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Meeting Mrs America 

DRAMA QUARTERLY: https://dramaquarterly.com/meeting-mrs-america/ 
 
By Michael Pickard 
July 28, 2020 
 

Actors Uzo Aduba and Margo Martindale join showrunner Dahvi Waller and co-executive producer 
Micah Schraft to discuss period drama Mrs America, which shines a light on the women’s political 
movement in the 1970s. 

Political period drama Mrs America tells the true story of the US movement to ratify the Equal Rights 
Amendment (ERA) and the counter-campaign led by conservative Phyllis Schlafly to block it. Told from 



the perspective of women of the era, the nine-part series, produced by FX Productions for Hulu, explores 
how this battle during the 1970s shifted the political landscape and examines the backlash Schlafly faced 
for her opposition. 

Led by Cate Blanchett as Schlafly, the ensemble cast also features Rose Byrne as Gloria Steinem, Margo 
Martindale as Bella Abzug, Uzo Aduba as Shirley Chisholm, Elizabeth Banks as Jill Ruckelshaus and 
Tracey Ullman as Betty Friedan. Sarah Paulson, John Slattery, Jeanne Tripplehorn, Ari Graynor, Melanie 
Lynskey and Kayli Carter also star. 

At the digital edition of Canada’s BANFF World Media Festival, Martindale and Aduba were joined by 
showrunner Dahvi Waller (Mad Men) and co-executive producer Micah Schraft for a Mrs America 
masterclass, during which they discussed telling the story through Phyllis Schlafly, their approach to 
tackling real-life events and why Mrs America’s subject resonates with contemporary audiences. 

Executive producer Stacey Sher pitched showrunner Dahvi Waller a number of historical figures 
for a new series… 

Waller: One of the women she threw out there was Phyllis Schlafly and her campaign against the Equal 
Rights Amendment. I had been looking to do a political drama and I wanted to do one centred on women. 
This wasn’t exactly what I imagined but I thought, ‘That’s an interesting challenge to make the 
protagonist someone who’s so ideologically different from me.’ It presented a writer’s challenge I thought 
would be fun to tackle. 

But Waller wasn’t only interested in telling the story of Schlafly… 

Waller: I wanted to broaden the idea to include all of the leaders of the women’s movement – that was so 
important to me. You had so many different women, i.e. characters, to put in your series, versus just the 
singular Phyllis Schlafly on the other side. That asymmetry led to the structure we developed for the 
series, where we go into different perspectives week to week, episode to episode, on the feminist side. I 
wanted to really highlight all the different leaders. 

FX bought the pitch ‘in the room’… 

Waller: That means they bought a pilot script; it doesn’t mean anything more than that. We had a long 
development period. I wrote the first two episodes and a format that walks you through the entire series, 
which I submitted to FX. At that point, our producer sent the first two scripts to Cate Blanchett, and that 



is key to getting a show made. When someone like Cate says, ‘I want to play the lead role,’ that greenlight 
comes really fast. That was critical to getting the show made and also getting this incredible cast.  

I don’t know if everyone would have read my scripts if Cate wasn’t attached. That’s when we opened up 
the writers room and got to hire a staff, which is the happiest day in a showrunner’s life. 

Micah Schraft, co-executive producer: We broke the season as a group [in the writers room] and took 
ownership over the characters who were going to be highlighted in the episodes. We divvied up characters 
and did deep dives into the historical figures. We weren’t sure if it was going to be eight or nine episodes 
and the more we researched and got into it, there was more to this story we wanted to tell. 

We went back to FX and pitched the nine-episode version and got to work. When the actors started 
coming in and had done their own extensive research, we started doing hair and make-up tests and started 
to see the characters come to life. It was amazing. There’s a little moment you swap out these historical 
figures and just replace them with the portrayals of Margo, Uzo and Cate. That’s where the historical 
figure ends and the performance begins. 

 
Uzo Aduba as Shirley Chisholm in Mrs America 



Uzo Aduba was familiar with her character, Shirley Chisholm, the first black woman elected to the 
US Congress, but the series helped her realise why she was such a “big deal”… 

Aduba: My mum was alive during this time and a very passionate Shirley Chisholm fan. I read [The 
African-American Century: How Black Americans Have Shaped Our Country by Cornel West and Henry 
Louis Gates Jr] when I first moved to New York and there was a chapter about Shirley in it. That was the 
beginning of my knowledge about her. I didn’t know before then why my mum necessarily liked her and 
why she was as big a deal as she was, so that was really when I came to know of her and what she had 
pioneered, and I became a personal fan of hers. 

When it came to telling this story, what I was most interested in was the human that is Shirley Chisholm. 
There are so many speeches she’s given. I’ve read her book and watched her documentary, but the piece 
in the doc I was most drawn to was the end when she just collapses into her hands and she’s crying. I 
remember thinking to myself, so often we see this perfect symbol of stoicism but so rarely do we get to 
see what it’s like for her to go home. I was really interested in seeing and telling that story. 

Playing Bella Abzug, a co-founder of the National Women’s Political Caucus, was a “giant 
responsibility” for Margo Martindale… 

Martindale: Just learning about her, she was so incredibly smart and such an incredible politician and 
knew how to politically move things forward. It was a fascinating education for me, learning about her 
and being on the show. When I came to New York from East Texas, I just wanted to be an actress. I did 
everything I could just to act and get a job. I was always liberated, but I missed the movement. I feel 
embarrassed by it and this has really opened my mind. Truly, I feel more political now than I’ve ever felt. 



Margo Martindale plays Bella Abzug 

Mrs America builds tension through the revolutionary and pragmatic members of the women’s 
liberation movement… 

Waller: What I liked about Bella representing pragmatism is, 20 years earlier, she had been a radical. 
That is an interesting thing, the evolution of the revolutionary. At some point as they get older, they 
become more pragmatic once they spend time inside Washington and see what can be done. 

When you talk about radical change versus pragmatism, you need the radical person to push you ahead. 
Even though the radical changes don’t often get adopted by the larger movement, it pushes the movement 
in a more progressive way. That tension and conflict between [pragmatist] Bella and [radical] Shirley 
ultimately pushed the movement to a more progressive place. You need that tension for growth, even 
though it feels, at the time, like conflict. 

With the show ending at the point in history where the Equal Rights Amendment is defeated and 
Schlafly wins, Waller says Mrs America is a “tragedy”… 



Waller: The patriarchy wins and there’s no way around that. That’s history. But there’s a lot of hope 
baked in there. We tried to craft a story where, at the end of it, even though it doesn’t end with the social 
movement winning, the viewer would feel galvanised and have more of an understanding. We know the 
ERA didn’t pass, but how we got there and how Phylis played a role in the larger movement was a story I 
didn’t know until I dug deeper into the research and we got into the writers room. Hopefully it will 
galvanise viewers and give them some insight they can bring to their activism today. 

 

Mrs America stars Cate Blanchett as Phyllis Schlafly 

Waller believes every character in Mrs America deserves their own spin-off series… 

Waller: We weren’t trying to tell the broad story of the women’s movement. It’s not meant to be a biopic 
of anyone. It’s just a period of time that tells part of a larger story, so there’s still so much room to cover. 
We haven’t had a lot of content about women in history or black people in history on television or film, 
and this is something we need to rectify. I hope Mrs America inspires other creators and writers to do a 
TV series about the Black Panthers or just on Flo Kennedy [played in the series by Niecy Nash]. Bella 
should have her own movie. Why aren’t we telling those stories? That’s my hope. 



Had it not been for the explosion of different TV platforms, Mrs America might never have been 
made… 

Aduba: One of the amazing things about having so many options, places and spaces for content to exist is 
it has created so much space for so many voices to be heard. It has helped to level up the entertainment 
storytelling landscape. We have started to see shows that have different stories and different faces 
represented – whether it’s Shonda Rhimes, The Handmaid’s Tale or Jenji Kohan and Orange is the New 
Black – and that has created the space for new stories and people at large have realised they want those 
new stories too. 

  



MO ABUDU CLIPPINGS 

PLAYBACK 

BANFF adds African media mogul Mo Abudu to Summit Series 

The EbonyLife founder will discuss her experience as a entrepreneur in a keynote talk aimed at 
participants of the BANFF Spark accelerator. 

By Kelly Townsend 

The Banff World Media Festival has added EbonyLife Media CEO Mo Abudu as a keynote speaker for the 

2020 Summit Series. 

Abudu launched EbonyLife TV in 2006 as Africa’s first global Black entertainment and lifestyle channel, 

which is one of six divisions within EbonyLife Media. Other divisions include EbonyLife Films, VOD service 

EbonyLife ON, EbonyLife Studios, EbonyLife Productions Limited (U.K.) and EbonyLife Place, a luxury 

resort in Nigeria. Abudu has been coined by CNN as “Africa’s Queen of Media.” 

“She is a bold and visionary leader in international media and an inspirational figure for entrepreneurs in 

our sector,” said Jenn Kuzmyk, BANFF festival director, in a statement. “In particular we know that her 

words will be important and guiding for the participants of our new BANFF Spark Accelerator for Women 

in the Business of Media program, which empowers and trains women who are launching and growing 

their own companies within the screen-based industries.” 

“As a film and television studio based in Nigeria, it has been critical for us to tell our own stories, rather 

than reinforce the outdated images of Africa perpetuated by Western media,” said Abudu. “I hope that 

by sharing my experience, these women will be encouraged to shape their own narratives, forge ahead 

and keep fighting until they win.” 

BANFF Spark was announced at last year’s festival as a program to give female entrepreneurs 

mentorship, training and networking opportunities. The first 50 participants have already been 

announced, with submissions open for the next round of applicants. BANFF Spark is supported by 

Western Economic Diversification Canada and is part of the Government of Canada’s Women’s 

Entrepreneurship Strategy. 

Previously announced speakers include Netflix chief content officer Ted Sarandos and Minister of 

Canadian Heritage Steven Guilbeault. 

https://playbackonline.ca/2020/03/11/banff-adds-african-media-mogul-mo-abudu-to-summit-series/?utm_source=rss&utm_medium=rss&utm_campaign=banff-adds-african-media-mogul-mo-abudu-to-summit-series
https://playbackonline.ca/author/Kelly%20Townsend
https://playbackonline.ca/2019/06/10/canadian-govt-banff-unveil-2m-women-owned-business-fund/
https://playbackonline.ca/2020/01/09/jennifer-holness-lauren-corber-among-50-chosen-for-banff-spark/
https://playbackonline.ca/2020/02/25/ted-sarandos-to-keynote-banffs-summit-series/
https://playbackonline.ca/2020/03/05/minister-steven-guilbeault-to-open-banff/
https://playbackonline.ca/2020/03/05/minister-steven-guilbeault-to-open-banff/


The festival is still on schedule to run from June 14 to 17 as the international film and TV industry copes 

with the COVID-19 virus, which has led to the cancellation of MIPTV and Series Mania in France and 

SXSW in Austin, Texas. “We are carefully monitoring developments and taking direction from local and 

national public health officials and working together with the Banff venues to provide a safe event for all 

attendees,” said Kuzmyk. 

The Canadian federal government announced Wednesday (March 11) it will spend more than $1 billion 

to combat the spread of the virus, with $500 million in support for provinces and territories and $150 

million to public health response. 

CARTT 

March 11, 2020 

Mo Abudu to keynote Banff Festival 

TORONTO — The Banff World Media Festival announced EbonyLife CEO Mo Abudu (above) will be a 

keynote speaker for the festival’s Summit Series, a premium lineup of keynote sessions featuring 

influential media leaders. As previously announced, Netflix’s chief content officer, Ted Sarandos, is also 

confirmed as a keynote speaker for the Summit Series at Banff. This year’s Festival takes place June 

14-17 at the Fairmont Banff Springs Hotel in Banff, Alberta. Abudu is “a bold and visionary leader in 

international media and an inspirational figure for entrepreneurs in our sector. In particular we know 

that her words will be important...  

https://cartt.ca/mo-abudu-to-keynote-banff-festival/


BANFF’S SHIFT TO VIRTUAL FESTIVAL 

 

Dealing with Covid-19:  
How Banff moved mountains to get online 
 
By Richard Middleton  
June 10, 2020 

 

TBI’s coverage of Covid-19’s impact on the TV business hears today from 
Jenn Kuzmyk, exec director of Banff World Media Festival, about how her 
team overcame the ‘devastating’ decision to cancel the annual get-together 
in Canada and went about re-launching a four-month program online.  

As January moved into February earlier this year, organisers at the Banff World 

Media Festival were riding high.Preparations for the 41st edition of the annual 

event had been underway for months and the hard work was paying off, with pay 

pass ticket sales tracking at almost double where they had been at the same 

time in 2019. 

https://tbivision.com/author/middletonr/


 

Jenn Kuzmyk 

“We were on quite a trajectory by the end of February,” remembers Jenn 

Kuzmyk, executive director of the festival, which normally takes place in the 

picturesque town of Banff, nestled among Canada’s stunning Rocky Mountains. 

But as February moved into March, it became clear that 2020 was turning into a 

year like no other. Coronavirus was spreading and its deep ramifications on all 

aspects of normal life around the world were being realised. 

“We had an event in London and a couple of weeks after that we met with our 

board and decided that we had to cancel the festival. It was the responsible thing 

to do but it was also essential, because we literally couldn’t put it on. People 

weren’t flying and you have to fly to get to Banff.” 

Kuzmyk is one of thousands of people in the TV events business to have had to 

nix their festivals and conferences recently, oftentimes despite already having 

spent months lining up guests, arranging sponsorships and promoting their dates 



in an increasingly crowded calendar. She describes the decision as 

“devastating”. 

“It was just heartbreaking to cancel after so many years and having gone through 

so much. And we didn’t know what the next step was then. We took a moment as 

a team to be sad about it – and there was great sadness, because we’d worked 

almost an entire year on this and the industry really loves Banff, it is a very 

special event and not having it leaves a hole in people’s calendars. 

“But then we woke up the next morning and put a plan together about what to 

do.” 

 

Down to ‘brass tacks’ 

Kuzmyk says the approach was to evaluate what Banff meant to attendees and 

work from the ground up on creating something that would attract viewers online. 

But it was still a soul-searching time. 

“We chose to look at this as an opportunity rather than devastation – like others, 

our team hasn’t had a day off since March working 15, 16 hours a day,” she 

says. Those record number of pay passes required refunding, as did 

sponsorships with the cancellation of the live festival. “We had to create 



something from absolute zero, but that had value for delegates and other 

companies that we work with. And I think we’ve done it. There has been 

tremendous goodwill.” 

Where once there was a Banff-based four-day event pencilled in for mid-June, 

the event is now stretching out over four months – with a tent pole ‘Banff Day’ 

that takes place 16 June. A masterclass featuring a sneak peek of Netflix and 

TNT’s post-apocalyptic drama Snowpiercer, produced by Tomorrow Studios, has 

already taken place while a raft of industry panels and interactive video sessions 

are also in the works. The Rockie Awards will still take place on 15 June, 

followed by Banff Day, which will offer an array of showrunner and senior exec 

sessions. 

“We did something really early on which others have done too but it was to really 

go to brass tacks in terms of who we are and what our USP is and what we do” 

Kuzmyk says. “We are a place where people come together to do business on 

the creative side and we needed to facilitate that. There are lots of finished 

programming markets and while that business certainly does happen here – 

acquisitions do happen at Banff – a lot of people go to talk about projects 

together.” 

Virtual networking & thinking 

Using the backing of parent Brunico, Kuzmyk and her team focused efforts on 

BanffXchange, an “internal social media platform” allowing people to upload 

projects and talk. “It’s been up and running for years but is becoming much more 

important now, so we threw a bunch of work to upgrade that and make sure it 

https://tbivision.com/2020/05/12/banff-unveils-four-month-event-program-snowpiercer-panel/
https://tbivision.com/2020/05/12/banff-unveils-four-month-event-program-snowpiercer-panel/
https://tbivision.com/2020/05/27/news-round-up-russias-key-buyers-event-announces-programme-virtual-banff-kicks-off-with-snowpiercer-panel-turkeys-daydreamer-sold-in-italy-and/


could do the things it needed to do. Now, people can post projects, buyers can 

look, we can generate reports and people can connect and send messages to 

one another.” 

Banff will also still offer its “thought leadership” sessions, Kuzmyk says, “which 

will bring together media executives who are plotting how things are going to 

move forward” while there will also be room for “celebrating and gathering” she 

adds. 

“We’ve put a big stake in the ground in our usual real estate in the calendar, 

which is mid-June, with Banff Day and we’re packing a bunch of programming in 

there, plus then the Rockie Awards with a tribute gala and the programme 

competition. Judging for that was already well underway and we’d almost 

announced the nominations so knew we had to carry on. It’ll be pretty cool, we’re 

trying to have fun – producing a full-on awards show with people at home and 

celebrity presenters.” 

The 2020 Rockie Awards International Program Competition winners will be 

announced in a global live stream broadcast on YouTube, with stars of 

CBC/Radio Canada’s Baroness von Sketch Show hosting virtually, joined by 

celebrity presenters such as Niecy Nash, Jason Priestley and Lainey Lui. More 

than 125 nominees from 35 countries will feature, with funds being raised for the 

Bow Valley Covid-19 relief, which aims to support the residents of the town of 

Banff, which has suffered over 85% unemployment due to closures resulting from 

the global health crisis. 



New opportunities 

While the deep impact of Covid-19 has been felt at all levels and on a global 

scale over the past few months, the ensuing lockdown has also thrown up an 

opportunity to reflect on working practices. 

“For us it has created an opportunity to do new things,” Kuzmyk says, “maybe 

things we wanted to do but didn’t have the bandwidth to do or just entirely new 

innovations. With the Rockie Awards, we’ve started doing roundtables with the 

nominees which is so cool. And why wouldn’t we? If we have some of the people 

who made the best TV in the world, let them talk together and to each other.” 

Roundtables featuring talent such as Sharon Horgan and Russel T Davies have 

been recorded, while other event discussions are to be held live. 

And Kuzmyk admits that the longer term effects of the pandemic on the Banff 

event could see it “changing up” its program schedule in future years as it adapts 

in 2020. “It has been a challenge,” she adds, “it was innovate or die. And we 

chose to innovate.” 

 Tags: Banff World Media Festival 

 

  

https://tbivision.com/tag/banff-world-media-festival/


SESSIONS 

-          DEADLINE: ‘Pose’, ‘Vida’ ‘Unorthodox’, ‘Little Fires Everywhere’,’The Morning Show’ And ‘Dead To 

Me’ Showrunners Talk How Pandemic & Cultural Shift Impacts Inclusive Storytelling 

-          PLAYBACK: Media leaders talk insurance, co-commissioning during pandemic 

-          VARIETY: ‘Gone With the Wind’ Will Return to HBO Max After ‘Careful’ Planning’ 

-          TBI: Lionsgate, HBO Max execs admit insurance remains ‘unanswered question’ 

-          ECONOMIC TIMES: 'Gone With the Wind' will return to HBO Max after 'careful' planning 

-          BRIOUX TV: Take a virtual trip to Banff as the World Media Fest soldiers on 

-          FINANCIAL POST: Those who use media content should pay 'fair share’: heritage minister 

-          THE WIRE REPORT: Gov’t to introduce web giant, CanCon, news legislation in fall: Guilbeault 

-          CULTURA POP: I Looney Tunes saranno rivisti in chiave etica 

-          PLAYBACK: Updated Broadcasting Act to be tabled in fall, says Heritage minister 

-          THE HOLLYWOOD REPORTER: Banff World Media Festival Details Plans for Virtual 2020 Event 

-          DEADLINE: Canada’s Banff To Hold Virtual Events Following COVID-19 Cancellation 

-          SCREEN INTERNATIONAL: Banff organisers unveil plans for summer virtual edition 

-          PLAYBACK: BANFF 2020 goes virtual with four-month content and events program 

-          C21: Banff reveals virtual set-up 

-          TBI: Banff unveils four-month event program & ‘Snowpiercer’ panel 

https://deadline.com/2020/06/pose-vida-unorthodox-little-fires-everywhere-the-morning-show-dead-to-me-showrunners-inclusion-diversity-representation-covid-19-coronavrius-racial-injustice-banff-1202960375/
https://deadline.com/2020/06/pose-vida-unorthodox-little-fires-everywhere-the-morning-show-dead-to-me-showrunners-inclusion-diversity-representation-covid-19-coronavrius-racial-injustice-banff-1202960375/
https://playbackonline.ca/2020/06/17/media-leaders-talk-insurance-co-commissioning-during-pandemic/
https://variety.com/2020/film/global/gone-with-the-wind-hbo-max-looney-tunes-1234637146/
https://tbivision.com/2020/06/16/lionsgate-hbo-max-execs-admit-insurance-remains-unanswered-question/
https://economictimes.indiatimes.com/magazines/panache/gone-with-the-wind-will-return-to-hbo-max-after-careful-planning/articleshow/76423462.cms
https://brioux.tv/blog/2020/06/16/take-a-virtual-trip-to-banff-as-the-world-fest-soldiers-on/
https://business.financialpost.com/telecom/media/those-who-use-media-content-should-pay-fair-share-heritage-minister
https://thewirereport.ca/2020/06/16/govt-to-introduce-web-giant-cancon-legislation-in-fall-guilbeault/
https://www.tomshw.it/culturapop/i-looney-tunes-saranno-rivisti-in-chiave-etica/
https://playbackonline.ca/2020/06/17/updated-broadcasting-act-to-be-tabled-in-fall-says-heritage-minister/
https://www.hollywoodreporter.com/news/banff-world-media-festival-details-plans-virtual-2020-event-1294249
https://deadline.com/2020/05/banff-virtual-events-covid-19-cancellation-1202932329/
https://www.screendaily.com/news/banff-organisers-unveil-plans-for-summer-virtual-edition/5149729.article
https://playbackonline.ca/2020/05/12/banff-2020-goes-virtual-with-four-month-content-and-events-program/?utm_source=rss&utm_medium=rss&utm_campaign=banff-2020-goes-virtual-with-four-month-content-and-events-program
https://www.c21media.net/banff-reveals-virtual-set-up/
https://tbivision.com/2020/05/12/banff-unveils-four-month-event-program-snowpiercer-panel/


-          VARIETY: Banff to Kick Off Virtual Edition of 2020 Festival With ‘Snowpiercer’ Masterclass 

-          REALSCREEN: BANFF 2020 goes virtual with four-month content and events program 

-          AFRICAN ENTERTAINMENT: Banff To Hold Virtual Edition Of 2020 Festival 

-          BROADWAY WORLD: Banff World Media Festival Announces 2020 Virtual Edition 

-          CBC NEWS: Banff World Media Festival to host virtual events, including sneak peak of Snowpiercer 

TV show 

-          CARTT: Banff Fest announces four-month virtual events program 

-          SENAL NEWS: BANFF WORLD MEDIA FESTIVAL ANNOUNCES 2020 VIRTUAL EDITION 

-          BROADCAST: Banff World Media Festival goes online 

-          CALGARY HERALD: Jennifer Connelly among stars featured as Banff World Media Festival goes 

virtual for 2020 

-          VARIETY: Road to the Emmys: How Banff, ATX and Other TV Festivals Are Going Virtual This Month 

-          GOLDEN GLOBES: BANFF Panel Showrunners 

-          GOLDEN GLOBES: The Last Dance 

-          TBI: TBI In Conversation: ‘Mrs America’ showrunner Dahvi Waller on Hollywood’s gender inequality 

-          Free Press Journal: 'Gone With the Wind' will be back on HBO Max after 'careful' planning 

-          The Hill Times: Editorial independence assured, say Facebook and Canadian Press, amid launch of 

$1-million fellowship 

https://variety.com/2020/tv/news/banff-virtual-edition-snowpiercer-masterclass-1234604296/
https://realscreen.com/2020/05/12/banff-2020-goes-virtual-with-four-month-content-and-events-program/
https://africanentertainment.com/2020/05/12/banff-to-hold-virtual-edition-of-2020-festival/
https://www.broadwayworld.com/bwwtv/article/Banff-World-Media-Festival-Announces-2020-Virtual-Edition-20200512
https://www.cbc.ca/news/canada/calgary/banff-world-media-festival-1.5567233
https://www.cbc.ca/news/canada/calgary/banff-world-media-festival-1.5567233
https://cartt.ca/banff-fest-announces-four-month-virtual-events-program/
https://senalnews.com/en/stay-tuned/banff-world-media-festival-announces-2020-virtual-edition
https://www.broadcastnow.co.uk/international/banff-world-media-festival-goes-online/5149762.article
https://calgaryherald.com/entertainment/local-arts/jennifer-connelly-among-stars-featured-as-banff-world-media-festival-goes-virtual-for-2020/
https://calgaryherald.com/entertainment/local-arts/jennifer-connelly-among-stars-featured-as-banff-world-media-festival-goes-virtual-for-2020/
https://view.email.variety.com/?qs=a6b02ab9015a351ca15b3e168cdaff1407ec3652a2ff732412cea60fb27a44924dfbb542826a9e4da4c2700f722ddcdd2f01043835e9d5c06207177bded80ef1562713a65652c719
https://www.goldenglobes.com/articles/banff-panel-showrunners
https://www.goldenglobes.com/articles/last-dance
https://tbivision.com/2020/07/16/tbi-in-conversation-mrs-america-showrunner-dahvi-waller-on-hollywoods-gender-inequality/
https://www.freepressjournal.in/entertainment/gone-with-the-wind-will-be-back-on-hbo-max-after-careful-planning
https://www.hilltimes.com/2020/06/29/editorial-independence-assured-says-facebook-canadian-press-amid-launch-of-1-million-fellowship/254656
https://www.hilltimes.com/2020/06/29/editorial-independence-assured-says-facebook-canadian-press-amid-launch-of-1-million-fellowship/254656


-          Winnipeg Free Press: Ottawa may force Google, Facebook to pay for news 

-          The Telegraph Online: Gone ‘will be back after careful planning 

-          Hollywood Reporter: Banff: Jennifer Connelly Talks Return to TV in 'Snowpiercer' Adaptation 

-          TBI: News round-up: Russia’s Key Buyers Event Announces Programme; Virtual Banff kicks off with 

‘Snowpiercer’ panel; Turkey’s ‘Daydreamer’ sold in Italy and more…  
  

ROCKIE AWARDS 

-          THE HOLLYWOOD REPORTER: Banff: 'Fleabag' Wins Grand Jury Prize, Best Comedy 

-          REALSCREEN: Banff ’20: “Free Solo”, “Who Are You Calling Fat?” pick up Rockie Awards 

-          BROADCAST: Fleabag leads UK charge in Banff Rockie Awards 

-          CARTT: Banff Festival announces 2020 Rockie Awards winners 

-          CRUMPE: Brits Clean Up As ‘Fleabag’ & ‘Chernobyl’ Win – Crumpe 

-          TV TONIGHT: Hardball wins at Banff Rockie Awards 

-          TV, EH?: 2020 ROCKIE AWARDS INTERNATIONAL PROGRAM COMPETITION WINNERS ANNOUNCED 

-          THE NATIONAL: Abu Dhabi-produced documentary 'Free Solo' wins another international award 

-          MARKETS INSIDER: AMI's Employable Me wins Rockie Award at the 2020 Banff World Media 

Festival 

-          VARIETY – AWARDS HQ: Niecy Nash Among This Year's Banff World Media Festival Rockie Award 

Winners 

-          News Lagoon: Banff ’20: “Free Solo”, “Who Are You Calling Fat?” pick up Rockie Awards  

https://www.winnipegfreepress.com/business/ottawa-may-force-google-facebook-to-pay-for-news-571362252.html
https://www.telegraphindia.com/world/gone-with-the-wind-will-be-back-after-careful-planning/cid/1781769
https://www.hollywoodreporter.com/news/banff-jennifer-connelly-talks-return-tv-snowpiercer-adaptation-1295990
https://tbivision.com/2020/05/27/news-round-up-russias-key-buyers-event-announces-programme-virtual-banff-kicks-off-with-snowpiercer-panel-turkeys-daydreamer-sold-in-italy-and/
https://tbivision.com/2020/05/27/news-round-up-russias-key-buyers-event-announces-programme-virtual-banff-kicks-off-with-snowpiercer-panel-turkeys-daydreamer-sold-in-italy-and/
https://www.hollywoodreporter.com/news/banff-fleabag-wins-grand-jury-prize-best-comedy-1298413
https://realscreen.com/2020/06/15/banff-20-free-solo-who-are-you-calling-fat-pick-up-rockie-awards/
https://www.broadcastnow.co.uk/international/fleabag-leads-uk-charge-in-banff-rockie-awards/5150669.article
https://cartt.ca/banff-festival-announces-2020-rockie-awards-winners/
https://www.crumpe.com/2020/06/brits-clean-up-as-fleabag-chernobyl-win-crumpe/
https://tvtonight.com.au/2020/06/hardball-wins-at-banff-rockie-awards.html
https://www.tv-eh.com/2020/06/16/2020-rockie-awards-international-program-competition-winners-announced/
https://www.thenational.ae/arts-culture/television/abu-dhabi-produced-documentary-free-solo-wins-another-international-award-1.1034223
https://markets.businessinsider.com/news/stocks/ami-s-employable-me-wins-rockie-award-at-the-2020-banff-world-media-festival-1029313752#:~:text=AMI's%20Employable%20Me%20wins%20Rockie%20Award%20at%20the%202020%20Banff%20World%20Media%20Festival,-PRESS%20RELEASE%20PR&text=TORONTO%2C%20June%2016%2C%202020%20%2F,2020%20Banff%20World%20Media%20Festival.
https://markets.businessinsider.com/news/stocks/ami-s-employable-me-wins-rockie-award-at-the-2020-banff-world-media-festival-1029313752#:~:text=AMI's%20Employable%20Me%20wins%20Rockie%20Award%20at%20the%202020%20Banff%20World%20Media%20Festival,-PRESS%20RELEASE%20PR&text=TORONTO%2C%20June%2016%2C%202020%20%2F,2020%20Banff%20World%20Media%20Festival.
https://newslagoon.com/entertainment/banff-20-free-solo-who-are-you-calling-fat-pick-up-rockie-awards/210442/


BANFF TED SARANDOS CLIPPINGS 

DEADLINE 

(Crumpe.com, IMDB, BingePost) 

Ted Sarandos To Give Keynote Address At 
Banff World Media Festival In June 
By Peter White 
February 25, 2020 8:00am 

Netflix content chief Ted Sarandos is heading to Canada’s Banff World Media 

Festival to give a keynote address. 

Sarandos will speak at the event, which is held at the Fairmont Banff Springs 

Hotel in Alberta, Canada, on Monday June 15. The event runs June 14-17. 

It comes after last year’s event, which saw Jeffrey Katzenberg, Co-founder of 

Dreamworks, and Managing Partner of WndrCo and Chairman and Founder 

of Quibi, who was a keynote speaker and revealed that Steven Spielberg was 

working on a horror project for the short-form service. 

“Great stories can come from anywhere, and many have had their beginnings 

at Banff World Media Festival. Netflix is proud to be a part of Banff, working 

with our incredible partners and deepening our commitment to a vibrant 

Canadian creative community whose work is seen and loved by the world,” 

said Sarandos. 

 “We’re thrilled to welcome Ted to the incredible lineup of top-tier speakers at 

our Summit Series,” said Randy Lennox, Chair of the Board of Directors, 

Banff, and President, Bell Media. “This year’s lineup is going to be full of 

industry leaders and legendary innovators, resulting in fascinating 

conversations that can’t be missed.” 

https://deadline.com/2020/02/ted-sarandos-banff-world-media-festival-june-2020-1202867694/
https://www.crumpe.com/2020/02/ted-sarandos-donnera-une-allocution-au-banff-world-media-festival-en-juin-date-limite/
https://www.imdb.com/news/ni62796972/
https://www.imdb.com/news/ni62796972/
https://bingepost.com/ted-sarandos-to-give-keynote-address-at-banff-world-media-festival-in-june/42904/
https://bingepost.com/ted-sarandos-to-give-keynote-address-at-banff-world-media-festival-in-june/42904/
https://deadline.com/author/peter-white/
https://deadline.com/tag/netflix/
https://deadline.com/tag/ted-sarandos/
https://deadline.com/tag/banff-world-media-festival/
https://deadline.com/tag/banff-world-media-festival/


“Ted’s contributions to global media have been astounding and revolutionary,” 

added Banff Executive Director, Jenn Kuzmyk. “It’s almost impossible to 

quantify the impact that Netflix and its content has had within the 

entertainment business as well as the daily lives of people around the globe. 

Ted continues to support new voices and champion groundbreaking work, 

raising the bar for creative excellence.  The festival is thrilled to welcome him 

back to beautiful Banff for what is sure to be an inspiring keynote, outlining 

his vision and tackling some of the big questions in the industry and where it’s 

headed amid continuing seismic change.” 

  

  



THE HOLLYWOOD REPORTER 

Ted Sarandos to Keynote Banff World 

Media Festival 
8:00 AM PST 2/25/2020 by Etan Vlessing 

Netflix's chief content officer will be at the Canadian Rockies 

industry retreat as the federal government considers 

regulating and taxing big U.S. streaming and tech players. 

Ted Sarandos, Netflix's chief content officer, is set to offer a keynote speech at the Banff World 
Media Festival, organizers said Tuesday. 

Sarandos on June 15 will participate in a fireside conversation during the 41st edition of the 
festival in the Canadian Rockies. In his role at Netflix, Sarandos oversees teams responsible for 
creating original series like Stranger Things and Umbrella Academy and movies like Alfonso 
Cuaron's Roma and Martin Scorsese's The Irishman. 
 
His appearance will be part of the Banff Summit series of keynote speakers, but comes as the 
federal government in Ottawa is weighing legislation to possibly regulate and mandate local 
content spending commitments from U.S. streaming and tech players operating in the 
Canadian market. 

"Great stories can come from anywhere, and many have had their beginnings at Banff World 
Media Festival. Netflix is proud to be a part of Banff, working with our incredible partners and 
deepening our commitment to a vibrant Canadian creative community whose work is seen and 
loved by the world,” Sarandos said in a statement. 

Sarandos has attended Banff in the past, including when Netflix was honored by the festival in 
2011. The 2020 Banff World Media Festival will run June 14-17 in the Canadian Rockies. 

  

https://www.hollywoodreporter.com/news/ted-sarandos-keynote-banff-world-media-festival-1280902
https://www.hollywoodreporter.com/news/canada-wants-streamers-start-paying-more-taxes-1278498


PLAYBACK 

Ted Sarandos to keynote BANFF’s Summit Series 
Netflix's chief content officer will take part in a fireside chat set for Monday, June 15.  

By Jordan Pinto  

Banff World Media Festival (BANFF) has revealed that Netflix’s Ted Sarandos will serve as the first 
keynote for its 2020 Summit Series, with the streamer’s chief content officer taking part in a fireside chat 
on Monday, June 15. 

Sarandos, among the most influential figures in the content business, oversees the teams responsible for 
the acquisition and creation of all Netflix TV series and films. He led Netflix’s first forays into original 
content in 2013 and in recent years he has overseen a slate that includes Stranger Things, Umbrella 
Academy and The Crown, as well as feature films such as To All the Boys I’ve Loved Before, The Irishman, 
Bird Box, ROMA and Marriage Story. 
 
“Great stories can come from anywhere, and many have had their beginnings at Banff World Media 
Festival. Netflix is proud to be a part of BANFF, working with our incredible partners and deepening our 
commitment to a vibrant Canadian creative community whose work is seen and loved by the world,” 
commented Sarandos in a statement. 

Considered one of the most powerful people in the entertainment world, he has been key to landing major 
deals with top producers such as Shonda Rhimes and Ryan Murphy, as well as former U.S. president 
Barack Obama and his wife Michelle. And under his watch, Netflix led the industry in Oscar nominations 
this year with 24 nods. 

“Ted’s contributions to global media have been astounding and revolutionary,” added BANFF executive 
director, Jenn Kuzmyk. “It’s almost impossible to quantify the impact that Netflix and its content has had 
within the entertainment business as well as the daily lives of people around the globe. Ted continues to 
support new voices and champion groundbreaking work, raising the bar for creative excellence.” 

Since it launched in Canada in 2010, Netflix has grown its paid subscriber base to somewhere north of 
6.5 million. According to Netflix, its production spending in Canada exceeded $500 million between 
September 2017 and September 2019. Globally, the service has more than 167 million paid members. 
BANFF’s Summit Series, launched last year, has previously featured Quibi founder and Dreamworks 
co-founder Jeffrey Katzenberg, PBS CEO Paula Kerger, AMC Networks’ Sarah Barnett and Paul Feig. 

This year’s BANFF runs from June 14 to 17.  

https://playbackonline.ca/author/jp.pinto
https://playbackonline.ca/2010/09/23/netflix-canada-to-compete-with-on-demand-content/
https://playbackonline.ca/2019/09/26/netflix-says-it-has-spent-500m-in-canada-in-two-years/
https://playbackonline.ca/2019/09/26/netflix-says-it-has-spent-500m-in-canada-in-two-years/
https://playbackonline.ca/2020/01/22/netflix-sees-growth-slowing-in-canada-but-gains-abroad/



