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I. PRE-FESTIVAL 

Deadline: Banff World Media Festival Boss Jenn Kuzmyk Talks International Buzz 

June 8, 2022 5:00 am | By Max Goldbart 

 
Jenn Kuzmyk 

This year’s Banff World Media Festival is set to be one of the most international yet and will go beyond 

TV trends to address some of the globe’s biggest topics, according to Executive Director Jenn Kuzmyk. 

Speaking to Deadline in the lead-up to the annual event, which takes place in-person after two years 

online from Sunday 12 June to Wednesday 15 June, Kuzmyk pointed to a flurry of non-North American 

delegates journeying to the beautiful Rockie Mountains from the likes of Netflix, Warner Bros Discovery, 

Amazon, the BBC and production companies based in Nigeria, France, Sweden and Korea. 

“Going virtual during the pandemic has widened our reach and that’s definitely represented in the 

breadth of participation,” she added. “We’ve always been represented well internationally but perhaps 

a bit more this year.” 

She pointed to big international hits in line for the prestigious Rockie Awards such as BBC comedy 

Motherland, Jack Thorne’s Help and Denmark’s Kamikaze for HBO Max. 

There were entries from around 45 countries for this year’s Rockies, with more than 150 jurors from a 

variety of nations. 

The 2022 festival will be headlined by keynotes from some of the biggest names in the world of TV 

including Netflix Head of Global TV Bela Bajaria, Universal Studio Group Chair Pearlana Igbokwe and 

Participant Media CEO David Linde, along with a wealth of panels talking showrunning, distribution, kids’ 

content and spotlighting various networks and streamers. 

https://deadline.com/2022/06/banff-world-media-festival-boss-jenn-kuzmyk-talks-international-big-topics-1235039573/#recipient_hashed=7453ee81fdc25773db7eef3055ad0be47c42a7a3ee7a419167342cc24e755f07
https://deadline.com/author/max-goldbart/
https://deadline.com/tag/banff-world-media-festival/


Delegates are already numbering more than 1,500, which would be a record, although Kuzmyk stressed 

“this isn’t the biggest event in the world, we’re not Mipcom, but we like to say ‘the right people are at 

Banff’.” 

Panel sessions will cover the likes of content trends, consolidation and “point to opportunities and 

pathways for future business,” but Kuzmyk added that the festival will go beyond TV topics to think 

about some of the biggest issues facing the world today. 

To that end, a day one keynote from Lionsgate founder Frank Giustra and White House Coronavirus 

Response Co-Ordinator Ashish Jha will discuss the responsibility of the media to combat disinformation 

and misinformation. 

“The festival will kick off with something that attendees can get real depth from,” added Kuzmyk. “We 

don’t only want to talk trends but I think at Banff we’ve always touched on issues that have a greater 

meaning. We want to examine the responsibility and power that we as the media have to change minds 

and policy around the world.” 

With the worst of the COVID-19 pandemic tentatively consigned to the past, Kuzmyk has been 

impressed with the way in which society and the business world has “got on with it.” 

In terms of the festival she has overseen for five years, she “learned that Banff is more than just a place” 

when it operated virtually. 

“We learned about the strength of the festival [when it was virtual] and were able to facilitate 

thousands of meetings resulting in new shows being commissioned.” 

Banff’s “point of difference” is also in diversity, added Kuzmyk, who pointed to a focus on Black and 

Indigenous-led companies over the past couple of years, along with the the BANFF Spark Accelerator for 

Women in the Business of Media, designed to address the systemic gap in gender equality and 

representation. 

This year’s first day will kick off with a pitching session for 15 Indigenous producers to present their 

shows to a panel of buyers and an industry audience. 

“So many festivals around the world are embracing the opportunity [to commission more diverse 

content] and I think we’re leading on that front,” she added. “This can only result in more interesting 

content and better businesses around the world.” 

 

 

 

 

https://deadline.com/tag/lionsgate/


The Hollywood Reporter: From New Media Players to Masking Up: Banff World Media 

Festival Makes In-Person Return to the Rockies 

The festival's executive director, Jenn Kuzmyk, previews the upcoming media fest, set to kick off on June 

12. 

June 10, 2022 11:00 am | By Etan Vlessing 

 
The Banff Springs Hotel in the Canadian Rockies, once again the home of the Banff World Media Festival. 

COURTESY OF BANFF 

TV loves a comeback story, and so does the Banff World Media Festival. For its 43rd edition, it will return 

to the Canadian Rockies. 

A crowded program of keynotes, master classes and awards will take place (under stringently planned 

measures that include masks and outdoor meeting areas with firepits). Executive director Jenn Kuzmyk 

talked with THR about how to stage a post-pandemic event with glitz and glamour, teary trophy 

acceptance speeches and COVID-19 vaccination certificates. 

Banff is finally returning to an in-person format after being forced online for two years — is it more 

work pivoting to a familiar format, or less? 

It’s not more work. Our team has been equally busy. There are significant new things to consider this 

year, versus previous years, specifically making sure the event is safe and run well, in light of new 

requirements for the pandemic. But we’re all pretty invigorated by the fact we’re going back to the in-

person festival, and that makes it all OK. 

You will have masking, proof of vaccination and other precautions to ensure a safe festival? 

https://www.hollywoodreporter.com/tv/tv-features/banff-media-festival-2022-in-person-return-1235160174/
https://www.hollywoodreporter.com/tv/tv-features/banff-media-festival-2022-in-person-return-1235160174/
https://www.hollywoodreporter.com/author/etan-vlessing/
https://www.hollywoodreporter.com/t/banff-world-media-festival/


All along it’s been a challenge to make sure we’re doing the right things and we’re addressing the needs 

and we’re prepared for every eventuality. Our contingency planning continues. We’ve done a lot of 

planning to make sure this festival goes off without a hitch. However, if there’s a hitch, we’re prepared. 

We’re requiring masks in high traffic areas and session rooms. We are requiring that every delegate be 

fully vaccinated. That’s a commitment we made some time ago and are sticking with it. We’ll have 

packaged meals available. For every comfort level, you’ll be able to attend the events. If you’re very 

COVID aware and concerned, then you can keep your mask on, take advantage of outdoor meeting 

spaces and other protocols and feel more comfortable. 

 
Jenn Kuzmyk. COURTESY OF HELEN TANSEY 

What innovations have been added this year? 

You’re going to notice a lot that’s new, especially if you haven’t been to Banff for many years. Some of 

what we’re doing is additive but is 100 percent in reaction to what’s needed for a modern event these 

days post-pandemic. We have significant outdoor meeting space. Yes, mountain weather is somewhat 

unpredictable, but we have an unparalleled view of the Rockies as a backdrop and outdoor firepits with 

chairs and blankets. No one will mind. The barbecue is returning. You’re also going to see more 

branding. We’ve had significant interest from international media companies. That speaks to the climate 

out there. 

Is the lineup a mix of execs from legacy and new digital platforms, or does it lean more to streaming 

and other new media? 

It’s an absolute mix. Even the “old media” companies, which are well represented in Banff, are 

essentially new-media players because they have completely reinvented themselves as they launch new 

platforms. If a company is truly old media, they’re likely not around anymore. We have Bela Bajaria, 

head of global TV for Netflix, which has had an incredible trajectory through the pandemic. Then you 

https://www.hollywoodreporter.com/t/international/


have David Linde, CEO of Participant, which is known for having social issues as an underlying drive. For 

Banff, it’s always been about more than just the business. It’s been about the impact of the business on 

society, the planet and on public policy. The opening keynote will feature Dr. Ashish K. Jha and 

[Lionsgate founder] Frank Giustra talking about the power and the responsibility of the media industry 

to combat misinformation. 

How are you expanding representation? 

We’ve brought new voices to the festival through our fellowship programs, like Banff Spark, targeted at 

women-owned media companies to grow their scale and impact. This year, we’re launching the 

Indigenous Screen Summit. We did it virtually, but it’s the first time in person. And we have 15 

Indigenous producers pitching to Canadian and international buyers, with the goal of those projects 

gaining traction and getting made. 

Has it helped Banff that, despite the pandemic disruption that sent the festival online, you still have 

the golden age of TV, with a rising content spend by Hollywood players, to return to for discussion and 

deal-making with the 2022 edition? 

When you speak about the golden age TV and content, scripted and unscripted, Banff plays a role in that 

internationally, moreso than it has ever has. Everyone knows about the impact the pandemic had on 

feature films and theatrical releases. But TV content has thrived online and the festival has seen a 

benefit through the participation of the major global media companies. And it’s a hub for the generation 

of new content, where the creative and the industry comes together. It’s very much a development 

market. It’s very much a place where new projects and new ventures, but especially new projects are 

pitched and are eventually developed and produced. You’re going to see even more of that. 

Variety: Awards HQ June 6: Elle Fanning Double Push; Banff Returns; Trent Crimm  

Exclusive: Banff Boss Jenn Kuzmyk Previews This Year's Return to the Rockies 

Banff World Media Festival is back, and I can't wait. It's one of my favorite events of the entire year, 

perched in the Canadian Rockies at the glorious Fairmont Banff Springs Hotel, and something I missed 

the past two years as the world went remote. 

Taking place June 12 to June 15, highlights for the 43rd annual event include the Rockie Awards Gala 

Ceremony (which we wrote about in the last AWARDS HQ) and keynote speakers Pearlena 

Igbokwe(Chairman at Universal Studio Group), Bela Bajaria (Head of Global TV for Netflix) and David 

Linde (CEO of Participant). 

The fest will also include master ckaases on "The Umbrella Academy," "Starstruck," "Rutherford Falls," 

"The Lake," and "Among the Stars." 

https://variety.com/2022/tv/awards/awards-hq-june-6-2022-emmys-newsletter-1235286483/


"I have been trying to manifest this this moment for years now," says Banff World Media Festival 

executive director Jenn Kuzmyk. "I couldn't be more excited to be going back to an in-person event and 

to get to to have my first big international event. We've we've put a lot of work into this. This is what we 

do." 

Banff went virtual the last two years, which allowed it to reach more participants who couldn't make it 

to Alberta. "We grew the festival, we had further reach and we certainly facilitated lots of business 

happening but it's not the same thing," Kuzmyk says. "In terms of the way that the festival runs, you're 

going to see more branding, more presence of international media companies there in that way." 

And to make attendees feel safer, there will be more outdoor meetings and an outdoor delegate lounge. 

"I don't know why we didn't do that before," she says, "with that insane view. There is no better 

delegate lounge in the whole world." 

The timing of Banff means that it takes place right before Emmy voting begins, and the festival has been 

positioning itself as a stop on the Emmy campaign trail for a while now. This year, as mentioned above, 

those top contenders include "Yellowjackets." 

"I think our plan has worked," Kuzmyk says. 

And then there's the growing international footprint of media companies, and globalization of content. 

Non-English fare makes up a chunk of Rockie Awards nominees, "We are about content and so when we 

bring great directors, and great showrunners producers to the table, the rest of the industry pays 

attention," Kuzmyk says.  

INDIGENOUS SCREEN SUMMIT  

Banff World Media Festival launching Indigenous screen summit (CP: GLOBAL NEWS) 

CBC Radio’s The Homestretch interview with Indigenous Screen Summit Producer Joy 

Haskell  

BANFF RETURNS / KEYNOTES 

DEADLINE (also picked up by AMERICAN NEWS TIMES) 

Banff World Media Festival Returns In Person; Universal Studio Group Chairman 
Pearlena Igbokwe To Deliver Keynote 

March 8, 2022 8:00 am | By Max Goldbart 
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Pearlena Igbokwe. Chris Haston/NBC 

The Banff World Media Festival is returning in person for the first time in three years, with Universal 

Studio Group Chairman Pearlena Igbokwe set to deliver a keynote. 

The 43rd edition of the world-renowned festival will take place from June 12-15 at the Fairmont Banff 

Springs Hotel after the 2020 and 2021 editions were forced online due to the pandemic. 

Igbokwe, who became Chairman in 2020, will lead a Summit Series keynote on June 14 detailing her 

strategy, which involves oversight of Universal Television, UCP, Universal Television Alternative Studios 

and Universal International Studios. She currently oversees 129 projects across 29 platforms including 

work from Jordan Peele, Sam Esmail, Tina Fey and Seth MacFarlane. 

There will also be an In Conversation between Lionsgate founder Frank Giustra and global health and 

pandemic expert Dr Ashish K. Jha, who will discuss the ways in which the media industry can combat 

disinformation. 

Newly-appointed Banff Board Chair Kevin Beggs, the Chair of Lionsgate Television Group, who recently 

replaced Randy Lennox heading up the Banff Board, said this year’s edition will be “bigger and better 

than ever.” 

He added: ““We couldn’t think of more fitting speakers to kick off the festivities than the head of Brown 

University’s School of Public Health, Dr Jha, a visionary leader who has given useful and politics-free 

advice to millions during the pandemic, and Frank Giustra, founder of Lionsgate which has grown from a 

start-up in 1999 to a leading content, distribution, and platform studio today.” 
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https://deadline.com/tag/universal-studio-group/
https://deadline.com/tag/universal-studio-group/
https://deadline.com/tag/pearlena-igbokwe/
https://deadline.com/2020/09/pearlena-igbokwe-promoted-nbcu-global-tv-studio-operation-chairman-bonnie-hammer-vice-chairman-universal-studio-group-1234573365/
https://deadline.com/tag/lionsgate/
https://deadline.com/tag/frank-giustra/
https://deadline.com/2021/11/kevin-beggs-banff-1234865606/
https://deadline.com/2021/11/kevin-beggs-banff-1234865606/


THE HOLLYWOOD REPORTER 

Banff World Media Festival Plans In-Person Event for Summer 

The TV fest's 43rd edition, set for June 12 to 15, will return to the Canadian Rockies after two years of 

virtual programming amid the pandemic. 

By Etan Vlessing 

 

The Fairmont Banff Springs in Banff, Alberta. COURTESY OF BANFF SPRINGS HOTEL 

The Banff World Media Festival will run as a physical event from June 12 to June 15, 2022, organizers 

said Tuesday. 

Those plans follow two years of virtual programming for the annual TV industry retreat as the COVID-19 

crisis saw high infection rates in Alberta. And Banff will return to the Banff Springs Hotel as the host of 

its Summit Series keynotes, master classes and the Rockie Awards international competition. 

“We couldn’t be more excited to welcome the industry back in the Canadian Rockies this June,” Jenn 

Kuzmyk, executive director of the Banff World Media Festival, said in a statement. 

This year’s Summit Series keynotes will include an appearance by Universal Studio Group chair Pearlena 

Igbokwe, who oversees Universal Television, Universal Content Productions, Universal Television 

Alternative Studios and Universal International Studios. 

And Lionsgate founder and philanthropist Frank Guistra will take part in an “In-Conversation-With” 

session with global health and pandemic expert Dr. Ashish K. Jha to discuss the media and 

entertainment businesses response to the impact of global misinformation campaigns on public 

awareness. 

https://www.hollywoodreporter.com/business/business-news/banff-world-media-festival-plans-in-person-event-for-summer-1235106016/
https://www.hollywoodreporter.com/author/etan-vlessing/
https://www.hollywoodreporter.com/t/banff-world-media-festival/


Amid industry heavyweights, expect no Russian presence at Banff this year. Festival-parent Brunico 

Communications has suspended all business ties with Russian-based companies, including advertising, 

sponsorship and attendance, at its conferences and events in the wake of Russia’s invasion of Ukraine. 

“While we understand that Russian companies operating within the media and entertainment 

communities we serve might not be supportive of this military campaign, we firmly believe that the 

collective sanctions imposed by various governments, including our leadership in Canada, can make a 

meaningful difference in helping to bring this war to a conclusion. In taking this action, we are standing 

with the people of Ukraine, our staff who have family ties to Ukraine, and the rest of our team and 

clients who share our values-based perspective on this untenable situation,” Brunico said in a 

statement. 

More announcements on keynotes speakers, informal conversations, master classes and meetings with 

top industry executives, agents, network buyers and streaming executives will be made in the coming 

months. 

PLAYBACK 

Banff World Media Festival announces first keynotes for in-person event in June 

By Victoria Ahearn 

Confirmed speakers include Dr. Ashish K. Jha, Lionsgate Entertainment founder Frank Giustra, and 
Pearlena Igbokwe, chairman of Universal Studio Group. 

The Banff World Media Festival (BANFF) has announced the first scheduled speakers for its events this 

summer, which will be in-person after virtual editions the past two years due to the pandemic. 

BANFF’s 43rd edition runs June 12 to 15 in Banff, Alta., kicking off with an exclusive “In Conversation” 

session with pandemic expert Dr. Ashish K. Jha (pictured left), dean of Brown University’s School of 

Public Health, and global philanthropist, entrepreneur and Lionsgate Entertainment founder Frank 

Giustra (pictured middle). They’ll discuss the harm of mis/disinformation and the responsibility of the 

media and entertainment industry to combat it. 

Other confirmed attendees for the international conference and marketplace at the Fairmont Banff 

Springs Hotel include Pearlena Igbokwe (pictured right), chairman of Universal Studio Group, who will be 

a Summit Series keynote speaker on June 14. 

Set for June 13 is the Rockie Awards International Program Competition, which involves participation 

from more than 55 countries annually and announces winners including the Grand Jury Prize and the 

Francophone Prize. 

https://playbackonline.ca/2022/03/08/banff-world-media-festival-announces-first-keynotes-for-in-person-event-in-june/
https://playbackonline.ca/author/


BANFF attracts creators, producers, showrunners, talent, networks, studios, streamers, press and media 

companies from more than 50 countries. 

The festival’s other offerings including panel discussions, celebrity master classes, networking 

opportunities and the BANFF Spark Accelerator for Women in the Business of Media, which has 

announced 100 participants for the upcoming instalment. This year 66% of selected candidates for 

BANFF Spark self-identify as Black, Indigenous, people of colour, LGBTQ2S+, and/or professionals with 

disabilities. 

“BANFF is back, bigger and better than ever,” said BANFF board chair and Lionsgate Television Group 

chair Kevin Beggs, who was elected as BANFF chair in November. 

“We couldn’t be more excited to welcome the industry back in the Canadian Rockies this June,” added 

Jenn Kuzmyk, executive director, Banff World Media Festival and publisher of Playback. “The BANFF 

board of directors, content advisory board and our team are working to bring you the best edition of 

BANFF yet, and we’re thrilled to be launching this year’s content slate with the announcement of 

keynote conversations featuring global leaders Pearlena Igbokwe, Dr. Ashish Jha and Frank Giustra.” 

 

TV-EH? 

BANFF WORLD MEDIA FESTIVAL ANNOUNCES FIRST KEYNOTES, PLANS FOR IN-PERSON 

2022 EVENT 

March 8, 2022 | Greg David  

 

From a media release: 
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The Banff World Media Festival (BANFF) is thrilled to announce plans for this year’s event to safely 
return in-person with an exciting lineup of Summit Series keynote speakers, topical panel discussions 
and celebrity master classes as well as networking opportunities to connect the global media industry to 
ignite new projects and support business development. The 43rd edition of the Festival will take place in-
person June 12-15, 2022 at the Fairmont Banff Springs Hotel in Banff, Alberta, Canada.  
 
Chairman of Universal Studio Group (USG), Pearlena Igbokwe (top left), is confirmed to participate in a 
Summit Series keynote conversation at the Festival on Tuesday, June 14. Igbokwe leads four 
powerhouse studios: Universal Television, UCP, Universal Television Alternative Studios and Universal 
International Studios that produce over 3,000 hours of programming currently airing or streaming 
around the globe. 
 
An exclusive ‘In Conversation With’ session is confirmed with leading global health and pandemic expert 
Dr. Ashish K. Jha (top middle) and renowned philanthropist and entrepreneur Frank Giustra (top right) to 
discuss the impact of mis/disinformation on public awareness and the responsibility of the media and 
entertainment industry to combat it. 

“BANFF is back, bigger and better than ever,” said BANFF Board Chair and Lionsgate Television Group 
Chair Kevin Beggs. “We couldn’t think of more fitting speakers to kick off the festivities than the head of 
Brown University’s School of Public Health, Dr. Ashish Jha, a visionary leader who has given useful and 
politics-free advice to millions during the pandemic; Frank Giustra, founder of Lionsgate which has 
grown from a start-up in 1999 to a leading content, distribution, and platform studio today, and who 
was recently named Co-Chair of the Crisis Group; and Pearlena Igbokwe, Chair of Universal Television 
Group, one of the most prolific television studios operating in Hollywood today.” 

“We couldn’t be more excited to welcome the industry back in the Canadian Rockies this June,” said 
Jenn Kuzmyk, Executive Director, Banff World Media Festival. “The BANFF Board of Directors, Content 
Advisory Board and our team are working to bring you the best edition of BANFF yet, and we’re thrilled 
to be launching this year’s content slate with the announcement of keynote conversations featuring 
global leaders Pearlena Igbokwe, Dr. Ashish Jha and Frank Giustra.” 

Igbokwe and her team support a slate of ambitious storytellers, including Jordan Peele, Sam Esmail, 
Nahnatchka Khan, Tina Fey, Seth MacFarlane, Julie Plec, Amy Poehler, Tanya Saracho, Michael Schur, 
Alan Yang, David Heyman, Selwyn Hinds, Tarell McCraney, Lorne Michaels, Gareth Neame, Debra Martin 
Chase, Nick Antosca and Dick Wolf, among numerous others. She currently oversees 129 projects across 
29 platforms worldwide, including the major broadcast networks, streamers and numerous cable 
outlets. Notable USG projects under her purview include “Hacks,” “Never Have I Ever,” “Girls5eva,” 
“Young Rock,” “The Umbrella Academy,” “Dr. Death,” “Gaslit,” “Joe vs Carole,” “Made in Chelsea,” 
“Clickbait,” “We Are Lady Parts,” “Making It” and longtime NBC favorite “Hollywood Game Night.” 

The timely conversation between Dr. Ashish Jha and Frank Giustra will discuss the impact of 
mis/disinformation on public awareness and the responsibility of media and entertainment platforms to 
combat it. 

The renowned Rockie Awards International Program Competition is one of the world’s largest program 
competitions of its kind, with participation from more than 55 countries annually including an 
international jury of 150 industry professionals. Category winners, including the Grand Jury Prize, the 
Francophone Prize and other special prizes, will be announced during the Festival on June 13th. 

https://rockies.playbackonline.ca/


Now in its 43rd year, BANFF is the international conference and marketplace where new business 
partnerships are forged and new TV, film and digital media projects are ignited. With delegates from 50+ 
countries, the Festival attracts the world’s top creators, producers, showrunners, talent, networks, 
studios, streamers, press and media companies. In addition, BANFF continues to deliver important 
fellowships and initiatives including The BANFF Spark Accelerator for Women in the Business of Media, 
supported by the Government of Canada which empowers and trains Canadian women entrepreneurs 
to launch and grow their own sustainable businesses within the screen-based industries as well as the 
Netflix-BANFF Diversity of Voices Initiative, a program that jumpstarts and accelerates the careers of up 
to 100 Black, Indigenous and People of Colour producers and creators. 
 
ABOUT PEARLENA IGBOKWE 
Pearlena Igbokwe is Chairman, Universal Studio Group (USG), where she leads four powerhouse studios: 
Universal Television, Universal Content Productions (UCP), Universal Television Alternative Studios and 
Universal International Studios that produce over 3,000 hours of programming currently airing or 
streaming around the globe. Igbokwe reports directly to Jeff Shell, CEO NBCUniversal. 
In her capacity as Chairman, Igbokwe and her team support a slate of ambitious storytellers, including 
Jordan Peele, Sam Esmail, Nahnatchka Khan, Tina Fey, Seth MacFarlane, Julie Plec, Amy Poehler, Tanya 
Saracho, Michael Schur, Alan Yang, David Heyman, Selwyn Hinds, Tarell McCraney, Lorne Michaels, 
Gareth Neame, Debra Martin Chase, Nick Antosca and Dick Wolf, among numerous others. 

Igbokwe currently oversees 129 projects across 29 platforms worldwide, including the major broadcast 
networks, streamers and numerous cable outlets. Notable USG projects under her purview include 
“Hacks,” “Never Have I Ever,” “Girls5eva,” “Young Rock,” “The Umbrella Academy,” “Dr. Death,” 
“Gaslit,” “Joe vs. Carole,” “Made in Chelsea,” “Clickbait,” “We Are Lady Parts,” “Making It,” and longtime 
NBC favorite “Hollywood Game Night.” Universal Studio Group also houses NBCUniversal Formats, the 
original podcast platform, USG Audio, and its graphic novel imprint, USG Graphic. 

From 2016 to 2020, Igbokwe was President, Universal Television, where she oversaw creative 
development, casting and production and led the division to new heights with record production output. 
Some of her development highlights include “Russian Doll,” “The Good Place,” “New Amsterdam,” “The 
Bold Type,” “Good Girls,” and Dick Wolf’s successful new franchise, among numerous other notable 
projects. In a highly competitive landscape, Igbokwe was able to secure pickups for her projects on every 
major streaming service, a variety of premium cable outlets and every broadcast network. 

Before her studio role, Igbokwe served as Executive Vice President, Drama Programming, for NBC 
Entertainment, where she developed the top-rated new broadcast dramas for three out of her four 
years in the role (“The Blacklist,” “Blindspot” and “This Is Us”).  Previously she worked at Showtime for 
20 years, where she was involved in developing the pilot and overseeing the first five seasons of 
“Dexter,” Showtime’s most popular series ever. She also developed and supervised the Emmy Award-
winning and critically acclaimed original series “Nurse Jackie” and developed the pilot for “Masters of 
Sex,” starring Michael Sheen. In addition, she shepherded Tracey Ullman’s “State of the Union,” Damon 
Wayans’ “The Underground,” Kirstie Alley’s “Fat Actress” and the television adaptation of the hit feature 
film “Barbershop.” She was also instrumental in the five-season run of the hit Showtime series “Soul 
Food,” a two-time NAACP Image Award winner for Best Drama Series. 

She currently serves on the boards of the Hollywood Radio and TV Society (HRTS), National Association 
of TV Programming Executives (NATPE), Television Academy Executive Committee and the Friends Board 
of the Saban Community Clinic. 

https://spark.banffmediafestival.playbackonline.ca/
https://banffmediafestival.playbackonline.ca/2022/banffdov/


Igbokwe has a Bachelor of Arts degree from Yale University and an MBA from Columbia University. She 
was born in Nigeria and resides in Los Angeles with her husband and two children. 
 
ABOUT DR. ASHISH K. JHA 
Ashish K. Jha, M.D., M.P.H., is recognized globally as an expert on pandemic preparedness and response 
as well as on health policy research and practice. He has led groundbreaking research around Ebola and 
is now on the frontlines of the COVID-19 response, leading national and international analysis of key 
issues and advising state and federal policy makers. Dr. Jha has published more than two hundred 
original research publications in prestigious journals such as the New England Journal of Medicine, JAMA 
and the BMJ, and is a frequent contributor to a range of public media. He has extensively researched 
how to improve the quality and reduce the cost of health care, focusing on the impact of public health 
policy nationally and around the globe. Dr. Jha is currently the Dean of the School of Public Health at 
Brown University. Before that, he was a faculty member at the Harvard T.H. Chan School of Public 
Health and Harvard Medical School since 2005. He was the Director of the Harvard Global Health 
Institute and also served as the Dean for Global Strategy at the Harvard T.H. Chan School of Public 
Health. 
 
ABOUT FRANK GIUSTRA 
Mr. Giustra is President and CEO of the Fiore Group, a private firm managing a broad portfolio of private 
investments and companies, focussing on natural resources, entertainment, art, food and lifestyle. 
Frank Giustra shares the love of film. In 1987, he co-founded the International Movie Group and was 
executive producer of a number of films including the 1988 hit “Buster”, starring Phil Collins. By 1997, 
Frank’s entrepreneurial success also included the founding of Lionsgate Entertainment, now one of the 
world’s largest independent film companies. Today, Mr. Giustra is a major shareholder of Thunderbird 
Entertainment, a creative-driven, pure-play content production studio that creates and owns global and 
award-winning scripted, factual and animated programming. 
 
Mr. Giustra brings an entrepreneurial approach to philanthropy to catalyze new ideas and innovations 
that can be scaled and shared. He co-founded Acceso, a social business builder that brings 
entrepreneurial solutions to global poverty. Acceso manages agribusinesses in Colombia, El Salvador, 
and Haiti. 
 
For over two decades the Giustra Foundation has supported innovative solutions to some of the most 
pressing humanitarian and economic challenges — focussing on women and children, homelessness and 
refugee resettlement. The Giustra Foundation is a founding partner in the Global Refugee Sponsorship 
Initiative. 
 
In 2020, he became co-chair of the International Crisis Group, an independent non-partisan source of 
analysis and advice to policymakers on the prevention and resolution of deadly conflict. 
Frank is passionate about philanthropy, quantum physics, and the odd wild adventure. 

About BANFF 
The Banff World Media Festival and the Rockie Awards host one of the world’s most important 
gatherings of entertainment industry executives and creators, dedicated to content development, 
production, broadcast and distribution within the screen industries. BANFF provides a platform for the 
evolving global media industry to develop its creative and business objectives. It serves as a leading 
destination for co-production and co-venture partners and is an unparalleled marketplace for 

https://thunderbird.tv/
https://thunderbird.tv/
http://www.acceso.org/
http://www.giustrafoundation.org/
http://refugeesponsorship.org/
http://refugeesponsorship.org/
https://www.crisisgroup.org/


international decision-makers to connect with new partners, learn from industry leaders and execute 
new business deals.   
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VARIETY (also picked up by EMCOTV) 

Banff World Media Festival Reveals Plans for In-Person 2022 Event; Keynotes Include 

NBCU’s Pearlena Igbokwe 

By Michael Schneider 

 

Banff/NBCU 

Banff is back. The Banff World Media Festival is returning to a live, in-person conference this June after 

two years of going virtual due to the COVID-19 pandemic. The event, a favorite of execs and producers 

thanks to its beautiful location at the Fairmont Banff Springs Hotel in Banff, Alberta, Canada, will take 

place between June 12 and June 15. 

Among this year’s major sessions is Universal Studio Group chairman Pearlena Igbokwe, who will 

participate in a keynote conversation on June 14. The festival will also include an ‘In Conversation With’ 

session with global health and pandemic expert Dr. Ashish K. Jha and philanthropist and entrepreneur 

Frank Giustra to discuss the impact of misinformation and disinformation on public awareness and the 

responsibility of the media and entertainment industry to combat it. 

“We couldn’t think of more fitting speakers to kick off the festivities than the head of Brown University’s 

School of Public Health, Dr. Ashish Jha, a visionary leader who has given useful and politics-free advice to 

millions during the pandemic; Frank Giustra, founder of Lionsgate which has grown from a start-up in 

1999 to a leading content, distribution, and platform studio today, and who was recently named Co-

Chair of the Crisis Group; and Pearlena Igbokwe, Chair of Universal Television Group, one of the most 

prolific television studios operating in Hollywood today,” said Banff Board chair and Lionsgate Television 

group chair Kevin Beggs. 

https://variety.com/2022/tv/news/banff-world-media-festival-2022-pearlena-igbokwe-1235198893/
https://emcotv.com/banff-world-media-festival-reveals-plans-for-in-person-2022-event/
https://emcotv.com/banff-world-media-festival-reveals-plans-for-in-person-2022-event/
https://variety.com/author/michael-schneider/
https://variety.com/t/banff-world-media-festival/
https://variety.com/t/pearlena-igbokwe/


Banff also includes the Rockie Awards International Program Competition, which features entries from 

more than 55 countries annually including an international jury of 150 industry professionals. Category 

winners, including the Grand Jury Prize, the Francophone Prize and other special prizes, will be 

announced in-person during the festival on June 13. 

“We couldn’t be more excited to welcome the industry back in the Canadian Rockies this June,” said 

Jenn Kuzmyk, executive director, Banff World Media Festival. “The Banff Board of Directors, Content 

Advisory Board and our team are working to bring you the best edition of Banff yet, and we’re thrilled to 

be launching this year’s content slate with the announcement of keynote conversations featuring global 

leaders Pearlena Igbokwe, Dr. Ashish Jha and Frank Giustra.” 

The Banff World Media Festival is now in its 43rd year. The international conference features delegates 

from more than 50 countries, and spotlights top creators, producers, showrunners, talent, networks, 

studios, streamers, press and media companies. 

Also, the Banff Spark Accelerator for Women in the Business of Media, supported by the government of 

Canada, has revealed the 100 participants for this year’s program, which offers training, mentorship, 

and access to potential strategic partners to women entrepreneurs in media. 

“Since its inception, the overarching goal of Banff Spark has been to support the launch and growth of 

significantly more Canadian women-owned media companies that excel both here at home and on the 

global stage,” said Kuzmyk. “We could not be more proud of what the program has achieved so far. Over 

the past two years, the women-owned companies which have taken part in Banff Spark have formed key 

partnerships, moved projects and business forward in the market, and contributed to the creation of a 

more fair and equitable media industry.” 

Additionally, the Netflix-Banff Diversity of Voices Initiative aims to assist in the careers of up to 100 

Black, Indigenous and People of Color producers and creators. 

CARTT 

March 8, 2022  

Banff Festival to return as in-person event June 12-15 

TORONTO — The Banff World Media Festival (BANFF) will happen in-person this year, organizers 

announced today. The 43rd edition of the Banff Festival will take place June 12-15 at the Fairmont Banff 

Springs Hotel in Banff, Alberta. The event has not been held in-person since June 2019 due to the global 

pandemic. This year, the festival will feature “an exciting lineup of Summit Series keynote speakers, 

topical panel discussions and celebrity master classes as well as networking opportunities to connect the 

global media industry to ignite new projects and support business development,” reads a press release. 

BANFF organizers announced details... 

https://cartt.ca/banff-festival-to-return-as-in-person-event-june-12-15/


TODO TV NEWS 

BANFF revela sus primeros oradores y planes para su edición presencial 

 08/03/2022 | Por ttvnews 

La 43° edición del BANFF World Media Festival se llevará a cabo en persona del 12 al 15 de junio de 2022 

en el Fairmont Banff Springs Hotel en Banff, Alberta, Canadá, con oradores renombrados, paneles de 

discusión temáticos y clases magistrales de celebridades. 

El BANFF World Media Festival (BANFF) se complace en anunciar sus planes para que el evento de este 

año regrese en persona de manera segura con una emocionante selección de oradores principales de la 

Serie Summit, paneles de discusión temáticos y clases magistrales de celebridades, así como 

oportunidades de establecer contactos para conectar los medios globales de la industria para impulsar 

nuevos proyectos y apoyar el desarrollo empresarial. 

La 43ª edición del Festival se llevará a cabo en persona del 12 al 15 de junio de 2022 en el Fairmont 

Banff Springs Hotel en Banff, Alberta, Canadá. 

La presidenta de Universal Studio Group (USG), Pearlena Igbokwe, participará en una conversación de 

apertura de Summit Series en el Festival el martes 14 de junio. Igbokwe lidera cuatro poderosos 

estudios: Universal Television, UCP, Universal Television Alternative Studios y Universal International 

Studios que producen más de 3000 horas de programación que actualmente se transmite o se transmite 

en todo el mundo. 

Además, el evento anunció una sesión exclusiva «En conversación con» con el Dr. Ashish K. Jha, experto 

líder mundial en salud y pandemias, y el renombrado filántropo y empresario Frank Giustra para discutir 

el impacto de la desinformación en la conciencia pública y la responsabilidad de la industria de los 

medios y el entretenimiento para combatirlo. 

«BANFF está de regreso, más grande y mejor que nunca», dijo Kevin Beggs, presidente de la junta 

directiva de BANFF y presidente del grupo de televisión de Lionsgate. «No podríamos pensar en 

oradores más apropiados para dar inicio a las festividades que el director de la Escuela de Salud Pública 

de la Universidad de Brown, el Dr. Ashish Jha, un líder visionario que ha brindado consejos útiles y libres 

de política a millones durante la pandemia; Frank Giustra, fundadora de Lionsgate, que ha pasado de ser 

una empresa emergente en 1999 a un estudio líder de contenido, distribución y plataforma en la 

actualidad, y que recientemente fue nombrada copresidenta de Crisis Group, y Pearlena Igbokwe, 

presidenta de Universal Television Group, uno de los estudios de televisión más prolíficos que operan en 

Hollywood en la actualidad». 

«No podríamos estar más emocionados de dar la bienvenida a la industria en las Montañas Rocosas 

canadienses este junio», dijo Jenn Kuzmyk, directora ejecutiva del Banff World Media Festival. «La Junta 

Directiva de BANFF, la Junta Asesora de Contenido y nuestro equipo están trabajando para brindarle la 

https://www.todotvnews.com/banff-revela-sus-primeros-oradores-y-planes-para-su-edicion-presencial/
https://www.todotvnews.com/banff-revela-sus-primeros-oradores-y-planes-para-su-edicion-presencial/
https://www.todotvnews.com/autor/ttvnews/


mejor edición de BANFF hasta el momento, y estamos encantados de lanzar la lista de contenido de este 

año con el anuncio de conversaciones clave con los líderes mundiales Pearlena Igbokwe, Dr. Ashish Jha y 

Frank Giustra». 

El renombrado Concurso Internacional de Programas de los Premios Rockie es uno de los concursos de 

programas más grandes del mundo de su tipo, con la participación de más de 55 países anualmente, 

incluido un jurado internacional de 150 profesionales de la industria. Los ganadores de las categorías, 

incluido el Gran Premio del Jurado, el Premio Francófono y otros premios especiales, se anunciarán 

durante el Festival el 13 de junio. 

Ahora en su 43º año, BANFF es la conferencia y el mercado internacional donde se forjan nuevas 

asociaciones comerciales y se inician nuevos proyectos de televisión, cine y medios digitales. Con 

delegados de más de 50 países, el Festival atrae a los principales creadores, productores, showrunners, 

talentos, redes, estudios, streamers, prensa y empresas de medios del mundo. Además, BANFF continúa 

brindando becas e iniciativas importantes, incluido The BANFF Spark Accelerator for Women in the 

Business of Media, respaldado por el Gobierno de Canadá, que empodera y capacita a las mujeres 

empresarias canadienses para lanzar y hacer crecer sus propios negocios sostenibles dentro del sector 

basado en pantallas. industrias, así como la Iniciativa de Diversidad de Voces de Netflix-BANFF, un 

programa que impulsa y acelera las carreras de hasta 100 productores y creadores negros, indígenas y 

de personas de color. 

 

 

 

 

 

 

 

 

 

 

 

 



BROADCAST DIALOGUE 

BANFF World Media Festival plans in-person return for June 

 March 8, 2022 | Connie Thiessen 

 
Pearlena Igbokwe, Chairman, Universal Studio Group, is among the speakers set to appear at BANFF 
World Media Festival's in-person return in June. (Photo by: Chris Haston/NBC) 

The Banff World Media Festival (BANFF) is making plans to return in-person for the 43rd edition of the 

event, June 12-15. 

Among the speakers confirmed for this year’s BANFF Summit Series are Universal Studio Group (USG) 

Chairman Pearlena Igbokwe, the first woman of colour to hold the role, responsible for all aspects of 

creative affairs and production for NBCUniversal studios: Universal Television, Universal Content 

Productions (UCP), Universal Television Alternative Studios and Universal International Studios. 

An exclusive In Conversation With session is also planned featuring global health and pandemic expert 

Dr. Ashish K. Jha and philanthropist and entrepreneur Frank Giustra discussing the impact of mis- and 

disinformation and the responsibility of the media and entertainment industry to combat it. 

The Rockie Awards International Program Competition is also set to return with the Grand Jury Prize, 

Francophone Prize and other awards to be announced during the festival on June 13. 

“BANFF is back, bigger and better than ever,” said BANFF Board Chair and Lionsgate Television Group 

Chair Kevin Beggs, in a release. “We couldn’t think of more fitting speakers to kick off the festivities than 

https://broadcastdialogue.com/banff-world-media-festival-plans-in-person-return-for-june/
https://broadcastdialogue.com/author/connie/
https://rockies.playbackonline.ca/


the head of Brown University’s School of Public Health, Dr. Ashish Jha, a visionary leader who has given 

useful and politics-free advice to millions during the pandemic; Frank Giustra, founder of Lionsgate 

which has grown from a start-up in 1999 to a leading content, distribution, and platform studio today, 

and who was recently named Co-Chair of the Crisis Group; and Pearlena Igbokwe, Chair of Universal 

Television Group, one of the most prolific television studios operating in Hollywood today.” 

The international conference and marketplace has historically drawn delegates from 50+ countries, 

attracting top creators, producers, showrunners, talent, networks, studios, streamers, press and media 

companies. 

BANFF has also revealed this year’s cohort for its BANFF Spark Accelerator for Women in the Business of 

Media, which empowers and trains Canadian women entrepreneurs to launch and grow their own 

businesses within the screen-based industries. 

DEADLINE 

Netflix TV Chief Bela Bajaria & Participant CEO David Linde Set For Banff Festival 

Keynote Slots 

March 22, 2022 7:01am | By Dominic Patten 

 

Bela Bajaria, Linde David. Netflix; Participant  

Back as an in-person gathering in the Canadian Rookies after a pandemic induced absence of two years, 

the Banff World Media Festival is bringing in some heavy hitters this summer. 

Netflix’s head of Global TV Bela Bajaria and Participant CEO David Linde have been set as Summit Series 

keynote speakers at the June 12-15 fest in Alberta. The duo join Universal Studio Group Chairman 

https://spark.banffmediafestival.playbackonline.ca/
https://spark.banffmediafestival.playbackonline.ca/
https://deadline.com/2022/03/banff-festival-netflix-bela-bajaria-participant-david-linde-keynote-speeches-1234983912/#recipient_hashed=d68f192034d895fabe5a1b9a97d6a8a9c6e5dfdcf92bb7dbd23d2ad483a83ddf
https://deadline.com/author/dpatten/
https://deadline.com/tag/banff-world-media-festival/
https://deadline.com/tag/netflix/
https://deadline.com/tag/bela-bajaria/
https://deadline.com/tag/participant/
https://deadline.com/tag/david-linde/


Pearlena Igbokwe in the speaking slot. Igbokwe’s Summit Series speech at the e 43rd edition of the 

festival was revealed earlier this month.  

“We are beyond excited about Bela and David joining us at Banff this June,” says newly-minted Banff 

Board Chair Kevin Beggs, the Chair of Lionsgate Television Group. “The incredible line-up of speakers, 

award recipients, and talent reinforce what we have been saying for years now – The Banff World Media 

Festival is the ‘it’ gathering for global content creators,” he added. 

Formerly the head of Universal Television, Bajaria joined Netflix in 2016 and took over overseeing all 

English language and local language scripted and unscripted series around the world for the home of 

Squid Game and Bridgerton in 2020. Past Universal Pictures chair and Focus Features co-founder Linde 

became CEO of the Jeff Skoll created and Oscar winning Participant in 2015. 

“Bela and David are two of the most accomplished and inspiring entertainment executives in the 

industry,” noted Banff Executive Director Jenn Kuzmyk today. “We’re looking forward to hosting them 

on the BANFF stage as they deliver what are sure to be thoughtful insights on the future of the industry, 

programming opportunities and their unique content strategies.” 

The Banff World Media Festival runs from June 12 to 15 at the Fairmont Banff Springs Hotel in Alberta, 

Canada. 

THE HOLLYWOOD REPORTER (Yahoo) 

Netflix’s Bela Bajaria, David Linde to Keynote Banff World Media Festival 

Bajaria, as Netflix's head of global TV and Participant CEO Linde join the Summit Series lineup at the 

Canadian Rockies industry retreat. 

March 22, 2022 7:00 am | By Etan Vlessing 

 

https://deadline.com/2022/03/banff-returns-in-person-pearlena-igbokwe-to-keynote-1234973314/
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Bela Bajari, David Linde COURTESY OF JESSICA CHOU/NETFLIX; COURTESY OF SUBJECT 

The Banff World Media Festival has tapped Bela Bajaria, head of global TV for Netflix, and David Linde, 

CEO of Participant to give keynote addresses at the upcoming TV industry retreat in June. 

Bajaria joined Netflix in 2016 and four years later was promoted to oversee all English language and 

local language scripted and unscripted series, including Bridgerton, MAID, Stranger Things, Lupin and 

Squid Game. Linde, another veteran Hollywood exec, joined Participant in 2015 as CEO and has Oscar 

winner credits like Green Book, Spotlight, Roma and A Fantastic Woman. 

Both Bajaria and Linde will give Summit Series keynotes in Banff, which is returning with an in-person 

event as the pandemic wanes. The 43rd edition will run from June 12 to 15, 2022 in the province of 

Alberta. 

“Bela and David are two of the most accomplished and inspiring entertainment executives in the 

industry. We’re looking forward to hosting them on the Banff stage as they deliver what are sure to be 

thoughtful insights on the future of the industry, programming opportunities and their unique content 

strategies,” Banff executive director Jenn Kuzmyk said in a statement. 

The festival earlier unveiled a Summit Series keynote address this June for Universal Studio Group chair 

Pearlena Igbokwe, who oversees Universal Television, Universal Content Productions, Universal 

Television Alternative Studios and Universal International Studios. Lionsgate founder Frank Giustra will 

take part in an “In-Conversation-With” session with pandemic expert Dr. Ashish K. Jha to discuss the 

media and entertainment businesses response to the impact of global misinformation campaigns on 

public awareness. 

More announcements on keynotes speakers, informal conversations, master classes and meetings with 

top industry executives, agents, network buyers and streaming executives will be made in the coming 

months. 

TV-EH? 

NETFLIX’S BELA BAJARIA AND PARTICIPANT’S DAVID LINDE JOIN THE BANFF WORLD 
MEDIA FESTIVAL’S KEYNOTE SUMMIT SERIES LINEUP 

MARCH 22, 2022 | GREG DAVID  

From a media release: 

The Banff World Media Festival (BANFF) is proud to announce Bela Bajaria, Head of Global TV for Netflix 

and David Linde, CEO of Participant as Summit Series keynotes, a premium speaker lineup featuring the 

boldest voices and world’s most influential media leaders. The 43rd edition of the Festival will take place 

in-person June 12-15, 2022 at the Fairmont Banff Springs Hotel in Banff, Alberta, Canada. 

https://www.hollywoodreporter.com/t/banff-world-media-festival/
https://www.hollywoodreporter.com/t/bela-bajaria/
https://www.hollywoodreporter.com/t/david-linde/
https://www.hollywoodreporter.com/business/business-news/banff-world-media-festival-plans-in-person-event-for-summer-1235106016/
https://www.hollywoodreporter.com/t/universal-studio-group/
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“We are beyond excited about Bela and David joining us at BANFF this June,” said BANFF Board Chair 

and Lionsgate Television Group Chair Kevin Beggs. “The incredible line-up of speakers, award recipients, 

and talent reinforce what we have been saying for years now – The Banff World Media Festival is the ‘it’ 

gathering for global content creators. See you in June!” 

“Bela and David are two of the most accomplished and inspiring entertainment executives in the 

industry,” said Jenn Kuzmyk, Executive Director, Banff World Media Festival. “We’re looking forward to 

hosting them on the BANFF stage as they deliver what are sure to be thoughtful insights on the future of 

the industry, programming opportunities and their unique content strategies.” 

The BANFF Summit Series is a curated lineup of keynotes featuring global players who are shaping the 

future of the media industry. 

Now in its 43rd year, BANFF is the international conference and marketplace where new business 

partnerships are forged and new TV, film and digital media projects are ignited. With delegates from 50+ 

countries, the Festival attracts the world’s top creators, producers, showrunners, talent, networks, 

studios, streamers, press and media companies. In addition, BANFF continues to deliver important 

fellowships and initiatives including The BANFF Spark Accelerator for Women in the Business of Media, 

supported by the Government of Canada which empowers and trains Canadian women entrepreneurs 

to launch and grow their own sustainable businesses within the screen-based industries as well as the 

Netflix-BANFF Diversity of Voices Initiative, a program that jumpstarts and accelerates the careers of up 

to 100 Black, Indigenous and People of Colour producers and creators. 

ABOUT BELA BAJARIA 

Bela Bajaria was named Head of Global TV for Netflix in 2020, overseeing all English language and local 

language scripted and unscripted series around the world. Bajaria leads the team for all of television, 

responsible for hit series including Bridgerton, MAID, Stranger Things, Lupin and Squid Game. Previously, 

she oversaw local language originals, managing the teams behind shows such as La Casa de Papel 

(Spain), The Witcher (Poland), Who Killed Sara? (Mexico) and Kingdom (Korea). 

Prior to joining Netflix in 2016, Bajaria was President of Universal Television, where she made history as 

the first woman of color to oversee a studio. Earlier, she held two key posts simultaneously: Senior Vice 

President, Cable Programming for CBS TV Studios, and Senior Vice President of Movies and Miniseries 

for CBS Network. 

Bajaria currently serves on the LA Board of Governors for the Paley Center and the Board of LA’s Saban 

Community Clinic, where she received the Lenny Somberg award in 2018. She also serves on the Board 

of Trustees for Meridian International Center. Bajaria was honored by the Asia Society in 2021 as one of 

their Entertainment Game Changers of the Year, and has also been honored by the “I Have a Dream” 

Foundation of LA, The March of Dimes Foundation, and received the Industry Leadership Award from 

the LA Indian Film Festival. 



ABOUT DAVID LINDE 

David Linde is CEO of Participant, the leading global media company dedicated to entertainment that 

inspires and compels social change. Founded by Jeff Skoll, the company’s contributions were honored in 

2021 with a retrospective at MoMA and by American Cinematheque as the inaugural recipient of the 

Power of Cinema Award. Linde is responsible for leading the company’s overall strategy, content 

creation, social impact, operations, strategic investments and acquisitions. Noteworthy films from 

Participant include Oscar® Best Picture winner Spotlight; Oscar winners for Best Documentary Feature, 

American Factory, CITIZENFOUR, The Cove and An Inconvenient Truth; Oscar winners for Best Foreign 

Language Film ROMA and A Fantastic Woman; as well as acclaimed, award-winning long-form content 

including Steve James’ docuseries America To Me and Ava DuVernay’s When They See Us. 

Linde’s background spans production, global distribution and building multiple companies from the 

ground up. Linde has served as chairman of Universal Pictures, co-founder of acclaimed specialty film 

studio Focus Features and CEO and owner of Lava Bear Films. Linde currently serves on the Board of 

Governors of the Academy of Motion Picture Arts and Sciences, the Board Of Trustees of the American 

Film Institute and the Board of Directors of Film Independent. 

PLAYBACK 

Banff World Media Festival adds keynote speakers to Summit Series 

By Victoria Ahearn 

Netflix's Bela Bajaria and Participant's David Linde will speak about the industry, 
programming opportunities and content strategies at the June festival. 

Bela Bajaria, head of global TV for Netflix, and David Linde, CEO of global media company Participant, 

have joined the lineup for the Banff World Media Festival (BANFF). 

They’ll be part of the Summit Series at the 43rd edition of international conference and marketplace, 

which is set for in-person festivities from June 12 to 15 at the Fairmont Banff Springs Hotel in Banff, Alta. 

At Netflix, Bajaria oversees all English-language and local-language scripted and unscripted series 

around the world, including Bridgerton, Maid, Stranger Things, Lupin and Squid Game. Bajaria’s previous 

roles include president of Universal Television, where she made history as the first woman of colour to 

oversee a studio, and key posts at CBS TV Studios and CBS Network. 

Linde is responsible for leading overall strategy, content creation, social impact, operations, strategic 

investments and acquisitions at Participant, which is behind films including Spotlight, The Cove and An 

Inconvenient Truth. 

https://playbackonline.ca/2022/03/22/banff-world-media-festival-adds-keynote-speakers-to-summit-series/
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Linde’s previous roles include chairman of Universal Pictures, co-founder of acclaimed specialty film 

studio Focus Features, and CEO and owner of Lava Bear Films. 

“Bela and David are two of the most accomplished and inspiring entertainment executives in the 

industry,” said Jenn Kuzmyk, executive director, Banff World Media Festival, and VP & publisher of 

Playback, in a statement. “We’re looking forward to hosting them on the BANFF stage as they deliver 

what are sure to be thoughtful insights on the future of the industry, programming opportunities and 

their unique content strategies.” 

Earlier this month BANFF announced Pearlena Igbokwe, chairman of Universal Studio Group, will also be 

a Summit Series keynote speaker. 

The Summit Series is a curated lineup of influential media leaders. Last year’s Summit Series included 

Ted Sarandos, co-CEO and chief content officer at Netflix; Kevin Feige, president, Marvel Studios and 

chief creative officer, Marvel; the SpringHill Company CEO Maverick Carter;  and Channing Dungey, 

chairman of Warner Bros. Television Group. 

This year’s BANFF will kick off with an exclusive “In Conversation” session with pandemic expert Dr. 

Ashish K. Jha, dean of Brown University’s School of Public Health, and global philanthropist, 

entrepreneur and Lionsgate Entertainment founder Frank Giustra. 

“The incredible line-up of speakers, award recipients, and talent reinforce what we have been saying for 

years now – The Banff World Media Festival is the ‘it’ gathering for global content creators.  See you in 

June!” said BANFF board chair and Lionsgate Television Group chair Kevin Beggs. 

CARTT 

March 22, 2022  

Banff Festival announces two more keynote speakers 

TORONTO — The Banff World Media Festival (BANFF) announced today Bela Bajaria (above, left), head 

of global TV for Netflix, and David Linde (right), CEO of Participant, will deliver keynotes at this year’s 

43rd edition of the festival, being held in-person June 12-15 at the Fairmont Banff Springs Hotel in Banff, 

Alberta. Bajaria and Linde will speak as part of BANFF’s Summit Series, which festival organizers describe 

as “a premium speaker lineup featuring the boldest voices and world’s most influential media leaders,” 

according to a press release. “We are beyond excited about Bela and David joining us at BANFF this... 
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THE BHARAT EXPRESS NEWS 

Netflix TV Chief Bela Bajaria and Participating CEO David Linde prepare for Banff 

Festival opening slots 

March 22, 2022 

Returning as an in-person gathering in the Canadian Rockies after a two-year pandemic-induced 

absence, the Banff World Media Festival is bringing in heavyweights this summer. 

Netflix’s head of Global TV, Bela Bajaria, and attendees CEO, David Linde, have been named keynote 

speakers for the Summit series at the June 12-15 festival in Alberta. The duo join Universal Studio Group 

President Pearlena Igbokwe in the speaking slot. Igbokwe’s Summit Series speech at the 43rd edition of 

the festival was revealed earlier this month. 

“We are beyond excited to have Bela and David join us in Banff in June,” said new Banff Chairman of the 

Board, Kevin Beggs, President of Lionsgate Television Group. “The incredible line-up of speakers, award 

winners and talent reinforces what we’ve been saying for years now – the Banff World Media Festival is 

the ‘it’ gathering for global content creators,” he added. 

Formerly the head of Universal Television, Bajaria joined Netflix in 2016 and took over the supervision of 

all scripted and unscripted English and local language series worldwide for the home of squid game and 

Bridgerton in 2020. A former chairman of Universal Pictures and co-founder of Focus Features, Linde 

became CEO of the 2015 Oscar-winning Jeff Skoll-created participant. 

“Bela and David are two of the most accomplished and inspiring entertainment executives in the 

industry,” Banff CEO Jenn Kuzmyk said today. “We look forward to welcoming them to the BANFF stage 

as they deliver what are sure to be thoughtful insights into the future of the industry, programming 

opportunities, and their unique content strategies.” 

The Banff World Media Festival takes place June 12-15 at the Fairmont Banff Springs Hotel in Alberta, 

Canada. 

VARIETY 

‘Grace and Frankie’ Final Season Gets Premiere Date (TV News Roundup) 

By Wilson Chapman 

EVENTS 
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The Banff World Media Festival has announced that Bela Bajaria and David Linde have been selected as 

keynote speakers for the Summit Series, a curated event series featuring key global media figures 

shaping the industry. Bajaria is the head of global TV for Netflix, a position she has held since 2020, and 

is responsible for hit series such as “Bridgerton,” “Maid,” “Stranger Things,” “Lupin” and “Squid Game.” 

She previously served as the head of Universal Television. Linde is the CEO of global media company 

Participant, and is responsible for leading the company’s overall strategy, content creation, social 

impact, operations, strategic investments and acquisitions. Recent films and TV shows from the 

Participant include “Spotlight,” “When They See Us,” “Roma,” “A Fantastic Woman” and “American 

Factory.” The Summit Series will take place during the Banff Festival, which runs from June 12 to 15 at 

the Fairmont Banff Springs Hotel in Banff, Alberta, Canada. 

The National Comedy Center has announced that it will debut a new exhibit, “Carl Reiner: Keep 

Laughing,” on July 1. The exhibit will feature archival video, photographs and documents from the life 

and career of Reiner, documenting the comedian’s work on “Your Show of Shows,” “The Dick Van Dyke 

Show,” “The Jerk,” “All of Me” and more. The exhibit will run throughout 2022 in celebration of the 

comedian’s 100th birthday. 

MASTER CLASSES 

THE HOLLYWOOD REPORTER *EXCLUSIVE* 

‘Umbrella Academy,’ ‘Starstruck,’ ‘Rutherford Falls’ Master Classes Added to Banff 
Fest Lineup (Exclusive) 

Elliot Page, Rose Matafeo and Netflix scripted series head Peter Friedlander will explore upcoming TV 

shows at the Banff World Media Festival. 

MAY 5, 2022 7:30 AM | BY ETAN VLESSING 

 

Elliot Page and Rose Matafeo LIONEL HAHN/GETTY IMAGES; TIM P. WHITBY/GETTY IMAGES 
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The Umbrella Academy actor Elliot Page, Starstruck creator and star Rose Matafeo and talent and 

creatives from Peacock’s Rutherford Falls and Amazon Prime Canada’s The Lake comedy are set to take 

part in master classes at the upcoming Banff World Media Festival. 

Page, Umbrella Academy creator and showrunner Steve Blackman and Netflix’s head of scripted series 

Peter Friedlander will explore the popular Toronto-shot drama ahead of a third season premiere on June 

22. 

Matafeo, who also executive produces HBO Max and BBC Three’s Starstruck, will be joined by Avalon 

Television executive producer Rob Aslett to discuss their modern romantic comedy. 

And Rutherford Falls actor Michael Greyeyes, showrunner Sierra Teller Ornelas and Universal Television 

president Erin Underhill will discuss the Peacock comedy about a small town and the Native American 

reservation next door. 

Rounding out Banff’s 2022 master class lineup is the team behind Amazon Prime’s The Lake, with actor 

Jordan Gavaris and writer-executive producer Julian Doucet to discuss the streaming giant’s Canadian 

original and the creative team behind the Disney+ docuseries Among the Stars, including director Ben 

Turner and Canadian astronaut Jeremy Hansen. 

The master class participants join a previously-announced keynote speaker lineup that includes Pearlena 

Igbokwe, chairman of the Universal Studio Group; Bela Bajaria, head of global TV for Netflix and David 

Linde, CEO of Participant. 

The 43rd edition of the Banff festival is set to run in-person from June 12 to 15 in Banff, Alberta. 

PLAYBACK 

BANFF Master Class lineup includes The Umbrella Academy, The Lake 

BY VICTORIA AHEARN 

Teams from Starstruck, Rutherford Falls and Among the Stars will also speak in Master 
Class sessions at next month's Banff World Media Festival. 

Talent and creatives from series including The Umbrella Academy, The Lake and Starstruck are among 

those set for the Master Class lineup at next month’s Banff World Media Festival (BANFF). 

Sessions announced Thursday (April 5) include one with The Umbrella Academy Canadian star Elliot Page 

(pictured left); creator, writer, executive producer and showrunner Steve Blackman; and Netflix’s head 

of scripted series, U.S. and Canada, Peter Friedlander. They’ll discuss the third season of the Toronto-

shot superhero series, premiering June 22 on Netflix. 
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There will also be a chat with the stars and creative team behind Prime Video’s Ontario-shot comedy 

series The Lake, produced by Toronto-based Amaze: Canadian actor Jordan Gavaris (pictured right); 

Julian Doucet, creator, writer and executive producer; Michael Souther, executive producer, Amaze; 

Teza Lawrence, executive producer, Amaze; and Brent Hayes, head of scripted content, Canada, Amazon 

Studios. 

The Lake was originally pitched at BANFF and is now set to launch on Prime Video on June 17 in 240 

countries and territories worldwide. 

HBO Max and BBC Three romantic comedy Starstruck will be represented in a conversation with Rose 

Matafeo, creator, star and executive producer; and Rob Aslett, executive producer. 

The 43rd edition BANFF is set for June 12 to 15, in-person at the Fairmont Banff Springs Hotel in Banff, 

Alta. 

Other Master Class attendees include with a team from Peacock comedy Rutherford Falls: Sierra Teller 

Ornelas, co-creator, showrunner, writer and executive producer; Canadian actor Michael Greyeyes; and 

Erin Underhill, president, Universal Television. 

The team behind the Disney+ docuseries Among the Stars, about NASA astronauts, will discuss how 

they’ve taken a unique approach to the space show genre with cameras on both Earth and the 

International Space Station. That session will include Ben Turner, director, producer and founding 

partner of Fulwell 73 Productions; and Canadian astronaut Jeremy Hansen. 

BANFF returns to in-person events this year after two years of virtual editions due to the pandemic. The 

international conference and marketplace kicks off with an exclusive “In Conversation” session with 

pandemic expert Dr. Ashish K. Jha, and global philanthropist, entrepreneur and Lionsgate Entertainment 

founder Frank Giustra. 

Other Summit Series keynote speakers include Pearlena Igbokwe, chairman at Universal Studio Group; 

Bela Bajaria, head of Global TV for Netflix; and David Linde, CEO of Participant. 

CARTT 

May 5, 2022  

BANFF announces master class lineup 
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TORONTO – The Banff World Media Festival (BANFF) announced today a lineup of master classes for the 

upcoming festival, being held in Banff June 12-15, 2022. The lineup features “talent and creatives from 

popular series The Umbrella Academy, Starstruck, Rutherford Falls and Among the Stars as well as the 

upcoming new comedy series The Lake,” a press release says. The talent and creatives participating in 

the master classes announced include: Elliot Page, actor Steve Blackman, creator, writer, executive 

producer and showrunner Peter Friedlander, head of scripted series, U.S. and Canada, Netflix Rose 

Matafeo, creator, writer and star Rob Aslett, company... 

GALA AWARD RECIPIENTS  

DEADLINE (also picked up by IMDb, Yahoo) 

Jean-Marc Vallée To Be Awarded Posthumously At Banff Rockies; Ana Gasteyer, Rose Matafeo & 

‘Yellowjackets’ Showrunners Also In Line For Gongs 

By Max Goldbart 

 
Jean-Marc Vallée. AP 

Jean-Marc Vallée will be given a major posthumous award at next month’s Banff World Media Festival 

Rockie Awards Gala, with Ana Gasteyer, Rose Matafeo and the team behind Yellowjackets also in line for 

gongs. 

Distinguished Canadian director Vallée, who died on Christmas Day last year, will be posthumously 

awarded the Canadian Award of Distinction for a “body of work that exemplifies outstanding 

achievement in the entertainment industry.” 

During a near-three-decade career, the Montreal-born creative helmed the likes of Dallas Buyers Club, 

Wild and Pretty Little Lies, winning multiple awards. 
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Meanwhile, Gasteyer, a former Saturday Night Live star who has featured in Suburgatory and People of 

the Earth, will be given the Sir Peter Ustinov Comedy Award, Starstruck creator and star Matafeo picks 

up the Creative Voice Award and Showrunner of the Year is being handed to Ashley Lyle, Bart Nickerson 

and Jonathan Lisco, who are behind Showtime smash Yellowjackets. 

Indigenous Canadian Capote producer Eagle Vision will win the Innovative Producer Award and Kill Bill: 

Vol 1 & 2’s Vivica A. Fox the Inclusion Award for “championing and reflecting the diversity of the world 

in which we live.” 

“We are delighted to shine a spotlight on these incredibly deserving Rockies Gala honourees who have 

made such a strong impact and meaningful contributions to the entertainment industry,” said Jenn 

Kuzmyk, Executive Director of the Banff World Media Festival. 

The awards take place on Tuesday June 14, with the Impact Award, Program of the Year and Grand Jury 

Prize still to be presented. 

THE HOLLYWOOD REPORTER 

Banff Fest Sets Tribute Awards for Ana Gasteyer, Vivica A. Fox, Late Jean Marc Vallee 

Other Rockie Gala recipients inlcude 'Yellowjackets' showrunners Ashley Lyle, Bart Nickerson and 

Jonathan Lisco and Rose Matafeo. 

BY ETAN VLESSING 

 

Ana Gasteyer, Vivica A. Fox, Jean Marc Vallee DAVID LIVINGSTON/GETTY IMAGES; ROBIN L 

MARSHALL/GETTY IMAGES; MICHAEL BEZJIAN/GETTY IMAGES 
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The Banff World Media Festival has added to its star power by unveiling Rockie Gala award recipients for 

its upcoming in-person event next month. 

Saturday Night Live former cast member Ana Gasteyer is set to receive the Sir Peter Ustinov comedy 

award on June 14 at the Canadian Rockies industry retreat. Meanwhile, Kill Bill and Empire star Vivica A. 

Fox will receive the inclusion award. 

In addition, the late Jean-Marc Vallee will be posthumously awarded the Canadian award of distinction, 

and the Banff festival will give its annual innovative production award to Night Raiders producer Eagle 

Vision, while the creative voice award will go to Starstruck actress Rose Matafeo. 

Rounding out the tribute prizes to be handed out in Banff is the showrunner of the year trophy going to 

Ashley Lyle, Bart Nickerson and Jonathan Lisco of the Yellowjackets series. The Showtime series will 

compete in the best drama category at the Banff Rockie Awards against Freeform’s Cruel Summer, FX’s 

Pose, BBC’s Vigil and the Australian political drama Total Control from ABC. 

The Rockie Awards each year sees U.S. TV shows compete against international fare. 

The Banff Rockie Awards, hosted by R&B singer Jully Black, will include the impact award presented by 

The Hollywood Reporter, with post honorees that include Julia Louis-Dreyfus, David Shore, Anthony 

Anderson and Justin Simien of Dear White People. 

VARIETY (also featured in Variety’s Award HQ) 

‘Yellowjackets,’ Ana Gasteyer and Late Filmmaker Jean-Marc Vallée Among This Year’s 

Rockie Award Honorees 

By Michael Schneider 
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The Banff World Media Festival will honor late filmmaker Jean-Marc Vallée posthumously with its 

Canadian Award of Distinction next month, the event announced on Thursday. Vallée will be joined in 

being honored at Banff’s Rockie Award Gala by “American Auto” star Ana Gasteyer, who will receive the 

Sir Peter Ustinov Comedy Award, and the “Yellowjackets” team of Ashley Lyle, Bart Nickerson and 

Jonathan Lisco, who have been named Showrunners of the Year (presented by Variety). 

The Rockie Award Gala takes place on Tuesday, June 14 at 6:30 p.m. MT at the Fairmont Banff Springs 

Hotel in Banff, Alberta, Canada, in the middle of the Banff World Media Festival. Canadian R&B star Jully 

Black will host the awards program. 

Other honorees will include Vivica A. Fox (“Kill Bill: Vol. 1 & 2,” “Empire”), who has been named this 

year’s winner of the Inclusion Award. Rose Matafeo (“Starstruck,” “Funny Girls”) will recieve the 

Creative Voice Award. And Eagle Vision is the recepient of this year’s Innovative Producer Award. 

“We are delighted to shine a spotlight on these incredibly deserving Rockies Gala honorees who have 

made such a strong impact and meaningful contributions to the entertainment industry,” said Jenn 

Kuzmyk, executive director of the Banff World Media Festival. “We can’t wait to welcome these great 

talents to the Festival in-person to celebrate together.” 

Hosting the Festival’s flagship awards program will be Jully Black, Canada’s Queen of R&B/Soul and a 

true Canadian icon. She has been named as one of ‘The 25 Greatest Canadian Singers Ever’ (CBC Music) 

and she is a platinum selling artist and performer; a Juno, Gemini, Toronto Theatre Critics Association 

and Dora Mavor Moore Award recipient, a celebrated morning television host, a Canada’s Walk of Fame 

inductee and a television and musical stage actress of resolute faith and conviction. 

Other honors to be handed out at the Gala include the Impact Award, Program of the Year and the 

Grand Jury Prize. 

Gasteyer’s Sir Peter Ustinov Comedy Award “recognizes a creative talent who has made an outstanding 

comedic contribution to the media industry.” Past honorees include Kenan Thompson, Sean Hayes, John 

Cleese, Tracey Ullman, Bob Newhart, Tantoo Cardinal, John Candy and Bill Hader. 

The inclusion award “recognizes an individual whose efforts and vision in media champion and reflect 

the diversity of the world in which we live.” Before Fox, past honorees included Danielle Brooks, LeVar 

Burton, Jonathan Murray and Elizabeth Vargas. 

Vallée, who died in December 2021 at the age of 58, is the latest to receive the Canadian Award of 

Distinction, “given to a Canadian whose body of work exemplifies outstanding achievement in the 

entertainment industry.” Simu Liu, Eric McCormack, Kim Cattrall and Sheila Hockin are past honorees. 

Matafeo’s Creative Voice Award “is bestowed on an executive or creative talent that has created 

outstanding work that breaks through, inspiring and connecting global audiences.” And the 

“Yellowjackets” showrunners follow in the footsteps of past Showrunner of the Year winners Jed 

Mercurio, Moira Walley-Beckett, John Ridley, Damon Lindelof, Joey Soloway and Clyde Phillips. 

https://variety.com/t/banff-world-media-festival/
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Eagle Vision’s Innovative Producer Award “recognizes the entrepreneurial excellence and achievements 

of an independent producer in TV/digital media,” with past winners such as Sinking Ship Entertainment, 

Wattpad Studios, Scott Brothers Entertainment, New Metric Media, Wolf + Rabbit, Don Carmody and 

Marblemedia. 

[Photo: Jean-Marc Vallée.] 

TV-EH? 

BANFF WORLD MEDIA FESTIVAL UNVEILS 2022 ROCKIE WARD GALA RECIPIENTS 

MAY 26, 2022 | GREG DAVID  

 

From a media release: 

The Banff World Media Festival (BANFF) is proud to reveal this year’s exciting lineup of the Rockie Award 

Gala recipients. The in-person ceremony will take place at the Fairmont Banff Springs Hotel in Banff, 

Alberta, Canada on Tuesday, June 14th at 6:30pm MT. 

Hosting the Festival’s flagship awards program is Jully Black, Canada’s Queen of R&B/Soul and a true 

Canadian icon. She has been named as one of ‘The 25 Greatest Canadian Singers Ever’ (CBC Music) and 

she is a platinum selling artist and performer; a Juno, Gemini, Toronto Theatre Critics Association and 

Dora Mavor Moore Award recipient, a celebrated morning television host, a Canada’s Walk of Fame 

inductee and a television and musical stage actress of resolute faith and conviction. 

Rockies Gala Awards to be bestowed include: 

SIR PETER USTINOV COMEDY AWARD: Ana Gasteyer (American Auto, Saturday Night Live) 

The award recognizes a creative talent who has made an outstanding comedic contribution to the media 

industry. Past honorees include: Kenan Thompson, Sean Hayes, John Cleese, Tracey Ullman, Bob 

Newhart, Tantoo Cardinal, John Candy and Bill Hader. 

INCLUSION AWARD: Vivica A. Fox (Kill Bill: Vol. 1 & 2, Empire) 
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Presented by A+E, the Inclusion Award recognizes an individual whose efforts and vision in media 

champion and reflect the diversity of the world in which we live. Past Honorees include: Danielle Brooks, 

LeVar Burton, Jonathan Murray and Elizabeth Vargas. 

Jean-Marc Vallée will be posthumously awarded the CANADIAN AWARD OF DISTINCTION 

Presented by the Canada Media Fund (CMF/FMC) and MadeNous, the award is given to a Canadian 

whose body of work exemplifies outstanding achievement in the entertainment industry. Past Honorees 

include: Simu Liu, Eric McCormack, Kim Cattrall and Sheila Hockin. 

INNOVATIVE PRODUCER AWARD: Eagle Vision 

Presented by Lionsgate, the Innovative Producer Award recognizes the entrepreneurial excellence and 

achievements of an independent producer in TV/digital media. Past honorees include: Sinking Ship 

Entertainment, Wattpad Studios, Scott Brothers Entertainment, New Metric Media, Wolf + Rabbit, Don 

Carmody and marblemedia. 

CREATIVE VOICE AWARD: Rose Matafeo (Starstruck, Funny Girls) 

The creative voice award is bestowed on an executive or creative talent that has created outstanding 

work that breaks through, inspiring and connecting global audiences. 

SHOWRUNNER OF THE YEAR: Ashley Lyle, Bart Nickerson and Jonathan Lisco (Yellowjackets) 

Presented by Variety, Showrunner of the Year recognizes exceptional achievement of a showrunner or 

writer/producer for their creative vision, overseeing from development, through pre- to post-

production, and as the driving force of a series. Past honorees include: Jed Mercurio, Moira Walley-

Beckett, John Ridley, Damon Lindelof, Joey Soloway and Clyde Phillips. 

“We are delighted to shine a spotlight on these incredibly deserving Rockies Gala honourees who have 

made such a strong impact and meaningful contributions to the entertainment industry,” said Jenn 

Kuzmyk, Executive Director of the Banff World Media Festival. “We can’t wait to welcome these great 

talents to the Festival in-person to celebrate together.” 

Additional awards to be presented at the ceremony include: 

IMPACT AWARD: Presented by The Hollywood Reporter, this award is bestowed annually to an 

individual or group that has made a significant and impactful contribution to screen-based 

entertainment. Past honorees include: Julia Louis-Dreyfus, David Shore, accepting on behalf of The Good 

Doctor; Anthony Anderson, accepting on behalf of black-ish; and Justin Simien accepting on behalf of 

Dear White People. 



PROGRAM OF THE YEAR: The Program of the Year award is presented to an outstanding, critically 

acclaimed, ground-breaking, and/or highly rated program from within the last calendar year. Past 

recipients include: It’s a Sin, This is Us, Handmaid’s Tale, Making a Murderer and Surviving R. Kelly. 

THE GRAND JURY PRIZE: The Grand Jury Prize is awarded to the highest scoring project in the Rockies 

Program Competition by the festival’s specially appointed Grand Jury of industry executives. Past 

recipients include: I May Destroy You, Fleabag, Big Little Lies, Planet Earth II and Sharp Objects. 

The Banff World Media Festival is the international conference and marketplace where new business 

partnerships are forged and new TV, film and digital media projects are ignited. With delegates from 50+ 

countries, the Festival attracts the world’s top creators, producers, showrunners, talent, networks, 

studios, streamers, press and media companies. In addition, BANFF continues to deliver important 

fellowships and initiatives including The BANFF Spark Accelerator for Women in the Business of Media, 

supported by the Government of Canada which empowers and trains Canadian women entrepreneurs 

to launch and grow their own sustainable businesses within the screen-based industries as well as the 

Netflix-BANFF Diversity of Voices Initiative, a program that jumpstarts and accelerates the careers of up 

to 100 Black, Indigenous and People of Colour producers and creators. 

About the Rockie Awards 

With a 43-year legacy, the Rockie Awards consist of the International Program Competition and Gala 

Awards. The International Program Competition is open to all genres and platforms including drama, 

non-fiction, digital, kids, youth and podcasts. Timed in the heart of awards voting season, the prestigious 

Banff World Media Festival competition recognizes excellence in global television and digital content. 

Entries from more than 40 countries compete each year, and winners are selected by an international 

industry jury of 150+ senior entertainment and media professionals. The Rockie Awards Gala honours 

outstanding talent and executives from the industry. Over the years, the prestigious Gala event has 

attracted some of the industry’s biggest names including Sir Laurence Olivier, Gregory Peck, Dinah 

Shore, Ricky Gervais, Chuck Lorre, Martin Short, James Burrows, John Cleese, Dick Wolf, Will Arnett, 

Christine Baranski, Sir David Attenborough, and Julia Louis-Dreyfus, to name a few. 

 

 

 

 

 

 

 



PLAYBACK 

Jean-Marc Vallée to receive posthumous honour at BANFF’s Rockie Awards Gala 

BY KELLY TOWNSEND 

 

Additional recipients for the in-person ceremony at the Fairmont Banff Springs Hotel on June 14 include 

Eagle Vision, Ana Gasteyer, Vivica A. Fox, Starstruck's Rose Matafeo and the showrunners of 

Yellowjackets. 

Winnipeg prodco Eagle Vision, Saturday Night Live alum Ana Gasteyer and the late Jean-Marc Vallée are 

among the 2022 Rockie Awards Gala recipients for the 43rd Banff World Media Festival (BANFF). 

The ceremony will be held in-person on June 14 at the Fairmont Banff Springs Hotel in Banff, Alta., with 

Jully Black, an award-winning Canadian R&B singer and Canada’s Walk of Fame inductee, set to host and 

perform. BANFF will run from June 12 to 15. 

Vallée will be posthumously honoured with the Canadian Award of Distinction, which celebrates a 

Canadian “whose body of work exemplifies outstanding achievement in the entertainment industry.” 

The late Montreal-born director was an acclaimed artist through his films C.R.A.Z.Y., Dallas Buyers Club 

and Wild, and HBO series Big Little Lies and Sharp Objects. Last year’s honouree was Kim’s Convenience 

and Shang-Chi and the Legend of the Ten Rings star Simu Liu. 

Eagle Vision will receive the Innovative Producer Award, which recognizes the achievements of an 

independent producer in TV and digital media. The Winnipeg-based prodco is led by partners Lisa 

Meeches, Kyle Irving and Rebecca Gibson, and has produced series such as CBC’s Burden of Truth, 

https://playbackonline.ca/2022/05/26/jean-marc-vallee-to-receive-posthumous-honour-at-banffs-rockie-awards-gala/?utm_source=newsletter&utm_medium=email&utm_campaign=jean-marc-vallee-to-receive-posthumous-honour-at-banffs-rockie-awards-gala&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/ktownsend


APTN’s Taken, History’s Ice Road Truckers and APTN lumi’s DJ Burnt Bannock. Previous recipients include 

Sinking Ship Entertainment, New Metric Media and Scott Brothers Entertainment. 

Comedian Ana Gasteyer will receive the Sir Peter Ustinov Award, which recognizes comedic 

contributions to the entertainment industry. Gasteyer spent six years on Saturday Night Live and stars in 

the NBC series American Auto. Former SNL cast members Kenan Thompson and Bill Hader are past 

recipients of the award. 

Actor Vivica A. Fox is the recipient of the Inclusion Award, which honours an individual “whose efforts 

and vision in media champion and reflect the diversity of the world in which we live.” She has starred in 

projects such as Kill Bill and Independence Day in addition to more than a decade creating projects with 

U.S. network Lifetime. Past recipients include Orange is the New Black‘s Danielle Brooks, LeVar Burton 

and the producers of Surviving R. Kelly. 

Ashley Lyle, Bart Nickerson and Jonathan Lisco, co-showrunners of the Entertainment One-produced 

series Yellowjackets, are the winners of Showrunner of the Year. The Showtime series debuted in 2021 

to wide acclaim, with a second season on the way. Past recipients are Jed Mercurio, Moira Walley-

Beckett and Damon Lindelof. 

New Zealand comedian Rose Matafeo will be honoured with the Creative Voice Award, which recognizes 

the breakout work of an executive or creative on the global stage. Matafeo created the critically 

acclaimed sitcom Starstruck, commissioned by BBC3 and HBO Max. 

An additional three awards will be announced live during the ceremony: The Impact Award, Program of 

the Year and the Grand Jury Prize, which is awarded to the highest-scoring project in the Rockies 

Program Competition. 

Picture (L-R): Jean-Marc Vallée, Lisa Meeches, Vivica A. Fox (top), Ana Gasteyer, Rose Matafeo and 

Ashley Lyle (bottom) 

 

 

 

 

 

 

 



BROADCAST DIALOGUE 

Jean-Marc Vallée, Winnipeg’s Eagle Vision among Rockies Gala Award honourees 

May 26, 2022 | By Connie Thiessen 

 

Jean Marc Vallee on the set of Wild in 2015. (Jean Marc Vallee Collection Christophel © Fox Searchlight 

Pictures / Pacific standard / DR / Alamy) 

Late Canadian director Jean-Marc Vallée will be among the Banff World Media Festival’s Rockies Gala 

Award honourees this year, as announced Thursday morning. 

Vallée, whose numerous film and television directing credits include The Dallas Buyers Club, Wild, and 

Big Little Lies, will be posthumously awarded the Rockies’ Canadian Award of Distinction. Presented by 

the Canada Media Fund and MadeNous, the award is given to a Canadian whose body of work 

exemplifies outstanding achievement in the entertainment industry. Past honourees include Simu Liu, 

Eric McCormack, and Kim Cattrall. 

https://broadcastdialogue.com/jean-marc-vallee-winnipegs-eagle-vision-among-rockies-gala-award-honourees/
https://broadcastdialogue.com/jean-marc-vallee-winnipegs-eagle-vision-among-rockies-gala-award-honourees/
https://broadcastdialogue.com/author/connie/


 

Eagle Vision founder Lisa Meeches 

Winnipeg-based independent production company Eagle Vision – led by Lisa Meeches and Kyle Irving, 

and behind series like Burden of Truth, Ice Road Truckers, and Oscar-winning feature film, Capote – will 

be presented with the Innovative Producer Award, recognizing the entrepreneurial excellence and 

achievement of an independent producer in TV/digital media. 

Other honourees include Saturday Night Live alumnus Ana Gasteyer, who’ll receive the Sir Peter Ustinov 

Comedy Award; actress Vivica A. Fox (Kill Bill: Vol. 1 & 2, Empire), who’ll receive the Inclusion Award, 

recognizing efforts to champion and reflect diversity; and New Zealand comedian, actress and TV 

presenter Rose Matafeo (Starstruck, Funny Girls), who’ll receive the Creative Voice Award. 

The team behind Showtime psychological drama series, Yellowjackets (Ashley Lyle, Bart Nickerson and 

Jonathan Lisco) will be presented with the Showrunner of the Year Award. 

The awards will be handed out at an in-person ceremony at the Fairmont Banff Springs Hotel on 

Tuesday, June 14, hosted by Canadian R&B/Soul icon Jully Black. 

Additional awards to be presented at the ceremony include the Impact Award, bestowed annually to an 

individual or group that has made a significant and impactful contribution to screen-based 

entertainment; Program of the Year, presented to a critically acclaimed, ground-breaking, and/or highly 

rated program from within the last calendar year; and the Grand Jury Prize, awarded to the highest 

scoring project in the Rockies Program Competition. 

 

 

  



THE HOLLYWOOD REPORTER 

Netflix’s Bela Bajaria to Receive The Hollywood Reporter’s Impact Award at Banff 

World Media Festival 

The exec responsible for blockbusters like 'Squid Game' will be honored for her achievements. Says the 

streamer's co-CEO Ted Sarandos: "Bela is having a greater impact on global storytelling than perhaps 

anyone else in this industry." 

JUNE 8, 2022 10:45 AM | BY SEIJA RANKIN 

 

Bela Bajaria RODIN ECKENROTH/GETTY IMAGES 

As Netflix global head of TV, Bela Bajaria is responsible for curating of hundreds comedies, unscripted 

series and more, and most notably for bringing blockbusters like Bridgerton and Squid Game to 

collective screens. To honor her achievements, THR editorial director Nekesa Mumbi Moody will present 

Bajaria with the magazine’s Impact Award at the 2022 edition of the Banff World Media Festival. 

“Thank you to The Hollywood Reporter for recognizing the impact stories can have,” Bajaria tells THR. 

“Growing up I never saw people who looked like me on my TV screen and I couldn’t have imagined how 

that would change. I’m grateful to be a part of bringing new and untold stories to audiences around the 

world and helping more people to feel seen.” 

The annual festival, which will take place June 12-15, is returning to the Canadian Rocky Mountains for 

the first time since before the COVID pandemic. This year’s edition will feature speakers from companies 

like Vice Media, CBC, Amazon Prime Video, and BBC Studios, and Bajaria will present a keynote speech 

in addition to her onstage conversation with Moody. 

https://www.hollywoodreporter.com/tv/tv-news/netflix-bela-bajaria-impact-award-banff-world-media-festival-1235160402/
https://www.hollywoodreporter.com/author/seija-rankin/
https://www.hollywoodreporter.com/t/netflix/
https://www.hollywoodreporter.com/t/bela-bajaria/
https://www.hollywoodreporter.com/t/banff-world-media-festival/


“Bela is having a greater impact on global storytelling than perhaps anyone else in this industry,” Netflix 

CEO Ted Sarandos tells THR. “As witnessed by the massive worldwide success of Squid Game. She is a 

creative force, armed with great taste and sensibilities. Bela has lived all over the world and has worked 

on all sides of the television business. She has an incredible understanding of what people love, and the 

fact that she can combine that creative power with the ability to scale projects globally is what makes 

her truly unique. We are lucky to work with her every day at Netflix.” 

ROCKIE PROGRAM COMPETITION NOMINATIONS  

THE HOLLYWOOD REPORTER 

Banff Rockie Awards: ‘Yellowjackets,’ ‘Pose’, ‘Starstruck’ Among Nominated Series 

U.K. TV producers nabbed 59 nominations, followed by U.S. series with 54 mentions, as Showtime's 

'Yellowjackets' competes against BBC's 'Vigil' in the best drama category. 

BY ETAN VLESSING 

 

"Yellowjackets" KAILEY SCHWERMAN/SHOWTIME 

The nominations for the Banff World Media Festival’s Rockie Awards have been announced, with 

American and British TV producers set for their usual competition shoot-out in the Canadian Rockies. 

U.K. TV shows earned 59 nominations, followed closely by American series with 54 nominations. The 

Banff Rockies prize-giving will be streamed live June 13 as part of an in-person event in Banff, Alberta. 

The BBC netted a field-leading 23 nominations for its programming across a range of categories. The 

best English language scripted comedy competition will see the BBC’s Motherland and Starstruck series 

contend against HBO Max’s Sort Of and FX’s What We Do in the Shadows series. 

https://www.hollywoodreporter.com/tv/tv-news/banff-rockie-awards-2022-list-nominees-1235128362/
https://www.hollywoodreporter.com/author/etan-vlessing/
https://www.hollywoodreporter.com/t/banff-world-media-festival/
https://www.hollywoodreporter.com/t/bbc/
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The best drama category will have Freeform’s Cruel Summer, FX’s Pose and Showtime’s Yellowjackets 

series go up against BBC’s Vigil and the Australian political drama Total Control from ABC. The Rockie 

Awards each year sees U.S. TV shows compete against international fare. 

This year, the best limited series competition has separate nominations for HBO’s The White Lotus, 

Landscapers and Scenes From a Marriage shows, Netflix’s Maid, the French Canadian drama Dark Soul, 

Sky Deutschland’s The Ibiza Affair and the New Zealand mini-series The Panthers. 

In all, 148 nominees from 45 countries will compete in Banff across 28 categories as part of the Rockie 

Awards hosted by Rakhee Morzaria. The Banff awards show will be live-streamed on YouTube. 

A complete list of Banff Rockie Awards nominations can be found at Playback online. 

NOMINATIONS 

VARIETY 

The Banff World Media Festival has revealed the nominees for the 2022 Rockie Awards International 

Program Competition, recognizing excellence in television and digital media from around the globe. 

Nominees include “Friends: The Reunion,” “Stanley Tucci: Searching for Italy,” “The Great British Bake 

Off,” “Top Gear” and “Introducing, Selma Blair.” 

This year’s Grand Jury includes: Vanessa Brookman, head of kids EMEA, WarnerMedia; Trish Williams, 

executive director, scripted content, CBC; James Blue, head, Smithsonian channel and senior VP, MTV 

News and Docs, ViacomCBS Entertainment and Youth Brands; Young-kyu Kim, Co-CEO, Studio Dragon; 

Caroline Hollick, head of Drama, Channel 4; Candice Wilson Cherry, head of development and 

production, LOL and Monika Ille, director, APTN. 

“This year’s Rockie Awards are more international than ever before,” said Jenn Kuzmyk, executive 

director of the Banff World Media Festival. “The creative spirit and exceptional work across the 

nominees truly exemplifies the very best of global content. We can’t wait to share this year’s show and 

celebrate in-person with nominees and winners once again in Canada’s beautiful Rockie Mountains.” 

The $25,000 Rogers Prize for Excellence in Canadian Content, awarded to the top Canadian production 

and The Francophone Prize for the top French language production will also be awarded in addition to 

other special awards. In total, 29 awards will be bestowed in the category streams of documentary & 

factual, arts & entertainment, children & youth, scripted, and podcast, in addition to the presentation of 

several Rockies Gala Awards to be announced soon. 

Leading nominations by company are BBC with 23 nominations, followed by National Geographic and 

Disney Branded Television with 9 nominations each, HBO with 7 and Sky with six. 

https://www.hollywoodreporter.com/t/showtime/
https://www.hollywoodreporter.com/t/yellowjackets/
https://www.hollywoodreporter.com/t/international/
https://rockies.playbackonline.ca/nominees
https://variety.com/2022/tv/news/bbc-comedy-festival-1235230903/


Hosted by actor and comedian Rakhee Morzaria (“Run the Burbs”), the Rockies Program Competition 

ceremony will be held in-person as well as live-streamed on YouTube during this year’s festival on June 

13. 

Full list of nominations here. 

TV-EH? 

BANFF’S 2022 ROCKIE AWARDS INTERNATIONAL PROGRAM COMPETITION NOMINEES 

ANNOUNCED 

APRIL 12, 2022 GREG DAVID  

From a media release: 

 

The Banff World Media Festival (BANFF) is pleased to announce the full list of nominees for the 2022 

Rockie Awards International Program Competition, recognizing excellence in television and digital media 

from around the globe. Hosted by actress and comedian Rakhee Morzaria (Run the Burbs), the Rockies 

Program Competition ceremony will be held in-person as well as live-streamed on YouTube during this 

year’s Festival at 6:30 pm ET (4:30 pm MT) on Monday, June 13th. 

The Rockie Awards International Program Competition is one of the largest awards programs of its kind, 

juried by an esteemed panel of 150 international industry professionals and covering all major genres. 

The Rockie Awards Grand Jury chooses the coveted Grand Jury Prize, selected from the top-scoring 

programs across the entire field of nominees. This year’s Grand Jury includes: Vanessa Brookman, Head 

of Kids EMEA, WarnerMedia; Trish Williams, Executive Director, Scripted Content, CBC; James Blue, 

Head, Smithsonian Channel & Senior VP, MTV News and Docs, ViacomCBS Entertainment & Youth 

https://rockies.playbackonline.ca/nominees
https://www.tv-eh.com/2022/04/12/banffs-2022-rockie-awards-international-program-competition-nominees-announced/
https://www.tv-eh.com/2022/04/12/banffs-2022-rockie-awards-international-program-competition-nominees-announced/
https://www.tv-eh.com/author/greg/


Brands; Young-kyu Kim, CEO, Studio Dragon; Caroline Hollick,  Head of Drama, Channel 4; Candice 

Wilson Cherry, Head of Development and Production, LOL and Monika Ille, Director, APTN. 

“This year’s Rockie Awards are more international than ever before,” said Jenn Kuzmyk, Executive 

Director of the Banff World Media Festival. “The creative spirit and exceptional work across the 

nominees truly exemplify the very best of global content.  We can’t wait to share this year’s show and 

celebrate in-person with nominees and winners once again in Canada’s beautiful Rockie Mountains.” 

In addition to the Grand Jury Prize, the $25,000 Rogers Prize for Excellence in Canadian Content, 

awarded to the top Canadian production and The Francophone Prize for the top French-language 

production will also be awarded in addition to other special awards. In total, 29 awards will be bestowed 

in the category streams of Documentary & Factual, Arts & Entertainment, Children & Youth, Scripted, 

and Podcast, in addition to the presentation of several Rockies Gala Awards to be announced soon. 

Leading nominations by company are: 

·         British Broadcasting Corporation (BBC) – 23 nominations 

·         National Geographic and Disney Branded Television – 9 nominations each 

·         HBO – 7 nominations 

·         Sky – 6 nominations 

·         Warner Brothers – 5 nominations 

Leading nominations by country are: 

·         USA – 54 nominations 

·         UK – 59 nominations 

·         Canada – 30 nominations 

·         Australia – 9 nominations 

·         France – 6 nominations 

Additional countries represented in the nominations are: 

·         Argentina 

·         Austria 

·         Belgium 

·         Brazil 

·         Canary Islands 

·         China 

·         Denmark 

·         Finland 

·         Germany 

·         India 

·         Ireland 

·         Italy 

·         Mexico 

·         Netherlands 



·         New Zealand 

·         Norway 

·         Poland 

·         Qatar 

·         Singapore 

·         Sweden 

·         Uruguay 

FOR THE FULL LIST OF NOMINEES, PLEASE VISIT: https://rockies.playbackonline.ca/nominees 

Now in its 43rd year, BANFF is the international conference and marketplace where new business 

partnerships are forged and new TV, film and digital media projects are ignited. With delegates from 50+ 

countries, the Festival attracts the world’s top creators, producers, showrunners, talent, networks, 

studios, streamers, press and media companies. In addition, BANFF continues to deliver important 

fellowships and initiatives including The BANFF Spark Accelerator for Women in the Business of Media, 

supported by the Government of Canada which empowers and trains Canadian women entrepreneurs 

to launch and grow their own sustainable businesses within the screen-based industries as well as the 

Netflix-BANFF Diversity of Voices Initiative, a program that jumpstarts and accelerates the careers of up 

to 100 Black, Indigenous and People of Colour producers and creators. 

ABOUT RAKHEE MORZARIA 

Rakhee Morzaria is an actress and comedian who produced, wrote, and starred in the Canadian Screen 

Award and Canadian Comedy Award-nominated web series, NOTE TO SELF about the daily adventures of 

an overconfident second-generation millennial. 

Rakhee has performed at the Toronto Fringe Festival, Toronto Sketchfest, SheDot Festival, Hart House 

Theatre and Bad Dog Theatre. She is a graduate of Factory Theatre’s artistic training program, Second 

City’s Conservatory, the Second City Bob Curry Fellowship Program, and she has performed in various 

shows with the company. Her on-screen credits include Global TV’s PRIVATE EYES, FX’s WHAT WE DO IN 

THE SHADOWS, and HUDSON & REX. 

Her comedy has been featured at the WIFT-T showcase, Atlantic Film Festival, and the National Screen 

Institute’s Film Festival. 

Rakhee Morzaria is a writer and star in CBC’s original Comedy Run the Burbs, which will return to CBC 

and CBC Gem for season 2 in 2023. 

Image courtesy of CBC. 

 

 

 

 

https://rockies.playbackonline.ca/nominees
https://spark.banffmediafestival.playbackonline.ca/
https://banffmediafestival.playbackonline.ca/2022/banffdov/
https://banffmediafestival.playbackonline.ca/2022/banffdov/


TV BIZZ 

 

REALSCREEN 

Banff World Media Festival unveils nominees for 2022 Rockie Awards 

By Andrew Tracy 

April 12, 2022 

 

The Banff World Media Festival, the annual media event and industry program produced by Realscreen 

parent Brunico Communications, has unveiled the full list of nominations for its annual Rockie Awards 

International Program Competition, which recognizes global excellence in television and digital media 

across all genres. This year’s competition features 148 nominees from 45 countries across 28 categories. 

https://tvbizz.net/news
https://realscreen.com/2022/04/12/banff-world-media-festival-unveils-nominees-for-2022-rockie-awards/
https://realscreen.com/author/atracy/


The competition, which is juried by a panel of 150 industry professionals from around the globe, will see 

the nominees vying to win in their own categories, and competing for the Grand Jury Prize, whose 

winner will be selected from the top-scoring programs across the entire field. This top honor will be 

awarded by the Rockie Awards Grand Jury, which this year includes senior representatives from Warner 

Bros. Discovery, the CBC, APTN, Channel 4, and MTV News and Docs. 

The 2022 Rockie Awards will be presented in a live ceremony on June 13, the second day of this year’s 

Banff World Media Festival. The festival is expected to return to in-person attendance for this year’s 

event, which runs from June 12 to 15. 

“This year’s Rockie Awards are more international than ever before,” the festival’s executive director 

Jenn Kuzmyk said in a news release. “The creative spirit and exceptional work across the nominees truly 

exemplifies the very best of global content.  We can’t wait to share this year’s show and celebrate in-

person with nominees and winners once again in Canada’s beautiful Rocky Mountains.” 

Non-fiction content recognized by the Rockies covers documentary, factual, lifestyle, competition and 

reality programs across 12 categories. Nominees for this year’s edition are listed below: 

Arts & Culture 

Freddie Mercury: The Final Act (UK) 

Producer/Distributor/Broadcaster: Rogan Productions 

Introducing, Selma Blair (U.S.) 

Producer/Distributor/Broadcaster: Discovery+, LD Entertainment, Liddell Entertainment 

Lady Boss: The Jackie Collins Story (UK/U.S.) 

Producer/Distributor/Broadcaster: Passion Pictures, BBC Arts, AGC Studios, CNN Films, Ventureland 

Reclaiming Amy (UK) 

Producer/Distributor/Broadcaster: Curious Films 

Wolfgang (U.S.)  

Producer/Distributor/Broadcaster: Supper Club 

Crime & Investigative 

Al Jazeera Investigations: The Men Who Sell Football (Qatar) 

Producer/Distributor/Broadcaster: Al Jazeera I Unit  

Groomed (U.S./Netherlands) 

Producer/Distributor/Broadcaster: Blumhouse Television, Yellow Dot Films, Discovery+ 

Framed (Australia) 

Producer/Distributor/Broadcaster: SBS Australia, The Feed 

Miracle Fishing: Kidnapped Abroad (U.S.) 

https://xchange.realscreen.com/realxchange/main/profile/public/111615


Producer/Distributor/Broadcaster: Three-three-four, XTR, Kilometric Productions, Discovery+ 

Mission Investigate (Sweden) 

Producer/Distributor/Broadcaster: SVT, Bellingcat 

Environmental & Wildlife  

After the Wildfires (Australia/Canada) 

Producer/Distributor/Broadcaster: Love Nature, Northern Pictures, ABC Australia, CBC  

Becoming Cousteau (U.S.) 

Producer/Distributor/Broadcaster: National Geographic Documentary Films, Story Syndicate, The 

Cousteau Society, Ace Content 

Endangered (UK/U.S.) 

Producer/Distributor/Broadcaster: BBC Studios Natural History Unit, Discovery Channel 

Growing Up Animal (U.S.) 

Producer/Distributor/Broadcaster: Wall to Wall, National Geographic 

Tiny World (UK) 

Producer/Distributor/Broadcaster: Plimsoll Productions 

History & Biography  

9/11: Inside the President’s War Room (UK) 

Producer/Distributor/Broadcaster: Wish/Art Films, BBC One, Apple TV+ 

Black Liberators WWII (Canada) 

Producer/Distributor/Broadcaster: Yap Films, Corus Entertainment 

Silenced: The Hidden Story of Disabled Britain (UK) 

Producer/Distributor/Broadcaster: Blast! Films, BBC 

Surviving 9/11 (UK) 

Producer/Distributor/Broadcaster: Top Hat, BBC, Keshet 

Uprising (UK) 

Producer/Distributor/Broadcaster: Rogan Productions, Lammas Park, Turbine Studios 

Science & Technology 

Greta Thunberg: A Year to Change the World (UK/U.S.) 

Producer/Distributor/Broadcaster: BBC Studios, PBS, B-Reel Films 

Manufacturing Ignorance (France) 

Producer/Distributor/Broadcaster: Arte France, Zed 

Own the Room (U.S.) 

Producer/Distributor/Broadcaster: National Geographic Documentary Films, Saville Productions 



‘The Nature of Things’ – The Machine That Feels (Canada/France) 

Producer/Distributor/Broadcaster: Yap Films, CBC, Arte France 

The Vaccine Quest (Singapore) 

Producer/Distributor/Broadcaster: CNA, Mediacorp 

Social Issues & Current Affairs  

Captive (Canada) 

Producer/Distributor/Broadcaster: Antica Productions 

Changing the Game (U.S.) 

Producer/Distributor/Broadcaster: Superfilmes, Foton Pictures, Glanzrock Productions 

Dying to Divorce (UK/Norway) 

Producer/Distributor/Broadcaster: Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions 

Spirit to Soar (Canada) 

Producer/Distributor/Broadcaster: Makwa Creative, Antica Productions 

Syria, Women in War (France) 

Producer/Distributor/Broadcaster: Capa Presse, France 5 

Sports Documentary 

Bruno v Tyson (UK) 

Producer/Distributor/Broadcaster: Workerbee, Sky Studios 

Football’s Darkest Secret (UK) 

Producer/Distributor/Broadcaster: Insight TWI, Passion Pictures, Very Much So, Ventureland, BBC 

The Time of Our Life (Belgium) 

Producer/Distributor/Broadcaster: Woestijnvis, VRT 

Diego: The Last Goodbye (Argentina) 

Producer/Distributor/Broadcaster: WarnerMedia Latin America, Zeppelin Studios Latin America 

Torn (U.S.) 

Producer/Distributor/Broadcaster: National Geographic Documentary Films, Lightbox, Wilderpeople 

Productions 

Short Non-Fiction Program 

A Nation and Her Mother (Canada) 

Producer/Distributor/Broadcaster: Animiki See Digital Production, Media RendezVous, Wookey Films, 

APTN 

Decolonizing History (Canada) 

Producer/Distributor/Broadcaster: Picbois Productions 



Fatima in Kabul (Canada) 

Producer/Distributor/Broadcaster: ChitChat Productions 

The Komagata Maru Incident (Canada) 

Producer/Distributor/Broadcaster: Bonfire Originals, Historica Canada 

White Fatigue (U.S.) 

Producer/Distributor/Broadcaster: Hook and Line 

Competition Series & Game Shows  

Alone (U.S.) 

Producer/Distributor/Broadcaster: Leftfield Pictures, History Channel  

RuPaul’s Drag Race (U.S.) 

Producer/Distributor/Broadcaster: World of Wonder, VH1 

The Bachelorette (U.S.) 

Producer/Distributor/Broadcaster: Warner Bros. Unscripted Television, Warner Horizon, Next 

Entertainment 

The Great British Bake Off (UK) 

Producer/Distributor/Broadcaster: Love Productions 

Ultimate Escape (Finland) 

Producer/Distributor/Broadcaster: Rabbit Films, Discovery Finland 

Docuseries  

Could You Survive on the Breadline? (Australia) 

Producer/Distributor/Broadcaster: Lune Media, SBS TV, Screen Australia, Screen NSW 

Feuer und Flamme (Fire and Flame) (Germany) 

Producer/Distributor/Broadcaster: WDR, SEO Entertainment 

Lost for Words (Australia) 

Producer/Distributor/Broadcaster: Endemol Shine Australia 

Double Life: When the Truth Catches Up With Us (Canada) 

Producer/Distributor/Broadcaster: Trio Orange 

The Earthshot Prize: Repairing Our Planet (U.S./UK) 

Producer/Distributor/Broadcaster: Studio Silverback, BBC, Discovery Channel 

Lifestyle 

Celebrity IOU (Canada/U.S.) 

Producer/Distributor/Broadcaster: Scott Brothers Entertainment 

Employable Me (Canada) 



Producer/Distributor/Broadcaster: Thomas Howe Associates, Accessible Media 

Lidia Celebrates America (U.S.) 

Producer/Distributor/Broadcaster: GBH Educational Foundation, Five O’ Clock Films 

Love on the Spectrum (Australia) 

Producer/Distributor/Broadcaster: Northern Pictures 

Stanley Tucci: Searching for Italy (U.S./UK) 

Producer/Distributor/Broadcaster: CNN Original Series, Raw 

The Repair Shop (UK) 

Producer/Distributor/Broadcaster: Ricochet 

Top Gear (UK) 

Producer/Distributor/Broadcaster: BBC Studios 

Reality Series 

12 Dates of Christmas (U.S.) 

Producer/Distributor/Broadcaster: Objective Media Group America 

40 Means Nothing (Mexico) 

Producer/Distributor/Broadcaster: WarnerMedia Latin America, Dopamine 

Bachelor in Paradise (U.S./Mexico) 

Producer/Distributor/Broadcaster: Warner Bros. Unscripted Television, Warner Horizon, Next 

Entertainment 

Crikey! It’s the Irwins (U.S./Australia) 

Producer/Distributor/Broadcaster: Eureka Productions 

Running Wild with Bear Grylls (U.S.) 

Producer/Distributor/Broadcaster: Electus, National Geographic 

PLAYBACK 

Canada ranks third among BANFF Rockie Award nominees 

Sort Of, Spirit to Soar are among 30 Canadian titles nominated for the awards, which are set to be 

handed out during the Banff World Media Festival in June. 

BY VICTORIA AHEARN  

https://playbackonline.ca/2022/04/12/sort-of-among-canadian-rockie-awards-nominees/?utm_source=newsletter&utm_medium=email&utm_campaign=sort-of-among-canadian-rockie-awards-nominees&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/Victoria%20Ahearn


 

On the heels of its three Canadian Screen Award wins, the CBC and HBO Max dramedy Sort Of is now up 

for a trophy at the Rockie Awards International Program Competition, which is set to take place during 

the Banff World Media Festival (BANFF) in Banff, Alta., in June. 

The Toronto-shot Sort Of (Sienna Films; pictured above) is nominated in the category Comedy Series: 

English Language under the Rockies’ Scripted stream, alongside the BBC Two’s Alma’s Not Normal 

(Expectation); BBC’s Motherland (Merman Television, Twofour, Lionsgate); BBC, HBO’s Starstruck 

(Avalon Television Limited); Channel 4′s We Are Lady Parts (Working Title Television, Universal 

International Studios, Universal Studio Group); and FX’s Toronto-shot What We Do in the Shadows (FX 

Productions). 

 

Actor-comedian Rakhee Morzaria (Run the Burbs; pictured right) will host the Rockies Program 

Competition ceremony, honouring TV and digital media, in-person and on a YouTube livestream during 

the BANFF festival on June 13. Thirty Canadian productions and coproductions are named amongst the 

148 nominees from 45 countries for the awards program, which covers all major genres and is one of 

the largest of its kind. 

https://playbackonline.ca/2022/04/10/csas-22-transplant-scarborough-rise-to-the-top-with-eight-awards-apiece/


Canada was the third most-nominated country overall, falling behind the U.K. with 59 nominations and 

the U.S. with 54. The BBC was the most-nominated company with 23 nods, followed by National 

Geographic and Disney with nine each. 

Tanya Talaga and Michelle Derosier’s documentary Spirit to Soar (Makwa Creative, Antica Productions), 

inspired by Talaga’s award-winning non-fiction book, is among the other Canadian nominees. It’s named 

in the Documentary and Factual stream under the Social Issues & Current Affairs category, which also 

includes another Canadian doc — Mellissa Fung’s Captive (Antica Productions), about young women 

who have escaped imprisonment by Boko Haram in northeastern Nigeria. 

The Documentary and Factual stream also includes the History special Black Liberators WWII (Yap Films 

Inc., Corus Entertainment) in the History & Biography category; After The Wildfires (Love Nature, 

Northern Pictures, Australia Broadcasting Corporation, CBC) in the Environmental & Wildlife category; 

and The Nature of Things (Yap Films Inc., CBC, Arte France) in the Science & Technology category. 

Other Canadian nominees include two in the Lifestyle category under the Arts and Entertainment 

stream: HGTV and HGTV Canada’s Celebrity IOU (Scott Brothers Entertainment) and TVO’s Employable 

Me (Thomas Howe Associations). 

Club Illico’s Audrey’s Back (Pixcom, Quebecor Content), the first Canadian series selected in competition 

in Long Form at Canneseries, is up for a trophy in the Comedy Series: Non-English Language category. In 

the running for Drama Series: Non-English Language is Trio Orange’s Can You Hear Me?, which airs on 

Tele-Quebec. 

Canada dominated the Short Non-Fiction Program category with four out of five nominations, including: 

A Nation and Her Mother (Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, 

APTN); Decolonizing History (Picbois Productions); Fatima In Kabul (ChitChat Productions Inc.); and The 

Komagata Maru Incident (Bonfire Originals, Historica Canada). 

There’s also a healthy dose of homegrown fare in the Children and Youth stream. Dino Ranch (Boat 

Rocker Studios, Industrial Brothers, Jam Filled Entertainment, Disney Jr., CBC) is named in the 

Animation: Preschool (0-4) category alongside Lucas the Spider (Fresh TV Inc., Elliott Animation Inc., 

Wexworks, Wildbrain, Cartoon Network, CAKE). 

The Animation: Children (5-10) category has Karma’s World (Netflix, 9 Story Media Group, Brown Bag 

Films, Karma’s World Entertainment) and LEGO Star Wars Terrifying Tales (Lucasfilm LTD, LEGO, Atomic 

Cartoons). 

Interactive: Children (0-10) nominees include the CBC Kids Tokyo 2020 Olympic Website (CBC Kids, 

Hypersurge); Hello, Jack! The Kindness Show (Apple TV+, 9 Story Media Group, Jax Media, Brown Bag 

Films); The Last Kids on Earth (Atomic Cartoons); and Brainstream (National Film Board of Canada, 

AATOAA). 

https://playbackonline.ca/2022/04/01/canadian-producers-look-for-magic-element-at-canneseries/
https://playbackonline.ca/2022/04/01/canadian-producers-look-for-magic-element-at-canneseries/


The Live-Action: Youth (11-17) category includes: Entitled (Zone3, CBC-SRC Distribution); Jenny 

(Productions Avenida); Lou and Sophie (Les Productions Passez Go Inc.); and Six Degrees (Encore 

Télévision). 

Meanwhile, Double Life: When The Truth Catches Up With Us (Trio Orange) is named the Docuseries 

category, and Limited Series nominees in the Scripted stream include Dark Soul (Encore Télévision). 

Canada is also represented in the podcast nominations, with Telling Our Twisted Histories (Terre Innue, 

CBC Listen) among the non-fiction contenders, and Dark Air with Terry Carnation (Imperial Mammoth, 

Audioboom, Kelly & Kelly) among the fiction nominees. 

The 43rd BANFF runs June 12 to 15. The full list of nominees, voted on by a jury of 150 international 

industry professionals, can be found on the website. 

The Rockies will also hand out a Grand Jury Prize, selected from the top-scoring programs across the 

entire field of nominees. This year’s Grand Jury includes: Vanessa Brookman, head of Kids EMEA, 

WarnerMedia; Trish Williams, executive director, scripted content at CBC; James Blue, head of 

Smithsonian Channel and senior VP, MTV News and Docs, ViacomCBS Entertainment & Youth Brands; 

Young-kyu Kim, co-CEO, Studio Dragon; Caroline Hollick, head of Drama at Channel 4; Candice Wilson 

Cherry, head of Development and Production at LOL; and Monika Ille, director of APTN. 

There will also be special awards as well as a $25,000 Rogers Prize for Excellence in Canadian Content, 

awarded to the top Canadian production, and The Francophone Prize for the top French language 

production. 

“This year’s Rockie Awards are more international than ever before,” said Jenn Kuzmyk, executive 

director of BANFF and VP & publisher of Playback. “The creative spirit and exceptional work across the 

nominees truly exemplifies the very best of global content. We can’t wait to share this year’s show and 

celebrate in-person with nominees and winners once again in Canada’s beautiful Rocky Mountains.” 

Photo Credit: Keri Anderson 
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BROADCAST DIALOGUE 

BANFF unveils 2022 Rockie Awards nominees 

By Connie Thiessen 

April 12, 2022 

 

The Banff World Media Festival (BANFF) has announced this year’s nominees for the 2022 Rockie 

Awards International Program Competition, recognizing excellence in television and digital media from 

around the globe. 

By company, the BBC leads this year’s nominations with 23, followed by National Geographic and 

Disney Branded Television with nine nominations each; HBO with seven nods; Sky with six; and Warner 

Bros. with five.   

By country, the UK secured 59 nominations, followed by the U.S. with 54, Canada with 30 nominations, 

nine for Australia, and six for France. 

 

https://broadcastdialogue.com/banff-unveils-2022-rockie-awards-nominees/
https://broadcastdialogue.com/author/connie/


Among the Canadian productions nominated are the Scott Brothers’ Celebrity IOU and AMI’s 

Employable Me – a repeat Rockie Award winner – in Lifestyle. 

Canadian programming dominates the Short Non-Fiction Program, including nods for A Nation and Her 

Mother (Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, APTN); Decolonizing 

History (Picbois Productions); Fatima in Kabul (ChitChat Productions), and The Komagata Maru Incident 

(Bonfire Originals, Historica Canada). 

In Children & Youth, animated Canadian co-productions receiving nominations include LEGO Star Wars 

Terrifying Tales (Lucasfilm LTD, LEGO, Atomic Cartoons); Dino Ranch (Boat Rocker Studios, Industrial 

Brothers, Jam Filled Entertainment, Disney Jr, CBC, Radio-Canada); and Lucas the Spider (Fresh TV Inc., 

Elliott Animation Inc., Wexworks, Wildbrain, Cartoon Network, CAKE). 

Vancouver podcast studio, Kelly&Kelly, along with Imperial Mammoth and Audioboom, secured a nod 

in the Podcast: Fiction category for the star-studded Dark Air with Terry Carnation. Kelly&Kelly won in 

the Podcast: Fiction category for Hindsight at last year’s awards and also notably won the inaugural Best 

Podcast honour at the 2020 Rockie Awards for This Sounds Serious. 

Find the full list of nominees here. 

The competition is one of the largest awards programs of its kind, juried by a panel of 150 international 

industry professionals. This year’s Rockie Awards Grand Jury, which chooses the coveted Grand Jury 

Prize, selected from the top-scoring programs across the entire field of nominees, includes: Vanessa 

Brookman, Head of Kids EMEA, WarnerMedia; Trish Williams, Executive Director, Scripted Content, 

CBC; James Blue, Head, Smithsonian Channel & Senior VP, MTV News and Docs, ViacomCBS 

Entertainment & Youth Brands; Young-kyu Kim, Co-CEO, Studio Dragon; Caroline Hollick, Head of 

Drama, Channel 4; Candice Wilson Cherry, Head of Development and Production, LOL and Monika Ille, 

Director, APTN.   

In addition to the Grand Jury Prize, the $25,000 Rogers Prize for Excellence in Canadian Content, is 

awarded to the top Canadian production, and The Francophone Prize to the top French language 

production, in addition to other special awards.  

Rakhee Morzaria 

Hosted by actress and comedian Rakhee Morzaria, who serves as both a writer and star of CBC comedy, 

Run the Burbs, the Rockies Program Competition ceremony will be held in-person and live-streamed on 

YouTube during this year’s festival at 6:30 p.m. ET (4:30 p.m. MT) on Monday, June 13. 
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BROADCAST MAGAZINE 

BBC dominates Rockie Awards nominations 

13 April 2022 | By John Elmes  

Corporation’s 23-strong showing more than double nearest rivals Nat Geo and Disney Branded 

Television 

World Productions’ thriller Vigil is nominated in English Language Drama Series 

The BBC has secured over 20 nominations for the 2022 Rockie Awards, more than twice the number 

than the next most-nominated companies Disney and National Geographic. 

The UK’s main public broadcaster registered 23 nominations, 14 more than Nat Geo and Disney Branded 

Television, who scored nine nominations apiece. HBO were next with seven, ahead of Sky (6) and 

Warner Brothers (5). 

In total, the UK secured the most nominations for any country with 59, ahead of the US (54), Canada’s 

30, Australia’s nine and France (6). 

Overall, 148 nominees from 45 countries have been shortlisted across 28 categories. The Rockie Awards 

is a flagship event in the Banff World Media Festival, set to return in-person this year for the first time 

since 2019. 

The BBC secured recognition in the Arts & Culture and History & Biography sub-categories for Lady Boss: 

The Jackie Collins Story (Passion Pictures), Reclaiming Amy (Curious Films), 9/11: Inside the President’s 

War Room (Wish/Art Films) and Uprising (Rogan Productions, Lammas Park, Turbine Studios). 

https://www.broadcastnow.co.uk/international/bbc-dominates-rockie-awards-nominations/5169528.article
https://www.broadcastnow.co.uk/john-elmes/1101382.bio


In Comedy Series: English Language the corporation had recognition for Motherland, Alma’s Not Normal 

and Starstruck. Channel 4 also got the nod in that sub-category for We Are Lady Parts. 

BBC1’s Vigil is nominated in a competitive Drama Series: English Language shortlist which includes FX’s 

Pose and Showtime’s Yellowjackets. 

The UK has been recognised consistently at The Rockies, with Michaela Coel’s I May Destroy You and 

Phoebe Waller-Bridge’s Fleabag taking the top gong, The Grand Jury Prize, in 2021 and 2020, 

respectively. 

The Rockie Awards Grand Jury includes Vanessa Brookman, head of kids EMEA, WarnerMedia; Caroline 

Hollick, Channel 4 head of drama; Trish Williams, executive director, scripted content, CBC; and James 

Blue, head, Smithsonian Channel. 

“This year’s Rockie Awards are more international than ever before,” said Jenn Kuzmyk, executive 

director of the Banff World Media Festival. “The creative spirit and exceptional work across the 

nominees truly exemplifies the very best of global content. 

“We can’t wait to share this year’s show and celebrate in-person with nominees and winners once again 

in Canada’s beautiful Rockie Mountains.” 

TRIBUNE CONTENT AGENCY 

AWARDS 

The Banff World Media Festival (BANFF) has announced the full list of nominees for the 2022 Rockie 

Awards International Program Competition. The competition, which will be held in-person as well as live 

streamed via YouTube, aims to recognize excellence in television and digital media from around the 

world. It will be hosted by Rakhee Morzaria, writer and star of CBC’s original comedy “Run the Burbs.” 

The Rockie Awards Grand Jury, who chooses the recipient of the Grand Jury Prize, includes Vanessa 

Brookman, Head of Kids EMEA, WarnerMedia; Trish Williams, Executive Director, Scripted Content, CBC; 

James Blue, Head, Smithsonian Channel & Senior VP, MTV News and Docs, ViacomCBS Entertainment & 

Youth Brands; Young-kyu Kim, Co-CEO, Studio Dragon; Caroline Hollick, Head of Drama, Channel 4; and 

Candice Wilson Cherry, Head of Development and Production, LOL and Monika Ille, Director, APTN. For 

the full list of nominees, please visit: https://rockies.playbackonline.ca/nominees 
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II. AT THE FESTIVAL 

INTERVIEWS 

Variety - Awards HQ Newsletter 

This is becoming a habit, writing *yet* another edition of AWARDS HQ written high in the sky, this time 

as I hop up to Banff, Alberta, Canada, for the return of the annual Banff World Media Festival. I love this 

event, there's truly nothing like heading to the Canadian Rockies to talk TV. (The forecast unfortunately 

calls for rain throughout the week, but that's not going to damper my excitement!) I'll be interviewing 

Pearlena Igbokwe, the chairman of Universal Studio Group, and also chatting with the creatives behind 

Peacock's "Rutherford Falls" and conducting a showrunner's panel with the producers of 

"Yellowjackets," "American Auto" and "The Cleaning Lady."  

KTLA 5 Morning News  

Ana Gasteyer Pulls back curtain of C-Suite in NBC’s ‘American Auto’ 

 

SNL alum Ana Gasteyer’s new workplace comedy, “American Auto,” is pulling back the curtain at the 

executive level. 

“We haven’t seen the C-Suite before,” Gasteyer explained. “We haven’t seen the rich people making the 

decisions.” Her character is a CEO of an auto company who doesn’t know a thing about cars. She calls 

the NBC series “a funny ‘Succession.'” 

“I think there’s a lot of territory to unearth with the brass and their foibles,” she said about the show, 

which was just renewed for a second season this past spring. 

For a little over two decades, Gasteyer has been making us laugh on various projects like “Mean Girls” 

and “Suburgatory.” 

Her work recently earned her the Sir Peter Ustinov Comedy Award at the Rockie Awards gala at the 

prestigious Banff World Media Festival. It “recognizes a creative talent who has made an outstanding 

comedic contribution to the media industry.”  

The gala returned after two years due to the pandemic. 

“American Auto” is streaming on Peacock now. 

https://ktla.com/morning-news/ana-gasteyer-pulls-back-curtain-of-c-suite-in-nbcs-american-auto/


Calgary Herald - VIVICA A. FOX  

Banff World Media Festival: Vivica A. Fox honoured for promoting inclusion and 

diversity as actress, producer (also picked up by Saltwire, ) 

Eric Volmers 

Jun 15, 2022   

 

US actress Vivica A. Fox attends ABC's "BLACK-ISH" Los Angeles special screening event at the EL Capitan 

Theatre on June 6, 2022 in Los Angeles, California. (Photo by Michael Tran / AFP) PHOTO BY MICHAEL 

TRAN /AFP via Getty Images 

A glance at Internet Movie Database suggests Vivica A. Fox has not been overly affected by the 

pandemic. 

It certainly didn’t slow her down or keep her out of the spotlight, whether it be starring and producing in 

several films or giving a candid opinion on her former co-star Will Smith slapping Chris Rock at the 

Oscars earlier this year. 

In 2022 alone, the producer and actress has four films in pre-production and six in post-production. Even 

Fox seems to have a bit of trouble keeping it all straight. 

“I’ve literally been working non-stop,” says Fox, in an interview from the Banff World Media Festival. 

“I’ve got four films that are going to be dropping, which is my birthday month. Every Friday night 

https://calgaryherald.com/entertainment/music/banff-world-media-festival-vivica-a-fox-honoured-for-promoting-inclusion-and-diversity-as-actress-producer
https://calgaryherald.com/entertainment/music/banff-world-media-festival-vivica-a-fox-honoured-for-promoting-inclusion-and-diversity-as-actress-producer
https://www.saltwire.com/atlantic-canada/lifestyles/entertainment/banff-world-media-festival-vivica-a-fox-honoured-for-promoting-inclusion-and-diversity-as-actress-producer-100744012/
https://calgaryherald.com/author/evolmers/


starting July 8, you’ll get to see the next segment of Keeping Up with the Joneses, which I executive 

produced and star in. I’ve just got a lot of movies that are coming out. I don’t know the exact order but, 

you’re right, 2022 going into 2023 is going to be a very busy and blessed time for me.” 

Fox uses the word “blessed” several times when discussing her career. The star of blockbusters such as 

Kill Bill Vol. 1 and 2, Independence Day and Set It Off and the Emmy-nominated series Empire has been 

put in a reflective mood in Banff. This year, she joined Tony-nominated actress and singer Danielle 

Brooks, actor LeVar Burton, journalist Elizabeth Vargas and TV producer Jonathan Murray in receiving 

the A+E Inclusion Award, which is given to those whose “effort and vision in media champion and reflect 

the diversity of the world in which we live.” Fox describes it as being “brought to the top of the 

mountain to celebrate my career.” 

It’s a fitting tribute. Fox has long been a proponent of boosting diversity on screen. In 2015, she was 

chosen by Rev. Al Sharpton to be part of a Hollywood task force addressing diversity and racial bias in 

the film industry, formed as a response to racially insensitive emails between Sony executives being 

leaked.   

It’s been a long crusade but one that she sees as influencing real change in Hollywood, particularly in the 

past six years. 

“I’m always speaking up for diversity in Hollywood and especially lately for women to be able to get the 

same amount of exposure,” says Fox. 

In the past few years, Fox has been known for her prolific output. Part of that is due to her association 

with Lifetime, which has aired dozens of films in The Wrong franchise that Fox produced and starred in 

and is also behind Keeping Up with the Joneses. 

With her company, Foxy Brown Productions, named after the famous 1970s character played by her 

primary inspiration Pam Grier, Fox has been able not only to create meaningful roles for herself but also 

to promote further diversity in front of and behind the camera. 

“What I love more than anything else is being in control of the product that I present to my audience,” 

she says. “When I see produced by Vivica A. Fox, I know that this is my baby and that I made sure the 

writing is good, the wardrobe, hair and makeup is good, the dialogue is good and the actors. I’m totally 

involved in the product that I present.” 

It’s not surprising then that Fox is also asked her opinion on timely subjects. She most recently made 

headlines after co-guest-hosting The Wendy Williams Show earlier this month. In a segment called “Hot 

Topics,” she spoke about the infamous incident on Oscar night when best-actor winner Will Smith 

slapped comedian/presenter Chris Rock after he made a joke about his wife, Jada Pinkett Smith. Pinkett 

Smith said she hopes her husband and Rock can reconcile. In response, Fox said the comments seemed 

self-righteous and that she took no accountability for the incident. Of course, the press has hungrily 

reported on any celebrity who has been willing to talk about the infamous slap. But Fox’s history 



involves both Will and Pinkett Smith. She played Will Smith’s love interest in Independence Day and 

starred with Jada in Set it Off. 

“I didn’t say my comment to browbeat or for exposure,” she says. “It was part of our Hot Topics: What 

was my opinion about the incident? I wish all parties involved well and for them all to be able to move 

forward with clarity.” 

As for her career, Fox says her focus as an actress remains versatility. 

“Having a chance to play roles that I haven’t before, whether that’s drama – I still like to let people know 

I can act real good and also do comedy,” she says. “I  also would like to do one more good-ole action 

movie before these knees say no more.” 

eTalk (June 13)  

Bell Media Creative Review | BANFF World Media Festival Coverage 
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Toronto Star  

In Prime Video’s “The Lake,” Ontario actor Jordan Gavaris takes centre stage 

 

By Sadaf AhsanThe Canadian Press 

Thu., June 16, 2022 

TORONTO - Best known for his scene-stealing comedy chops in “Orphan Black,” actor Jordan Gavaris 

takes the lead in “The Lake” as a gay man trying to reconnect with the biological daughter he gave up for 

adoption as a teenager. 

Gavaris admits to feeling a little jittery about the leap into a family comedy from Prime Video, but also 

hopeful about where his career – and film and television stories – are headed. 

“I had never seen that type of character — who is usually relegated to the rear-view mirror — at the 

centre of the universe before, and in a story that is not about his queerness or his journey to self-

acceptance,” Gavaris says in a virtual interview from the Banff World Media Festival. 

“It’s just a love story between a birth father and a daughter.” 

https://www.thestar.com/entertainment/television/2022/06/16/in-prime-videos-the-lake-ontario-actor-jordan-gavaris-takes-centre-stage.html


Set in Ontario cottage country, the series stars the Caledon, Ont.-born and raised actor as Justin, who is 

fresh off a break-up with his long-time ex-boyfriend and back in Canada after years spent living 

overseas. 

Things get predictably messy at Justin’s old family cottage when his stepsister Maisy-May, played by 

Julia Stiles, arrives and informs him the house belongs to her. 

Gavaris says he was keen to follow up his turn in CTV Sci-Fi’s clone drama “Orphan Black” with 

something funny and meaty. 

“(’Orphan Black’) was a tough act to follow,” he says. 

“What I needed to do next was different, and I knew that it had to be comedy, which is always just a lot 

of fun for me.” 

The story is rooted in the real-life experience of Ottawa creator and writer Julian Doucet of CTV Sci-Fi’s 

“Killjoys” and Citytv’s “Hudson & Rex,” who also met his birth daughter later in life after giving her up for 

adoption when he was a teenager. 

Gavaris says that playing a father was actually the easiest part of his performance. 

“The benefit I had is that Justin doesn’t know how to be a father, he barely knows how to be an adult; 

he’s kind of a hot mess,” he says. 

“I really didn’t have to work too hard at finding that anxiety around being a parent. But it was important 

to me to treat the material with sensitivity because that is some people’s story, that is Julian’s story.” 

Still, Gavaris was eager to up his game with Stiles, his frequent scene partner with credits including 

British series “Riviera,” Crave’s “Dexter” and the “Bourne” franchise. 

“She’s Julia Stiles!” he exclaims. 

“We read with a lot of different actors, all of them wonderful, but with Julia, just because of her 

pedigree, what it brought out in me was this need to show her that I know what I’m doing and impress 

her a little bit. 

“That’s Justin, too. He’s constantly trying to show Maisy-May that he is capable and can help raise his 

birth daughter. Just by virtue of our positions in life, the chemistry was natural.” 

Launching Friday, the series is billed as Prime Video’s first scripted narrative series in Canada and is 

among several original Canadian series coming from Amazon’s streamer. That includes the previously 

released “The Unsolved Murder of Beverly Lynn Smith” and “Kids in the Hall,” and the upcoming “Three 

Pines.” 

https://www.thestar.com/politics/federal/2022/06/16/chrystia-freeland-slams-pierre-poilievre-as-economically-illiterate.html?li_source=LI&li_medium=star_web_ymbii
https://www.thestar.com/politics/federal/2022/06/16/chrystia-freeland-slams-pierre-poilievre-as-economically-illiterate.html?li_source=LI&li_medium=star_web_ymbii


“The Lake” is a significant shift from Gavaris’s breakout role as the sarcastic Felix on “Orphan Black,” the 

overprotective brother of Tatiana Maslany’s lead character Sarah who often sported a variation of mesh, 

leather, and blanket-sized scarves — all in black and freshly off the runway. 

“’Orphan Black’ was so much about putting a costume on for five years, and this was the first time that I 

was going to be able to pare everything back and put more of me on the screen, this queer man who 

talks with his hands too much,” says Gavaris. 

“The Lake” joins several recent major studio releases centred on the gay rom-com, among them the 

Disney Plus film “Fire Island” and comedian Billy Eichner’s upcoming film “Bros,” both of which feature 

largely queer casts and were created by queer filmmakers. 

“I do feel like there’s been a change,” says Gavaris. “I think representation is the key, which I know is a 

drum that a lot of people are probably tired of hearing beaten, but I think it’s one worth beating 

because representation is not some finish line you cross.... It’s a slow process of handing the 

microphone off to different people to hear new angles on familiar stories.” 

The actor says that’s why these filmmakers have found the space to create“groundbreaking” films and, 

hopefully, it’ll lead to a domino effect. 

“It’s why Billy Eichner is allowed to make a movie that maybe he wouldn’t have been allowed to make 

10 years ago, and why I’m sitting here at the Banff World Media Festival promoting Prime Video’s first 

scripted Canadian series that centres on this gay man whose problem is not his sexuality or his trauma,” 

he says. 

“Am I anxious? Definitely. Do I want people to love it? Of course.... The more that people realize and 

accept that there’s beautiful, funny, touching cool storytelling coming out of Canada, the more Canadian 

stories get made. 

“The more this happens for queer stories, the more queer stories get made. It’s only a good thing, and I 

feel quite chuffed that I get to represent in any way, let alone so positively.” 



CTV Morning Live (June 16)  

MediaView (tveyes.com) 

 

eTalk (June 14)  

Bell Media Creative Review | BANFF World Media Festival Coverage 
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National Post  

The Lake, the first scripted series for Amazon Canadian Original, looks at family 

dynamics in cottage country  

Eric Volmers, Jun 17, 2022   

 

Actor Jordan Gavaris and showrunner Julian Doucet on the set of The Lake. Courtesy, Prime Video. 

PHOTO BY PETER H STRANKS /jpg 

Partway through the first episode of The Lake, one of the characters talks about a failed plan to 

introduce something called Boathouse Drag Race: Canadian Diva Edition to the community of cottage-

dwellers who vacation on the lake. 

It was rejected for their annual talent show, but is nevertheless described as “you start in with Anne 

Murray, work your way through Jann Arden, k.d. lang, Sarah McLachlan… ” 

It’s a suitably and unabashedly Canadian reference in the first scripted series for Amazon Canadian 

Original. The Lake launches on June 17 on Prime Video in 240 countries and territories around the globe. 

But its creators were determined to give it a distinctly Canadian flavour. 

“It was important to me and it was important to Amazon as well,” says showrunner and writer Julian 

Doucet in an interview at the Banff World Media Festival. “It was really important for me to have things 

which are just for Canadians, to put that forward. If you are going to throw out a Rita MacNeil reference, 

it won’t be for everyone.” 

https://nationalpost.com/entertainment/television/the-lake-the-first-scripted-series-for-amazon-canadian-original-looks-at-family-dynamics-in-cottage-country
https://nationalpost.com/entertainment/television/the-lake-the-first-scripted-series-for-amazon-canadian-original-looks-at-family-dynamics-in-cottage-country
https://nationalpost.com/author/evolmers/


Summer trips to the cottage were a rite of passage for many Canadians and so commonplace in our 

culture that it’s sometimes easy to forget how peculiar these communities could be: a mishmash of 

parents, children, teens and retired folks who mingle for a concentrated but relatively brief period each 

year and then go their separate ways. 

Doucet, who has worked on Canadian series such as St-Nickel and Killjoys, spent a lot of time at a lake as 

a child but was particularly interested in the strange dynamics that can come into play when dealing 

with how a beloved family cottage is handed down to younger generations. 

“One of the things that I remember coming back over and over was the idea of legacy: Who gets the 

cottage?” says Doucet. “It just tore families apart. Even just changing the drapes or carpet or if you want 

to do a renovation; because they were your most cherished childhood memories, the idea of somebody 

changing them just absolutely ignited blood feuds. I thought there was something very funny about 

that.” 

The Lake does involve the strained relationship between Justin (Jordan Gavaris) and his stepsister Maisy-

May (Julia Stiles), who has inherited the family cottage. But the primary focus of the series is even more 

directly autobiographical for Doucet. In The Lake, Justin has returned to the family fold after spending 

years abroad and wants to reconnect with his biological daughter Billie (played by Madison Shamoun) 

whom he gave up for adoption as a teenager. Doucet also had a daughter when he was in theatre 

school. He and the birth mother put her into an open adoption not long before Doucet came out as gay. 

He has been vacationing with his daughter since she was 16. 

“We have a very particular dynamic, so I thought if I threw that in it would be a little Gilmore Girls, a 

little Succession, a little Red Hot American Summer and here we are,” he says. 

The comic chemistry between Gavaris and Shamoun is at the heart of the series. Billie is a conscientious 

teen but not without her rebellious streak, which is the reason she is stuck in cottage country. Spending 

time with her birth father saves her from a summer at bible camp, but she is not thrilled to be there. 

Meanwhile, it could be argued that Justin is not the most responsible authority figure. 

The Lake is one of Gavaris’ first major roles since his four-year run as Tatiana Maslany’s foster brother 

Felix Dawkins in the hit sci-fi series Orphan Black. Choosing the right roles to follow Felix has been tough, 

he admits. He was still in his 20s and early in his career when he landed the role, which became both a 

critics’ darling and a cult favourite that attracted legions of devoted fans. 

“I knew I wanted to do comedy,” he says. “In the last season of Orphan Black, I came out and have since 

really just appreciated how the industry is changing and finding new angles on old stories or brand new 

stories entirely, specifically stories that focus on queer characters. I was really impressed with the 

writing and I was also just totally absorbed with this character, who has been regulated to the periphery 

of other shows. But he was right there in the crosshairs of this universe.” 

Gavaris said he was also excited about the opportunity to play a dad. 



“And not a good dad, not a dad who knows how to be a parent,” he says. “But how would I feel, at 32, if 

I was raising a teenage daughter? Completely unprepared, terrified, constantly anxious. I just knew 

there was really great humour in there. It had the right recipe, the right ingredients for some really 

funny and ultimately really touching stuff.” 

Doucet and Gavaris presented a masterclass on The Lake at the Banff World Media Festival earlier this 

week. It was an appropriate locale since the series is one of the festival’s success stories. A few years 

back, producers Michael Souther and Teza Lawrence pitched it to Amazon in Banff. 

Given that representation and diversity are hot topics in the industry, the series also provides good 

fodder for discussion at events like the media festival. 

“The Lake is not about Justin strong-arming his way to self-acceptance of his sexuality and his place in 

the world,” he says. “He’s got no problem with that. This is a very messy person who is not accustomed 

to being an adult, who is strong-arming his way to adulthood by way of his birth daughter, trying to 

grow up, trying to forge this connection with her. In terms of representation, that’s the ticket. 

“Representation is not something any of us are going to achieve. I don’t say that as, ‘Oh, we’re never 

going to get representation on screen. It’s just going to be this life-long battle!’ It is, in a positive way, in 

the idea that we are always chasing the black cat. We never catch the cat. We’re never going to reach a 

point where suddenly we’ve represented every story from every angle. We just have to keep finding 

new access points to familiar stories or finding new stories. It’s like turning over the rocks and finding 

another perspective on the world.” 

The Lake streams on Prime Video on June 17. 

  



Deadline  

Lionsgate TV Chairman Kevin Beggs Talks Projects With 42, International Productions, 

Recent Successes & Netflix Woes – Banff 

June 15, 2022 8:00 am | By Max Goldbart 

 

Kevin Beggs, Lionsgate 

Kevin Beggs, Chairman of the Lionsgate Television Group, has said the studio is “working on a variety of 

projects” with 42, ramping up international productions and has put recent successes down to there 

being “a little more room at the broadcasters.” Beggs also defended Netflix following a period of lower-

than-expected growth for the streamer but said it may need to be “more judicious and disciplined” 

going forwards. 

Speaking to Deadline in a wide-ranging interview at Banff, where he is Chair of the Board of Directors, 

Beggs hinted at what’s to come once the deal for a minority stake in London and LA-based management 

and production firm 42 officially completes in the coming weeks. 

“We’re already working on a variety of projects,” he added. “We love 42’s entrepreneurial spirit and 

they have a fantastic model and a U.S. footprint. This feels promising.” 

Deadline revealed in March that Ghosts and Minx producer Lionsgate had taken the minority stake in 42, 

which counts Jesse Armstrong, Julian Fellowes and Lynne Ramsay as clients. It is understood 

management-production powerhouse 3 Arts Entertainment, of which Lionsgate is a majority owner, was 

a key driver for the deal and will look to collaborate on TV and film projects. 

The move comes as Lionsgate gets ready to sell premium cable channel Starz, with more news due in 

the summer and completion date set for next Spring, according to Lionsgate CEO Jon Feltheimer on a 
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recent earnings call, although Beggs wouldn’t be drawn on any more detail and didn’t say whether 

Lionsgate will hit the M&A market once the deal closes. 

He said Lionsgate is looking to ramp up production outside the U.S. as international co-pros attract more 

attention, although he stressed that putting together packages such as Sky/HBO’s The Young Pope still 

requires “10-out-of-10 thinking.” 

Lionsgate recently shot John Wick prequel The Continental in Budapest along with a second season of 

BBC’s The Pact in Wales, with Beggs talking up “more to come in all these markets.” 

In the UK, Lionsgate took an equity stake in drama indie Potboiler Television five years ago and Beggs 

said projects are still at development stage. 

“For scale, the UK market is important and the terms of trade are very favorable to indies but it’s still a 

very small club [of indies] that get commissions there. We love what Potboiler has done and are trying 

to get more across the finish line.” 

Recent successes 

Lionsgate’s TV division has been buoyed by recent successes mainly in the half-hour comedy space such 

as CBS’ Ghosts and Fox’s Welcome to Flatch and the unit defied the wider company’s quarterly earnings 

miss last quarter to boost revenues by 75% to $370.2M. 

Beggs put this down to “there being a little more room at the broadcasters” for new shows. 

“As a mid-sized indie we’re really nimble and can move quickly to coalesce around a piece of IP, project 

or pitch,” he explained, adding that there had been “more buyers, more spending and more customer 

acquisition” in recent months. 

Going forwards, the indie is looking to produce more “noisy, lean-in shows” such as HBO Max’s Minx or, 

outside of the Lionsgate sphere, Showtime’s Yellowjackets. 

While Lionsgate can’t necessarily compete with deep-pocketed competitors to attract the most 

expensive talent or tie them to lucrative, exclusive deals, Beggs said this affords the company an 

opportunity to “hunt for the next generation.” 

Defending Netflix 

The chair of the Orange is the New Black producer defended Netflix following a period of lower-than-

anticipated subs growth that has led to question marks over the streamer’s model, but said it may need 

to be “more judicious and disciplined” going forwards. 

“Netflix has a huge subs base and has been the dominant player in the space since the start of the 

streaming revolution,” he added. “They sprinted ahead of everyone and now competitors are catching 

https://deadline.com/tag/hbo/


up so they are having to monitor their business. They will know better than anyone else what is efficient 

and performing and our job as sellers is to make sure we sell and generate shows that work for them 

and are hits.” 

During yesterday’s Banff keynote, Netflix Head of Global TV Bela Bajaria said the streamer is going “back 

to basics” and forecast a content spend this year of $17B. 

APTN News  

 Indigenous producers and creators attend Banff World Media Festival 

 

TV-Eh?  

THE LAKE’S JULIAN DOUCET: “I LOVE PRODUCTION, PUTTING TOGETHER THAT 
WORLD, ANYTHING THAT’S CREATING THE SANDBOX” 

JUNE 17, 2022 | GREG DAVID  

They say, “Write what you know.” That’s exactly what Julian Doucet did. 

The writer and producer for shows like Killjoys and Hudson & Rex turned to his own life for The Lake, 
available now on Prime Video. Starring Jordan Gavaris (Orphan Black), Madison Shamoun and Julia 
Stiles, The Lake tells the story of Justin (Gavaris) a man who has returned from living overseas after 
breaking up with his long-term partner. Hoping to reconnect with the biological daughter he gave up for 
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adoption in his teens, he and Billie (Shamoun) head to cottage country for time on the lake from Justin’s 
youth. 

We spoke to Julian Doucet, while he was attending the Banff World Media Festival, about bringing the 
story to life. 

There’s the saying, ‘Write what you know.’ And in this case, that truly was the case for you with The 
Lake. Was it easy to write down these ideas and create these characters? 

Julian Doucet:  Yeah, weirdly, it was. What was not easy is the 22 years prior to doing it. When people 
heard about my situation, they are always like, ‘You should write about it, you should write about it.’ But 
I didn’t 100 per cent feel that it was my story to tell because there’s also my daughter, her birth mother 
and her parents. It took a long time to get to a place where I thought, ‘Yes, write what you know, but 
also maybe not exploit it or pimp it out.’ 

I don’t know why this felt like the time, it sort of felt right. We had been taking vacations together since 
she was 16 and it was just something about that dynamic, which I had never seen before on television. 
And, somehow, when I started to write them, it was so easy once it was on the page, I couldn’t put the 
genie back in the bottle. 

It was so easy to like these characters and the dialogue is so natural. Is it difficult to write dialogue? Is 
it partly the writing, and the performers that are making it so natural and relatable? 

JD: I think it’s a combination of all. I started as an actor, so very much dialogue for me is rhythm, it’s 
music. I do feel like every character has their own rhythm, and then every actor has their own rhythm. 
When you get one actor that lines up with the rhythm of your character or how they’re going to 
transform it, that is gold. And with both Madison and Jordan and really our whole cast just kind of 
seamlessly fused with the flavour, the rhythms of each of the characters. 

[Writing dialogue] is my favourite thing because it’s like a catchy tune and I do feel like we always try to 
find the words that get us there the most efficiently. I do think it’s probably not easy, but for me, it is the 
thing that I love. 

Jordan did have funny moments on Orphan Black, but he’s so good with his physical comedy and body 
movement. What’s it been like working with him on The Lake? 

JD: Amazing. Jordan just killed it, and we share weird chemistry. We kind of wonder, are we the same 
person, just separated by 12 years? We have most of the same anxieties. We both order the same 
coffee. We both collect weird plaid blankets without knowing. It’s just bananas, and we feel like we can’t 
spend too much time in the same place because the universe might collapse as we could be from the 
same person from different dimensions. He just knows the character and understands not only the huge 
need that Justin has but also the anxiety, the heart and the resilience that Justin has. 

You are the showrunner, creator, writer and executive producer of The Lake. What’s your favourite 
hat to wear? What’s it been like show running your own program? 

JD: I loved the writing. The writer’s room as always, that’s my happy place. Just creating, problem-
solving, how imaginative and resilient writers are. They just astonish me every time. But I loved putting 



together the music. I loved the costumes, the look. I love production, putting together that world, 
anything that’s creating the sandbox. 

The Lake is available for streaming on Prime Video now. 

C21  

Blink49 Studios ahead of schedule with green lights, targeting M&As, says Morayniss 

John Morayniss, CEO of Blink49 Studios, has said things are moving faster than expected at the Endeavor 

Content-backed outfit after it secured two green lights and is continuing to pursue M&A opportunities in 

Canada. 

 

John Morayniss 

The Toronto-based company, launched late last year, has hit the ground running with greenlights from 

Bell Media’s CTV for the drama Sight Unseen, coproduced with Sisters Troubetzkoy Productions, and US 

cable network Hallmark Channel for the multi-generational drama Ride, coproduced by Seven24 Films. 

Both orders were revealed earlier this month. 

“We had a plan [to do] a lot of organic development, which we know has a timeline of 12, 18, 24, 36 

months, to get to green light,” Morayniss told C21 at Banff World Media Festival. 

“We were lucky enough that we had partners that exposed the shows to us, and we were able to get 

ourselves involved as the studio, distributor and deficit financier.” 

Morayniss, the former head of Entertainment One (eOne)’s television business, launched Blink49 

alongside former eOne colleagues Patrice Theroux as executive vice chair, Nelson Kuo-Lee as chief 

financial officer and Jeff Lynas as chief operating officer. The company later added Carolyn Newman as 

executive VP, global scripted and Virginia Rankin as in-house executive producer. 

The veteran exec said he has been “surprised” by the early traction gained by Blink49, which, in addition 

to the two commissions, has inked an exclusive multi-year first-look deal with Canadian creative Sheri 
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Elwood, an overall deal with executive producer and writer Ben Sokolowski and optioned the rights to 

Canadian author Charlene Carr’s novel Hold My Girl. 

“We had a plan of launching Blink49 as this lean-in Canadian strategy and, while I believe in it, I wasn’t 

sure if it was going to build right away or whether it was going to be a process to see the idea come to 

fruition,” he said. 

“We knew we were on to something, and we knew this was a good idea that was building, but I’m 

surprised by how well and quickly it’s been embraced.” 

With a pair of green lights in hand, Newman and Rankin, who have been shepherding the development 

slate, have shifted gear to also prepare to head into production. 

That means Blink49 has been looking to bring in new personnel from business affairs and back-office to 

production and creative execs, said Morayniss, who acknowledged that it’s a “high-class problem when 

your volume gets ahead of your infrastructure.” 

Some of the capital raised by Blink49 has been earmarked specifically for investment in Canada-based 

production companies across both scripted and unscripted. 

The initial assumption, said Morayniss, was that some of the M&A moves would be completed prior to 

Blink49’s first projects going into production. 

That will no longer be the case, but things are heading in the right direction on the M&A front. 

“Production will happen first but we’re still in the process of both discussions and negotiations, and we 

are moving forward with some investment opportunities,” he said. “We’re hoping we’ll be able to talk 

about them specifically over the next few months.” 

In recent months, much industry talk has revolved around how Netflix, Disney, Warner Bros Discovery 

and others will react as they navigate various challenges, in addition to bracing for a supposed economic 

downturn. 

Morayniss said contraction at the major studios and platforms could be “good news” for smaller 

independent studios, with Blink49 planning to lean heavily into its Canada-first strategy. 

“The bigger companies have been spending a lot of money on programming to own worldwide. In this 

environment, there’s always an opportunity for independents to thrive because we’re nimbler, we can 

develop for multiple buyers and we can help support those buyers by co-funding development and 

production, so that they can have more of a diverse slate,” he said. 

“Indies, by definition, are more connected to their local territory or country. There’s an advantage to 

being a specialist in a market and bringing that to small and large buyers who are all going through their 

own metamorphosis.” 

22-06-2022 | Jordan Pinto 
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The Lake creator aims for ‘creeper’ shows 

22 June 2022 | By John Elmes 

Julian Doucet urges broadcasters to look beyond dramas with a ‘flashy’ hook 

 

The Lake 

Broadcasters are too obsessed with dramas with a “flashy” hook, according to Julian Doucet, creator of 

Canada’s debut Amazon Prime scripted original The Lake. 

Speaking to Broadcast at last week’s Banff World Media Festival, Doucet said he was keen for The Lake 

to “live in a smaller sense-of-character-and-place world”, so he could “hear different ways into stories 

that we all know, but from different perspectives”. 

“There is great value in finding a world and anchoring it. There is this love of the hook that exists, we all 

love the flashy thing, but I want the creeper. I want the story that steals up and makes you want to 

spend time with these people,” he said. 

The Lake, which landed on Amazon Prime on Friday (17 June), is set in quintessential Canadian ‘cottage 

country’ and follows Justin (Jordan Gavaris) as he returns from living abroad after a break-up with his 

long-term partner, in the hope of reconnecting with the biological daughter that he gave up for 

adoption in his teens. 

His plans to create new memories with his city-loving daughter Billie (Madison Shamoun) at the idyllic 

lake from his childhood go awry when he finds out his father left the family cottage to his “picture-

perfect” stepsister, Maisy-May (Julia Stiles). 
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Jordan Gavaris and Julian Doucet (right) 

Doucet acknowledged that while an episodic 30-minute comedy isn’t necessarily the typical debut 

scripted series for a major streamer, Amazon was totally behind the smaller-scale set-up which is in the 

vein of Fleabag or Starstruck. 

“Was there talk of propulsive storytelling, yes, those talks always happen, but when you think of the 

propulsive hook of Fleabag – can she get the money to save her café? – how often does that play into 

the story?” He asked. 

“Justin’s cottage is the device through which we can invest in the back stories. The cottage or the café 

doesn’t mean anything without the characters.” 

Doucet said he was keen to “look at some of the problematic traditions we have in Canada without 

moralising or sermonising, 

“Can we look at ways into these traditions and poke ourselves gently. I wanted to talk about some hard 

things without being didactic or too earnest. But I also wanted people to laugh their asses off.” 

Canadian comedy’s purple patch 

Doucet said Canada’s backstory of “caught between its colonial history and American history” was 

driving the global popularity of its comedy output. 

The Lake joins CBC’s hit Schitt’s Creek, available via Netflix, as well as Catherine Reitman’s Workin’ 

Moms and Bilal Baig’s Sort Of, which tells the story of a non-binary millennial who straddles various 

identities as a bartender at an LGBTQ bookstore/bar. 



The latter two were also commissioned by CBC and have international presence on Netflix and HBO 

Max, respectively. They are both rooted in foregrounding the observational comedy in the everyday, 

ordinary Toronto setting and lives of the characters. 

“We’re the smaller observers, we’re not as shouty. Right now, there’s so much anxiety about what we 

can laugh at and questions such as: what is punching up, where can we punch up, how can we do 

satire?” he said. 

“Because Canadians are always kind of finding themselves in the middle ground. it lends us to be able to 

find our way through comedy. 

“For too long we have been servants to American productions and so there has been this undeserved 

reputation that our content is less polished.” 

ROCKIE AWARDS COMPETITION AND GALA COVERAGE 

The Hollywood Reporter  

Banff Rockie Awards: HBO Max’s ‘Friends: The Reunion,’ BBC’s ‘Vigil’ Among Winners  

Peacock's 'We Are Lady Parts' also won for best comedy in the international TV series competition. 

JUNE 13, 2022 5:30PM | BY ETAN VLESSING 

 

The cast of "Friends" COURTESY OF HBOMAX/TERENCE PATRICK 

HBO Max’s Friends: The Reunion, BBC’s Vigil and Peacock’s We Are Lady Parts were among the winners 

at the 2022 Rockie Awards. 
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Prize-giving at the Banff World Media Festival got underway on Monday night, with Friends: The Reunion 

winning for best comedy or variety series, Vigil  for best English language drama and We Are Lady Parts 

picking up the trophy for best English language comedy. 

American and British TV producers as usual dominated the TV awards show in the Canadian Rockies, 

with U.K. TV shows earning 59 nominations and American series netting 54 nominations headed into the 

competition. 

Other prize winners included HBO’s Landscapers nabbing the Rockie Award for best limited series, 

Kamikaze winning for best non-English language drama, and RuPaul’s Drag Race earning the best crown 

for best competition show or game show. 

The flagship Rockie Awards, including the Sir Peter Ustinov Comedy Award, the Inclusion Award, 

Canadian Award of Distinction and Innovator Producer Award, as well as the Grand Jury Prize, will be 

handed out when the Rockie Awards holds its gala ceremony on Tuesday night. 

A complete list of international program competition winners follows: 

Best Comedy & Variety Program  

Friends: The Reunion 

HBO Max, Warner Bros. Unscripted Television, Warner Horizon, Fulwell 73 Productions, Bright, 

Kauffman, Crane Productions (USA) 

Best in Competition Series & Game Show 

RuPaul’s Drag Race, World of Wonder, VH1 (USA) 

Best Docuseries 

The Earthshot Prize: Repairing Our Planet, Studio Silverback, BBC, Discovery Channel (USA, UK) 

Best Lifestyle Program 

Employable Me, Thomas Howe Associations (Canada) 

Best Reality Series 

Running Wild with Bear Grylls, Electus LLC, National Geographic (USA) 

Best in Animation, Children 

Karma’s World, Netflix, 9 Story Media Group, Brown Bag Films, Karma’s World Entertainment (USA, 

Canada, Ireland) 
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Best in Animation 

Preschool: Odo, Sixteen South, Letko (UK, Poland) 

Best in Animation, Youth 

The Case (La custodia) Graphilm Entertainment, Rai Ragazzi (Italy) 

Best in Interactive Content, Children 

CBC Kids Tokyo 2020 Olympic Website, CBC Kids, Hypersurge (Canada) 

Best in Live Action, Children 

Jamie Johnson, Short Form, BBC (UK) 

Best in Live Action,Youth 

Six Degrees (Six Degrés), Encore Télévision (Canada) 

Best Arts & Culture Program 

Introducing, Selma Blair, Discovery+, LD Entertainment, Liddell Entertainment (USA) 

Best Crime & Investigative Program 

Miracle Fishing: Kidnapped Abroad, Three-three-four, XTR, Kilometric Productions, Discovery+ (USA) 

Best Environmental & Wildlife Program 

Tiny World, Plimsoll Productions (UK) 

Best History & Biography 

Surviving 9/11, Top Hat, BBC, Keshet (UK) 

Best Non-Fiction Podcast 

Have You Heard George’s Podcast? BBC Sounds, BBC Radio 5 Live, George the Poet (UK) 

Best Science & Technology Program 

Own The Room, National Geographic Documentary Film, Saville Productions (USA) 

Best Short Non-Fiction Program 



A Nation and Her Mother, Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, 

APTN (Canada) 

Best Social Issues & Current Affairs Program 

Dying to Divorce, Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions (UK, Norway) 

Best Sports Documentary 

Torn, National Geographic Documentary Films, Lightbox, Wilderpeople Productions (USA) 

Best Comedy Series, English Language 

We Are Lady Parts, Working Title Television, Universal International Studios, Universal Studio Group (UK) 

Best Comedy Series, Non-English Language 

Countrymen (Jordbrukerne), Rubicon TV AS (Norway, France) 

Best Drama Series, English Language 

Vigil, World Productions (UK) 

Best Drama Series, Non-English Language 

Kamikaze, Profile Pictures, HBO Max (Denmark, Canary Islands, South Korea, UK) 

Best Feature Length Film 

Help, The Forge, Channel 4, All3Media International (UK) 

Best Limited Series 

Landscapers, HBO, SISTER, South of the River Pictures, Sky Studios (USA, UK) 

Best Fiction Podcast 

The Orchard, Princess Pictures, Audible (Australia) 

Best Short Fiction Program 

@IAmSophieScholl (@IchbinSophieScholl), Sommerhaus Serien GmbH, Vice Media GmbH, Unframed 

Productions GmbH, SWR, BR (Germany) 

Excellence in Canadian Content 



Captive, Antica Productions (Canada) 

Prix Francophone (Francophone Prize) 

Audrey est revenue (Audrey’s Back), Pixcom, Quebecor Content (Canada) 

Emerging Talent Prize 

Rebekah Miskin (Night Owl) 

 

Deadline  

‘Friends: The Reunion’ & ‘We Are Lady Parts’ Score Big At Banff Awards 

By Max Goldbart, Dominic Patten 

June 13, 2022 5:30pm 

 

Friends: The Reunion, HBO Max 

HBO Max’s pandemic-delayed Friends: The Reunion and Channel 4/Peacock hit We Are Lady Parts were 

the big winners Monday as prizes were handed out at the Banff Media Festival’s Rockie Awards 

International Program Competition. 

Back to an in-person festival, the awards were very much looking at something old and something new 

at this afternoon’s ceremony. 

The much-loved Friends Reunion, which brought all six original cast members back together, took home 

the Best Comedy & Variety Program prize, while Nida Manzoor’s We Are Lady Parts, the story of a 

female Muslim punk band, won Best Comedy Series: English Language. 
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https://deadline.com/author/dpatten/
https://deadline.com/tag/friends-the-reunion/
https://deadline.com/tag/we-are-lady-parts/
https://deadline.com/tag/banff/


The prestigious ceremony also saw big wins for Suranne Jones-starring BBC submarine thriller Vigil in 

Best Drama Series: English Language, while, in a year when non-English-language shows have dominated 

the landscape, HBO Max’s Danish offering Kamikaze took home the Non-English award. 

In other scripted categories, Jack Thorne’s Channel 4 drama Help, about the British care homes crisis 

during Covid, won Best Feature Length Film, and Sky/HBO’s Olivia Colman-starring Landscapers was 

awarded Best Limited Series. 

Other big winners at the awards hosted by Run the Burbs star Rakhee Morzaria included RuPaul’s Drag 

Race (Best Docuseries), Apple TV+’s Tiny World (Best Environmental & Wildlife Program) and BBC doc 

Surviving 9/11 (Best History & Biography). 

Scroll down for the full list as the second day of the Rocky Mountains festival draws to a close. 

Best Comedy & Variety Program 

Friends: The Reunion 

HBO Max, Warner Bros. Unscripted Television, Warner Horizon, Fulwell 73 Productions, Bright, 

Kauffman, Crane Productions (USA) 

Best in Competition Series & Game Shows 

RuPaul’s Drag Race 

World of Wonder, VH1 (USA) 

Best Docuseries 

The Earthshot Prize: Repairing Our Planet 

Studio Silverback, BBC, Discovery Channel (USA, UK) 

Best Lifestyle Program 

Employable Me 

Thomas Howe Associations (CANADA) 

Best Reality Series 

Running Wild with Bear Grylls 

Electus LLC, National Geographic (USA) 

Best in Animation: Children 

https://deadline.com/2022/06/fresh-prince-bel-air-pearlena-igbokwe-bannf-interviesw-universal-studio-group-chairman-1235044286/
https://deadline.com/2022/06/fresh-prince-bel-air-pearlena-igbokwe-bannf-interviesw-universal-studio-group-chairman-1235044286/


Karma’s World 

Netflix, 9 Story Media Group, Brown Bag Films, Karma’s World Entertainment (USA, CANADA, IRELAND) 

Best in Animation: Preschool 

ODO 

Sixteen South, Letko (UK, POLAND) 

Best in Animation: Youth 

The Case (La custodia) 

Graphilm Entertainment, Rai Ragazzi (ITALY) 

Best in Interactive Content: Children 

CBC Kids Tokyo 2020 Olympic Website 

CBC Kids, Hypersurge (CANADA) 

Best in Live Action: Children 

Jamie Johnson 

Short Form, BBC (UK) 

Best in Live Action: Youth 

Six Degrees (Six Degrés) 

Encore Télévision (CANADA) 

Best Arts & Culture Program 

Introducing, Selma Blair 

Discovery+, LD Entertainment, Liddell Entertainment (USA) 

Best Crime & Investigative Program 

Miracle Fishing: Kidnapped Abroad 

Three-three-four, XTR, Kilometric Productions, Discovery+ (USA) 

Best Environmental & Wildlife Program 



Tiny World 

Plimsoll Productions (UK) 

Best History & Biography 

Surviving 9/11 

Top Hat, BBC, Keshet (UK) 

Best Non-Fiction Podcast 

Have You Heard George’s Podcast? 

BBC Sounds, BBC Radio 5 Live, George the Poet (UK) 

Best Science & Technology Program 

Own The Room 

National Geographic Documentary Film, Saville Productions (USA) 

Best Short Non-Fiction Program 

A Nation and Her Mother 

Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, APTN (CANADA) 

Best Social Issues & Current Affairs Program 

Dying to Divorce 

Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions (UK, NORWAY) 

Best Sports Documentary 

Torn 

National Geographic Documentary Films, Lightbox, Wilderpeople Productions (USA) 

Best Comedy Series: English Language 

We Are Lady Parts 

Working Title Television, Universal International Studios, Universal Studio Group (UK) 

Best Comedy Series: Non-English Language 



Countrymen (Jordbrukerne) 

Rubicon TV AS (NORWAY, FRANCE) 

Best Drama Series: English Language 

Vigil 

World Productions (UK) 

Best Drama Series: Non-English Language 

Kamikaze 

Profile Pictures, HBO Max (DENMARK, CANARY ISLANDS, SOUTH KOREA, UK) 

Best Feature Length Film 

Help 

The Forge, Channel 4, All3Media International (UK) 

Best Limited Series 

Landscapers 

HBO, SISTER, South of the River Pictures, Sky Studios (USA, UK) 

Best Fiction Podcast 

The Orchard 

Princess Pictures, Audible (AUSTRALIA) 

Best Short Fiction Program 

@IAmSophieScholl (@IchbinSophieScholl) 

Sommerhaus Serien GmbH, VICE Media GmbH, Unframed Productions GmbH, SWR, BR (GERMANY) 

Rogers Prize for Excellence in Canadian Content 

Captive 

Antica Productions (CANADA) 

Prix Francophone (Francophone Prize) 



Audrey est revenue (Audrey’s Back) 

Pixcom, Quebecor Content (CANADA) 

Emerging Talent Prize 

Rebekah Miskin (Night Owl) 

 

TBI Vision  

'Vigil' & 'RuPaul's Drag Race' among 2022 Rockie Awards winners  

June 13 | By Richard Middleton 

 

Vigil 

RuPaul’s Drag Race and hit UK drama Vigil were among the winners at the 2022 Rockie Awards 

International Programme Competition. 

The annual ceremony, which took place as party of the BANFF World Media Festival, handed out prizes 

for 28 categories spanning documentary & factual, arts & entertainment, children & youth, scripted and 

podcast. 

The competition featured 148 nominations from 45 countries including the UK, USA, Canada, Australia, 

France, China, Germany, Italy and Norway, with a panel of 150 international industry execs deciding the 

winners. 

https://tbivision.com/2022/06/14/vigil-rupauls-drag-race-among-2022-rockie-awards-winners/
https://tbivision.com/author/middletonr/


Best Comedy & Variety Programme 

Friends: The Reunion 

HBO Max, Warner Bros. Unscripted Television, Warner Horizon, Fulwell 73 Productions, Bright, 

Kauffman, Crane Productions 

Best in Competition Series & Game Shows 

RuPaul’s Drag Race 

World of Wonder, VH1 

Best Docuseries 

The Earthshot Prize: Repairing Our Planet 

Silverback, BBC, Discovery Channel 

Best Lifestyle Programme 

Employable Me 

Thomas Howe Associations 

Best Reality Series 

Running Wild with Bear Grylls 

Electus, National Geographic 

Best in Animation: Children 

Karma’s World 

Netflix, 9 Story Media Group, Brown Bag Films, Karma’s World Entertainment 

Best in Animation: Preschool 

ODO 

Sixteen South, Letko 

Best in Animation: Youth 

The Case (La Custodia) 



Graphilm Entertainment, Rai Ragazzi 

Best in Interactive Content: Children 

CBC Kids Tokyo 2020 Olympic Website 

CBC Kids, Hypersurge 

Best in Live Action: Children 

Jamie Johnson 

Short Form, BBC 

Best in Live Action: Youth 

Six Degrees (Six Degrés) 

Encore Télévision 

Best Arts & Culture Program 

Introducing, Selma Blair 

Discovery+, LD Entertainment, Liddell Entertainment 

Best Crime & Investigative Program 

Miracle Fishing: Kidnapped Abroad 

Three-three-four, XTR, Kilometric Productions, Discovery+ 

Best Environmental & Wildlife Program 

Tiny World 

Plimsoll Productions 

Best History & Biography 

Surviving 9/11 

Top Hat, BBC, Keshet 

Best Non-Fiction Podcast 

Have You Heard George’s Podcast? 



BBC Sounds, BBC Radio 5 Live, George the Poet 

Best Science & Technology Programme 

Own The Room 

National Geographic Documentary Film, Saville Productions 

Best Short Non-Fiction Programme 

A Nation and Her Mother 

Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, APTN 

Best Social Issues & Current Affairs Programme 

Dying to Divorce 

Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions 

Best Sports Documentary 

Torn 

National Geographic Documentary Films, Lightbox, Wilderpeople Productions 

Best Comedy Series: English Language 

We Are Lady Parts 

Working Title Television, Universal International Studios, Universal Studio Group 

Best Comedy Series: Non-English Language 

Countrymen (Jordbrukerne) 

Rubicon TV 

Best Drama Series: English Language 

Vigil 

World Productions 

Best Drama Series: Non-English Language 

Kamikaze 



Profile Pictures, HBO Max 

Best Feature Length Film 

Help 

The Forge, Channel 4, All3Media International 

Best Limited Series 

Landscapers 

HBO, SISTER, South of the River Pictures, Sky Studios 

Best Fiction Podcast 

The Orchard 

Princess Pictures, Audible 

Best Short Fiction Programme 

@IAmSophieScholl (@IchbinSophieScholl) 

Sommerhaus Serien GmbH, VICE Media GmbH, Unframed Productions GmbH, SWR, BR 

Rogers Prize for Excellence in Canadian Content 

Captive 

Antica Productions 

Prix Francophone (Francophone Prize) 

Audrey est revenue (Audrey’s Back) 

Pixcom, Quebecor Content 

Emerging Talent Prize 

Rebekah Miskin (Night Owl) 

 

  



Variety  

'Friends' Reunion, 'RuPaul's Drag Race Among Rockie Awards Winners  

By Michael Schneider 

 

Courtesy of HBO Max 

The Banff World Media Festival revealed the winners of the 2022 Rockie Awards International Program 

Competition on Monday, with big winners including the “Friends” Reunion, “RuPaul’s Drag Race,” “We 

Are Lady Parts” and more. 

The event, held in Banff and hosted by comedian Rakhee Morzaria (“Run the Burbs”) featured winners 

chosen by a panel of 150 international industry professionals. The Rockie Awards International Program 

Competition presented awards in 28 categories spanning Documentary & Factual, Arts & Entertainment, 

Children & Youth, Scripted, and Podcast. 

The competition featured 148 nominations from 45 countries including the UK, United, Canada, 

Australia, France, China, Germany, Italy and Norway. 

On Tuesday, the Banff World Media Festival will honor late filmmaker Jean-Marc Vallée posthumously 

with its Canadian Award of Distinction. Vallée will be joined in being honored at Banff’s Rockie Award 

Gala by “American Auto” star Ana Gasteyer, who will receive the Sir Peter Ustinov Comedy Award, and 

the “Yellowjackets” team of Ashley Lyle, Bart Nickerson and Jonathan Lisco, who have been named 

Showrunners of the Year (presented by Variety). 

The Rockie Award Gala takes place on Tuesday, June 14 at 6:30 p.m. MT at the Fairmont Banff Springs 

Hotel in Banff, Alberta, Canada, in the middle of the Banff World Media Festival. Canadian R&B star Jully 

Black will host the awards program. 

https://variety.com/2022/tv/awards/friends-reunion-rupauls-drag-race-banff-rockie-awards-1235293188/
https://variety.com/author/michael-schneider/
https://variety.com/t/banff-world-media-festival/
https://variety.com/t/rockie-awards/


Monday’s International Program Competition winners include: 

Best Comedy & Variety Program 

“Friends: The Reunion” 

HBO Max, Warner Bros. Unscripted Television, Warner Horizon, Fulwell 73 Productions, Bright, 

Kauffman, Crane Productions (USA) 

Best in Competition Series & Game Shows 

“RuPaul’s Drag Race” 

World of Wonder, VH1 (USA) 

Best Docuseries 

“The Earthshot Prize: Repairing Our Planet” 

Studio Silverback, BBC, Discovery Channel (USA, UK) 

Best Lifestyle Program 

“Employable Me” 

Thomas Howe Associations (CANADA) 

Best Reality Series 

“Running Wild with Bear Grylls” 

Electus LLC, National Geographic (USA) 

Best in Animation: Children 

“Karma’s World” 

Netflix, 9 Story Media Group, Brown Bag Films, Karma’s World Entertainment (USA, CANADA, IRELAND) 

Best in Animation: Preschool 

“ODO” 

Sixteen South, Letko (UK, POLAND) 

Best in Animation: Youth 

https://variety.com/t/friends-the-reunion/


“The Case (La custodia)” 

Graphilm Entertainment, Rai Ragazzi (ITALY) 

Best in Interactive Content: Children 

“CBC Kids Tokyo 2020 Olympic Website” 

CBC Kids, Hypersurge (CANADA) 

Best in Live Action: Children 

“Jamie Johnson” 

Short Form, BBC (UK) 

Best in Live Action: Youth 

“Six Degrees (Six Degrés)” 

Encore Télévision (CANADA) 

Best Arts & Culture Program 

“Introducing, Selma Blair” 

Discovery+, LD Entertainment, Liddell Entertainment (USA) 

Best Crime & Investigative Program 

“Miracle Fishing: Kidnapped Abroad” 

Three-three-four, XTR, Kilometric Productions, Discovery+ (USA) 

Best Environmental & Wildlife Program 

“Tiny World” 

Plimsoll Productions (UK) 

Best History & Biography 

“Surviving 9/11” 

Top Hat, BBC, Keshet (UK) 

Best Non-Fiction Podcast 



“Have You Heard George’s Podcast?” 

BBC Sounds, BBC Radio 5 Live, George the Poet (UK) 

Best Science & Technology Program 

“Own The Room” 

National Geographic Documentary Film, Saville Productions (USA) 

Best Short Non-Fiction Program 

“A Nation and Her Mother” 

Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, APTN (CANADA) 

Best Social Issues & Current Affairs Program 

“Dying to Divorce” 

Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions (UK, NORWAY) 

Best Sports Documentary 

“Torn” 

National Geographic Documentary Films, Lightbox, Wilderpeople Productions (USA) 

Best Comedy Series: English Language 

“We Are Lady Parts” 

Working Title Television, Universal International Studios, Universal Studio Group (UK) 

Best Comedy Series: Non-English Language 

“Countrymen (Jordbrukerne)” 

Rubicon TV AS (NORWAY, FRANCE) 

Best Drama Series: English Language 

“Vigil” 

World Productions (UK) 

Best Drama Series: Non-English Language 



“Kamikaze” 

Profile Pictures, HBO Max (DENMARK, CANARY ISLANDS, SOUTH KOREA, UK) 

Best Feature Length Film 

“Help” 

The Forge, Channel 4, All3Media International (UK) 

Best Limited Series 

“Landscapers” 

HBO, SISTER, South of the River Pictures, Sky Studios (USA, UK) 

Best Fiction Podcast 

“The Orchard” 

Princess Pictures, Audible (AUSTRALIA) 

Best Short Fiction Program 

“@IAmSophieScholl (@IchbinSophieScholl)” 

Sommerhaus Serien GmbH, VICE Media GmbH, Unframed Productions GmbH, SWR, BR (GERMANY) 

Rogers Prize for Excellence in Canadian Content 

“Captive” 

Antica Productions (CANADA) 

Prix Francophone (Francophone Prize) 

“Audrey est revenue (Audrey’s Back)” 

Pixcom, Quebecor Content (CANADA) 

Emerging Talent Prize 

Rebekah Miskin (Night Owl) 

 

  



TV-Eh?  

2022 Rockie Awards International Program Competition Winners Announced 

The Banff World Media Festival (BANFF) is proud to announce the winners of the 2022 Rockie Awards 

International Program Competition, hosted by actress and comedian Rakhee Morzaria (Run the Burbs). 

One of the largest awards programs of its kind and juried by an esteemed panel of 150 international 

industry professionals, the Rockie Awards International Program Competition presented awards in 

twenty-eight (28) categories spanning Documentary & Factual, Arts & Entertainment, Children & Youth, 

Scripted, and Podcast. In addition, the $25,000 Rogers Prize for Excellence in Canadian Content was 

awarded to the top Canadian production and The Francophone Prize for the top French-language 

production. 

The competition featured 148 nominations from 45 countries including the UK, USA, Canada, Australia, 

France, China, Germany, Italy and Norway. 

International Program Competition winners include: 

Best Comedy & Variety Program 

Friends: The Reunion 

HBO Max, Warner Bros. Unscripted Television, Warner Horizon, Fulwell 73 Productions, Bright, 

Kauffman, Crane Productions (USA) 

Best in Competition Series & Game Shows 

RuPaul’s Drag Race 

World of Wonder, VH1 (USA) 

Best Docuseries 

The Earthshot Prize: Repairing Our Planet 

Studio Silverback, BBC, Discovery Channel (USA, UK) 

Best Lifestyle Program 

Employable Me 

Thomas Howe Associations (CANADA) 

Best Reality Series 

https://www.tv-eh.com/2022/06/13/2022-rockie-awards-international-program-competition-winners-announced/


Running Wild with Bear Grylls 

Electus LLC, National Geographic (USA) 

Best in Animation: Children 

Karma’s World 

Netflix, 9 Story Media Group, Brown Bag Films, Karma’s World Entertainment (USA, CANADA, IRELAND) 

Best in Animation: Preschool 

ODO 

Sixteen South, Letko (UK, POLAND) 

Best in Animation: Youth 

The Case (La custodia) 

Graphilm Entertainment, Rai Ragazzi (ITALY) 

Best in Interactive Content: Children 

CBC Kids Tokyo 2020 Olympic Website 

CBC Kids, Hypersurge (CANADA) 

Best in Live Action: Children 

Jamie Johnson 

Short Form, BBC (UK) 

Best in Live Action: Youth 

Six Degrees (Six Degrés) 

Encore Télévision (CANADA) 

Best Arts & Culture Program 

Introducing, Selma Blair 

Discovery+, LD Entertainment, Liddell Entertainment (USA) 

Best Crime & Investigative Program 



Miracle Fishing: Kidnapped Abroad 

Three-three-four, XTR, Kilometric Productions, Discovery+ (USA) 

Best Environmental & Wildlife Program 

Tiny World 

Plimsoll Productions (UK) 

Best History & Biography 

Surviving 9/11 

Top Hat, BBC, Keshet (UK) 

Best Non-Fiction Podcast 

Have You Heard George’s Podcast? 

BBC Sounds, BBC Radio 5 Live, George the Poet (UK) 

Best Science & Technology Program 

Own The Room 

National Geographic Documentary Film, Saville Productions (USA) 

Best Short Non-Fiction Program 

A Nation and Her Mother 

Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, APTN (CANADA) 

Best Social Issues & Current Affairs Program 

Dying to Divorce 

Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions (UK, NORWAY) 

Best Sports Documentary 

Torn 

National Geographic Documentary Films, Lightbox, Wilderpeople Productions (USA) 

Best Comedy Series: English Language 



We Are Lady Parts 

Working Title Television, Universal International Studios, Universal Studio Group (UK) 

Best Comedy Series: Non-English Language 

Countrymen (Jordbrukerne) 

Rubicon TV AS (NORWAY, FRANCE) 

Best Drama Series: English Language 

Vigil 

World Productions (UK) 

Best Drama Series: Non-English Language 

Kamikaze 

Profile Pictures, HBO Max (DENMARK, CANARY ISLANDS, SOUTH KOREA, UK) 

Best Feature-Length Film 

Help 

The Forge, Channel 4, All3Media International (UK) 

Best Limited Series 

Landscapers 

HBO, SISTER, South of the River Pictures, Sky Studios (USA, UK) 

Best Fiction Podcast 

The Orchard 

Princess Pictures, Audible (AUSTRALIA) 

Best Short Fiction Program 

@IAmSophieScholl (@IchbinSophieScholl) 

Sommerhaus Serien GmbH, VICE Media GmbH, Unframed Productions GmbH, SWR, BR (GERMANY) 

Rogers Prize for Excellence in Canadian Content 



Captive 

Antica Productions (CANADA) 

Prix Francophone (Francophone Prize) 

Audrey est revenue (Audrey’s Back) 

Pixcom, Quebecor Content (CANADA) 

Emerging Talent Prize 

Rebekah Miskin (Night Owl) 

Playback  

Sort Of wins Program of the Year at Rockie Awards  

June 15 | BY KELLY TOWNSEND 

 

The BANFF gala ceremony, hosted by Jully Black, also included a tribute to late filmmaker Jean-Marc 

Vallée 

The list of accolades for Sort Of continues to grow, as the CBC and HBO Max dramedy picked up Program 

of the Year at the 2022 Rockie Awards Gala. 

Held during the Banff World Media Festival (BANFF) on Tuesday (June 14), the gala honoured a number 

of previously announced recipients, including the late Quebec director Jean-Marc Vallée, celebrated 

https://playbackonline.ca/2022/06/15/sort-of-wins-program-of-the-year-at-rockie-awards/?utm_source=newsletter&utm_medium=email&utm_campaign=sort-of-wins-program-of-the-year-at-rockie-awards&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/ktownsend
https://playbackonline.ca/2022/05/26/jean-marc-vallee-to-receive-posthumous-honour-at-banffs-rockie-awards-gala/


with the Canadian Award of Distinction, and Winnipeg’s Eagle Vision, which won the Innovative 

Producer Award. The soirée was hosted by actor and award-winning Canadian singer Jully Black. 

Program of the Year was one of two previously unannounced awards handed out during the event. It 

recognizes a critically acclaimed or groundbreaking series released within the calendar year, while the 

Grand Jury Prize is awarded to the highest-scoring title in the Rockie Awards International Program 

Competition. It was won by director Marc Munden’s pandemic-themed U.K. TV movie Help. 

Sort Of, co-created by its star Bilal Baig and director Fab Filippo, won a Peabody Award earlier this 

month for its representation of a queer, non-binary Pakistani-Canadian, in addition to winning Best 

Comedy Series at the Canadian Screen Awards in April. The award was accepted by Jennifer Kawaja 

(pictured right), executive producer and president, scripted English content at Sphere Media (formerly 

Sienna Films), and presented by Sally Catto (pictured left), GM, entertainment, factual and sports for 

CBC. 

Other previously announced winners at the Rockie Awards Gala include Bela Bajaria, head of global TV 

at Netflix (Impact Award); actor and comedian Ana Gasteyer (Sir Peter Ustinov Comedy Award); actor 

and philanthropist Vivica A. Fox (Inclusion Award); Starstruck creator Rose Matafeo (the inaugural 

Creative Voice Award); and Ashley Lyle, Bart Nickerson and Jonathan Lisco, who won the Showrunner 

Award for their work on the Showtime series Yellowjackets. 

Photo by Kristian Bogner Photography 
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Broadcast Magazine  

Help scoops Rockie Awards’ Grand Jury prize  

14 June 2022 | By John Elmes 

Channel 4 feature drama joins past UK winners I May Destroy You, Fleabag and Planet Earth II 

 

Jack Thorne’s poignant Channel 4 pandemic feature drama Help has won the grand jury prize at the 

Rockie Awards, becoming the fourth UK recipient of the award in its six-year history. 

Help, which stars Jodie Comer and Stephen Graham and is produced by The Forge, follows in the 

footsteps of acclaimed UK series I May Destroy You (2021), Fleabag (2020) and Planet Earth II (2017) as 

recipients of the gong, which has been part of the awards ceremony held at the Banff World Media 

Festival since 2017. 

Set in a fictional Liverpool care home, the 1 x 120-minute drama revolves around the relationship 

between a young care home worker (Comer) and a patient (Graham), whose lives are changed forever 

by the onset of the coronavirus pandemic in spring 2020. 

It is the third year in succession that the UK has taken the grand jury prize, which is awarded to the 

highest scoring project in the Rockies Programme Competition by the festival’s specially appointed 

Grand Jury of industry executives, which this year includes Channel 4 drama chief Caroline Hollick, 

Warner Bros Discovery’s EMEA head of kids Vanessa Brookman, Monika Ille, chief executive of 

Aboriginal Peoples Television Network Inc., and Studio Dragon chief Young-kyu Kim. 

 

https://www.broadcastnow.co.uk/international/help-scoops-rockie-awards-grand-jury-prize/5171703.article
https://www.broadcastnow.co.uk/john-elmes/1101382.bio
https://www.broadcastnow.co.uk/international/fleabag-leads-uk-charge-in-banff-rockie-awards/5150669.article


The gong is one of the two highest honours at the Rockies, alongside The Program of the Year award, 

which was won by CBC and HBO Max comedy Sort Of, produced by Sienna Films/Sphere Media and 

created by Bilal Baig and Fab Filippo, which tells the story of Sabi Mehboob (Baig), a fluid millennial who 

straddles various identities from sexy bartender at an LGBTQ bookstore/bar, to the youngest child in a 

large Pakistani family, to the de facto parent of a downtown hipster family. 

 

Bilal Baig in Sort Of 

Past recipients of the programme of the year gong include It’s a Sin, This is Us, Handmaid’s Tale, Making 

a Murderer and Surviving R. Kelly. 

Help’s success follows on from its best feature length film award at the Rockies’ International Program 

competition, amid numerous accolades for UK indies and broadcasters. 

These two awards follow on from previously announced Rockies such as the Impact Award, handed to 

Bela Bajaria, head of global TV at Netflix, the Sir Peter Ustinov comedy award, presented to Saturday 

Night Live star Ana Gasteyer, Inclusion Award recipient Vivica A. Fox (Kill Bill: Vol. 1 & 2, Empire) and 

creative voice award, won by Starstruck creator Rose Matafeo. 

Todo TV News  

Banff anuncia los ganadores de los Rockie Awards 2022 

El evento presentó premios en 28 categorías que abarcan Documental y Factual, Arte y Entretenimiento, 

Kids & Teens, Guión y Podcast. 

El Festival Mundial de Medios de BANFF anunció los ganadores del Concurso Internacional de Programas 

de los Rockie Awards 2022. 

https://www.broadcastnow.co.uk/international/bbc-and-british-indies-win-big-at-rockies/5171688.article
https://todotvnews.com/banff-anuncia-los-ganadores-de-los-rockie-awards-2022/


Uno de los programas de premios más importantes de su tipo y con jurado de un estimado panel de 150 

profesionales internacionales de la industria, el evento presentó premios en 28 categorías que abarcan 

Documental y Factual, Arte y Entretenimiento, Kids & Teens, Guión y Podcast. 

Además, se otorgó el Premio Rogers a la Excelencia en Contenido Canadiense de 25.000 dólares a la 

mejor producción canadiense, el Premio Francófono a la mejor producción en francés y el Premio al 

Talento Emergente (patrocinado por William F. White Int’l) otorgado a la mejor producción del jurado. 

La competencia contó con 148 nominaciones de 45 países, incluidos el Reino Unido, EEUU, Canadá, 

Australia, Francia, China, Alemania, Italia y Noruega. 

Mejor programa de comedia y variedades 

Friends: The Reunion 

HBO Max, Warner Bros. Unscripted Television, Warner Horizon, Fulwell 73 Productions, Bright, 

Kauffman, Crane Productions (EEUU) 

Mejor serie de competencia y game show 

RuPaul’s Drag Race 

World of Wonder, VH1 (EEUU) 

Mejor docuserie 

The Earthshot Prize: Repairing Our Planet 

Studio Silverback, BBC, Discovery Channel (EEUU, REINO UNIDO) 

Mejor programa de lifestyle 

Employable Me 

Thomas Howe Associations (CANADA) 

Mejor reality 

Running Wild with Bear Grylls 

Electus LLC, National Geographic (EEUU) 

Mejor animación: Kids 

Karma’s World 



Netflix, 9 Story Media Group, Brown Bag Films, Karma’s World Entertainment (EEUU, CANADA, 

IRLANDA) 

Mejor animación: Preescolar 

ODO 

Sixteen South, Letko (REINO UNIDO, POLONIA) 

Mejor animación: Jóvenes 

The Case (La custodia) 

Graphilm Entertainment, Rai Ragazzi (ITALIA) 

Mejor contenido interactivo: Kids 

CBC Kids Tokyo 2020 Olympic Website 

CBC Kids, Hypersurge (CANADA) 

Mejor Live Action: Kids 

Jamie Johnson 

Short Form, BBC (REINO UNIDO) 

Mejor Live Action: Jóvenes 

Six Degrees (Six Degrés) 

Encore Télévision (CANADA) 

Mejor programa de arte y cultura 

Introducing, Selma Blair 

Discovery+, LD Entertainment, Liddell Entertainment (EEUU) 

Mejor programa de crimen e investigación 

Miracle Fishing: Kidnapped Abroad 

Three-three-four, XTR, Kilometric Productions, Discovery+ (EEUU) 

Mejor programa de naturaleza 



Tiny World 

Plimsoll Productions (REINO UNIDO) 

Mejor programa de historia y biografía 

Surviving 9/11 

Top Hat, BBC, Keshet (REINO UNIDO) 

Mejor podcast de no ficción 

Have You Heard George’s Podcast? 

BBC Sounds, BBC Radio 5 Live, George the Poet (REINO UNIDO) 

Mejor programa de ciencia y tecnología 

Own The Room 

National Geographic Documentary Film, Saville Productions (EEUU) 

Mejor corto de no ficción 

A Nation and Her Mother 

Animiki See Digital Production Inc, Media RendezVous, Wookey Films Inc, APTN (CANADA) 

Mejor programa de actualidad 

Dying to Divorce 

Dying to Divorce Ltd, Aldeles, Tigerlily Productions, Freak Productions (REINO UNIDO, NORUEGA) 

Mejor documental deportivo 

Torn 

National Geographic Documentary Films, Lightbox, Wilderpeople Productions (EEUU) 

Mejor comedia: Inglés 

We Are Lady Parts 

Working Title Television, Universal International Studios, Universal Studio Group (REINO UNIDO) 

Mejor comedia: No en inglés 



Countrymen (JordbrREINO UNIDOerne) 

Rubicon TV AS (NORWAY, FRANCE) 

Mejor drama: Inglés 

Vigil 

World Productions (REINO UNIDO) 

Mejor drama: No en inglés 

Kamikaze 

Profile Pictures, HBO Max (DINAMARCA, ISLAS CANARIAS, COREA DEL SUR, REINO UNIDO) 

Mejor película 

Help 

The Forge, Channel 4, All3Media International (REINO UNIDO) 

Mejor serie limitada 

Landscapers 

HBO, SISTER, South of the River Pictures, Sky Studios (EEUU, REINO UNIDO) 

Mejor podcast de ficción 

The Orchard 

Princess Pictures, Audible (AUSTRALIA) 

Mejor corto de ficción 

@IAmSophieScholl (@IchbinSophieScholl) 

Sommerhaus Serien GmbH, VICE Media GmbH, Unframed Productions GmbH, SWR, BR (GERMANY) 

Premio Rogers a la excelencia en contenido canadiense 

Captive 

Antica Productions (CANADA) 

Prix Francophone (Premio francófono) 



Audrey est revenue (Audrey’s Back) 

Pixcom, Quebecor Content (CANADA) 

Premio al talento emergente 

Rebekah Miskin (Night Owl) 

Los ganadores del Gran Premio del Jurado y del Programa del Año 2022 se anunciarán en la Gala de los 

Premios Rockie el 14 de junio. 

Deadline  

HBO Max/CBC’s ‘Sort Of’ & Channel 4’s ‘Help’ Take Top Prizes At Banff’s Rockie 

Awards Gala 

By Dominic Patten, Max Goldbart 

June 14, 2022 7:30pm 

 

CBC 

The end of the final full day of the 2022 Banff World Media Festival saw the Canadian confab reward 

barrier-breaking projects and honor a departed genius. 

Tonight’s Rockie Awards Gala handed out the Program of the Year Award and the Grand Jury Prize to 

CBC sitcom Sort Of and Channel 4’s Jodie Comer-Stephen Graham pandemic TV movie Help, 

respectively. As was previously announced, the Jully Black-hosted Banff ceremony also posthumously 
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awarded the Canadian Award of Distinction to Jean-Marc Vallée. The Montreal-born Dallas Buyers Club, 

Wild and Big Little Lies director died late last year. 

‘Dune’ Production Designer Patrice Vermette Pays Tribute To Late Jean-Marc Vallée In Oscar Speech 

Back for an in-person festival up in the stunning Alberta mountains for the first time since 2019, Banff 

honored Netflix Global TV boss Bela Bajaria with the Rockies’ Impact Award and Vivica A. Fox with the 

2022 Inclusion Award. See the full list of awards given out on Tuesday and their category definitions 

below. 

Set and filmed in Comer and Graham’s hometown of Liverpool, Help sees the Killing Eve alum playing 

Sarah, a recently certified worker in a care home. The Marc Munden-directed film finds her beginning to 

work with and develop a strong connection with Tony (Graham), a middle-aged man with early-onset 

Alzheimer’s disease. Against the backdrop of the pandemic’s devastating early months, Sarah is left 

virtually alone to assist Tony and the other patients in the home. 

The Jack Thorne-penned Help debuted on the UK’s Channel 4 in September. In late May, Comer won her 

second British Academy Award for her performance. Graham was nominated for Lead Actor, and the 

film itself was nominated for Best Single Drama. 

Created by showrunners Bilal Baig (Acha Bacha), who also stars, and Fab Filippo, Sort Of is a Toronto-

based coming-of-age story that follows the journey of Sabi Mehboob (Baig). Sabi is gender-fluid first-

generation Pakistani-Canadian millennial who straddles various identities from sexy bartender at an 

LGBTQ bookstore/bar to the youngest child in a large and sometimes overwhelming family to the de 

facto parent of a downtown T.O. hipsters. 

Sort Of debuted on CBC in October and premiered on HBO Max a month later. An official selection of the 

2021 Toronto Film Festival, the series was renewed for a second season on both outlets on February 25 

this year. 

Having kicked off on June 12, the jam packed 2022 Banff World Media Festival concludes tomorrow. 

See the full list of the 2022 Rockie Awards Gala winners below: 

PROGRAM OF THE YEAR: Sort Of 

The Program of the Year award is presented to an outstanding, critically acclaimed, ground-breaking, 

and/or highly rated program from within the last calendar year. Past recipients include: It’s a Sin, This is 

Us, Handmaid’s Tale, Making a Murderer and Surviving R. Kelly. 

THE GRAND JURY PRIZE: Help 
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The Grand Jury Prize is awarded to the highest scoring project in the Rockies Program Competition by 

the festival’s specially appointed Grand Jury of industry executives. Past recipients include: I May 

Destroy You, Fleabag, Big Little Lies, Planet Earth II and Sharp Objects. 

PREVIOUSLY ANNOUNCED: 

IMPACT AWARD: Bela Bajaria (Head of Global TV, Netflix) 

Presented by The Hollywood Reporter, this award is bestowed annually to an individual or group that 

has made a significant and impactful contribution to screen-based entertainment. Past honorees 

include: Julia Louis-Dreyfus, David Shore, accepting on behalf of The Good Doctor; Anthony Anderson, 

accepting on behalf of black-ish; and Justin Simien accepting on behalf of Dear White People. 

SIR PETER USTINOV COMEDY AWARD: Ana Gasteyer (American Auto, Saturday Night Live) 

The award recognizes a creative talent who has made an outstanding comedic contribution to the media 

industry. Past honorees include: Kenan Thompson, Sean Hayes, John Cleese, Tracey Ullman, Bob 

Newhart, Tantoo Cardinal, John Candy and Bill Hader. 

INCLUSION AWARD: Vivica A. Fox (Kill Bill: Vol. 1 & 2, Empire) 

Presented by A+E, the Inclusion Award recognizes an individual whose efforts and vision in media 

champion and reflect the diversity of the world in which we live. Past Honorees include: Danielle Brooks, 

LeVar Burton, Jonathan Murray and Elizabeth Vargas. 

Jean-Marc Vallée will be posthumously awarded the CANADIAN AWARD OF DISTINCTION 

Presented by the Canada Media Fund (CMF/FMC) and MadeNous, the award is given to a Canadian 

whose body of work exemplifies outstanding achievement in the entertainment industry. Past Honorees 

include: Simu Liu, Eric McCormack, Kim Cattrall and Sheila Hockin. 

INNOVATIVE PRODUCER AWARD: Eagle Vision 

Presented by Lionsgate, the Innovative Producer Award recognizes the entrepreneurial excellence and 

achievements of an independent producer in TV/digital media. Past honorees include: Sinking Ship 

Entertainment, Wattpad Studios, Scott Brothers Entertainment, New Metric Media, Wolf + Rabbit, Don 

Carmody and marblemedia. 

CREATIVE VOICE AWARD: Rose Matafeo (Starstruck, Funny Girls) 

The creative voice award is bestowed on an executive or creative talent that has created outstanding 

work that breaks through, inspiring and connecting global audiences. 

SHOWRUNNER OF THE YEAR: Ashley Lyle, Bart Nickerson and Jonathan Lisco (Yellowjackets) 



Presented by Variety, Showrunner of the Year recognizes exceptional achievement of a showrunner or 

writer/producer for their creative vision, overseeing from development, through pre- to post-

production, and as the driving force of a series. Past honorees include: Jed Mercurio, Moira Walley-

Beckett, John Ridley, Damon Lindelof, Joey Soloway and Clyde Phillips. 

 

Playback  

Captive takes home top Canadian prize at the 2022 Rockie Awards  

BANFF ‘22: The documentary feature won the Rogers Prize for Excellence in Canadian Content and 

$25,000. 

June 14 | BY ANGELICA BABIERA 

 

Captive won the Rogers Prize for Excellence in Canadian Content at the 2022 Rockie Awards 

International Program Competition on Monday (June 13) at the Banff World Media Festival. 

The documentary feature took home $25,000 after being ranked top Canadian production by a panel of 

150 international industry professionals. 

Written and directed by Canadian journalist Mellissa Fung, produced by Antica Productions and 

distributed by TVO, Captive follows the stories of girls and women who have been kidnapped in North-

Eastern Nigeria, and the physical, psychological, and social scars of abduction, rape and violence they 

had to endure as a result. 

The Francophone Prize for the top French-language production was awarded to Canadian dramedy 

series Audrey est revenue (Audrey’s Back) (pictured), produced by Pixcom and Quebecor Content. The 

10 x 30-minute series was directed by Guillaume Lonergan and cowritten by Guillaume Lambert and 
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Florence Longpré, produced by Marie-Ève Pelletier and executive produced by Nicola Merola and 

Charles Lafortune. 

Canadian programs took home a total of five awards in the International Competition Program, 

including Employable Me from Toronto-based Thomas Howe Associates, which took home best lifestyle 

program; and Six Degrees (Six Degrés) from Encore Télévision, which won best in live action: youth. 

A Nation and Her Mother, a slam-poetry style short based on Jean Teillet’s book The Northwest Is Our 

Mother, won for best short non-fiction program. It is from Winnipeg’s Animiki See Digital Production, 

Media RendezVous, Wookey Films, and APTN. 

CBC Kids Tokyo 2020 Olympic Website won best in interactive content: children, and Karma’s World 

from Toronto’s 9 Story Media Group, Ireland’s Brown Bag Films, and Netflix U.S.A. won best in 

animation: children. 

Hosted by Canadian actress and comedian Rakhee Morzaria, the Rockie Awards ceremony was held in-

person after two years of virtual presentations due to the pandemic. The competition featured 148 

nominations from 45 countries including the UK, US, Canada, Australia, France, China, Germany, Italy 

and Norway. 

Productions from the U.K. racked up the most wins this year with 12, followed by the U.S. with nine. 

Norway received two awards, while productions from Denmark, Ireland, Poland, Italy, France, Australia 

and Germany won one award each. 

Surviving 9/11 from director Arthur Cary and the U.K.’s BBC, Keshet and Top Hat won for best history 

and biography offering. The documentary feature follows 13 individuals who survived the titular 

catastrophe. 

Landscapers, a drama inspired by the true events of an ordinary British couple who become the focus of 

a murder investigation, was awarded for best limited series. It is produced by the U.K.’s SISTER in 

association with South of the River Pictures for HBO and Sky Studios. 

Best English-language comedy series was awarded to We Are Lady Parts, produced by the UK’s Working 

Title TV in association with Universal International Studios and Universal Studio Group. Meanwhile, the 

award for best comedy series: non-English language went to Norway’s Countrymen (Jordbrukerne) from 

Rubicon TV AS. 

Vigil from British prodco World Productions and starring Suranne Jones won for best drama series: 

English language, while HBO Max’s Danish series Kamikaze from director Kaspar Munk and producer 

Ditte Milsted won for best non-English language drama series. 

Help from UK-based prodco The Forge in association with Channel 4, All3Media International and 

starring Stephen Graham and Jodie Comer, won for best feature-length film. Audible’s Australian 



production The Orchard, directed by Bharat Nalluri, took home the prize for best fiction podcast. Best 

non-fiction podcast went to BBC’s Have You Heard George’s Podcast? 

@IAmSophieScholl, a German social media series on Instagram following Nazi resistance fighter Sophie 

Scholl’s story, was awarded the best short fiction program. It is produced by Sommerhaus Serien, VICE 

Media and Unframed Productions for SWR & BR. 

In kids projects, Odo, created by UK-based Sixteen South Originals and co-produced by Sixteen South 

Studios and Poland’s Letko, won for best in animation: preschool, while Italy’s The Case (La custodia) 

took the win for best in animation: youth. The best in live action for children went to BBC’s Jamie 

Johnson. 

Rounding out this year’s International Program Competition winners were HBO Max’s Friends: The 

Reunion for best comedy and variety program; World of Wonder’s RuPaul’s Drag Race for best in 

competition series and game shows; The Earthshort Prize: Repairing Our Planet from BBC and Discovery 

Channel for best docuseries; and National Geographic’s Running Wild with Bear Grylls for best reality 

series. 

Other winners included Liddell Entertainment’s Introducing Selma Blair (best arts and culture program), 

Kilometric Productions’ Miracle Fishing: Kidnapped Abroad (best crime and investigative program); 

Plimsoll Production’s Tiny World (best environmental and wildlife program); National Geographic 

Documentary Film’s Own the Room (best science and technology program); Tigerlily Productions’ Dying 

to Divorce (best social issues and current affairs program); and Wilderpeople Productions’ Torn (best 

sports documentary). 

Image courtesy of Pixcom. 

  



Variety  

'Sort Of,' 'Help,' 'Yellowjackets' and Bela Bajaria Honored at Banff  

By Manori Ravindran 

 

Searchlight Pictures/Everett Collection 

The late, great Canadian director Jean-Marc Vallée was honored in Banff with a moving tribute during 

Tuesday’s Rockie Awards. 

The Montreal filmmaker — who is best known for directing “Dallas Buyers Club” and “Wild” along with 

TV series “Big Little Lies” and “Sharp Objects” — died suddenly on Dec. 25, sending shockwaves across 

the Canadian film industry and Hollywood. Vallée made his name in Canada with films such as 

“C.R.A.Z.Y.” and “Café de Flore” before transitioning into Hollywood fare. 

Vallée received a post-humous Canadian Award of Distinction, with a beautifully edited reel of the 

director’s movies and candid moments leaving few dry eyes in the audience. The video was set to songs 

that were used in Vallée’s films, which relied heavily on music. (The director got his start making music 

videos.) 

Vallée was honored by his close friend and collaborator Marc Côté, who was meant to be in Banff but 

instead appeared via video as a broken leg prevented him from traveling. 

“Jean-Marc and I have been collaborators and friends for 30 years — long before ‘C.R.A.Z.Y.'” said Côté. 

“By ‘Dallas Buyers Club,’ we had established our way of working. He would bring me his story, and I 

would find a way to reach his goal.” 
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Côté described his late friend and business partner as “passionate” and “rigorous,” and rarely allowing 

anything to come between him and finding the best way to tell his story. 

The Rockie Awards gala was hosted by Canadian singer Jully Black, who opened and closed the 

ceremony with interactive musical numbers that brought the house down – at one point even pulling an 

energetic delegate to the stage. 

Tuesday’s event honored individual winners for special prizes, and followed the international program 

competition on Monday, which saw the “Friends” reunion, “RuPaul’s Drag Race” and “We Are Lady 

Parts” take home the big prizes. 

CBC and HBO Max original “Sort Of,” about a non-binary millennial trying to figure out their life, won 

Program of the Year. The show has been a massive hit in Canada and abroad, recently picking up a 

Peabody award. Season 2 is currently shooting. 

The show was created by Bilal Baig and Fab Filippo, who weren’t in Banff to receive the award (the 

former’s travel plans were kiboshed by a positive COVID diagnosis). 

“Sometimes, when we’ve been recognized for our work, I like to think it was because it came from a 

pure and honest place,” said Baig in an audio message shared with the audience. “How lucky we are to 

be working on a show through this pandemic that’s about what it means to live and to live truthfully.” 

Elsewhere, the festival’s Grand Jury Prize went to Channel 4’s single drama “Help,” with writer Jack 

Thorne accepting virtually. 

For a full list of winners, please see below: 

PROGRAM OF THE YEAR 

“Sort Of” 

The Program of the Year award is presented to an outstanding, critically acclaimed, ground-breaking, 

and/or highly rated program from within the last calendar year. Past recipients include: “It’s a Sin,” “This 

is Us,” “Handmaid’s Tale” 

THE GRAND JURY PRIZE 

“Help” 

The Grand Jury Prize is awarded to the highest scoring project in the Rockies Program Competition by 

the festival’s specially appointed Grand Jury of industry executives. Past recipients include: “I May 

Destroy You,” “Fleabag,” “Big Little Lies” 

Previously announced awards: 
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SHOWRUNNER OF THE YEAR 

Ashley Lyle, Bart Nickerson and Jonathan Lisco (“Yellowjackets”) 

Presented by Variety, Showrunner of the Year recognizes exceptional achievement of a showrunner or 

writer/producer for their creative vision, overseeing from development, through pre- to post-

production, and as the driving force of a series. Past honorees include: Jed Mercurio, Moira Walley-

Beckett, John Ridley, Damon Lindelof, Joey Soloway and Clyde Phillips. 

IMPACT AWARD 

Bela Bajaria (Head of Global TV, Netflix) 

The  award is bestowed annually to an individual or group that has made a significant and impactful 

contribution to screen-based entertainment. Past honorees include: Julia Louis-Dreyfus, David Shore, 

accepting on behalf of ”The Good Doctor,” Anthony Anderson, accepting on behalf of ”black-ish,” and 

Justin Simien accepting on behalf of “Dear White People.” 

SIR PETER USTINOV COMEDY AWARD: 

Ana Gasteyer (“Saturday Night Live”) 

The award recognizes a creative talent who has made an outstanding comedic contribution to the media 

industry. Past honorees include: Kenan Thompson, Sean Hayes, John Cleese, Tracey Ullman, Bob 

Newhart, Tantoo Cardinal, John Candy and Bill Hader. 

INCLUSION AWARD 

Vivica A. Fox 

Presented by A+E, the Inclusion Award recognizes an individual whose efforts and vision in media 

champion and reflect the diversity of the world in which we live. Past Honorees include: Danielle Brooks, 

LeVar Burton, Jonathan Murray and Elizabeth Vargas. 

INNOVATIVE PRODUCER AWARD 

Eagle Vision 

Presented by Lionsgate, the Innovative Producer Award recognizes the entrepreneurial excellence and 

achievements of an independent producer in TV/digital media. Past honorees include: Sinking Ship 

Entertainment, Wattpad Studios, Scott Brothers Entertainment, New Metric Media, Wolf + Rabbit, Don 

Carmody and marblemedia. 

CREATIVE VOICE AWARD 



Rose Matafeo (“Starstruck”) 

The creative voice award is bestowed on an executive or creative talent that has created outstanding 

work that breaks through, inspiring and connecting global audiences. 

The Hollywood Reporter  

Banff Rockie Awards: Channel Four’s ‘Help’ Wins Grand Jury Prize 

CBC and HBO Max's 'Sort Of' dramedy was named program of the year at the international TV 

competition's gala ceremony. 

JUNE 14, 2022 7:36 PM | BY ETAN VLESSING 

 

HELP, from left: Jodie Comer, Ian Hart, ACORN TV/THE FORGE/BBC/COURTESY EVERETT COLLECTION 

Channel Four’s Help, starring Jodie Comer and Stephen Graham, has won the Grand Jury Prize at the 

Banff Rockie Awards after the British pandemic drama won the best feature length film prize at the 

Banff World Media Festival’s international TV competition on Monday night. 

The film from The Forge, Channel 4 and All3Media International is set in a Liverpool care home and stars 

Comer as a carer who bonds with a patient, played by Graham, and is put to the test as the COVID-19 

pandemic hits in March 2020. Past recipients of the Grand Jury Prize include I May Destroy You, Fleabag, 

Big Little Lies, Planet Earth II and Sharp Objects. 
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In other prize giving on Tuesday night, the dramedy series Sort Of, from the CBC and HBO Max and 

starring and co-created by Bilal Baig, won the program of the year prize. And the gala Rockie Awards in 

Banff, hosted by Jully Black, also saw Netflix head of global TV Bela Bajaria win the Impact Award 

presented by The Hollywood Reporter. 

“If in the last few years, you got steamy watching Bridgerton, or suddenly just remembered you like 

chess because of The Queen’s Gambit, then you’ll agree that Bela Bajaria is the perfect person for this 

year’s honors,” The Hollywood Reporter editorial director Nekesa Mumbi Moody said when introducing 

Bajaria, whose recent TV credits include Squid Game and Never Have I Ever acquired as part of Netflix’s 

global expansion. 

In accepting the Impact Award, Bajaria gave credit to her worldwide network of Netflix program execs 

for identifying and embracing local storytellers who create content with universal and international 

appeal. “The success of all these (Netflix) shows really comes down to empowering local creators to tell 

deeply local stories, whether they’re in Madrid, Mumbai or Montreal,” she said. 

“Now more than ever, great storytelling can transcend borders, languages and cultures… And I’d say as a 

young Indian woman growing up in America that makes me very proud to actually have people be seen 

in that way,” Bajaria added when accepting her trophy. 

Also Tuesday night, Ana Gasteyer (American Auto) received the Sir Peter Ustinov Comedy Award. “To be 

honest, I didn’t write a speech because I was counting on getting COVID and not being able to come,” 

Saturday Night Live alum Gasteyer told the awards show audience. 

And Empire and Kill Bill: Vol. 1 & 2 actress Vivica A. Fox was handed the Inclusion Award for her efforts 

to champion and reflect greater diversity. “I believe our industry is made better when all women, but 

especially women of color, are fully seen and heard, whether it’s in the boardroom, behind the camera, 

or in front,” Fox said when receiving her honor. 

Another emotional high-point for the industry kudosfest in Banff was Dallas Buyers Club director Jean-

Marc Vallée being posthumously awarded the Canadian Award of Distinction after his sudden death in 

Dec. 2021 at the age of 58. “As we all do, I wish he could be here,” Marc Cote, a visual effects supervisor 

on a host of Vallée movies, including Wild, Demolition and Dallas Buyers Club, told the festival gala when 

paying tribute to the Quebec director. 

And Indigenous-owned indie banner Eagle Vision — which produced Danis Goulet’s indigenous horror 

pic Night Raiders with executive producer Taika Waititi and earlier co-produced the Oscar winner 

Capote — picked up the Innovative Producer Award. “We want to thank you for this recognition. It 

inspires us to keep pushing,” Eagle Vision co-founder Lisa Meeches told the Banff awards show when 

accepting the award. 

Also Tuesday night, the Creative Voice Award went to HBO Max’s Starstruck creator and star Rose 

Matafeo. “I have to say that when I first heard the name of the award, the phrase makes me think of 
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something that a teacher would write a school report when they have nothing positive to say about the 

child,” Matafeo, who co-writes Starstruck alongside fellow director Alice Snedden and Nic Sampson, said 

jokingly when accepting her trophy. 

And the Showrunner of the Year prize went to Ashley Lyle, Bart Nickerson and Jonathan Lisco for their 

work on Showtime’s Yellowjackets. 

PANELS 

Variety  

Netflix Global Head Bela Bajaria on the Streamer’s Recent Woes: ‘We’re the Underdog 

Now’ 

By Michael Schneider 

 

Netflix 

Netflix Head of Global TV Bela Bajaria says she now feels like the underdog — and “that’s OK. That’s 

cool, it’s a good place to be the underdog.” The streamer has been in the line of fire following the 

company’s major drop in valuation, leading to plenty of speculation about the future of Netflix and its 

content spend. 

“This year, we’re expected to spend $17 billion on content, that hasn’t changed in that way,” Bajaria 

told an audience at the Banff World Media Festival. Speaking at the conference, Bajaria admitted that “it 

has been noisy for sure.” 

Bajaria hesitated to say that Netflix would reduce that level of content spend, but she did say that 

“there’s been slower growth than we anticipated. We’re going to continue to grow content [but] 
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because growth is slow, we sort of slowed also in parallel the growth of the content, but not reducing 

[the spend].” 

Bajaria also contended that the recent news won’t mean major changes to Netflix — despite speculation 

to the contrary. 

“For me, looking at it, the business works,” she said. “When we make a great show like ‘Stranger Things,’ 

people watch it, they talk about it. The idea of watching TV, streaming on the internet is here to stay. 

We are not doing some radical shift in our business. We’re not merging, we’re not having a big 

transitional phase. 

“For me, it’s about what’s the mission we have: to make great TV series and movies. We don’t have 

another distraction, we just have to do that and do it well. And I’m not going to take no for an answer. 

[It’s about] getting back to the basics. For creative execs, making content, are you out there meeting 

with writers, producers and directors? Are we taking chances?” 

As for whether Netflix will narrow its programming focus, Bajaria said, “People have a wide variety of 

tastes. We don’t want to do just one thing, we want to do a whole bunch of things. Our top 10, theres a 

wide range of taste out there. Looking at our content spend, we make series and movies. The focus still 

has to be that. Local and specific and great.” 

As for major overall deals, Bajaria didn’t address the status of Ryan Murphy at the company, but she did 

say that Netflix is still committed to a handful of mega overalls like Shonda Rhimes’ and Murphy’s pacts. 

“Theres just not that many like Shonda and Ryan at that scale,” she said. “We’re so happy to have those 

deals. We love what Shonda has been doing,” she said, touting “Bridgerton” in particular. As for 

Murphy, she noted his upcoming series, including “The Watcher” and “Monster.” 

Bajaria was on stage at the Banff World Media Festival as part of its “Summit Series” to discuss the state 

of the business as well as her tenure at Netflix. 

Bajaria recounted how she first met with Netflix CEO Ted Sarandos to join the company. As the head of 

Universal TV, she had already produced shows for the streamer including “Unbreakable Kimmy Schmidt” 

and “Master of None.” What she thought was a general meeting with Sarandos turned into a job offer to 

help Netflix launch an unscripted division, as well as licensing and studio co-productions. “At that point, I 

knew I wanted to learn something different,” she said. Bajaria warned that she didn’t have experience in 

unscripted and licensing, but according to Bajaria, Sarandos said, “‘I don’t care — we just hire smart 

people and you’ll figure it out.’ I didn’t know how to do those things and I did want to learn streaming 

from the inside. I said ‘yes’ and then I was like, ‘Oh I don’t know anything about unscripted. And I did 

what I do well. I hire really great people.'” 

Bajaria was elevated to head of global in 2020 as Cindy Holland exited the company. Netflix now has 

offices in 26 countries, and Bajaria touted the need for Netflix “to really be on the ground and working 

and living in the creative community. Being there really is the way to have the best local stories told.” 

https://variety.com/2022/tv/news/beach-buds-series-warner-discovery-latin-america-1235294812/
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That includes in Canada, where Netflix has expanded its presence via a Toronto office. “The plan is to be 

here a long time and really have great partnerships in Canada.” 

During the panel, Bajaria announced that Netflix had greenlit “Squid Game: The Challenge,” a reality 

competition series based on the global sensation “Squid Game” and featuring 456 real players 

competing for a $4.56 million cash prize. She also revealed that the streamer had renewed “The Lincoln 

Lawyer” for Season 2 and added new co-showrunner/ EP Dailyn Rodriguez. 

Time  

Snowflake Mountain and the Future of Netflix   

Broadcast Magazine  

Bela Bajaria: Netflix is going back to basics  

15 June 2022 | By John Elmes 

Global TV chief not planning ‘radical strategic shift’ following subscriber downturn 

 

Netflix is “going back to basics” by seeking to create the most sought-after programming, rather than 

attempt a “radical shift” in its business model following its recent struggles, according to Bela Bajaria. 

During her keynote at the Banff World Media Festival yesterday, the SVoD’s head of global TV said: 

“Back to basics for [our] creative executives means: are they out there meeting with writers and 

producers and directors, are we taking chances, are we being still a great place to work for ourselves 

and creatives? And that part works.” 

https://time.com/6188548/snowflake-mountain-netflix-review/
https://www.broadcastnow.co.uk/netflix/bela-bajaria-netflix-is-going-back-to-basics/5171705.article?utm_medium=email&utm_campaign=Weekly%20International%20News&utm_content=Weekly%20International%20News+CID_fbdf5432b49eb0650b4c28579e765059&utm_source=Newsletter&utm_term=Bela%20Bajaria%20Netflix%20is%20going%20back%20to%20basics
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“We’re not doing some radical shift in our business - we’re not having a big transitional phase.” 

Addressing the schadenfreude which the company has faced since disclosing it had lost subscribers for 

the first time in a decade earlier this year, Bajaria claimed Netflix “is the underdog now” among the 

streaming giants, which presents an opportunity to get back to its position of dominance. 

“It’s been a noisy period for sure…but the vision at the end of the day is that we have to make great TV 

shows and movies,” she added. “For me, the business works. When we make a great show, like Stranger 

Things, people watch it, they talk about it. 

“We make great shows and movies, that holds true. We don’t have any other distractions, we just have 

to do that and do it well.” 

Bajaria, who announced a recommission of drama The Lincoln Lawyer and Studio Lambert / The Garden 

competition format Squid Game: The Challenge, inspired by Netflix’s global hit drama confirmed that 

the streamer would not deviate from plans to spend $17bn (£14.1bn) on content this year. 

Though she acknowledged that the subscriber losses have slowed content growth “in parallel” to the 

slowed subscriber growth, it would not lead to a reduction in spend. 

C21  

Netflix Canada execs reveal wishlist, flesh out local commissioning strategy  

 
Jordan Pinto, 16-06-2022 

L-R: Netflix’s Peter Friedlander, Danielle Woodrow and Tara Woodbury 

BANFF: Netflix Canada’s recently installed content team is on the hunt for aspirational comedies, 

heartwarming romance, edge-of-your-seat suspense and ambitious sci-fi as it continues to build out its 

local programming strategy. 

Execs Tara Woodbury (manager, Canada series) and Danielle Woodrow (director, Canada series) took 

part in a conversation at the Banff World Media Festival on Wednesday to expand on Netflix’s- content 

https://www.broadcastnow.co.uk/netflix/netflix-sheds-subscribers-for-first-time-in-more-than-a-decade/5169665.article
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https://www.broadcastnow.co.uk/netflix/studio-lambert-and-the-garden-land-squid-game-gameshow/5171699.article
https://www.c21media.net/news/netflix-canada-execs-reveal-wishlist-flesh-out-local-commissioning-strategy/
https://www.c21media.net/author/jordanpinto/


priorities as it nurtures a slate of development titles. The interview was moderated by Peter Friedlander, 

the streamer’s head of scripted series in US and Canada. 

In February, Netflix Canada outlined plans to develop and commission adult-focused live-action 

comedies and dramas in both English and French. Four months on, the execs delved deeper into how 

the content strategy is evolving and sought to dispel misconceptions about how its local commissioning 

team will operate. 

On the comedy side, Woodbury and Woodrow said they were looking for traditional ensemble comedies 

centring on the workplace, family or friendship, as well as more “aspirational, warm” shows like Emily in 

Paris. 

Meanwhile, the execs said they are looking to commission drama series across three main categories. 

The first category is heartwarming shows, especially ones with romance at their core. 

“When you think about romance, think of a show that has a really strong central relationship that pulls 

you through,” said Woodbury, who was formerly VP of development at Montreal-headquartered Sphere 

Media. “On the heartwarming side, think family, found family, friendship, community. Think shows like 

Virgin River all the way to Being Mary Jane.” 

The team is also keen to find Canadian mysteries and thrillers, both returning and limited series. The 

execs said four-, six- and eight-episode orders were all a possibility. 

“I would say we’re looking a little less for the slow-burn mysteries and looking more for edge-of-your-

seat suspense, twists and turns, compelling puzzles to solve,” said Woodbury, adding that “we also 

might be open to something that had a little bit more fun to it, in the tone of something like Knives 

Out.” 

The third content priority is genre programming, which has historically been a strong suit for Canadian 

creators and producers. 

“We’re looking for shows that have that big ‘what if’ question at the heart of it. It could be near-future 

or first contact,” explained Woodbury. “Think of the German series Dark, which had such great character 

work and that bananas time-travel piece to it, all the way to Canada’s own Orphan Black.” 

Outside of those programming buckets, Woodbury said the Netflix Canada team was also open to 

“wildcards” such as young-adult series. She gave an example of a Montreal-set YA series “that’s a little 

bit steamy or sexy.” 

Another core part of the strategy is to lean in to the diversity of Canada’s people and settings. 

Woodbury also hinted that the team will look to greenlight shows from Canada’s indigenous creators 

and producers. “I just think the indigenous creative community is on fire right now,” she said. 

https://www.c21media.net/news/netflix-canada-execs-reveal-scripted-focused-strategy-for-new-toronto-office/


Since the Toronto office got up and running earlier this year, Woodrow and Woodbury have been 

traveling from coast to coast on a “listening tour” to take pitches. Woodrow, who was previously based 

in LA and served as Netflix’s director of scripted series (US and Canada) prior to relocating to Toronto in 

October, said the streamer’s Canadian outpost is currently in negotiations on several projects. 

There have been no official greenlight announcements yet, though, and Woodrow was clear that, when 

the time is right, the team is looking to come out of the gate with a slate of shows that feel like “flag-

planters” for the nascent outpost. 

Since launching in Canada in September 2010, Netflix has often been referred to as a “frenemy” within 

the Canadian market. On the one hand, the streaming giant has coproduced several successful titles 

with domestic broadcasters, licensed thousands of hours of Canadian content and spent billions 

producing shows across the country. 

On the other, the push to regulate Netflix and other streaming services in Canada has still not come to 

fruition, with many local players arguing that it should be forced to contribute to Canadian content 

production. 

Another concern from the local broadcast community has been that Netflix Canada will distort the local 

market by greenlighting shows with drastically higher budgets than is the norm in Canada. 

On the latter point, Woodrow reiterated that Netflix does not plan to upset the applecart. “The last 

thing we want to do is to come to Canada and upend the market,” she said. “That’s not a good outcome 

for anybody. We really do look to local norms, budget norms, as our guideposts as we think about these 

shows.” She added that Netflix Canada will ensure the budgets are sufficient to “support the creative 

vision.” 

Elsewhere, Woodrow and Woodbury said Netflix Canada is open to being flexible on rights and deal 

structures. “It really is case by case. How did the project come in? What stage did it come in at? Who’s 

the team? Have we had a deal with them before and what does that deal look like?” said Woodbury. 

“There are many factors that go into what our deals look like and how we arrange all of the deal points.” 

Co-commissioning with Canadian broadcasters is also on the table, added Woodrow. 

Woodbury, Woodrow and Friedlander also addressed concerns that, despite the launch of a Canadian 

office, all the decision-making authority will reside in LA. “The decisions are made here in Canada,” said 

Friedlander, who has been with Netflix since before it moved into original programming. “I’m certainly 

part of the conversations but… let’s be very clear about that and hopefully dispel that misconception.” 

 

  



TBI Vision  

Netflix talks up rights flexibility in Canada & not wanting to 'upend local budgets'  

By Richard Middleton June 15 

 

Netflix’s Canadian execs Tara Woodbury and Danielle Woodrow have talked up the streamer’s rights 

flexibility in the country, as they attempted to correct “some of the misconceptions” about the global 

SVOD’s requirements. 

Speaking on the final day of the BANFF World Media Festival, Netflix’s Woodbury – who was named 

manager of Canadian series in February 2021 – said there were some common beliefs about the 

streamer’s operations that needed correcting. 

“One is do we need a finance plan to submit a project – the answer is, no. We’re creative first. If you 

have a script then its easiest for us to read that.” 

Woodbury added that projects did not need to be packaged and added that the SVOD would be open to 

various models when it came to rights. 

“We’re flexible, it’s on a case-by-case basis – so how the project came to us and at what stage, who is 

the team and have we had a deal with them before, how did that look. There are many factors that go 

into the decision and how we then agree a deal.” 

Budgets, copros & co-licences 

Coproductions would be considered, Woodbury added, but because the streamer wants shows “rooted 

in Canada… we need to know what the global appeal for the show will be and have a deeper creative 

conversation about where the audience lies for it.” 

Co-license agreements, on the other hand, were talked up, with Woodbury pointing to Fakes, an 

upcoming young adult drama from Vancouver-based Reality Distortion Field, as one example. CBC holds 

Canadian first window rights, with Netflix taking rest of world. 

“We are really open to co-licences with any of the domestic broadcasters, it’s an exciting opportunity to 

collaborate. We are definitely open to that conversation. It is creative first, and if we are all aligned on 

that front, then we can look at what the rest of the deal might look like.” 

https://tbivision.com/2022/06/15/netflix-talks-up-rights-flexibility-in-canada-not-wanting-to-upend-local-budgets/
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Woodbury said that all scripted ideas were being considered, adding that Canada’s indigenous 

production community “is on fire right now” and that the streamer was “leaning into local” in the 

country, as per its global approach. The two execs also confirmed that have control over greenlighting 

projects, with unscripted and licensing deals remaining under the purview of the US team. 

She continued: “There are a lot of definitions of what makes a Canadian story but what is key is that we 

work with local storytellers and you share your stories with us.” 

The discussion, moderated by Netflix’s head of scripted series for US & Canada Peter Friedlander, also 

touched on budgets for Canadian shows, although little detail was given. 

“The last thing we want to do is come to Canada and upend the market,” Woodrow said. “The budget 

norms are our guideposts as we think about these shows, but we do want to offer budgets that support 

the creative vision.” 

Woodbury also revealed her favourite Canadian show is Pixcom’s Audrey Est Revenue (Audrey Is Back), 

while Woodrow said classic horror flick Gingers Snaps would be her choice. 

Broadcast Magazine  

Netflix Canada wary of ‘up-ending’ local budgets 

16 June 2022 | By John Elmes 

Scripted shopping list includes romance, thrillers and genre shows 

 

Emily In Paris 
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Netflix isn’t trying to “up-end the market” with its financial clout as it expands into international 

territories, according to Canadian chief Danielle Woodrow. 

Director of Canada series Woodrow revealed that the streaming giant’s nascent team “talk about 

budgets a lot” and are wary of disrupting the local industry with big-budget tariffs. 

“The last thing we want to do is come to Canada and up-end the marketplace,” Woodrow told delegates 

at the Banff World Media Festival. “We look at local budget norms as our guideposts.” 

 

Danielle Woodrow 

However, she stressed that Netflix is willing to invest sufficiently to “support the creative vision” of 

producers. 

Her comments came a day after head of global TV Bela Bajaria told delegates that Netflix will spend 

$17bn (£14.1bn) on content this year, and that its recent financial travails will not result in a budgetary 

reduction. 

Netflix set up in Toronto last year with Woodrow moving from Los Angeles as director of Canadian series 

and has since hired Tara Woodbury from Sphere Media as its first content executive in the country. 

Woodrow also said Netflix’s expansion into global territories is designed to be an additive presence to 

the creative landscape. In setting up the Canadian office, she said she drew on the advice from 

colleagues in the UK, France, and Australia. 

“We called our content colleagues from all over the world and sussed out what the different learnings 

were in each territory,” she said. “They told us to lean into localness - but don’t try and game it, don’t 

overthink it.” 

https://www.broadcastnow.co.uk/netflix/bela-bajaria-netflix-is-going-back-to-basics/5171705.article
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Tara Woodbury 

Canadian shopping list 

Her point was expanded upon by Tara Woodbury, manager of Canadian series, who said Canada 

represents a rich landscape for ideas because “it is not homogenous”. 

“Everyone in this room has different life experience, it’s not for us to say whether your Canadian story is 

more Canadian than the person next to you,” she said. 

“What’s key is working with local storytellers. What makes Canada unique is that we’re stronger for our 

differences.” 

At the festival, Netflix announced its Advancing Voices: Netflix Canada Creator Programme which will 

provide seven selected writers from underrepresented groups with a paid professional development 

opportunity to develop materials for series and hone their pitching skills (see box). 

The program is part of Netflix’s Fund for Creative Equity, a five-year, $100m (£82.3m) investment to help 

create more behind-the-camera opportunities for underrepresented communities within the TV and film 

industries. 

Woodbury said the focus is on three areas for scripted shows: heart-warming and romance; mystery and 

thriller; and genre shows. 

Mystery and thriller is a “priority you’ll hear from any of our local offices around the world”, but she is 

looking for fast and snappy ideas, rather than “slow-burn mysteries”. Her genre show wish-list includes 

“near future” themes, “first contact” sci-fi and character pieces, akin to German hit Dark. 

“We’re also open to wildcards,” she added. “We’ve been talking about what a great young adult show 

would look like; or shows that are steamy and sexy. We’re looking at family soaps that lean into some of 

Canada’s settings. We’re seeking best-in-class, lean-back broad entertainment.” 



In comedy, ideas within “workplace, family and friendship” settings were in demand, alongside 

“aspirational warm shows like Emily in Paris”. 

Woodrow said that Netflix is in the process of negotiating its first projects as an on-the-ground presence 

in Canada, with the intent to greenlight its first few signature “flag planters”. 

 

Playback  

Corus Entertainment’s ‘narrow and deep’ content strategy 

BANFF ’22: EVP Colin Bohm spoke to the company’s long-term programming goals after the broadcaster 

laid out its programming priorities during a Sunday spotlight session, including more diversity in 

unscripted. 

June 13 | BY KELLY TOWNSEND 

 

Corus Entertainment is looking for programming with built-in longevity, according to Colin Bohm, EVP, 

content and corporate strategy. 

At the Banff World Media Festival (BANFF), Bohm (pictured) tells Playback Daily that the broadcaster’s 

commissioning slate has been “robust” the last two years following the months-long production 

shutdown due to COVID-19 and it is focused on building its lifestyle slate at Corus Studios. 

“We’re trying to focus on building a program library that’s narrow and deep, as opposed to wide and 

thin,” says Bohm, pointing to the broadcaster’s long-running series such as Global’s Big Brother Canada, 

History’s Rust Valley Restorers and HGTV Canada’s Island of Bryan. 
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It’s the same approach Corus brings when commissioning new shows, says Bohm, citing greenlights such 

as the Global scripted drama Robyn Hood, History docuseries Dead Man’s Curse and HGTV Canada 

reality series Hoarder House Flippers. 

Robyn Hood, created by Director X (aka Julien Christian Lutz), and produced and distributed by Boat 

Rocker Media, is set to begin production in Toronto and Hamilton on June 20. Jessye Romeo 

(Pennyworth) is slated to star as a modern-day Robin Hood who calls out injustices with a disguised anti-

authoritarian hip-hop group, alongside Nykeem Provo (The Right One), Idrissa Sanogo (Titans) and 

Daniela Kharlamova (The Boys). 

Bohm says the series appealed to Corus’ executive team due to its “edgier, younger” take on the Robin 

Hood legend, and how it pushes the envelope from Global’s past Canadian programs. “As much as we 

love Family Law, Departure and Private Eyes… [Robyn Hood is] a little bit of a push into some new genres 

and some new voices for us, which is really important.” 

He adds that partnering with major studios such as Boat Rocker isn’t the only path to getting a 

greenlight from Corus. The broadcaster has looked at programs such as the Corus Writer’s Apprentice 

Training Program, held in collaboration with BANFF, as a way to help historically shut-out creatives gain 

experience in the broadcasting space, and hopefully get to a point where they can launch their own 

production companies. 

For its established scripted programs on Global, such as Family Law and Departure, Bohm says Corus has 

had to be strategic on scheduling to give the series “the space that they need to really break through.” 

While the reduced pipeline from U.S. networks in previous years led to opportunities for both series to 

launch during the fall primetime schedule, season two of Departure will premiere on July 13, with the 

Family Law season two premiere to be announced at a later date. 

Bohm appeared at a spotlight session about Corus’ programming strategy at BANFF on Sunday (June 12), 

alongside Nelvana head of development Athena Georgaklis; Krista Look, VP original lifestyle content; 

and Rachel Nelson, VP, original content, scripted, factual and kids. 

The execs laid out some of their programming priorities, including more diversity in its unscripted 

offerings on specialties including History, HGTV Canada and Food Network; new talent around whom 

series concepts can be developed; and preschool and live-action content for Nelvana with more news 

around the company’s live-action slate expected to be announced in the coming months. 

Photo by Kristian Bogner Photography 

 

 



Variety  

Netflix Canada Outline Strategy and Commissioning Wishlist  

By Manori Ravindran 

 

Credit: Netflix 

Netflix Canada is open for business, and they don’t need to wait around for their American colleagues to 

move forward on green lights. 

That message was loud and clear on the final day of the Banff World Media Festival, where the 

streaming service has  been at the heart of several tense conversations around the country’s rumbling 

drive to regulate digital platforms. 

While the three Netflix executives on stage Wednesday didn’t directly address the ongoing regulation 

machinations in the background, what’s abundantly clear is that they’re getting ahead of regulation and 

pre-emptively moving forward on Canadian originals — before their hand is forced. 

The panel featured the team’s newest recruit, Winnipeg native Tara Woodbury, manager for Canadian 

series; Danielle Woodrow, director of Canadian series; and Peter Friedlander, head of scripted series for 

the U.S. and Canada, who was moderating the session. 

The latter executive, while discussing “myths and misconceptions” about the streamer in Canada, 

reiterated to the room — after a bold prompt from Woodbury — that Woodbury and Woodrow have 

greenlighting power for the service in Canada, and don’t need the ‘okay’ from the U.S. to move forward 

on good shows. 

“The greenlight power sits with Danielle and Tara,” said Friedlander. “I am part of the conversations and 

support and the energy around supporting the decisions you’ve been working on. Let’s be clear about 

that.” 

Other notable takeaways from the session was the team’s stance on budgets. Woodrow said she’s in 

negotiations on some projects now that are bringing up the question of budgets and what’s expected 

from the platform. 
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“We continue to say and believe that the last thing we want to do is come to Canada and upend the 

market,” said Woodrow, who noted that local budgets are her signposts. “We really do look global…We 

want to make sure we have budgets to support the creative vision.” 

Woodbury added that the streaming service is still keen to partner with Canadian broadcasters on the 

co-licensing front if any “think it’s an exciting opportunity to collaborate.” Netflix and CBC have 

partnered on the show “Fakes,” which will be out this fall. (Elsewhere in the conference, however, CBC 

executive Barbara Williams revealed her reservations about these partnerships, telling a panel on 

Tuesday that she worries that global audiences think CBC show “Workin’ Moms,” which is on Netflix 

globally, is a Netflix original rather than a CBC show.) 

“We’re definitely open to that conversation [on co-licensing],” said Woodbury. “It’s ‘creative first’ and if 

we’re all aligned on creative, then we can look at what the deal looks like.” 

On the co-production side, Netflix is rooted in telling stories primarily set in Canada. “If it’s primarily set 

in Canada and it’s a co-pro, we need to understand what the global appeal is. We are open to those but 

they can be trickier,” said the executive. 

Netflix appointed Woodbury as the company’s first content executive in Canada in November 2021. 

Working from the company’s Toronto offices, the well-respected “Transplant” executive producer is 

charged with commissioning and developing English- and French-language scripted content for the 

streamer, and forming relationships with creative talent from across the country. 

“Canada’s not homogenous,” said Woodbury, when asked what she’s looking for. 

“Everyone here has a different life and family experience. It’s not for us to say your Canadian story is 

more Canadian than the person next to you. We have two official languages. The Indigenous creative 

community is on fire right now, it’s incredible. There are a lot of different definitions of what makes a 

Canadian story. What’s key is we work with local storytellers and you share your stories with us.” 

That being said, Woodbury did have a very clear message on what she needs from the creative 

community in Canada. 

“It’s adult, live-action scripted series — French and English — drama and comedy,” said Woodbury. “Our 

job is to tell stories that are primarily set in Canada, from Canadian creators and from Canadian 

producers. Broadly, we’re looking for shows that are bold, genre-defining conversation starters.” 

The executive referenced “Squid Game” and “Lupin” and “what that did for those local offices.” 

On the comedy side, Woodbury wants “fun and forward comedy,” such as the traditional workplace 

ensemble, or shows about family and friendship, “all the way to the most aspirational, like ‘Emily in 

Paris.'” 

On the drama side, there are three priorities: heartwarming and romantic shows; mysteries and thrillers; 

and genre shows. 



Woodbury wants romances with “a strong central relationship that pulls you through.” For family and 

friendship-driven shows, she referenced everything from “Virgin River” to “Being Mary Jane.” 

Meanwhile, mysteries and thrillers can be limited or long-running, at around 6-8 episodes, and with a 

fun energy in the vein of “Knives Out.” 

Finally, genre shows need to have a “big ‘what if?’ question” and can be about the “near future or first 

contact.” Woodbury wants shows that are “grounded in great character work, like German series ‘Dark’ 

all the way to Canada’s own ‘Orphan Black.'” 

The executives were speaking a day after Netflix global TV head Bela Bajaria took the stage for a 

keynote. 

The executive said the streamer now feels like the underdog in the landscape. And “that’s okay,” said 

Bajaria. “That’s cool, it’s a good place to be the underdog.” The streamer has been in the line of fire 

following the company’s major drop in valuation, leading to plenty of speculation about the future of 

Netflix and its content spend. 

“This year, we’re expected to spend $17 billion on content, that hasn’t changed in that way,” Bajaria 

told an audience at the Banff World Media Festival. Speaking at the conference, Bajaria admitted that “it 

has been noisy for sure.” 

TBI Vision  

Netflix to 'slow' content spending following subscriber & share decline  

By Richard Middleton June 14 

 

Bela Bajaria 

Netflix’s surging rate of spending on content is set to slow as the streamer adjusts to recent subscriber 

decline and a plummeting stock price, but there will not be any “radical shifts” to its business. 
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Bela Bajaria, head of global TV at the streamer, told delegates at the BANFF World Media Festival that 

the SVOD would remain focused on its core activity of providing entertainment to subscribers despite 

the “noise” around it at present. 

“The business works. When we make a great show like Stranger Things, people watch it,” said Bajaria, 

who also used her appearance to unveil a new gameshow spun off from its hit drama Squid Game, 

complete with a record-breaking $4.56m prize for the winner. 

“We are not making some radical shift of our business, we’re not merging or having a big transitional 

phase,” she said. “When I look at a noisy period like this, it’s about getting back to the basics.” 

Bajaria, who has been behind shows including Lupin from France and Bridgerton from the UK, said the 

company’s content spend – estimated at a round $17bn this year – would remain steady, despite the 

company’s share price falling 70% so far in 2022. 

 

Lupin 

The exec did not give specifics but said Netflix would “continue to grow content”, but added that the hit 

to subscriber numbers would also see “slowed growth” on the amount invested into shows. “We’re not 

reducing it, but just slowing it because of how we’re looking at the next few years.” 

Bajaria added: “I look at if we’re still taking chances, are we still a great place to work for ourselves and 

our creators. At the end of the day, we just have to make TV shows without distraction.” 

In a conversation that extended to Bajaria’s early years in the UK to her first roles in TV, the Netflix exec 

– who took up her role in 2020 – also said she wanted shows that focused on local audiences. 

“If someone says to me, ‘I have a global show for you, then I don’t want it. When you try to make a show 

for everyone, then you make a show for no one.”  



Playback  

Top broadcast execs flag ‘gray’ areas of Bill C-11  

June 15 | BY VICTORIA AHEARN 

 

BANFF '22: Heads of CBC, Rogers Sports & Media, APTN, Bell Media, Corus Entertainment, and Blue Ant 

Media discussed the opportunities in the bill and the amendments they want to see in it. 

Leaders of Canada’s biggest media companies raised concerns about “grey” areas of Bill C-11 at the 

Banff World Media Festival (BANFF), noting the proposed update to the Broadcasting Act needs to be 

more clear on what will happen with any new money that would come into the system from it. 

Tuesday’s (June 14) State of the Nation: Canada in Focus panel moderated by Playback featured Barbara 

Williams, EVP of CBC; Colette Watson, president of Rogers Sports & Media; Monika Ille, CEO of APTN; 

Justin Stockman, VP of content development and programming at Bell Media; Troy Reeb, EVP of 

broadcast networks at Corus Entertainment; and Jamie Schouela, president of global channels and 

media at Blue Ant Media. 

The panel expressed unanimous support for the bill’s attempt to bring digital players into the regulatory 

system and contribute to it, but expressed some concerns. 

Williams said the bill, also known as the Online Streaming Act, needs to be more clear about the fate of 

the $1 billion a year that Canadian Heritage has said would be generated for Canada’s creative sector 

from making streaming services contribute to the system. 

“There’s a billion dollars up for grabs – who’s going to control it, who’s going to access it, and what rules 

are going to be around the use of it?” Williams said. 

https://playbackonline.ca/2022/06/15/top-broadcast-execs-flag-gray-areas-of-bill-c-11/?utm_source=newsletter&utm_medium=email&utm_campaign=top-broadcast-execs-flag-gray-areas-of-bill-c-11&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/vahearn


“That’s what we don’t know and that’s going to be really important to the ultimate success of that 

billion dollars in creating, controlling, supporting and encouraging the continued success of a true 

Canadian industry.” 

Watson also questioned what would happen with the money raised from the new bill, noting Canadian 

Heritage originally said the act would generate $838 million a year, “which is an oddly specific number.” 

“I kept asking, ‘Who did the math on that?’ They’ve changed it now to almost $1 billion, so it’s a little 

less specific. But still the question remains: who came up with that number and how? That’s important, 

because it’s how you and I will make TV and content over the next decade and a half,” said Watson. 

“It’s important to get it right when this gets handed over to the commission, because it might be three-

and-a-half decades before we get another shot.” 

Schouela said “the devil is in the details” with the bill and some amendments need to be clarified before 

it gets to the Canadian Radio-television and Telecommunications Commission (CRTC), “because the bill 

is the guiding post, the guiding principles the CRTC will use as they bring it into fruition.” 

“It’s important within the bill that we continue to have a strong ecosystem of Canadian-owned and  

controlled broadcasters and producers – and it’s not clear that’s important,” said Schouela. “That needs 

to get clarified.” 

Ille said there’s much that APTN supports in C-11, “especially the recognition of Indigenous-owned 

media and Indigenous languages.” 

But for small independent broadcasters and especially mandatory carriage, “the way Bill C-11 is written 

is that the CRTC could require an online distributor to carry programming services such as APTN but [the 

distributor] can set the terms of carriage,” she added. 

“We get 35 cents per subscriber per month – that’s peanuts. Per year, it’s $4.20, the cost of one 

Starbucks coffee,” said Ille, noting APTN works with limited budgets. 

“With Bill C-11, we’re hoping the CRTC will have the authority to continue to support APTN.” 

Reeb said the bill would help “fix the imbalance that has continued to put all of the cost of supporting 

the cultural ambitions of the broadcast sector only onto domestic broadcasters and not onto those who 

are taking as much or more out of the broadcast economy from Silicon Valley and Hollywood.” 

“What we’ve seen over the last decade is that the economic underpinnings of the sector have been 

kicked away entirely,” said Reeb. “On any given night, Netflix is the most-watched network in this 

country, with apologies to my own Global and to Justin’s CTV, and they are sucking dollars like never 

before without the cultural contribution required [by broadcasters] to come back into the system.” 



Stockman said streamers should also be required to make U.S. programming available to Canadian 

broadcasters, “which they are not wanting to do more and more, which is going to actually drain all the 

money out of the system.” 

“We spend a billion dollars a year on news, scripted programs in French and English, and that money is 

coming from people watching U.S. programming on linear services,” said Stockman. 

“It’s going to hurt Canadian production if we can’t access U.S. shows.” 

Watson said she also feels there’s room in the bill for new partnership models within the Canadian 

ecosystem with respect to Canadian IP. 

Schouela backed that up, saying it’s “important that moving forward, we continue to have meaningful IP 

rest with Canadian creators.” 

Schouela also wants to see tools and incentives put in place to encourage the streamers to want to work 

with Canadian broadcasters. 

Watson called it a well-intentioned but “flawed bill,” noting the big challenge right now is to ensure the 

CRTC has what it needs to put the framework around the bill to make the industry successful. 

“I’m terrified that there’s a change in leadership coming at the commission,” added Watson, referring to 

CRTC chairperson and CEO Ian Scott’s term ending Sept. 4. 

“Where’s all of that institutional knowledge going to come from? So there’s lots of things to be worried 

about but lots of things to be optimistic about.” 

Photo by Kristian Bogner Photography 

 

  



Broadcast Magazine 

Creators Inc preps April Ashley drama 

15 June 2022 | By John Elmes 

Indie collective unveils debut scripted series as Esther Springer dubs drama space an ‘echo chamber’ 

Nascent creative collective and indie Creators Inc is developing its debut scripted project, a limited 

series about trans icon April Ashley, from Bafta-winning trans screenwriter Sukey Venables Fisher. 

 

April Ashley 

Six-part April the First will explore Ashley’s remarkable life story, journey of love, kindness and courage 

that saw a slum child from Liverpool’s Pitt Street rise to be a renowned model and actress in the 

glamour of London, Paris, Saint Tropez and Santa Monica from the 1950s to the 1980s. 

The limited series will be a celebration of Ashley, who died at the end of last year, who became only the 

second Briton to undergo male-to-female gender reassignment surgery in 1960. Ashley had a joyful 

existence despite the hardships she experienced when she was outed by The Daily Express in 1961 as a 

transgender woman. 

Esther Springer, Creators Inc’s newly-appointed creative director of film and TV, will exec produce 

alongside Venables Fisher, Ashley’s close friend Douglas Thompson (The Trials of Christine Keeler), ex-

Channel 4 youth programmes commissioning editor David Stevenson, and Debbie Mason, Creators Inc 

co-founder and president of film and TV. 

As yet, there is no broadcaster attached to the project. 

https://www.broadcastnow.co.uk/indies/creators-inc-preps-april-ashley-drama/5171696.article
https://www.broadcastnow.co.uk/john-elmes/1101382.bio


Venables Fisher (Electricity, Chemistry of Death), showrunner and lead writer, said: “We know about the 

monstering, the predators, the suicide attempts, the gatekeepers, with luck the glory of breaking 

through, those don’t change - but April did it on a scale to marvel at and made it to the end of a full-

length life in grand style, with a personal depth, tenderness and majesty that’s given to very few human 

beings, and never to an abused working-class woman from Liverpool.” 

Mason added: “April was an inspiring and resilient woman determined to succeed on her own terms, 

and the arc of her life from desperate poverty to unparalleled glamour saw her join the navy, charm the 

world as a model and socialite and then endure a brutal betrayal which played out in the tabloid press 

globally. 

“She came to the end of her life as a respected and celebrated public figure who was recognised with an 

MBE for her services to transgender equality, and we are honoured to have met her and in her own 

words, been entrusted to tell her story.” 

 

Esther Springer 

Scripted echo chamber 

The announcement comes after Springer told delegates at the Banff World Media Festival that 

commissioners are working in a drama “echo chamber”. 

Springer, a former BBC/BBC Studios producer who joined Creators Inc last week, said during the Future 

of Indies panel: “Once you’ve been doing this job for 20 years, [you see that] the same shit goes round 

and round, it just does. You can figure out [the thought processes of commissioners]: ‘Oh we’ve not 

seen vampires for a long time, let’s have some vampires’. 



Springer went on to warn that indies have a responsibility to nurture talent to ensure they are not 

overwhelmed and over-promoted due to the talent crunch. 

“The challenge is finding writers and making sure they’re nurtured and taken care of so they can tell the 

story they want to tell without throwing them in too quickly,” she said. 

“Writers need to be taken care of because once you’re in the system, it’s huge. We need to take more 

care and attention as to how we’re bringing through the next generation of filmmakers.” 

Mauricio Mota, founder and co-president of Los Angeles’ Wise Entertainment, agreed saying that new 

talent needed “protection” within the industry to “create a new ecosystem of talent”. 

TBI Vision  

Corus, Bell & CBC urge reform to stop US streamers 'sucking dollars to Hollywood' 

June 14 | By Richard Middleton 

 

Schitt’s Creek 

Canadian broadcasters including Bell Media, Corus Entertainment and CBC have urged upcoming 

regulatory reforms to stop US firms from “sucking dollars to Hollywood” without supporting the 

country’s own cultural development.  

https://tbivision.com/2022/06/14/corus-bell-cbc-urge-reform-to-stop-us-streamers-sucking-dollars-to-hollywood/
https://tbivision.com/author/middletonr/


The C-11 Bill is set to update a raft of regulations across the Canadian media industry, including 

introducing a requirement for streamers to contribute to the country’s production industry, a move that 

could raise up to C$1bn ($750m). 

Troy Reeb, EVP of broadcast networks at Corus, told delegates at BANFF World Media Festival, that “the 

economic underpinnings of the sector have been kicked away entirely” over the past decade as US-

based have streamers entered the market. 

While commercial companies had previously helped to subsidise the “cultural requirements we need as 

a country”, Reeb continued, the entry of streamers such as Netflix had left a void in support. 

“The foreign companies have – and let’s remember that Netflix is the biggest network in this country – 

sucked dollars to Hollywood without putting money back in to support our cultural development. The 

greatest thing needed for C-11 is to put that back into balance.” 

Rights & details 

Bell Media’s Justin Stockman, VP of content development & programming, agreed but added that an 

“extra angle” was the availability of US shows to Canadian networks, with studio-backed streamers 

increasingly taking content for their own services. 

“US programming is feeding the production of linear programming – some of the money we are 

spending is coming from people watching American series. So yes, streamers have to fund and support, 

but they also have to make shows available to us, otherwise they are actually going to drain money out 

of the system. People want to watch US shows as well as local – if they shut off that tap, we’re going to 

have real problems.” 

Barbara Williams, EVP of CBC, added that there also needed to be greater acknowledgment of Canadian 

content appearing on streamers, highlighting shows such as her network’s comedy Schitt’s Creek. 

Jamie Schouela, president of global channels & media at Canada’s Blue Ant Media, said the detail of the 

bill remained “fuzzy” but pointed to the importance of ensuring “meaningful IP rests with creators”, 

rather than being “taken out by streamers and then around the world”. 

Schouela added that “tools and incentives” needed to be put in place to encourage streamers “to work 

with us – they used to need us, now they can go direct. For the health of our ecosystem, we need tools 

and incentives.” 

Monika Ille, CEO at Aboriginal Peoples Television Network (APTN), also urged lawmakers to ensure the 

legislation “supports APTN… supports our viewership and supports Indigenous languages,” while Rogers 

president Colette Watson said her company was “hoping to present ideas” to regulators with regards to 

new rights models. 



She also questioned where the $1bn figure had come from, while CBC’s Williams questioned “who 

would control the money and what rules will there be around how it is used for supporting the 

industry.” 

Reeb added that regulation needed “to be equitable” to support “a domestic sector that is increasingly 

challenged. We’re all holding our breath to see how it unfolds.” 

Deadline  

More Talent Deals Incoming At Blue Ant As Studio Seeks “Significant Growth” – Banff 

June 15, 2022 10:56 am | By Max Goldbart 

 

The cast of 'The Kids in the Hall' Courtesy of SXSW 

More talent deals are incoming at Blue Ant as the Canadian giant seeks “significant growth” over the 

coming years, according to Content Production Co-President Sam Sniderman. 

The company has tied with former Cash Cab indie Lion Television US boss Tony Tackaberry and Oscar-

nominated All In: The Fight For Democracy co-director Lisa Cortés over the past few weeks and 

Sniderman told a Banff World Media Festival Spotlight session earlier this week that these deals are “the 

only way we’re really going to grow.” 

The strategy forms part of Blue Ant’s drive for “significant growth” that also includes incubations with 

the likes of Doomlands producer Look Mom! Productions and buying companies outright, such as UK 

distributor Drive Media Rights, which closed recently. 

https://deadline.com/2022/06/blue-ant-talent-deals-banff-1235046237/
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“This is the only way we’re going to grow,” said Sniderman, who oversees the commercial and financial 

performance of Blue Ant’s international production business. 

“It’s easy to get over-ambitious and we’re catching our breath but it’s absolutely part of the plan to do 

more of these kinds of deals.” 

Blue Ant is particularly keen to partner with companies such as Tackaberry’s nascent Station 6, which 

will produce high-volume shows that “keep the lights on,” he added. 

These “keep-the-light-on” shows can then complement the reputational pieces Blue Ant is trying to keep 

rolling, such as Sky/Peacock’s Epstein’s Shadow: Ghislaine Maxwell or Amazon’s Kids in the Hall doc 

(pictured). 

Along with owning a number of production companies, Blue Ant runs networks including Love Nature 

and has a distribution arm. 

The traditionally non-scripted business is looking to push further into the scripted space, having 

acquired Toronto-based Saloon Media in 2018, and Sniderman said the company would ideally add 

more scale to scripted. 

The strategy is to take advantage of both the U.S. and Canadian markets by “marrying commercial 

money” in the former from the likes of Netflix, Peacock, Amazon or Animal Planet while being awarded 

public money on offer in the latter from programs including the Canadian Media Fund. 

Playback  

CRTC chair says ‘system is broken’ in C-11 discussion  

June 14 | BY KELLY TOWNSEND 
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BANFF '22: Ian Scott spoke with APTN CEO Monika Ille on the need to pass the Online Streaming Act 

'very quickly,' while also addressing timelines for implementation and the CRTC's ability to enforce new 

regulations. 

CRTC chair and CEO Ian Scott called for the urgent passage of Bill C-11, declaring “the system [in Canada] 

is broken.” 

Scott (pictured right) shared his views at the Banff World Media Festival on Monday (June 13) in a 

conversation with APTN CEO Monika Ille (pictured left), following introductions by Canada Media Fund 

president and CEO Valerie Creighton and Minister of Canadian Heritage Pablo Rodriguez. 

“The system over the last 50 years has been incrementally built on a walled garden. We need the ability 

to be flexible and adjust regulatory mechanisms, and to do that we need new legislation very quickly,” 

said Scott, adding that C-11 offers the CRTC the ability to collect more data and enhance its enforcement 

abilities, which it called for in the 2018 “Harnessing Change” report. 

The bill, which is currently still in review with the Standing Committee on Canadian Heritage, will bring 

digital giants into Canada’s regulatory system once passed, and is a long-awaited update to the 

Broadcasting Act, which was last amended in 1991. 

“The digital revolution… comes with great opportunities, but great challenges,” said Rodriguez in his 

introductory speech. “We need to make sure our regulatory frameworks reflect the reality of our culture 

and society… this bill will ensure a strong place for Canadian stories and music in the digital world.” 

Even when the legislation eventually passes, it will take time to put into practice. Scott estimated it will 

take about nine months to implement the policy direction from the government, followed by a two-year 

transitional period for the regulatory framework to take effect. 

Scott also dismissed concerns that the CRTC does not have the infrastructure to take on new regulatory 

responsibilities. “We’ve been the broadcast regulator for 50 years and we’ll continue to be the 

broadcast regulator,” he said. “It doesn’t matter on what platform or what method Canadian 

broadcasting is delivered, we’ll be there with the regulatory framework to assist and ensure that 

Canadian stories continue to be told, produced, distributed, and discovered by Canadians and around 

the world.” 

He added that he “accepts criticism” that the CRTC “acts more slowly than stakeholders and Canadians 

would like, but… there’s usually a reason, and these are important policy questions.” 

The bill has received its share of criticism – largely around potential regulation of user-generated 

content on social media – but Ille raised another concern around independent broadcasters. “The way 

the bill is written, the CRTC can require an online distributor to carry a program service such as APTN, 

but it doesn’t have the authority to set the terms,” she said. “We just don’t have the market power to 

negotiate at that level.” 



The CRTC chair also discussed a delay in creating a new Indigenous broadcasting policy with First 

Nations, Métis, and Inuit stakeholders, which began in 2019 with industry consultations, published in a 

“What You Said” report in 2021. 

Scott said the pandemic disrupted plans for its second phase of in-person public consultations with 

Indigenous communities. “That simply wasn’t feasible or appropriate with the health considerations of 

going into small, rural communities,” said Scott, adding that the CRTC is in the “final stages” of crafting 

its plans for the broader consultation process. 

Near the end of the session, Scott addressed the approaching end to his tenure as chair in September, 

and how the transitional phase will look at such a critical time for the CRTC. “It’s not about the chair, it’s 

about the institution,” he said. “We have an excellent staff and it is they who will carry on and be 

prepared and educate and support the next chair and future members.” 

Photo by Kristian Bogner Photography 

TBI Vision  

USG's Pearlena Igbokwe talks 'Russian Doll', 'concerning' budgets & risk 

By Richard Middleton June 13 

 

Pearlena Igbokwe 

Universal Studios Group (USG) chairman Pearlena Igbokwe has admitted scripted budget inflation is a 

“great concern” for the industry but added “cost-efficient” shows can still be as successful. 

Igbokwe told delegates at a keynote session here at the BANFF World Media Festival admitted that 

there is increasing pressure on commissioners that could impact the amount shows could bring in, 

particularly for those on the broadcast side. 

https://playbackonline.ca/2021/03/25/access-to-funding-top-priority-for-modernized-indigenous-broadcasting-policy/
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Russian Doll 

The USG chairman, who was upped to become chairman of USG in 2020, oversees almost 130 projects 

on 20 platforms, ranging from Hacks and Never Have I Ever to Hollywood Game Night. 

Cost vs returns scenario 

She said that the four pillars that make up USG – Universal TV, Universal Content Productions (UCP), 

Universal Alternative Studios and Universal International Studios – were all looking “to be as smart and 

cost efficient as possible” but added that decision “can’t be made based on dollars.” 

She added: “We are a creative business in the end and you have to take creative decisions to win, but it 

is now with an eye towards taking these risks while minimising our downside as much as we can.” 

Up against shows such as Amazon’s forthcoming Lord Of The Rings series and the fourth outing of 

Netflix’s Stranger Things, Igbokwe said she was exploring more cost-efficient ways to spend money. 

 

We Are Lady Parts 

“Creativity isn’t necessarily about spending the most money. Game of Thrones was fantastic and worth 

every penny but you can also make a Russian Doll for less. The same goes for Killing It or Hacks.” 

Competition & language leaps 

https://tbivision.com/2020/09/10/pearlena-igbokwe-named-universal-studio-chair-in-shakeup-bonnie-hammer-appointed-nbcu-vice-chair/


Igbokwe said that TV is facing growing competition from other media, name checking podcasts and 

gaming, with the competition forcing creatives to come up with shows that are fresh. 

Part of UCG’s approach, Igbokwe said, is to “bring in storytellers who haven’t had the opportunity 

before and to talk about people who haven’t been put forward before.” 

She cited shows such as We Are Lady Parts, which debuted on Channel 4 in the UK and was produced by 

Working Title Television, which falls under UCI’s international arm. 

“We all come to TV for entertainment but we have the power to showcase people who haven’t normally 

been in the limelight and showcase those stories.” 

Igbokwe added that non-English language shows are also gaining increasing traction globally, pointing to 

the success of Pachinko on Apple TV+. Universal struck an overall deal with creator Soo Hugh – who 

spoke to TBI last year. 

 

Pachinko 

“We are leaning into local language, it doesn’t have to be an English show to have global appeal now. 

We have just coproduced our local language version of Superstore with Dopamine in Mexico,” she 

added. 

“We’re leaning into being into more universal and global in our thinking, it’s not that one country is 

centre of everything. The barriers of non-English language shows are falling away.” 

Anderson Cooper novel 

The Universal exec added that her company has also snagged rights to CNN news reader Anderson 

Cooper’s book Vanderbilts, with a drama in the works to track the legacy of his family dynasty. 

“Patrick McManus will be writing that and it’s an example of the types of big pieces of IP and books we 

can land because we are in business with the big people in the industry.” 

She added that Vanderbilts will be “the opposite” of fellow Universal period drama The Gilded Age. “This 

will be a very different approach,” she added.  

https://tbivision.com/2021/09/21/showrunners-insight-pachinkos-soo-hugh-tehrans-alon-aranya/


Broadcast Magazine  

NBCU’s Pearlena Igbokwe sets out commitment to risk-taking 

14 June 2022 | By John Elmes 

Raises concerns about spiralling production costs 

 

Pearlena Igbokwe 

NBCUniversal will not “stop spending money” on TV shows, according to production chief Pearlena 

Igbokwe, as she issued a warned about spiralling scripted costs. 

Speaking during her keynote at the Banff World Media Festival, the chair of Universal Studio Group 

(USG) said broadcasters must take risks to secure the best programming and succeed in a homogenised 

and competitive market. 

“It’s a great concern for all of us: how much we make these shows for, how much we’re paying for 

overall deals. We’re trying to be smart and cost-efficient, but I don’t think you can make decisions based 

on dollars,” she told delegates. 

“Ultimately we are a creative business and we have to take risks in order to win. I don’t think we’re 

going to stop spending money on making TV shows.” 

https://www.broadcastnow.co.uk/international/nbcus-pearlena-igbokwe-sets-out-commitment-to-risk-taking/5171664.article
https://www.broadcastnow.co.uk/john-elmes/1101382.bio


 

We Are Lady Parts 

Igbokwe cited Nida Manzoor’s Channel 4 comedy We Are Lady Parts – which follows a Muslim female 

punk band – and USG’s book options by high-profile authors including Nine Perfect Strangers’ Liane 

Moriarty, Pachinko’s Soo Hugh, and journalist and news anchor Anderson Cooper – whose work 

Vanderbilt is to be adapted into a period drama by NBCU. 

Reboots are here to stay 

She acknowledged that reboots are a way of mitigating risk, with potentially ready-made audiences at 

their disposal. However, she said “the bar is higher when you tell someone you’re going to remake their 

favourite show”. 

NBCU has been a strong advocate of reboots, having reimagined Saved By The Bell, Punky Brewster, Bel 

Air, Queer As Folk and Quantum Leap for streamer Peacock. 

While the comedies have not landed as well as hoped – both being cancelled after a combined three 

series – USG scored with Fresh Prince revival Bel Air and has high hopes for Queer As Folk and Quantum 

Leap. 

“I understand why people lean into [existing] titles. In a world where there’s 500 scripted shows, you 

need a leg up. So if you have a title people already know, it helps when you come to the marketplace,” 

she said. 

“But you still have to do something interesting with it. When someone comes to us and asks about a 

title from our TV or film library, we will say: tell us your vision for it. How are you going to make it 

different and feel relevant for today? 



“We spent an entire year of people telling us how horrible Bel Air was going to be. And now people love 

it. But the bar is always higher.” 

Digital TV Europe  

Netflix to ease up on content spend  

Written by Richard Middleton - June 15 

 

Stranger Things 4 

Netflix’s surging rate of spending on content is set to slow as the streamer adjusts to recent subscriber 

decline and a plummeting stock price, but there will not be any “radical shifts” to its business. 

Bela Bajaria, head of global TV at the streamer, told delegates at the BANFF World Media Festival that 

the SVOD would remain focused on its core activity of providing entertainment to subscribers despite 

the “noise” around it at present. 

“The business works. When we make a great show like Stranger Things, people watch it,” said Bajaria, 

who also used her appearance to unveil a new gameshow spun off from its hit drama Squid Game, 

complete with a record-breaking $4.56m prize for the winner. 

“We are not making some radical shift of our business, we’re not merging or having a big transitional 

phase,” she said. “When I look at a noisy period like this, it’s about getting back to the basics.” 

Bajaria, who has been behind shows including Lupin from France and Bridgerton from the UK, said the 

company’s content spend – estimated at a round $17bn this year – would remain steady, despite the 

company’s share price falling 70% so far in 2022. 

https://www.digitaltveurope.com/2022/06/15/netflix-to-ease-up-on-content-spend/


The exec did not give specifics but said Netflix would “continue to grow content”, but added that the hit 

to subscriber numbers would also see “slowed growth” on the amount invested into shows. “We’re not 

reducing it, but just slowing it because of how we’re looking at the next few years.” 

Bajaria added: “I look at if we’re still taking chances, are we still a great place to work for ourselves and 

our creators. At the end of the day, we just have to make TV shows without distraction.” 

In a conversation that extended to Bajaria’s early years in the UK to her first roles in TV, the Netflix exec 

– who took up her role in 2020 – also said she wanted shows that focused on local audiences. 

“If someone says to me, ‘I have a global show for you, then I don’t want it. When you try to make a show 

for everyone, then you make a show for no one.” 

Variety  

Global Streamers Face Hostile Canadian Broadcasters at Tense Banff  

Canadian Broadcasters, Who Are Up Schitt’s Creek Without Streaming Regulation, 

Fight Back at Tense Banff 

By Manori Ravindran 

 

Peter Yang for Variety 

The moody mountainscape surrounding the Fairmont Banff Springs hotel may have been tailor-made for 

the British Columbia-shot thriller “Yellowjackets,” which was honored at this week’s Banff World Media 

Festival, but the real survival drama was raging between Canadian broadcasters and the streaming 

giants. 

https://variety.com/2022/tv/global/netflix-amazon-bill-c11-streaming-regulation-canada-1235295942/#recipient_hashed=d68f192034d895fabe5a1b9a97d6a8a9c6e5dfdcf92bb7dbd23d2ad483a83ddf
https://variety.com/author/manori-ravindran/
https://variety.com/t/banff-world-media-festival/
https://variety.com/t/banff-world-media-festival/


The tension was palpable among the country’s legacy broadcasters and the likes of Netflix and Amazon 

Prime Video, both of which were prominent at the 43rd edition of the festival. While this fraught 

dynamic — which has ramped up as the digital platforms launch originals divisions in Canada — is 

nothing new, relations are coming to a head as the much-ballyhooed Bill C-11, the proposed update to 

Canada’s dated Broadcasting Act, is fiercely debated in Parliament. 

The bill, which is also referred to as the Online Streaming Act, allows Canada’s media watchdog, the 

CRTC, to regulate streaming services, which will need to meet Canadian content requirements and 

invest in local programming. However, C-11 is facing criticism for being too broad in its reach, and 

applying the same regulations for Netflix and Amazon as it does for social media platforms like YouTube 

and Twitter. 

The irony is that, thanks to the SVOD services, Canadian content has never been hotter on the world 

stage. Netflix put the CBC’s “Kim’s Convenience” and “Schitt’s Creek” on the map, while Hulu turned 

Crave’s “Letterkenny,” about a rural Ontario community, into a hit Stateside. 

Kevin Beggs, chairman of Lionsgate Television, which sub-licensed “Schitt’s Creek” to Netflix, says “a lot 

of [Canadian] product has been presented to U.S. buyers over the years that they’ve passed on — good 

shows with giant followings in Canada.” But now, shows like “Letterkenny,” which are “incredibly inside 

baseball to the nth degree,” are finding success on big platforms. 

“There’s this great content engine in Canada,” says Beggs. “Producers have really interesting stories, and 

there’s a shared language [in English] which is already an advantage for consumption and access. It’s 

been somewhat stymied by misguided beliefs and/or [people saying a show won’t work], but these 

barriers are breaking down.” 

Certainly, Netflix’s top brass is ambitious about its Canadian business. 

“This isn’t a short-term play,” said a bullish Bela Bajaria, head of global TV, in Banff. “We want to be here 

for a long time and have great partnerships in Canada.” Her local originals team of Tara Woodbury and 

Danielle Woodrow made similar overtures to the creative community, with the former “Transplant” and 

“Night Raiders” producer offering the olive branch to domestic broadcasters around co-licensing deals, 

and the latter promising not to “upend” local budgets into Monopoly money. 

Netflix, however, is still a few steps behind Prime Video in the originals department. The latter player 

hopes to make a splash this week with the launch of its first scripted original, “The Lake,” an inheritance 

comedy set in Ontario’s cottage country that stars Julia Stiles and Jordan Gavaris. 

https://variety.com/2022/tv/global/netflix-canada-strategy-1235295063/


 

Amazon Prime Video’s first Canadian scripted original, “The Lake,” launches on Friday.Amazon 

Prime Video is dishing out serious marketing dollars for the show in Toronto, with a tilting (think 

jousting, but on water) competition planned at the Eaton Centre mall over the weekend and billboard 

takeovers across the city’s biggest intersections. 

Yet the general consensus, however cynical, is that the streamers are trying to get a pipeline of Canadian 

content in place before their hand is effectively forced by regulators. There remains resentment, among 

broadcasters in particular, that the platforms are benefiting from an ecosystem nurtured for so long by 

linear players, without having any real accountability themselves. 

“Netflix is the most watched network in this country on any given night [but they are] sucking dollars 

without the cultural contribution [that’s expected of broadcasters] to come back into the system,” said 

Corus Entertainment’s Troy Reeb at a State of the Nation panel featuring senior executives from the 

country’s top media companies. 

“The greatest opportunity of Bill C-11 is to fix that imbalance, which has put all of the cost of supporting 

the sector only on the domestic sector, not on those who are taking out of the economy,” added Reeb. 

“I’ve been in the awkward position of arguing for more regulation, but whether it’s more or less, it 

needs to be equitable.” 

When streamers are formally required to invest in the sector, argues Reeb, that money will support new 

programming “that everyone in this room wants to create” and the funding won’t solely come from an 

increasingly challenged domestic sector. 

CBC executive VP for English services Barbara Williams reminded that there’s also a branding crisis that 

needs to be addressed, particularly if the public broadcaster continues to depend on streamers to help 

finance its shows. 



“When people see ‘Workin’ Moms’ and think it’s a Netlfix show, I’ve got a problem,” said Williams, who 

highlighted that the same fate befell “Schitt’s Creek.” 

“It’s a CBC show: It was developed, produced and financed [within the Canadian system],” said Williams. 

Ultimately, the Canadian public broadcaster relies on SVOD partnerships to finance big, ambitious 

shows, but, implored Williams, “where do you find that line where you’re strong enough to your own 

brand so they know what you stand for? It’s a massive challenge for us.” 

Canada’s digital crossroads is familiar to media watchers in the U.K. and Europe, where governments are 

similarly wringing their hands trying to find equitable solutions for broadcasters and streamers. 

One pleasant departure between Canada and the U.K. — where Culture Secretary Nadine Dorries has 

been at loggerheads with the media sector ever since assuming her position in September — is the 

support for Canadian heritage minister Pablo Rodriguez, who was greeted like a rock star in Banff. The 

minister, who’s leading the charge for streaming regulation, discussed an urgent need to “ensure the 

regulatory framework reflects today’s reality.” 

There are lots of “complicated” points made about the bill, said the Argentinian-Canadian minister, but 

the ultimate goal is to make sure “online platforms contribute their share to our culture — not more, 

not less.” 

CARTT  

BANFF 2022: In-person festival returns from pandemic with highest attendance ever  

June 13, 2022 

By Bill Roberts BANFF – From touchdown at Calgary International Airport, there were strong hints that 

this is going to be a different Banff World Media Festival (BWMF).  

Climbing aboard the Banff Airporter transit to head into the Rockies, the group chatter was not about 

who won at the Sundance Film Festival or who had landed a Netflix series deal – it was entirely about 

upbeat Black, Indigenous, People of Colour (BIPOC) collaboration, building positive relationships, and to 

quote one Canadian 30-something producer on our bus, now living in Los Angeles, “literally decolonizing 

Hollywood”.  

After two years of delivering the BWMF online due to the pandemic, early projections for in-person 

attendance this year had been in the 500 to 1,000 range. But, according to festival boss Jenn Kuzmyk, in-

person delegates are numbering closer to 1,500 – the largest ever BWMF since it’s inauguration back in 

1980 as the Banff World Television Festival.  

In her opening remarks, Kuzmyk referenced the Treaty 7 lands upon which the conference is being held 

and noted this area has been inhabited by Indigenous Peoples for over 10,000 years. She noted that 

https://variety.com/2022/tv/global/uk-broadcasting-white-paper-regulation-streamers-1235242856/#:~:text=Regulation%20of%20streaming%20services&text=Further%2C%20Netflix%20and%20Apple%20TV%2B,%2C%20accuracy%2C%20fairness%20and%20privacy.
https://cartt.ca/banff-2022-in-person-festival-returns-from-pandemic-with-highest-attendance-ever/


earlier in the day, the Indigenous Screen Summit Pitch session, the first in-person version the BWMF has 

held, had seen 15 good projects.  

Kuzmyk was also quite clear in saying, “I’m just glad that after this, I don’t have to close my laptop and 

go empty the dishwasher!”  

In his own opening remarks, Ron Orr, the Alberta Minister of Culture also gave a giddy thumbs up to real 

people meeting in a real place. He told a nice story of how Jeanne Lougheed, former Alberta Premier 

Peter Lougheed’s wife, had been instrumental in the creation of what is now the BWMF and (perhaps in 

her honour) he committed to growing Alberta’s cultural industries by 25% over the next few years.  

Orr also pumped the advantages of producing screen content in Alberta with up to 30% tax credits, no 

provincial sales tax, 70 cents on the U.S. dollar, word class studios and sets, plus expert crews and post 

production.  

Noteworthy is that this in-person 2022 version of the BWMF Rockie Awards boasts entries from 45 

countries and involved roughly 150 international jurors: with 28 Rockie categories plus the new 

emerging talent prize.  

Getting back to my Banff Airporter anecdote, the BWMF then returned to why entertainment matters in 

terms of human rights and democracy.  

Our kick off panel session was to feature Lionsgate founder, Frank Giustra and dean of Brown 

University’s School of Public Health, Ashish Jha and was billed as “a discussion of the responsibility of 

media to combat disinformation and misinformation… and the power media have to change minds and 

policy around the world.”  

Unfortunately, due to his recent appointment by President Joe Biden to the role of White House 

Coronavirus Response Coordinator, Jha (who grew up in Toronto) was unable to attend but he did send 

a crisp video message. The President’s “Covid Czar” was adamant that the entertainment industry has a 

vital role in assuring “information integrity… across a range of pressing issues facing humanity, such as 

democracy, climate change, and the pandemic.”  

Jha also challenged Banf delegates with “Why does misinformation spread and stick? Because it plays to 

our emotions… but we need a shared set of truths and we need storytellers… and no one is better than 

all of you… just ask yourselves the question when creating… ‘How can I make the situation better?’… and 

you have precedents like drinking and driving… the entertainment industry made designated drivers real 

and saved hundreds of thousands of lives around the world.”  

Giustra, now president and CEO of Fiore Group, was then joined by Kevin Beggs, chairman of Lionsgate 

Television Group and recently named chair of the festival’s board of directors. Between them, Giustra 

and Beggs have made serious contributions to (and received numerous honours for) addressing 

children’s rights, homelessness, poverty, refugee crises, climate change, education deficits, and much 

more. Both of these philanthropist media moguls are eminently Google worthy.  



Beggs opened the duet panel worried about the current “fight for democracy”, especially now in 

Ukraine. Giustra offered that “all wars are unpredictable” and he was struck by how 80% of the world 

(he cited India within this), has “sat on the fence… including the Middle East which sees the U.S. more 

focused on China… and because of our (U.S.) double standards… we need to change our approach to 

global affairs”.  

When Beggs asked how all this will end, Giustra predicted that “we’re heading into a global food crisis… 

Ukraine produces 50% of the world’s wheat and Russia is the largest exporter of the world’s fertilizers.”  

In tandem, they also asserted that mainstream media have (so far) failed at reining in “the lies and 

misinformation… and Fox conspiracy theories… Fox News started this and it keeps getting worse… they 

have no shame.”  

Giustra has taken the personal approach however, and is now suing Twitter for the weighty sum of $1 in 

our Canadian courts for postings that accused him of “drinking pigs blood and pedophilia.”  

“Why sue in Canada?” you might ask. Well, in the U.S., section 230 of the Communications Decency Act 

“actually shelters social media” and provides immunity for website platforms, which Canada apparently 

does not. Big oil did not go unscathed either, with Giustra lamenting that, “the problem in America is the 

lobbying firms… the five big oil companies spend over $200 million a year lobbying Washington and 

preventing good things from happening” and even the U.S. food industry coughs-up $20 million a year 

to keep carcinogenic food additives in their products (including children’s cereals), which countries like 

the U.K. and Canada have long-ago banned.  

Two final thoughts wrapped up this session. First, a call to action for the entertainment industry to 

“create outrage and educate… build this into your scripts… do what “Roots” did (the 1977 drama 

miniseries that garnered precedented viewer ratings and was showered with Emmy, Peabody and 

Golden Globe awards for its depiction of slavery)… and think seriously about documentaries… since 

people have (unfortunately) stopped reading.” Second, take a sober look at what is happening with 

cancel culture, since according to Giustra, “while only 19% of the entertainment industry thinks it has 

gone too far, more than 62% of your viewers think it has now gone too far.”  

I had a wee bout of cognitive dissonance about the mixed messaging in that ending, but I think I get 

what they were trying to convey. 

 

  



Playback  

Netflix global TV head discusses Canadian ambitions 

BANFF '22: Bela Bajaria announced the launch of a development program for Canadian 

writers through its Toronto office and discussed Netflix's "back to basics" content 

strategy. 

June 15 | BY KELLY TOWNSEND 

 

Netflix’s head of global TV Bela Bajaria said the streamer is committed to staying in Canada following the 

launch of its Toronto office and local content team. 

“The team has been going coast to coast… and we want to make sure we tell great, locally authentic 

Canadian stories,” said Bajaria in a summit session at the Banff World Media Festival on Tuesday (June 

14), adding that “very local and very specific” content has been the “secret sauce” for the streamer’s 

successes, including France’s Lupin and South Korea’s Squid Game. 

The exec announced Netflix Canada has launched a development program for underrepresented writers 

to hone their projects to pitch to the market, titled Advancing Voices: Netflix Canada Creator Program. 

The program gives seven selected writers the opportunity to come to the Netflix Canada offices in 

Toronto in July to meet with the content team and participate in a three-month paid development 

process. Following that, writers will formally pitch their projects to Netflix Canada. The program is part 

of Netflix’s five-year $100 million global Fund for Creative Equity. 

https://playbackonline.ca/2022/06/15/netflix-global-tv-head-discusses-canadian-ambitions/?utm_source=newsletter&utm_medium=email&utm_campaign=netflix-global-tv-head-discusses-canadian-ambitions&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/Kelly%20Townsend
https://playbackonline.ca/2021/11/01/exclusive-tara-woodbury-tapped-as-netflixs-first-canadian-content-exec/


The selected writers are Toronto-based comedian and filmmaker Bita Joudaki, writer/producer James 

Sanders, Honey Bee director Rama Rau, Blood Quantum director and Mi’gmaq filmmaker Jeff Barnaby, 

Edmonton-born and Vancouver-based Adam Hussein, and writing duo Jabbari Weekes and Tichaona 

Tapambwa. 

Bajaria also addressed Netflix’s recent subscriber loss in Q1 2022, stating the streamer is “getting back 

to the basics” when it comes to its focus on making content. “We’re not doing some radical shift in our 

business; we’re not having a big transitional phase,” she said, adding that it’s a good thing to be “the 

underdog.” 

She said Netflix is still expecting to spend $17 billion on content in 2022, keeping a focus on local 

projects. However, Bajaria noted that due to the subscriber dip, Netflix has “slowed the growth of 

content,” but has no plans to reduce content. 

During the session she announced an unscripted competition series inspired by Squid Game, currently in 

the works, produced by Studio Lambert and The Garden in the U.K. 

Photo of Bela Bajaria by Kristian Bogner Photography 

Deadline  

CBC-BIPOC TV & Film Showrunner Catalyst Launches at Banff 

CBC, BIPOC TV & Film and the Canadian Film Centre (CFC) have unveiled an accelerator program to 

support the career advancement of senior writers who identify as Indigenous, Black or People of 

Colour. The CBC-BIPOC TV & Film Showrunner Catalyst, unveiled yesterday at the Banff World 

Media Festival, will provide high-level professional coaching, designed through an anti-racist and 

equity-focused lens, and additional tools and support systems necessary to reach a showrunner 

level in Canada. The inaugural participants have been selected. They are Andrew Burrows-Trotman 

(Frankie Drake Mysteries, Diggstown, The Porter); screenwriter, poet and emcee MOTION (Coroner, 

The Porter, Revenge of the Black Best Friend) and Tanzanian-born Canadian-British creative Ian Iqbal 

Rashid (Sort Of, This Life, Touch of Pink). Each will also be paired with an external showrunner, who 

will serve as a mentor. The inaugural program will run through the summer and fall. 

 

  

https://deadline.com/2022/06/seriesmakers-opens-for-submissions-cbc-bipoc-initiative-bollywood-female-gaffers-incubator-german-deals-for-beyond-global-briefs-1235044021/


C21  

Navigating the ‘nightmare’ US rights landscape  

16-06-2022 | Jordan Pinto 

Production heads and commissioners at Banff World Media Festival this week discussed the tussle for 

factual rights and how the proliferation of streamers has affected the volume of documentaries being 

produced. 

 

Execs discussed the market’s appetite for documentaries at Banff 

Ask anyone who works in the television business about the current demand for content and, more often 

than not, they will tell you the same thing: the appetite has never been greater. 

That view is supported by some of the eye-watering annual content budgets at companies like Netflix, 

Disney and Warner Bros Discovery (WBD). 

But those escalating budgets do not necessarily mean more homes for documentary content, especially 

in a landscape that has become so consolidated over the past decade, according to Ari Mark, co-founder 

of LA-based Ample Entertainment. 

Mark spoke on a panel this week at Banff World Media Festival alongside Miura Kite, senior VP of global 

television at Participant Media; Mary Donahue, senior VP of development and programming at US 

cablenet History; and Howard Swartz, senior VP of docs and specials, factual networks and streaming at 

Discovery Channel. 

When asked if the proliferation of streaming platforms has been a boon for documentary producers, 

Mark said the perceived uptick in commissioning activity is overstated. 

https://www.c21media.net/department/news-analysis/navigating-the-nightmare-us-rights-landscape/?ss=banff
https://www.c21media.net/author/jordanpinto/


“Honestly, because of the consolidation element, I don’t think it’s helped us that much,” said Mark, 

whose company is behind doc series including The Invisible Pilot (HBO) and Queen of Versailles Reigns 

Again (Discovery+). 

“I know there are certain specialty streamers that have popped up, but how many shows are those 

streamers really buying, as opposed to acquisitions, or the things they’re talking about or marketing? It 

feels like it’s a lot, but frankly, for our business, [greenlights are] mostly coming out of Warner Bros 

Discovery and A&E Networks.” 

Kite agreed that the sweeping consolidation has drastically reduced the number of doors to knock on. 

“When I started this job four and a half years ago, I covered 42 networks in LA. Now it’s 16,” she said 

highlighting the dwindling number of distinct commissioning brands in the US marketplace. 

The problem has been exacerbated by a commissioning freeze at many factual networks under the WBD 

umbrella. 

As reported by C21 last week, producers have found themselves in limbo due to the fact commissioning 

decisions have been halted temporarily as the new leadership team at WBD examines how it will 

integrate the assets and brands of WarnerMedia and Discovery. 

 

The Invisible Pilot follows an Arkansas family man mired in drug smuggling and scandal 

During the panel, commissioners were quizzed about whether budgets are increasing for some of the 

buzziest doc projects. 

Swartz, who oversees both linear and Discovery+, said the arrival of Discovery’s SVoD platform has 

meant his team can be more aggressive and pay more for projects it believes will move the needle. 

https://www.c21media.net/news/factual-prodcos-in-limbo-as-merged-wbd-puts-brakes-on-unscripted-commissions/


“There’s a lot more bidding wars going on, so I do think for certain projects it has created a demand,” he 

said, adding that the launch of Discovery+ has “broadened the [commissioning] aperture.” 

“We all read the trades. We know some feature docs are getting US$20m-plus. The cost of doing those 

feature docs has gone up quite a bit. What I would say, if it’s worth it, we will step up and pay what we 

think the value proposition is. We will be competitive for the right projects,” said Swartz. 

While some of the premium doc programming draws subscribers to Discovery+, Swartz noted that the 

linear service continues to be dominated by legacy series such as Gold Rush and Moonshiners. 

Meanwhile, Donahue said US cablenet History has not seen its budgets increase in recent years. “We 

have standard price points. We know what we want to pay for things that are going to work on our air,” 

she said. 

Due to the relative scarcity of individual buyers, a large – some would argue disproportionate – degree 

of negotiating power lies with the commissioning entities in today’s market. That, in turn, makes it even 

more challenging for producers to attempt to hold on to their IP. 

As the conversation inevitably turned to IP ownership, Mark argued that the “rights situation in the 

States is a disaster for producers.” 

“It’s a nightmare because the answer 99.9% of the time is just ‘no.’ There’s nothing, frankly, we can do 

about it other than come in with some kind of leverage,” he said. 

 

Discovery legacy series Gold Rush 



Three-part HBO series The Invisible Pilot is a rare example where Ample Entertainment “did keep 

rights,” said Mark. It was able to do so because it had already shot one-third of the project before 

pitching it to HBO, and Don’t Look Up director Adam McKay was already attached. 

The model is “not for everyone,” Mark cautioned, as it means putting significant financing behind 

projects that might not get picked up. “It’s just a teeny bit terrifying.” 

Increasingly, though, Ample Entertainment is willing to roll the dice on projects it believes have strong 

market potential. “Otherwise, literally every single month you’re back at the white board, which is fine, 

because you’re back at the white board anyway coming up with a new show. But once that show’s over, 

it’s over. It never happened,” said Mark. 

As is often the case, the commissioners on the panel said the situation around rights isn’t completely cut 

and dried, with both noting they were open to coproductions. 

By and large, Donahue said History’s parent company, A+E Networks, looks to fully commission shows 

and own the rights. 

But there is hope for producers if they can bring the right package, she said. “We’re living in a changing 

universe, and we’re open now to exploring copros. So that’s essentially on a case-by-case basis, 

depending on the project. There’s no closed door to the business.” 

Swartz echoed that sentiment, noting that Discovery is “100% open to coproductions, especially in the 

natural history space, because they’re incredibly expensive to make and travel well globally.” 

Calculated risk-taking will continue to be the name of the game for producers who want to hold on to 

rights, said Mark. “If we don’t take risks, we’re dead,” he added. “Our entire job is trying to figure out 

which risks to take and hoping the buyers respond to them.” 

However, that risk-taking needs to be balanced out with some sure-fire projects that help to keep the 

lights on. Mark said a “healthy series business” remains the financial bedrock of his production company 

and gives Ample Entertainment the breathing room to take risks on bolder, more daring projects. 

“Unless the business model changes – which I don’t think it’s going to any time soon – that’s the only 

way to do it. You have to service both at the same time,” he said. “You have these mega-docs, and they 

do well, but you also need the meat-and-potatoes stuff too.” 
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BANFF ’22 dispatches: FAST channels, Being Counted, YouTube Canada 

June 14 | BY VICTORIA AHEARN 

 

FAST channel executives say the free, ad-supported services are the "next frontier" of programming, a 

BSO report outlines urgency for representation in kids content, and YouTube's Canadian head and 

creators talk Bill C-11. 

The quickly growing FAST (free, ad-supported streaming TV) channel market is part of the next frontier 

of programming, Banff World Media Festival (BANFF) delegates heard on day two of the festival. 

In a panel discussion on the topic on Monday (June 13), Tejas Shah, SVP of commercial strategy and 

analytics at FilmRise, noted the huge scale of FAST channels are “curated in unique ways that they aren’t 

on linear television.” 

“That ability to hone in is really a great discovery tool and is a way that FAST can differentiate itself from 

the linear TV experience,” said Shah. “I think the next frontier is allowing the user to self-curate their TV 

programming, and that can only exist in FAST. There’s not an opportunity for that in traditional TV.” 

https://playbackonline.ca/2022/06/14/banff-22-dispatches-fast-channels-being-counted-youtube-canada/?utm_source=newsletter&utm_medium=email&utm_campaign=banff-22-dispatches-fast-channels-being-counted-youtube-canada&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/vahearn


Jennifer Vaux, senior director of content acquisition at The Roku Channel, said they want to “super serve 

audiences with how they want to watch content.” 

“One of the things that I like about FAST is, as as long as you have the value proposition in the title of 

your channel, users know what they’re going to watch and they’re going to lean back and engage with 

it,” said Vaux. 

That sentiment was echoed by Beth Anderson, GM of FAST Channels at BBC Studios Americas, who 

noted FAST is “the most accessible form of media” they have with channel names that immediately let 

audiences know what they’re in for — like BBC Food and BBC Home and Garden. 

“You have to be very prescriptive with your name of your channel,” said Anderson. “You have to let the 

audience know exactly what they’re going to see when they see it out.” 

Jamie Schouela, president of global channels and media at Blue Ant Media, backed up Shah’s remarks 

about large FAST growth in Latin America. He also said Blue Ant Media is “starting to think about original 

content in that space.” 

“In the earlier days, we would have thought about how to use [original content] in Canada and sell it via 

distribution in other parts of the world — sell it to other broadcasters, other streamers, and that’s how 

that cycle went for that content media we would commission here in Canada,” said Schouela. “Now 

we’re starting to think about: let’s think about the FAST window for commission, thinking about 

licensing dollars for our FAST channels, thinking about other windows and other partners that come in.” 

On Monday Blue Ant Media announced the launch of a suite of FAST channels on LG Channels in North 

America, adding to its other FAST channels in various territories. 

By the end of the year, Blue Ant Media will have seven FAST channels live and will pause at that point to 

assess things like which categories it can compete in and putting together the right lineup, added 

Schouela. 

“We’d rather have a smaller group of curated channels that we’re going to keep honing and making 

better as they go. We don’t want to stretch ourselves too thin.” 

Black representation in Canadian kids content ‘urgent,’ says report 

Black Canadians say there is an urgent need for more representation in kids content, according to 

findings from a new report from the Black Screen Office (BSO). The organization presented the findings 

of “Being Counted: Race-Based Survey Report” during BANFF Monday (July 13), which “disaggregates 

data” around racialized communities and audiences from the general population. 

The report says that when asked how important it was for kids to see themselves on screen, the 

majority of racialized audiences said it was important, but “not a major preoccupation,” but for Black 



Canadians, the need was “really important and really urgent,” said BSO executive director Joan 

Jenkinson. 

Other highlights from the report included the fact that audiences care deeply about the difference 

between diversity and representation, and ensuring real representation means that characters have rich 

cultural backgrounds and inner lives. Audiences also cared about who was making the content behind 

the scenes, not just who is on the screen. The report is considered a pioneer in the work to create more 

race-based audience data, according to Jenkinson. 

YouTube Canada on Bill C-11 

YouTube’s head of Canada, Andrew Peterson, says the platform is “committed to working with the 

government” on federal regulatory policy to ensure the needs of different groups are met. 

Peterson (pictured right) briefly spoke about Bill C-11, which would bring digital players into the 

regulatory system, on Monday during a BANFF panel titled Globalizing Cancon: The Opportunity for 

Canadian Creativity. 

Peterson told moderator and YouTube host Brandon Gonez he was “heartened” to hear Canadian 

Heritage Pablo Rodriguez’s comments at an earlier BANFF panel on Monday “in terms of the policy 

agenda to ensure that Canadian culture remains strong in the future and in a digital age.” 

“Not only does that gel with me — if we’re not doing that, I’m out of the job,” said Peterson. “We truly 

passionately believe in supporting Canadian creators and culture thrive. I think there are many different 

groups with many different needs. Canadian music artists need something different to Canadian TV. And 

film screen producers need something different to digital-first creators.” 

Some critics of Bill C-11, which is also known as the Online Streaming Act, have called it too broad a 

piece of legislation and expressed concern it will regulate user-generated content on platforms such as 

YouTube and TikTok. 

Peterson said YouTube wants to ensure “there isn’t an accidental kind of outcome, where one group 

suffers to the detriment of another. I do believe that we can get to a place where everyone gets what 

they need to be successful.” 

Canadian YouTube creator Julie Nolke (pictured middle, left) credited her career trajectory to YouTube 

being “an entirely open platform,” noting her series first blew up in other countries. 

“I needed the access to the global audience and I think a lot of other Canadian creators feel that their 

success is due to the platform being as open as it is,” said Nolke, “and there’s a concern or potentially a 

fear that should there be any changes to the platform being open, that it would jeopardize the 

businesses that we have built.” 

With files from Kelly Townsend 



Deadline  

Netflix Canada Commissioners: “We Won’t Come Here And Upend The Market” – 

Banff 

June 15, 2022 9:03am | By Max Goldbart 

 

Netflix 

Netflix’s top commissioners in Canada have said “the last thing we want to do is come here and upend 

the market.” 

Speaking at Banff, Danielle Woodrow, who sits under Head of Scripted Series Peter Friedlander, said the 

team is “looking locally at budget norms as our guideposts.” 

The team will, however, be flexible with spend in order to “support [an idea’s] creative vision.” 

The commissioners were responding to concerns at Banff that Netflix’s increased content spend in the 

nation will lead to inflation that will impact local broadcasters. 

Friedlander was promoted under Head of Global TV Bela Bajaria last year to oversee scripted in both the 

U.S. and Canada, as the streamer expands footprint in the territory, and Woodrow and fellow 

commissioner Tara Woodbury have spent the past year travelling the length and breadth of the country, 

meeting producers. 

They are now in negotiations over a number of projects and are open to co-licenses such as YA series 

Fakes, which is co-produced with CBC Gem. 

Woodbury said indies must have produced shows “somewhere near the [proposed] budget” in order to 

get greenlit and the streamer’s rights position will “depend on the producer’s level of experience and 

the package.” 

Alongside Friedlander, the pair set out their stall for drama and comedy. 
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On the former, they are taking a three-pronged approach: heartwarming or romance such as Virgin 

River, mystery and thriller, and “genre shows with a big ‘what if?’ question.” 

Woodbury said the team is also thinking about how YA could work, or a “show set in Montreal that is 

steamy or sexy.” 

In terms of comedy, Woodrow asked for “best-in-class lean-back,” citing Emily in Paris as an example. 

The trio repeatedly stressed their commitment to local producers and telling authentic stories, coming 

against the backdrop of a proposed bill that would force Netflix to hit content quotas in the nation, akin 

to territories such as France. 

“When we started out we called content colleagues in France, the UK and Australia and everyone said 

‘lean into localness’,” added Woodrow. “We’re not trying to overthink it, just working with great 

storytellers to tell great stories as that’s how you have success.” 

The trio were speaking on the final day of the Banff World Media Festival, one day after Bajaria told the 

audience Netflix is taking a “back to basics” approach in the wake of lower-than-expected subs growth. 

Times of India  

Bela Bajaria says it’s ‘cool’ to be an ‘underdog’ 

By – IANS Updated: Jun 15, 2022, 11:46 IST 

 

Bela Bajaria says that she now feels like the underdog and "that's OK. That's cool, it's a good place to be 

the underdog,". 

The streamer has been in the line of fire following the company's major drop in valuation, and its 

plunging subscriber numbers, leading to speculation about the future of ott and its content spend. 
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"This year, we're expected to spend $17 billion on content, that hasn't changed in that way," Bajaria said 

at the Banff World Media Festival. She admitted that "there's been slower growth than we anticipated", 

and added: "We're going to continue to grow content [but] because growth is slow, we sort of slowed 

also in parallel the growth of the content, but not reducing [the spend]." 

"For me, looking at it, the business works," Bajaria said. "When we make a great show like 'Stranger 

Things', people watch it, they talk about it. The idea of watching TV streaming on the Internet is here to 

stay." 

As for whether ott will narrow its programming focus, Bajaria said, "People have a wide variety of tastes. 

We don't want to do just one thing, we want to do a whole bunch of things. Our top 10, there's a wide 

range of taste out there. Looking at our content spend, we make series and movies. The focus still has to 

be that. Local and specific and great." 

Bajaria was elevated to head of global in 2020 after Cindy Holland exited the company. OTT now has 

offices in 26 countries. At Banff, Bajaria touted the need for ott "to really be on the ground and working 

and living in the creative community. Being there really is the way to have the best local stories told," 

she said. 

Variety  

Netflix Canada Outline Strategy and Commissioning Wishlist  

By Manori Ravindran 

 

Credit: Netflix 

Netflix Canada is open for business, and they don’t need to wait around for their American colleagues to 

move forward on green lights. 

That message was loud and clear on the final day of the Banff World Media Festival, where the 

streaming service has  been at the heart of several tense conversations around the country’s rumbling 

drive to regulate digital platforms. 
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While the three Netflix executives on stage Wednesday didn’t directly address the ongoing regulation 

machinations in the background, what’s abundantly clear is that they’re getting ahead of regulation and 

pre-emptively moving forward on Canadian originals — before their hand is forced. 

The panel featured the team’s newest recruit, Winnipeg native Tara Woodbury, manager for Canadian 

series; Danielle Woodrow, director of Canadian series; and Peter Friedlander, head of scripted series for 

the U.S. and Canada, who was moderating the session. 

The latter executive, while discussing “myths and misconceptions” about the streamer in Canada, 

reiterated to the room — after a bold prompt from Woodbury — that Woodbury and Woodrow have 

greenlighting power for the service in Canada, and don’t need the ‘okay’ from the U.S. to move forward 

on good shows. 

“The greenlight power sits with Danielle and Tara,” said Friedlander. “I am part of the conversations and 

support and the energy around supporting the decisions you’ve been working on. Let’s be clear about 

that.” 

Other notable takeaways from the session was the team’s stance on budgets. Woodrow said she’s in 

negotiations on some projects now that are bringing up the question of budgets and what’s expected 

from the platform. 

“We continue to say and believe that the last thing we want to do is come to Canada and upend the 

market,” said Woodrow, who noted that local budgets are her signposts. “We really do look global…We 

want to make sure we have budgets to support the creative vision.” 

Woodbury added that the streaming service is still keen to partner with Canadian broadcasters on the 

co-licensing front if any “think it’s an exciting opportunity to collaborate.” Netflix and CBC have 

partnered on the show “Fakes,” which will be out this fall. (Elsewhere in the conference, however, CBC 

executive Barbara Williams revealed her reservations about these partnerships, telling a panel on 

Tuesday that she worries that global audiences think CBC show “Workin’ Moms,” which is on Netflix 

globally, is a Netflix original rather than a CBC show.) 

“We’re definitely open to that conversation [on co-licensing],” said Woodbury. “It’s ‘creative first’ and if 

we’re all aligned on creative, then we can look at what the deal looks like.” 

On the co-production side, Netflix is rooted in telling stories primarily set in Canada. “If it’s primarily set 

in Canada and it’s a co-pro, we need to understand what the global appeal is. We are open to those but 

they can be trickier,” said the executive. 

Netflix appointed Woodbury as the company’s first content executive in Canada in November 2021. 

Working from the company’s Toronto offices, the well-respected “Transplant” executive producer is 

charged with commissioning and developing English- and French-language scripted content for the 

streamer, and forming relationships with creative talent from across the country. 



“Canada’s not homogenous,” said Woodbury, when asked what she’s looking for. 

“Everyone here has a different life and family experience. It’s not for us to say your Canadian story is 

more Canadian than the person next to you. We have two official languages. The Indigenous creative 

community is on fire right now, it’s incredible. There are a lot of different definitions of what makes a 

Canadian story. What’s key is we work with local storytellers and you share your stories with us.” 

That being said, Woodbury did have a very clear message on what she needs from the creative 

community in Canada. 

“It’s adult, live-action scripted series — French and English — drama and comedy,” said Woodbury. “Our 

job is to tell stories that are primarily set in Canada, from Canadian creators and from Canadian 

producers. Broadly, we’re looking for shows that are bold, genre-defining conversation starters.” 

The executive referenced “Squid Game” and “Lupin” and “what that did for those local offices.” 

On the comedy side, Woodbury wants “fun and forward comedy,” such as the traditional workplace 

ensemble, or shows about family and friendship, “all the way to the most aspirational, like ‘Emily in 

Paris.'” 

On the drama side, there are three priorities: heartwarming and romantic shows; mysteries and thrillers; 

and genre shows. 

Woodbury wants romances with “a strong central relationship that pulls you through.” For family and 

friendship-driven shows, she referenced everything from “Virgin River” to “Being Mary Jane.” 

Meanwhile, mysteries and thrillers can be limited or long-running, at around 6-8 episodes, and with a 

fun energy in the vein of “Knives Out.” 

Finally, genre shows need to have a “big ‘what if?’ question” and can be about the “near future or first 

contact.” Woodbury wants shows that are “grounded in great character work, like German series ‘Dark’ 

all the way to Canada’s own ‘Orphan Black.'” 

The executives were speaking a day after Netflix global TV head Bela Bajaria took the stage for a 

keynote. 

The executive said the streamer now feels like the underdog in the landscape. And “that’s okay,” said 

Bajaria. “That’s cool, it’s a good place to be the underdog.” The streamer has been in the line of fire 

following the company’s major drop in valuation, leading to plenty of speculation about the future of 

Netflix and its content spend. 

“This year, we’re expected to spend $17 billion on content, that hasn’t changed in that way,” Bajaria 

told an audience at the Banff World Media Festival. Speaking at the conference, Bajaria admitted that “it 

has been noisy for sure.”  
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Netflix strategy team provides in-depth look at strategy  

BY VICTORIA AHEARN June 16 

 

BANFF '22: Tara Woodbury and Danielle Woodrow of the streamer's Toronto-based team discussed 

what they're looking for and how they take pitches and make deals.  

After traveling across Canada to meet with producers, Netflix Canada’s content team says it’s in 

negotiations on some projects and setting up pitch days. 

Tara Woodbury (pictured left), manager of Canada series, and Danielle Woodrow (pictured right), 

director of Canada series, spoke about their plans and strategy on Wednesday (June 15) on a panel at 

the BANFF World Media Festival (BANFF) moderated by Peter Friedlander, VP and head of scripted 

Series at Netflix U.S. and Canada. 

Woodrow mentioned the new project negotiations as part of a discussion about budgets, noting “the 

last thing we want to do is to come to Canada and upend the market.” 

“We look to local budget norms as our guideposts as we think about the shows, and at the same time, 

we want to make sure that we have budgets to support the creative visions,” said Woodrow. “It’s a 

conversation between those two things.” 

While the Toronto-based team has been prioritizing written projects, Woodrow said they’re starting to 

be more open to verbal pitches. For that type of pitch, unless they know the writer and their voice really 
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well, they’ll usually ask for a pitch document or deck that outlines show details, including how many 

seasons it’s intended to have. 

Woodrow said the main goal is for them to be able to see the path forward on a project. “If you’re 

somewhere in the ideation phase, that’s probably too early for us.” 

Netflix generally takes submissions from agents and accredited producers. “But that said, we’re setting 

up right now for some pitch days in the fall so that we can speak directly to emerging talent who have 

stories to tell,” said Woodrow. 

She added that they’re looking at creative first, such as a script, so a financing plan isn’t necessary to 

submit a project. 

When it comes to deals, they’re flexible and make them on a case-by-case basis, looking at elements 

such as the stage at which a project is coming in. 

“There are many factors that go into what our deals look like and how we arrange all of the deal points,” 

said Woodbury. 

Friedlander said the greenlight power sits with Woodbury and Woodrow and the decisions are made in 

Canada, noting he’s part of the conversations and support. 

As outlined in an interview with Playback in February, Woodrow and Woodbury said their remit is to 

tell Canadian stories primarily set in Canada, that are from Canadian creators and Canadian producers, 

and in the adult, live-action, scripted series spaces. This includes French- and English-language drama 

and comedy. Overall, they want to “lean into localness” and focus on working with great, local 

storytellers and telling great stories. 

Woodbury said they’re looking for shows that are bold and genre-defining – “big, fresh conversation 

starters” like Squid Game, as well as best-in-class, lean-back entertainment. 

On the comedy side, they want funny-forward stories, from the traditional ensemble to more 

aspirational, warm shows like Emily in Paris. 

For dramas, they’re seeking romance with a strong, central relationship, as well as heartwarming stories 

with family, friendship and community, such as series Virgin River. They’re also looking for mysteries and 

thrillers, either limited or long-running, that have “edge-of-your-seat suspense twists and turns and 

compelling puzzles to solve,” said Woodbury. They’re less interested in slow-burn mysteries and open to 

dramas with more fun, like feature Knives Out. 

Genre is also of interest – shows that have “a big ‘what if’ question at the heart of it” and those that are 

grounded in great character work, such as series Orphan Black. 
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Woodbury said they’ve also been discussing “wildcards,” speculating on what a YA show would look like, 

or something perhaps set in Montreal that’s “a little bit steamy or sexy,” or perhaps a family soap that 

leans into Canada’s settings. Their travels across the country have them interested in showcasing 

Canadian settings that haven’t been seen on-screen globally. 

“We’re focused on looking for those first few signature shows,” said Woodrow. 

She added that it’s not for Netflix to say whether one story is more Canadian than the next, noting 

Canada is a cultural mosaic and not homogenous. 

“There’s a lot of different definitions of what makes a Canadian story, and what’s key is that we work 

with the local storytellers and you share your stories with us,” she said. “What makes Canada unique is 

that we’re stronger for our differences.” 

C21  

‘Treadmill of development' will slow at US studios, claims WME’s Erin Junkin  

13-06-2022 | Jordan Pinto 

US studios and streamers will reduce their development slates as they face challenges around subscriber 

acquisition and Wall Street jitters, according to Erin Junkin of talent agency WME. 

 

Erin Junkin 

“The treadmill of development is going to slow,” Junkin, partner and co-head of scripted television at 

WME, told delegates during a panel on the opening day of the Banff World Media Festival. 
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In the first half of 2022, Netflix, Disney and Warner Bros Discovery (WBD) have all seen their stock prices 

take significant hits for a variety of reasons. 

Netflix’s stock-price crash came in April after it lost subscribers for the first time in more than a decade 

and said it expects to lose a further two million in the coming quarter. 

Despite saying it remains on course to hit its target of between 230 and 260 million subscribers by 2024, 

Disney’s stock price has dipped below US$100 per share, from around US$180 a year ago. 

Meanwhile, WBD’s stock price has fallen below US$15 after debuting on NASDAQ on April 8 at around 

US$24 per share. 

“There have been changes to the business over the last year that have been quite significant and these 

[companies] have to take a step back now and assess what makes sense for their own businesses and 

platforms,” said Junkin. 

All the indicators point to contraction of the development pipeline at US studios and major global 

streaming platforms. 

Junkin said around nine months ago, when her clients would pitch speculative scripts, there would often 

be between six and eight buyers bidding for any one project. “In the past couple of months, we’re 

seeing a lot less of that,” she said. 

But while Junkin believes there will be fewer shows put into development, she does not believe there 

will be necessarily fewer commissioned overall. Rather, studios and streamers will be more judicious 

about the shows they invest in heavily, she said. 

This means writers and agents “have to continue to deliver good content to the buyers and be a little bit 

more strategic about where we’re going and to what platforms,” she added. 
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BANFF ’22 dispatches: Hallmark, Bell Media, Eagle Vision 

June 15 | BY KELLY TOWNSEND 

 

Hallmark Channel and Bell Media discuss Canadian programming priorities and strategies, while Eagle 

Vision explores innovative formats with Snap original Reclaim(ed). 

Hallmark Channel has plans to expand its production work in Canada, according to Randy Pope, SVP, 

physical production at Crown Media, parent of the Hallmark outlets. 

“We’re shooting in B.C., we’re shooting in Winnipeg; we want to start shooting in Alberta… we want to 

get to Nova Scotia and Ottawa,” said Pope during a spotlight session at the Banff World Media Festival 

Tuesday (June 14), later adding that it is also looking into Saskatchewan. 

The U.S. broadcaster announced its greenlight of the rodeo-themed series Ride earlier this week, 

produced by Blink49 Studios and Seven24 Films in partnership with Bell Media. Laurie Ferneau, SVP, 

original series programming and development, said the series is Hallmark’s first shot in Calgary. She 

added that its original series division is focused on one-hour dramas rather than half-hour series and 

comedies. 

Samantha DiPippo, SVP development for the holiday film slate, outlined Hallmark’s current 

commissioning strategy, stating it is looking for fresh and compelling stories that aren’t so reliant on 

formulaic scripts. “What’s the way that we can elevate the story… how can we play with the structure?” 

she said. 
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Pope said the channel is also looking to increase diversity on and off screen. Toni Judkins, SVP 

programming and development for its Mahogany division, said Hallmark is always looking for new IP, 

including articles, self-published books and even songs, and is currently in talks to create a film based on 

a Stevie Wonder song. Meanwhile, EVP programming Lisa Hamilton Daly highlighted the success of the 

broadcaster’s recent The Wedding Veil trilogy – interconnected stories about a group of friends sharing 

a wedding veil to find love – and plans for similar programming in the future. 

Bell Media says production partners are an asset for path to greenlight 

Bell Media is looking to production partners to help meet its commissioning ambitions. A panel of 

programming executives spoke about the broadcaster’s originals strategy at BANFF on Tuesday, 

following the release of its largest-ever announcement of greenlights and renewals last week. 

Susan Makela, director, strategic planning, original programming, said the largest challenge for the 

originals team is locating enough production financing to meet its commissioning goals. “We’re very 

fortunate that we have a Canada Media Fund envelope that we can draw on, but those dollars are 

finite… one of the things we’re looking at very closely is partnerships,” she said. “We are looking at 

partners who can contribute meaningfully to the production financing [in the development stage].” 

Carlyn Klebuc, GM, original programming, said the team has a clear mandate from Justin Stockman, VP, 

English content development and programming, to commission more originals, more quickly. 

The programmer told Playback Daily ahead of this month’s upfront presentation that the company has 

“ramped up” its commissioning strategy, with a focus on fresh and diverse voices. 

Eagle Visions plays with vertical film techniques with first Snap original 

Winnipeg’s Eagle Vision had the opportunity to experiment with the vertical format for its latest series 

Reclaim(ed), the first Canadian original series on mobile platform Snapchat. 

The unscripted short-form series was the subject of a master class session at BANFF on Tuesday, with 

co-showrunner, writer and director Dinae Robinson and host Kairyn Potts in attendance to discuss the 

emotional journey of creating the series. 

“The intimacy that vertical format creates is unparalleled and it’s going to be weird to go back to 

horizontal,” said co-showrunner and executive producer Rebecca Gibson. 

“There is so much innovation you can have with vertical mobile storytelling,” added Amanda Krentzman, 

head of international originals at Snap. “We’ve done 150 originals and we can see what Gen Z responds 

to… this team really pushed the envelope around new innovation in storytelling and ways to be up close 

and personal with these young creators.” 



The series was shot in 4K, according to Eagle Vision partner Kyle Irving, with the production team using 

different mounts to allow cameras to capture the vertical shots. Episodes are roughly five to seven 

minutes in length. 

Photo by Kristian Bogner Photography 
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Banff: Participant’s David Linde Says He’s “Energized” by Film, TV Content That 

Inspires Social Change 

The indie production veteran discussed working with Hollywood partners to create content that 

accelerates community impact and change. 

JUNE 14, 2022 1:53PM | BY ETAN VLESSING 

 

David Linde MATT WINKELMEYER/GETTY IMAGES 

Participant CEO David Linde sees viewers of his studio’s movies and TV series as potential agents of 

social change. 

“People are beginning to understand the value of engagement. That’s what we’re trying to do, to give 

people a way of engaging on multiple fronts, that has value for the commercial success of a movie and 

whatever impact that we’re seeking to accelerate and contribute to,” Linde told the Banff World Media 

Festival during a keynote address on Tuesday. 

The veteran film executive, as he discussed making content that inspires social change and community 

impact, talked about the growing number of partner companies in the entertainment industry with 

which Participant is working. 
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“I’m energized by what I see,” Linde said as he pointed to collaborating with Bron Studios, MACRO and 

Warner Bros. to produce and release Judas and the Black Messiah, and with Entertainment One to 

distribute Dark Waters, an environmental legal thriller directed by Todd Haynes. 

Linde joined Participant in 2015 as CEO, and the company has since been behind Oscar-winning projects 

like Green Book, Spotlight, Roma and A Fantastic Woman. The indie studio focuses on movies, TV shows, 

publishing and digital content that inspire and compel social change. 

Past films backed by Participant include An Inconvenient Truth, Contagion, The Help, Lincoln, The Best 

Exotic Marigold Hotel, The Square and Citizenfour. Linde told the Banff audience that Participant pivoted 

during the early stages of the pandemic, when movie production shut down, to creating and releasing 

public service announcements, or short education films, to inform people of all ages about how to adapt 

to the COVID-19 crisis. 

And Participant eventually produced and released director Matthew Heineman’s The First Wave, a film 

set in three hospitals in New York City during the pandemic that ultimately shined a light on overworked 

and stressed health care workers needing mental health support and not receiving it. 

“That film morphed into a very, very powerful story that was seen by a lot of people about what was 

happening to health care workers, as well as the people who were suffering,” Linde recounted. 

The Banff World Media Festival continues through Wednesday. 
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Roku ‘committed to working with Canadians, says originals lead 

June 16 | BY KELLY TOWNSEND 
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BANFF '22: David Eilenberg discussed Roku's fast-paced originals strategy in scripted and unscripted, 

emphasizing the company's interest in working in Canada.  

Ad-supported streaming platforms are about to see a “big boom in commissioning,” according to David 

Eilenberg, Roku’s head of originals. 

Eilenberg – who took the helm of Roku’s originals strategy in March after serving as chief creative officer 

at ITV America – discussed The Roku Channel’s content strategy as part of a spotlight session at the 

Banff World Media Festival on Tuesday (June 14), moderated by Playback. He spoke about the AVOD 

platform’s interest in working with Canadian creatives. 

“Sometimes Canada is a place where people go to manufacture U.S. content, but this is an incredibly 

vibrant creative community, and it’s not just a place to create U.S. shows,” he said. “We’re really 

committed to working with this community to find new voices.” 

The streamer has already worked closely with the Canadian sector in its originals push, acquiring CTV’s 

Children Ruin Everything (New Metric Media) as an original in the U.S., coming in as a collaborator on its 

16-episode second season. Eilenberg said the sitcom speaks to Roku’s interest in series with co-viewing 

potential, which is appealing to advertisers. 

Another Canadian Roku original is the animated series Doomlands from Blue Ant Media company Look 

Mom! Productions. Roku announced a second-season renewal during BANFF. 

The 10 x 15-minute season is led by showrunners Lee Porter and Josh O’Keefe with O’Keefe also 

directing. It follows workers at a mobile pub in a desert wasteland, voiced by Mark Little and Kayla 

Lorette. 

The streamer also revealed two commissions on its unscripted slate: Survival from Above, produced by 

All3 Media’s Caravan, which follows 10 survivalists as they travel to the canopy of the South American 

rainforest; and the Lincoln Log Project (working title), produced by Entertainment One and inspired by 

parentco Hasbro’s toy brand, featuring master builders building grand cabins using life-size Lincoln Logs. 

Eilenberg said Roku’s initial focus for unscripted originals was in lifestyle, but the streamer is now 

branching out into other areas as its slate grows. 

He added that the streamer is working at a fast pace to build up its original offerings, and so is looking at 

projects that already have a level of development behind them. “If there’s an initial script that already 

exists or if there’s an unscripted show with talent already attached, it’s easier for us to jump on,” he 

said. 

Since Roku is currently independently owned, Eilenberg said it is looking for production partners that 

can grow with it, and offers differing deal structures to “help producers be entrepreneurial” in the 

market.  

https://playbackonline.ca/2022/02/04/ctv-renews-children-ruin-everything/
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Canuck execs debate impact of streamer regulation, stress role of linear  

15-06-2022 | Jordan Pinto 

 

BANFF: Canadian media leaders say important discussions need to be had about how development and 

production funding will be apportioned in the future if Netflix and other streaming platforms are 

brought under domestic regulation. 

Bill C-11 (aka The Online Streaming Act) is making its way through parliament at the moment, and the 

hope among Canadian creators, producers and broadcasters is that it will be passed into law within the 

year. 

If the bill does pass, streaming platforms operating in Canada would likely be mandated to contribute a 

portion of their domestic revenues towards the creation of Canadian content. 

The Canadian government initially projected that placing contribution requirements on global OTT 

platforms would bring C$838m (US$647m)of new money into the domestic funding system each year. 

However, this week minister of Canadian heritage Pablo Rodriguez said the annual projection is at least 

C$1bn. 

Exactly how that money will be used remains an open question – one that will ultimately be decided by 

the country’s broadcast regulator, the Canadian Radio-television and Telecommunications Commission 

(CRTC). 

In the meantime, Canadian execs said putting the money into the right hands, and towards the right 

objectives, will be crucial. 

“If there’s a billion dollars up for grabs, who’s going to control it? Who’s going to access it? And what 

rules are going to be around the use of it?” asked Barbara Williams, executive VP of Canadian pubcaster 

CBC during a panel at Banff World Media Festival. 
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“That’s what we don’t know and that’s going to be really difficult – [to ensure] the ultimate success of 

that billion dollars in creating, controlling, supporting and encouraging the continued success of a truly 

Canadian industry. We’ve got to get that right,” added Williams. 

Colette Watson, president of Rogers Sports & Media, also wondered aloud how the government 

calculated that billion-dollar annual sum. 

“The question remains, who came up with that number and how did they come up with that number? 

That’s important, because that’s how you and I will make TV and content over the next decade and a 

half,” said Watson. 

The day before, CRTC chair and CEO Ian Scott said the Canadian television system is “broken” and vowed 

the TV regulator would create new policies that will benefit all players across the Canadian ecosystem if 

new legislation is passed by the government. 

However, the future implementation of new policies will not involve Scott, as his five-year term as head 

of the CRTC is set to conclude in September. 

“I’m terrified that there’s a change of leadership at the [CRTC] coming, so where’s all of that institutional 

knowledge going to come from?” said Watson. 

Execs also discussed the state of the industry in 2022. When asked whether Canada is moving into a 

post-linear world, execs agreed unanimously that linear remains a very popular – and financially viable – 

way of watching content for consumers. 

“I don’t think we’re moving into a post-linear world, it’s just a change of distribution,” said Troy Reeb, 

executive VP for broadcast networks at Corus Entertainment. 

He added that Corus’s streaming product, StackTV, which is available through providers such as Amazon, 

sees strong linear engagement despite the fact the programming it carries can be viewed on-demand 

within the platform. According to Reeb, 55% of the audience on StackTV is watching the linear feed, 

rather than on-demand. 

Corus has also burrowed further into the digital space recently, partnering with Paramount Global to 

launch AVoD platform Pluto TV in Canada. 

Free ad-supported TV (FAST) and AVoD are spaces that Blue Ant Media has been playing in for a number 

of years. Jamie Schouela, Blue Ant Media’s president of global channels and media, said that audiences 

for Blue Ant’s suite of FAST channels prefer to watch content in a linear fashion. 

“They like the lean-back [viewing experience] that we have in natural history, paranormal and other 

categories that actually work very well in linear. That’s how our audiences want to receive it,” he said. 



Watson also emphasised the importance of the revenues that linear programming brings in. She said the 

government and the CRTC should not forget about linear as they implement Bill C-11 and a new 

regulatory system. 

“I will tell you this: linear pays for digital. Linear audiences are still huge and linear revenues still pay for 

that development on digital. It is my hope that the CRTC and the government understand that nuance 

when writing bills, when creating a regulatory framework in which to implement these bills,” she said. 

“Linear is not that crazy uncle that comes to your dinner and you just roll your eyes, it is the thing that 

keeps us all employed, so let’s not forget that. Let’s nurture it and let’s migrate it to where it needs to 

be.” 

Deadline  

Participant Media CEO David Linde “Energized” By Industry’s Commitment to Social 

Change - Banff  

June 14, 2022 12:56pm | By Max Goldbart 

 

Alex J. Berliner/ABImages 

Participant Media CEO David Linde has said he is “energized” by the number of production and 

distribution companies who are now committed to social change. 

Spotlight, Judas and the Black Messiah and American Factory producer Participant was founded by Jeff 

Skoll in 2004 with a commitment to producing entertainment with socially relevant themes and Linde 

praised a range of major outfits for “doing what we do in a very specific way.” 
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He singled out Bron for co-producing Oscar nominee Judas and the Black Messiah, eOne for distributing 

Participant’s Dark Waters and helping bring a movie to the European Parliament that was “engaged in 

social change,” and Lionsgate for its work on Wonder and effective sequel White Bird: A Wonder Story. 

“People are beginning to understand the value of engagement and that is what we are trying to do,” 

Linde told a Banff audience. “There are lots of people doing what we do in a very specific way and I 

guess we started it.” 

Linde went on to say he is “energized” by the way in which more companies have embraced social 

change over time. 

Having joined Participant in 2015 from Arrival producer Lava Bear Films, he explained how the company 

pivoted during the pandemic when narrative films were difficult to produce. 

Instead, the company produced a series of Public Service Announcements about the pandemic including 

one using Sesame Street characters, a series of shorts on hand-washing with the cast of Contagion and 

The First Wave, a doc about healthcare workers led by Dr. Nathalie Dougé. 

The Oscar Board of Governors member said Participant “sees ourselves as a partnership company linking 

with the great artists, distributors and impact organizations in the world.” 

Participant produces around five feature films and five feature docs per year plus TV under the 

leadership of Miura Kite, Senior Vice President of Global Television for Participant. 

Next up for Participant is Shirley Chisholm biopic Shirley starring Regina King. 

Linde was delivering the third keynote at the Banff World Media Festival, following talks from Netflix’s 

Bela Bajaria and Universal’s Pearlena Igbokwe. 

Canadian Press (picked up by The Globe & Mail, BNN Bloomberg, Rocky Mountain 

Outlook, Time Colonist, Winnipeg Free Press, Empire Advance) 

Netflix launches development program for diverse Canadian writers 

Sadaf Ahsan, The Canadian Press 

Netflix is launching a development program for diverse Canadian writers in film and television.  

The streamer's head of global TV announced the initiative — dubbed Advancing Voices: Netflix Canada 

Creator Program — at the Banff World Media Festival on Tuesday. 

Bela Bejaria says seven writers from underrepresented groups get paid mentorship and consultation 

sessions to develop their pitch and material for a potential Netflix series.  
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Participants will be able to work flexible and remote hours, and be paid above-average industry rates. 

They include: comedian and filmmaker Bita Joudaki of CBC Gem's "The Slowest Show;" co-creators 

Jabbari Weekes and Tichaona Tapambwa of CBC Gem's "Next Stop;" actor, filmmaker, and Realwheels 

founding artistic director James Sanders; director Rama Rau of films "Honey Bee" and "League of 

Exotique Dancers;" writer and director Jeff Barnaby of "Blood Quantum;" and "Heartland" writer Adam 

Hussein. 

The three-month program starts in July in Toronto.  

Weekes and Tapambwa chronicled the lives of young Black Torontonians on their anthology series "Next 

Stop." They say Advancing Voices is an opportunity to expand — in more ways than one. 

"We wanted to be a part of this because we wanted to continue growing our craft," Weekes said in an 

interview, noting that many of the pair's projects have been shorter form.  

"We want to tell more Black stories, more queer stories, more stories within our community. We feel to 

really get into the depth and the emotional range that we want, we need to continue navigating and 

exploring." 

The duo say they hope the program can springboard them to the next step in their career, and help 

them mentor the next generation of creators of colour. 

Bejaria described Canada as one of Netflix's top production centres, and "home to a wealth of talent." 

"We want to support more new and untold stories, and the training provided through this initiative will 

give up-and-coming local writers an invaluable opportunity to work with our content team to build their 

experience developing stories for global audiences," Bejaria said Tuesday in a release.  

Advancing Voices is part of Netflix's fund for creative equity, a five-year, $100-million investment 

established to offer more opportunities behind the camera for young, diverse creators. 

Since announced in 2021, the fund has also backed a directors program for women in partnership with 

the Academy of Canadian Cinema & Television; imagineNative Institute's Calling Card program, which 

supports female Indigenous writers; and helped expand a mentorship program in Vancouver by the 

group Women in Animation. 

CBC announced similar efforts at the media festival on Sunday. 

The CBC-BIPOC TV & Film Showrunner Catalyst is an accelerator program for senior writers who identify 

as Black, Indigenous or people of colour.  



In partnership with advocacy organization BIPOC TV & Film and the Canadian Film Centre, the program 

will offer on-set experience and professional coaching, designed through an anti-racist and equity-

focused lens. Its inaugural participants include Andrew Burrows-Trotman, MOTION and Ian Iqbal Rashid. 

Tapambwa says programs like these are essential to giving Canada's "world class storytellers" the 

platform they need, along with a wider audience. 

"We can continue building on that and having new programs that show that it's not impossible, that 

there is a practicality to it, in how you start filming, how you start scripting, how you're pitching," says 

Tapambwa.  

"It all makes everybody better and being able to share that information with our communities is key." 

Participants were selected through an open call, while some were nominated by executives internally. 

Deadline 

Universal Studio Group Chairman Pearlena Igbokwe Says “Bar Is Higher For Reboots”; 

Reveals Criticism Of New ‘Fresh Prince Of Bel Air’ – Banff 

June 13, 2022 10:39 am | By Max Goldbart 

 

USG's Pearlena IgbokweChris Haston/NBC 

Universal Studio Group Chairman Pearlena Igbokwe has said reboots and remakes are here to stay but 

they need to be “interesting” and have “vision,” as she revealed “we spent a year hearing people tell us 

how horrible a Fresh Prince remake would be.” 
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Speaking in a keynote interview at the live and in-person Banff World Media Festival, Igbokwe said she 

“understands why people lean in to titles in a world with hundreds of shows where you’re looking for a 

leg up” but “just saying I’m remaking a show from the 70s or 80s is not enough.” 

“When someone comes to us for titles in our TV and film library we say ‘tell us your vision for it’,” she 

added. “The bar is higher when you tell someone you are remaking their favourite show.” 

To that end, Igbokwe said Universal put up with a year of criticism around the Fresh Prince Peacock 

reboot from fans of the original cult 90s classic. “And then people watched it and loved it,” she added. 

“So we will continue to see reboots but the bar is high.” 

 

Traversing a wide range of topics today up in the Rockies, Igbokwe said podcasts and gaming are the 

next big obstacles that TV producers will come up against when competing for people’s time. 

She dismissed the notion that the world is reaching “peak TV,” as predicted by FX’s John Landgraf 

several years ago, but said “people only have a certain amount of time.” 

“There are a lot of shows to watch and you’re going to come up against things like podcasts and 

gaming,” she added. “But I don’t think there has been too much pullback yet. Can there be too much 

TV? I don’t think so.” 

On inflated budgets, Igbokwe said “we can’t make decisions based on dollars.” 

“You have to take creative risks to win,” Igbokwe made a point of telling the Banff crowd, emphasizing 

her story first philosophy for the global market. “Creativity is not about spending the most money,” the 

USG boss added, nothing the relative low budget of the acclaimed Russian Doll. 

“For a lot of platforms, it’s about driving subs. They are spending a lot of but creativity isn’t necessarily 

about spending a lot of money. When you look at a Game of Thrones you think that’s fantastic and is 

worth every penny but you can also make Russian Doll or Hacks and people still love them. It’s a 

balance. Not everything has to be a $40M to $50M show 
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Igbokwe talked up Universal’s balance of producing for internal Comcast-owned platforms such as NBC, 

USA and Peacock along with third parties including Netflix, Apple TV+ and Amazon, describing this as the 

“best of both worlds.” 

The former Showtime exec, who became chairman around two years ago during the early stages of the 

pandemic, is currently overseeing 129 projects across 29 platforms including Hacks, Never Have I Ever, 

Young Rock, Umbrella Academy and Gaslit. 

She was speaking at this year’s Banff World Media Festival, with Netflix’s Bela Bajaria and Participant 

CEO David Linde set to deliver keynotes tomorrow. 

She told a group of journalists in London recently that the “arms race” for top talent is subsiding. 

Dominic Patten contributed to this report 

Playback  

Banff ‘22 Dispatches: Bell Media, CBC Kids, BIPOC TV & Film 

June 16 | BY VICTORIA AHEARN 

 

Bell Media discusses scripted partnerships, CBC Kids talks social responsibility, and BIPOC TV & Film 

outlines equity, inclusion and representation progress. 

Bell Media has “no shortage of amazing content” coming its way but financing can be a challenge, says 

Carlyn Klebuc, the media giant’s GM of original programming. 

Appearing on a panel at the Banff World Media Festival (BANFF) about selling scripted content globally, 

Klebuc (pictured right) discussed the difficulties of being a buyer and being able to afford to do all the 

projects the company wants to do and “to support them in a big way.” 

https://deadline.com/tag/banff-world-media-festival/
https://deadline.com/2022/04/universal-studios-group-pearlena-igbokwe-talent-arms-race-subsiding-agents-arent-happy-1235012867/
https://playbackonline.ca/2022/06/16/banff-22-dispatches-bell-media-cbc-kids-bipoc-tv-film/?utm_source=newsletter&utm_medium=email&utm_campaign=banff-22-dispatches-bell-media-cbc-kids-bipoc-tv-film&_u=PfMtmfAdH1g%3d
https://playbackonline.ca/author/vahearn


“Our development team is active and meeting and setting the stage for what we’re looking for, so I feel 

like we have all of that covered,” said Klebuc. 

“[The hard part is] getting the right financing partners to the table. There’s got to be somebody that’s 

first-in, but having the right voices at the table for decision-making and collaborating well is definitely a 

challenge for us. But we’re up for it.” 

Klebuc said Bell Media is trying to get to a point of having key relationships and partnerships so that 

when they think a project is ready, they can see if there’s interest in collaborating. 

“For now, we’re looking at each project a little bit piecemeal and in consultation with the producers and 

what they want to see happen and where their project would be placed,” said Klebuc. 

“It’s something that we’re trying to get more organized on and have a more clear strategy as to when to 

engage with third-party partners.” 

Kids content trends 

CBC says comedy and social awareness are top of mind with its kids content. 

Swin Chang, executive in charge of development and production at CBC Kids, spoke of kids content 

trends on a BANFF panel. 

She said coming out of the pandemic, audiences are looking for optimistic, inspiring content, so the 

pubcaster is looking for kids content that isn’t “too on-the-nose” but makes them laugh, think and feel. 

“Older kids want to see representation. They want us to address issues that matter to them, like gender 

inequality, racial inequality, climate change, and mental health,” said Chang. 

Catie Asip, assistant director of content, children’s programming at PBS, said the upcoming Rosie’s Rules 

from Toronto-based 9 Story Media Group is a good example of shows that help their audiences feel 

represented and connect with those who have a unique perspective. 

“It focuses on a Mexican American girl growing up in Texas, and they did a wonderful job of assembling 

a team of folks at every level who come from this specific region in Mexico that Rosie’s family comes 

from, and even within that group, there are a lot of different experiences,” said Asip. 

Chang said the boom fueled by global streaming platforms and increased screen time during the 

pandemic has kids asking for more content. CBC Kids has increased its inventory on the pubcaster’s Gem 

streaming service over the past couple of years, mostly with acquired content. 

“That’s an important platform for our audience, because it is the only free and ad-free streaming 

platform in Canada,” said Chang. “Household budgets have been stretched, so they might have one or 

two pay subscriptions. It’s important for us to get access to all the kids and families across Canada.” 



Equity and allyship needed in the industry 

When it comes to equity, inclusion and representation in the Canadian film and TV industry, there has 

been some progress in certain positions. But the efforts need to go all the way up as well. 

Such was the message from Nathalie Younglai, screenwriter and founder of Canadian grassroots 

organization BIPOC TV & Film, on a panel at BANFF. 

“There are definitely more writing rooms that have more people of colour in it; there is more of an 

effort, at least, to look for directors who are BIPOC [Black, Indigenous, people of colour]; there’s a little 

bit more effort to find crew,” Younglai said on the panel Content Creation from an Anti-Racist Lens. 

“What needs to happen after that is next-level. It’s not just enough to have all the junior writers who are 

BIPOC – you need the showrunner, you need the upper-level writers, you need producers who are giving 

the notes, you need the network execs who are also giving the notes.” 

Allies have a huge part to play in improving the situation, said Younglai, who also suggested anti-racist 

seminars on sets. 

“I always tell people, ‘Go make friends with a straight white guy,’ because the way that the world has 

opened up to straight, white men is a totally different way than how I would navigate the world, how I 

would navigate a meeting,” she said. 

“The thing that allies can do is [show us] what are all the the ways of being, the ways of navigating the 

industry, all of the hidden rules that we don’t know about – share them with us, do them for us, show us 

how to do it so that we can tailor those pieces as well.” 
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Netflix's Bela Bajaria says streamer going ‘back to basics' after challenges  

14-06-2022 | Jordan Pinto 

 

Netflix’s head of global television Bela Bajaria has said the streaming giant is going “back to the basics” 

as it looks to steady the ship, following its first subscriber losses in more than a decade. 

The exec conceded  the challenges of the past few months had been “noisy” but insisted the company 

plans to continue blazing a trail in the increasingly crowded streaming marketplace. 

“We’re not doing some radical shift in our business. We’re not merging, we’re not having a big 

transitional phase,” Bajaria told delegates at the Banff World Media Festival. 

“The way I look at it, during a noisy period like this is, it really is [about] getting back to the basics. And 

the basics [for my team of creative executives] is, are you out there meeting good writers, producers 

and directors? Are we being global? Are we taking chances? Are we still being a great place to work for 

ourselves and for creators?” 

After an unchallenged ascent to streaming supremacy over the past decade, Netflix has hit sustained 

turbulence since revealing its first-quarter financial results in April. In Q1, the streamer lost around 

200,000 subscribers and said it expects to lose a further two million in the coming quarter. 

Stalling subscriber growth has sent its stock price plummeting to less than US$200 per share, compared 

with around US$590 per share at the turn of the year. At its height in the fall of 2021, the stock was 

trading at US$700 per share. 
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At the time, Netflix cited a number of challenges, including password sharing and increased competition 

from other streaming platforms, and vowed to introduce an AVoD tier to bring in new subscribers. 

While Bajaria acknowledged the challenges, she said the company remains steadfast in its belief that its 

business model is solid. 

“The business works. When we make a great show, like Stranger Things, people watch. They watch it, 

talk about it. The idea of launching television streaming on the internet is here to stay. Fundamentally, 

when we make great shows and great movies, a lot of people are going to watch. That holds true.” 

Netflix dropped a number of announcements today, including a season two renewal for legal drama The 

Lincoln Lawyer, created by David E Kelley. Dailyn Rodriguez will join Ted Humphrey as co-showrunner 

and executive producer on the second run. 

Furthermore, the streamer revealed that South Korean scripted drama Squid Game – its biggest ever 

original series – is being adapted as an unscripted competition series, with UK-based prodcos Studio 

Lambert and The Garden set to coproduce. The news came two days after the streamer confirmed the 

scripted series is headed to a second season. 

Bajaria also revealed that Netflix is launching a new development programme for Canadian writers. 

The Advancing Voices: Netflix Canada Creator Programme will provide seven writers from 

underrepresented groups with a paid professional development opportunity to develop materials for 

series and hone their pitching skills, said Netflix. The selected participants for the inaugural edition are 

Bita Joudaki, James Sanders, Rama Rau, Jeff Barnaby, Adam Hussein and the writing team of Jabbari 

Weekes and Tichaona Tapambwa. 

Asked whether Netflix will begin to pull back on some of the rich overall deals it has inked with creators, 

including Shonda Rhimes and Ryan Murphy, in recent years, Bajaria said the plan is to continue forging 

pacts with high-level talent. 

“Those deals and formalising exclusive relationships with writers is part of the business, so I don’t think 

that goes away,” she said. 

Highlighting the success of period drama Bridgerton, Bajaria said: “We’re so happy to have those deals, 

and Bridgerton has been extraordinarily successful for us. We love so much of what Shonda is doing. 

“It’s been amazing to see period romance and female programming. Those deals are really important. 

Ryan [Murphy] has The Watcher and Monster: The Jeffrey Dahmer Story for us later this year, which are 

such great shows.” 

Bajaria also addressed speculation that Netflix will reduce its content spending as it looks to find savings 

across its business. To that point, she said the streamer had no intention to reduce the level of content 

spending in the near term. 

https://t.co/qvVz7gteE5


“We don’t expect that to go down,” Bajaria said of Netflix’s planned US$17bn content spend this year. 

She added: “We make series and movies – we don’t do anything else. As a core business we do that all 

day, every day, and for us the focus is still that. How do you make things that are local and specific and 

great? When we make great things, a lot of people watch and share them.” 

The Hollywood Reporter  

How Big Is the Upside On Ad-Supported Streaming? Banff Panel Debates 

Ad-based FAST channels aren't chasing Netflix, just audiences with lean-back linear TV viewing needs, a 

Banff World Media Festival panel heard on Monday. 

JUNE 13, 2022 10:12AM | BY ETAN VLESSING 
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As consumers battle rising subscription costs for online video-on-demand services, free, ad-supported 

streaming platforms, or so-called FAST channels, are embracing their own time in the sun, the Banff 

World Media Festival heard on Monday. 

“We live in a very big saturated marketplace and there is a lot of demand inside the on-demand 

environment for audiences,” Beth Anderson, general manager of FAST Channels at BBC Studios 

Americas, told a morning panel on ad-supported platforms. Anderson said no need for logging in or 

payment models made FAST channels an appealing alternative to audiences looking for new content 

online, especially if they’re cord-cutters or cord nevers. 

FAST channels see themselves as lean-back TV services, offered for free, in contrast to subscription 

platforms like Netflix and Prime Video that are known for edgy scripted and unscripted TV fare. “We 

now have four FAST channels live in the U.S., three channels in Canada and more are coming,” said 

Jamie Schouela, president of global channels and media at Blue Ant Media, which has just seen LG 

Channels pick up its suite of FAST channels in the U.S. and Canada. 
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That includes Blue Ant’s FAST channels like Total Crime, the home renovation channel Homeful and the 

nature channel Love Nature. A major player in the ad-supported streaming space is The Roku Channel as 

it follows changing consumer viewing habits with its own lean back linear TV offering online. 

“The decline you’re seeing in live (TV) is more due to economics, versus consumer behavior… As long as 

you have the value proposition in the title of your channel, users know what they’re going to watch,” 

Jennifer Vaux, senior director of content acquisition at The Roku Channel, told the Banff panel. 

In the U.S. space, as Netflix looks to get into the ad-supported streaming tier, other players in the ad-

supported video-on-demand domestic market include Disney, expected to introduce an ad-supported 

tier of Disney+. Meanwhile, Paramount will pitch Paramount+ and NBCUniversal continues to grow 

Peacock. 

Filmrise, as an independently owned portfolio of ad-supported streaming apps and FAST channels, is 

also looking to bring linear TV services to the online space. “On the curated channel side, we’re trying to 

simply replicate those linear streams within the vast universe,” Tejas Shah, senior vp of commercial 

strategy and analytics at Filmrise, said in Banff. 

Blue Ant Media’s Schouela said the FAST channel space will continue to grow internationally beyond a 

U.S. market that is well ahead of the world, especially continental Europe. 

“We look for the white space in the market. Canada is less cluttered, The U.K is less cluttered. This will 

continue to grow worldwide,” Schouela assured the festival attendees. 

The Banff World Media Festival continues through Wednesday. 

C21  

Independent studios ready to shine in fast-consolidating media market  

14-06-2022 | Jordan Pinto 
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BANFF: Execs at independent studios say their agility will allow them to prosper in a fast-consolidating 

media landscape. 

As the US-based majors continue to consolidate and with more consolidation expected to come, 

independent operators speaking at the Banff World Media Festival said there will be more opportunities 

to tap into high-level creative talent and package high-quality projects. 

“When it gets tight, that’s when the bigger role for indies comes in, because people start looking for 

other ways of getting things made and we’re seeing it,” said Carolyn Newman, executive VP, global 

scripted, at Toronto-headquartered Blink49 Studios. 

In addition, as some of the largest content companies hit relatively severe stock-market turbulence, the 

potential collaborations between independent studios can become even more impactful. 

The opportunities for indie studios to partner “couldn’t be stronger now,” said Mauricio Mota, founder 

and co-president of California-based Wise Entertainment. “It comes from a place of creative and 

business leverage.” 

The market may also begin to shift to a place where creatives are more likely to do first-look and overall 

deals with independent studios, rather than some of the “golden handcuff” streaming deals that have 

become so prevalent in recent years, said panelists. 

“It’s a bit more about flexibility, collaboration and closer partnerships… they can have more input and 

it’s not so much of a machine,” said Sarah Nathanson, chief operating officer, general counsel and 

corporate secretary, Thunderbird Entertainment Group. 

“We can be a bit more personal, more hands-on, and perhaps [have] a bit more of two-way 

conversation.” 

Nathanson and chief operating officer of Letterkenny producer New Metric Media, Jeff Hersh, both said 

franchise-building is a core part of making their businesses stand out. 

Over the past six years, Canadian comedy Letterkenny has built an IP universe including a live tour, beer 

brand, dolls and a Monopoly boardgame. The breadth of offerings serves to reinforce the brand in a 

world where competition for people’s time and attention is so fierce, said Hersh. “It’s a lot but it all 

brings the brand together.” 

Speaking about Thunderbird’s The Last Kids on Earth franchise, Nathanson said: “You want your 

audience to be able, if they want, to become fully immersed in this and learn about it, so that they can 

grow within this world and experience more of it.” 

Elsewhere on the panel, execs warned that across-the-board talent shortages are continuing to mean 

that writers and more junior producers are being promoted without adequate training. 



As a result, they are being set up to fail as they don’t have the time to grow in their respective 

disciplines, said Esther Springer, creative director, film and television, at London-based Creators Inc. 

“That’s a problem and it’s really unfair, because it’s such an intense and challenging situation that 

people need to be mentored and trained in,” she said. 

The Hollywood Reporter  

Bela Bajaria on How Much Netflix Is Rethinking Its Business Model: “We’re Not Doing 

Some Radical Shift” 

The global TV head, talking with THR editorial director Nekesa Mumbi Moody at the Banff Media 

Festival, said Netflix is "getting back to basics" as it reconsiders its streaming business after a decline in 

subscribers. 

JUNE 14, 2022 12:34 PM | BY ETAN VLESSING 

 

Bela Bajaria and Nekesa Mumbi Moody at BANFF COURTESY OF INK MEDIA 

As Netflix rethinks its streaming business model after losing 200,000 subscribers in the first quarter of 

2022, TV boss Bela Bajaria insists no major shift in focus is in the works. 

“We’re not doing some radical shift in our business. We’re not merging. We’re not just having a big 

transitional phase,” Bajaria told the Banff World Media Festival on Tuesday during a keynote address 

moderated by The Hollywood Reporter’s editorial director, Nekesa Mumbi Moody. 

Asked about the entertainment industry questioning Netflix’s streaming business after the company’s 

recent stumble, Bajaria said streaming was still thriving and here to stay. 
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“It’s been noisy, for sure. For me, looking at it, the business works. When we make a great show, like 

Stranger Things, people watch it and talk about it. The idea of watching television and streaming on the 

Internet works,” she said. 

Netflix is getting back to basics, Bajaria added, by embracing local producers, writers and stories 

worldwide. “For me, through all the noise, the best shows will always win. And that part works,” she 

argued. 

Bajaria also welcomed Netflix being suddenly regarded as a dark horse in the face of mounting 

competition, even though it continues to dominate the streaming space. “That’s good, it’s a good place 

to be, the underdog,” she said. 

And Bajaria hit back at industry talk about Netflix cutting content spending, currently running at around 

$17 billion a year, as it drives towards profitability. 

“We’re going to grow the content spend. Because growth has slowed, we’ve slowed in parallel the 

content but not reducing that. In general, looking at the next few years, we’re all going to ramp up,” she 

said when asked about Netflix’s annual content expenditures. 

Since arriving at Netflix in late 2016 after serving as president of Universal TV, Bajaria has assembled a 

global management team built around content development and production that centers on drama, 

comedy, event series and unscripted fare. 

She told Banff attendees that Netflix will also stay the course on big overall deals with key industry 

creative talent like Ryan Murphy and Shonda Rhimes. “We’re so happy to have those deals. Bridgerton 

has been amazing for us and we love so much of what Shonda is doing. That’s just part of the business 

and I don’t think that goes away,” Bajaria said. 

The global TV head is responsible for hits like Squid Game and during the talk also broke news that 

Netflix is launching a Squid Game reality TV series with the biggest cash prize in TV history. 

Moody will present Bajaria with The Hollywood Reporter‘s Impact Award at the Banff World Media 

Festival’s Rockie Awards gala tonight. 
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‘The system is broken’ says head of Canada’s broadcast regulator CRTC at Banff  

14-06-2022 | Jordan Pinto 

 

BANFF: The legislative framework underpinning the Canadian television industry is in dire need of repair, 

according to the head of the country’s broadcast regulator, but those much-needed changes could still 

be years away. 

“The system is broken” said Ian Scott, chairperson and CEO of the Canadian Radio-television and 

Telecommunications Commission (CRTC), at the Banff World Media Festival. 

However, if new legislation were to be passed, he estimated it would be at least another two years 

before new measures can be implemented. 

For a decade, the local industry in Canada has called for new legislation that would seek to level the 

playing field between local broadcasters and global OTT players operating in Canada. 

One way to achieve that is to give more power to the CRTC, said Scott. “We need new tools, the ability 

to be flexible and to adjust regulatory mechanisms. [But] to do that, we need new legislation.” 

The CRTC is aligned with the country’s creators, producers and broadcasters on the fact that new media 

laws are required – specifically ones that would bring global streaming services such as Netflix, Disney+ 

and Amazon Prime Video under Canadian regulation and force them to direct a portion of their 

Canadian revenues toward making local programming. 

However, the process of enacting legislative change has been slow, and there have been setbacks along 

the way. 
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After several years of consultations and industry reviews, new legislation was tabled in November 2020 

by Prime Minister Justin Trudeau’s Liberal Party. 

However, the proposed legislation (known then as Bill C-10) encountered issues quickly, with critics 

arguing that it could give the CRTC the power to regulate user-generated content – a claim that has 

repeatedly been denied by the Liberals. 

Bill C-10 advanced to the Senate of Canada but died when Trudeau called a snap election in August. 

Since then, a revamped version of the bill (known as Bill C-11) has been introduced, prompting cautious 

optimism that new legislation could be passed into law before the end of the year. 

The new legislation is merely a framework, though, and it will then fall to the CRTC to create a detailed 

set of policies based on it. If new legislation were to be passed, Scott said it will take the CRTC around 

nine months to release a “draft policy direction” and around two years for full implementation of the 

new policy regime. 

Playback  

CBC-BIPOC TV & Film Showrunner Catalyst unveiled 

June 13 | BY VICTORIA AHEARN 

 

BANFF '22: CBC content heads revealed the program for senior-level writers as they discussed 

programming priorities. 
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CBC, BIPOC TV & Film, and the Canadian Film Centre (CFC) have announced a new accelerator program 

for senior-level writers with the goal of creating a pipeline of future showrunners who are Black, 

Indigenous and persons of colour. 

The CBC-BIPOC TV & Film Showrunner Catalyst unveiled Sunday (June 12) during a CBC Spotlight at the 

Banff World Media Festival (BANFF) will provide hands-on, on-set experience across CBC-led series in 

both comedy and drama. It offers a high-level coaching opportunity designed through an anti-racist and 

equity-focused lens, as well as tools and support systems that will help participants reach a showrunner 

level in the Canadian film and TV industry. 

BIPOC TV & Film founder Nathalie Younglai told Sunday’s BANFF panel moderated by Playback that the 

organization has seen “a bit of a ceiling” for writers going from mid-level to senior level, so they hope 

the program will encourage that pipeline and leadership. 

“Having someone who is BIPOC, who is at the helm of a show, who is a showrunner, who is a co-EP 

makes a huge difference in casting, in the type of storytelling that’s told, and it also makes a difference 

in the feel of the show.” 

CBC, BIPOC TV & Film and the CFC have committed three years to the program with the opportunity to 

renew. 

The first part of the catalyst will be a series of master classes on topics related to the role of a 

showrunner and the full scope of its leadership in a production, including people management, personal 

wellness, working on and off set, and post and delivery. 

The second part will unfold on set during production with participants taking on a senior writing and 

producing role on a CBC series and shadowing an experienced showrunner. 

Throughout the program, each participant will also be paired with an external showrunner who will 

serve as mentor. The program will be tailored to the needs of each writer and each participating 

production, offering support when needed. The inaugural cycle will run through summer and fall 2022. 

The 2022 participants include: Andrew Burrows-Trotman, who wrote the feature screenplay If We Left 

and served on the writing staff of CBC’s Frankie Drake Mysteries; screenwriter, playwright, poet and 

emcee MOTION, co-writer of the feature Akilla’s Escape with director Charles Officer; and Ian Iqbal 

Rashid, who is a creator, writer, director and producer known for CBC series Sort Of and BBC’s This Life 

(BBC), as well as feature films Touch of Pink and How She Move. 

Catalyst participants were nominated by “showrunners, producers, production companies or 

broadcasters, in consultation with BIPOC TV & Film and the CFC, based on their experience and 

readiness to further progress in their career,” said a news release. 

To qualify for the program, interested candidates must be a Writers Guild of Canada member in good 

standing with a minimum of three episodes of “written by” credits on 30- or 60-minute primetime 



television or streaming platform productions in the last seven years. They must also have at least one 

“coproducer” credit in the last three years – or equivalent experience – and be a Canadian citizen or 

permanent resident. 

Diversity, inclusion, representation and ensuring the pubcaster “is a place where all Canadians can see 

themselves reflected” is at the heart of all conversations CBC has about its programming these days, 

said panelist Lea Marin, director of development, drama at CBC. 

Jennifer Shin, director of development, comedy at CBC, said they’re looking for “authentic storytelling 

and stories that are grounded, character-driven, that also prioritize comedy and really bring that unique 

perspective through that lens, and then ultimately reflecting Canada back onto itself.” 

“It’s our responsibility as a public broadcaster to be able to reflect that – not only in terms of the 

diversity of this country, and that’s certainly inclusive of the 2SLGBTQI community and the Indigenous 

communities and those of the racialized communities – but also to reflect the land of this country,” said 

Shin. 

In determining if a series has authentic storytelling, Shin said the project needs to feel real and grounded 

to the storytellers pitching it. 

“It’s got to feel authentic to their stories, as in: what are the greater themes you’re looking to touch 

upon that not only speak to you personally but are also going to resonate with global audiences?” said 

Shin, citing as example CBC’s and HBO Max’s Sort Of, which is produced by Sphere Media (formerly 

Sienna Films) and just won a Peabody Award. 

CBC aims to be diverse across its entire slate, including drama, with series such as The Porter and the 

upcoming five-parter Bones of Crows, added Marin. 

Marin said on the drama side, they’re looking for one-hour programs, ongoing series and limited series 

running the gamut in terms of genre. 

“Definitely procedurals, serialized crime drama, family dramas, multi-generation ensembles – all of that 

falls into play,” said Marin. “What we’re not looking for as much is period pieces. Historical, traditionally, 

is not something that takes priority for us.” 

Exceptions include The Porter and Bones of Crows. “If there is going to be an exception, often it will be 

with limited series,” said Marin. “In the case of The Porter, it’s an ongoing series, but really, it comes to it 

being situated in the fact that these are still socially relevant issues and stories that are being told.” 

After two years of a pandemic and amid inflation, the pubcaster needs to look further ahead in its 

development timeline than it’s had to previously “to give producers time to get all the pieces together,” 

said Sarah Adams, director of current production, drama at CBC. 

https://playbackonline.ca/2022/06/08/cbc-hbo-max-comedy-sort-of-wins-peabody-award/


“Almost gone are the days where you could greenlight something and expect it to be fully financed 

within a couple of months,” said Adams. 

Sandra Picheca, director of current production, comedy at CBC, noted COVID-19 related costs are 

sticking around and continuing to add to budgets. 

“We’re also the public broadcaster, so we need to stretch a buck… so we’re absolutely open to working 

with other partners,” said Picheca. “Obviously, we’re very focused on our Canadian stories and having 

those stories representing CBC. So for us, it’s very important that we’re the first ones out with the 

series, we premiere the series, we launch the series, and Sort Of is a great example of that.” 

That said, CBC also has come in later to projects on the drama side, added Adams. 

Marin said CBC has outlined criteria on its Independent Producers website for those who want to work 

with them. CBC also plans to implement a portal for formal pitches soon, but they’re “open to having 

conversations with creators at all levels.” 

“The best way is quite simply to email us directly,” said Marin, noting CBC has a development manager 

who works with both comedy and drama. 

With files from Angelica Babiera 
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The Hollywood Reporter 

Universal Studio Group Chief Pearlena Igbokwe Talks Peak TV, Hollywood’s Glass 

Ceiling 

"I do hope there are other women coming and coming for me, to take my job, please!" the USG boss 

said during a Banff World Media Festival keynote as she looked back over a 30-year career. 

BY ETAN VLESSING 

JUNE 13, 2022 1:09PM 
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Hollywood may be grappling with the volume of TV content being made these days for established and 

emerging streaming platforms, but Universal Studio Group boss Pearlena Igbokwe sees that surge in 

programming as only good news for TV lovers. 

“Can there ever been too much TV? I don’t think so. Obviously all of us can’t watch everything. But the 

fact is there’s so much choice for everyone, you can find anything that you love, that you’re looking for, 

on television these days,” Igbokwe, the USG chairman, told the Banff World Media Festival during a 

keynote address on Monday. 

Of course, people only have so much time to watch TV as that competes with other digital media 

passions, like audio podcasts and gaming, and the demands of life itself, she warned. “That’s why if 

you’re making TV shows, you want to make shows that people are passionate about, so when people 

make decisions about what am I going to do with my time, hopefully it’s going to watch this thing that I 

love,” Igbokwe told Banff attendees. 

She conceded studios, especially on the broadcast side, face pressures to reduce content expenditures 

as the streaming wars force up talent costs and subscribers weigh how many services to pay for. “We’re 

looking at everything and trying to be as smart and cost-efficient as possible,” Igbokwe said. 

She added TV is a creative business and a balance in expenditures and risk-taking is required to prevail 

over the competition. “I don’t think we’re ever going to stop spending money to make TV shows,” 

Igbokwe said. 

USG houses Universal Television, Universal Content Productions, Universal Television Alternative and 

International  Studios and has around 123 productions set up around the world currently. Igbokwe said 

the trend of the TV industry producing reboots of classic series to break through a cluttered TV 
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landscape would continue, but that creators needed to bring a fresh vision if they wanted to resurrect a 

1970s and 1980s show. 

And something else she wants more of is women following her lead and coming into the industry to 

create TV. “I can’t do this job for too much longer. And what’s amazing is seeing the next generation of 

women and, for me, specifically Black women coming into the business. So I do hope there are other 

women coming and coming for me, to take my job, please,” she added with hopeful enthusiasm. 

Igbokwe later recounted her own story, coming to the U.S. as a child from her native Nigeria and 

instantly watching American TV nonstop. But before landing her career at NBC and Showtime, the 

Universal Studio Group boss wasn’t certain doors would open. 

“When I was younger and looked at the business, I thought to myself, ‘can I do this?’ Are there examples 

of people doing this?” Igbokwe recalled. An early inspiration for her was Debra Martin Chase, a producer 

with Courage Under Fire and a creator with Martin Chase Productions, which today is affiliated with 

Universal Television. 

“When I came into the studio, she (Martin Chase) was one of the first people I went to make a deal with, 

because she was a role model for me. She may not have known that, but I get to work with her now,” 

Igbokwe said. 

The USG chief also said she will keep bringing in new and diverse voices as storytellers. “Obviously for 

me, it’s a personal goal to bring into the Universal Studios Group, storytellers who haven’t had the 

opportunities in the past to tell the kinds of stories about people who haven’t been put forward,” 

Igbokwe said. 

She pointed to Nita Manzoor’s Peacock comedy We Are Lady Parts, co-creator Sierra Ornelas’ 

Rutherford Falls or showrunner Jason Katims’ As We See It as milestones in the USG’s drive towards 

greater diversity and inclusion. 

“TV is about entertainment. But I do think at times we have the power to also showcase people who 

haven’t normally been in the limelight and showcase those kinds of stories as well,” Igbokwe told the 

Banff audience. 

Cynopsis  

How is Netflix responding to its precipitous drop in valuation?  

“We’re not merging departments or having a big transitional phase or anything like that,” said Netflix 

Head of Global TV Bela Bajaria during a keynote at Banff World Media Festival. “The way I look at it, this 

is a noisy period and is all about getting back to basics. We are meeting writers, producers, directors, 

questioning whether we are going local and taking chances.” 

Deadline 
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MOUNTAINS OF CONTENT IN CANADA 

 

Rockie return: A bleary-eyed Max Goldbart here fresh from touching down at Heathrow Airport after an 

action-packed three days at the Banff World Media Festival. Set against the backdrop of the beautiful 

Rockie Mountains (in the towering castle-like Fairmont Hotel) some of the most important people in the 

world of TV both in front of and behind the camera spent the early part of this week taking meetings 

and speaking to the interested public on all things television. As is customary these days, talk of Netflix’s 

travails dominated the chatter — it really was ever-present in the buzzy mid-panel conversations — and 

the streamer’s Head of Global TV  Bela Bajaria’s keynote was by far the most subscribed. “Back to 

basics” for Bela, the exec said, as she pushed what feels the company line that Netflix is focusing on 

what matters: commissioning the best stories from the best talent in the wake of lower-than-expected 

subs growth that has sent shockwaves through the industry. More analysis coming from yours truly in 

coming days on the buzziest of Banff topics. 

Canadian battleground : However, Netflix isn’t having the best time in Canada. The home of Banff Fest is 

currently pushing a bill through parliament, known as C11, that would require the SVoD to commission a 

certain amount of local content in the nation, in a similar vein to European territories such as France, 

while following government-imposed Canadian Content (known as CanCon) rules. Netflix is against the 

bill and has pushed back by repeatedly stressing the work it is already doing in Canada, which would 

only be hindered by cumbersome quotas. Under new Head of Scripted Series Peter Friedlander, Canada-

based commissioners Tara Woodbury and Danielle Woodrow have spent the last year travelling the 

length and breadth of the country, meeting producers. “The last thing we want to do is come here and 

upend the market,” Danielle told an extremely interested crowd Wednesday morning. 

Best of the rest: Elsewhere, major talent deals were on the mind for both John Morayniss’ Blink49 

Studios, which Deadline revealed partnered with The Walking Dead: World Beyond EP Ben Sokolowski, 

and Blue Ant Studios, which forecast some imminent annos. Universal Group Chairman Pearlena 



Igbokwe used her keynote to propose a blueprint for successful reboots (look away now Saved by the 

Bell  fans), Participant CEO David Linde was encouraging on the industry’s drive for social change and 

check out this in-depth interview with Lionsgate TV Chairman Kevin Beggs, in which he talked 42 

investment, international productions and recent successes. Oh and he weighed in on the Netflix 

debate, of course. Until next year. 

Deadline  

Netflix Stresses Business As Usual But Confusion Remains 

June 17, 2022 8:11am | By Max Goldbart 

 

Schitt's Creek: Netflix boarded season three of CBC comedy Everett 

Amidst lower-than-expected subscriber growth and a subsequent round of circa-150 redundancies, 

Netflix was all anyone wanted to talk about at this week’s Banff World Media Festival, and while the 

streamer’s head honchos stressed Business As Usual, sources from outside reported confusing 

messaging coming from Los Gatos HQ. 

A series of panels and keynotes, including one from Head of Global TV Bela Bajaria, were intended for 

Netflix to stress to the 1,500-strong delegate list of commissioners, execs and journalists that the 

streamer is still doing what it has always done: commissioning the best producers, writers and directors 

to make the best shows. 

“Back to basics” was the message from Bajaria, who shrugged off the need for “radical change” within 

the streamer’s ranks. More junior staffers were also pushing the BAU line in private, arguing that now is 

the time to cut through the noise and focus on what Netflix has always done best. 
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But several senior sources from the production community were less sure, reporting confusing 

messaging from Netflix commissioners when it comes to budgets and the type of programing they are 

seeking. 

Execs reported business affairs-related difficulties when establishing how much is on offer for a 

particular show during contract negotiations, a reversal of the era when Netflix was seen as very much a 

blank-check company. 

Bajaria laid out the streamer’s plans on record to spend $17B this year but stumbled her way through a 

question on what direction that spend will head in if the lower-than-expected growth continues, 

eventually stating it will move “in parallel.” 

“This moment has felt a long time coming,” said an indie boss. “[Netflix] felt they could do anything they 

wanted for a long while and I think that has created a lot of problems.” 

While defending Netflix’s “huge subs base and dominant” status within the market, Kevin Beggs, the 

chair of Orange is the New Black producer Lionsgate TV Group, told Deadline the streamer “may need to 

be more judicious and disciplined in future.” 

Meanwhile, facing up to fierce competition from the likes of Amazon Prime Video and Disney+, along 

with AVoD players such as Roku who were also present at Banff, Netflix is taking time to figure out the 

direction that it wants to go in genres such as drama and non-scripted, according to sources. 

The recent round of 150 redundancies (more are rumored to be incoming), broken by Deadline, of 

which some were commissioners, only added to confusion around certain projects. 

Deadline was told of one instance of a producer taking a meeting with a commissioner about a project, 

emailing them hours later to say thank you only to receive an Out Of Office from that person saying they 

had been fired. Many development projects have been cancelled, according to several. 

On the acquisitions side, one senior figure at a sales house said distributors are now more likely to sell 

shows to multiple local broadcasters in a piecemeal way across the globe rather than licensing to Netflix 

worldwide — a return to the days before global streamers that would have been unthinkable six months 

ago. 

“It is clear that Netflix is paying less and taking fewer global rights,” they added. “Netflix is being more 

careful with money and taking shorter windows, so if we can get more money selling to, say, local 

networks in France, Germany and Australia, then we will do that.” 

One exec predicted Netflix can weather the storm, pointing to Reed Hastings’ public volte face over 

failed DVD rental split-off Qwikster that took place a decade ago. 

Canadian Battleground 

Netflix dominating the conversation at a festival in Canada felt apt as the nation is the latest venue for 

the set of regulatory battles facing the streamer. Members of the Canadian government, producers and 



trade bodies are currently pushing a bill through parliament, entitled C11, which would ensure 

streamers have to commission a certain amount of local content and meet government-set Canadian 

Content (known as CanCon) obligations. 

The likes of Canadian Heritage Minister Pablo Rodriguez and Canadian Radio-television and 

Telecommunications Commission Chair Ian Scott were at Banff to make the case for C11 while, in 

private, Canadian industry figures railed against Netflix’s activity in the nation. One said Canada is being 

treated like a “production services industry,” adding, “If they want to take advantage of our country 

then they have to make shows about Canada by Canadians.” 

This can’t be what was in mind back in 2019, when Netflix signed a controversial deal with the 

government that meant it would not pay tax until 2023 and in return spend C$500M ($383M) on 

English- and French-language content from the country. It should also be noted Netflix’s biggest 

Canadian series, Schitt’s Creek, was created by CBC and the streamer didn’t board the show until season 

three. 

Pushing Back 

With a similar battle raging in Israel, as Deadline revealed recently, it is not surprising to hear that Netflix 

is pushing back. 

Giving recent evidence to the Heritage Committee, Netflix Canada Director of Public Policy Stéphane 

Cardin, who used to do the same job for the Canadian Media Fund, said the streamer has spent $3.5BN 

on Canadian films and series since 2017. 

“We remain concerned about a rigid approach that would simply transpose the current regulatory 

requirements of Canadian broadcasting groups onto online streaming services,” he said, pointing out 

that Netflix wouldn’t have the flexibility to meet obligations in areas such as news and sport and that 

titles produced or solely financed by Netflix would still not qualify. 

“This would not create a level playing field, nor would it be fair or equitable,” he added. 

Back at Banff, commissioners from Peter Frielander’s scripted series team told an engaged crowd that 

they are currently travelling the length and breadth of the country meeting producers, while taking into 

account market rates to avoid causing the budget inflation that has beset other markets such as the UK. 

The debate is reflective of the trouble Netflix could keep running into as it pushes deeper into local 

territories in search of the next Squid Game, Lupin or Money Heist. 

More generally, the battle for the streamer to regain its place sitting comfortably atop of the tree is 

most definitely underway. 

“There are so many ways to consume content now,” one senior industry source mused. “What happens 

to Netflix in the long run? It’s hard to tell.” 
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TBI Weekly: What BANFF & MIFA tell us about 2022 so far 
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Bela Bajaria 

TBI has been on the road this week, taking in the mountainous surroundings of Annecy for MIFA and 

the Canadian Rockies for the Banff World Media Festival. Here are six takeaways from those events 

exploring how they reflect the key trends of 2022 to date. 

Annecy in France and Banff in Canada are 4,885 miles apart, apparently, but the major trends playing 

out at MIFA and the Banff World Media Festival turned out to be much closer. 

Both events have fallen during an incredibly busy period on the TV circuit but both managed to attract 

thousands of attendees, proof if it were needed that the much-discussed conversation around the 

future of face-to-face events probably has a conclusion. 

 

Squid Game 

Many other topics of discussion in the world of content do not have an answer yet, however, so here are 

six key takeaway trends from the past week’s events. 

Netflix eases rate of spending 
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Bela Bajaria, head of global TV at Netflix, used her appearance at the Banff World Media Festival to 

unveil a new gameshow spun off from hit drama Squid Game. 

That inevitably took most of the headlines, but Bajaria also provided a sprinkling of intel from the 

embattled streamer as it attempts to retain subscribers and compete in an overcrowded SVOD market. 

First off, Bajaria admitted that the streamer was in a “noisy” period, but said there would not be any 

“radical shifts” to its business practices. She added that the company’s content spend – estimated at a 

round $17bn this year – would remain steady, despite the company’s share price falling 70% so far in 

2022. 

 

Orion Ross 

But it’s clear that the streamer’s explosive rate of spending growth is levelling off. 

There was a time when estimates around the amount forked out on content would inevitably jump by 

several billion dollars or more year-on-year, but that era has come to an end. “We’re not reducing 

[spending], but just slowing it because of how we’re looking at the next few years,” Bajaria said. 

The tap isn’t being turned off, but the screw is being turned. 

Co-pros & co-licensing 

It’s been a recurring theme in recent months but co-productions are back, baby – if they ever even really 

went away. The difference, arguably, is that it’s not now just the under-financed broadcasters looking to 

tie up with colleagues around the world to build budgets, but streamers too. 
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Orion Ross, VP of original programming, animation, for Disney EMEA, spoke exclusively to TBI and, in a 

subsequent session, said he had “an important message for people to hear” that “co-productions are 

really important to us.” The hope is to dispel the belief that working with Disney always means handing 

over all the rights. 

“That’s not the case,” Ross continued. “We have a long history of [co-productions] in Europe. Just 

because we’re moving more towards streaming as well as, or more than, channels, we still need both of 

them, and both business models. We don’t have to own everything.” 

Canadian broadcasters also talked up the model in Banff, while Tara Woodbury and Danielle Woodrow 

talked up Netflix’s rights flexibility in Canada, offering corrections to “some of the misconceptions” 

about the global SVOD’s requirements when it came to finance models. 

 

Dragon Striker 

Perhaps most interesting for Canadian producers was the interest in co-license agreements, with 

Woodbury pointing to Fakes, an upcoming young adult drama from Vancouver-based Reality Distortion 

Field, as one example. CBC holds Canadian first window rights, with Netflix taking rest of world. 

“We are really open to co-licences with any of the domestic broadcasters, it’s an exciting opportunity to 

collaborate. We are definitely open to that conversation. It is creative first, and if we are all aligned on 

that front, then we can look at what the rest of the deal might look like.” 

Who’s onboard Warner Bros. Discovery? 

Or perhaps, who’s not. Whether in France or Canada, or anywhere in-between probably, chat over 

cocktails and beers often returned to the swinging cuts at Warner Bros. Discovery, where CEO David 

Zaslav is looking to save $3bn. 

Another crop of departing execs made the news today, but speaking to those on the ground in Annecy 

and Banff, it’s clear that there are many more cuts being made or in the works at lower levels at WBD’s 

divisions around the world. 
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On the programming front, meanwhile, WBD’s Sean Henry, VP of content strategy and acquisitions for 

kids in EMEA, said he wants to broaden the appeal and range of its kids & family offering. 

Like many others, Henry was keen to talk up rights flexibility and, as above, co-productions – particularly 

for shows that appeal to “all kids aged 6+”. 

A desire for shows that are “quite different to what we have done before” is also on Henry’s agenda, but 

he added that the company is also looking for shows “that might skew a little bit older, something that a 

tween audience can enjoy, maybe families as well. Gremlins: Secrets Of The Mogwai, which is coming 

next year, is a really good example of that.” 

 

The Boys: Diabolical 

Henry also said that this upcoming animated spin-off from the Gremlins feature films was the kind of co-

viewing event experience that he believes can “help us broaden the appeal beyond the existing core.” It 

also leads nicely onto another recurring theme of the week… 

Franchise forever 

With The Boys empire already expanded, Amazon now seems keen on filling out its franchise quota with 

more animation content, according to Melissa Wolfe, head of animation and family programming at the 

company’s Prime Video service. 

Aside from looking for “everything under the sun and moon”, Wolfe highlighted the success of existing 

animation on Prime Video – pointing to The Boys animated anthology spin-off The Boys Presents: 

Diabolical – and explained how Amazon would seek to make the most of its IP. 

“The goal for our studio is not to just to make one-off series, put them up and have them kind of hang 

out on our service, it’s really to create franchises, to create bigger worlds.” 

As Disney has proven so ably with Marvel, franchises can become the cash cows that every streamer 

wants. Wolfe said that a property can “branch out” from a series into other areas, via the entertainment 

and retail giant’s other services, such as Amazon Games, Twitch, Audible and comics app Comixology. 

https://tbivision.com/2022/06/17/exclusive-wbd-looks-to-broaden-kids-offer-in-emea-eyes-coproductions/
https://tbivision.com/2022/06/17/amazon-animation-boss-talks-rights-flexibility-building-bigger-worlds/


 

Jamie Schouela 

“If you have a property or an idea that’s a graphic novel right now, that’s something that’s incredibly 

exciting to us, because you have a visual story that you’ve already put together. Maybe Comixology 

would be excited about that in one way and we could then work with you to develop the story idea for a 

series.” 

FASTer and faster 

FAST is hot, that much is clear. TBI moderated a session on the subject at Banff, where interest in the 

subject was perhaps best evidenced by the hundreds of people that filled the room (despite the session 

occurring at the same time as a Disney panel). 

That was no doubt kudos to the pull of the panellists, who pulled the curtain back on the FAST 

revolution and revealed how producers big and small might work with the medium. 

Jamie Schouela, president of global channels & media at Blue Ant Media spoke of how his existing 

channel execs have been able to use their expertise in the new universe with impressive success, while 

Beth Anderson, GM of fast channels at BBC Studios, underlined the linear medium’s pull for a lean back 

audience. 

What’s also clear is that the world of FAST is developing, erm, fast and that there are numerous 

approaches to channel curation depending on your strategy, according to Tejas Shah, SVP of commercial 

strategies & analytics at FilmRise, with single IP and mixed programming both options. 

The question over which route to take ultimately tends to come down to genre, although as Jennifer 

Vaux, senior director of content acquisition at The Roku Channel attested, “so long as you have a value 

proposition in the title of your channel, users know what they’re going to watch.” 

And, as Schouela added, the FAST world is only expanding from the rapid growth in the US: “Canada’s 

less cluttered, the UK is less cluttered – this will only continue to grow worldwide.” 



Bluey love 

And finally, underlining his credentials as one of the good guys, Disney EMEA’s VP of originals for 

animation, Orion Ross, pointed to one of his current heroes of the animated world, Bluey, in an 

exclusive chat with TBI. 

Ross said that the Australian animation, from Ludo Studio, was “a really good benchmark” for the kind 

of project he wants, adding: “We had nothing to do with Bluey, but someone was smart enough to buy it 

for our channel, which is awesome, because it’s great. I’m a big fan of that show.” Aren’t we all. 

BREAKING NEWS 

● The Hollywood Reporter - ‘Squid Game’ Reality TV Show Coming to Netflix  

● Today.com - Squid Game Competition Series Announced by Netflix - What to Know 

● Yahoo.com - A new reality competition series based on Squid Game is heading to Netflix  

● Decider.com - 'Squid Game' Reality Competition Show Greenlit By Netflix: How To 

Audition  

● Variety- 'Squid Game' Reality Series Greenlit at Netflix with Open Casting Call 

● Indiewire - Netflix Unveils ‘Squid Game: The Challenge’ Reality Competition Series  

● POPSUGAR - Squid Game: The Challenge, Netflix's New Reality TV Show 

● Broadcast Magazine - Studio Lambert & The Garden land Squid Game gameshow  

● Fangoria - SQUID GAME: THE CHALLENGE Competition Series Coming To Netflix 

● Variety - James Corden Heading Back to U.K. After 'Late Late Show' Concludes  

● MSN - James Corden Returning to U.K. After ‘The Late Late Show’ Exit 

● TVInsider - James Corden Returning to U.K. After 'The Late Late Show' Exit  

● Deadline - Rose Matafeo’s ‘Starstruck’ Renewed For Season 3 By BBC Three, HBO Max 

● The Hollywood Reporter - The ‘Lincoln Lawyer’ Renewed For Season 2 at Netflix 

● The Wrap - ‘Lincoln Lawyer’ Renewed for Season 2 at Netflix  

● C21 - Canadian execs Craig McGillivray, Greg Rubidge rise with 10Star Media  

● Realscreen - Canadian industry vets Craig McGillivray and Greg Rubidge launch 10Star 

Media 

● Deadline - Blink49 Studios Strikes Deal With ‘The Walking Dead’s Ben Sokolowski  

● C21 - Blink49 Studios sets overall deal with exec producer/writer Ben Sokolowski 
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● Variety - Indigenous Producer Who Fought Cannes Dress Code with Moccasins Launches 

Production Outfit IndigiFilm 

● Deadline - ‘Doomlands’ Season two greenlit by Roku along with duo of non-scripted 

series  

● Realscreen - Roku adds “Survival from Above,” “Lincoln Log Project” to unscripted slate 
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