally, you will promote and build your email list at the same time. 

 

 

 
 

  



 

Once your Facebook page is set up, the marketing is relatively easy. However, setting the page 

up can be difficult for two reasons. First you have to understand how to create a double opt-in 

page on Facebook, and second, you need a professional design.  Unless you are proficient in 

HTML, you probably need some outside help.  We recommend using socialidentities.com.   

 

 
 

Social Identities will set up a professional, two step opt-in page for you.  Then you can begin the 

process of gathering email addresses. 

 

 
 

Now let’s look at Twitter. 

 



 

 

Twitter is a micro blogging site that will help you reach thousands of people. You can tweet your 

blog posts, promotions and information about your list right from your Twitter page.  

Additionally, you can link your Twitter and Facebook accounts together.  Then, your Tweets will 

show up on your Facebook page and your Facebook posts will show up on your Twitter account. 

 

 
 

Simply download the Twitter for Facebook app. You can find this app by going to the 

applications sections of your profile and typing in “Twitter.”  Use the first Twitter app that 

comes up. 

 

 
 

Set up the app and your Twitter and Facebook pages will be integrated with one another.   

 

  



 

Now let’s move on to blog promos.   

 

 

Blog promos will help your blog, Twitter, and Facebook pages go viral.  These promos are 

relatively simple to set up, and they will really help your email list grow. 

 

The first step in creating a promo is making a video.  The video should be informative.  For 

instance, if your niche is “Making Money From Home,” create a video titled “How to Use 

Facebook to Make Money From Home.”   

 

 
 

Your core audience will be very interested in this video.   

 

Record the video with a video camera or web cam.  At the end of the video, mention that you are 

giving something away for free.  Cash works best with this type of promo.  Thus, tell your 

audience you are giving away $20 (or some other amount) to one lucky winner.  However, they 

cannot just enter into the drawing. Instead, they have to: 

 

 
 

 

This will be easy to do, since you will have a “Like” and “Tweet” option right next to your blog 

post.  Also, your blog form will be on your blog. 

 

“Like” your post

Tweet your post

Sign up for your mailing list



 

Once you record the video, put it on YouTube. Then embed it on your blog.  Write the 

instructions for the promo underneath the blog so people who don’t watch the video will still find 

out about the promo. 

 

Then when someone goes on your blog and sees the video or reads about the promo, he will 

“Like” your post and tweet about it.  He will also sign up for your opt-in list. 

 

 
 

Then the information will go out to his Twitter followers and Facebook friends. That means 

more people will enter into the sweepstakes. 

 

 
 

Additionally, you will email the blog to your existing mailing list. They will also get the chance 

to enter into the promotion, and if they do, their friends will find out via Facebook and Twitter. 

 

 
 



 

As you can see, this is an amazing way to build your list quickly.  People like free items, so they 

will be more than happy to “Like” and “Tweet” a post to get something for free.   

 

Now let’s move on to forums. 

 

 

Forums are a community that people use to talk about specific topics. You can find forums on: 

 

 

These are just a few of the topics that have forums. 

 

 

 
 

  

 Working from home 

 Golf 

 Mustangs 

 Computers  



 

What is great about these forums is that the people who participate in them are passionate about 

the topic.  Think about it.  You’re not going to join a work from home forum unless you really 

want to know how you can work from home. That’s the entire reason people go to these forums.  

They want information related to the topic. 

 

 
 

Because there are so many passionate people on forums, you have a great potential customer 

base sitting there and waiting for you.  However, you have to be very careful about how you 

approach the forums or you could end up putting people off and looking like a spammer. 

 

 

Some people go on forums and start shoving their links down people’s throats.  A forum visitor 

looks at such a person and identifies him as a spammer. That spammer will be removed from the 

forum or they will be ignored by its users. 

 

 
 

That’s because forums are communities.  Think of it this way.  You go to a community barbeque 

in your neighborhood.  Everyone is sitting outside eating burgers and talking about baseball.  

Someone else comes up and starts shouting, “I know where you can buy a baseball glove!  Come 

over here and buy my baseball glove.” 

 

This would really annoy you and your friends.  You aren’t interested in buying a baseball glove 

from this guy. You just want to chill out and talk about baseball with your friends. You are going 

to look at everyone else and ask, “Who invited this crazy guy to our gathering?” 

 

Now let’s say the same guy came up and said, “Can you believe that team X is trading player 

X?” 



 

 

He’d fit right into the conversation. He wouldn’t be pushing his baseball-related products. 

Instead, he would be offering insightful information that you and your friends would enjoy. 

 

The same is true when you go on a forum.  For example, let’s say you go to a forum about 

making money from home. You have a premium titled “5 Strategies for Making Money From 

Home” that you think will be great for the people on the list. However, you can’t just jump in 

and start screaming, “Look at these five strategies!  Sign up for my list!”  You’ll seem like the 

guy who crashed the barbeque. 

 

 
 

Instead, you need to join the conversation and offer advice and constructive criticism. For 

example, assume you see a forum post where someone says, “I can’t find any ways to drive 

traffic to my website.” 

 

 
 

You might want to say, “Then check out my product.”   Instead, though, you could answer, 

“Have you tried utilizing Facebook?  If you haven’t, I would recommend setting up an Official 

Page and getting some fans.  If you do have a Facebook page and it’s not working, I can take a 

look at it for you and see if I can give you some tips.” 

 

 
 

  



 

This would be a great response to the person’s problem.  First, you will seem like a very nice 

person, and who doesn’t like nice people? Second, you will see like an expert in the field. You 

gave real advice to the problem.  Third, you will appear to be someone who wants to help others 

succeed.   That is something you want to show others when you are trying to help them make 

money from home. 

 

 
 

Spend several weeks doling out advice on different message boards.  Finally, after you have 

become a guru of sorts on the forums, you can begin directing people to your blog. Note that you 

need to direct them to your blog and not your squeeze page. Your squeeze page is just used to 

collect email addresses, but your blog is meant to build relationships and collect email addresses.  

Since you are working on building relationships with these people, you need to send them to the 

blog. 

 



 

 
 

After you have built relationships, sending people to the blog is easy.  You can say, “I’ve noticed 

lots of questions about Facebook, Twitter and article marketing on these forums. I have a lot of 

the answers to the questions on my blog.  You can check it out and find all of the information in 

one place.” 

 

 
 

This doesn’t sound like spam. It sounds like expert offering an easier way for people to get 

information. 

 

  



 

Once the person goes to your blog, he is likely to sign up for your promotion, which means he 

will “Like” and tweet the post and sign up for your email list. 

 

 
 

Now you will have yet another person on your list. 

 

 
 

  



 

You can continue to grow your list by hitting the forums every single day.  Once you are viewed 

as an expert in your field, forum visitors will flock to your blog. 

 

 
 

Now let’s look at article marketing.   

 

 

Article marketing is the process of submitting original articles to article directories.  You can hire 

someone on Elance to write articles for you and then submit those articles to directories such as 

Ezine Articles. 

 

 
 

Your articles should: 

 

 

Be authoritative

Use anchor text

Utilize the author resource box



 

 

 

 

Articles are not the same as sales letters. You should never promote products or businesses inside 

of an article. Instead, use the article to show the world that you are an expert in your field. 

 

For instance, assume you have a blog on the “Making Money From Home” niche and you decide 

to write an article about link building.  Link building is a form of article marketing.  You would 

create an article with real information about link building. This article would not reference your 

business or your promotions. Instead, it would give people informant they could use for their 

business. 

 
http://ezinearticles.com/?Link-Building---5-Myths-That-Kill-a-Marketing-Plan&id=1850060 
 

 

You also need to use anchor text in your articles.  Anchor text is a text link that directs people 

back to your blog.   

 

 
 

 

This is a very powerful search engine optimization method.  Search engines assess the links that 

point to websites, and give sites a higher page rank based on those links. However, you need to 

choose the right anchor text or the link will not be helpful.   That is because search engines also 

look at the words used in the anchor text.   

 

  

http://ezinearticles.com/?Link-Building---5-Myths-That-Kill-a-Marketing-Plan&id=1850060


 

Thus, if your niche is “making money from home” and you use anchor text for “click here,” the 

link won’t really help you.  That’s because the search engine would look at the anchor text and 

think your site has something to do with the words “click here,” which it obviously doesn’t.   

 

 
 

Instead, you would use anchor text for words like “money making strategies” or “make money 

from home.”  That way, the search engines would associate your site with these key phrases. 

Then you would have a higher page ranking for those phrases.   

 

 

The author resource box is also incredibly important.  This is the place where you can really 

market your brand. You can use the box to talk about your products and your blog.  You can also 

include a link to your blog. 

 

 
 



 

Now let’s move on to exchanges.   

 

 

A promo exchange is the process of promoting someone else’s product for them while they 

promote your product for you.  For example, if someone has product X and you have product Y, 

he can email his list about product Y while you email your list about product X. 

 

 
 

Promo exchanges are something that you can use once you build a large list.  If your list only has 

20 or so people, companies are not going to want to exchange with you. However, once you have 

hundreds (or even thousands) of people on your list, you can begin to look for exchanges. 

 

 

Look for websites in your niche.  Find sites that promote products that are similar but not the 

same as yours.  Once you find a site that has similar products, see if it has an opt-in box. If it has 

an opt-in box, the site owner is building an email list. 

 

 
 



 

Contact the web master and ask him if he would like to do an exchange.  If he agrees, send him 

your product information.  Then he will send emails about your product to his email list.  As 

these people click on the link and visit your page, your list will grow.   

 

Now let’s look at the last free traffic option, which is List Crew. 

 

 

List Crew is a website that helps people grow their opt-in email lists quickly. If you are a List 

Crew member, you will receive a piece of code from their webmasters on your website. This 

code will trigger a pop up when someone visits the site.  The pop up will contain information 

about your Ezine.  The visitor can subscribe to your Ezine on the spot. 

 

 
 

If you choose this option, you will also have to put a piece of code on your website.  That means 

your site will display a pop up that will advertise other people’s Ezines. This can be a turnoff for 

Internet marketers, since they don’t want to promote other lists. However, it is also a good way 

to build your list quickly. It’s a trade-off. You will get more subscribers, but you will also send 

some people to other websites. 

 

 
 



 

It’s also important to note that this site only works for those involved in the “work from home” 

niche.  

 

 

Now you have several ideas you can use to drive traffic to your site. You can use paid traffic 

sources to send traffic to your squeeze pages. 

 

 
 

Or you can use free traffic sources to send traffic to your blog. 

 

 
 



 

Now you are ready to learn how to select products to market. We will go over selecting and 

creating products in Chapter 8. 

 

 

  



 

 

Once you build your list, you need to start promoting products.  There are two types of products 

from which to choose.  You can promote: 

 

 
 

 

 

It’s important to understand the difference between these two types of products.  Affiliate 

products are products that are created by someone else.  The owner of the product handles the 

manufacturing, customer service, and money.  Then he gives you a commission for every sale or 

lead you provide. 

 

 
 

  

Affiliate 
Products

Your Own 
Products



 

Thus, if you promote an affiliate product that offers a 75% commission, you will make 75% of 

the retail price for every sale. 

 

 
 

You will make that money without having to collect the money, ship the product, or deal with 

any issues that arise after the purchase. 

 

 
 

If you choose to sell your own products, you will get to keep all of the profits. However, you will 

have to collect payments, deliver the products, and handle customer issues. 

 

  



 

You can make more money selling your own products than you can selling affiliate products 

since you can keep 100% of the profit. However, it is easier to start a business with affiliate 

products.  Because of that, we recommend that you select affiliate products and market them 

when you first start your business. Once you build your list, you can create your own products 

and sell those products to your list. 

 

 
 

We are going to go over both types of products in this chapter.   

 

 

Several steps are involved in picking affiliate products. You need to: 

 

 
 

 

We are going to look at each of these steps here. 

 

 

Select an affiliate network

Find products in your niche

Find products that are profitable



 

 

Signing up for an affiliate network is the first step in affiliate marketing. These networks are a 

place for manufacturers and marketers to come together. Manufacturers list their products and 

marketers pick through them and select the ones they want to market. 

 

 
 

There are countless affiliate sites available on the Internet.  You can Google “affiliate networks” 

and pages and pages of networks will come up in the search results. 

 

 
 

  



 

However, you don’t want to just pick any network. You want to go with a network that has a 

solid reputation for delivering quality products and good results. Because of that, we recommend 

ClickBank. 

 

 
 

ClickBank has tens of thousands of digital products available for people just like you to promote.  

However, you do not want to select the first product you see and start marketing it to your email 

list. Instead, you need to: 

 

 

 

 

While this might seem like common sense, lots of people actually go outside of their niche when 

they pick products on ClickBank.  They see a profitable product in another niche and decide to 

market it to their email list. This is a terrible idea.  People on your list will unsubscribe if you 

send them promotions that are not related to your niche. 

 

 

 Find products in your niche 

 Find products that are profitable 



 

 

Because of that, you need to look for niche-specific products.  You will find these products in the 

ClickBank Marketplace 

 

 
 

You can either look through the categories located on the left-hand side of the page, or type in a 

keyword related to your niche. 

 

 
 

  



 

We are going to look for products in the “Make Money From Home” niche. 

 

 
 

There are over 1,200 pages of products that fit into that niche. 

 

 
 

Now that we’ve found niche-specific products, we need to find out if they are profitable. 

 

 



 

 

ClickBank makes it easy to see how profitable a product is.  They do this in various ways. They 

provide you with: 

 

 
 

 

Let’s look at each of these statistics, starting with the Gravity Rating. 

 

 

 

 
 

The gravity rating refers to the number of individual affiliates who have made a commission off 

a sale within the last eight weeks. ClickBank then adds .01 to 1.0 to the total for each affiliate.  

Recent conversions get a higher weight added to them than older conversions do.  

 

 
 

A gravity rating

Rebilling information

Commission rates

Money earned per sale



 

That’s the basic definition of a gravity rating. Now you are probably asking yourself, “What does 

this mean?”  This means that products with a high gravity rating are in high demand. Lots of 

affiliates are promoting them, and they are making lots of sales. 

 

Now let’s move on to rebilling. 

 

 
 

There are countless products on ClickBank. Some products require a onetime fee, while others 

require that users enter into a membership and pay a monthly fee.  Most membership products 

provide monthly payments for their affiliates. That means if you have a product that someone has 

to pay a monthly fee for, you will get a percentage of that monthly fee for as long as they have 

their membership. 

 

For instance, assume your niche is making money from home.  You find an automated affiliate 

program that you can market to your email list.  

 

 



 

 

This program requires that people pay a monthly fee. You send out an email to your list with the 

offer, and Joe clicks on it and signs up. You will get money from that sale. 

 

 
 

Joe pays the monthly fee the next month and the month after that. In fact, Joe sticks with the 

program for an entire year, and you receive a commission for every month of that year. 

 

 
 

  



 

Commissions for rebillings are typically 50% and they are a great way to earn some extra 

money. Because of that, you want to look for products that offer rebilling income.  All of your 

products may not have rebilling, but be sure to include a few in your product list so you can earn 

that residual income without doing any work. 

 

Now let’s look at commissions and money earned from a sale. 

 

 

 
 

Commission refers to the percentage of the retail price you will make when you sell a product for 

a merchant.  People often put too much weight on commission amounts. 

 

Affiliates typically think they need to find a product with the highest commission rate possible.  

That’s not necessarily the case.  What good is it to get an 80% commission if that only translates 

into a $2 paycheck? 

 

 
 

  



 

You need to look at the average payment per sale and the commission rate.  You want a high 

commission rate, as well as a high average payment per sale.  Then you will know that you are 

being treated fairly and can make good money with the product. 

 

 
 

 

Now that you know how to find a product, it’s time to make a choice. The best way to do this is 

to sort the list by gravity rating. 

 

 
 

You will see the items with the highest gravity rating first.  Check the commission rates and 

average prices per sale for the products.  Also, make sure they fit in with your niche and are 

products that your customers will love. 

 

 
 



 

Once you find products that have all of these qualities, get the links for them. You will use the 

links in your email marketing campaign. 

 

 
 

You will promote the affiliate products for a long period of time. Over time, though, you will 

build trust with your list, and that trust will allow you to break out and create your own products.  

This will allow you to eliminate the middleman and make more money. 

 

Let’s see what you need to do to create your own products. 

 

 

While there are endless options for creating products, it is best to stick with digital products.  

Digital products are: 

 

 
 

 

  

Easy to 
Create

Cheap to 
Manufacturer

Simple to 
Deliver



 

Unlike a physical product like a baseball glove or computer, you can have countless copies of 

digital products on hand and ready for distribution.  For instance, assume you create an eBook.  

You will spend money to create the eBook.  Then you can send millions of copies of that eBook 

without spending money. 

 

 
 

 

Once you decide what type of product you want, it is time to create it.  While you could create it 

on your own, it is best to hire someone on Elance to create it for you. Just give the freelancer the 

specifics of what you want and let him get to work. 

 

 
 



 

Additionally, hire someone to create a new website for you. This website will feature your new 

product. 

 

 
 

 

Once your product is ready to go, you need to prepare your business so you can collect payments 

and deal with customers.  On the payment front, you will need to get a shopping cart. There are 

lots of shopping cart options available, but 1ShoppingCart.com is one of the easiest to use.   

 

In addition, 1ShoppingCart.com has lots of features that will help you run your business.  

Features include: 

 

 
 

 

  

Ad tracking

Shopping cart

Shipping options

Payment processing

Recurring billing

Upsell express



 

This shopping cart will automate a large part of the process for you.  You will be able to handle 

recurring billing without any work, and it will automatically include upsell and downsell offers.  

This is a great way to make some extra money with your shopping cart software. 

 

 
 

Additionally, you can integrate 1ShoppingCart.com with your autoresponder. That way, you can 

sell products directly from your email. 

 

 
 

  



 

For example, assume you create a new eBook about working from home. You send an email out 

to your list advertising this new eBook. 

 

 
 

You include a link to your webpage, along with a graphic of the book and a “Buy Now” button. 

 

 
 

  



 

People can click on the link, visit your site, and buy the book.  Or they can buy the book directly 

from the email. 

 

 
 

This will increase your sales.  People like it when things are simple, and it doesn’t get much 

simpler than this. 

 

 

You will also need to get an 800 number so your customers can reach you as needed.  There are 

several affordable options available.  You can go through a phone company or look at one of the 

offers available online.  Simply Google “get a toll free number” and numerous sites will come 

up. 

 

 



 

 

Include the toll free number on your website so you will be able to answer questions related to 

your product. 

 

 
 

 

Now you should be ready to select affiliate products.  Check the product’s gravity rating, 

commission, and sale amount before selecting it. 

 

 
 

  



 

Additionally, make sure the product fits directly into your niche. 

 

 
 

Once you make some money with affiliate marketing, branch out and make your own products. 

 

                      
 

Then you will be able to start making some real money with email marketing.   

 

Now that you understand these concepts, it’s time to move forward.  In the next chapter, we are 

going to talk about email management.  You will learn strategies that will help you run a 

successful email marketing campaign. 

 

 

 

  



 

 

Anyone can build an email list. It’s how they use that list that separates great email marketers 

from poor ones.  We are going to give you some tips that will help you use your email list to 

become successful.   

 

In this chapter, we will address: 

 

 
 

Let’s begin by deciding how often you should send your emails. 

 

“How often should I send emails?” is one of the biggest questions email marketers ask. This 

question is on the minds of those who are just starting out, as well as those who have marketed 

for years.  When asking this question, you need to understand one important concept.  Emails are 

money.  You are sending your emails to make money from promotions and products.  

 

 
 

How Often You Should Send Your Emails

What to Send

How to Split Test

Writing Style



 

Thus, if you do not send out an email, you will not make money.  Every email you send is an 

opportunity to make money.  Every day that you don’t send an email is a missed opportunity. 

 

 
 

You might send out three emails a week and make money on those three days, but what about 

the other four days of the week?  You did not make money on those four days because you did 

not send any emails out.  You can’t go back in time and make money for those days you lost, so 

that money is gone. It is now nothing more than a missed opportunity.   

 

 
 

Skipping days is more than missing money-making opportunities, though. It’s also a way to turn 

the members of your list away from you and your offers. That’s because each person will 



 

respond differently to each email you send, and if you do not send out enough emails, those who 

respond poorly to a couple of emails may opt out of your list.  

 

Let’s look at an example to help you understand this concept. 

 

You set up your autoresponder to send out emails every three days.  Someone opts in to your list 

and receives the first autoresponder, which is the promo. 

 

 
 

He is pleased with this email, so he stays on your list. 

 

Three days pass and he hasn’t seen anything from you.  Finally, an email pops up.  He glances at 

the subject line and notices that it’s about Facebook marketing. He is already familiar with 

Facebook and doesn’t think he can learn anything about it from you, so he ignores the email. 

 

 
 

  



 

Three more days pass.  This time, he gets an email from you about article marketing. He is 

interested in this email, so he reads it. 

 

 
 

Three more days pass.  The person receives another email from you. This time, it’s about an 

offer for affiliate software. He has no interest in affiliate software, so he starts to delete the email.  

Before he deletes the email, though, a thought occurs to him.  He has received emails from you 

for nine days and only liked one of them.  He doesn’t want to be on the list, so he opts out. 

 

 
 

Now let’s use the same example, but this time we will send emails every day. 

 

On Day One, the person gets the email about Facebook. He’s not interested, so he deletes it. 

 

 
 

  



 

On Day 2Two, he gets an email about a great offer for email marketing software.  He needs the 

software, so he opens up the email and makes a purchase. 

 

 
 

Day Three rolls around and he gets the email about article marketing. He reads the email. 

 

 
 

On Day Four, he gets your video blog.  He always likes watching videos, so he opens it up and 

watches it. 

 

 
 



 

This continues on and on. When Day Nine hits and he receives the email he’s not interested in, 

he’s not upset.  He deletes the email but does not unsubscribe. The reason is simple. He received 

several emails that he was interested in, so receiving a few he did not care for did not upset him.  

He realized that he was getting value from your list.   

 

It’s important to note, though, that this is not a hard rule.  Let’s look at another example. 

 

You create a website for the gardening niche and you set up your autoresponders to go out every 

day.  Every time an email goes out, several people unsubscribe from your list.  People are 

dropping like flies.  Apparently, they do not like getting emails every day. 

 

 
 

You change your strategy and start sending emails out every other day. Suddenly, your 

unsubscribes stop. People stay on your list and open up your emails. 

 

 
 

 



 

 

It is true that you can’t make money if you don’t send emails. It’s also true that you can’t make 

money if you don’t have any subscribers.  Because of that, start off sending emails every day.  

However, listen to the people on your list. If you have lots of unsubscribers, cut down on the 

number of emails you send and see if that works.   

 

 
 

In a perfect world, your list would want to hear from you every day. Some people get those 

perfect lists, while others have lists of people who only want to receive occasional emails.  Thus, 

watch for cues from your list and send your emails based on those cues.  That way, you will have 

a happy list that will be more responsive to your offers. 

 

 
 

Now that you know how often to send emails, you need to learn what to send. 

 



 

 

“What type of emails should I send?” is another question lots of email marketers ask.  Should 

every email be a promotion?  Should they always try to sell something to their lists? 

 

The answer to this is yes and no.  No, every email should not be a promotion, but yes, you should 

always try to sell something to your list members. 

 

 
 

For example, you should send at least two training emails to your list each week. These emails 

should contain important information related to your niche. If your niche is making money from 

home, you can send an email explaining how to use Facebook to make money.  If your niche is 

pet care, you can send an email explaining signs that your pet is ill. 

 

 
 

  



 

This content will provide a real value to your audience. However, you don’t want to just send the 

content and be done with it. You also want to include a P.S. offer at the end of the email. 

 

 
 

For example, assume that you create a Facebook training email. Before you send the email, you 

will look for ClickBank offers that are related to Facebook.  Once you find an offer, you will 

include it in the bottom of the email.  You can write something like “P.S. Check out this great 

Facebook software I just found.  It will automate all of your posts!” 

 

 
 

People will be likely to click on the link for two reasons. First, you sent them some valuable 

information in the content of the email, so they think you want them to succeed.  Second, you got 

their minds on Facebook, and now you have an offer related to that same subject.  

  



 

They are already thinking about using Facebook to get more customers, so they will click on the 

link to learn more about the product. 

 

 
 

 

You can also create videos and use them for content emails.  A video is a great way to engage 

your audience, and it’s an amazing teaching tool. 

 

For example, you could create a training video on Twitter.  You could simply stand in front of a 

white board, write down training tips, and speak to your audience. Your subscribers can sit back 

and watch the video, and they will learn lots of information.  You can still include your P.S. 

offer, so you might make some sales as well. 

 

 
 



 

Be sure to send your content emails on the same day. Your audience will begin to look for these 

emails to show up in their inboxes since they will provide some great training. 

 

 
 

Along with these content emails, you will send some emails promoting products.  You can send 

emails telling people that you just found a great deal on product X. Include several links to the 

product in the email.  Separate the links with text so people will have the opportunity to read and 

click. 

 

 
 

  



 

You should send the same promotion out several days in a row.  Use different subject lines and 

content but have the same offer. Your opt-in rates will change based on subject lines, so you do 

not want to give up on an offer just because it wasn’t well-received the first day.  In addition, 

you do not want to overwhelm people with offer after offer. 

 

 

 
 

Thus, stick with a promotion and show your readers that you really believe in it. You will be 

surprised by how much that helps your click through rate. 

 

 
 

 

Thus far, we have discussed autoresponders. Now we are going to switch gears and look at 

broadcast emails.  As we mentioned earlier, a broadcast email is a manual email that you can 

type up and send the same day.  These emails are separate from your autoresponder sequence. 

 

However, there will be times when you send a broadcast email that has a great conversion rate.  

People open the email and click the links like crazy. When that happens, you want to move the 

email over to your autoresponder sequence so you can continue to get money from that email.  

  



 

You can even create some other autoresponders that go with that email so you can get as much as 

possible from the offer. 

 

 
 

Now that we have gone over autoresponder and broadcast emails, we are going to move on to 

split testing. 

 

 

Now that you have a better idea of what your audience is looking for in an email, you need to 

understand when they want to receive it.  Email marketers often fail to realize how important the 

time of day is when sending emails. 

 

The reason they don’t realize it is because the time changes from list to list.  One list might be 

receptive to emails that come in at 8 o’clock in the morning so they can read them on the 

morning commute.  Another list might prefer to see their emails at noon during their lunch break, 

while others want to get their emails at nine at night after the kids are in bed. 

 

 



 

 

Since each list prefers a specific time, you need to split test the times you send these emails and 

check your conversion rates for each time. Then you will find out what time your list likes to 

receive their emails. 

 

 
 

Start by sending the emails in the morning, and gradually change the times.  Check your statistics 

with each time change.  You will finally find a time that works well with your list. 

 

 
 

Lastly, we need to look at your writing style.  This is also incredibly important with email 

marketing. 

 

 



 

 

It’s going to be expensive for you to hire someone to create your entire autoresponder series. 

After you make money with email marketing, you may be able to do it, but right now you need 

to use your own expertise to create your emails.  In order to do that, you need to find a style that 

works for you. 

 

We recommend signing up for an email list in order to see how a successful Internet marketer 

writs emails. There are several lists out there, including Anthony Morrison’s list at 

anthonys16.com.  Sign up for the list, read the emails, and see how Anthony uses his style to 

write emails.  Don’t mimic the style, but use it as a starting point. 

 

 

 
 

 

 

After you receive some of Anthony’s emails, you will be ready to write your own.  Open up 

notepad or textpad and write your emails.  Do not use Microsoft Word since there are some 

issues with copying Word documents into autoresponders. 

 

 



 

 

Now you understand what it takes to build a relationship with your list. You understand the 

importance of reviewing statistics to find out how often and at what time to send emails. 

 

 
 

You also know that you need to mix up your autoresponder series so you include content and 

offers, and to include broadcast emails into your autoresponders if they do really well. 

 

 
 

  



 

At the same time, all of your emails will have an offer, even if that offer is listed after a P.S. at 

the end of the email. 

 

 
 

Lastly, you know to study the emails from email marketing gurus in order to craft the best emails 

possible. 

 

Now you are ready to move on to the next lesson, where you will learn how to write the subject 

line and body of emails. 

 

  



 

 

In this chapter, we are going to go over some tips for the subject lines and bodies of the email.  

The chapter is divided into two parts.  Part 1 will cover subject lines and Part 2 will cover the 

body. 

 

 

You’ve heard the saying “You can’t judge a book by its cover.”  That may be true, but you will 

certainly pick a book up off the shelf based on its cover. The same is true for an email’s subject 

line. You can’t judge an entire email by the subject line, but no one is going to open an email 

unless they like what they see in that subject line. 

 

 
 

Because of that, you have to be mindful of the subject lines that you use.  You need to: 

 

 
 

 

Get Personal 

Ask Questions

Use Emotion

Use Things That Are Odd Or Crazy



 

 

Email marketers have to make each of their subscribers feel special. They have to feel as if the 

email is speaking directly to them and the email’s author really cares.   

 

One of the best ways to get personal is to include the recipient’s first name in the subject line of 

the email.  Autoresponders make this easy to do. You just include a snippet of code in the subject 

line of the email, and the autoresponder will fill the name in for you. 

 

 
 

When your email goes out, each person’s name will be included in the subject line. 

 

 
 

  



 

This is not the only way to get personal. You can also get personal with the things that you say.  

For instance, you could write a subject line that says: 

 

 
 

This is an incredibly effective subject line because it is so personal.  It mimics the types of 

emails that you might receive from a friend.  The recipient will immediately feel close to you 

when he sees the subject line.  Then he will open it because of that closeness. He will feel as 

though he needs to do you a favor. He needs to open the email so you can talk. 

 

 
 

 

Questions are another great way to engage your audience.  When you ask people questions, they 

feel as if you are speaking directly to them. 

 

  



 

For example, you could write a subject line that asks: 

 

 
 

This is a very compelling subject line. You are asking for help from someone on your list. You 

are the guru, but you are requesting help from them.  Most people will be compelled to open up 

the email to see if they can answer your question.   

 

Additionally, this appeals to people’s personal side.  You are going to them for help.  That means 

you must trust them and they will want to help you, so they will open your email.   

 

 
 

 

People are ruled by emotions.  Fear is one of the most powerful emotions, and you can really use 

it to increase your open rate.  

 

  



 

For instance, you can write a subject line that says: 

 

 
 

This will immediately grab people’s interests and make them feel as if they have to open the 

email.  They are afraid of what they will miss if they do not find out what the most dangerous 

website in the world is.  What if it’s a site they use?  They have to know, so they will open the 

email. 

 

 
 

 

Odd or crazy subject lines also convert really well. When you send something that is wacky, 

people feel compelled to open it just to see what it is.  For instance, you could write: 

 

 



 

 

Someone would see that, and he would immediately wonder what you are talking about.  What 

do you mean, it’s not an email? It’s obviously an email.  That’s why it’s in the inbox.  This 

confusion will cause him to open the email. 

 

 
 

Once you come up with some good subject lines, you need to split test them. 

 

 

Split testing is an essential part of email marketing. You always want to send the best emails to 

your list, and the only way to do that is to split test.  With split testing, you will send one subject 

line to half of your list and another subject line to the other half of your list. 

 

 
 

  



 

Split testing involves changing a word or two in a subject line.  For example, let’s take the 

subject line “The most dangerous website in the world.” 

  

If we wanted to split test this, we could substitute the word “profit” for “dangerous.”  Then we 

would have: 

 

 
 

Then, we would send subject line A to 50% of our list and subject line B to 50% of our list.   

 

 
 

We would check the statistics and find out which subject line works best with our list. Then we 

would use that information to help us write subject lines for our other emails. 

 

Now that you have looked at writing and split testing subject lines, we need to go over the things 

you need to avoid. 

 

 



 

 

You must avoid 

 

 
 

 

 

You can use your autoresponder’s spam checker to check your spam rating before you send an 

email.  Still, you need to be mindful of the words you use because sometimes a word will pass 

the spam checker but still won’t sit well with the recipient. That is because there are certain 

words people identify with spam.  When they see one of these words, they delete the email or 

unsubscribe from the list. 

 

 
 

 

Avoid words and phrases like: 

 

 

 
 

 

  

Spammy Words

Too Much Punctuation 

Free Fast Cash
Easy 

Money



 

These are just a few of the words that will cause people to think an email is spam.  It’s 

impossible to create a list of every spam word since there are so many.  Thus, you need to take a 

common sense approach to spam.  Every time you write a subject line, go over each word and 

ask yourself if it looks like spam. What would you think if you saw it in your inbox?  If you 

think it looks spammy, replace it with something else. 

 

 

When you use too much punctuation or all capital letters, spam filters and recipients will look at 

the email and think it’s junk. That’s because spammers often use these tactics in an effort to raise 

people’s level of excitement.  All it really raises, though, is their blood pressure. 

 

Avoid too much punctuation and capital letters and you will be taken more seriously. Best of all, 

more people will open your emails. 

 

Now let’s move on to the body of the email. 

 

 

Writing a killer subject line is important because it gets people to open the email.  However, 

once they open the email, you need to provide them with something they want to read or they 

will delete the message or unsubscribe from your list. 

 

 
 

  



 

If you want to keep your subscribers happy, you need to: 

 

 

 

 

People don’t sign up for email lists so they can get term papers mailed to them. They want to 

read things from people who have some personality. If you are boring, people will hit the 

unsubscribe button faster than you can imagine. Use some creativity in your writing style and 

mix up the offers.  You always want people to get excited about your next email and that will not 

happen if you are boring. 

 

 
 

For example, assume you have a great offer for autoresponder software. You could write: 

 

 

 
 

 Avoid Boring Content 

 Provide a Balance 



 

That is boring. 

 

Now look at this email. 

 

 
 

This email shows a lot more personality than the first.  Because of that, people are more likely to 

click on it. 

 

Now let’s move on to having a balance with your emails. 

 

 

As an email marketer, you will send long and short emails to your mailing list. You need to have 

a balance of these two types of emails if you are going to be successful. 

 

 



 

 

 

Long emails with links are typically the emails you send to announce a blog post or video that 

you have.  Even if you link to the post or the video, you will still fill these emails up with 

content. The content can be informational and have a P.S. offer at the end.  

 

 
 

These emails don’t receive as many clicks as shorter emails do. However, they are important for 

your list.   You need them so your list feels as though they are getting something of value from 

you for free.  If you fail to include these emails in your list, you will get lots of unsubscribers.   

 

 

Short emails with links are the emails sent specifically to promote an item. For instance, if you 

have autoresponder software that you want the members of your list to purchase, you will send a 

short email with a little bit of wording and a couple of links. 

 

 



 

 

These emails tend to have higher click-through-rates than the longer emails do.  However, if you 

only send these emails to your list, you will have a difficult time keeping subscribers. That’s 

because they will be overwhelmed with offers and feel as though you are only trying to make 

money off of them. Subscribers are willing to spend money on your offers, but they have to feel 

as though you are there to help them as well. 

 

Now that we’ve examined what goes into a great email, let’s look at how you can increase your 

click-through-rates.   

 

 

The key to increasing your click-through-rates is to get your subscribers into the habit of clicking 

in your emails, even when they don’t have to make a purchase. 

 

For instance, let’s say you send out an email promoting your latest video blog.  

 

 
 

Instead of embedding the video inside of the email, you supply them with a link. They have to 

click on the link to go to your blog and see your video 

 

 



 

 

The same is true when you send an email promoting your blog post. Don’t include the post in the 

email. Instead, include a link so people will have to click in order to see your post. 

 

 
 

You might wonder why this is important.   People are creatures of habit.  If they know they have 

to click links when you send them emails, they will be more apt to do so with all of your emails. 

That means they will start clicking on your offers and purchasing your products. 

 

 
 



 

 

Along with getting people to click on links, you need to be mindful of the text you use with your 

links.  Give instructions when you provide a link. 

 

Use command words when you have a link. For instance, if you have a link to your video, 

hyperlink “Click to watch the video.”  This will get them in the mindset of following instructions 

and clicking on your links. 

 

 
 

Now that you know what you need to include in the body of your email, it’s time to look at what 

you need to avoid. 

 

 

You need to be mindful of spammy words and links.  We discussed spammy words in the first 

section of this chapter, and those same rules apply to the body of the email.  Therefore, we are 

going to move right to spammy links.   

 

  



 

Spammy links are links that email providers have identified as spam due to their history. For 

example, assume 1,000 people decide to market the same product on ClickBank. 

 

 
 

Of those 1,000 people, 800 use bad email marketing tactics and are blacklisted. 

 

 
 

  



 

When they were blacklisted, they did more than hurt their own reputations. They hurt the link’s 

reputation as well. The link is no longer any good.  Spam filters are snatching it up and putting it 

in the junk mail box.  

 

 
 

You can’t tell a link is spammy just by looking at it.  Instead, you need to watch your 

deliverability rates. If they go down, it might be because of a link.  Check the date of the drop 

and see what link you sent that day. Then replace your link with a new link. 

 

 

 



 

 

 

Now you are ready to start writing great emails. You know what it takes to create a great subject 

line. 

 

 
 

You also know what you need to include and avoid in subject lines. 

 

 
 

 

  

• Get Personal 

• Ask Questions

• Use Emotion

• Use Things That Are Odd Or Crazy

Include

• Spammy Words

• Too Much Punctuation 

Exclude



 

Additionally, you know the rules that govern the body of the email. 

 

 
 

Take this knowledge with you and use it to create emails that will convert. 

 

 
  

Avoid Boring 
Content

Balance Between 
Short and Long 

Messages
Include Links



 

 

Congratulations!  You Are Ready to be an Email Marketer 

Now that you have completed this book, you are ready to become an email marketer.  You have 

the tools you need to: 

 

As you begin the email marketing process, remember that you must: 

 

 

 

Additionally, consider creating your own products so you can cut out the middleman and begin 

making 100% of the profits off your products.  However, do not make your own products until 

you have built your list and had some success with affiliate products. 

Good luck in your venture, and remember to refer to this manual as you move forward with 

email marketing.  If you follow the model provided in this book, you can make money with 

email marketing.  

Build Squeeze Pages

Build Highly Targeted Email Lists

Select Profitable Products

Send Different Types of Emails

Split Test Subject Lines

Make Conversions

Listen To Your 
List

Increase Your 
Premiums

Provide Your 
List With 

Quality Content



 



 



 

What is a Press Release? 

A press release is one of the most powerful tools available for internet marketers. Many 
people think a press release costs hundreds of dollars, 
but the fact is, you can write and distribute your own press release for 
free! 

A press release is used to announce news about a company, product or 
service. 

Writing Your Press Release 

In order to write an effective press release, you must set it up properly. 
First, you need a headline. 

When people think of headlines, they often think in terms of something 
short and punchy. That is perfect for writing an article, but that is not 
what you want for a press release. 

In fact, your headline should tell a story all of its own. Your headline 
needs to be 20 words or less and you need to use it to grab the attention 
of the reader and make them want to learn more.  

1 



 

If you are announcing a new health drink, a good headline would be: 

New Drink Satisfies Taste While Making People Healthier 

You have done two things with that headline. First you explained there is a 
new health drink. Then, you said it tastes good. You did this in 8 words. 
You could even go longer if you wish. You could say: 

New Health Drink Tastes Great While Providing all Essential Nutrients in One Serving 

This still achieves the same purpose, but it is 13 words. 

Be certain you choose a headline that will get your main point across. 

After your headline, you will start your summary. The summary gives 
the who, what, when, where and why. If you are providing a new, great 
tasting health drink, you would state: 

Company X has just announced it is distributing Product X.   
Clinical trials prove that Product X boosts the metabolism while 
providing essential vitamins and nutrients.  Additionally, the 
company states the product tastes like a fruit drink, which 
makes  
it stand out from other health related drinks on the market 
today. 
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In this one paragraph you gave the meat of the press release. Now, you 
simply need to fill it in with valuable information. 

You will need to make several paragraphs of body for your press release. 
The body of the press release will explain the point. You can also provide 
testimonials or quotes. 

After the body, it is time to drop your URL. At this point, you will need to 
do something very simple. Copy and paste the following and then fill in 
your URL: 

For more information, visit http://www.companyx.com 

The last section is about the company. You will give basic information 
about your company. An example is: 

Company X provides Product X to customers all over 
the world. The company is very excited about the 
opportunity to provide a healthy beverage to 
clients. Company X is based out of (City, State) and 
can be reached at http://www.companyx.com. 
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Press Release Template 

Now that you understand the basic idea of a press release, you will need a 
template. You can use this template in order to create press releases 
quickly. 

Your template is as follows: 

Headline (20 words or less) 

Introductory Paragraph (who, what, when, where and why)—Include 
company name 

3 4 Body Paragraphs 

For more information, visit URL 

About company with URL 

Follow this template for all press releases. 

[Type text] 
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Press Release Tips 

When you are writing a press release, you must: 

NEVER speak in first person 
Remain professional 
Act unbiased, even though you are really pushing your product 
Give your URL 
Provide information 
Inform the reader 
Provide newsworthy information 

Press Release Distribution 

There are many press release distribution sites you can use in order to 
circulate your release. 

If you want to take advantage of free distribution, visit: 

http://www.PressReleasePoint.com 

http://www.pr.com 

http://1888PressRelease.com 

Once there, sign up for an account and post your press release. It will 
then need to go through the approval process. 

[Type text] 
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Viral Marketing with Press Releases 

If you submit your press release to these three sites, they will be picked up by 
other sites. Soon, they will make their rounds on the internet and you will have 
lots of exposure. 

If you want to increase your visibility, consider paying for press release 
distribution on a site like 1888 Press Release. For $50, you can get increased 
exposure. 

 

[Type text] 
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